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Muhendislik
Odakl
Minimalizm,
Evrilen Estetikler

Mykita, cagdas gozlugu
hassas muhendislik,
rafine estetik ve il-

eriye bakan bir vizyonla
yeniden tanimlamaya
devam ediyor. Optik ve
gunes koleksiyonlari
arasinda kurdugu dogal
denge, markanin tasarim
anlayisini butuncul bir
cizgide ileri tasiyor.

TREND IN VISION 17

Engineered
Minimalism,
Evolving
Aesthetics

From material innovation
to quietly radical design,
Mykita continues to
redefine contemporary
eyewear through
precision engineering,
refined aesthetics,

and a forward-looking
approach that seamlessly
bridges optical and

sun collections.
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Mykita, gozlik dinyasinda cagdas tasa-

rimin referans noktalarindan biri olarak
konumlaniyor. Moritz Krueger tarafindan
2003 yilinda Berlin’de kurulan marka,
muhendislik, zanaatkarlik ve ilerici este-
tik anlayisini ayni potada bulusturuyor.
Mykita, yalnizca glgli gorsel diliyle degil,
ayni zamanda tamamen entegre Uretim
modeliyle de farklilagiyor. Tum koleksiyon-
lar Berlin’deki Mykita Haus’ta el isciligiyle
Uretiliyor ve bu yapi markaya tasarim, ge-
listirme ve Uretim siregleri Gzerinde tam
kontrol sagliyor. Bu bagimsiz yaklasim,
Mykita'nin degerlerinden &6din verme-
den istikrarh bigimde blytimesine olanak
tanirken, uzun 6murlu ve titizlikle tasar-
lanmis gozlikler konusunda guvenilir bir
marka haline gelmesini sagliyor. Mykita;
mevsimsel trendlerin pesinden gitmek ye-
rine, malzeme arastirmasina, teknik ma-
kemmellige ve disiplinler arasi isbirlikleri-
ne dayanan bitlncul bir tasarim felsefesi
insa ediyor. Patentli mihendislik ¢c6zimle-
rini, form ve uyuma dair kisiye ¢zel yakla-
simiyla birlestirerek hem islevsel hem de
zamansiz Urtinler ortaya cikariyor.

Mpykita has established itself as a
contemporary design authority in
eyewear, widely regarded as a reference
point for precision-driven innovation
and independent thinking. Founded
in Berlin in 2003 by Moritz Krueger,
the brand operates at the intersection
of engineering, craftsmanship, and
progressive aesthetics, supported by
a fully integrated production model in
whichallcollections are handmade at the
Mykita Haus, enabling complete control
over design and manufacturing while
remaining uncompromising in its values.
Rather than following seasonal trends,
Mykita has built its reputation through
a holistic design philosophy rooted in
material research, technical refinement,
and interdisciplinary  collaboration,
where patented engineering solutions
and a tailored approach to form and fit
result in eyewear that feels purposeful,
enduring, and precisely considered.

Cevresel ve sosyal sorumluluk konularin-
da benimsedigi glclt durus, hizla degisen
sektérde markanin glvenilirligini daha da
glclendiriyor. Mykita, 2025 yilina girer-
ken sundugu koleksiyonlariyla tasarim
anlatisini belirgin sekilde genisletti. Her
seri, farkli bir malzeme ya da ylzey aras-
tirmasini merkeze alarak 6zellikle optik
koleksiyonlarda hassasiyet, yalinlk ve ra-
fine estetik anlayisini pekistirdi. Yilin son
aylarinda sundugu vyenilikler, markanin
bilingli bir gelisim sirecinde oldugunu ve
yaratici anlamda net bir yon belirledigini
ortaya koyuyor. Bu dénem ayni zaman-
da, bir sonraki tasarim evresine dogal ve
kesintisiz bir gecisin zeminini olusturu-
yor. 2026’ya dogru ilerlerken Mykita, ani
kirtlmalar yerine sUreklilik hissi tasiyan
bir yaklasim sergiliyor. Yeni yilla birlikte
sundugu konseptler; yonelim, élgululuk,
malzeme secimleri ve teknik zarafet il-
keleriyle sekillenmis, kendinden emin ve
ileriye donuk bir Mykita cizgisi sunuyor.

This commitment, reinforced by
transparency  around  environmental
and social responsibility, continues to
strengthen the brand’s global credibility,
positioning Mykita as one of the most
influential and fast-growing reference
names in contemporary eyewear. Entering
2025, Mykita expanded its design narrative
through a series of clearly defined
launches, including Amber Havana, Mykita
RX Lessrim, and the Lite Powder collection.
Each concept introduced a distinct
material or surface exploration, reinforcing
the brand’s commitment to precision,
reduction, and refined aesthetics across
optical frames. As the year progresses
toward its close, these launches collectively
reflect a period of focused development
and creative clarity, setting the tone
for a seamless transition into the next
design chapter. Looking ahead, Mykita
approaches 2026 with a sense of continuity
rather than disruption. The direction feels
assured and forward-moving, guided by
the same principles of restraint, material
intelligence, and technical elegance.
Without the need for overt statements,
the brand signals an evolution shaped
by confidence, depth, and a clear

understanding of its design language.

Verimli Bir Yili Ardinda Birakti

Mykita, 2025 boyunca malzeme, ylzey
ve oran Uzerine kurulu 6zenle gelistiril-
mis konseptlerle koleksiyonlarini genis-
leterek glclU bir tasarim ivmesi ortaya
koydu. Yilin 6ne ¢ikan adimlarindan biri
olan Amber Havana, klasik kaplumba-
ga deseninin ¢agdas bir yorumu olarak
sunuldu. Koyu kehribar tonlari ve ince
kirmizi yansimalar, asetat gercevelere si-
caklik ve derinlik kazandirdi. Amber Ha-
vana kapsUlinin renk paleti cesur ama
dengeli bir ifade sunarken, rengi sakin
bir 6zglvenle tasimak isteyen kullanici-
lar icin modern alternatifler haline geldi.
Mykita’nin asetat Grlnlerinde kullandigi
tasarim dili ve Endura mentese sistemiy-
le birlesen bu cercgeveler, rafine estetigi
uzun vadeli konfor ve dayaniklilikla bu-
lusturuyor. Ote yandan, hassasiyet kav-
rami 2025 yilinda Mykita tarafindan Rx
Lessrim koleksiyonunda merkezde yer
alistyla daha 6n plana ¢ikti. Cergevesiz
g6zIUgl cagdas bir bakis acisiyla yeniden
ele alan Lessrim, ultra ince paslanmaz
celik yapisiyla cam kenarini neredeyse
gorinmez bir sekilde tanimliyor. Ortaya
cikan siluetler, kullanicinin dogal ifadesi-
ni 6n plana cikaran son derece yalin bir

etki yaratiyor.

TREND IN VISION 19

A Productive Year,
Defined by Purpose

Throughout 2025, Mykitahasdemonstrated
a confident design momentum, expanding
its collections through carefully considered
concepts that explore material, surface
and proportion. One of the last year’s
standout developments comes in the
form of Amber Havana, a contemporary
reinterpretation of tortoiseshell. Deep
amber tones enriched with subtle red
inflections bring warmth and depth
to acetate frames, offering a modern
expression of a timeless eyewear staple.
The colour story feels bold yet restrained,
designed for wearers who embrace colour
with quiet confidence. Combined with
Mykita’s Acetate design language and the
integrated Endura hinge, these frames
balance refined aesthetics with engineered
comfort and long-term resilience. Precision
takes centre stage in Mykita Rx Lessrim, a
collection that reimagines rimless eyewear
through a distinctly modern lens. Stripped
of traditional conservatism, Lessrim
introduces an ultra-fine stainless steel
rim that delicately traces the lens edge,
creating an almost invisible silhouette. The
result is eyewear that enhances natural
expression rather than dominating it.
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Rafine metalik tonlar ve saplardaki zarif
iki renkli detaylar, koleksiyona sessiz Iiks
hissini kazandirirken, cercevelerin ultra
hafif yapilari glin boyu konforu garantili-
yor. Rx Lessrim, Mykita’nin tasarim net-
ligi ve teknik ustalikla yeniden disiinme
kabiliyetini acikca ortaya koyuyor. Marka,
2025 yilindaki bir diger belirleyici adimi-
ni ise Ekim ayinda sundugu Mykita Lite
Powder koleksiyonuyla ath. Gozlikte toz
boya kullanimina 6ncilik eden bu ino-
vatif seri, paslanmaz celik tasarimlara
ahsilmisin disinda bir ylzey dili kazandi-
riyor. Dayanikli ve karakteristik bu 6zel
kaplama, Lite koleksiyonunun hafifligini
korurken, alisiilmadik bir renk paleti su-
nuyor. Hafif disbikey formlar, geleneksel
tel cerceveleri animsatan ama cagdas bir
yorumla sekillenen U¢ boyutlu bir etki
yaratiyor. Pastel tonlar ve sampanya al-
tin Uzerine uygulanan seffaf kaplamalar,
metal ylUzeylerin derinligini ve dokusunu

one ¢ikararak Mykita’nin malzeme odakli

ilerici tasarim anlayisini gliclendiriyor.

Refined metallic hues and subtle
bicolour combinations contribute to
an understated luxury, while the near-
weightless  construction delivers  all-
day comfort. Lessrim stands as a clear
expression of Mykita’s ability to rethink
established categories through design
clarity and technical finesse. Another
defining chapter of 2025 is Mykita Lite
Powder, set for release in October. With
its pioneering use of powder coating
in eyewear, the collection introduces a
new surface language that challenges
conventional stainless steel aesthetics. The
innovative finish allows for a distinctive
colour palette while maintaining the Lite
collection’s signature lightness. Subtly
convex forms create a soft, rounded
three-dimensional  presence, evoking
traditional  wireframe glasses  while
pushing them into unexpected chromatic
territory. Pastel tones and clear powder
coatings over champagne gold add depth
and tactility, reinforcing Mykita’s material-
driven approach to progressive design.

Marka Kodlar
Yeni Sezonla Evriliyor

Mykita’nin bu ivme Uzerine insa ettigi en
yeni 2026 lansmanlari, tasarim felsefesini
hem gilines hem de optik gozlikte yeni
ifadelere tasiyor. Berlin merkezli marka-
nin Lessrim Sun konsepti; optik koleksi-
yonun hassasiyet anlayisini yalin ve net
sessiz luks yaklasimiyla bir gines goz-
[Ugh kapslline donUstlrdyor. Lessrim
glnes gozlikleri igin segilen ultra ince
paslanmaz celik yapilar, cam yuvasinda
neredeyse kaybolarak cercevelere son
derece temiz bir gérinim kazandiriyor.
Koyu mat tonlar, ince metalik dokunus-
lar ve sofistike iki renkli kombinasyonlar,
Lessrim Sun koleksiyonun kozmopolit
karakterini pekistiriyor. Farkli geomet-
rilere sahip Uniseks formlar, minimalist
mimariyi destekleyen degrade camlarla
tamamlaniyor. Ortaya cikan etki, cagdas
mucevheri andiran dengeli ve karakterli
bir tasarim dili sunuyor. Mykita, Lite Ace-
tate Sun ile asetatin heykelsi potansiye-
lini yetmisler esintili bir yaklagimla 2026
sezonu i¢in yorumluyor.

Brand Codes
Evolving This Season

Building on this momentum, Mykita enters
2026 with a series of launches that extend
its design philosophy into new expressions
for both sun and optical eyewear. Lessrim
Sun translates the precision of the optical
concept into a capsule of sunglasses
defined by clarity, reduction, and a quietly
radical edge. The ultra-thin stainless
steel rim disappears into the lens groove,
creating a sleek and near-invisible outline.
A restrained palette of dark matt tones,
subtle metallics, and sophisticated bicolour
contrasts  reinforces the collection’s
cosmopolitan character. Five unisex shapes
interpret the Lessrim language through
distinctive  geometries, enhanced by
gradient lenses that add depth without
overpowering the minimalist architecture.
The result recalls contemporary jewellery
in its balance of understatement and
character. With Lite Acetate Sun, Mykita
introduces a sculptural exploration of

acetate infused with a Seventies sensibility.

Sicak kehribar tonlu ve koyu Havana 6n
yuzler, atmosferik bir etki yaratirken, mar-
ka imza niteligindeki hibrit yapisi asetat ile
paslanmaz celigi birlesimini zarif bir denge
icinde bulusturuyor. Siluetler, ikonik formla-
ri cagdas bir slizgecten gecirerek modern,
hafif ve zahmetsiz bir kullanim hissi sunu-
yor. Retro referanslar belirgin olsa da higbir
zaman baskin hale gelmiyor ve Lite Acetate
Sun Mykita’nin nostalji ile mthendislik has-
sasiyetini dengeleme yetenegini yansitiyor.
Yeni yilla birlikte marka cesur bir adim daha
atarak Lite Powder optik kapstline yeni
neon pembe rengini ekliyor. Konseptin, mi-
nimalist tel cerceve estetigi, canli ve enerjik
bir tonla bulusuyor. Mevcut pastel palete
eklenen neon pembesi seriye dinamizm
katiyor. Kampanyada, Lite Powder gerge-
velerinden panto formlu Aita modelinde
tanitilan yeni renk, serinin diger iki tasarimi
olan aviator Tosca ve altigen Santo’yu da
kapsiyor. Hafif yapisini ve rafine karakteri-
ni koruyan bu tasarimlar, Mykita’nin gorsel
kodlari zorlamaktan cekinmeden tasarim
bltlinliguint muhafaza ettigini kanithyor.

TREND IN VISION 21

Warm Amber and deep Black Havana
fronts set an atmospheric tone, while the
brand’s signature hybrid construction pairs
expressive acetate with sleek stainless steel
temples. The silhouettes reference iconic
shapes through a distinctly modern filter,
resulting in sunglasses that feel polished,
lightweight, and effortlessly wearable.
Retro cues are present, but always refined,
reflecting  Mykita’s ability to balance
nostalgia with precision engineering. Colour
takes a bolder turn in Lite Powder Optical
Neon Pink, where the collection’s minimalist
wireframe aesthetic meets a vivid new
hue. Joining the existing pastel palette,
Neon Pink brings an unexpected energy to
Mykita’s powder-coated silhouettes. In the
campaign, the new color introduced on
the panto-shaped Aita model from the Lite
Powder frames also extends to the other two
designs in the series, the aviator Tosca and
the hexagonal Santo. Lightweight, modern,
and playful, the concept reinforces Mykita’s
willingness to challenge visual codes without
compromising design integrity.
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Matsuda Réverie Projesini Sunar

Matsuda, yeni koleksiyonu Réverie ile Japon zanaatkarligini
Paris'in siirsel atmosferiyle bulusturuyor. Markanin kreatif mirasin-
da 6nemli bir yer tutan gorsel isbirlikleri gelenegi, bu kez Fotograf
Sanatgisi Olivia Arthur ile devam ediyor. Paris'te cekilen ve katalog
haline getirilen gorseller; gerceklik ile hayal arasindaki ince cizgi-
de, sanatcl ile ilham kaynaginin kesistigi bir anlati sunuyor. Réverie
projesi Matsuda'nin 1980’ler ve 1990’lardaki hikaye anlatimini ve
oyunbaz ruhunu cagdas bir gorsel dille yeniden yorumluyor. Kata-
log, Réverie koleksiyonundan yapilan her satin alimda musterilere
hediye olarak sunuluyor.

Matsuda brings together Japanese craftsmanship and the poetic
atmosphere of Paris through its Réverie collection. A long-standing
tradition of visual collaborations, central to the brand’s creative
heritage, continues with photographer Olivia Arthur. Shot in Paris
and shaped into a catalogue, the imagery explores the delicate
space between reality and imagination, where artist and muse
intersect. The Réverie project revisits the spirit of storytelling and
playfulness that defined Matsuda’s visual language in the 1980s
and 1990s, translating it into a contemporary context.

Eco, Biobased Serisini Genisletti

Eco Eyewear, Biobased serisine 3 yeni model ekledi. Amaya, Car-
son ve Piper, strdurulebilirlik ve cagdas stili merkezine aliyor. Tim
Biobased cerceveleri gibi yeni tasarimlar da hint yagi tohumundan
elde edilen materyallerden Uretildi ve modeller manyetik giines
klipsi sayesinde optik cerceveden giines gozligiine konforlu gecis
sagliyor. Kelebek formdaki 6zgliven ve feminenligi 6ne cikaran
Amaya 4 renkte sunulurken, vintage ve cagdas sikligi dengeleyen
kedi gozU Piper 3 farkli renkte bulunuyor. Erkeklere ¢zel dikdort-
gen Carson ise 4 renkte zamansiz siklik vadediyor.

Eco Expands lts Biobased Series

Eco Eyewear has added 3 new models to its Biobased
collection. Amaya, Carson, and Piper focus on sustainability and
contemporary style. Like all Biobased frames, the new designs
are made from materials derived from castor seed oil, and
the models offer a comfortable transition from optical frames
to sunglasses with a magnetic sun clip. Amaya, in a butterfly
shape that highlights confidence and femininity, is available in 4
colorways. Piper, a cat-eye model balancing vintage and modern
flair, comes in 3 colors. The rectangular Carson, designed for
men, offers timeless style in 4 color options.

TOM FORD

EYEWEAR

www.merveoptik.com
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Safilo Group ile Pierre Cardin, Pierre Cardin markasi altinda optik
gergeve ve gines gozlUklerinin tasarimi, Uretimi ve global dagiti-
mini kapsayan lisans anlasmalarini yenilediklerini duyurdu. 2031
yilina kadar uzatilan bu anlasma, iki grup arasindaki giclu ve
uzun soluklu isbirligini bir kez daha teyit ediyor. Ortaklik, Pierre
Cardin’in ilk go6zluk koleksiyonunun tanitildigi 1991 yilina kadar
uzaniyor. Safilo Group Ceo’su Angelo Trocchia, “Her iki taraf icin
de daima gurur ve basari getirmis 30 yili asan gUclt isbirligimizi
yenilemekten mutluluk duyuyoruz” yorumunda bulundu.

Safilo Group and Pierre Cardin has announced the renewal of
their global licensing agreement for the design, manufacturing,
and distribution of prescription frames and sunglasses under
the Pierre Cardin brand. This renewal, which will now run until
2031, demonstrates the strong collaboration between the two
Groups, whose partnership began with the presentation of
the first Pierre Cardin eyewear collection back in 1991. Angelo
Trocchia, Ceo of Safilo Group, commented: “We are delighted
to renew this partnership, which has delivered pride and success
for more than three decades.”

Spyder’dan Ulasilabilir Performans Gozlikleri

Dunyaca Unlt acik hava ve aktif yasam markasi Spyder, temel ve
klasik formlardan ilham alarak hazirladigr performans ve spor odakli
yeni serisini tanitiyor. Modeller, standart ve gelistirilmis ¢lctlerde su-
nulurken; hafif enjeksiyon materyalleri sayesinde ve hava akisi sag-
layan kesikler gibi islevsel 6zelliklerle konfor vadediyor. Spyder ula-
silabilir fiyat dengesini 6ne ¢ikardigi serisinde 4 yeni gtines gézIugu
modeline yer veriyor. Saplardaki ikonik Spyder logosuyla tamamla-
nan tasarimlar, 3 farkli renk secenedgi ile sunuluyor. Her model %100
UV koruma saglarken, bazi secenekler polarize camlarla geliyor.

Renowned outdoor and active lifestyle brand Spyder has
introduced its new performance-focused collection inspired
by classic and core frame designs. The models are offered in
standard and extended fit sizes, featuring functional details
such as lightweight injected materials and airflow-enhancing
cutouts for added comfort. Highlighting accessible pricing,
the collection includes four new sunglasses models. Iconic
Spyder logos on the temples complete the designs, which are
available in three color options. Each model provides 100% UV
protection, with select styles featuring polarized lenses.

CEMFA GOZLUK SANAYi VE TICARET ANONIM SIRKETI | cem-fa.com.tr

LINDBERG®

Visionary by design
Berit wears Precious Collection in solid gold
Craofted in Denmark
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Google ve Ortaklarindan Al GoézIik Plani

Google; Samsung, Warby Parker ve Gentle Monster isbirligiyle 2026
yilinda yapay zeka destekli gézlUkleri pazara sunmayi planladigini agik-
ladi. Gemini yapay zekaslyla desteklenen gozltkler iki farkli versiyonla
sunulacak. Ekransiz model; kamera, mikrofon ve hoparlérler sayesinde
tamamen sesli kullanim Gzerine kurgulaniyor. Diger versiyon ise cam
icine entegre edilen kiicuk bir ekran araciligiyla, kullaniclya ézel ve bu-
lundugu ortama gore sekillenen bilgileri gésteriyor. Android Xr isletim
sistemiyle calisacak gozlikler, gercek zamanli ceviri, sesli komutla fo-
tograf cekme ve cevresel bilgileri algilama gibi islevler sunacak.

Google Plans Al Glasses for 2026

Google has announced plans to bring Al-powered glasses to
market in 2026 in collaboration with Samsung, Warby Parker and
Gentle Monster. Powered by Gemini Al, the glasses will be offered
in two different versions. The screen-free model is designed for
fully voice-based use, featuring a camera, microphones and
speakers. The second version includes a small display integrated
into the lens, providing personalized and context-based
information. Running on the Android XR operating system, the
glasses will offer features such as real-time translation, voice-
activated photography and environmental awareness.

EssiLux, Burberry Lisansini Yeniledi

EssilorLuxottica ve Burberry, gozlik tasarimi, Uretimi ve kuresel
dagitimi icin lisans anlasmalarini yenilediklerini acikladi. iki sirket
arasinda 31 Aralik 2025 itibariyla sona eren mevcut anlasmanin
suresi, yenileme anlasmasiyla 31 Aralik 2035'e kadar 10 yillik ola-
rak uzatildi. EssilorLuxottica Baskani ve Ceo’su Francesco Milleri,
“Burberry ile yirmi yili askin ortakligimizi uzatmis olmaktan buyuk
mutluluk duyuyoruz. Bu kreatif yolculuk, Burberry’'nin zamansiz
zarafeti ve essiz ingiliz cazibesini yansitan koleksiyonlari hayata
gecirdi. Oniimiizdeki yeni dénemde de ayni heyecanla isbirligimizi
surdlrecegiz” dedi.

License Renewal from EssiLux & Burberry

EssilorLuxottica and Burberry have announced the renewal of their
licensing agreement for the development, production and global
distribution of eyewear under the Burberry brand. The existing
agreement between the two companies, which was set to expire on
December 31, 2025, has been extended through December 31, 2035.
The Chairman and Ceo of EssilorLuxottica Francesco Milleri stated),
“We are delighted to extend our two-decade partnership with
Burberry, a creative journey that has brought to life collections infused
with Burberry’s timeless sophistication and uniquely British allure.”

CHROMA

*atnia O BARCELONA
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Mido 2026 Heyecanla Bekleniyor

Dunyaca Unlt Mido fuari, 31 Ocak — 2 Subat 2026 tarihleri arasinda
Milano'da gergeklesiyor. Fuar, 50 tlkeden yaklasik 1.200 katilimciyi
agirlayacak, 140 yeni giris ve énemli geri dénuslerle sektorin dina-
mizmini yansitacak. Salon 1'in kalbi Fashion Square tamamen yeni-
lenirken, Salon 6'da The Lens of Time sergisi ziyaretcileri bekliyor.
Design alani, deneyim ve yaraticiligin merkezi olarak Salon 2 ve 4'te
yerini aliyor. Academy bolumd, 90'dan fazla yeni markayi ve Start
Up alani yaklasik 20 yeni sirketi agirlayacak. Mido 2026 kapsamin-
da Best Store, CSE ve CSE Corporate ddulleri de sahiplerini bulacak.

Mido 2026 Anticipation Builds

Mido Eyewear Show opens its doors from 31 January to 2
February 2026. The event will host around 1,200 exhibitors from
50 countries, reflecting the sector’s dynamism with 140 new
entries and significant returning brands. Fashion Square, the heart
of Hall 1, will be completely renovated, while The Lens of Time
exhibition awaits visitors in Hall 6. The Design area will remain
a hub of creativity and experimentation in Halls 2 and 4. The
Academy section will host over 90 new brands, and the Start Up
area will feature around 20 new companies. During the show, the
Best Store, CSE, and CSE Corporate awards will also be presented.

Neubau'nun Yeni 3D Serisi Satisa Cikt

Neubau, insan ve doga arasindaki iliskiyi merkezine alan tasarim
yaklasimini yeni 3D baski gozluk koleksiyonuyla strdartyor. | Am
Chaos /1 Am Order temasliyla sunulan koleksiyon; kreatifligin do-
gasinda olan deneyselligi ve dlzensizligi, mthendislik ve zanaat
yoluyla dengeli tasarimlara dénustiriyor. Dijital Isik isleme (DLP)
teknolojisiyle Uretilen cerceveler, minimum atik ve distk karbon
ayak iziyle 6ne cikiyor. Neubau'nun yeni gelistirdigi Lucid Px ma-
teryali, mat ylzeyi ve isiga gore degisen derinlikli gérantmdyle
koleksiyona modern bir karakter kazandiriyor.

Neubau’s New 3D Series Launched

Neubau continues its design approach centered on the relationship
between humanity and nature with its new 3D-printed eyewear
collection. Launched with | Am Chaos /| Am Order theme, the series
transforms the experimentation and creative disorder inherent
in the design process into balanced frames through engineering
and crafts. Produced using Digital Light Processing technology,
the frames stand out with minimal waste and a reduced carbon
footprint. Neubau’s newly developed Lucid PX material adds a
modern character to the series with its matte surface and visual
depth that subtly shifts with light.

MASUNAGA sncess
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EssiLux, Chips-IT ile Isbirligi Yapiyor

EssilorLuxottica, italya’nin gelismis entegre devre tasarimi ala-
ninda uzman arastirma merkezi Chips-IT Vakfi ile isbirligi yapti-
giniacikladr. Yeniisbirligi, Chips-IT'nin agik hardware ortaminda
uygulamaya 6zel ¢ip gelistirmeyi ilerleterek, EssilorLuxottica’nin
akill gozltklerdeki liderligini daha da giclendirmeyi hedefliyor.
isbirligi ayrica 6zellestirme, optimizasyon ve performansta yeni
seviyelerin 6dninU agiyor. Group, Chips-IT mihendisleri ve sec-
tigi sektor ortaklaryla yakin calisarak, gelistiriimis ozellikler
sunmak icin giyilebilir teknolojilerin bir sonraki neslini bir Gst
seviyeye tasimayl amagliyor.

EssiLux Joins Forces with Chips-IT

Italy’s research center specializing in advanced integrated-circuit design.
This collaboration aims to further strengthen the EssilorLuxottica’s
leadership in smart eyewear by advancing application-specific
chip development within Chips-IT’s open-hardware environment,
unlocking new levels of customization, optimization and performance.
By working closely with Chips-IT engineers and select industry
partners, EssilorLuxottica will seek to deliver enhanced capabilities and
elevate the next generation of wearables.

Pantone Yilin Rengini Belirledi

Moda, mimari, fotografcilik, sanat ve tasarim diinyasinda prestij-
li bir yere sahip renk enstitist Pantone, 2026 yilinin rengini Clo-
ud Dancer olarak acikladi. Acik beyaz tonu olan Cloud Dancer;
tim renk paleti icin giclt bir zemin olusturarak diger renklerin
on plana ¢ikmasina olanak taniyor. Pantone renkleri her yil op-
tik sektortinde de etkisini gosteriyor. Tipki 2025'in rengi Mocha
Mousse gibi Cloud Dancer’in da cerceve tasarimlarimdan gozlik
kutularina, koleksiyon kampanyalarindan optik magazalarin i
tasarimlarina kadar optik dinyasina etkisi bekleniyor.

Pantone, the prestigious color institute with a strong
influence across fashion, architecture, photography, art
and design, has announced Cloud Dancer as its Color of the
Year for 2026. A soft white shade, Cloud Dancer provides
a strong foundation for the entire color palette, allowing
other colors to stand out. Pantone colors traditionally make
a visible impact on the optical sector as well. Accordingly,
Cloud Dancer is expected to influence the optical world,
from frame designs and eyewear packaging to collection
campaigns and optical store interiors.

PANTONE"
11-4201 TCX
Cloud Dancer

MaxMara

www.merveoptik.com




32 WORLD NEWS

Silhouette, Infinity’e Yeni Stiller Ekledi

Silhouette, Infinity serisine t¢ yeni glines gézligu modeli ekledi.
Oversize gorinimli Montamer, zarif saplari ve yiiz hatlarini saran
formuyla iddial bir tasarim olarak dikkat cekiyor. Genis cam yu-
zeyi, sicak kahverengi ve altin gibi degrade renk gecislerini essiz
yansitiyor. ince hatli dikdértgen formdaki tiniseks Nonza, zarif ve
keskin bir sikligi temsil ediyor. Agili cokgen tasarimli Rondinara
ise ultra-modern ve cesur bir aviator yorumu olarak éne cikiyor.
Rondinara’nin kehribar tonlu cercevesi ve yesil camlari, Avusturyali
markanin Infinity serisine ilham kaynagi olan Akdeniz glinesine ve
samimiyetine vurgu yapiyor.

Silhouette has added three new sunglasses in its acclaimed Infinity
series, inspired by the of Corsica’s coastal towns. Montamer stands
out a glamorous oversized form with deep-set temples and a softly
contoured form that flatters gentle face lines. Its expansive lens
surface becomes a canvas for expressive gradients such as warm
brown-gold. The narrow rectangular frame Nonza embodies sleek
sophistication with edge. The angular polygonal frame Rondinara
is an ultra-modern and bold aviator. Its amber frame paired with
green lenses evokes Corsica’s sunlit cliffs and windswept pines.

Opti Munich fuari 16 — 18 Ocak 2026 tarihleri arasinda kapilarini aci-
yor. Fuar bu yil Tomorrow Vision ve Opti Spheare adiyla iki yeni dene-
yim alani sunuyor. Tomorrow Vision, kontakt lensler igin bir inovasyon
platformu olarak profesyonel danismanlik ve uygulamaya odaklani-
yor. Opti Spheare ise 250 metrekarelik alanda isitme bakimindaki ge-
lismeleri merkezine aliyor. Her iki platform da optik profesyonellerine
guclu bilgi aktarimi, inovatif bakis acilari ve yeni is firsatlari sunuyor.
Opti Direktorl Cathleen Kabashi, “Her iki platform da Opti 2026y
sektor icin ileriye donik merkez haline getirecek” dedi.

Opti Munich opens its doors from 16 to 18 January 2026. This
year, the fair introduces two new experiential platforms titled
Tomorrow Vision and Opti Spheare. Tomorrow Vision focuses on
contact lenses as an innovation platform with a strong emphasis
on professional consulting and practical application. Opti Spheare,
spanning an area of 250 square metres, places hearing care at
its core. Both platforms offer professionals valuable knowledge
transfer, innovative perspectives and new business opportunities.
Opti Director Cathleen Kabashi said: “Opti 2026 highlights two key
future fields that will sustainably shape specialist retail.”

HENRY JULLIEN

Pleltne
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Casablanca, Isvicreli kayak ekipman markasi Faction ile isbirligi
yaparak, ilk kez kar icin 6zel olarak tasarladigi Ski kapsalinu sun-
du. Klasik kayak tatil koylerinin zarafetinden ve ekstrem spor alt
kdltdriinden ilham alan koleksiyon, performansi Casablanca’nin
imzasi haline gelmis zarafetle dengeliyor. Seride yénlendirici bir
tema olarak genis renk skalasi dikkat cekiyor. Ski kapsulinde orta
seviyedeki kayakcilar icin tasarlanan ve sinirli Gretim Dancer 79
isimli model &ne cikiyor. iki renk secenegi ile sunulan Dancer 79,
ylUksek performansh kenar tutusu ve kolay donis baslatma gibi
ozellikler barindiriyor.

Casablanca has presented its Ski capsule, designed specifically
for snow for the first time, in collaboration with Swiss freeski
equipment brand Faction. Inspired by the sophistication of classic ski
resorts and the subculture of extreme sports, the capsule collection
balances performance with Casablanca’s signature refinement. A
wide color palette plays a quiding role throughout the Ski capsule.
The standout piece is the limited-edition Dancer 79, designed for
intermediate skiers. Available in two colorways, the Dancer 79
features high-performance edge hold and easy turn initiation.

