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AKILLI TASARIM
VE MATERYALDE
RAFINELIK ODAKLI

Dijital ozellikleri gundelik
kullanimla birlestiren

akill gozlukler sahnenin
merkezine yerlesirken,
dogadan materyaller
secimleri, heykelsi
siluetler ve abartisiz lUkse
yonelimler ise insana 6zgu
zarafeti kutluyor.

Gozluk trendlerini anlamak, sadece yeni
olani fark etmek degil; tanidik fikirlerin na-
sil evrildigini de gozlemlemektir. Egilimler
gozlik dinyasinda da bir gecede ortaya
ctkmaz; renkler, materyaller, mthendislik,
teknoloji ve el isciligi gibi unsurlar degisen
oncelikler ve ihtiyaclar araciliglyla adim
adim sekillenir. 2025 trendlerini referans
almak bu doéndsimi daha iyi anlamada
yol gosterici bir rol oynar. Bu baglamda
baktigimizda abartili siluetlerin ve nostal-
jik donuslerin ardindan tasarim odaginin
yilin sonlarina dogru giderek dinginlestigi-
ni; orana, dokunsalliga ve daha derin bir
denge hissine yoneldigini fark ediyoruz.
ister tly hafifligindeki titanyum konstriik-
siyonlarda ister katmanli asetatlarda ister
akilli teknolojinin  zarif entegrasyonun-
da olsun yeni yila yaklastikca egilimlerin,
abartidan ¢ok 6zgUnlUgu one cikardigini
gozlemliyoruz. Bu sebeple 2026'nin geg-
mis trendleri ve yonelimleri silmek yerine
muikemmellik arayisiyla gelistirmek odakli
olacagini rahatlkla soyleyebiliriz. Simdi,
yenilikle strekliligin bulustugu kugtk fark-
larin blyuk anlamlar tasidigl bu déntsen
manzarada 2026 yilina yon verecek gozlik
trendlerine biraz daha yakindan bakalm.
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Smart glasses that
integrate digital features
into everyday wear take
center stage, while

natural material choices,
sculptural silhouettes,

and understated luxury
celebrate innate elegance.

Tecuging e Smarf
Degiguend
Pefeued (Natersaly

Understanding eyewear trends is not just
about noticing what is new; it is about
observing how familiar ideas evolve. In
the eyewear world, trends do not appear
overnight. Colors, materials, engineering,
technology, and craftsmanship gradually
take shape through shifting priorities
and needs. Referring to the 2025 trends
plays a guiding role in understanding this
transformation more clearly. From this
perspective, we can see that after seasons
of bold silhouettes and nostalgic revivals,
the design focus has gradually become
more serene toward the end of the year,
turning to proportion, tactility, and a deeper
sense of balance. Whether in featherlight
titanium constructions, layered acetates,
or the discreet integration of smart
technology, as the new year approaches,
trends increasingly highlight authenticity
rather than excess. At this point, it is
safe to say that 2026 will not erase past
directions but will refine them in pursuit of
perfection. Now, in this evolving landscape
where innovation meets continuity and
subtle differences carry great meaning, let
us take a closer look at the eyewear trends

that will shape the year ahead.
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Trendlerin MerRezinde:
ARIll GozluRler

Akilli gozlikler gelecegin deneyi olmaktan

cikarak; tasarim zarafetini dijital zekayla
bulusturan yeni nesil aksesuarlar olarak
glnltk yasamimiza girdiler. Akilli gozlik-
ler Gzerine yapilan galismalar o kadar iler-
ledi ki; giyilebilir teknolojiler olarak 2026
gozIUk trendlerinin merkezinde konum-
laniyorlar. Kesintisiz bicimde kullanicisini
reel dliinyaya bagli tutarken tasarim ince-
liklerini ve sikhgl koruyan akilli gozlukler
2026 yilinda sadece sektortn degil, ge-
lecegimizin yonine de 1sik tutacak. Giyi-