Kuboraum’dan Space Atlas Kapsuli

Kuboraum yeni el yapimi gozltklerden olusan Space Atlas kapsdl
serisini begenilere sunuyor. Sinirli sayida Uretilen her cerceve; ylizey,
doku ve (¢ boyutluluk acisindan fark yaratan el isciligiyle uygulan-
mis metal mikro-kdpler barindiriyor. Marka, bu seride ayni zaman-
da daha rafine ve dogrusal bir ifadeye de evriliyor; gdzenekli asetat
cercevelerin Uzerine sabitlenen glimus zincir, camlarin etrafinda te-
miz bir kontur cizerek benzersiz bir gérinim sunuyor. Kapsuldeki,
asetat ve metal birlesimi X5 Space Atlas isimli tasarim, farkli boyut
ve derinliklerdeki mikro-kipler ve parlak siyah yuzeyiyle éne cikiyor.

Kuboraum presents its new handmade eyewear series, the
Space Atlas capsule. Each frame in this limited edition features
hand-applied metal micro-cubes that create distinctive textures
and three-dimensional surfaces. The capsule collection also
evolves into a more refined and linear expression, a silver chain
fixed onto the porous acetate rim traces a clean contour around
the lenses, offering a unique visual effect. The X5 Space Atlas
model, crafted from a combination of acetate and metal,
stands out with micro-cubes of varying sizes and depths and
a glossy black finish.

MENRAD
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SERENGETI

italyan Optik Urtinler Ureticileri Dernegi'nin (Anfao) Genel Kurul DRIVEN BY EXPERIENCE
Toplantisi Belluno’daki Palazzo Crepadona‘da gergeklestirildi. Ana
temasi ‘Kimlik ile kiiresel pazarlarin kesisiminde italyan gozlugu’
olan toplantida, Anfao'nun 2025'de baslattigl ve 2026 boyunca
yUrGtecegi faaliyetler; uluslararasilasma, surdurulebilirlik, inovas-
yon & dijitallesme, kapsayicilik, kultdr, egitim ve saglik uygula-
malari basliklari altinda deg@erlendirildi. Anfao Baskani Lorraine
Berton, “Sektérimizin gercek glicd, gelenegi inovasyonla, yerel
degerleri ise klresel vizyonla ayni anda ve dengeli bicimde bir ara-
da yUrutebilme yeteneginde yatiyor” dedi.

The General Meeting of Anfao, Italian Optical Goods Manufacturers’
Association, was held in Belluno. With the theme “Italian eyewear at the
intersection of identity and global markets”, the meeting reviewed the
initiatives launched by Anfao in 2025 and planned throughout 2026,
focusing on internationalization, sustainability, innovation & digitalization,
inclusion, culture, training and medical profession. Anfao President
Lorraine Berton stated, “It is a delicate balance, but this is precisely where
the strength of our sector is measured — in its ability to combine tradition

and innovation, values and vision, our territory and the world.”

Marcolin Satin Alimi1 Tamamlandi

Vsp Vision, Marcolin’in Pai Partners ve diger azinlik hissedarlardan
satin alimini tamamladi. Vsp Vision Baskani ve Ceo’su Michael
Guyette, “70 yillik tarihimizin énemli bir donim noktasindayiz.
Marcolin’in diinyaca taninan marka portféyt, Uretim uzmanhgi
ve guclt cografi varligi; Marchon’un mevcut marka yapisi ve yet-
kinliklerini tamambhyor. Bu birlesme, Vsp Vision'in kuresel 6lcekte
degisen musteri ihtiyaclarini daha guclt sekilde karsilamasini sag-
layacak” dedi. Duyuruda Marcolin ve Marchon’un mevcut ope-
rasyon yapilarini koruyarak faaliyetlerini sirdirecekleri belirtildi.

Visp Vision has announced it has completed the acquisition of
Marcolin from Pai Partners and other minority shareholders.
Vsp Vision President and Ceo Michael Guyette “This
acquisition marks another important milestone in our 70-
year history. Marcolin’s portfolio of globally renowned

brands, manufacturing expertise, and geographic presence
greatly complement Marchon Eyewear’s brand portfolio and
capabilities, further strengthening our ability to meet evolving
customer needs throughout the world. Both Marcolin and
Marchon will continue to operate as they do today.
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Maybach x Badshah Tanitild

Maybach, Hintli muzik ve stil ikonu Badshah isbirligiyle sinirli
Uretim kapsulu serisini tanitti. Badshah'in modern liks anlayisini
yansitan kreatif vizyonu ile Maybach’in yiksek Alman standart-
larini birlestiren kapsdl; Artist Ill ve King Il modellerini kapsiyor.
Almanya’da Uretilen Maybach x Badshah; ses dalgalarindan il-
ham alan detaylari, Hindistan'in dogal cografyasini referans alan
kamuflaj desenleri ve carpici renk paletiyle dikkat cekiyor. Yalniz-
ca 5 adetle sinirli, 90 parga elmasla sislenmis Diamond-Studded
Snow Camouflage King Il ise kapsulin en 6zel parcasi olarak
lUksun zirvesine cikiyor.

Maybach x Badshah Unveiled

Maybach has unveiled a limited-edition capsule eyewear collection
created in collaboration with Indian music and style icon Badshah.
Combining Badshah’s creative vision rooted in modern luxury
with Maybach’s high German standards, the capsule features the
Artist lll and King Il models. Produced in Germany, the Maybach
X Badshah collection stands out with sound wave—inspired
detailing, camouflage patterns referencing India’s diverse natural
landscapes, and a bold colour palette. Limited to just five pieces
worldwide, the Diamond-Studded Snow Camouflage

Face a Face Yeni F Serisini Tanitti

Face a Face, yeni F koleksiyonunu tanitti. Agiklik, renk ve deney ru-
hunu merkezine alan F koleksiyonu, retro etkileri futdristik heykelsi
formlarla bulusturuyor. Festival kelimesinin bas harfinden ilham
alan F koleksiyonu, form, renk ve duyguya farkli acilardan yakla-
san 5 ayri modelden olusuyor. Fizz, Fill, Flare, Flow ve Frost; piksel
etkili mozaiklerden isikla kirilan ytzeylere, akici kivrimlardan buzlu
kontrastlara uzanan kreatif bir spektrum sunuyor. Tim modeller
bir araya geldiginde, Face a Face'in ayirt edici ruhunu yansitan, bi-
tanlukla ama cesitliligiyle 6ne cikan bir ifade festivali ortaya cikiyor.

Face a Face unveils its new F collection, celebrating openness,
color and a spirit of experimentation. Retro influences meet
futuristic sculpting, expressive geometry replaces restraint,
and every frame carries its own story. Inspired by the word
Festival, the F collection consists of five distinctive frames.
Fizz, Fill, Flare, Flow and Frost build a creative spectrum
that moves from pixelated mosaics to luminous fractures,
from fluid curves to frosted contrasts. Together, they create
a coherent yet diverse vision that reflects the unmistakable
creative identity of Face a Face.

Rodenstock Tiirkiye Distribiiti

rodenstock.com.tr

imia Optik San. ve Tic. AS.
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Rodenstock Bir Kez Daha Odiillendirildi

Rodenstock, B.1.G Exact® Sensitive camlariyla prestijli Optician Awards
2025'te odule layik gorulerek yili basariyla kapatti. Bu 6dul, B.1.G.
Exact® Sensitive’in yil boyunca aldigi uluslararasi odullerin devami
niteliginde dikkat ¢ekiyor. Camlar 2025 yili icinde sirasiyla German In-
novation Award ve Silmo d’Or’un ardindan, Ekim ayinda Polonya‘da
duzenlenen Optyka Fuari kapsaminda da Grupa Mtp Altin Madalyasi
ile onurlandirimisti. Bireysel gorsel hassasiyet ile biyometrik verileri
bir araya getiren 6dulli camlar; her kullanicinin kontrast, isik ve netlik
algisina gore kisisellestirilmis bir goris deneyimi sunuyor.

Rodenstock closed the year on a high note as its B.l.G. Exact®
Sensitive lenses were honoured with an award at the prestigious
Optician Awards 2025. This latest recognition follows a series of
international accolades received by B.1.G. Exact® Sensitive throughout
the year. Earlier in 2025, the lenses were awarded the German
Innovation Award and the Silmo d’Or, and in October received the
Gold Medal of Grupa Mtp at the Optyka Fair in Poland. Combining
individual visual sensitivity with precise biometric data, the awarded
lenses deliver a fully personalised visual experience tailored to each
wearer'’s perception of contrast, light and clarity.

Kaleos’un Limitli Serisi Genisliyor

Kaleos, sinirli Uretim 6zel serisi Shapes icin gelistirdigi en yeni mode-
li Shapes#003'U begenilere sunuyor. Japonya'da Uretilen ve dinya
genelinde yalnizca 250 adetle sinirli olan g6z alici model, markanin
cesur tasarim ve heykelsi gozluk anlayisini ideal bir sekilde ortaya
koyuyor. Tamamen siyah olarak sunulan Shapes#003, carpici bir
mimari yaklasimi gdzler 6nine seriyor. Yeni Shapes modeli; diiz Gst
profili, buyuk siperli silueti ve koyu camlariyla gliclt ve avangart bir
durus yakaliyor. Keskin geometrik cizgiler cerceveyi tanimlayarak
modele kendinden emin ve iddiall bir karakter kazandiriyor.

Kaleos unveils the latest model within its exclusive Shapes
collection. Produced in Japan and limited to just 250 pieces
worldwide, the new model Shapes#003 continues the
brand’s ongoing exploration of bold design and sculptural
eyewear. Presented entirely in black, Shapes#003 takes a
strikingly architectural approach. The flat-top profile, oversized
wraparound silhouette, and deep, dark lenses create a powerful,
avant-garde presence that feels both futuristic and precise.
Strong geometric lines define the frame, giving the model a
confident, statement-driven character.

X-TRA CLEAN

YUZEYI OLDUKCA KAYGAN HICBIR SEY YAPISMAZ.

X-tra Clean Kaplamali Rodenstock Gozliik Camlari.
Daha piiriizsiiz, daha temiz, daha net.

Rodenstock Tirkiye Distribiitori: Cemfa Optik San. ve Tic. A.S.
rodenstock.com.tr

RODENSTOCK
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ilk Guess Jeans Gozlik Serisi Cikarildi

Marcolin Group'un lisansli markalarindan Guess, ilk Guess Jeans
etiketli gdzlik koleksiyonunu tanitti. Guess Jeans'in is Gelistirme
Direktéru Nicolai Marciano’nun vizyonu ve inovasyon odakli yakla-
simiyla hazirlanan gozluk koleksiyonu, giincel trendleri islevsel ve
kolay kullaniml modellerle bulusturuyor. Gen Z'den Gen Alpha‘’ya
uzanan geng kitleyi hedefleyen marka, kaliteli materyallerle Ureti-
len uniseks tasarimlariyla 6ne cikiyor. Modellerdeki yildiz motifi ve
italik Guess Jeans logosu, koleksiyonun dinamik ve geng kimligini
vurgulayan ayirt edici unsurlar arasinda yer aliyor.

The first Guess Jeans eyewear collection has been unveiled by
Guess. Developed under the vision and innovation-driven approach
of Guess Jeans Chief New Business Development Officer Nicolai
Marciano, the collection brings together current trends with
functional, easy-to-wear designs. Targeting a young audience
ranging from Gen Z to Gen Alpha, the brand stands out with unisex
styles produced using quality materials. The star motif featured on
the models, along with the italicized Guess Jeans logo, are among
the distinctive elements that emphasize the collection’s dynamic
and youthful identity.

Kador, Cadore’den ilham Aliyor

Kador, tasarim ve ltks anlayisini yansitan el yapimi yeni Oth kap-
sul serisini begenilere sunuyor. Kreatif Direktor Enzo Sopracolle
tarafindan hazirlanan kapsul, tasarimcinin kisisel kariyer yolcu-
lugundan ve italyan gézlikculigunin tarihi merkezi Cadore ile
kurdugu gticlt bagdan ilham aliyor. Tasarimlar, duyguyu form ile
bulustururken gelenek ile cagdas estetigi dengeliyor. Ytksek has-
sasiyetle el yapimiyla tretilen Oth koleksiyonu hem optik cerceve-
ler hem de glines gozlUklerinden olusuyor. Kador, Oth icin Ustin
kaliteli Mazzucchelli asetat ile degerli metaller tercih ediyor.

Kador introduces Oth, a new handcrafted eyewear capsule
that reflects a deeply personal approach to design and
luxury. Created by Creative Director Enzo Sopracolle, the
collection draws on his creative journey and his strong
connection to Cadore, where is the historic heart of [talian
eyewear craftsmanship. The designs combine precision and
sensitivity, translating emotion into form while balancing
heritage with a contemporary aesthetic. The Oth includes
both optical frames and sunglasses, crafted from premium
Mazzucchelli acetate and fine metals.

GUESS JEANS

www.merveoptik.com
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J.F. Rey’den Yeni Kadin Serisi Geldi

J.F. Rey, tasarim 6zgurltgi ve renk odakli yaklasimini yansitan yeni
kadin gozlik koleksiyonunu tanitti. Fransiz marka, zengin ve bek-
lenmedik renk kombinasyonlariyla éne cikan modellerinde rengi
bir ifade ve kimlik unsuru olarak ele aliyor. Toplam 11 form ve
55 renk seceneginden olusan koleksiyon; metal, asetat ve hibrit
yapilardaki cerceveleri bir araya getiriyor. Ug farkli seride sunulan
tim modeller, renk ile duyguyu ve sanatsal dili bulusturan ortak
bir tasarim felsefesini paylasiyor. Koleksiyonda yer alan markaya
Ozel Totem mentese detayl, mimari bir vurgu ile tasarimlara ayirt
edici bir imza kazandiriyor.

J.F. Rey has unveiled its new women'’s eyewear collection, reflecting
the brand’s commitment to design freedom and a color-driven
approach. The French brand explores color as a means of expression
and identity, highlighting rich and unexpected combinations across
the range. Comprising 11 shapes and 55 color options, the series is
crafted from metal, acetate, and hybrid constructions. All models
share a common design philosophy that unites color, emotion, and
artistic language. The brand’s signature Totem hinge stands out as
a defining architectural detail, adding a distinctive visual signature.

Safilo Avrupa’daki Varligint Gu¢lendiriyor

Safilo Group, ingiltere merkezli gézlik Ureticisi Inspecs Group’un
ylUzde 25'lik hissesini yaklasik 21,7 milyon Sterlin karsiliginda satin
aldigini duyurdu. Satin alma haberi, Safilo'nun kisa stire 6nce Ins-
pecs icin baglayicl bir teklif sunmayacagini aciklamasinin ardindan
gelmesiyle dikkat cekti. Safilo, Inspecs’e olan ilgisinin optik seg-
mentteki gliclinii artirma ve 6zellikle Almanya, Avusturya ve isvicre
gibi kilit Avrupa pazarlarindaki varligini genisletme stratejisinin bir
parcasl oldugunu vurguladi. Sirket ayrica, ylzde 25'lik hisse aliminin
Birlesik Krallik Devralmalar Kodu ile uyumlu oldugunu da acikladi.

Safilo Boosts Its Presence in Europe

Safilo Group has announced the acquisition of a 25 percent
stake in U.K.-based eyewear manufacturer Inspecs Group
for approximately £21.7 million. The announcement draws
attention as it follows Safilo’s recent statement that it would
not make a binding offer for Inspecs. Safilo emphasized that
its interest in Inspecs forms part of its strategy to strengthen
its position in the optical segment and expand its presence
in key European markets, particularly Germany, Austria and
Switzerland. The company also confirmed that the 25 percent
shareholding is in line with the U.K. Takeover Code.
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Skaga Minimalist Liiks Vadediyor

Skaga, Isvec dogasindan ve minimalist iskandinav tasarimindan
ilham alan yeni koleksiyonunu tanitti. Metal, kelebek formda-
ki Tidvatten, cercevesindeki su dalgasi desenleri ve markanin S
logosuyla tamamlanmis olarak dne cikiyor. Buxbom, mat mavi,
siyah, koyu gri ve yesil tonlarinda sunulan maskdlen titanyum bir
model olarak dikkat cekerken; Havskant feminen kare formu ve
lazer kesim geometrik sap detayiyla tasarlanmis. Model, siyah,
seffaf kahverengi, haki ve mor renklerde sunuluyor. Uniseks ase-
tat model Kebnekaise'nin ise seffaf yesil, siyah, cizgili mavi gibi
renkleri bulunuyor.

Skaga Offers Minimalist Luxury

Skaga has revealed its new collection, drawing inspiration from
Swedish nature and minimalist Scandinavian design. Tidvatten is a
butterfly-shaped metal frame with an internal core wire etched with
a subtle water ripple pattern and the brand’s S logo. Buxbom offers
a masculine titanium design in matte blue, black, dark gun, and
green, while Havskant combines feminine square forms with a laser-
cut geometric temple pattern, available in black, transparent brown,
khaki, and purple. Kebnekaise rounds out the line as a unisex acetate
frame in transparent green, black, striped brown, and striped blue.

Ekkiu ilk Optik Serisini Sunuyor

Ekkiu, ilk optik koleksiyonunu tanitti. Marka; cesur ve moda odakli
kimligini, glnldk kullanima uygun optik cercevelerle yeniden yo-
rumladi. Kendine glivenen Z kusagdi icin tasarlanan koleksiyon, géz-
10gU bir ihtiyactan cok kisisel ifadenin parcasi olarak géren bireylere
sesleniyor. Seride guclu renkler, carpici kontrastlar ve iddiali formlar
one ¢ikiyor. Heykelsi saplar grafik bir etki yaratirken, vintage esin-
tili menteseler klasik gozlUk tasarimina zarif bir génderme yapiyor.
Yuksek kaliteli asetat ve metal birlesimden Uretilen cerceveler, kon-
foru korurken saglamlik ve hassas ayarlanabilirlik sunuyor.

Ekkiu has unveiled its first optical collection. The brand
reinterprets  its  bold,  fashion-driven identity  through
optical frames this time. Created for a self-confident
Gen Z the line speaks to individuals who see frames as
a form of personal expression rather than a necessity.
Strong colours, striking contrasts and expressive shapes define
the series. Sculpted temples add a graphic edge, while vintage-
inspired hinges offer a refined reference to classic eyewear design.
Crafted from a combination of high-quality acetate and metal,
the frames deliver stability, comfort and precise adjustability.

Transparency

0.2 B
reflect

Optiplas® O+

Kusursuz goris, mikemmel seffaflik.
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Yeni Morel x Jean Nouvel Piyasaya Sunuldu

Morel, Gnlt mimar Jean Nouvel isbirligi yeni koleksiyon lansma-
niyla strdyor. Mimari netlik ile zamansiz tasarimi bir araya getiren
yeni seri, Morel'in bu ortaklikla 6zdeslesen guglu estetik dilini ta-
siyor. Yuvarlak formlar, yalin fakat radikal cizgiler ve dengeli geo-
metriler ortak koleksiyonun temel tasarim unsurlari arasinda yer
aliyor. Titanyum ve asetattan Uretilen modeller, daha ince profil-
leriyle hafif ve cagdas bir gértiniim sunarken konforu da 6n plan-
da tutuyor. Yeni sezonda koleksiyon, titanyum modellerde daha
cesur tonlar, asetat seceneklerinde ise sicak ve sofistike renklerle
gorsel cesitlilik sunuyor.

New Series by Morel & Jean Nouvel

Morel continues its collaboration with renowned architect Jean
Nouvel. Bringing together architectural clarity and timeless design,
the new series reflects the strong aesthetic lanquage that defines
this partnership. Round shapes, clean yet radical lines, and balanced
geometries stand out as the core design elements of the series.
Crafted in titanium and acetate, the models feature slimmer profiles
that offer a lightweight, modern look while maintaining comfort.
The new series offers visual diversity through bolder tones in titanium
styles and warm, sophisticated color options in acetate models.

Prodesign Iddiasini Yeni Seride Koruyor

inovatif tasarim yaklasimiyla taninan Danimarkali Prodesign yeni
koleksiyonunu sundu. Yeni modeller teknik detaylari ve iddial
profilleriyle dikkat cekiyor. Proflex T, keskin titanyum 6n yizU ve
0zel kosegen kesimli beta titanyum saplariyla dinamik ve mimari
bir tasarim ortaya koyuyor. Heritage modeli ise klasik asetat iscili-
gini cesur ve keskin detaylarla guiclendiriyor. Koleksiyonda yer alan
mat yUzeyler ve derin IP kaplamali renkler hem monokrom estetigi
hem de hacimli detaylari vurguluyor. Ucer farkli formda sunulan
modeller; modern, gicla ve dikkat ¢ekici bir gorinim vadediyor.

Distinctive New Styles by Prodesign

Danish brand Prodesign, known for its innovative design
approach, has unveiled its latest collection. The new models
stand out with technical details and bold profiles. The Proflex
T features a sharp titanium front and uniquely faceted beta
titanium temples, creating a dynamic and architectural design.
The Heritage model enhances classic acetate craftsmanship
with bold and precise detailing. Matte finishes and deep IP-
coated colors in the collection emphasize both a monochrome
aesthetic and sculptural details. Offered in three distinct shapes,
the models deliver a modern, strong, and eye-catching look.

OREL
ONSTANCE GUISSET

MOREL GOZLUK ENDUSTRI ITHALAT IHRACAT SANAYi VE TICARET ANONIM SIRKETI
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De Rigo Tirkiye’de Aa Kayip

De Rigo Tirkiye’nin Genel Muduri ismet Gilyar ve Satis M-
durt Dogan Yuner'i 5 Ocak Pazartesi gind elim bir trafik ka-
zasinda kaybettik. Trkiye optik sektori profesyonellerini hiizne
bogan bu sarsici haberle ilgili olarak De Rigo Group, “Bu degerli
iki calisma arkadasimizin kaybi icin De Rigo ailesi olarak derin
bir GzUnty icindeyiz. Her ikisini de sirketin Turkiye pazarinda bu-
yumesi adina verdikleri emeklerle, profesyonellikleri ve meslege
tutkulariyla hatirlayacagiz. Bu yas dolu animizda; basta aileleri-
ne, sevdiklerine ve anilarini yasatacak tim meslektaslarina tazi-
yelerimizi sunariz” dedi.

We lost De Rigo Turkey General Manager Ismet Gllyar and Sales
Manager Dogan Yiner in a tragic traffic accident on Monday,
January 5. Regarding this devastating news that deeply saddened
professionals in the Turkish optical sector, De Rigo Group said: “We
expresses our deepest condolences and that both will be remembered
for their tireless dedication, outstanding human qualities and strong
commitment to the company’s growth in the Turkish market. Their
professionalism, sense of responsibility and passion left a sincere mark
on all who had the privilege of working with them.”

Sea2see’den Cevre Dostu Metal Modeller

Sea2see, Breeze Ultralight serisini her unsuru geri donustiralmus
metalden Uretilen yeni modellerle genisletti. Danimarka'da tasar-
lanip, italya’da yuksek kaliteli nikel icermeyen geri dénistiriimus
paslanmaz celikten Uretilen yeni cerceveler, Sea2see’in strdirule-
bilir gozluk felsefesiyle tam bir uyum gosteriyor. Sea2see’in Kuru-
cusu Francois van den Abeele, “Breeze Ultralight serisini hafiflik
agisindan da tamamlayan, yuksek kaliteli geri donusturiimis me-
tal cerceveleri koleksiyona kazandirdik. Cevre dostu bu cerceveler,
konfor ve rahat kullanim 6zellikleri sunuyor” dedi.

SeaZsee has expanded Breeze Ultralight collection with new
models made from recycled all-metal frames. The minimal
collection features six models, such as Alira, Lizaro, Eolina
and Ventys. Designed in Denmark and produced in Italy from
high quality nickel-free recycled stainless steel, these new
frames fully align with the Sea2see philosophy of sustainable
eyewear. Founder of SealZsee, Francois van den Abeele
said: “We have introduced excellent quality upcycled metals
that complement the Breeze Ultralight line and provide the
characteristics of lightweight comfort and ease-of-wear.”
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ESCHENBACH OPTIK

“Silmo Istanbul 2025, yerel bir ticari
fuardan ytiksek diizeyde profesyonel
ve uluslararasi bir optik fuarina
déntsiimiin ¢cok net bir gdstergesiydi.”

Yaz yih  askin  kokli  gecmisiyle
Eschenbach Optik, yiksek modanin
pesinden kosmak yerine muhendislik
hassasiyeti, Gstln kalite ve givenilirlik
temelleri Gzerine insa ettigi sektorel
durusuyla 6ne cikmaktadir. Sirketin,
insanlarin yasam kalitesini artirma il-
kesi; seffaflik, saygl ve glvene dayali
uzun soluklu isbirlikleriyle birleserek
kalici basarisinin anahtari olmustur.
GUnlUmizde Eschenbach’in portfoyu,
glcld markalari ve 6zenle secilmis li-
sansli markalariyla toplam 8 gozlik
markasini kapsiyor. En yeni patentli
menteselerinden, Tom Tailor go6zluk
lisansinin lansmanina, Optaro XL gibi
¢agin temel ihtiyaclarindan biri olan
az gormeye yonelik ileri ¢ozimlerine
kadar; inovasyonda sureklilik anlayi-
sindan odidn vermemektedir. Sirket,
Made in Germany etiketini sembolize
eden; sorumluluk bilinci, mthendislik
mukemmeliyeti ve uzun vadeli deger
yaratma anlayisini kararhlikla yasat-
maktadir. Sizlere, Eschenbach Optik
Uluslararasi Satislardan Sorumlu Bas-
kan Yardimcisi Walter Kaiser ile sirke-
tin felsefesi, global stratejisi ve optik
dinyasinin  gelecegini sekillendiren
yveni lansmanlari hakkinda yaptigimiz

Ozel réportaji sunuyoruz.

With more than a century of history
behind it, Eschenbach Optik stands out
not by chasing high fashion, but by
staying firmly rooted in precision, quality
and reliability. Guided by a clear vision
to improve people’s quality of life, the
company builds its long-term success on
transparency, respect and close, trust-
based partnerships across the optical
industry. Today, Eschenbach’s diverse
portfolio spans eight eyewear brands,
including strong house brands and
carefully selected licenses. From its latest
patented hinge technologies to the launch
of the Tom Tailor eyewear license, and
advanced solutions for low vision such
as Optaro XL, the company continues
to pursue innovation with consistency
and purpose. Eschenbach Optik remains
deeply committed to the values embodied
by the “Made in Germany” designation,
defined by a strong sense of responsibility,
engineering excellence and a long-term
approach to value creation. We now
proudly present an exclusive interview
with  Walter Kaiser, Vice President
International Sales at Eschenbach Optik,
in which he shares insights into the
company’s philosophy, global strategy
and the new launches shaping the future

of the optical world.

“Silmo Istanbul 2025 clearly
demonstrates the transformation from a
local optical fair into a highly professional

international eyewear exhibition.”

Merhaba Sayin Kaiser, oncelikle sizi
tanimak isteriz. Profesyonel ge¢misi-
nizden ve Eschenbach’teki roliiniizden
bahseder misiniz?

Merhaba ben Walter Kaiser. Eschenbach
Optik'te Uluslararasi Satislardan Sorumlu
Baskan Yardimcisl olarak gorev yapiyorum
ve 1991 yilindan bu yana sirket biinyesinde
calistyorum. Ekonomi egitimi aldim ve pro-
fesyonel altyapim uluslararasi is gelistirme
Uzerine sekillendi. Optik sektoriine gegme-
den once eczacilik, elektronik ve endustri-
yel cam gibi farkli alanlarda deneyim kazan-
dim. Ardindan optik diinyasina adim atma
firsati dogdu ve bu alanda kalmaya karar
verdim. lyi ki bu secimi yapmisim.

Hello Mr. Kaiser, to begin with,
we would like to get to know you
better. Could you tell us about your
professional background and your role
at Eschenbach?

My name is Walter Kaiser. | am Vice President
International Sales at Eschenbach Optik and
have been with the company since 1991.
| studied economics, with a professional
background in international  business.
After gaining initial experience in various
industries including pharmacy, electronics
and float glass, | had the opportunity to
enter the optical sector and decided to stay.
It has proven to be the right decision.
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Eschenbach 100 yilin agkin tarihiyle
gticlii bir marka. Bugiin firmaya yon ve-
ren temel degerleri ve sektdrel yaklasi-
mi paylagir misiniz?

Eschenbach Optik, 1913 yilindan bu yana
optik alaninda faaliyet gosteriyor. Gunu-
mizde Eschenbach markasiyla az gérme
¢oziimlerinde dinya pazar lideriyiz. Goz-
|k segmentinde ise 6 kurumsal marka
ve Ug¢ lisansh markayla Almanya’da agik
ara pazar lideri konumundayiz ve global
Olcekte 6nemli bir oyuncuyuz. En temel
motivasyonumuz, insanlarin yasam kalite-
sini artirmaktir. Sektorde ise optisyenlerle
esitlik ve karsilikli saygl temelinde, gercek
bir is ortagl olarak konumlaniyoruz.

Eschenbach is a strong brand with more
thanacentury of history. Could you share
the core values and industry approach
that shape the company today?

Eschenbach Optik has been active in the
optical field since 1913. Today, we are the
global market leader in low vision devices
with the Eschenbach brand, and a major
player—Dby far the German market leader—
in eyewear, with six corporate brands and
three licensed brands. Our main motivation
is to improve people’s quality of life. From
an industry perspective, we see ourselves

as a true partner to opticians, operating on

equal footing and with mutual respect.

Genis bir portfdyiiniiz var. Markalarinizin
genel dzelliklerinden ve birbirlerini nasil
tamamladiklarindan s6z eder misiniz?

Kurumsal markalarimiz Titanflex, Hum-
phrey’s, Brendel, Jos. Eschenbach ve
Freigeist’ten olusuyor. Her biri net bigim-
de tanimlanmis hedef kitlelere yoénelik
olarak tasarlaniyor. Cocuklardan ileri yas
gruplarina, modayi yakindan takip eden-
lerden klasik cizgileri tercih edenlere,
renkli ve iddiali tasarimlardan sade ve rafi-
ne estetik anlayisina, ulasilabilir segment-
ten premium segmente kadar genis bir
yelpaze sunuyoruz. Lisansli markalarimiz
Marc O’Polo, Mini Eyewear ve kisa sire
once portféyimuze eklenen Tom Tailor
ise bu glicli markalarin kendi konumlan-
dirmalari ve Dna’lari dogrultusunda gelis-
tiriliyor. Tumnin ortak noktasi ise Ustin
kullanim konforu sunmasidir. Bir Eschen-
bach gercevesi mutlaka mikemmel uyum
saglar. Yuksek kalite ve kusursuz hizmet
bizim igin tartisiimaz 6nceliklerdir.

Portfoyiiniizii uluslararasi pazarlara
sunarken distribiitor seciminde hangi
kriterleri esas aliyorsunuz?

Bir Eschenbach distribUtorinin, sirketi-
mizin felsefesini, vizyonunu ve misyonu-
nu tim yonleriyle benimsemesi ve kendi
pazarinda bunu kusursuz bigcimde temsil
edebilmesi gerekir. Bugin Eschenbach
Optik, diinya genelinde 80’den fazla Ulke-
de temsil ediliyor. Bu da benimsedigimiz
yaklasimin ne kadar dogru ve strdirilebi-
lir oldugunu acikca ortaya koyuyor.

You have a broad portfolio. Could you
tell us about the key characteristics of
your brands and how they complement
one another?

Our corporate eyewear brands include
Titanflex, Humphrey’s, Brendel, Jos.
Eschenbach and Freigeist. Each brand
is designed for a clearly defined target
group. We offer eyewear for everyone—
from children to seniors; from fashion-
forward to classic styles; from colorful
and bold designs to reduced and
discreet aesthetics; and from affordable
to premium segments. QOur licensed
brands—Marc O’Polo, Mini Eyewear and
our newly launched license Tom Tailor—
are developed in line with the individual
positioning and DNA of these well-known
brands. What all our frames have in
common is a strong focus on wearing
comfort. An Eschenbach frame must
fit perfectly. High quality and excellent
service are non-negotiable for us.

When presenting your portfolio to
international markets, what criteria
do vyou prioritize when selecting
distributors?

Every Eschenbach distributor must fully
understand our philosophy, vision and
mission, and be capable of representing
them flawlessly in their respective
markets. Eschenbach Optik is currently
represented in more than 80 countries
worldwide, which clearly demonstrates
that this approach works.

Distribltorlerinizin geri bildirimleri-
ni ihracat yaklasiminiza nasil entegre
ediyorsunuz?

is ortaklarimizla son derece yakin iliskiler
yurdttyoruz. Fuarlar araciligiyla dizenli ola-
rak bir araya geliyor, sahada ziyaretler ger-
ceklestiriyor, glinlik iletisimi strddrtyor ve
geri bildirimleri dikkatle dinliyoruz. Bunun
yani sira saygin trend danismanlariyla da ya-
kin isbirlikleri icerisindeyiz. Stratejik toplan-
tilarimizi hazirlarken, pazar ortaklarimizdan
gelen egilim ve gelismelere dair gorusleri
strece dahil ediyor, bu i¢gorileri sirket igi
degerlendirmelerimizde ve karar mekaniz-
malarimizda aktif bicimde kullaniyoruz.

Degisen pazar dinamikleri ihracat
stratejilerinizi nasil etkiliyor? Stratejik
planlamanizda hangi unsurlara dncelik
veriyorsunuz?

Genel olarak pazarlar bir gecede degismez.
Elbette beklenmedik kirilmalar yasanabilir,
ancak bunlar nadirdir. Goézlik sektoriinde
yeni bir Griinln pazara sunulma siresi cogu
zaman bir yili, hatta daha uzun bir zamani
bulur. Bununla birlikte moda dlnyasinda
oldugu gibi yaklasan trendler belirli dlgu-
de 6ngorulebilir. Gerekli durumlarda hizli
ve esnek sekilde hareket edebiliyoruz. Kisa
vadeli kazanimlari hedeflemiyoruz. Bunun
yerine uzun soluklu ve saglam isbirliklerine
odaklaniyoruz. Bu yaklasim, stratejik plan-
lamamizin temelini olusturuyor.

How do you integrate the feedback

from your distributors into your export
approach?

We maintain very close relationships
with our partners. We meet regularly
at exhibitions, visit them in their
markets, stay in daily contact and listen
carefully. In addition, we work closely
with renowned trend scouts. When
preparing our Sstrategic meetings, we
integrate feedback from our market
partners regarding upcoming trends and
developments, and incorporate these
insights into our internal discussions and

decision-making processes.

How do changing market dynamics
influence your export strategies?
Which factors do you prioritize in your
strategic planning?

In general, markets do not change
overnight. Disruptions can occur, but
they are relatively rare. In the eyewear
sector, the time-to-market for a new
product is easily one year or more.
However, as in the fashion world,
upcoming trends can be anticipated to
a certain extent. When necessary, we
are able to react quickly and flexibly.
We never aim for short-term gains;
instead, we focus on long-term, stable
partnerships. This philosophy is clearly
reflected in our strategic planning.
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Alman mihendisligi ve inovasyon
Eschenbach'in iki giiclii degeri. Uriin
gelistirme ve tasarim siireglerinde bu
vaklasim nasil hayat buluyor?

Made in Germany ifadesi diinya genelinde kali-
te ve hizmet anlayisiyla 6zdeslesmis durumda-
dir. Bu degerler, Eschenbach Optik’in bir Alman
sirketi olarak konumlanmasinin temelini olus-
turuyor. Gozlik sektoriinde endustriyel kalite
standartlarini uygulayan éncii firmalardan biri-
yiz. Ar-Ge mihendislerimiz, Grin gelistirme sU-
recinin ¢ok erken asamalarinda tasarima dahil
oluyor ve Uretim baslamadan 6nce en yiiksek
kalite seviyesinin saglanmasini garanti ediyor.
Eschenbach muhendisleri Gretim sahalarinda
strekli olarak bulunarak tretim standartlarinin
tutarlilikla korunmasini sagliyor. Stoklarimiza
giren her Urlin ayni kalite streclerinden gegi-
yor. Sevkiyat sonrasinda dahi her bir Grln igin
algilanan kaliteyi dikkatle izliyor ve gerekli du-
rumlarda hizlica aksiyon aliyoruz. Elbette higbir
sey ylzde 100 kusursuz degildir. Ancak optis-
yenlerle esit bir zeminde is ortagl olmak, her
Urdn icin uzun vadeli destek sunabilmek adina
servis stogu bulundurmayi da gerektirir.

German engineering and innovation are two
of Eschenbach’s strongest pillars. How do
these qualities translate into your product
development and design processes?

The ‘Made in Germany’ label is globally
associated with quality and service, and these
values form the foundation of Eschenbach
Optik’s positioning as a German company.
We were among the first to implement
industrial quality standards in the eyewear
sector. Our R&D engineers are involved at
very early stages of product development
to ensure the highest quality levels before
production begins. Eschenbach engineers are
permanently present at production sites to
guarantee consistently high manufacturing
standards.  Every product that enters
our inventory follows the same quality
procedures. Even after shipping, we carefully
monitor perceived quality for each individual
item and take corrective action if necessary.
While nothing is ever 100 percent perfect,
being on equal footing with opticians also
means maintaining a service stock for every

item to ensure long-term support.
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Eschenbach Optik siirdiiriilebilirlik
odakh sorumlu sirket anlayisina sahip.
Bu konudaki giincel adimlarinizi payla-
sir misiniz?

Cevrenin korunmasi, sektorin gelecegi
acisindan kritik bir yonetim onceligidir.
Eschenbach olarak karbon ayak izimizi
sirekli azaltma yondnde kararli adimlar
atiyoruz. Karbon noétr Gretim ve dagitim,
tek seferlik bir ¢6zim degil; uzun vadeli
ve asamali bir strectir. Bu dogrultuda, Ust
yonetim seviyesinde olusturulan ¢zel ope-
rasyon ekiplerimiz dizenli olarak bir araya
geliyor ve daha strdurulebilir bir gelecek
icin atilabilecek adimlari hayata gegiriyor.
Titanflex koleksiyonunda saplarda geri
donustirilmis aliminyum kullaniimasi,
plastik cercevelerde Acetate Renew tercih
edilmesi ve koruyucu plastik ambalajlarin
geri donUstUrdlmis malzemelerle degis-
tirilmesi bu calismalarin sadece birkag 6r-
negidir. Bunlarin yani sira devam eden pek
cok farkli girisimimiz bulunuyor.

Eschenbach Optik embraces a respon-
sible, sustainability-focused corporate
mindset. Could you share some of your
recent initiatives in this area?

Environmental protection is a key
management priority for the future
of the industry, and Eschenbach is
committed to continuously reducing its
carbon dioxide footprint. Achieving CO,-
neutral production and distribution is a
long-term process rather than a one-
time solution. At top management level,
Eschenbach has established dedicated
operational teams that meet regularly
to discuss and implement incremental
steps toward a more sustainable future.
Examples include the use of recycled
aluminum for temples in our Titanflex
collection, the use of Acetate Renew
for plastic frames, and replacing plastic
protection bags with recycled materials.

And these are just a few of many

ongoing initiatives.
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Mehmet Gfingenci - Walter Kaiser

Tiirkiye'de Delta Optik ile temsil edili-
yorsunuz. isbirliginizi ve Eschenbach’in
Tirkiye pazarindaki konumunu deger-
lendirir misiniz?

Delta Optik ile is birligimiz 1992 yilinda
basladi ve vyillar icinde basarili bir ticari
ortakliktan gercek bir dostluga doéndstd.
Delta Optik, Eschenbach’in degerlerini ve
standartlarini kusursuz bicimde temsil edi-
yor ve uzun vyillardir Turkiye’de premium
g6zIUk pazarinda 6nemli bir rol Ustleniyor.
Turk optisyenler Delta Optik ile yuruttik-
leri isbirliginden blyik memnuniyet du-
yuyor. Bu memnuniyet, diinya genelinde
birlikte calistigimiz 40 bini askin optisyen
ortagimiz igin de gecerlidir.

You are represented in Turkey by Delta
Optik. How would you evaluate this
partnership and Eschenbach’s position
in the Turkish market?

Our partnership with Delta Optik began in
1992 and has evolved over the years from
a successful business relationship into a
genuine friendship. Delta Optik represents
Eschenbach’s values perfectly and has
played a key role in the premium eyewear
market in Turkey for many years. Turkish
opticians highly appreciate the cooperation
with Delta Optik and are satisfied
customers—just like our more than 40.000

optician partners worldwide.

Eschenbach Optik, son donemde ino-
vasyon ve marka gelisimi alaninda
onemli adimlar atti. Bu gelismeleri bi-
zimle paylagir misiniz?

Eschenbach, saplarin gevsemesini veya
vidalarin agilmasini 6nleyen yeni bir Mic-
rotech mentese sistemi icin kisa stire dnce
patent basvurusunda bulundu. Bu men-
tese sistemi halihazirda Titanflex koleksi-
yonunda kullaniliyor ve artik Marc O’Polo
cercevelerinde de yer aliyor. Tuketici acisin-
dan net ve somut bir fayda sunuyor. Silmo
Paris 2025’te ise yeni lisansl markamiz Tom
Tailor’in lansmanini yaptik. Tom Tailor, geng
ve geng kalan tiketicilere hitap eden ulasi-
labilir moda segmentinde glcla bir blylime
gosteriyor ve Eschenbach’in fiyat portfoyu-
ni giris seviyesine dogru genisletmesine
olanak taniyor. Az gérme ¢ézimleri alanin-
da ise Optaro XUi gururla tanittik. iPad’ler
icin gelistirilen bu uygulama tabanli kamera
sistemi, standart bir iPad’i sesli okuma fonk-
siyonu da dahil olmak tzere tam donanimli
bir elektronik okuma cihazina doénlsturd-
yor. Bunlar, 2025 yilina damga vuran baslica
yeniliklerimiz arasinda yer aliyor.

Eschenbach Optik has recently taken
several important steps in both
innovation and brand development.
Could you tell us more about them?

Eschenbach has recently filed a patent
for a new Microtech hinge construction
that prevents temples from loosening or
unscrewing. This hinge has already been
introduced in the Titanflex collection
and is now also featured in the first
Marc O’Polo frames, offering a clear and
visible benefit for consumers. At Silmo
Paris 2025, Eschenbach also launched
a new eyewear license, Tom Tailor.
This brand shows strong growth in the
accessible fashion segment for young
and young-at-heart consumers, allowing
Eschenbach to expand its price portfolio
to meet increasing demand for entry-
level products. In the low vision segment,
we proudly introduced Optaro XL—an
app-based camera system for iPads that
transforms a standard iPad into a fully
functional electronic reading device,
including a read-aloud feature. These
represent our key innovations for 2025.
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Silmo Istanbul Optik Fuarinin gelisimini
ve global optik endiistrisine katkilarini
nasil degerlendirirsiniz?

Silmo Istanbul 2025, yerel bir ticari fuar-
dan yiksek dizeyde profesyonel ve ulus-
lararasi bir optik fuarina dontsimuin gok
net bir gostergesiydi. Organizasyon ekibini
gbénulden tebrik ediyorum. Gergekten son
derece basaril bir is ¢ikardilar.

How do you assess the development of
Silmo Istanbul and its contribution to
the global optical industry?

Silmo Istanbul 2025 clearly demonstrates
the transformation from a local optical
fair into a highly professional international
eyewear exhibition. Congratulations to
the organizing team—they have done an

excellent job.
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Modern Gézlik

Kaltirinin

BAS MIMARI
e e 7 S
Alain Mikli icin gézluk, yozu
saklayan bir nesne degil;
karakteri aciga ¢ikaran % (22
bir manifestodur.

Alain Miklitarian, 1955 yilinda Fransa'da, For Alain Mikli, eyewear
Ermeni kokenli bir ailenin ¢ocugu ola- is not an object that hides
erken yaslarda tanismasi, gozlikle kur- the face; it is @ manifesto

dugu iliskinin daha derin ve anlamli ol- that reveals character.
masini sagladi. Ailesinin optik alanindaki

rak diinyaya geldi. Optik meslegiyle gok

birikimi, Alain’in cocukluk yillarindan iti- Alain Miklitarian was born in France

baren gozlikleri yalnizca teknik bir {iriin in 1955 into a family of Armenian

olarak degil, yiizle olan uyumu ve bag origin. His early exposure to the optical

ile degerlendirmesine zemin hazirladi. profession shaped a deeper and more

Paris’te optik egitimi aldig yillarda, do- meaningful relationship with eyewear

nemin hakim anlayisini olusturan sade, from a young age. Growing up within

geri planda kalmayi amaclayan cerce- a family rooted in optics allowed Alain

veler Mikli'ye veterli gelmiyordu. Ona to view glasses not merely as technical

gore gozlik; kisiyi gizleyen degil, onu objects, but as elements defined by their

goriintr kilan bir unsur olmaliydi. Bu harmony with the face and their intimate

diisiince, meslege olan ilgisini siradan connection to personal expression.

bir ustaliktan cikarip yaratici bir arayi- During his years of optical training

sa donlstirdd. Henlz yirmili yaslarinin in Paris, the prevailing approach of

bagindayken, gézligiin hem teknik hem discreet, understated frames designed

estetik anlamda yeniden ele alinmasi ge- to fade into the background felt limiting

rektigine dair giiclii bir fikir gelistirmis- to him. In Mikli’s view, eyewear should
ti. Dnemin cok ilerisindeki bu vizyonu not conceal the individual, but instead

onu 23 yaginda kendi yolunu cizmeye bring them into focus. This perspective

itecek kadar netti. transformed his professional interest
from conventional craftsmanship into a
creative pursuit. By his early twenties,
he had developed a clear conviction
that eyewear needed to be redefined
both technically and aesthetically. This
forward-thinking vision was strong
enough to lead him to chart his own

path at the age of twenty-three.
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Bir Atolyeden
Dogan Manifesto

Paris’te 1978 yilinda kurdugu
kiclik atolye, Alain Mikli igin
yalnizca bir is baslangici degil,
bir tasarim manifestosuydu. ilk
yillarinda Urettigi cercgeveler,
klasik optik kaliplardan biling-
li olarak uzak duruyordu. Ce-
sur renk kullanimi, alisilmadik
form arayislari ve yiizle kurdugu
glcll iliski, Mikli tasarimlari-
ni kisa slrede fark edilir kildi.
Bu donemde sundugu ilk kisi-
sel koleksiyonlar, gozligin bir
moda unsuru olarak algilanabi-
lecegini gbsteren glgli ornek-
lerdi. Mikli’'nin en somut farki,
gbzIlUgl giysinin  tamamlayicisi
olmaktan ¢ikarip, kimligin mer-
kezine yerlestirmesiydi. Bu se-
beple 1980’lerin basinda Paris
moda cevrelerinde adinin anil-
maya baslamasi tesadif degildi.
Atolye Uretimiyle baslayan bu
sireg, kisa slrede seckin optik
magazalarinda yer bulan sinirli
koleksiyonlara dénusti. Mikli’'nin
ylkselisi, ani bir sigramadan ¢ok,
tutarli bir estetik durusun dogal
sonucu olarak ilerledi.

1980’li yillar, Alain Mikli’nin kariyerin-
de belirleyici bir dénem oldu. Ozellikle
Elton John’un sahnede ve giinlik yasa-
minda Mikli tasarimlarini tercih etmesi,
markanin uluslararasi  gorindrlagini
6nemli 6lglide artirdi. Bu dénem, Alain
Mikli gozliklerinin yalnizca optik maga-
zalarda degil; mizik, sahne ve popiiler
kaltdr alaninda da gligli bir ifade araci
olarak algilanmaya basladigi yillardi. El-
ton John'un renkli ve iddiali sahne kim-
ligiyle Mikli tasarimlarinin  ortiismesi,
gozlugin kisisel imajin vazgegilmez bir
pargasi olabilecegini genis kitlelere gos-
terdi. Ayni yillarda marka, Avrupa digin-
da da bilinirlik kazanmaya basladi. Alain
Mikli; optik diinyasinda cesaret, karak-
ter ve farklilikla anilir hale geliyordu.

Kurumsallasma Siireci

Doksanlara girerken Alain Mikli, tasa-
rim vizyonunu koruyarak isini blyitme
strecine girdi. Kendi adini tasiyan ilk
butik magazasini 1987 yilinda Paris’te

agti ve Urin yelpazesini genisletti.

Bu hamle toplam satislarinin hizla art-
masini sagladi.  Marka, 1995 yilinda
Alain Mikli International adr altinda ya-
pilandi. Bu dénem, sadece tasarim de-
gil, dagitim, magazalagma ve uluslara-
rasi organizasyon agisindan da énemli
adimlarin atildigi bir siregti. Alain
Mikli magazalari, yalnizca satis nok-
talari degil, markanin estetik anlayisini
yansitan deneyim alanlari olarak kur-
gulandi. Koleksiyonlar diizenli olarak
yenileniyor, renk paletleri ve malzeme
segimleriyle her sezon giiglii bir kimlik
sunuluyordu. Mikli, blytime siirecinde
tasarim kontrollnt elden birakmadan,
markasini slrdirilebilir bir yapi haline
getirmeyi basardi. 2000’lerin basinda
italya pazarina acilmayla kiiresellesme
adimlarini hizlandiran sirket, Starck ve
Miyake gibi yeni markalarin hazirlan-
masina da bu dénemde basladi. Geng
tasarimcilara teknik altyapi ve kreatif
yonlendirme saglamak amaciyla yeni-
liki koleksiyonlarin gelistirildigi Mikli
Studio 2005 yilinda agildr.

A Manifesto Born
in a Workshop

The small workshop Alain Mikli
founded in Paris in 1978 was not
simply the beginning of a business,
but a design manifesto. The frames
he produced in those early years
deliberately distanced themselves
from traditional optical conventi-
ons. Bold use of color, unconven-
tional explorations of form, and a
strong dialogue with the face qu-
ickly made Mikli’s designs stand
out. His first personal collections
from this period offered compel-
ling proof that eyewear could be
perceived as a fashion statement.
Mikli’s most distinctive contribution
was his decision to move eyewear
from a supporting role into the very
center of personal identity. It was
no coincidence that his name began
circulating within Paris fashion circ-
les in the early 1980s. What star-
ted as workshop-based production
soon evolved into limited collecti-
ons carried by select optical bouti-
ques. Mikli’s rise was not driven by
a sudden breakthrough, but by the
natural progression of a consistent
and confident aesthetic stance.

The 1980s marked a defining era in
Alain Mikli’s career. In particular, Elton
John’s choice to wear Mikli designs
both on stage and in everyday life
significantly —increased the brand’s
international visibility. These years
established Alain Mikli eyewear not
only within optical retail, but also
as a powerful means of expression
in music, performance, and popular
culture. The alignment between Elton
John’s bold stage persona and Mikli’s
expressive designs demonstrated to a
wide audience that eyewear could be
an essential component of personal
image. During the same period, the
brand began gaining  recognition
beyond Europe. Alain Mikli became
synonymous with courage, character,
and distinction within the optical world.

The Path to
Institational Growth

As the 1990s approached, Alain Mikli
entered a phase of expansion while
remaining faithful to his design vision.
In 1987, he opened the first boutique

bearing his name in Paris and broadened
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the product range, a move that led to
rapid growth in overall sales. In 1995,
the brand was structured under the
name Alain Mikli International. This
period marked significant progress not
only in design, but also in distribution,
retail development, and international
organization. Alain Mikli boutiques were
conceived not merely as points of sale,
but as experiential spaces reflecting the
brand’s aesthetic philosophy. Collections
were renewed regularly, offering a
strong identity each season through
distinctive color palettes and material
choices. Throughout this growth phase,
Mikli succeeded in building a sustainable
brand structure without relinquishing
creative control. In the early 2000s, the
company accelerated its globalization
efforts by entering the lItalian market
and simultaneously began developing
new brands such as Starck and Miyake.
Mikli Studio was established in 2005
as a platform dedicated to innovative
collections, providing technical
infrastructure and creative guidance to

emerging designers.
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2009 yilinda ikonik Vuarnet markasinin
%75 oraninda satin alinmasi sirketin
kiresel gelisimini gozler online serdi.
Markanin kiresel dagitim ve stratejik
biiyiime agisindan dénim noktasi ise
23 Ocak 2013’te tamamlanan islemler-
le Luxottica tarafindan satin alinmasiyla
gerceklesti. Markanin tretim ve dagitim
stiregleri bu hamleyle daha da glglendi.
Luxottica’nin Essilor ile 2018'deki bir-
lesmesiyle olusan EssilorLuxottica gati-
si altinda olan Alain Mikli, kokli estetik
anlayisini cagdas Uretim teknolojileriyle
birlestiren bir cizgide koleksiyonlar sun-
maya devam ediyor.

The acquisition of a 75 percent stake in
the iconic Vuarnet brand in 2009 further
underscored the company’s global
ambitions. A major turning point in
the brand’s strategic growth and global
distribution came with its acquisition
by Luxottica, completed on January
23, 2013. This move significantly
strengthened production and distribution
capabilities. Following the 2018 merger
of Luxottica and Essilor, Alain Mikli
has continued to operate under the
EssilorLuxottica umbrella, presenting
collections that unite its established
aesthetic heritage with contemporary

production technologies.

Qo6zlugu Yeniden
Tanimliyor

Alain Mikli'nin tasarim anlayisi, gozli-
gl pasif bir obje olmaktan ¢ikarip ak-
tif bir ifade aracina dénustirir. Renk,
onun koleksiyonlarinda daima merkezi
bir rol oynar. Klasik tonlarin yani sira
cesur kontrastlar, gok katmanli asetat
yapilari ve grafik ylzeyler Mikli esteti-
ginin ayirt edici unsurlandir. Mikli'nin
form arayisi ise yizle kurdugu iliski
Uzerinden sekillenir. Cerceveleri, ylzil
saklamaz; aksine karakteri vurgular.
1990’lar boyunca gelistirdigi koleksi-
yonlari, ergonomi ile estetigi bir ara-
ya getiren bu yaklasimin olgunlastigi-
ni gosterir. Mikli icin gozlik, modaya
uyum saglayan bir aksesuar degil, ki-
siligi ortaya koyan bir tasarim nesnesi-
dir. Bu yaklasim, markanin yillar iginde
sadik bir takipgi kitlesi olusturmasinin
temel nedenlerinden biridir.

Redefining Eyewear

Alain  Mikli’s  design  philosophy
transforms eyewear from a passive
object into an active means of
expression. Color plays a central role
throughout his collections. Alongside
classic tones, bold contrasts, layered
acetate structures, and graphic surfaces
form the defining elements of the Mikli
aesthetic. His exploration of form s
shaped primarily by the relationship
between the frame and the face. Rather
than concealing the wearer, his designs
emphasize character and individuality.
The collections developed throughout
the 1990s reflect the maturation of
this approach, where ergonomics and
aesthetics are brought together with
precision. For Mikli, eyewear is not an
accessory that follows fashion, but a
design object that reveals personality.
This perspective is one of the key
reasons the brand has cultivated a loyal
following over the years.

VPP F st e aaann

Kreatif Zekalar
Bulusuyor

Alain Mikli'nin gerceklestirdigi isbirlikleri
vizyoner kimligini en ideal sekilde yansi-
tir. Tasarimcinin isbirligi yaptig isimleri
secerken; yaraticiligl, 6zglnligl ve glic-
lG durusu aradigr agikga gorilar. Philippe
Starck ile 1990’larin ortasinda baslayan
Starck Eyes projesi, ergonomi ve tasari-
miI insan anatomisi lizerinden yeniden ele
alan 6nci bir calismaydi. Issey Miyake ile
yapilan projeler, moda ve optigin sinirla-
rini zorlayan deneysel tasarimlar ortaya
koydu. Jean Paul Gaultier, Claude Monta-
na ve Donna Karan gibi isimlerle gergek-
lestirilen isbirlikleri ise Mikli'nin gdzlugi
moda dinyasinin merkezine yerlestirme
konusundaki kararliligini pekistirdi.

Kiilt Ortakhk

Alain Mikli x Ray-Ban

Alain Mikli x Ray-Ban serileri iki mar-
kanin ortak bir estetik hafizada bulus-
tugu, kontrolli ve bilingli bir kesisim
olarak sekillenir. Alain Mikli ile Ray-Ban
arasindaki yaratici temas 1990’li yillara
uzanir ve bu ikonik ortaklik 2025 yilinda
ilkleri barindiran ¢agdas bir kapstl ko-
leksiyonla taglandi. Wayfarer ve Club-
master gibi zamansiz Ray-Ban formlari,
Mikli’nin imzasi renk katmanlari, yiik-
sek kontrastli asetatlar ve grafik ylizey
oyunlariyla déndstirildi.

Creative Minds Converge

The collaborations Alain Mikli has
undertaken offer a clear reflection of his
visionary identity. His choice of partners
consistently points to a shared emphasis
on creativity, originality, and a strong
point of view. The Starck Eyes project,
launched in the mid-1990s with Philippe
Starck, stood out as a pioneering
exploration that redefined ergonomics
and design through human anatomy.
Projects developed with Issey Miyake
pushed the boundaries between fashion
and optics, resulting in experimental
designs that challenged conventional
limits. Collaborations with figures such
as Jean Paul Gaultier, Claude Montana,
and Donna Karan further reinforced
Mikli’s determination to position eyewear
at the center of the fashion conversation.

Cult Collaboration
Alain Mikli x Ray Ban

The Alain Mikli x Ray-Ban series represents
a deliberate and considered intersection
where two brands meet within a shared
aesthetic memory. The creative connection
between Alain Mikliand Ray-Ban dates back
to the 1990s, and this iconic relationship
was brought into contemporary focus
with a capsule collection introduced in
2025. Timeless Ray-Ban shapes such
as the Wayfarer and Clubmaster were
reinterpreted  through Mikli’s ~ signature
layered colors, high-contrast acetates, and
graphic surface treatments.

Koleksiyonda 6zellikle transparan dokular,

cesur renk gegisleri ve alisilmigin disinda
kombinasyonlar dikkat gekti. Ray-Ban lo-
gosu ilk kez bu kapstl i¢in kirmizi renkte
kullanildi. Ray-Ban cephesinde bu isbirligi,
markanin arsiv mirasini gagdas bir bakisla
yeniden yorumlama yaklasiminin bir uzan-
tisi olarak konumlandi. Alain Mikli agisin-
dan ise proje, markanin tarihsel avangart
ruhunu glincel bir baglamda yeniden sah-
neye taslyan glicli bir anlati sundu.

Ikonlarla

Aym Dili Konusuyor

Alain Mikli sahne isiklariyla ilk gercek
temasini Elton John ile kurdu. Yasayan
efsane, turnelerinde ve kirmizi hali et-
kinliklerinde Mikli'nin cesur renklerini ve
heykelsi formlarini tastyarak markay pop
kaltiriintn kalbine yerlestirdi. Ayni yil-
larda Grace Jones, maskilen—fitilristik
tarziyla Mikli tasarimlarini bir stil ifade-
sine doénistirdi. 1990’lara gelindiginde,
Bjork deneysel estetigiyle markanin sinir
tanimaz ruhunu temsil eden isimlerden
biri oldu; Madonna ise bu yillarda Mikli'yi
glcld, iddiali ve bilingli bir moda manifes-
tosu olarak benimsedi. 2010’larda sahne
Kanye West'e gecti. Unlii miizisyen, vin-
tage Alain Mikli modelleriyle markanin
arsiv gliciini yeniden giindemine tasidi.
Lady Gaga, Mikli'nin teatral cizgisini
cagdas pop ikonografisiyle bulusturarak
markanin zamansizligini yeni kusaklara
aktardi. Catherine Deneuve, Andy War-
hol, Samuel L. Jackson ve Meryl Streep
gibi daha birgok ikonun tercihi olmasi,
Alain Mikli'nin on yillar boyunca sanatin
farkli disiplinlerinden gelen figirlerle ayni
dili konusabilen nadir gozlik markalarin-
dan biri oldugunu kanitliyor.
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Transparent  textures,  bold  color
transitions, and unconventional
combinations emerged as defining
features of the collection. For the first
time, the Ray-Ban logo appeared in red
exclusively for this capsule. From the Ray-
Ban perspective, the collaboration was
positioned as an extension of the brand’s
approach to reinterpreting its archival
heritage through a modern lens. For Alain
Mikli, the project offered a compelling
narrative that brought the brand’s historic
avant-garde spirit back onto the stage

within a contemporary context.

A Shared
Language with Icons

Alain Mikli’s first true encounter with
the spotlight began with Elton John.
The living legend carried Mikli’s bold
colors and sculptural forms on tour
stages and red carpets, placing the
brand at the very heart of popular
culture. During the same period,
Grace Jones transformed Mikli designs
into a stylistic manifesto through her
masculine and futuristic image. As
the 1990s unfolded, Bjérk emerged as
one of the figures who embodied the
brand’s boundary-free spirit with her
experimental aesthetic, while Madonna
embraced Mikli as a confident,
powerful, and deliberate fashion
statement. In the 2010s, the spotlight
shifted to Kanye West. The influential
musician brought renewed attention
to the brand’s archival strength by
wearing vintage Alain Mikli frames.
Lady Gaga merged Mikli’s theatrical
language with contemporary pop
iconography, carrying the brand’s sense
of timelessness to new generations.
The fact that figures such as Catherine
Deneuve, Andy Warhol, Samuel L.
Jackson, and Meryl Streep have also
chosen Alain Mikli confirms that the
brand remains one of the rare eyewear
houses capable of speaking the same
visual language with icons from diverse
artistic disciplines across decades.
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KRONOLOJI:

1955: Ermenli kdkenli Alain Miklitari-
an Paris’te dogdu.

1973: Paris’te Ecole des Beaux-Arts'ta
ic mimarlik ve tasarim egitimi aldi. Bu
dénemde form, renk ve malzeme iliski-
sine olan ilgisi belirginlesti.

1978: Henliz 23 yasindayken, Paris’te
kendi atdlyesini kurdu. Atélye, bas-
langicta mimarlara ve tasarimcilara
yonelik 6zel dretim gozlik cerceveleri
lzerine calisti.

1981: Markanin ilk koleksiyonlari
Fransa'da optik profesyonellerine su-
nuldu. Yiksek kontrastli asetatlar ve
alisilmadik renk kombinasyonlari sek-
torde dikkat cekti.

1983: Elton John'un sahne perfor-
manslarinda Alain Mikli gozliklerini
tercih etmesi, markanin uluslararasi
bilinirligini hizla artirdi.

1987: Alain Mikli, Paris'te markanin
ilk monobrand butik magazasini agti.
Bu magaza, gozIligin bir moda objesi
olarak sergilendigi 6nci perakende or-

neklerinden biri oldu.

Fi

1988: Mikli, Claude Montana ile ilk
onemli tasarim isbirligini gerceklestir-
di. Bu adim, markanin moda tasarimci-
lariyla kuracagi uzun soluklu iliskilerin
baslangici oldu.

1990: Jean-Paul Gaultier ile yapilan
isbirligi kapsaminda, Gaultier defileleri
icin Ozel tasarlanan gozlikler sunuldu.
Gozlik ilk kez defile stilinin ayrilmaz
bir pargasi olarak ele alindi.

1992: Issey Miyake ile gerceklestirilen
proje kapsaminda, minimal formlar ve
teknik malzemelerle gelistirilen gozlik
tasarimlari tanitildi. Bu dénem Mikli'nin
deneysel yaklasimini giiclendirdi.

1993: Jil Sander ve Donna Karan ile
isbirlikleri yapildi. Bu projeler, Alain
Mikli’'nin uluslararasi moda diinyasin-
daki yerini saglamlastirdi.

1995: Alain Mikli International sirket
yapisi olusturuldu. Marka, kiiresel 6l-
cekte organize bir dagitim ve Uretim
agina gecti.

1997: Alain Mikli gozlikleri, Amerika
Birlesik Devletleri pazarinda daha go-
rindr hale geldi.

1999: Ray-Ban ile ilk yaratici temas-
lar bagladi. Bu dénem, Mikli'nin Ray-
Ban arsiv formlarini yorumladigi, resmi
kapsiil olarak adlandirilmayan tasarim

galismalariyla anilir.

2007: Kanye West, Alain Mikli’'nin
6zel tasarim shutter shades modelini
Stronger mizik videosunda kullandi.
Bu gorinim, markanin geng pop kil-
tlrlndeki algisini yeniden sekillendirdi.
2013: Alain Mikli markasi, Luxotti-
ca Group biinyesine katildi. Bu adim,

markanin global operasyonlarini giig-
lendirdi.

2018: EssilorLuxottica birlesmesinin
ardindan Alain Mikli, grubun premium
ve tasarim odakli markalari arasinda
yeniden konumlandirildi.

2021: Alain Mikli gozlikleri, Don’t
Look Up filmiyle Oscar Odiilleri'ne ka-
tilan Meryl Streep tarafindan kullanildi.

2025: Ray-Ban x Alain Mikli kapsil
koleksiyonu, Ray-Ban’in ikonik model-
lerinin Mikli’nin renk ve malzeme diliy-

le yeniden yorumlad.

|
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1955: French-Armenian designer Alain
Mikli was born in Paris.

1973: He studied interior architecture
and design at the Ecole des Beaux-Arts
in Paris. During this period, his interest
in form, color, and material became
more defined.

1978: At the age of 23, he founded his
own workshop in Paris. Initially, the studio
focused on producing bespoke eyewear
frames for architects and designers.

1981: The brand’s first collections were
presented to optical professionals in
France. High-contrast acetates and
unconventional color combinations
immediately drew attention.

1983: Elton John began wearing
Alain Mikli eyewear during his stage
performances, significantly accelerating
the brand’s international recognition.

1987: Alain Mikli opened the brand’s
first monobrand boutique in Paris. The
store became one of the pioneering
retail spaces to present eyewear as a
fashion object.

1988: Mikli realized his first major
design  collaboration with  Claude
Montana. This marked the beginning
of long-term relationships with leading
fashion designers.

1990: Custom-designed eyewear was
created for with Jean Paul Gaultier’s
runway shows. Eyewear was treated as
an integral element of the show styling
for the first time.

1992: A project developed with Issey
Miyake introduced eyewear designs
shaped by minimal forms and technical
materials, further strengthening Mikli’s
experimental approach.

1993: Collaborations with Jil Sander
and Donna Karan took place. These
projects reinforced Alain Mikli’s
position within the international
fashion scene.

1995: The company structure Alain
Mikli International was established. The
brand transitioned to a globally organized
production and distribution network.

1997: Alain Mikli eyewear gained
increased visibility in the United

States market.
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1999: The first creative contacts
with Ray-Ban began. This period is
associated with design explorations
in which Mikli interpreted Ray-Ban

archival forms.

2007: Kanye West wore a custom
Alain Mikli shutter shades design in
the music video for Stronger. The
look reshaped the brand’s perception

within youth and pop culture.

2013: The Alain Mikli brand joined
the Luxottica Group. This move
strengthened the brand’s global

operations.

2018: Following the EssilorLuxottica
merger, Alain Mikli was repositioned
among the group’s premium and

design-driven brands.

202]: Alain Mikli eyewear was worn
by Meryl Streep, who attended the
Academy Awards in connection with
the film Don’t Look Up.

2025: The Ray-Ban x Alain Mikli
capsule collection reinterpreted Ray-
Ban’s iconic models through Mikli’s

distinctive use of color and material.
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Off White ve Mondottica Lisans Imzaladi

Off-White, gozlk koleksiyonlari icin lisans ortagini degistirerek bu

alandaki yoluna Mondottica Group ile devam ediyor. isbirliginin
ilk koleksiyonu 2026 ilkbahar/Yaz sezonuna yénelik hazirlaniyor.
Off-White icin gozltk yeni bir kategori olmasa da, Mondottica
ile birlikte koleksiyonlar artik daha dizenli ve uzun vadeli bir plan
icinde ilerleyecek. Optik ve gtines modellerini kapsayan koleksi-
yon; asetat ve metal cercevelerden olusuyor ve italya'da dretiliyor.
2026 ilkbahar/Yaz koleksiyonuyla birlikte gézlik, Off-White'in
dunyasinda gecici bir yan triin olmaktan cikip, strekliligi olan bir
kategoriye donustyor.

Off-White has changed its licensing partner for eyewear and will
continue its journey in this field with Mondottica Group. The first
collection of the collaboration is being prepared for the SS26
season. While eyewear is not a new cateqory for Off-White,
working with Mondottica will allow future series to develop within a
more structured and long term plan. Covering both optical and sun
models, the collection is composed of acetate and metal frames and
is produced in Italy. With the SS26 series, eyewear moves beyond
being a temporary extension within the Off-White universe and
becomes a category with continuity.

Palm Angels'tan Giclii Logo Taninirligi

Palm Angels gozlik koleksiyonlarinda logo, ¢cogu markada oldugu
gibi tamamlayici bir detay degil; dogrudan tasarimin merkezinde yer
aliyor. Marka, gézlikte kimligi gizlemek yerine gértindr kilmayi tercih
ediyor. Palm Angels cercevelerinde logo genellikle sap tizerinde, bi-
yuk olcekte ve uzaktan okunabilir sekilde konumlaniyor. Marka tipki
genel estetik algisi gibi sade bir imza yerine guicli bir gorsel ifade se-
Giyor. Logo, cercevenin algisini belirleyen temel 6gelerden biri haline
geliyor. Logo taninirliidr sayensinde, Palm Angels gézlukleri raf Gze-
rinde benzer form ve renklerdeki Urtinler arasinda kolayca ayrisiyor.

In Palm Angels eyewear collections, the logo is not a
complementary detail as seen in many brands, but a central
element of the design itself. Rather than concealing brand
identity, Palm Angels chooses to make it highly visible. On Palm
Angels frames, the logo is typically placed on the temples, in
a large scale and clearly legible from a distance. In line with
the brand'’s overall aesthetic approach, Palm Angels opts for a
strong visual statement instead of a subtle signature. Thanks to
this strong logo recognition, Palm Angels eyewear easily stands

out on shelves among products with similar forms and colors.
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Calvin Klein Jeans Géz Aliyor

Calvin Klein Jeans Eyewear, minimal silietler ve g6z alici de-
taylarla yeniden tasarlanan modelleriyle g6z aliyor. On kisim
ve saplari en az ylzde 60 bitki bazli recineyle Uretilen, biyuk
boy kelebek formlu optik model CKJ25632, sofistike cizgileriy-
le 6ne cikiyor. Saplarda Calvin Klein monogram logosu ile ta-
mamlanan bu model; seffaf gradyan kahverengi/kum ve seffaf
gradyan sarap/gul renklerinin yani sira, klasik siyah ve Havana
renk alternatifleriyle de sunuluyor. Ayni malzemeyle Uretilen
navigator formlu ve genis saph CKJ25631 ise siyah, Havana,
seffaf haki ve seffaf mavi tonlarinda sunuluyor.

Calvin Klein Jeans Dazzles

Calvin Klein Jeans Eyewear offers its redesigned models featuring
minimal silhouettes and striking details. The oversized butterfly-
shaped optical frame CKJ25632 stands out with its chic lines and
is produced using at least 60% plant-based resin for both the
front and the temples. Finished with the Calvin Klein monogram
logo on the temples, the model is offered in transparent gradient
brown sand and transparent gradient wine rose, as well as classic
black and Havana options. The other model, navigator-shaped
CKJ25631 with wide temples, is available in black, Havana,
transparent khaki and transparent blue tones.

Ami Paris'den Zahmetsiz Siklik

Atolye Gozlik ile Turkiye pazarina ulasan Ami Paris gozlik ko-
leksiyonu, markaya 6zgl estetik kodlari yalin ve net bir tasa-
rim diliyle bulusturuyor. Koleksiyon, ginltk kullanima uyumlu
formlar ve rafine detaylarla 6ne cikiyor. Dengeli oranlar, sade
siluetler ve dikkat cekmeden fark yaratan detaylar; markanin
modern Paris stilini gézlik dunyasina tasiyor. Malzeme kalite-
si ve konfor, tasarim kadar 6n planda tutuluyor. Hafif yaplilar,
temiz ylzey bitisleri ve uzun sureli kullanima uygun formlar;
markanin fonksiyonel ltks anlayisini destekliyor ve seriyi trend-
lerden bagimsiz, uzun 6Gmurld bir stil yatinmi haline getiriyor.

The Ami Paris eyewear collection, introduced to Turkey by
Atélye Gézlik, blends the brand’s aesthetic codes with a refined
design language. The series stands out with its everyday-
wearable shapes and refined details. Balanced proportions, pure
silhouettes and subtle elements that make a statement translate
the brand’s modern Parisian style into the world of eyewear.
Material quality and comfort are prioritized as much as design.
Lightweight structures, clean surface finishes and forms suitable
for long-term use support the brand’s vision of functional luxury,
turning the series into a chic style investment beyond trends.
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Dolce&Gabbana Yeni Yildizlarini Sunar

Dolce&Gabbana’nin 2025 Sonbahar/Kis gozlik serisinin yildizlari
DG4519 ve DG4518'nin her ikisi de moda evinin ikonik Marlene
cantasindan ilham alinarak tasarlaniyor. Asetat glines gozligu
DG4519 kivrimli hacimlerle karakterize edilmis vintage esintili bir
oval form olarak dikkat cekiyor. Modelin sap uclarinin rafine metal
detaylarla stslenmis olmasi, sofistike siltietini ortaya cikariyor. Si-
yah, Havana, krem, mor ve kirmizi renk secenekleriyle sunuluyor.
Narin ve feminen gérinimuyle éne cikan DG4518 ise pantos for-
mun yorumu olarak kullanicyla bulusuyor. Dolce&Gabbana logo-
su modellere sofistike siklik ekliyor.

The stars of Dolce&Gabbana’s Fall Winter 2025 eyewear collection,
DG4519 and DG4518, are both designed with inspiration drawn
from the fashion house’s iconic Marlene bag. The acetate sunglasses
DG4519 stand out with a vintage-inspired oval shape characterized
by curved volumes. Refined metal details adorning the temple tips
highlight the model’s sophisticated silhouette. It is offered in black,
Havana, cream, purple and red color options. Featuring a delicate
and feminine look, DG4518 is introduced as a reinterpretation of
the pantos shape. The Dolce&Gabbana logo adds a touch of refined
elegance to both models.

Tiffany & Co.dan Miicevher ilhami

Tiffany & Co. ikonik mucevher koleksiyonlarindan ilham ala-
rak tasarladigi yeni gnes serileri; Knot by Tiffany, HardWear
by Tiffany, T by Tiffany ve Tiffany Logo'yu tanitti. Cesur ve
sofistike Knot by Tiffany konseptinde, saplara yerlestirilen iko-
nik dugum motifi dikkat cekiyor. HardWear by Tiffany gtines
konsepti, metal malzemelerle tasarlanan cesur baglanti moti-
fiyle carpici ve sofistike bir gérantm sunarken, T by Tiffany ise
markanin zamansiz motifine modern bir yorum getiriyor. Tif-
fany Logo’da ise metal plakalara kazili ve piriizstz asetat sap-
lara yerlestirilmis efsanevi marka logosu 6n plana yerlesiyor.

Jewelry Inspiration by Tiffany & Co.

Inspired by its iconic jewelry collections, Tiffany & Co.
introduced its new sunglasses series: Knot by Tiffany,
HardWear by Tiffany, T by Tiffany and Tiffany Logo. In the bold
and sophisticated Knot by Tiffany concept, the iconic knot
motif placed on the temples takes center stage. The HardWear
by Tiffany concept delivers a striking yet refined look through
its bold link motif crafted in metal, while T by Tiffany offers
a modern interpretation of the brand’s timeless emblem. In
the Tiffany Logo series, the legendary brand logo engraved on
metal plaques and set into smooth acetate temples becomes
the defining detail.
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Original Vintage’dan Retro Siklik

Original Vintage Sunglasses; 60’lar, 70’ler ve 80’lerin ikonik cer-
ceve tasarimlarini modern inovasyonla harmanlayarak, guinimuz
rtnlerinden farkli bir yaklasim sunuyor. Markanin her koleksiyo-
nu hem gec¢misin zarafetini hem de giinimzdn dinamizmini ku-
cakliyor. Original Vintage Sunglasses, italyan el yapimi kalitesini
modern tasarim anlayisiyla bulusturarak, her gézIigu benzersiz
bir sanat eseri haline getiriyor. Markanin koleksiyonu, klasik avi-
ator modellerden zarif kedi gozi cercevelere kadar her zevke
hitap eden genis bir yelpazeyi kapsiyor. Marka sectigi gelismis
cam teknolojisiyle gz sagligini da 6ne cikariyor.

Retro Chic by Original Vintage

Original Vintage Sunglasses offers a distinctive approach by
blending the iconic frame designs of the 1960s, 1970s and
1980s with modern innovation. Each collection embraces both
the elegance of the past and the dynamism of the present. By
combining ltalian handmade quality with a contemporary design
perspective, Original Vintage Sunglasses turns each frame into a
unique work of art. The brand’s series spans a wide range of styles,
from classic aviator models to refined cat-eye frames, appealing to
diverse tastes. With its choice of advanced lens technology, the
brand also places strong emphasis on eye health.

Nano Vista, bebekler, cocuklar ve gencler icin tasarladigi goéz-
lklerle, cocuklarin enerjik yasamlarina dayaniklilik ve nese
katiyor. Yenilikci Siliflex™ teknolojisi sayesinde son derece
esnek ve neredeyse kirilmaz olan cerceveler; cocuklarin oyun-
larina, kesiflerine ve hayal guglerine mukemmel bir sekilde
eslik ediyor. Patentli malzemeler ve bitkisel boyalarla Gretilen
bu hafif ve ergonomik goézlikler; cocuklara konfor saglarken,
hassas ciltlerini ve sagligini 6n planda tutuyor. NanoVista, ka-
liteli malzemeleri eglenceli ve sik tasarimlarla bulusturarak her
yastan cocugun tarzina uyum saglayan gézlikler hazirliyor.

With its eyewear designed for babies, children and teens,
Nano Vista adds durability and joy to the energetic lives of
young wearers. Thanks to Siliflex™ technology, the frames
are extremely flexible and almost unbreakable, perfectly
accompanying children through play, exploration and
imagination. Produced using patented materials and plant-
based dyes, these lightweight and ergonomic frames provide
comfort while prioritizing children’s sensitive skin and overall
well-being. By combining high-quality materials with fun and
stylish designs, Nano Vista creates eyewear that adapts to the

style of children of all ages.
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Tommy Hilfiger'dan Sportif Seri

Tommy Hilfiger kis sezonu icin hafif ve dayanikli premium mal-
zeme beta titanyumdan Urettigi, maksimum islevsellik sunan
yeni modeller sunuyor. Bazi silGietlerde hipoalerjenik silikondan
yapilmis yeni bir sap yapisi bulunuyor. Bu yapi, doku olarak
son derece yumusak olmasina ragmen kaymaz bir uyum ve cilt
dostu ozellikleriyle denge sagliyor. Seri ayni zamanda Hint yagi
tohumlarindan yapilan yiizde 45 biyolojik bazli poliamitten Ure-
tilen yeni cerceveler de iceriyor. Saplarda ise yizde 40 biyolojik
bazli kaucuk detaylar, aerodinamik bir tasarim icin bittnlesmis
stiper kompakt esnek bir menteseyle birlesiyor.

A Sporty Series by Tommy Hlilfiger

For the winter, Tommy Hilfiger introduces new models made from
lightweight yet durable premium beta titanium, offering maximum
functionality. Some silhouettes feature a new temple structure
crafted from hypoallergenic silicone. While exceptionally soft in
texture, this structure provides a non-slip fit and skin-friendly
comfort, achieving a balanced wearing experience. The series also
includes new frames produced from 45% bio-based polyamide
derived from castor oil seeds. On the temples, 40% bio-based
rubber details are combined with an integrated super-compact
flexible hinge for an aerodynamic design.

Seiko Kisisellestirilmis Gortis Vadediyor

Seiko Optik, kisiye 6zel tasarlanan optik cam teknolojisiyle her
kullaniclya mikemmel goris ve kusursuz netlik sunuyor. Op-
tik sektértinde yenilikci teknolojileri ve Usttn kalite anlayisiyla
one cikan Seiko Optik, standart stok camlardan farkli olarak
her bireyin recetesi ve cerceve parametrelerine gore 6zel Ure-
tilen cam ¢oztmleriyle fark yaratiyor. Bu 6zel Gretim yaklasimi;
cerceve boyutu, goz bebegdi mesafesi (pupil distance), cam-
g6z mesafesi (verteks), pantoskopik aci ve cerceve bombesi
gibi bircok etkeni dikkate alarak kullaniciya kisisellestiriimis
optik deneyimi sunuyor.

Seiko Promises Personalized Vision

Seiko Optik delivers perfect vision and exceptional clarity
through its personalized optical lens technology. Standing out
in the optical industry with its innovative technologies and high
quality standards, Seiko Optik differentiates itself from standard
stock lenses by offering custom produced lens solutions tailored
to each individual’s prescription and frame parameters. This
bespoke production approach takes multiple factors into
account, including frame size, pupillary distance (PD), vertex
distance, pantoscopic angle, and frame wrap, resulting in a truly

personalized optical experience for the wearer.

Modo R1000 Serisi Genisliyor

Modo, R1000 serisini iki yeni modelle genisletti. Yeni modeller,
farkli siluetler sunsa da markanin seri icin gelistirdigi ve cok ince ke-
sitlerle dahi calisilabilen bir plastik ttri sayesinde R1000'deki diger
cercevelerle ayni esneklik ve konforu sunuyor. Bu malzeme, incel-
diginde esnekligini korurken, cercevenin gunlik kullanimda gevse-
memesini sadliyor. Bu sayede hafif, dengeli ve uzun stre takildigin-
da rahatsizlik vermeyen cerceveler ortaya cikiyor. Titanyum saplar
ise esnekligi artirirken cercevenin genel dengesini koruyor. Boylece
Modo'da cesitlilik, teknik tutarliliktan 6diin vermeden saglaniyor.

Modo R1000 Series Expands

Modo expanded its R1000 series with two new models. While
the new designs offer different silhouettes, they deliver the
same flexibility and comfort as other R1000 frames, thanks to a
specially developed plastic that can be worked in extremely thin
sections. This material maintains its flexibility even when reduced in
thickness, while preventing the frame from loosening during daily
wear. As a result, the frames remain lightweight, well balanced, and
comfortable for extended use. Titanium temples further enhance
flexibility while preserving the overall balance of the frame.
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Vanity Effect’i Stil Ikonlari Seciyor

Vanity Effect, yeni sezon modelleriyle stil sahnesindeki yerini giclu
ve farkli duinyalardan gelen isimlerle pekistiriyor. Zamansiz formlar,
karakterli siluetler ve net bir tasarim dili; her stile dogal bir uyumla
eslik ediyor. Cannes'da Birce Akalay'in zarif durusunu tamamlayan
Vanity Effect, kirmizi halinin rafine estetigini modern bir yorumla
bulusturuyor. Hadise'nin ginluk stilinde ise zahmetsiz ama iddiali
bir ifade olarak éne cikiyor. Gokhan Turkmen, Deha Bilimler, Mige
Boz, Fahriye Evcen, Yasemin Kaya Allen ve Melodi Birler gibi stil
sahibi Unlulerin tercihi olan marka cagdas estetigi garantiliyor.

With its new season designs, Vanity Effect strengthens its
presence. Timeless forms, unique silhouettes and a clear design
language accompany every style with natural ease. Completing
Birce Akalay’s elegance in Cannes, the brand brings the
refined aesthetics of the red carpet together with a modern
interpretation. In Hadise’s everyday style, the brand stands
out as an effortless yet confident statement. Favored by style-
conscious celebrities such as Gékhan Tlrkmen, Deha Bilimler,
Mige Boz, Fahriye Evcen, Yasemin Kaya Allen and Melodi Birler,

Vanity Effect delivers a contemporary aesthetic with confidence.
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Osse'den Zamansiz Moda Yolculugu

Tarkiye'nin 6nct gozlik markasi Osse, yeni sezon kampanyasinin

cekimlerini Amerika'nin ikonik ¢ol bolgesi Joshua Tree'de gercekles-
tirdi. BUyUlU bir atmosfere sahip olan bolge; sanatgilarin, muzisyen-
lerin ve moda markalarinin ilham kaynagi oluyor. Osse ¢ekim icin
Joshua Tree’de mimarisiyle dikkat ceken ucan daire formlu kirmizi
Ufo House'u secti. Kampanya konsepti; ¢oliin dogdal, dokunulma-
mis yalinligi ile Ufo House'un retro-fUtdristik mimarisi arasinda kar-
sithk iliski kuruyor. Boylece Osse’nin tasarim anlayisindaki ulasilabilir
stil ve modern yenilik dengesini carpici sekilde ortaya koyuyor

Osse, one of Turkey'’s leading eyewear brands, carried out the
shoots for its new season campaign in Joshua Tree. The magical
atmosphere of the desert serves as a source of inspiration for
artists, musicians and fashion brands alike. For the shoot, Osse
selected the striking red Ufo House, noted for its architecture
shaped like a flying saucer. The campaign creates a contrast
between the desert’s natural, untouched simplicity and the
retro-futuristic architecture of the Ufo House. This contrast
powerfully highlights the balance between accessible style and
modern innovation at the heart of Osse’s design approach.

Mustang Serisi Hollywood’la Bulustu

Mustang gozlik koleksiyonunun yeni cekimleri, sinemanin ve 6z-
gurlik kaltirinin simgesi Hollywood'da gerceklestirildi. ikonik
sehir silueti, Mustang'in zamansiz ve asi Dna’si icin dogal bir sah-
neye donustl. Hollywood'un sokaklari, glinesle yikanan caddeleri
ve sinematik atmosferi; Mustang gozltklerinin cesur formlarini,
maskulen durusunu ve modern cizgilerini glclt bir gorsel dile ta-
siyor. GUnes gozliklerindeki net hatlara sahip dinamik tasarimlar,
markanin 6zgur ruhunu yansitirken; optik modeller sehir hayatina
uyum saglayan rafine siklik sunuyor. Mustang gozlkleri 6zgurli-
gu bakislara tasimayi strdaryor.

Mustang Series Meets Hollywood

The new campaign shoots for the Mustang eyewear collection
were carried out in Hollywood, the iconic symbol of cinema and
freedom culture. The city’s skyline became a natural stage for
Mustang’s timeless and rebellious Dna. Hollywood’s streets,
sun-drenched avenues and cinematic atmosphere translate the
bold forms, masculine stance and modern lines of Mustang into
a powerful visual language. While the dynamic designs of the
sunglasses, defined by sharp lines, reflect the brand’s free spirit,
the optical models offer refined elegance adapted to urban life.

Mustang Eyewear brings freedom to every look.

www.merveoptik.com
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Zeus+Dione Yeni Modeli Tinos'u Sundu

Yunanistan'in en blyuk tekstil markasi olan Zeus+Dione, giines
g6zlugu koleksiyonunu yeni bir modelle genisletti. Blytk co-
gunlugu el yapimi olarak asetattan Uretilen Zeus+Dione glines
g6zIugu serisine, trendlere ve marka kultirtine uyumlu metal
bir tasarim eklendi. Tinos modeli Ust kalite metal malzeme ve
iscilik ile olusturuldu. Tasarim asamasinda yine Antik Yunan
kaltaranden ilham alindi. Tinos'un saplarinin cergeveye yakin
olan kisimlari antik agac yapragi deseni olarak sekillendirildi.
Marka kendi logosunu sap uglarina metal kakma olarak isledi.
Tinos, 6 farkli cerceve ve cam rengiyle sunuluyor.

Zeus+ Dione Introduces Tinos

Zeus+Dione, Greece'’s largest textile brand, has expanded its
sunglasses collection with a new model. To the Zeus+Dione
sunglasses line, which is largely handcrafted from acetate, the brand
has added a metal design that aligns with current trends and its
brand identity. The Tinos is created using premium metal materials
and high-quality crafts. Inspiration comes from Ancient Greek
culture for the design. The sections of Tinos’s temples closest to
the frame are shaped with an antique leaf motif. The brand’s logo
is applied as a metal inlay on the temple tips. Tinos is offered in six
different frame and lens color options.

Randolph'dan Blue Hydro Camh Yeni Gozlik

Randolph, cok begenilen yiizde 96 mavi isik blokajina sahip mineral
malzemeden dretilmis acik mavi renkli Blue Hydro camla tamamla-
digi klasik aviator formdaki beyaz altin kaplama gézltgune yeni bir
renk secenegdi ekledi. Zamansiz tasarim; matlastirilarak, saten doku-
su kazandirildi ve simdi yeni Gunmetal rengiyle de sunuluyor. Alti-
nin parlakligindan hoslanmayan ama camin netligini deneyimlemek
isteyen kullanicilar icin mat gortinim verilen modelin, diiz sap uclari
duman grisi asetattan Uretilmistir. Yeni Randolph modeli, 52-55-58
ve 61 ekartman secenekleri ile her yiz tipine uyum gostermektedir.

Randolph has added a new color option to its highly acclaimed
classic aviator-style white gold plated eyewear, which is
completed with the Blue Hydro mineral lens offering 96 percent
blue light blocking. The timeless design has been given a satin
finish through a matte treatment and is now also available in
a new gunmetal color. Designed for users who prefer a matte
appearance over the shine of gold while still experiencing
superior lens clarity, the model features straight temple tips
made from smoke gray acetate. Themodel is available in 52,
55, 58 and 61 eye size options, ensuring a comfortable fit.

www.optic844.com
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Morlin Bron Yilbast Hediyesi Verdi

Morlin Bron Eyewear, stil ve estetigi bir araya getiren 6zel bir yilba-
si hediye calismasiyla dikkat cekti. Marka, yeni yil ruhunu yansitan
Ozenle hazirlanmis yilbasi hediye kutularini; alaninda basarilary-
la 6ne cikan televizyon dinyasinin taninmis isimleriyle ve sosyal
medyada genis kitlelere ilham veren icerik Ureticileriyle bulustur-
du. Morlin Bron’un estetik anlayisini yansitan bu ¢zel yilbasi hedi-
ye kutulari, yalnizca icerigiyle degil, tasarimiyla da ses getirdi. Sik i¢
yerlesimi, glclt gorsel dili ve 6zenle hazirlanan kutularin icerisin-
de, her isim icin ayri ayri belirlenen Gg farkli gézlik modeli yer aldi.

Morlin Bron Eyewear drew attention with a special New Year gift
project combining style and aesthetics. Reflecting the spirit of
the season, the brand presented its carefully curated New Year
gift boxes to accomplished public figures and inspiring content
creators. These exclusive New Year gift boxes, which embody
Morlin Bron’s aesthetic vision, made an impact not only with
their contents but also with their design. Featuring an elegant
interior layout and a strong visual language, each meticulously
prepared box included three different eyewear models selected
individually for each recipient.

Eco'dan Cevreci Aliminyum Seri

Eco Eyewear geri dondsturdlmus aliminyumdan olusan kolek-
siyonuyla daha sade ve net bir Grin yaklasimi sunuyor. Serideki
aliminyum kullanimi, cercevelerin genel karakterini dogrudan
etkiliyor. ince kesitler, dengeli agirlik dagilimi ve formu koruyan
yapilar, koleksiyonun ortak 6zellikleri arasinda yer aliyor. Modeller,
malzemenin sinirlarina gore tasarlandigi icin hem goériinim hem
de kullanim agisindan birbirini tamamlayan bir bitin olusturuyor.
Geri donusturtlmus aliminyumun islenebilirligi, 6lct hassasiyetini
ve Uretimde tekrar edilebilirligi kolaylastiryor.

Recycled Aluminum Series by Eco

Eco Eyewear presents a more refined and clear product approach
with its collection made from recycled aluminum. The use of
aluminum in the series directly shapes the overall character
of the frames. Thin profiles, balanced weight distribution,
and structures that maintain their form are among the shared
features of the collection. As the models are designed according
to the limits of the material, they create a cohesive whole in
terms of both appearance and wear. The workability of recycled
aluminum  supports dimensional precision and facilitates

consistency in production.

EYEWEAR

Spotlight on Morlin Bron.
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DANIEL KLEIN

D.ANIELKLEIN-: GROUP

Daniel Klein Group'dan Yilin ilk Etkinligi

Daniel Klein Group, yeni yilin ilk etkinligini 29 Ocak-1 Subat tarihleri
arasinda Elite World Grand istanbul Basin Ekspres Hotel'de diizenle-
yecek. Firma kalttrintn énemli bir parcasi haline gelen yurtdisi mis-
teri etkinligi icin tim hazirliklarini tamamlayan sirket, bu organizas-
yonla 2026'ya gUcl bir baslangic yapacak. 85 Ulkeye ihracat yapan
sirket, farkli Ulkelerden gelen musteri distribttorlerini agirlayacak.
Sirket, bu bulusmada yeni yilin coskusunu ve sektére yonelik beklen-
tileri Ust dizeyde yansitmayi amacliyor. Etkinligin, markanin kiresel
vizyonunu ve sektérdeki iddiasini daha da pekistirmesi bekleniyor.

Daniel Klein Group will host its first event of the new year
between January 29 and February 1 at the Elite World Grand
Istanbul Basin Ekspres Hotel. Having completed all preparations
for its international customer event, which has become an
integral part of the company culture, the group aims to make
a strong start to 2026 with this organization. Exporting to 85
countries, the company will welcome customer distributors
from different regions of the world. Through this gathering,
Daniel Klein Group aims to reflect the spirit of the new year
and its expectations for the optical sector at a high level.

Anna-Karin Karlsson'dan Cesur Liiks

Cesur ve luks tasarimlariyla taninan Anna-Karin Karlsson, gozlik
modasini adeta sanatsal bir boyuta tasiyor. Anna-Karin Karlsson
koleksiyonunda asetat optik cercevelerdeki heykelsi detaylar, el is-
ciligi ve cesur stil yaklasimi, markayi benzersiz kiliyor. Her model,
zarafet, ihtisam ve dramatik bir durusun muikemmel birlesimiyle
dikkatleri izerine cekiyor. Marka, guclu bir stil ifadesi arayanlar icin
ideal secenekler sunuyor. Anna-Karin Karlsson'in ikonik tasarimlari
Pb GozIUk araciligiyla Turkiye'deki Itks gozluk severlerle bulusuyor
ve sanatla modayi bir araya getiren ¢zel bir deneyim sunuyor.

Anna-Karin Karlsson elevates eyewear fashion to an almost
artistic dimension. In the Anna-Karin Karlsson collection,
sculptural details on acetate optical frames, meticulous
craftsmanship and a fearless approach to style make the
brand truly distinctive. Each model draws attention with its
perfect fusion of elegance, opulence and dramatic presence.
The brand offers ideal options for those seeking a strong style
statement. Anna-Karin Karlsson’s iconic designs meet luxury
eyewear enthusiasts in Turkey through Pb G&zIUk, delivering a

unique experience that brings art and fashion together.
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Vasuma Metal Cerceveleri Zarafet Vadediyor

Vasuma'nin cagdas tasarim anlayisiyla, metal cerceveli optik

gozltkler zarif ve zahmetsiz bir karakter kazaniyor. Tasarimlar-
daki ince hatlar, hafif yapilar ve dengeli oranlar, markanin metal
gozlik yaklasiminin temelini olusturuyor. YUzl domine etme-
yen tasarim cizgisiyle 6ne ¢ikan Vasuma metal cerceveler, mo-
dern ama rahat bir stil arayanlar icin ideal alternatifler sunuyor.
GUnluk kullanima uygun modeller, konforu ve sade sikligi bir
araya getiriyor. Vasuma’'nin metal optik koleksiyonu zamansiz
bir kullanim deneyimi sunuyor ve Turkiye'deki gozlik severlerle
Pb Gozltk araciligiyla bulusuyor.

Vasuma Metal Frames Promise Elegance

With Vasuma’s contemporary design approach, metal optical
frames gain an elegant and effortless character. Fine lines,
lightweight structures and balanced proportions form the
foundation of the brand’s approach to metal eyewear. Standing
out with a design language that does not dominate the face,
Vasuma metal frames offer ideal alternatives for those seeking a
modern yet relaxed style. Designed for everyday wear, the models
bring together comfort and understated elegance. Vasuma's
metal optical collection offers a timeless wearing experience and
meets eyewear enthusiasts in Turkey through Pb GézIUk.

Hi-Vision Meiryo Kaplama ile Ustiin Netlik

Hoya'nin Yeni Hi-Vision Meiryo kaplamasi, hayat size ne geti-
rirse getirsin kalici Ustin netlik saglar. Olaganustd ddsun yan-
sitma ¢zelliginin yani sira cizilmelere, lekelere, UV isinlarina ve
parlamaya karsi guclt koruma sunar, gozlik camlarinizin daha
uzun siire berrak kalmasini saglar. Ustiin netlik, cizilme direnci
ve %100 UV korumasi sunan Hi-Vision Meiryo, Hoya'nin sim-
diye kadar ki en dayanikli ve uzun émarli kaplamasidir. ister
gezintide olun ister evde yemek yapin; Hi-Vision Meiryo goru-
sinUzU her durumda korur. Béylece beklenmedik durumlar ne
olursa olsun net bir sekilde Ustesinden gelebilirsiniz.

Hoya’s new Hi-Vision Meiryo coating delivers long-lasting
superior clarity, no matter what life brings your way. In
addition to outstanding reflection control, it offers strong
protection against scratches, smudges, UV rays and glare,
helping your lenses stay clear for longer. Offering superior
clarity, enhanced scratch resistance and 100 percent UV
protection, Hi-Vision Meiryo is Hoya’s most durable and long-
lasting coating to date. Whether you are out for a walk or
preparing a meal at home, Hi-Vision Meiryo protects your
vision in every situation. This allows you to handle unexpected

moments with clear and confident vision.

Vava, metal cerceveli optik gdzlUklerinde hassasiyet ve yapisal
dengeyi 6n plana gikariyor. Marka, metal g6zIigu bir tasarim di-
siplini olarak ele aliyor ve netlik, form kontrolt, gic, mimari Gizeri-
ne odaklaniyor. Keskin profiller, dengeli yapilar ve modern bir du-
rus, Vava metal cercevelerinin ayirt edici 6zelliklerini olusturuyor.
Gorsel kimligi glclt, cagdas tasarimlari tercih eden kullanicilar icin
Vava, metal g6zIugu bir stil ifadesine dénusturiyor. Pb Gozluk ta-
rafindan Turkiye'deki gozIluk tutkunlariyla bulusan Vava’nin metal
optik koleksiyonu, modern tasarima cesur bir bakis sunuyor.

Vava places precision and structural balance at the forefront of its
metal optical frames. The brand approaches metal eyewear as a
design discipline, focusing on clarity, form control, strength and
architectural principles. Sharp profiles, balanced constructions
and a modern stance define the distinctive character of Vava
metal frames. For users who favor contemporary designs with
a strong visual identity, Vava transforms metal eyewear into a
statement of style. Presented to eyewear enthusiasts in Turkey
through Pb Gézliik, Vava’s metal optical collection offers a bold
perspective on modern design.
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Hoya ve Seiko'ya Ust Diizey Atama

Usttin Japon teknolojisiyle 52 lkede faaliyet gésteren global
optik devi Hoya Turkiye ve optik sektdriinde yenilikci tekno-
lojileriyle 6ne cikan Seiko Optik Tirkiye'nin Genel Mudurltga
gorevine Kader Yildinm atandi. Sektordeki yaklasik 20 yillik
deneyimi ve global sirketlerde edindigi st duizey yoneticilik bi-
rikimiyle iki sirketin strdurdlebilir baytme hedeflerine liderlik
edecek. Operasyonel donlsum, ekip yonetimi ve stratejik li-
derlik konularindaki basarisiyla dikkat ceken Yildirim, satis per-
formansini gticlendirmenin yani sira inovasyon, dijitallesme ve
sUrdurdlebilirlik alanlarinda da yeni stratejileri hayata gegirecek.

Hoya & Seiko Strengthen Leadership Team

Kader Yildirm has been appointed as General Manager
of Hoya Turkey, the global optical leader operating in 52
countries, and Seiko Optik Turkey, which stands out with
its innovative technologies. With nearly 20 years of industry
experience and senior management expertise gained at
global companies, Yildinm’ll lead the sustainable growth
objectives of both companies. Recognized for her success in
operational transformation, team leadership and strategic
management, she will not only strengthen sales performance
but also implement new strategies focused on innovation,
digitalization and sustainability.
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Quantum Serileri Entelekttiel Durus Sunuyor

G6zIUga yalnizca bir aksesuar degil; bir ifade bicimi ve bilingli bir
tercih olarak ele alan Quantum, ayni bakis agisini paylasan is or-
taklariyla birlikte bu yaklasimi guclendirmeyi strddrayor. Japon
titanyumu, Nxt ve Ppsu gibi ileri materyallerle Uretilen Quantum
serileri, yuksek kalitedeki 6zgtin tasarimlarini Turkiye pazariyla bu-
lusturuyor. Yeni sezon optik serilerinde, titanyumun farkli cerceve
formlariyla yeniden yorumlandigr; uyumlu ve dengeli renk kombi-
nasyonlariyla tamamlanan modeller éne cikiyor. Quantum, gozli-
gu entelekttiel durusunun bir parcasi olarak gérenler icin genis ve
seckin bir Urdn yelpazesi sunuyor.

Viewing eyewear as a form of expression and a conscious choice,
Quantum continues to strengthen this approach together with
like minded business partners. Produced using advanced materials
such as Japanese titanium, Nxt, and Ppsu, Quantum series bring
high quality original designs to the Turkish market. In the new
season optical collections, models stand out where titanium is
reinterpreted through different frame forms and completed with
harmonious, well balanced color combinations. Quantum offers a
broad and refined product range for those who see eyewear as an
integral part of their intellectual stance.

Linda Farrow'dan Office Hours

Linda Farrow'un 2026 ilkbahar/Yaz koleksiyonu Office Hours,
modern sehir kadininin zamansiz gictind ve sofistike durusunu
yeniden tanimliyor. Koleksiyon; karamel, sarap ve bal tonlarin-
daki zengin renk paleti, heykelsi bicimde sekillendirilmis asetat
ylzeyler ve parlak metal detaylarla dne cikiyor. Glnes gozlik-
lerinden optik modellere uzanan secki, fonksiyonelligi estetikle
bulusturan net formlar sunuyor. Her cerceve, glicli ama abartisiz
bir stil anlayisini yansitiyor. Office Hours, ofis saatlerini yalnizca
bir zaman araligi olarak degil, bir tavir olarak ele aliyor. GUg ve
zarafet arasindaki dengeyi kusursuzca kuruyor.

Linda Farrow’s SS26 collection, Office Hours, redefines the
timeless strength and sophisticated presence of the modern
urban woman. The collection stands out with a rich color palette
of caramel, wine and honey tones, sculpturally shaped acetate
surfaces and polished metal details. Spanning from sunglasses
to optical models, the selection offers clean forms that bring
functionality and aesthetics together. Each frame reflects a
strong yet understated approach to style. Office Hours treats
office hours not merely as a time frame, but as an attitude. It
achieves a perfect balance between power and elegance.

QUANTUM

EYEWEAR
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Slazenger Yasam Temposuna Uyum Sagliyor

Slazenger, sportif marka mirasini giinimaz trendleriyle birles-
tirerek modern ve ulasilabilir koleksiyonlar sunuyor. Marka,
2026 koleksiyonunda da konfor ve kaliteyi 6n planda tutan bir
yaklasim sergiliyor. Spor cizgiden beslenen ancak alisiimisin di-
sinda formlar arayan kullanicilar icin Slazenger; kaliteli malze-
melerle Uretilmis, sik ve dengeli cerceve seceneklerini bir araya
getiriyor. Markanin yeni sezon giines goézligu koleksiyonunda,
geometrik faset cerceveler gibi trend detaylar 6ne cikarken;
optik ve klipsli modeller sade cizgiler, dengeli formlar ve gtive-
nilir malzemelerle sekilleniyor.

Blending its sporty brand heritage with contemporary trends,
Slazenger presents modern and accessible collections. In its
2026 collection, the brand continues to emphasize an approach
centered on comfort and quality. For users who are inspired by
a sporty style yet seek unconventional forms, Slazenger brings
together elegant and well balanced frame options produced
with quality materials. In the new season sunglasses collection,
trend driven details such as geometric faceted frames stand
out, while optical and clip on models are shaped by clean lines,
balanced forms, and reliable materials.

Arma Lens'ten Dogal Zeytin Yesili

Yillik kontakt lens kategorisinde Turkiye'nin en kaliteli Ureticisi
olan Arma Lens, Natura serisindeki zeytin yesili tonu Olivia ren-
gi ile dogal goz rengi sunan kontakt lensler sunuyor. Firmanin
Natura serisi, haresiz tasarimi ile gdzleri dogal boyutunda gos-
teren ve gercek goz irisinin tasarimina sahip boyamasiyla nere-
deyse gercek gozden farksiz gibi gériintyor. 14.5 mm Dia ve
8.6 BC degeri ile her gdzde ¢ok rahatlikla kullanilabilen Arma
Natura serisi -0.50 den -6.00 dereceye kadar numarali olarak
da stoklarda hazir olarak bulunuyor. Arma Lens'in seckin bayi-
leri arasina katilmak igin firmayla iletisime gecebilirsiniz.

As one of Turkey's leading manufacturers in the annual contact
lens category, Arma Lens offers a natural eye color option with
the olive green shade Olivia in its Natura series. Designed
without limbal rings, the Natura series maintains the natural
size of the eyes and features a coloring inspired by the real iris,
resulting in an appearance that closely resembles natural eyes.
With a diameter of 14.5 mm and a base curve of 8.6, Arma
Natura lenses provide comfortable wear for a wide range of
users and are available in stock with prescriptions from 0.50 to

6.00. For dealership inquiries, please contact Arma Lens

slazengerwegcom

YEWEAR




90 SEKTORDEN HABERLER

Philippe Miller’den Premium Kalite

Efor Optik'in 6zenle sectigi Philippe Miller hem glnes gozlukleri
hem de optik modelleriyle premium tasarimin ve Gstin kalitenin
bulustugu noktada yer aliyor. Zeiss marka camlari; net ve rahat
goris saglarken, UV korumasi sunarak géz yorgunlugunu mini-
mize ediyor. Titanyum IP kaplama teknolojisi ve 6zenle islenmis
cerceve detaylari, Philippe Muller'in Usttn kalite anlayisini sunar.
ince iscilikle sekillenen her cerceve, ustaligin ve estetigin bir yan-
simasidir. Philippe Mller'in esnek ve saglam yapisi, kolay kirilma-
yan ve deforme olmayan 6zellikleriyle dayanikliigi garantiler. Retro
esintilerin modern cizgilerle bulustugu tasarimlar sunar.

Efor Optik’s Philippe Mtdiller collection represents the intersection
of premium design and superior quality, featuring both sunglasses
and optical models. Zeiss lenses provide clear and comfortable
vision while minimizing eye fatigue with UV protection. Titanium
IP coating technology and meticulously crafted frame details
showcase the brand’s superior quality. Each frame, shaped with
fine crafts, reflects mastery and aesthetics. Philippe Mdiller’s
flexible and sturdy construction guarantees durability with its
resistance to breakage and deformation. The designs offer a
blend of retro influences and modern lines.

Touchs, Silmo Istanbul Standiyla Biiyiiledi

Turk gozltk tasarimi ve Uretimini dlinya pazarina tasiyan
Touché Eyewear, Silmo istanbul’a sanat ve tasarimi bulustu-
ran standiyla damga vurdu. Unli ressam Omer Onay'in ‘Ar-
moni’ eserinden ilhamla hazirlanan tasarim, fuarin en cok
konusulan standlari arasinda yer aldi. Bunyesindeki High Five,
Coop ve O'Henry gibi markalarla optik dinyasinda genis bir
portféye sahip olan Touché Eyewear, bu calismayla estetik
¢izgisini mimari alana tasidi. Standin tasarim slreci, Touché
Eyewear Yetkilisi Mehmet Sait Karaca ile Tasarimci Hayrettin
Onay isbirliginde sekillendi.

Bringing Turkish eyewear design and manufacturing to the
global market, Touché Eyewear made a strong impression
at Silmo Istanbul with a stand that brought together art and
design. Inspired by the artwork ‘Armoni’ by renowned painter
Omer Onay, the stand design was among the most talked
about at the fair. With its optical portfolio including High Five,
Coop, and O’Henry, Touché Eyewear translated its aesthetic
approach into the architectural space. The design process
of the stand took shape through the collaboration between
Touché Eyewear Representative Mehmet Sait Karaca and

designer Hayrettin Onay.

PHILIPPE MULLER

SWISS

EFOROPTIK

EFOR OPTIK GOZLUK SAN. VE TIC. LTD.STi.

Geng Osman Mah. Ozlem Sok. No:8 Kat:4 Gungdren/istanbul
www.eforoptik.com.fr / 0212438 24 49 / info@eforopfik.com.ir
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ULUSLARARASI OPTIK ve OFTALMOLOJiK URUNLER FUARI

S | |_ I\/I O | S TA N B U |_ 2 O 2 5 Avrupa ve Orta Dogu'nun ilk 5 optik fuari Ranked among the top five optical trade fairs

arasinda yer alan Silmo Istanbul 2025, 850'den in Europe and the Middle East, Silmo Istanbul
Clug ve Yenlllgln Merkezi Oldu fazla marka ve 15 bini askin profesyonel 2025 once again showcased the global strength
ziyaretgiyle TUrkiye optik sektérunun kuresel of Turkey'’s optical industry with more than 850

gucunu bir kez daha ortaya koydu. brands and over 15,000 professional visitors.



94 SILMO ISTANBUL 2025

19-22 Kasim 2025 tarihleri arasinda
istanbul Fuar Merkezi’'nde diizenlenen
Silmo istanbul Optik Fuari, optik en-
dustrisinin yerli ve uluslararasi temsil-
cilerini bir araya getirerek, Avrupa ve
Orta Dogu’da diizenlenen optik fuarlar
arasinda ilk 5 etkinlikten biri oldugunu
bir kez daha kanitladi. Yogun katilim,
gliclu ticari temaslar ve yiiksek nitelik-
li ziyaretci profiliyle tamamlanan fuar,
sektorln kiresel olgekteki konumunu
daha da giiclendirdi. Silmo istanbul
2025, Turkiye'nin onde gelen vyerli
Ureticileri ve dlinyaca Unlt markalarin
distribltorlerini bir araya getirirken, 42
dogrudan yabanci firmanin katilimiyla
da uluslararasi boyutunu giiclendirdi.
Fuarda 120 Turk firma ile 42 yabanci
firma sektdr profesyonelleriyle bulu-
sarak, optik endustrisinin hem yerel
hem kiresel dinamiklerini temsil etti.
850’nin (izerinde markanin, optik ve
glines gozllkleri, optik camlari, kon-
takt lensleri, oftalmolojik cihazlari,
laboratuvar ve atdlye ekipmanlari ile
optik endiistri makineleri basta olmak
lzere genis Uriin gruplari sektor pro-
fesyonellerinden yogun ilgi gérdi. Dort
gln stren fuar boyunca 12.411 yerli
ziyaretgi ve 3.165 yabanci ziyaretgi ol-
mak lzere toplam 15.576 profesyonel
ziyaretgi, Silmo istanbul 2025'te agir-
landi. Avrupa, Orta Dogu, Orta Asya
ve Kuzey Afrika basta olmak Ulzere
cok sayida ilkeden gelen ziyaretgiler,
yeni isbirlikleri, ihracat baglantilari ve
ticari gorlismeler gergeklestirdi. Silmo
istanbul yalnizca bir ticaret platformu
olmanin Gtesine gegerek, Tirkiye optik
sektériinlin tasarim yetkinligini, Gretim
kapasitesini ve ihracat potansiyelini
uluslararasi pazarlara tasiyan stratejik
bir merkez olarak 6ne ¢ikiyor. Fuar,
yerli Ureticilerin kiresel pazarlardaki
gorinlrligind artinrken, Tirkiye'nin
bolgesel bir optik UGretim ve ticaret

Ussti olma konumunu da pekistiriyor.

Held at the Istanbul Expo Center
between 19 and 22 November 2025,
Silmo Istanbul Optical Fair once again
proved its position among the top five
optical exhibitions in Europe and the
Middle East by bringing together leading
local and international representatives
of the optical industry. Completed with
strong attendance, solid commercial
engagement and a high quality visitor
profile, the fair further strengthened
the industry’s global standing. Silmo
Istanbul 2025 brought together Turkey’s
leading local manufacturers alongside
distributors of world renowned brands,
while  reinforcing its  international
dimension with the participation of 42
foreign companies exhibiting directly. A
total of 120 Turkish companies and 42
international exhibitors met with industry
professionals at the fair, representing
both the local and global dynamics
of the optical sector. More than 850
brands attracted strong interest from
professionals with a wide range of
product groups, including optical frames
and sunglasses, ophthalmic lenses,
contact lenses, ophthalmic devices,
laboratory and workshop equipment,
as well as machinery for the optical
industry. Over the four day event, Silmo
Istanbul 2025 hosted a total of 15,576
professional visitors, including 12,411
national visitors and 3,165 international
visitors.  Visitors ~ from  numerous
countries, particularly across Europe,
the Middle East, Central Asia and North
Africa, engaged in new partnerships,
export connections and commercial
meetings. Going beyond being solely a
trade platform, Silmo Istanbul stands
out as a strategic hub that carries the
design expertise, production capacity
and export potential of the Turkish
optical industry to international markets.
While increasing the global visibility of
domestic manufacturers, the fair also
reinforces Turkey’s position as a regional
center for optical production and trade.

KESINTiSiz YUKSELIS
SILMO iSTANBUL 2026

Her gecen yil giderek artan basarisi
ve etki alani ile diinya gapindaki sek-
tor profesyonellerinin bulusma noktasi
olan Silmo Istanbul’'un 2026 edisyonu
icin hazirliklar simdiden tim hiziyla
basladi. Yenilikleri, gtincel teknolojik
gelismeleri, kiresel trendleri yakindan
incelemek ve nitelikli isbirlikleri kur-
mak icin 18-21 Kasim 2026 tarihleri
arasinda Istanbul Fuar Merkezi'nde
gerceklesecek bu prestijli etkinligi sa-
kin kagirmayin!

Detayli bilgi icin lutfen www.silmois-
tanbul.com adresini ziyaret ediniz.

RISING MOMENTUM
SILMO ISTANBUL 2026

With its steadily increasing success and
expanding influence, Silmo Istanbul
continues to be a key meeting point
for optical professionals worldwide,
and preparations for the 2026 edition
are already well underway. Do not
miss this prestigious event, taking
place at Istanbul Expo Center from
November 18 to 21, 2026, to explore
innovations, cutting-edge technological
developments, global trends, and to
build high-quality collaborations.

For more information, please visit

www.silmoistanbul.com

yyatta en hakiki miir
ilimdir.
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“Diinyada
her sey I¢in,
medeniyet igin, ha-y:rl.lgin.
basar: icin
o hakiki yol gésterici

SILMO ISTANBUL AKADEMIK 2025

Sektdriin Gelecegine Perspektif Sunan Giigli Platform Tamamland:

Award Looking Academic Platform Successfully Completed

Silmo istanbul Akademik; bilgi, viz-
yon ve deneyimi merkeze alan yapisiyla
sektoér profesyonelleri, akademisyenler
ve Ogrenciler icin glcli bir paylasim ve
6grenme platformu sundu. 19-22 Ka-
sim 2025 tarihlerinde dizenlenen prog-
ram, sektoriin donlisen dinamiklerini ele
alan icerikleriyle dikkat cekti. Gelecek
trendleri, yapay zeka uygulamalari, di-
jitallesme, sirdirdlebilirlik ve degisen
tiiketici beklentileri uzman isimler tara-
findan gok yonli bakis agilariyla deger-
lendirildi. Katilimcilara giincel bilgilerle
birlikte stratejik 6ngoriler kazandirilan
program, akademi ile sektor arasindaki
bagi glclendirerek teorik bilginin uygu-
lamayla bulugsmasini sagladi. Etkilesime
acik yapisiyla nitelikli bir égrenme or-
tami sunan Silmo istanbul Akademik,
ogrenciler ve sektér profesyonelleri igin
mesleki gelisimi destekleyen dnemli bir
bilgi paylasim alani olusturdu ve optik
sektoriinde egitimi ileri tasiyan akade-

mik bir zirve olarak 6ne ¢ikti.

Silmo Istanbul Akademik offered a strong
platform for knowledge sharing and learning
for industry professionals, academics and
students, built around vision, expertise
and experience. Held between 19 and
22 November 2025, the program stood
out with content addressing the evolving
dynamics of the optical sector. Future
trends, artificial intelligence applications,
digital transformation, sustainability and
changing consumer expectations were
discussed by expert speakers from diverse
perspectives.  The program  provided
participants with up to date insights while
strengthening the connection between
academia and the industry, enabling
theoretical knowledge to meet real world
practice. With its interactive structure
and high quality learning environment,
the platform  supported professional
development for both students and
industry professionals, positioning itself as
a distinguished academic summit advancing
education within the optical sector.

=
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SILMO AWARD ISTANBUL 2025

Tasarim, Teknoloji ve Vizyon Odiille Bulustu

Where Design, Technology and Vision Meet Excellence

Sektor Yildizlarini ve Gelecegin Tasarim-
cilarini Bulusturan Prestijli Odul Téreni
Silmo Award istanbul 2025; tasarim,
inovasyon, slrdurlebilirlik, teknoloji
ve misteri deneyimi alanlarinda sekto-
re deger katan galismalari, sektor pro-
fesyonellerini, marka temsilcilerini ve
tasarimcilar bulusturan prestijli bir or-
ganizasyon olarak tgiincli kez gercekles-
tirildi. 20 Kasim 2025 tarihinde Istanbul
Fuar Merkezi 5-6-7. Salon Ana Fuaye
alaninda gerceklesen program, ilk kez

niversite 6grencilerine yonelik dizenle-
nen gozlik gergeve tasarim yarismasina
ev sahipligi yapti. Moda ve Endistriyel
Tasarim bolimlerinde 6grenim  gbren
geng yeteneklerin sektdre kazandirilma-
sini hedefleyen bu yeni kategori, Silmo
Award istanbul'un gelecege yatinm ya-
pan vizyonunu glgli bir sekilde ortaya
koydu. Silmo istanbul katilimcilarinin
basvurulariyla gerceklesen Silmo Award
istanbul 2025'te, toplam 7 kategoride
odiller sahiplerini buldu.

The prestigious Silmo  Award
Istanbul 2025, an award ceremony
bringing together the Industry’s
Stars and the Designers of the
Future, was held for the third
time to honor projects that
add value to the sector across
design, innovation, sustainability,
technology and customer expe-
rience, while uniting industry pro-
fessionals, brand representatives
and designers on the same platform.

The ceremony, held on 20
November 2025 at the Main Foyer
of Halls 5, 6 and 7 of the Istanbul
Expo Center, hosted for the first
time an eyewear frame design
competition dedicated to university
students. This new category,
created to support young talents
studying in Fashion Design and
Industrial Design, clearly reflected
Silmo Award Istanbul’s forward
looking vision and its commitment
to investing in the future of
the industry. At Silmo Award
Istanbul 2025, organized through
applications from Silmo Istanbul
exhibitors, awards were presented
across a total of seven categories.
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Silmo Award Istanbul
2025
Kazananlari

inovatif Marka Innovative Brand

Franco Vital - Ayka Optik

franco \/ilal

Marka Temsiliyeti Brand Representation

Cemfa Gozlik - Lindberg
LINDBERG?®

Yerli Uretim Cerceve Locally Manufactured Frame
Varsan Makina - Root&Steel
&&QM

Yerli Uretim Cam Locally Manufactured Lens

Beta Optik - Zeiss Smartlife Young

iLife Youna

Gozliik Cerceve Tasanm Eyewear Frame Design
ikbal Bulut - istanbul Kiilttr Uni.

Y.O.H

YEARS OF THE
HORSE

En iyi Stand Best Stand

Merve Gozliik Cami

MERVE

En lyi Optik Magaza Best Optical Store

Zehra Optik / Mugla
=y
e
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SILMO NEXT 2025

Gelecege Acilan Vizyoner Bir Deneyim Alanina Déndistii

Became a Visionary Experience Opening to the Future

Gelecek odakli yaklasimiyla optik
profesyonellerine ilham veren Silmo
Next, 2025 edisyonunda sektorel et-
kisini daha da ileriye tasidi ve fuarin
vizyon merkezi olarak ziyaretgilerin
yogun ilgisini kazandi. Futurology
alani, yapay zeka destekli tretim si-
reclerinden strdirilebilir materyalle-
re, yenilik¢i cerceve tasarimlarindan
sanal gerceklik gozlik teknolojilerine

Silmo Next, inspiring optical
professionals with its future focused
approach, carried its sectoral impact
further in the 2025 edition and
attracted strong attention from visitors
as the visionary center of the fair. The
Futurology area offered the opportunity
to experience first hand the latest stage
in design and user experience, spanning

artificial intelligence supported

uzanan genis bir yelpazede, tasarim
ve kullanici deneyiminin ulastigl son
noktayl birebir deneyimleme firsati
sundu. Trend Alani ise glincel kolek-
siyonlardan secki sunan bir sergi ol-
manin Otesine gecerek moda, yenilik
ve vizyonerligin kesistigi noktada sek-
torin gelecegine dair giiclu bir pers-
pektif ortaya koydu. Metal agirlikli za-
rif tasarimlar, klasik estetigin cagdas

production  processes,  sustainable
materials, innovative frame designs and
virtual reality eyewear technologies.
Going beyond being a showcase of
selected current collections, the Trend
Area presented a compelling perspective
on the future of the industry at the
intersection of fashion, innovation and
vision. Refined metal oriented designs,
contemporary interpretations of classic

FUTURE AWAITS YOU

yorumlari ve cesur renk paletleri ge-
lecek sezonun stil yonelimlerini yan-
sitirken, alan ayni zamanda degisen
tasarim dili ve tiketici beklentilerine
istk tutan bir fikir laboratuvari islevi
gordi. Silmo Award istanbul 2025
finalist Grlnlerinin de sergilendigi bu
ozel platform, sektérde mikemmeli-
yetin hangi kriterlerle sekillendigine
dair bitincil bir bakis sundu.

aesthetics and bold color palettes
reflected the style directions of the
coming season, while also functioning as
an idea laboratory highlighting evolving
design language and changing consumer
expectations. The platform, which hosted
the products of Silmo Award Istanbul
2025 finalists, provided a comprehensive
view of the criteria shaping excellence
within the sector.
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ls OrtaRlarina Deger Sunuyor

ASPENDOS OPTIK

“Silmo istanbul vizyonumuzu ve yeni koleksiyonlarimizi yizlerce is ortagimiza
ayni anda sunabildigimiz essiz bir platform. Ancak daha da 6nemlisi, degerli bir

geri bildirim ve ilham kaynag.”

Merhaba Mesut Bey. Kendinizi okurla-
rnmiza tanitarak, sektore giris siirecinizi
bizimle paylasir misiniz?

Merhaba, ben Mesut Ozkul. 2011 yilinda
baslamis oldugum bu yolculuga Aspendos
Optik’i kurarak devam ettim. Optik sektori-
ne sahadan geliyorum. Perakende tarafinda
basladigim bu yolculuk bana vitrin 6nin-
deki heyecan kadar, vitrinin arkasindaki
sorumlulugu da 6gretti. Magazanin nabzini
tutmayi, musterinin beklentisini okumayi
ve Urlndn gercek degerini sahada anlamayi
her zaman oncelik bildim. Aspendos Optik’i
kurarken de bu birikimi; daha sistemli, daha
surdirilebilir ve uzun vadeli bir yapi kur-
mak icin degerlendirdim.

Aspendos Optik'in kurulus hikayesinden bah-
sedebilir misiniz? Perakendeden distribiitor-
liige uzanan bu yolculuk nasil sekillendi?
Aspendos Optik aslinda bir ihtiyagtan dog-
du. Perakendede calisirken Turkiye'deki
bazi magazalarin kalite, bazilarinin tasarim,
bazilarinin ise glvenilir tedarik aradigini
net olarak gdrdiim. Bu ¢ unsuru ayni anda
sunan yapi sayisi sinirliydi. Ayrica, zamanla
pazardaki blylk markalarin domine ettigi
tek tip Uriin yelpazesinin bir potansiyel bos-
lugu yarattigini fark ettik. Bizim gibi, farkli
ve 6zgln tasarimlar arayan, kaliteyi ve hika-
yeyi 6nemseyen bir kitle vardi. Distribitor-
lik yolculugumuz, yalnizca Grin getirmek
degil; markay pazarda dogru anlatan, ma-
gazanin yaninda duran bir is modeli kurma
hedefiyle sekillendi. Bir tedarikgi olmaktan
cok, is ortagl olmayi sectik.

Mesut Ozkul

Delivering Value to
Business Fartners

“Silmo Istanbul is a unique
platform where we can present
our vision and new collections
to hundreds of business
partners at the same time. More
importantly, it inspires and
provides feedback.”

Hello Mr. Gzkul. Could you introduce yourself
to our readers and share your journey into
the optical industry with us?

Hello, my name is Mesut Ozkul. | began this
Journey in 2011 and later continued it by
Jounding Aspendos Optik. | come from the
field side of the optical industry. Starting
in retail taught me not only the excitement
/n front of the display window but also the
responsibility behind it. Understanding
the pulse of a store, reading customer
expectations, and recognizing the true
value of a product on the shop floor have
always been my priorities. When founding
Aspendos Optik, | used this experience to
build a more structured, more sustainable,

and long term business model.

Could you tell us about the founding story of
Aspendos Optik? How did this journey from
retail to distribution take shape?

Aspendos Optik was born out of a real need.
While working in retail, | clearly observed
that some stores in Turkey were seeking
quality, others design, and others reliable
supply. Very few structures were able to
offer all three at the same time. Over time,
we also realized that a market dominated
by large brands and uniform product ranges
was creating a gap. There was an audience
like us, looking for distinctive and original
designs and valuing quality and storytelling.
Our distribution journey was shaped not
merely around importing products, but
around building a business model that
correctly communicates the brand in the

market and stand's alongside the store.
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Pazarda sessiz liikks olarak konumlanan
markalarla calisiyorsunuz. Portféyiiniizii
secerken nasil bir yol izlediniz?

Sessiz |Uks bizim icin bir durustur. Gos-
teristen uzak ama detayda kendini belli
eden, kullanan kisiye ayricalikl hissetti-
ren Urlnleri tercih ediyoruz. is ortakla-
rimiz da markanin popdilerliginden c¢ok
ardindaki ustaliga deger veren bir kitle-
den olusuyor. Stratejimizi belirlerken,
Bu Urdnd 10 yil sonra da takar misiniz?
sorusunu sorduk. Cevabimiz “evet” ise o
marka bizim i¢in dogru markaydi. Marka
secimlerimizde hizli satistan ¢ok, uzun
vadede degerini koruyan koleksiyonlara
yatirim yapiyoruz. Bu strateji bize hem
sadik magaza is ortaklari hem de bilingli
bir kullanici kitlesi kazandird.

You work with brands positioned within
the concept of quiet luxury. How did you
approach building your portfolio?

For us, quiet luxury is an attitude. We prefer
products that are understated yet reveal
themselves through details, making the
wearer feel special. Our business partners
also consist of a community that values
craftsmanship behind the brand rather than
popularity. While defining our strategy, we
asked ourselves one question: Would you
still wear this product ten years from now?
[f the answer was yes, then it was the right
brand for us. Instead of focusing on fast
sales, we invest in collections that preserve
their value over time. This strategy has
brought us both loyal retail partners and a

conscious end user base.
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Distriblitorii oldugunuz Bloomdale Eye-
wear, Malt Belgian Eyewear ve Jose
Alvarez Premium markalariniz ve ozellik-
leri hakkinda bizi bilgilendirir misiniz?

Portfoyimuzdeki 8 markanin her biri, ayni
ailenin farkli karakterlere sahip Uyeleri gi-
bidir. Se¢im slrecinde, birbirini taklit eden
degil; bambaska hikayelere ve duruslara sa-
hip olsalar da birbirini tamamlayan markalar
olmasina 6zellikle dikkat ediyoruz. Avrupa
markasi olmalarina ragmen Tirkiye pazarin-
da uzun suredir yer almalari ve benzerleri-
nin sayica ¢ok olmamasi; bu markalarin dog-
ru birer adres oldugunu her yil yeniden teyit
etmemizi saglyor. Aile Uyelerimiz Bloomda-
le Eyewear, Malt Belgium Eyewear, Jose Al-
varez Eyewear, Baldessarini Eyewear, De Tjill
Eyewear, Jette Eyewear, Eigensign Eyewear
ve Jisco Mediterranean Style Eyewear’den
olusuyor. Bloomdale Eyewear Hollanda’dan
gelen bir renk ve nese patlamasidir. Cesur
renk kombinasyonlari ve 6zgin formlari ile
ozellikle kendini ifade etmekten cekinme-
yen, enerijik bir kitleye hitap ediyor. Sinirli sa-
yida Uretimi ve zamansiz tasarim anlayisi ile
ylksek konfor sunuyor. Malt Belgian Eyewe-
ar, Belgika tasariminin minimalist ve sofistike
ruhunu yansitir. Odak noktasi, malzeme kali-
tesi ve kusursuz detay isciligidir. Sessiz ltiksu
gercek anlamda yasatir. Jose Alvarez Premi-
um ise sanatsal bir markadir. ileri malzeme
teknolojisi, sinirli sayi Gretim, ultra hafiflik ve
rafine estetigi bir araya getiren 6zel bir mar-
kadir. Elisciliginin ve dogal malzemelerin 6n
planda oldugu, her birinin kendine has bir

ruhu olan koleksiyonlar sunar.

Could you inform us about the Bloomdale
Eyewear, Malt Belgian Eyewear and Jose
Alvarez Premium brands you distribute
and their characteristics?

Each of the eight brands in our portfolio
s like @ member of the same family with
a dlfferent character. During the selection
process, we pay special attention to choosing
brandss that do not imitate one another but
complement each other with completely
different stories and identities. Although they
are European brands, their long presence in
the Turkish market and the fact that they
have few similar alternatives allow us to
confirm every year that these brands are the
right adadress. Our family members consist of
Bloomaale Eyewear, Malt Belgium Eyewear;
Jose Alvarez Fyewear, Baldessarini Eyewear;
De Tjill Eyewear, Jette Eyewear, Figensign
EFyewear and Jisco Mediterranean Style
EFyewear. Bloomdale Fyewear is a burst of
color and joy coming from the Netherlands.
With bold color combinations and unique
Jorms, it appeals especially to an energetic
audience that is not afraid to express
jtself It offers high comfort with its limited
production and timeless design approach.
Malt Belgian Eyewear reflects the minimalist
and sophisticated spirit of Belgian design.
Its focus s on material quality and flawless
craftsmanship in details. It brings quiet
luxury to ljfe in the true sense. Jose Alvarez
Premium Is an artistic brand. It is a special
label that combines advanced material
technology,  limited  production,  ultra
lightness and refined aesthetics. It offers
lines where crafts and natural materials are

at the forefront, and each piece carries its

own dlistinctive soul.

Tiirkiye genelinde 553 is ortaginiz bulu-

nuyor. Bu portfoyli yonetirken nasil bir
satis ve lojistik modeli uyguluyorsunuz?
Bu buyuklikte bir agi ydnetmenin tek yolu
sistem ve insani temas arasindaki denge-
yi kurmaktir. 553 is ortagli, bizim igin 553
farkl basari hikayesi anlamina gelir. Bu ge-
nis agl yonetmenin sirri, merkezi verimlilik
ile yerel esnekligi birlestirmekte yatiyor.
GUcli bir merkez depo, dogru planlama
ve sahada aktif calisan ekiplerle ilerliyo-
ruz. Onlar sadece siparis alan kisiler de-
gil, is ortaklarimizin danismanlandir. Satis
tarafinda birebir iliskiyi kaybetmemeye,
lojistikte ise hiz ve strdurllebilirlige odak-
laniyoruz. Ayrica, sadece saha ekibimizin
degil, glinden gline artan is ortaklarimiz
ile bizzat iletisimde kalmayr daima ken-
dime gdrev biliyorum. isin mutfagindan
gelen biri olarak bu lojistik modeline dair
orneklerin sektdérde maalesef pek yaygin
olmadigini da eklemek isterim.

You currently work with 553 business
partners across Turkey. What kind of sales
and logistics model do you apply when
managing such a portfolio?

Managing a network of this size is only
possible by balancing systems with human
interaction. For us, 553 business partners
mean 553 djfferent success stories. The
key lies in combining centralized efficiency
with Jlocal flexibility. We operate with
a strong central warehouse, accurate
planning, and actively engaged field
teams. They are not merely order takers
but advisors to our partners. On the sales
side, we prioritize maintaining one to one
relationships, while in logistics we focus
on speed and sustainability. In addition,
| personally make it a priority to stay
/n direct contact not only with our field
team but also with our growing network
of partners. Coming from the operational
side of the business, | can say that such
logistics models are unfortunately still not

very common in our sector.

Aspendos Optik olarak siirdiiriilebilirlik,
kalite ve tasarim arasindaki dengeyi nasil
kuruyorsunuz?

Biz sUrdurulebilirligi bir pazarlama argu-
mani olarak degil, is yapis bicimi olarak
gorlyoruz. Uzun omdarld Grin, bilingli Gre-
tim ve zamansiz tasarim bu vizyonumu-
zun temelini olusturuyor. Biri eksik olursa
yapi ¢coker. Bu dengeyi, dncelik siralamasi
olarak degil, entegrasyon felsefesi olarak
gbriyoruz. Zaten bir Griinin temel malze-
me ve iscilik kalitesi bizim standartlarimizi
karsilamiyorsa, tasariminin ne kadar gizel
oldugunun veya ne kadar sdrddrilebilir
oldugunun bir dnemi kalmaz. Tasarim, bu
kaliteli malzemenin ruha burinmis hali-
dir. Amacimiz, estetik olarak garpici ama
ayni zamanda fonksiyonel ve ergonomik
tasarimlar sunmaktir. Calistgimiz marka-
lar, geri donustirilmis asetat, biyo-bazli
plastikler veya sorumlu kaynaklardan elde
edilmis metaller gibi cevre dostu mal-
zemeler kullanmaya giderek daha fazla
onem veriyor. Bazl cercevelerimiz, Gretim
strecinde su tuketimini %60 azaltan tek-
nolojilerle Uretiliyor.

How do vyou establish the balance
between sustainability, quality, and
design at Aspendos Optik?

We see sustainability not as a marketing
argument but as a way of doing business.
Llong lasting products, conscious pro-
duction, and timeless design form the
Jfoundation of our vision. If one element is
missing, the entire structure collapses. We
approach this balance not as a hierarchy of
priorities but as a philosophy of integration.
If the core material and craftsmanship
quality of a product does not meet our
standards, then neither its design nor its
level of sustainability holds any real value.
Design is the soul embodied by quality
materials. Our goal Is to offer designs that
are visually striking while also functional
and ergonomic. The brands we work with
increasingly  prioritize  environmentally
[riendly materials such as recycled acetate,
bio based plastics, and responsibly sourced
metals. Some of our frames are produced
using technologies that reduce water
consumption by up to 60 percent during

the manufacturing process.
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Portfoyiiniizdeki markalar, malzemele-
rinde 2011 Nobel Kimya Odiilii kazanmis
bir kesiften ilham aliyor. Bu konuyu biraz
detaylandirir misiniz?

Evet, 2011 yilinda Nobel Kimya Oduli
kazanan Daniel Shechtman; kuazi (yari)
kristallerin, bilinen ve geleneksel kristal
yapilarindan farkl, kendini tekrar etme-
yen ama son derece dizenli bir atom dizi-
limine sahip malzemelerle ilgili oldugunu
kesfetti. Portfoylimuzdeki markalar da;
havacilik ve uzay sanayinde kullanilan bazi
titanyum ve paslanmaz celik alasimlarini
bu teknolojik kesiften yola ¢ikarak gozlik
cercevelerine uyguluyor. Boylece malze-
meler inanilmaz derecede hafif, esnek, ko-
rozyona karsi dayanikli ve en 6nemlisi anti-
alerjik ozellikler gosteriyor. Geleneksel bir
metal cerceve bukildiginde kalici olarak
deforme olabilirken, bu 6zel alagimlar ‘se-
kil hafizas’’ sayesinde eski formuna geri
donebiliyor. MUhendislik harikasi olan bu
gozlUkler; son kullaniciicin neredeyse yok-
mus gibi hissettiren bir hafiflik, gin boyu
konfor ve yillarca strecek bir dayaniklilik
anlamina geliyor.

The brands in your portfolio draw in-
spiration from a discovery that won the
2011 Nobel Prize in Chemistry. Could you
elaborate on this?

Yes. In 2011, Nobel Prize winning
chemist Daniel Shechtman discovered
that quasicrystals have highly ordered
atomic structures that do not repeat
themselves, unlike traditional crystal
Jformations. Brands in our portfolio apply
this technological discovery to eyewear
Jframes by using certain titanium and
stainless steel alloys originally developed
Jfor the aerospace industry. As a result,
these materials become extremely light,
flexible, corrosjon resistant, and most
importantly anti  allergenic. While a
traditional metal frame may permanently
deform when bent, these special alloys
can return to their original shape thanks
to shape memory properties. These
engineering marvels offer end users an
almost weightless feeling, all day comfort,

and durability that lasts for years.
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Magazalara yalnizca iiriin degil, deger sun-
dugunuzu soyliiyorsunuz. Aspendos Optik
icin deger sunmak ne anlama geliyor?

Bizim icin deger, is ortagimizin kapisindan
iceri giren bir musterinin ‘ou magazada fark-
I bir sey var’ demesini saglayan her seydir.
Bu degeri olusturmamizi saglayan unsurlari;
Farklilasma Giicl, Operasyonel Huzur, Bilgi
ve Egitim olarak ayiriyorum. is ortaklarimi-
za, bir hikayesi ve karakteri olan, rekabette
onlari bir adim 6ne cikaracak Urtnler su-
nuyoruz. Boylece fiyatla degil, kalite ve stil
ile rekabet etmelerini saglayarak diger ma-
gazalardan ayrismalarinin 6niinU aglyoruz.
Ote yandan bir optikginin en bilyik kabusu
olan istedigi Urtunln stokta olmayisl veya
haftalarca bekleme sorununu; hizli lojistigi-
miz, kolay ulasilabilir misteri hizmetlerimiz
ve esnek odeme kosullarimizla ¢ozimli-
yoruz. Onlar islerine odaklanirken, biz arka
plani glivence altina aliyoruz. Sattigimiz her
Urtndn hikayesini, malzeme 6zelliklerini ve
tasarim felsefesini is ortaklarimizla paylasi-
yoruz. Onlara sadece bir Grin degil, mus-
terilerine anlatacaklari bir hikaye veriyoruz.

You state that you offer value to stores, not
just products. What does creating value
mean for Aspendos Optik?

For us, value is anything that makes
a customer walk into a store and say,
there is something djfferent here. | define
the elements that create this value as
differentiation power, operational peace
of mind, and knowledge and training. We
provide our partners with products that
have a story and character;, allowing them
tostand one step ahead of the competition.
This enables them to compete through
quality and style rather than price. On the
operational side, we eliminate one of an
optician’s biggest frustrations, unavailable
stock and long waiting times, through
fast logistics, easily accessible customer
service, and flexible payment terms. While
they focus on their business, we secure
the background operations. We share
the story, material features, and design
philosophy behind every product we sell.
We do not just give them a product but a
story they can tell their customers.

Aspendos Optik’in dijital pazarlama yak-
lasimi nasildir? Tiiketiciye dogrudan satis
veya reklam yapiyor musunuz?

Dijital pazarlama stratejimiz, sessiz liks
konumlandirmamizla paralel olarak deger-
li icerik Uretmek Uzerine kurulmustur. Biz
dogrudan son tiketiciye yonelik kitlesel
reklamlar yapmiyoruz. Aspendos Optik’in
web sitesi, markalarimizi ve koleksiyonla-
rimizi sergileyen sik bir dijital showroom
ozelligi tasir. Mevcut is ortaklarimiz, bu-
rada onlara ac¢tigimiz e-bayi araciligiyla
showrrom’dan kendilerine 6zel icerikleri go-
rip, alis-veris yapabilmekteler. Sosyal med-
yada ise Instagram’da aspendosoptiktr ve
Facebook’ta aspendos optikk olarak; mar-
kalarimizin hikayelerini, tasarim detaylarini
ve felsefesini anlatan profesyonel igerikler
uretiyoruz. is ortaklarimiz, bu icerikleri sos-
yal medya hesaplarinda kolayca paylasarak
misterilerine ulasabiliyor. Ozetle bizim diji-
tal gortnirlige ve ticarete yonelik vizyonu-
muz; is ortaklarimiza en konforlu seviyede
gercek bir distribltoér deneyimi yasatmak
lUzere sekillenmistir.

What is Aspendos Optik’s approach to digital
marketing? Do you engage in direct to con-
sumer sales or advertising?

Our digital marketing strateqy is built
around producing valuable content in
line with our quiet luxury positioning. We
do not engage in mass advertising aimed
directly at end consumers. The Aspendos
Optik website functions as a refined
digital showroom presenting our brands
and collections. Our existing partners can
access exclusive content and place orders
through a dedicated e dealer system
integrated into the showroom. On social
media, through our Instagram account
aspendosoptiktr and Facebook page
aspendos optikk, we produce professional
content that communicates our brands’
stories, design details, and philosophies.
Our partners can easily share this content
on their own channels to reach customers.
In short, our vision for digital presence and
commerce is shaped around providing our
partners with the most comfortable and

authentic distributor experience possible.

-
-
-
-
=
-
-
-
-
-
-
-

Aspendos Optik'ten kisa ve orta vade-
de yeni marka yatirimlari veya siirprizler
bekleyebilir miyiz?

Kesinlikle evet. Kisa vadede, mevcut mar-
kalarimizin 6zel kapsul koleksiyonlarini ve
Turkiye'ye ozel tasarimlarini is ortaklarimiz-
la bulusturmaya odaklanmis durumdayiz.
Orta vadede ise portfoyimuzdeki karakter-
leri tamamlayacak yeni bir marka arayisimiz
strtiyor. Ozellikle, teknoloji ile modayi bir-
lestiren, akilli gézlik segmentinde veya ta-
mamen slrddrulebilir ve dongisel ekonomi
prensipleriyle Uretim yapan nis bir markayi
radarimiza almis durumdayiz.

Can we expect new brand investments or
surprises from Aspendos Optik in the short
and medium term?

Absolutely. In the short term, we are
focused on presenting special capsule
collections and Turkey exclusive designs
Jrom our existing brands to our partners.
In the medium term, we continue to search
for a new brand that will complement
the characters in our portfolio. We are
particularly keeping an eye on niche brand's
that combine technology with fashion,
operate in the smart eyewear segment,
or produce entirely under sustainable and

circular economy principles.

Aspendos Optik Kurucusu olarak basari
sizin icin ne ifade ediyor, neyle 6lciiliiyor?
Benim icin basari, sabah uyandiginizda
yaptiginiz ise karsi duydugunuz heyecanin
hic bitmemesidir. Rakamlar, pazar payi,
ciro; bunlar elbette 6nemli metrikler ama
asil basari, birlikte calistiginiz insanlarin,
yani ekibimizin ve is ortaklarimizin sizinle
birlikte bliylidigini ve mutlu oldugunu
gbrmektir. Aspendos Optik’i kurarken 5
yil sonrasi icin hayalim, Turkiye'de “farkh
ve kaliteli gozluk’ denince akla gelen bir
marka olmakti. Finansal olarak bu hedefe
ulastik. Ancak bugtin anliyorum ki, asil ha-
yalim bundan daha 6teymis. Basariyi artik
bir varis noktasi olarak degil, bir yolculuk
olarak gortyorum. Bugln basarimin tani-
mi, 553 is ortagimizin vitrinine koydugu
bir gozIigln, bir misterinin ylzinde gu-
[imsemeye donlstigund bilmektir. Basa-
ri, yarattgimiz bu deger zincirinin her hal-
kasinin glicli ve mutlu olmasidir. Hayalim,
sayisal hedeflerden daha ¢ok anlam ve
etki yaratmaya evrildi.

As the Founder of Aspendos Optik, what
does success mean to you and how do you
measure it?

For me, success means never losing
the excitement you feel for your work
when you wake up in the morning.
Numbers, market share, and turnover
are of course important metrics, but
true success lies in seeing the people
you work with, both your team and
business partners, grow and remain
happy alongside you. When | founded
Aspendos Optik, my five year Vvision
was to become a brand associated with
different and high quality eyewear in
Turkey. Financially, we achieved this
goal. Today, however, | realize that my
true vision goes beyond that. | now see
success not as a destination but as a
Journey. My definition of success today
/s knowing that a frame displayed in the
showcase of one of our 553 partners
turns into a smile on a customer’s face.
Success is ensuring that every link in the
value chain we create remains strong
and fulfilled.

Silmo istanbul Optik Fuari hakkindaki gé-
risleriniz nelerdir? Fuarin sektore katki-
larini nasil degerlendirirsiniz?

Silmo istanbul Optik Fuari, Turkiye optik
sektérinln uluslararasi arenadaki glicin
ve potansiyelini gostermesi agisindan kritik
bir 6neme sahiptir. Bizim gibi toptancilar
icin de vizyonumuzu ve yeni koleksiyonlari-
mizi ylzlerce is ortagimiza ayni anda suna-
bilme firsati verdiginden, essiz bir platform
oldugunu distniyorum. Ancak daha da
dnemlisi, Silmo Istanbul, biz optik profesyo-
nelleri icin bir geri bildirim ve ilham kaynagi
haline geldi. Anadolu’nun dort bir yanindan
gelen is ortaklarimizin nabzini tutma, on-
larin beklentilerini ve yasadiklari zorluklari
ilk agizdan dinleme firsatt buluyoruz. Bu
yiizden Silmo Istanbul’un sektére katkisinin
paha bigilmez oldugunu distintyorum.

Degerli roportajiniz icin tesekkiir ederiz.
Son olarak dergimiz 4 your eyes ile ilgili
yorumlarinizi 6grenebilir miyiz?

Bu degerli dergide yer verdiginiz i¢in asil biz
size tesekkir ederiz. Sektordeki yenilikleri,
farkl bakis acilarini ve derinlemesine ana-
lizleri okuyucuyla bulusturarak, tim pay-
daslarin vizyonunu genisletiyorsunuz. Sizin
gibi kaliteli yayinlar, sektoriin sadece ticari
olarak degil, entelekttel olarak da gelisme-
sine blyuk katki sagliyor. Basarilarinizin de-
vamini dilerim.
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What are your thoughts on the Silmo Is-
tanbul Optical Fair? How do you evaluate
its contribution to the sector?

Silmo Istanbul Optical Fair plays a critical
role in showcasing the strength and
potential of the Turkish optical industry on
the international stage. For wholesalers
like us, it is a unigue platform that allows
us to present our vision and new collections
to hundreds of partners simultaneously.
More importantly, Silmo Istanbul  has
become a valuable source of feedback
and inspiration for optical professionals. It
gives us the opportunity to engage directly
with partners from all across Anatolia, to
understand their expectations and listen to
the challenges they face. For this reason, /
believe Silmo Istanbul’s contribution to the
sector is invaluable.

Thank you for this valuable interview.
Finally, could you share your thoughts on
our magazine 4 your eyes?

/ would like to thank you for featuring us
in this precious publication. By bringing
together innovations, diverse perspectives,
and in depth analyses, you broaden the
vision of all stakeholders in the industry.
High quality medium like yours make a
significant contribution not only to the
commercial but also to the intellectual

development of the sector.
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(50z Kapagindaki Sessiz Tehlike: Salazyon
Silent Danger on the Eyelid: Chalazion

GOz kapaginda agrnsiz bir sislik
olarak ortaya clkan salazyon,

CO8u zaman masum bir sorun gibi
gorulse de tekrarlayabilen yapisi ve
gormeyi etkileyebilmesi nedeniyle
ihmal ediimemesi gereken bir

g6z sagligI problemidir.

Appearing as a painless swelling
on the eyelid, chalazion is

often considered an innocent
problem. However, due to its
recurrent nature and its potential
to affect vision, it is an eye health
Issue that should not be ignored.

GOz kapaklarimizda yer alan ve g6z ylize-
yinin nemli kalmasini saglayan meibomi-
an yag bezleri, zaman zaman tikanabilir.
Bu tikanma sonucunda bez salgisi disari
atilamaz ve gdz kapadinin Ustiinde ya da
altinda yuvarlak, sert ve genellikle agrisiz
bir kitle olusur. Bu duruma salazyon adi
verilir. Halk arasinda géz kapagdi kisti veya
meibomian Kisti olarak da bilinir. Salazyon,
¢ogu zaman arpacik ile kanstirilir. Ancak
aralarinda 6nemli farklar vardir. Arpacik
bakteriyel bir enfeksiyon sonucu gelisir
ve genellikle agrilidir. Salazyon ise enfek-
siyon kaynakll degildir ve cogunlukla ag-
riya neden olmaz. Bu nedenle daha sinsi
ilerleyebilir ve fark edilmesi zaman alabilir.
Kadin ve erkeklerde benzer siklikta gori-
len salazyon, cocuklara kiyasla yetiskinler-
de daha yaygindir. Tedavi edilse bile bazi
kisilerde tekrarlama (ntiks) riski bulunur.

The meibomian oil glands located in our
eyelids keep the surface of the eye moist.
These gland's can sometimes become blocked.
As a result of this blockage, the gland secretion
cannot be released, and a round, firm and
usually painless mass forms on the upper or
lower eyelid. This condition is called chalazion.
It is also known among the public as an eyelid
cyst or meibomian cyst. Chalazion is often
confused with a stye. However, there are
important djfferences between them. A stye
develops as a result of a bacterial infection
and is usually painful. Chalazion is not caused
by infection and generally does not cause pain.
For this reason, it may progress more quietly
and can take time to be noticed. Chalazion
/s seen with similar frequency in women and
men, and it is more common in adults than in
children. Even after treatment, there is a risk

of recurrence in some individuals.

Salazyon (Goz Kapagi Kisti)
Neden Olusur?

Meibomian yad bezlerinin gbrevini yapa-
mamasl ve tikanmasi, salazyonun temel
nedenidir. Ancak bu durumu tetikleyen
cesitli risk faktorleri vardir. Ozellikle goz ve
g6z cevresi hijyeni, salazyon olusumunda
belirleyici rol oynar. Salazyon riskini arti-
ran baslica nedenler; Kirli ellerle gdzlere
dokunmak, G6z makyajini temizlemeden
uyumak, Son kullanma tarihi gecmis veya
hijyenik olmayan makyaj Uranleri kullan-
mak, Uzun sure kontakt lens kullanimi ve
yetersiz lens temizligi, Kronik blefarit (g6z
kapag iltihabr) Seboreik dermatit, Akne
rozasea (gul hastaligi)’dir. Bu faktorler, yag
bezlerinin diizenli calismasini engelleyerek
salazyon gelisimine zemin hazirlar.

Salazyonun Belirtileri Nelerdir?

Salazyon genellikle yavas gelisir ve ilk do-
nemlerde belirgin sikayetlere yol agmaya-
bilir. En sik gorilen belirtiler sunlardir:

What Causes Chalazion,

Eyelid Cyst?

The main cause of chalazion is the inability
of the meibomian oil glands to function
properly and their blockage. However,
there are various risk factors that trigger
this condition. Especially the hygiene of the
eyes and the area around the eyes plays a
decisive role in the formation of chalazion.
The main factors that increase the risk
of chalazion are touching the eyes with
dirty hands, sleeping without removing
eye makeup, using expired or unhygienic
makeup products, long term contact lens
use and inadequate lens cleaning, chronic
blepharitis, seborrheic dermatitis, and acne
rosacea. These factors prevent the regular
Junctioning of the ofl glands and prepare the
ground for the development of chalazion.
What Are the

Symptoms of Chalazion?

Chalazion usually develops slowly and may not

cause noticeable complaints in the early stages.

* GOz kapadinda ya da g6z kenarinda ag-
risiz sislik

* Dokunuldugunda ele gelen sert kitle

* GOz kapaginda agdirlik hissi

* Gozde sulanma

* Isi§a kars! hassasiyet

* Bulanik gérme

* GOz kapaginda kabuklanma

Nadir durumlarda salazyon enfekte olabi-
lir. Bu durumda kizariklik, sislik, hassasiyet
ve agri ortaya cikabilir. Boyle bir tabloda
mutlaka bir g6z hekimine basvurulmalidir.

Salazyon (Goz Kapagi Kisti)
Nasil Tedavi Edilir?

Salazyonlarin blytk bir kismi tedavi ge-
rektirmeden, birka¢ hafta icinde kendi-
liginden gerileyebilir. Ancak iyilesmeyi
hizlandirmak ve sikayetleri azaltmak icin
bazi ydntemler uygulanir. En sik énerilen
tedavi ydntemleri sunlardir:

« GOz kapadl masaji: Sicak kompres
sonrasinda nazik masaj yapilabilir.

The most common symptoms are as follows:

e Painless swelling on the eyelid or at the
edge of the eye

e A firm mass felt when touched

e A feeling of heaviness in the eyelid

e Watery eyes

e Sensitivity to light

e Blurred vision, especially in large chalazions
e Crusting on the eyelid

/n rare cases, chalazion may become
infected. In such a situation, reaness,
swelling, tenderness and pain may occur. In
this type of picture, an eye doctor should
definitely be consulted.

How Is Chalazion, E

yelid Cyst, Treated?

Most chalazions can regress on their
own within a few weeks without the need
for treatment. However, some methods
are applied to accelerate healing and
reduce complaints. The most commonly
recommended treatment methods are

as follows:
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« Sicak kompres: Giinde 4-5 kez, 10-15
dakika uygulanir. Yag bezlerinin acilmasi-
na yardimci olur.

« ilac tedavisi: Goéz hekimi tarafindan
Onerilen damlalar veya gerekli durumlar-
da antibiyotikli ilaclar kullanilabilir.

Eger salazyon uzun slre gecmezse, sik
tekrarliyorsa ya da gérme bozukluguna
ve astigmatizmaya yol aciyorsa, cerrahi
mUidahale giindeme gelir. Lokal aneste-
zi altinda yapilan bu islem kisa sirelidir
ve hasta ayni gln taburcu edilir. Ope-
rasyon sonrasi hafif kizariklik ve sislik
goértlmesi normaldir.

Goz Saghig icin Hatirlatma

Salazyonu 6nlemenin en etkili yolu, g6z
kapadi hijyenine dikkat etmek ve gdzle
temas eden Grlnleri dizenli olarak te-
mizlemektir. Basit gériinen bu aliskan-
liklar, g6z sagligini korumada blylk
fark yaratir.

e Fyelid massage: It can be performed
gently after a warm compress.

e Warm compress. It is applied 4 to 5
times a day for 10 to 15 minutes. This helps
open the oil glands.

o Medication treatment: This may
include drops recommended by the eye
doctor or antibiotics when necessary.

If the chalazion does not disappear for
a long time, recurs frequently or causes
visual — impairment —and  astigmatism,
surgical intervention becomes an option.
This procedure, performed under local
anesthesia, is short and the patient is
discharged on the same day. Mild redness

and swelling after the operation are normal.

Reminder for Eye Health

The most effective way to prevent chalazion
/s to pay attention to eyelid hygiene and to
regularly clean products that come into
contact with the eyes. These habits, which
may seem simple, make a great djfference

/n protecting eye health.
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Zayiflama Igneleri Gz Saglini Riske Ediyor

Weight Loss Injections Put Eye Health at Risk

Populer kilo verme trendi haline gelen
GLP-1igneleri ve benzeri igneler, gbz saglhigini
tehdit edebilir. Ozellikle diyabetik retinopatisi
olanlar i¢in ciddi riskler s6z konusu.

Son dénemde zayiflamak igin kullanilan Ozempic, Mounjaro
ve benzeri GLP-1 igneleri, istahi baskilayarak kilo kaybi saglar.
Ancak, bu ilaglar sadece kilo vermek amaciyla kullanilmamali.
Ozellikle diyabet hastalarinda retinopati gibi géz hastaliklari-
nin seyrini hizla kétllestirebilir. Diyabeti olmayan kisilerde de
hizli kilo kaybi, kan sekeri ve sivi dengesinde degisikliklere yol
acgarak goz kurulugu, bulanik gérme ve nadiren goz ici basin-
ci sorunlarina neden olabilir. Bazi kisilerde bas agrisi, bulanti
veya kusma gibi yan etkiler de g6z sagligini dolayli olarak etki-
leyebilir. Gézde ani degisiklikler, bulaniklik veya isik cakmalari
fark ederseniz, ilaci durdurmak ve derhal gbz hekimine bas-
vurmak hayati 6nem tasir. Uzmanlar, kilo verme amacli kul-
lanimin doktor gbzetimi olmadan riskli oldugunu, ézellikle gbz
saglig agisindan gdz muayenelerinin aksatilmamasi gerektigini
vurguluyor. Unutmayin ki ‘Hizli zayiflama’ cazip gdriinse de,
g6z sagliginizi riske atmamak igin doktor kontroll ve diizenli

gbz muayenesi sarttir.

GLP-1injections and similar medications that

have become a popular weight loss trend may
threaten eye health. Serious risks are involved
especially for individuals with diabetic retinopathy:.

Ozempic, Mounjaro and similar GLP-1 injections used recently
Jfor weight loss provide weight reduction by suppressing appetite.
However, these drugs should not be used solely for the purpose
of losing weight. Particularly in patients with diabetes, they may
rapidly worsen the course of eye diseases such as retinopathy.
Even in people without diabetes, rapid weight loss may lead to
changes in blood sugar and fluid balance, causing dry eyes, blurred
vision and rarely problems with intraocular pressure. Side effects
such as headache, nausea or vomiting in some individuals may
also affect eye health indirectly. If you notice sudden changes in
vision, blurriness or flashes of light, it is vital to stop the medication
and consult an eye specialist immediately. Fxperts emphasize that
use for weight loss without medical supervision Is risky and that
eye examinations should not be neglected especially in terms of
eye health. Remember that although rapid weight loss may seem
attractive, doctor supervision and regular eye examinations are

essential in order not to put your eye health at risk.
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Otizm ve Gdz Temasi

Autism and Eye Contact 4%

&_
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Otizmli cocuklar g6z temasl kurmakta zorlanabilir.
Gz temasi iletisim ve bag kurmada dnemli olsa da,
bu cocuklar icin rahatsiz edici olabilir veya
anlamlandiriimasl gug gelebilir.

Go6z temasl, duygusal baglantiyr giiclendirmek, empati kurmak ve
iletisimi gelistirmek icin &nemlidir. Otizmli gocuklar igin, goz te-
masini gelistirmek, sosyal becerilerini artirmak ve dinyay daha iyi
anlamalarina yardimcr olmak agisindan biyik bir adimdir. Otizmli
cocuklar genellikle oyunlara ilgi duyarlar. Oyunlar kullanarak goz
temasini tesvik edebilirsiniz. érnegin, gocugunuzun favori oyuncak-
lariyla oynarken, ona g6z temasi kurmasini isteyebilirsiniz. Bu sekil-
de, g6z temasi kurmayi eglenceli bir deneyim haline getirebilirsiniz.
Goz Hedefleri Belirleyin: Cocugunuzla birlikte gbz hedefleri belir-
leyebilirsiniz. Ornegin, her giin belirli bir siire boyunca géz temasi
kurmay! hedefleyebilirsiniz. Bu hedefleri basit ve ulasilabilir tutarak
gocugunuzun motivasyonunu artirabilirsiniz. Model Olun: Kendi
davranislarinizla gocugunuza 6rnek olabilirsiniz. Onunla konusurken
ve oyun oynarken gbz temasi kurarak, gocugunuza goz temasinin
nasil yapildigini gosterebilirsiniz. Model olmak, ¢ocugunuzun davra-
nislarini taklit etme egilimini artirabilir. Goz Temasini Odiillendirin:
Gocugunuz goz temasi kurdugunda, onu &dillendirmek énemlidir.
Ornegin, sicak bir giilimseme, kisa bir évgii veya sevdigi bir aktivi-
teyi yapmak gibi basit ddiiller kullanabilirsiniz. Bu, cocugunuzun goéz
temasini tesvik etmek igin motivasyonunu artiracaktir. Profesyonel
Yardim Alin: Otizmli gocuklarin géz temasini gelistirmek konusun-
da uzmanlardan yardim almak énemlidir. Bir terapist veya uzman,
gocugunuzun ihtiyaglarina uygun stratejiler gelistirebilir ve size reh-
berlik edebilir. Sabirli Olun ve Kiiciik Adimlarla ilerleyin: Unutmayin,
gbz temas gelistirmek zaman alabilir ve her gocuk farklidir. Ktiglk
adimlarla baslayarak ilerlemek, gocugunuzun basariya ulagmasini
kolaylastirabilir. Sonug olarak, otizmli gocuklarda goz temasi kurmak
6nemlidir ¢linkdi bu, iletisim ve sosyal becerilerin gelisimine katki-
da bulunur. Unutmayin, her gocuk degerlidir ve her adim énemlidir.

Saglikli ve mutlu bir iletisim igin gbz temasinin Gnemini unutmayin!

()

1

Children with autism may have difficulty making
eye contact. Although eye contact is important
for communication and bonding, it can be

uncomfortable for them or difficult to interpret.

Eye contact is essential for strengthening emotional connection,
developing empathy and improving communication. For
children with autism, developing eye contact is a major step in
increasing social skills and helping them understand the world
better. Children with autism are generally interested in games.
You can encourage eye contact by using games. For example,
while playing with your child’s favorite toys, you can ask them
to make eye contact. In this way, you can turn eye contact into
an enjoyable experience. You can set eye contact goals together
with your child. For instance, you may aim to maintain eye
contact for a certain period of time every day. Keeping these
goals simple and achievable can increase your child’s motivation.
You can be a model for your child through your own behavior.
By making eye contact while talking and playing with them,
you can show how eye contact is established. Being a mode/
can strengthen your child’s tendency to imitate behaviors. It is
important to reward your child when they make eye contact.
Simple rewards such as a warm smile, brief praise or doing an
activity they enjoy can be used. This will increase your child’s
motivation to maintain eye contact. Seeking professional help is
also important in improving eye contact in children with autism.
A therapist or specialist can develop strategies suitable for your
child’s needs and guide you. Be patient and progress with small
steps. Remember that developing eye contact may take time
and every child is djfferent. Moving forward gradually can make
it easier for your child to achieve success. As a result, making
eye contact in children with autism is important because it
contributes to the development of communication and social
skills. Remember that every child is valuable and every step
matters. Do not forget the importance of eye contact for healthy
and happy communication!
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Bir Chanel
Dikdortgeni

Chanel’in siyah, dikdértgen formdaki bu asetat gines gozIUgu,

Anna Karin’den
Mistik Panter

Anna Karin Karlsson, avangart yaklasimi yliksek kalitedeki isgilikle

klasiklerin inovatif dokunuslarla biyileyici olabildigini kanitliyor. Ust
cerceve ve saplara uygulanan altin dokular ¢ok sik.

A Rectangular Chanel

This black rectangular acetate sunglasses design proves that classics

birlestirerek Ilks segmentteki glicli durusunu koruyor. Bu essiz can be captivating with innovative touches. Gold textures applied to

panter detayli modeli, terziisi tasarimda bir Ust noktayi temsil ediyor. the upper frame and temples add an elegant finish.

Anna Karin Karlsson maintains her strong position in the luxury seg-

ment by combining an avant-garde approach with high-quality crafts.

Bir Dior
RUyas!

Dior, Parizyen sikligina tutkunlari cezbede-
cek bu glines modeliyle zamansizlig vade-
diyor. Minimal dikdértgen olan parlak si-
yah asetat ¢ergeve; altin saplardaki giimus
CD logosuyla boyut athyor.

A Dior Dream

Dior promises timelessness with this sun
model for the lovers of Parisian elegance.
The glossy black acetate frame in a rectan-
gular form gains dimension with the silver
logo on the gold temples.

This panther-detailed model elevates tailored design.

Versace, geometrik cizgileri yorumladigi bu altin tonlu metal
cerceveyi siyah camlarla tamamlamis. Saplardaki ikonik Medusa
detaylari ise glines stilinin karakterini daha ¢arpici hale getirmis.

Italian fashion house Versace completes this gold-toned metal frame
with geometric lines and black lenses. Iconic Medusa details on the
temples make the sunglasses style even more striking.

Chloe’den
Pembe Heykel

Pembe heykelsi gorinimu, gozltk tutkunlari igin ltksle bulusturan
Chloe; kalin gizgilere yer verdigi bu sik glnes gozlugiyle farkini
hissettiriyor. Mermer etkili yuvarlak form stilleri yikseltecek.

With its pink sculptural look, Chloe brings luxury to eyewear enthusi-
asts. This chic sunglasses design with bold lines makes a statement.
The marble-effect round form will elevate styles.

Francis de
Lara’dan Tuxedo

Francis de Lara, Tuxedo ile sofistike tasa-
rim gizgilerine yer vermis. Altin kaplama ti-
tanyum cergeveli Tuxedo; her bir tas, cam
ve renk kombinasyonu igin 12 adetle sinirli
sayida Uretilmis.

Tuxedo by Francis de Lara

With Tuxedo, Francis de Lara embraces
sophisticated design lines. Featuring a
gold-plated titanium frame, Tuxedo is pro-
duced in a limited run of 12 pieces for each
stone, lens and color combination.
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Gucci'den
Asil Detaylar

GUnlUmuzde Kreatif Direktéri Demna Gva-
salia ile cagdas modayi yorumlayan moda-
evi Gucci, liks gozlik tasarimina yon ver-
meyi sUrdUrUyor. Sira disi detaylara sahip
bu siyah modeli yine essiz.

Noble Details by Gucci

Under Creative Director Demna Gvasa-
lia, Gucci continues to lead contemporary
fashion and shape luxury eyewear design
today. This black model with distinctive de-
tails remains truly unique.

Louis Vuition’dan
Renkli Cazibe

Louis Vuitton, ikonik 1.0 Millionaires glines modelinin bu yeni renkli
versiyonuyla yine dikkatleri ¢cekti. Marka bu kez siyah avaitor formu,
kas cubugundan saplara uzanan renkli zirkonlarla stsltyor.

Louis Vuitton stands out with this new colorful version of the iconic
1.0 Millionaires sunglasses. The black aviator shape is adorned with
colorful zircons extending from the brow bar to the temples.

Tiffany Co.’dan
Saf Luks

Tiffany Co. gozluk serisinin goz alici modellerinden Tiffany T glines
gb6zIUgu, altin kaplama metal cercevesi, elde uygulanan kristal

detaylari ve azurit tasi rengi degrade camlariyla harika gérintyor.

Pure Luxury by Tiffany Co.

One of the standout designs in the Tiffany Co. eyewear collection, the
Tiffany T sunglasses look stunning with a gold-plated metal frame,

hand-applied crystal details and azure gray gradient lenses.

Vintage Elegance
by Matsuda

Matsuda completes this unige model, crafted from high-quality
titanium and plated with precious metals, with its signature hand-
lacquered M+N motif. A remarkable option for vintage enthusiasts.

Vintage Elegance by Matsuda

Matsuda completes this unige model, crafted from high-quality ti-
tanium and plated with precious metals, with its signature hand-
lacquered M+N motif. A remarkable option for vintage enthusiasts.

Jimmy Choo’dan
Zarit Durus

Jimmy Choo, kelebek formdan ilham aldigi bu zarif glines stiliyle moda

tutkunlarina mathis bir alternatif sunuyor. Modelin, tas stslemelerle

kas hizasindan baslatilan kivrimlari saplari formu yikseltmis

Inspired by the butterfly shape, Jimmy Choo offers a refined sunglas-
ses. Curved lines starting at brow level with crystal embellishments

add elegance and complete the form along the temples.
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Bir Swarovski
Kedi Gozi

Swarovski'nin imzasi pirilt kristalleri, kedi

gb6zU formu yorumladigl bu zarif gines
gozliglinde de kas cubugunda ve saplarda
yerini buluyor. Altin tonlu cerceveye pem-
be kristaller eslik ediyor.

Swarovski’s signature sparkling crystals
appear on the brow bar and temples of
this elegant cat-eye sunglasses design.
Pink crystals accompany the gold-toned
frame. Cat eye lovers must try.
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OPTICAL GLASSES !
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SAINT LAURENT

Hailey Rhode Bieber tarzi ve yasam bigimiyle adindan sikca
soz ettiren Unlilerden. ikonik glizel hem kirmizi hali etkinlikle-
rinde hem de sokakta her daim estetik ve 6zgiivenli durusuyla
dikkat cekiyor. Stiliyle de bu durusunu tamemen yansitiyor. Kis
sezonunda oversize deri ceketlere yénelen Hailey, minimal Sa-
int Laurent glines gozluguyle yine havali gérindyor.

Hailey Rhode Bieber is one of those celebrities who
frequently makes headlines with her style and
lifestyle. Hailey always stands out with her aesthetic
and confident demeanor, both on the red carpet and
on the street. Her style perfectly reflects this attitude.
Opting for oversized leather jackets this winter season,
Hailey looks cool with Saint Laurent sunglasses.

m HAILEY RHODE BIEBER

GUCCI

Formula 1 Dinya Sampiyonasinda Scuderia Ferrari
adina piste ¢ikan diinyaca nli ingiliz yaris pilotu Lewis
Hamilton, moda ikonlarini kiskandiracak stilini Gucci giines
gozIUguyle taglandirmis.

Competing for Scuderia Ferrari in the Formula 1 World
Championship, world-famous British racing driver Lewis
Hamilton crowned his fashion-icon-worthy style with
oversize Gucci sunglasses.

m LEWIS HAMILTON

OLIVER PEOPLES

LOS ANGELES

Amerikall UnlU tiyatro ve sinema
oyuncusu Jeffrey Wright, katildigl
bir kirmizi hali etkinliginde kendi-
sine ¢ok yakisan smokiniyle fotog-
raflanmis. Glnes gozIUgu ise hari-
ka bir Oliver Peoples.

Jeffrey Wright, the renowned American
theatre and film actor was photograp-
hed wearing a tuxedo that suited him
perfectly at a red carpet event. He looks
amazing with Oliver Peoples sunglasses.

m JEFFREY WRIGHT

FERRAGAMO

Diinyaca Unlti Amerikali aktris Na-
omi Watts, katildigi bir etkinlikte
siyah ve beyazin klasik zamansiz
sikligint modern aksesuarlarla ta-
mamlamis. Ferragamo glines goz-
|uglyle daha da zarif gorunmus.

Watts completed the classic and time-
less elegance of black and white with
modern accessories at an event she
attended. She looked even more gra-
ceful with Ferragamo sunglasses.

m NAOMI WATTS

LAPIMA

ilerleyen yasina ragmen giizelligini
ve ¢zguvenli durusunu kaybetme-
yen Pamela Anderson, gece mavi-
si tonunda bluz ve kalem etekten
olusan sofistike stilini Lapima gu-
nes gozliyle birlestirmis.

Pamela Anderson, who has not lost her
beauty and confident presence despite
the passing years, paired her chic style
consisting of a midnight blue blouse and
pencil skirt with Lapima sunglasses.

m PAMELA ANDERSON

CELINE

Oscar 6dulli Hollywood yildizi Emma
Stone kirmizi hali kadar gunluk
giyim stiliyle de begeni toplayan
ikonik isimlerden. Guzel oyuncu bir
katalog cekiminde giines gozliguni
Celine’den tercih etmis.

Oscar-winning Hollywood star Emma
Stone is one of those iconic names who
garners admiration for her outfit cho-
ises. The beautiful actress looks ama-
zing in Celine sunglasses in this shoot.

m EMMA STONE
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JACQUFSMARIF MAGE

LOS ANGELES

Amerikall oyuncu Sydney Sweeney son vyillarda dikkat ceken
Hollywood nlileri arasinda yer aliyor. Filmleri kadar 6zel hayat
ve stil tercihleriyle de paparazzilerin glindeminden diismeyen
Sydney Sweeney, roportaj verdigi diinyaca Unlt bir moda der-
gisindeki bu garpici fotografi ile hayranlarini biyuledi. Kirki ve
Jacques Marie Mage glines gozlugliyle mthis goruniyor.

Sydney Sweeney is among the Hollywood celebrities who
have attracted attention in recent years. Never out of the
paparazzi spotlight due to her films, personal life, and
style choices, Sydney Sweeney captivated her fans with
this striking photo in an interview with a world-renowned
fashion magazine. She looks fabulous in her fur coat and
Jacques Marie Mage sunglasses.

w SYDNEY SWEENEY

BURBERRY

Raye adiyla taninan ingiliz sarkici ve sdz yazari Rachel
Agatha Keen, Londra’daki moda defilesinde rafine bir
siklik sergiliyor. Raye’nin gines gozligl de giydigi tim
pargalar gibi Burberry’den.

British singer Rachel Agatha Keen, known as Raye,
displays a refined elegance at the fashion show in
London. Raye’s sunglasses, like all the pieces she is
wearing, are from Burberry.

m RACHEL AGATHA KEEN
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DIOR

Efsanevi Gorevimiz Tehlike serisinde Tom Cruise’un canlandir-
dig1 Ethan Hunt'in esi roliyle sohret kazanan yetenekli ve giizel
aktris Michelle Monaghan, katildigi bir etkinlikte paparazziler
tarafindan fotograflanmis. Glzel oyuncu, pembe kazagini ve
boynundaki fiyonk haline getirilmis beyaz fularini, kedi gozu
formdaki sofistike bir Dior giines gozltuguyle birlestirmis.

The talented and beautiful actress Michelle
Monaghan, who gained fame for her role as Ethan
Hunt’s wife in the legendary Mission: Impossible
series, was photographed by paparazzi at an event
she attended. The beautiful actress paired her pink
sweater and white scarf tied in a bow around her neck
with sophisticated Dior sunglasses in a cat-eye shape.

MICHELLE MONAGHAN

Kingsman x IR AND GROSS

Games of Thrones’'daki Oberyn roliyle dinya ¢apinda
glcll bir hayran kitlesi kazanan Sili asilli Amerikali aktor
Pedro Pascal, Kingsman x Cutler and Gross optik gozluguyle
cok karizmatik.

American actor Pedro Pascal, who gained a powerful
global fan base with his role as Oberyn in Game of Thrones,
looks highly charismatic with Kingsman x Cutler and Gross
optical glasses.

PEDRO PASCAL

CHANEL

ABD’li komedyen ve oyuncu Ayo
Edebiri, kariyer basamaklarini hizla
firmanmayi slrdiren isimlerden.
Projeler arasinda yogun tempoda
calisan Ayo, sik tarzi icin Chanel
glines gozIUgunU segmis.

American comedian and actress Ayo
Edebiri is one of those names rapidly clim-
bing the career ladder. Working at a hectic
pace on various projects, Ayo has chosen
Chanel sunglasses for her chic style.

AYO EDEBIRI

THISTLES

Dinyaca Unlt model Kaia Gerber,
Los Angeles’taki evinin etrafinda
dlzenli olarak yurlyls yapmaslyla
biliniyor. Paparazzilerden kagama-
yan Kaia’ya, Thistles glines gozlUgu
cok yakismis.

World-famous model Kaia Gerber is
known for taking regular walks aro-
und her home in Los Angeles. The
Thistles sunglasses suit Kaia perfectly,
who can never escape the paparazzi.

KAIA GERBER

miu Miu

Unli Fransiz yapimcl ve senarist
Alice Diop, sosyal medyasinda pay-
lastigl bu fotografinda konforlu ve
sportif bir siklik sergiliyor. Stilinde-
ki diger parcalar gibi glines gozlu-
gl de Miu Miu imzal.

Famous French filmmaker and screenw-
riter Alice Diop shows off a comfortable
and sporty chic look in this photo. Like
the other pieces in her cool outfit, her
sunglasses are also from Miu Miu.

ALICE DIOP

&

OAKLEY

Birlesik Krallik tahtinin Besinci varisi
Prince Harry, Unli ve asil isimlerin
katildigi  bir polo  turnuvasinda
yarisirken paparazziler tarafindan
fotograflanmis.  Glnes  gozlGgu
mthis bir Oakley.

Prince Harry, the fifth in line to the
British throne, was photographed by
paparazzi while competing in a polo to-
urnament attended by famous figures.
He looks amazing in Oakley sunglasses.

PRINCE HARRY
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BARTON PERREIRA

Roman Polansk’nin 2002 yapimi kiilt filmi Piyanist ile En lyi Er-
kek Oyuncu dalinda Oscar Odili’ne heniiz 29 yagindayken layik
gorllerek bu prestijli 6diili kazanan en geng aktor olan Adrien
Brody, sinema alaninda muhtesem performanslar sergilemeye
devam ediyor. Dogal ve 6zglivenli durusunu her daim koruyan
Adrien, stilini Barton Perreira glines gozliglyle tamamlamis.

Adrien Brody, who became the youngest actor to win the
prestigious Oscar for Best Actor at the age of 29 for his
role in Roman Polanski’s 2002 cult film The Pianist, conti-
nues to deliver outstanding performances in cinema. Adri-
en Brody, who always maintains his natural and confident
demeanor, completes his sporty-chic style with Barton
Perreira sunglasses.

ADRIEN BRODY

BOTTEGA VENETA

Guzel oyuncu Dakota Johnson 2025’i gliclu bir kadroya
sahip romantik komedi tlrindeki Tam Bana Gore isimli
filmiyle kapatt. Bu sik kombinine ise Bottega Veneta
glnes gozIugu ¢ok yakismis.

The beautiful actress Dakota Johnson completed 2025
with the romantic comedy Materialists, featuring a
strong cast. Dakota’s Bottega Veneta sunglasses choice
makes her outfit perfect.

DAKOTA JOHNSON
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G6z Sagliginda Botoksun Roli
Role of Botox in Eye Health

Botulinum toksin, kirisikliklari azaltmanin yani
sira blefarospazm, hemifasiyal spazm ve bazi
sasilik turlerinde de yasam kalitesini artiran,
dogru doz ve teknikle uygulandiginda
guvenli ve etkili bir tedavi secenegidir.

Botulinum toxin not only reduces wrinkles but

also improves quality of lie in conditions such as
blepharospasm, hemifacial spasm, and certain types of
strabismus, offering a safe and effective treatment option
when applied with the correct dose and technique.

GOz Cevresine Botulinum
Toksin (Botoks) Uygulanir mi?

G0z gevresi, yliziin hem estetik hem de
fonksiyonel agidan en hassas bélgele-
rinden biridir. Bu bdlgeye yapilan her
tlrlu girisim, yalnizca kozmetik sonug-
lar agisindan degil, gérme fonksiyonlari
ve gbz sagligl bakimindan da dikkatle
degerlendirilmelidir. Son yillarda bo-
tulinum toksin (botoks) uygulamalari,
g0z cevresinde hem estetik hem de tibbi
amaglarla yaygin sekilde kullanilmakta-
dir. Bu yazida, “Goz cevresine botoks
yapilir mi?” sorusu bilimsel veriler 1si-
ginda ele alinmaktadir.

Botulinum Toksin Nedir ve
Nasil Etki Eder?

Botulinum toksin, Clostridium botu-
linum bakterisinden elde edilen n6-
rotoksik bir proteindir. Toksin, sinir
uglarindan kaslara iletilen asetilkolin
salinimini bloke ederek kas kasilma-
sini gegici olarak durdurur. Bu etki,
kasin gevsemesine ve buna bagli
olarak kirisikliklarin azalmasina veya
istemsiz kas kasilmalarinin kontrol
altina alinmasina olanak saglar. Bo-
toks yalnizca estetik icin degil, bazi
saglik sorunlarinin tedavisinde de
kullanilmaktadir. Etkisi kalici degildir,
Uygulamadan sonra genellikle 3-6 ay
boyunca etkili olur ve zamanla sinir-
kas iletimi yeniden saglanir.

Can Botulinum Toxin (Botox)

Be Applied Around the Eyes?
The area around the eyes is one of the
most sensitive parts of the face in both
gesthetic and functional terms. Any
intervention performed in this region
must be carefully evaluated not only
for cosmetic results but also for visual
Jfunctions and overall eye health. In recent
years, botulinum toxin applications have
been widely used around the eyes for
both aesthetic and medical purposes. This
article discusses the question of whether
botox can be applied around the eyes in
the light of scientific data.

What Is Botulinum Toxin and
How Does It Work?

Botulinum  toxin /s a neurotoxic
protein obtained from the bacterium
Clostridium botulinum. The toxin blocks
the release of acetylcholine transmitted
from nerve endings to muscles and
temporarily stops muscle contraction.
This effect allows the muscle to relax
and consequently reduces wrinkles
or helps control involuntary muscle
contractions. Botox is used not only
for aesthetic purposes but also in the
treatment of certain medical conditions.
/ts effect is not permanent, it usually
remains effective for 3 to 6 months
after application and nerve muscle
transmission is gradually restored.
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GOz Cevresine Botoks
Uygulanabilir mi?

Bilimsel ve klinik veriler i1siginda goz
gevresine botulinum toksin uygulana-
bildigi agikga sdylenebilir. Ancak bu
bolge, yizin diger alanlarina kiyasla
gok daha karmasik bir anatomiye sa-
hiptir. G6z kapagini kaldiran kaslar, géz
kirpma refleksi, gozyasi dagilimi ve gor-
me ekseni bu bdlgede yer aldigindan,
uygulamanin hatasiz yapilmasi biyik
6nem tasir. Bu nedenle goz gevresi bo-
toksu, ‘Basit bir estetik islem’ olarak
degil, tibbi bilgi gerektiren bir girisim
olarak degerlendirilmelidir.

Can Botox Be Applied

Around the Eyes?

In the light of scientific and clinical
data, the botulinum toxin can be
applied around the eyes. However,
this region has a much more complex
anatomy compared to other areas
of the face. Since the muscles that
lift the eyelid, the blinking reflex,
tear distribution and the visual axis
are located in this area, it is of great
importance that the application is
performed flawlessly. For this reason,
botox around the eyes should be
considered not as a simple aesthetic

procedure but as an intervention

requiring medical knowledge.

.
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Hangi Amaglarla Uygulanir?

Toplum tarafindan estetik amagli kul-
lanimi daha bilinir olsa da; gbz gevre-
sine botoks uygulamalari iki ana baslik
altinda incelenir. G6z ve gérme sagligi
s6z konusu oldugunda, botoks uygula-
malari yalnizca estetik amaglarla degil,
bazi tibbi sorunlarin tedavisinde de kul-
lanilmaktadir. Uygun hastalarda botoks,
g0z cevresine veya ilgili kas gruplarina
uygulanarak sikayetlerin kontrol altina
alinmasina yardimci olabilir.

Estetik Amagl Uygulamalar

Gozlerin dis késesinde olusan dinamik kiri-
sikliklar (kaz ayaklari) ve gbz cevresindeki
asin kas aktivitesine bagli mimik cizgileri
onlemek. Bu uygulamalarda hedef, yiiz ifa-
desini tamamen ortadan kaldirmak degil,
kas aktivitesini dengeli bicimde azaltmaktir.

Tibbi Amaglh Uygulamalar

Botulinum toksin, oftalmoloji pratiginde
uzun yillardir kullanilmaktadir. Bu endi-
kasyonlarda botoks, estetikten ziyade
yasam Kkalitesini artirmaya yonelik bir
tedavi segenegi olarak kabul edilir.

- Blefarospazm: G6z kapaginin istemsiz
ve tekrarlayan kasilmalari; giinlik yasa-
mi zorlastirabilir. Botoks, kaslar gegici
olarak gevseterek rahatlama saglar.

+ Goz Segirmesi (Miyokimi): Genellik-
le gegici, alt veya Ust goz kapaginda kisa
slreli kasilmalar; stres, yorgunluk veya
kafein ile tetiklenebilir. Direncli vakalar-
da botoks faydali olabilir.

+ Hemifasiyal Spazm: Yiiziin tek tara-
finda, gdz gevresinden baslayip yanaga
ve agiz kosesine yayilan istemsiz kas
kasilmalari. Botoks, semptomlari hafif-
letir ve yasam kalitesini artirir.

+ GOz Cevresi Distonileri: Goz kapa-
g1 ve cevresindeki kaslarda anormal,
istemsiz kasilmalar; blefarospazm bu
grubun en sik gorilen formudur.

+ Bazi Sasilik Tipleri: Kas dengesiz-
ligine bagli sasilik olgularinda, belirli
ekstraokdler kaslara botoks enjekte edi-
lerek gozlerin hizalanmasi ve ¢ift gor-
menin azaltilmasi saglanir.

- Kronik Migrenle iliskili Periorbital
Agrilar: Goz cevresindeki kas gerginli-
gine bagli agrilari hafifletebilir; nrolojik
endikasyon kapsaminda degerlendirilir.

+ Bazi G6z Kurulugu Tipleri (Refleks
Blefarospazm ile iliskili): Kuru gdzle
iliskili refleks kas spazmini azaltabilir ve
semptomlari hafifletebilir.

+ Kimyasal Tarsorafi (Goz Yizeyi-
nin Korunmasi): Goéz kapaginin tam
kapanmadigi durumlarda, dusiik doz
botoks uygulanarak (st kapagin gegici
olarak asagl diismesi saglanir; kornea
korunur ve iyilesme desteklenir.

+ Entropion (Géz Kapaginin i(;e Don-
mesi): Kirpiklerin korneaya temas ettigi
durumlarda, botoks belirli kaslari gev-
seterek goz kapaginin dogru konumlan-
masina yardimci olur; cerrahiye alterna-

tif veya gegici ¢bzim saglar.

GOz Cevresinin
Anatomik Hassasiyeti

GOz gevresinde yer alan orbicularis oculi
kasi, gdz kapaginin kapanmasindan so-
rumludur. Bunun hemen derininde, st
g6z kapagini kaldiran levator palpebrae
superioris kasi bulunur. Botulinum toksi-
nin enjeksiyon sonrasi bu kaslara yayilma-
sl, istenmeyen sonuglara yol agabilir. Bu
nedenle doz, enjeksiyon noktasi ve derinlik
son derece dnemlidir. Kigiik doz farklilik-
lart bile fonksiyonel sonuglar dogurabilir.

Olasi Yan Etkiler ve Riskler

GOz gevresi botoksu genellikle glivenli
kabul edilse de, literatiirde bazi gegici
yan etkiler tanimlanmistir. Ust goz ka-
pagl dustkligl (ptozis), Goz kurulugu
veya sulanma, Gegici ¢ift gérme, Goz
kapag asimetrisinde bozulma olabilir.
Bu etkiler ¢ogunlukla botulinum tok-
sinin gegici dogasi nedeniyle zamanla
kendiliginden diizelir. Kalici hasar riski
oldukga distktir.

Kimler igin Dikkatli Olunmahdir?
Bazi bireylerde uygulama oncesi daha
ayrintili degerlendirme yapilmasi 6nerilir:
- ileri derecede kuru géz hastaligi olanlar
« Noéromiskdler hastaligi bulunanlar

+ GOz kapag! dusukligu 6ykist olanlar
+ Gebelik ve emzirme dénemindeki bireyler
GOz gevresine botoks uygulamalari,
dogru hasta segimi ve uygun teknikle
yapildiginda hem estetik hem de tibbi
agidan givenli ve etkili bir yontemdir.
Bilgiye dayali ve kontrolli uygulamalar,

hem g6z sagligini korur hem de tatmin
edici sonuglar saglar.

For What Purposes Is It Applied?
Although its aesthetic use is more widely
known by the public, botox applications
around the eyes are examined under
two main headings. When eye and vision
health are concerned, botox applications
are used not only for cosmetic purposes
but also in the treatment of some medical
problems. In suitable patients, botox can
be applied around the eyes or to related
muscle groups to help control complaints.

Aesthetic Applications

7o prevent dynamic wrinkles at the outer
corners of the eyes known as crow’s
feet and mimic lines caused by excessive
muscle activity around the eyes. In these
applications, the aim is not to eliminate
facial expression completely but to reduce

muscle activity in a balanced manner.

Medical Applications

Botulinum toxin has been used in
ophthalmology practice for many
years. In these indications, botox is
considered a treatment option aimed
at improving quality of life rather than
an aesthetic intervention.

e Blepharospasm - [nvoluntary and re-

petitive contractions of the eyelid can
make daily life difficult. Botox provides

relief by temporarily relaxing the muscles.

e Eye Twitching (Myokymia): Short
term contractions in the lower or upper
eyelid are usually temporary and may be
triggered by stress, fatigue or caffeine.
Botox may be beneficial in resistant cases.
e Hemifacial Spasm: involuntary muscle
contractions that start around the eye on
one side of the face and spread to the cheek
and corner of the mouth. Botox alleviates
symptoms and improves quality of life.

e Periocular Dystonias: Abnormal and
involuntary contractions in the eyelid and
surrounding muscles. Blepharospasm is
the most common form of this group.

e Some Types of Strabismus: /n cases
of strabismus related to muscle imbal-
ance, botox can be injected into certain
extraocular muscles to align the eyes and
reduce double vision.

e Periorbital Pain Associated With
Chronic Migraine: /t may relieve pain re-
lated to muscle tension around the eyes and
/s evaluated within neurological indications.
e Some Types of Dry Eye (Related to
Reflex Blepharospasm): /t may reduce
reflex muscle spasm associated with dry
eye and alleviate symptoms.

e Chemical Tarsorrhaphy (Protection
of the Ocular Surface): In conditions

where the eyelid does not close completely,
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low dose botox can be applied to create
a temporary drooping of the upper lid, pro-
tecting the cornea and supporting healing.
e Entropion (Eversion of the Eyelid):
In situations where the eyelashes touch
the cornea, botox relaxes specific muscles
and helps the eyelid return to its correct
position, offering an alternative or tem-
porary solution to surgery.

Anatomical Sensitivity

of the Eye Area

The orbicularis oculi muscle located around
the eyes is responsible for eyelid closure.
Just beneath it lies the levator palpebrae
superioris muscle that lifts the upper
eyelid. The spread of botulinum toxin to
these muscles after injection may lead to
unwanted results. Therefore, the dose,
injection point and depth are extremely
important. Even small dose djfferences
may cause functional outcomes.

Possible Side Effects and Risks

Although it is generally considered
safe, some temporary side effects have
been described in the literature. Upper
eyelid drooping known as ptosis, dry or
watery eyes, temporary double vision
and deterioration of eyelid symmetry
may occur. These effects usually resolve
spontaneously over time due to the
temporary nature of botulinum toxin. The
risk of permanent damage is quite low.

Who Should

Be Evaluated More Carefully?

/In some individuals, a more detailed

assessment before the procedure s

recommended:

e Those with advanced dry eye disease

e Individuals with neuromuscular disorders

e People with a history of eyelid drooping

e ndividuals in pregnancy and breast-

feeding period

Botox applications around the eyes

are a safe and effective method both

aesthetically and  medically  when

performed with proper patient selection

and appropriate technique. Evidence

based and controlled applications protect

eye health and provide satisfactory results.
Prof: Dr. Sirel Giir Giingor
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SILMO AWARD ISTANBUL ODULLU

YENILIKCI ADRES

g zehraoplik

“Silmo Award Istanbul gibi prestijli
bir 6dill kazanmak benim igin
tarif edilmesi zor bir mutluluk ve
buyUk bir basart anlamina geliyor.
Bu 6dul bana, hayalini kurdugum
Cizginin sektorde karsilik
buldugunu gosterdi ve daha iyisini
yapma cesareti verdi.”

“Winning a prestigious the Silmo
Award Istanbul represents an
indescribable happiness and a

great achievement for me. This
award showed me that the vision |
have dreamed of has found its true
place in the industry and gave me

the courage to do even better.”

Merhaba Zehra Hamm. Okurlarimiz
icin kendinizi kisaca tanitarak sektorel
yolculugunuzun nasil  basladigindan
bahseder misiniz?

Merhabalar, ben Zehra Uzundemir. 2020
yilinda Optisyenlik bolimiinden mezun ol-
duktan sonra sektore adim attim. Yasadigim
ilcedeki bir optik magazasinda iki yil boyun-
ca calism. Bu siiregte hem atélye tarafinda
hem de misteriyle birebir iletisim konusunda
kendimi gelistirme firsati buldum. Zamanla
fark ettim ki insanlara yardimci olmak ve on-
larin memnuniyetini gérmek beni meslegime
daha da bagliyor. GozIUGglnl teslim ettigim
oldukga yash bir misterinin daha net gérme-
sine yardimci oldugum igin iyi dileklerini ve
dualarini iletmesi beni derinden etkilemisti.
0 an sayesinde, yaptigim isin insanlar igin ne
kadar degerli oldugunu bir kez daha anladim.
Bu duygunun, optik sektoriindeki yolculugu-
mun temelini olusturdugunu soyleyebilirim.

Hello Ms. Uzundemir. Could you briefly
introduce yourself to our readers and
tell us how your journey in the optical
sector began?

Hello, | am Zehra Uzundemir. After graduating
from the Opticianry program in 2020, | began
my journey in the sector. | worked for two years
at an optical store in my hometown, which
gave me the opportunity to develop my skills
both in the workshop and in direct customer
interactions. Over time, | realized that helping
people and seeing their satisfaction made
me even more committed to my profession.
I vividly remember delivering glasses to an
elderly customer who, upon seeing clearly,
expressed her heartfelt gratitude and prayers.
That moment deeply moved me and made
me understand once again how meaningful
my work is for people. | can confidently say
that this feeling has been the foundation of
my journey in the optical sector.

Zehra Optik'i 2025 yilinda Mugla'da a¢-
tiniz. Magazanizin kurmaya ne zaman ve
nasil karar verdiginizi paylasir misiniz?

Kendi magazami kurma fikri, optisyenlik 6gren-
cisiyken sekillenmeye bagladi. O donemden iti-
baren standartlarin disinda, mevcut magazalar-
dan farkli bir konsept hayal ediyordum. Aligilmis
optik magaza anlayisinin Gtesinde; insanlarin
kendilerini rahat, konforlu ve samimi hissede-
bilecegi bir ortam yaratmak istedim. Meslege
adim attgim ilk yillarda edindigim deneyimler
de bu hayalimi olgunlagtirdi ve bana nasil bir yol
izlemem gerektigini gosterdi. Misterilere yal-
nizca Uriin sunan degil, gercekten ihtiyaglarini
dinleyen ve kisiye 6zel géziimler Greten bir ma-
gaza kurgulamayi hedefledim. Zamanla bu dii-
slinceler netlesti, cesaretim ve birikimim birles-
ti ve bugiin kendi adimi verdigim magazamda
bu vizyonu hayata gegirmis oldum. Zehra Optik,
benim igin sadece bir is yeri degil, yillardir kur-
dugum hayalin somut karsiligidir.

Ortaca gibi yerel baglarin giiclii oldugu
bir ilgede magaza agmak, miisterilerinizle
iliskilerinize ve isinize nasil yansiyor?

Ortaca’da insanlarin birbirini tanidigi, gu-
ven iliskisinin ¢ok kiymetli oldugu bir sos-
yal doku var ve bu yapiisimi kurarken bana
saglam bir zemin sundu. Miusterilerimin
beklentilerini, glinliik aliskanliklarini ve ih-
tiyaglarini yakindan gézlemleme firsati bu-
luyorum. Bu sayede onlara yalnizca driin
sunan bir magaza degil, gercekten dinle-
yen ve dogru ¢ozimler Ureten bir adres
olabiliyorum. Zaman iginde kurdugumuz
samimi iletisim hem mesleki anlamda beni
besledi hem de magazamin istikrarli bigim-

de buylimesine katki saghyor.

You opened Zehra Optik in Mugla in
2025. Could you share when and how
you decided to start your own store?
The idea of opening my own store began
to take shape while | was still a student in
the opticianry program. From that time, |
imagined a concept that was different from
standard stores. | wanted to create a space
where people could feel comfortable, at ease,
and truly welcome, beyond the usual optical
store experience. My early professional
experiences helped me refine this vision and
guided me on the path | should follow. | aimed
to design a store that not only offers products
but also listens to customers’ real needs and
provides personalized solutions. Over time,
these ideas became clear, and with the
combination of courage and experience, |
was able to bring this vision to life in my own
store. Zehra Optik is not just a workplace for
me; it is the tangible realization of a dream |
have nurtured for years.

Opening a store in Ortaca, where local
connections are strong, how does
that influence your relationships with
customers and your business?

Ortaca has a close-knit social fabric where
people know each other and trust is highly
valued, which provided a solid foundation as
| established my store. | have the chance to
closely observe my customers’ expectations,
daily habits, and needs. This allows me to
offer not just products but also genuine
guidance and solutions tailored to each
individual. Over time, the warm and sincere
communication we have built has been
personally rewarding and has contributed
to the stable growth of my store.
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Silmo Award Istanbul
Award-Winning
Innovative Address

Magaza dekorasyonunuz son derece et-
kileyici. Tasarimi icin bir i¢ mimarla calis-
timiz mi ve konseptini nasil olusturdunuz?

Magaza dekorasyonu benim igin blylk
onem taslyordu ve Lotis Design firmasin-
dan i¢ mimarimiz Dilara Isparta ile ¢alis-
mak gercek anlamda heyecan vericiydi. Ta-
nistigimiz ilk andan itibaren Dilara Hanim
ile uyumumuz mikemmeldi; ayni zevkleri
paylasiyor olmak ve benzer bakis agilarina
sahip olmamiz ise benim igin cok degerliy-
di. Bu uyum sayesinde, magaza konseptini
belirlemek de uygulamak da oldukga kolay
ve keyifli bir stire¢ oldu. Magazamizin mi-
mari kimligiyle, misterilerimize ilk andan
itibaren sicak, samimi ve gliven veren bir
atmosfer sunmayi hedefledik. Magazanin
tasarimi; modern ve sik detaylarla birlik-
te musterilerimizin kendilerini rahat ve
konforlu hissetmesini sagliyor. Bu sayede,
magazaya adim attiklari ilk anda pozitif bir
izlenim birakabiliyor ve onlara kendilerini
Ozel hissettirmeyi basariyoruz.

Your store’s interior design is truly
impressive. Did you work with an
interior architect, and how did you
develop the concept?

The store’s decoration was extremely
important to me, and working with our interior
architect, Ms. Dilara Isparta from Lotis Design,
was genuinely exciting. From the moment
we met, our collaboration felt effortless;
sharing similar tastes and perspectives
made the process very meaningful for me.
This harmony made both designing and
implementing the store concept smooth and
enjoyable. We aimed for the architectural
identity of the store to immediately convey
warmth, sincerity, and trust to our customers.
The design combines modern and elegant
details while ensuring that customers feel
comfortable and at ease. As a result, anyone
entering the store experiences a positive first
impression and feels genuinely valued.
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Silmo Award istanbul 2025'te ‘En lyi
Optik Magaza' 6diiliinii kazanmak sizin
icin ne ifade ediyor ve bu basari gelecege
dair hedeflerinizi nasil sekillendiriyor?
Optik sektoriine yeni katilmis geng isim-
lerden biri olmama ve magazamin heniiz
ilk bes ayini tamamlamis olmasina rag-
men, Silmo Award istanbul gibi ulusla-
rarasi itibari olan prestijli bir 6dile layik
gorilmek benim ic¢in tarif edilmesi zor
bir mutluluk ve cok degerli bir basari an-
lamina geliyor. Bu 6dull yalnizca kisisel
bir takdir olarak degil, ortaya koymaya
calistigim anlayisin ve Zehra Optik’te insa
etmek istedigim farkli magaza kiltlrinin
de onaylanmasi olarak gériiyorum. Odil,
markamizin vizyonunu daha da giglen-
dirdi ve gelecege dair hedeflerimize olan
inancimizi pekistirdi. Misterilerimize sun-
dugumuz hizmet kalitesini, Urlin gesitlili-
gini ve yenilikgi yaklasimimizi daha ileriye
tasima konusunda gigli bir motivasyon
kaynagi oldu. Ayni zamanda sorumlulu-
gumuzu da artirdi; ¢liinkii bu noktadan
sonra Zehra Optik’ten beklentinin daha
yiiksek oldugunun farkindayim. Oniimiiz-
deki donemde magazami yalnizca Urin
satilan bir alan olarak degil, danismanlik
ve gliven temelli bir bulusma noktasi ola-
rak gelistirmeye devam etmek istiyorum.
Bu 6dil bana, hayalini kurdugum gizginin
sektorde karsilik buldugunu goésterdi ve
daha iyisini yapma cesareti verdi.

Silmo Award Istanbul 2025 recognized
you as ‘The Best Store: What does this
award mean to you and how does it
influence your future goals?

Even as a young professional newly entering
the optical sector and with my store
having been open for only five months,
being honored with such a prestigious and
internationally recognized award was an
indescribable joy and a highly meaningful
achievement. | see this award not just as
personal recognition, but also as affirmation
of the approach | have tried to build and
the unique store culture | aimed to create at
Zehra Optik. Being acknowledged on such an
important platform in a short time gave me
tremendous confidence that | am on the right
path. The award has strengthened our vision
and reinforced our belief in our future goals.
It has also inspired us to elevate the quality
of our service, expand our product variety,
and further innovate. At the same time, it
comes with a greater sense of responsibility,
as expectations from Zehra Optik are now
higher. Moving forward, | want the store
to evolve not just as a place to sell products
but as a space for guidance and trust, where
customers feel supported and valued. This
recognition has shown me that the vision
| have pursued resonates in the sector and

motivates me to strive even further.

Magazanizdaki (Uriinlerinizi ve gozliik

seckinizi belirlerken hangi kriterleri 6n
planda tutuyorsunuz?

Uriinleri segerken dncelikle marka bilinir-
ligine ve glivenilirlige blyiuk 6énem veri-
yorum. Taninmis markalarin goézliklerini
sunmak, mdisterilerime kalite konusunda
glclh bir referans verebilmemi saghyor.
Bunun vyani sira, sadece bilinen cizgide
kalmak istemiyor, daha butik ve 6zgiin
tasarimlara sahip ¢ercevelere de mutlaka
ver aglyorum. Cinkd her musterinin tarzi
ve ihtiyaci farkli; bu gesitliligi sunabilmek
benim i¢cin 6nemlidir. Magazama giren bi-
rinin hem modaya uygun hem de goz sag-
lig1 agisindan dogru segeneklere kolayca
ulasabilmesini hedefliyorum. Bu nedenle
seckilerimi olustururken trendleri, kaliteyi
ve musterilerimden aldigim geri bildirim-
leri birlikte degerlendiriyorum.

When selecting the products and
glasses for your store, what criteria are
most important to you?

When choosing products, | place great
emphasis on brand recognition and
reliability. Offering well-known brands
allows me to provide customers with
strong assurance of quality. At the same
time, | do not want to remain solely
within the familiar lines, so | make sure
to include boutique and unique designs
in our selection. Every customer has a
different style and need, and being able to
offer this variety is very important to me.
My goal is to ensure that anyone entering
the store can easily find options that are
both fashionable and suitable for their
vision health. Therefore, when curating
our collection, | take trends, quality, and
customer feedback into account together.

Magazanizda miisterileri nasil bir dene-
yim karsiliyor? Hizmet anlayisinizi nasil
tanimlarsiniz?

Magazami ziyaret eden musteriler, 6n-
celikle samimi ve sicak bir atmosferle
karsilagiyor. Onlari bir satis slrecinin
pargasi gibi degil, gercekten dinlenen ve
onemsenen misafirler gibi hissettirmeye
O0zen gosteriyorum. Hizmet anlayisimin
temelinde, her misterinin ihtiyacini dog-
ru analiz etmek ve ona en uygun ¢ozimi
sunmak yer aliyor. Gozliik se¢imini sadece
estetik bir tercih olarak degil, giinlik ya-
sam kalitesini etkileyen énemli bir karar
olarak goriyorum. Bu ylizden acele ettir-
meden, alternatifleri birlikte degerlendi-
rerek ilerliyoruz. Magazada rahat bir or-
tam yaratmayi, insanlarin kendini 6zgiirce
ifade edebilmesini saglamay son derece
onemsiyorum. Amacim, Zehra Optik’ten
¢ikan herkesin dogru Urini sectiginden
emin olup mutlu hissetmesidir.

Oniimiizdeki dénem icin Zehra Optik adi-
na nasil bir yol haritasi ¢iziyorsunuz?

Oniimiizdeki dénem igin en biiyiik hede-
fim musteri odakli yaklasimimizi koruya-
rak istikrarl bicimde buytumektir. Yenilikgi
Urinleri ve farkh tasarimlari magazama
daha fazla entegre etmeyi planliyorum.
Ayni zamanda teknolojiyi daha fazla en-
tegre ederek, musteri deneyimini zen-
ginlestirmeyi ve geng bir marka olarak
sektordeki konumumuzu daha da giiglen-
dirmeyi planhyoruz. Attigimiz her adimin
uzun vadeli ve sirdirdlebilir olmasina
Ozen gosteriyorum.

How do customers experience your
store? How would you describe your
service approach?

Customers visiting the store are first greeted
by a warm and welcoming atmosphere. |
strive to make them feel valued and truly
heard, rather than just being part of a sales
process. My service philosophy focuses on
carefully understanding each customer’s
needs and guiding them toward the most
suitable solution. | view choosing glasses
not only as an aesthetic decision but also
as one that impacts daily life quality.
Therefore, we take our time, explore
options together, and ensure that every
customer can make a confident choice.
Creating a comfortable environment where
people can express themselves freely is
very important to me. My ultimate goal
is for everyone leaving Zehra Optik to feel
assured that they made the right choice

and leave with a sense of happiness.

What is your roadmap for Zehra Optik
in the coming period?

Our main objective moving forward
is to grow steadily while maintaining
our customer-focused approach. |
plan to integrate more innovative
products and unique designs into the
store. Additionally, we aim to leverage
technology further to enhance the
customer experience and strengthen our
position as a young and dynamic brand
in the sector. | am careful to ensure that

every step we take is sustainable and

contributes to long-term growth.
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Silmo istanbul Optik Fuari 12. kez ger-
ceklesti. Fuarin gelisimi ve sektdre kat-
kilar hakkindaki diisiinceleriniz nelerdir?

Silmo istanbul Optik Fuar’'nin her yil daha da
gelistigini gdriyoruz. Fuar, yalnizca yeni (rlin-
lerin sergilendigi bir platform olmanin &te-
sinde, uluslararasi optik dlinyasinin nabzinin
tutuldugu 6nemli bir bulusma noktasi haline
geldi. Ayrica mesleki bilgi paylasiminin artma-
sina ve ortak bir sektor kiltlrlndn olusma-
sina biiyiik katki sagliyor. Silmo istanbul’un
onlimlzdeki vyillarda uluslararasi etkisinin
daha da artiracagina yurekten inaniyorum.

Degerli roportajiniz icin tesekkiir ederiz.
Son olarak 4 your eyes ile ilgili yorumla-
riniz nelerdir?

Derginiz 4 your eyes; sektore dair derinle-
mesine bilgiler sunan, yenilikleri ve trend-
leri takip eden Gnemli bir kaynak olarak
one cikiyor. Biz sektoér profesyonelleri igin
degerli bir referans noktasi olan 4 your eyes
hem bilgi paylasimini hem de sektérdeki ge-
lismeleri yakindan takip etmemizi sagliyor.
Basarilarinizin devamini dilerim.

Silmo Istanbul Optical Fair took place
for the 12th time. What are your
thoughts on the fair’s development and
its contribution to the sector?

We have seen the Silmo Istanbul Optical Fair
grow stronger each year. The fair has become
more than a platform for showcasing new
products; it is an important gathering point
where the pulse of the international optical
industry is felt. It also greatly contributes
to the exchange of professional knowledge
and the development of a shared industry
culture. I firmly believe that Silmo Istanbul will
continue to increase its international impact
in the coming years.

Thank you for your valuable interview.
Lastly, what are your thoughts on
4 your eyes?

The optical magazine, 4 your eyes, stands
out as an important resource that offers in-
depth insights into the industry while closely
following innovations and trends. As a valuable
reference point for us industry professionals,
4 your eyes enables both knowledge sharing
and close monitoring of developments in the
sector. | wish you continued success.
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EN GUZEL HALIYLE:

SALZBURG

Karlar altinda masalsi bir
atmosfere burunen Salzburg,
kis aylarinda sakinligi, kulturu ve
sicak duraklariyla sehrin ritmini
yavaslatmak isteyenler icin
ideal bir gezi rotasl sunuyor.

Avusturya’nin Alpler’in eteklerindeki za-
rif sehri Salzburg, kis aylarinda ziyaretgi-
lerine adeta bir kartpostalin icine adim
atmis hissi yasatiyor. Yaz aylarinda olduk-
¢a hareketli olan sehir, kis mevsiminde
daha dingin, daha romantik ve kesfetme-
si cok daha keyifli bir atmosfere blrinu-
yor. Karla kaplanan barok mimari, sokak-
lardan yulkselen klasik muzik ezgileri ve
tarihi kafelerden yayilan kahve kokusu,
Salzburg’u soguk havaya ragmen sicacik

bir destinasyona donusturuyor.

WINTER AT
ITS FINEST:
SALZBURG

Wrapped in a fairytale
winter atmosphere, Salzburg
is an ideal escape for those
who want to slow down and
enjoy the city’s calm rhythm,
culture, and cozy stops.

Nestled at the foothills of the Austrian
Alps, the elegant city of Salzburg makes
visitors feel as if they have stepped into a
postcard during the winter months. Lively
and bustling in summer, the city transforms
in winter into a calmer, more romantic
destination thatis a true pleasure to explore.
Snow covered Baroque architecture,
classical music drifting through the streets,
and the aroma of coffee rising from historic
cafés turn Salzburg into a warmly inviting
destination despite the cold weather.
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Tarih ve Muzigin
ic ice Gectigi Bir Sehir

Unesco Dlinya Mirasi Listesi'nde vyer
alan Altstadt (Eski Sehir), Salzburg’un
kalbini  olusturuyor.  Kis  aylarinda
kalabaliklarin azalmasiyla birlikte dar
sokaklarda rahatca dolasmak ve sehrin
tarihini sindirerek kesfetmek mimkin
hale geliyor. Mozart’in dogdugu ey,
Getreidegasse’nin Unlt demir tabelalars,
Mirabell Sarayi ve bahcgeleri, kisin karla
kaplandiginda bambaska bir gizellige
blUrGnlyor. Sehrin simgelerinden  biri
olan Hohensalzburg Kalesi, kis aylarinda
da mutlaka ziyaret edilmesi gereken
duraklardan biri. Teleferikle ulasilan
kale, Salzburg’un beyaz ortlyle kaplanan
panoramik manzarasini izlemek icin essiz
bir nokta sunuyor. Soguk havaya ragmen
buradan gorllen manzara, ziyaretgileri
uzun slre kendine hayran birakiyor.

A City Where
History and Music Meet

The Altstadt, or Old Town, listed as a
Unesco World Heritage Site, forms the
heart of Salzburg. With fewer crowds
during winter, wandering through its
narrow streets becomes more enjoyable,
allowing visitors to absorb the city’s
history at an unhurried pace. Mozart’s
birthplace, the famous wrought iron
signs of Getreidegasse, and Mirabell
Palace with its gardens reveal an entirely
different beauty when covered in snow.
One of the city’s most iconic landmarks,
Hohensalzburg Fortress, remains a must
visit spot during winter. Reached by
funicular, the fortress offers a spectacular
vantage point to admire Salzburg’s
panoramic view draped in white. Despite
the cold, the scenery from above leaves a

lasting impression on visitors.

Kisin Tadini Cikaran
Lezzet Duraklar

Salzburg, kis mevsiminde gastronomi
tutkunlar icin de oldukga comert. Soguk
havanin etkisini unutturan geleneksel
Avusturya lezzetleri, sehrin tarihi restoran
ve kafelerinde kesfedilmeyi bekliyor.
Ozellikle Apfelstrudel, Sachertorte ve targin
ile karanfil gibi baharatlarla hazirlanan
sicak sarap Glihwein, kis aylarinin
vazgecilmezleri arasinda yer aliyor. Sehir
merkezindeki klasik kafelerde verilen
molalar, Salzburg deneyiminin énemli bir
parcasl. Uzun yirtyaslerin ardindan igilen
sicak cikolata ya da kahve, kis gezisini daha
da keyifli hale getiriyor. Yeni yil igin kurulan
pazarlar ise hem yerel tatlari denemek hem
de el yapimi hediyelikler kesfetmek igin
ideal bir atmosfer sunuyor.

Flavors That Celebrate
the Winter Season

During winter, Salzburg is equally generous
to lovers of gastronomy. Traditional
Austrian dishes that make you forget the
chill await discovery in the city’s historic
restaurants and  cafés.  Apfelstrudel,
Sachertorte, and Gliihwein, a hot spiced
wine prepared with cinnamon and cloves,
stand out as essential winter treats. Taking
a break at one of the classic cafés in the city
center is an essential part of the Salzburg
experience. A cup of hot chocolate or coffee
after long walks adds extra pleasure to
a winter journey. Christmas markets set
up during the holiday season provide the
perfect setting to sample local flavors and

discover handmade gifts.

Doga ve Kis Sporlariyla g ice
Salzburg, vyalnizca sehir gezisiyle sinirli
kalmakistemeyenlericin de cazip secenekler
sunuyor. Sehir merkezine kisa mesafede
bulunan kayak merkezleri, gundbirlik
kacamaklar icin oldukca uygun. Kayak ve
snowboard yapanlaricin pistler, dogayla bas
basa kalmak isteyenler icin ise karla kapli
yurlyus rotalari Salzburg’u dort mevsim
canl tutuyor. Daha sakin bir deneyim
arayanlar, cevredeki gol kenarlarinda kisa
yurlyusler yaparak kisin dogayla uyumlu
ve huzurlu tarafini  kesfedebiliyor. Kar
manzarasi esliginde yapilan bu yurayusler,
sehir hayatinin temposundan uzaklasmak
isteyenler icin birebir.

Surrounded by Nature and
Winter Sports

Salzburg also offers appealing options
for those who wish to go beyond city
sightseeing. Ski resorts located just a short
distance from the city center are ideal
for day trips. While ski and snowboard
enthusiasts enjoy the slopes, those seeking
tranquility can explore snow covered
walking trails that keep Salzburg vibrant
throughout the year. For a more peaceful
experience, visitors can take short walks
along nearby lakes, discovering the serene
and harmonious side of nature in winter.
These walks, accompanied by snowy
landscapes, are perfect for anyone looking

to escape the pace of city life.
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Kultdr ve Etkinliklerle Dolu Bir Kis
Kis aylarinda Salzburg, klasik muzik

konserleri ve kulturel etkinlikleriyle de
one c¢ikiyor. Mozart’in mirasini yasatan
konser salonlari, soguk kis aksamlarinda
sanatla i¢ ice vakit gecirmek isteyenler
icin ideal bir alternatif sunuyor. Ozellikle
yilbasi ve Noel déneminde dizenlenen
etkinlikler, sehrin kultirel dokusunu daha
da gorindr kiliyor.

A Winter Filled
with Culture and Events

In winter, Salzburg stands out with its
classical music concerts and cultural
events. Concert halls that celebrate
Mozart’s legacy offer an ideal alternative
for spending winter evenings immersed
in the arts. Events organized during
the Christmas and New Year period,
in particular, make the city’s cultural

character even more visible.

Seyahatiniz icin Kiiclk ipuglari

Salzburg, yuriyerek rahatca gezilebilen
kompakt bir sehir. Ancak kis aylarinda
rahat ve kaymayan ayakkabilar tercih
etmek blytk 6nem tasiyor. Kalin bir palto,
atki ve eldivenle yapilan sehir turlari,
uzun kahve molalariyla dengelendiginde
kis seyahati keyfe donusUyor. Salzburg,
kis mevsiminde acele etmeden gezmek,
sokaklarda kaybolmak ve anin tadini
clkarmak isteyenler icin ideal bir rota.
Karlar altinda sessizlesen bu sehir, kis
seyahatinin en romantik halini sunuyor.

Small Tips for Your Journey

Salzburg is a compact city that can easily
be explored on foot. However, choosing
comfortable, non slip footwear is especially
important during winter. City walks paired
with a warm coat, scarf, and gloves,
balanced by long coffee breaks, turn a
winter trip into pure enjoyment. Salzburg is
an ideal destination for those who prefer to
travel without rushing, get lost in its streets,
and savor the moment. Quiet under its
blanket of snow, the city reveals the most

romantic side of winter travel.
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Sehir icindeki akici durusunu,
kivrak virajlarda dengeli

bir strise donulstiren
Peugeot 3008, modern

SUV anlayisina yeni bir
yorum getiriyor.

Yeni Peugeot 3008 hem glndelik tem-
poda hem de hafta sonu kagcamaklarinda
Ust duzey konfor ve dinamik performans
arayanlara hitap ediyor. Yenilenen dis ta-
sarimiyla dikkat ceken 3008, keskin hat-
larla glclendirilmis kompakt bir gérinim
sunuyor. Aslan pencgesi formlu Led arka
farlar, 6nde cesur bir izgara tasarimi ve
akici tavan cizgisiyle estetik ve sportifli-
gi dengeliyor. ic mekanda markanin imza
niteligindeki i-Cockpit tasarimi 6ne c¢iki-
yor. 12.3 inglik dijital gosterge paneli, 10
inclik dokunmatik ekran ve yikseltilmis
orta konsol, strict odakli bir deneyim su-
nuyor. Kaliteli malzeme segimi, ambiyans
aydinlatmalari ve ergonomik koltuk yapisi

'PEUGEOT3008

Dynamic Comfort Shaped by Technology

sayesinde her yolculuk keyfe doénustyor.
Peugeot 3008, 1.6 PureTech benzinli mo-
toruyla 180 beygir glic Uretebiliyor. 8 ileri
EAT8 otomatik sanzimanla desteklenen bu
motor, akici ve ekonomik bir siris sagli-
yor. Gelismis Grip Control sistemi sayesin-
de farkl zeminlerde daha guvenli bir tutus
sunuyor. Serit konumlandirma yardimcisi,
adaptif cruise control, trafik isareti tani-
ma sistemi ve 180° geri gbrus kamerasi
gibi sistemlerle donatilan Peugeot 3008
surts glvenligini 6n planda tutuyor. Yeni
nesil hibrit ve elektrikli versiyonlariyla
da sunulan 3008, karbon ayak izini azalt-
mak isteyenler icin sUrddrdlebilir bir
alternatif olusturuyor.

The new Peugeot 3008 appeals to those who
seek premium comfort and dynamic perfor-
mance both in everyday driving and wee-
kend getaways. With its refreshed exterior
design, the 3008 stands out through a com-
pact yet powerful look enhanced by sharp li-
nes. Lion claw shaped LED rear lights, a bold
front grille, and a flowing roofline create a
balanced blend of elegance and sportiness.
Inside, the brand’s signature i Cockpit design
takes center stage. A 12.3 inch digital instru-
ment panel, a 10 inch touchscreen, and a ra-
ised center console deliver a distinctly driver
focused experience. Thanks to high quality
materials, ambient lighting, and ergonomi-

cally designed seats, every journey becomes
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a pleasure. The Peugeot 3008 is powered
by a 1.6 PureTech petrol engine producing
180 horsepower. Paired with an 8 speed
EAT8 automatic transmission, this engine
ensures smooth and efficient driving. The
advanced Grip Control system provides en-
hanced traction on different road surfaces.
Equipped with technologies such as lane
positioning assist, adaptive cruise control,
traffic sign recognition, and a 180 degree
rear view camera, the Peugeot 3008 places
driving safety at the forefront. Also availab-
le with new generation hybrid and electric
powertrains, the 3008 offers a sustainable
alternative for those looking to reduce their

carbon footprint.
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BARISTA TADINDA VERTUO NEXT

Nespresso Vertuo Next, evinizde kafe kalitesinde espresso ve lungo
cesitleri hazirlamanizi sagliyor. Santrifiizyon teknolojisi sayesinde her
kapsli tantyip en uygun demleme ayarini otomatik olarak yapiyor.

BARISTA-STYLE VERTUO NEXT

Nespresso Vertuo Next lets you prepare café-quality espresso and lun-

go varieties at home. Thanks to its centrifugal technology, it recognizes

each capsule and automatically selects the optimal brewing settings.

AKILLI AYDINLATMANIN
YENI ADI: PHILIPS HUE

Philips Hue, telefon veya sesli asistan yardimiyla aydinlatma de-
neyimini kisisellestirebiliyor. 16 milyon renk segenegi, zamanlama
ayarlari ve senaryo modlariyla her ortama uyum sagliyor.

NEW NAME IN SMART LIGHTING: PHILIPS HUE

Philips Hue lets you personalize your lighting experience using
your phone or voice assistant. With 16M color options, scheduling

settings, and scene modes, it adapts to any environment.

TASINABILIR SINEMA DENEYIM|

Ustiin projektdr Samsung The Freestyle, her alani dev
bir ekrana donustirerek, tasinabilir bir eglence mer-
kezi haline getiriyor. Kompakt, 180 derece dénebilen
yapisiyla ister tavana ister duvara yansitilabiliyor.

PORTABLE CINEMA EXPERIENCE

Samsung The Freestyle projector transforms any space
into a giant screen, creating a portable entertainment
center. With 180-degree rotating design, it can be

projected onto either the ceiling or the wall.

KABLOSUZ GUCUN SIMGESI:
ANKER MAGGO 622

Telefon sarji artik kablo derdi olmadan da sik ve pra-
tik. Anker MagGo 622, Magsafe uyumlu iPhone mo-
delleri icin hem 5000 mAh'lik bataryasiyla kablosuz
sarj hem de katlanabilir 6zel bir stand sunuyor.

NEW SYMBOL OF WIRELESS

Phone charging is now stylish and practical without
cables. Anker MagGo 622 offers both wireless charging
with its 5000 mAh battery and a foldable stand for

Magsafe-compatible iPhone models
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OERARD BUTLER MORENA BACGAMIN

Kalpten
Soylenen Bir Sarki

Vizyon Tarihi Vision Date:
30 Ocak January 2026
Yonetmen Director: Craig Brewer

Film, mizige tutkuyla bagli iki insanin yollarinin
beklenmedik bir sekilde kesismesini ve bu kar-
silasmanin hayata yeniden nasil tutunduklarini
duygusal bir dille anlatir.

It tells the story of two people passionately

devoted to music whose paths unexpectedly
cross, and how this encounter helps them
find a new lease on life.

Greenland: Kiyamet

Vizyon Tarihi Vision Date:
23 Ocak January 2026
Yonetmen Director: Ric Roman Waugh

Blyk felaketler sonrasi Gronland siginagina
giderek kurtulan Garrity ailesinin, glivenlik
gerekgesiyle siginaktan ayrilip yeni bir yasam
yeri icin ciktiklari zorlu yolculugu anlatiyor.

Greenland 2 Migration is the story that
follows the Garrity family who survive in
a Greenland shelter and leave it for safety
seeking a new place journey.

Mirkelam

30 Ocak January 2026
Blind, istanbul

Turk pop miziginin en 6zglin ve etkili seslerin-
den Mirkelam, 30 Ocak 2026’da dinleyicileriyle
bulusuyor. ‘Her Gece’, ‘Tavla’ ve ‘Kokoreg” gibi
sarkilariyla bir ddneme damgasini vuran Mir-
kelam, bu 6zel gecede hem nostalji yasatacak
hem de sahnede taptaze bir enerji sunacak.

One of the most original and influential voices
in Turkish pop music, Mirkelam, will meet his
audience on January 30, 2026. Mirkelam, who
left his mark on an era with songs such as “Her
Gece,” “Tavla,” and “Kokoreg,” will both evoke
nostalgia and bring fresh energy to the stage.

310cak January 2026
EKM Erciyes Kultlr Merkezi, Kayseri

Berkay, sahne enerjisi ve glgli perfor-
mansi ile sevilen tiim hit sarkilarini Kay-
seri'deki hayranlariyla 31 Ocak’ta seslen-
dirmeye hazirlaniyor. Sakin kagirmayin!

Berkay is preparing to perform all his
beloved hit songs with his stage energy
and powerful performance for his fans
in Kayseri on January 31. Don’t miss it!

30 Ocak January 2026
Ulker Spor ve Etkinlik Salonu, istanbul

Hande Yener, Tlrk pop miziginin ef-
sane ismi Sezen Aksu’nun unutulmaz
sarkilarini bu kez senfonik bir orkestra
esliginde 30 Ocak'ta seslendirecek.

Hande Yener will perform the
legendary songs of Sezen Aksu,
famous pop artist, accompanied by a
symphony orchestra on January 30.

5@{&4&. /..- Jalle

Baska Zamanlarin
Adimlar

Basak Baysalli, o6yki kitabr Fresko
Apartmani'yla basladigi ve oradaki bir
Gykdyl merkezine alan romani Sarkag'la
devam ettigi Fresko Uclemesi, tiim
sorularin yanitlandigi Bagka Zamanlarin
Adimlar’yla tamamlaniyor.

Basak Baysalli’s Fresco Trilogy, which
began with her short story collection
Fresco Apartmani and continued with
her novel Sarkag, centered on a story
from that collection, is completed
with this unique novel.

YHMAZ YONAK

[ YANILSAMA

Yanilsama
Yilmaz Yunak

Gergek nedir? Suglu kimdir? Kader
cizilir mi, yoksa yasanir mi? Yazar;
tarihi metinler, kutsal kitaplar, mitolojik
gondermeler ve iki adam arasinda gegen
diyaloglarla okura yalnizca bir cinayeti
degil, varolusu sorgulatiyor.

What is truth? Who is guilty? Is
fate predetermined, or is it lived?
Through historical texts, sacred books,
mythological references, and dialogues
between two men, the author questions
not only a murder, but existence itself.

Kutsal

29 Ocak January 2026
DasDas Sahne, istanbul

Morgan Llyod Malcolm’un yazdigi oyun; Tug-
rul Tilek rejisiyle ve gliglli oyuncu kadrosuyla
istanbul’da yeniden seyirci karsisinda. ‘Kutsal’,
anneligin kutsalligini sorgularken, gériinmeyen
katmanlarini carpici bir dille ortaya koyuyor.

Morgan Llyod Malcolm’s play, directed by
Tugrul Tilek and featuring a strong cast,
returns to audiences in Istanbul. ‘Kutsal’
questions the sanctity of motherhood while
revealing its hidden layers in a striking language.
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Tiyatro

Kadinlk Bizde Kalsin

27 Ocak January 2026
Bostanli Suat Tager Salonu, izmir

Yilmaz Erdogan 1993’te yazdigi oyununu; kadin
cinayetlerinin, kadina karsi siddettin, tacizin,
istismarin artmasiyla bu yil yeniden yazdi. Daha
6zglir, daha esit yarinlar Gmidiyle duayen oyuncu
Yasemin Yalgin tekrar seyirciyle bulusuyor.

Yilmaz Erdogan rewrote his play this year in
response to the rise in murders of women, violence
against women, harassment, and abuse. Veteran
actress Yasemin Yalcin reunites with the audience
in the hope of a freer, more equal tomorrow.

SEDATORKMEN  WERIMAN USUR Dm0 puUTGOL

s MORGAN LLOYD MALCOUM s TUSRUL TOLEX
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Findikkiran

19 Ocak January 2026
Aydin Guin Salonu, Samsun

iyi ile kétiiniin miicadelesi; dostluk, cesaret
ve umut temalariyla harmanlanarak gocuklara
ilham veriyor. Findikkiran, ailece keyifle izle-
nebilecek, egitici bir sahne deneyimi sunuyor.

The battle between good and evil, blended
with themes of friendship, courage, and
hope, inspires children. The Nutcracker
offers an educational stage experience to
the all family.
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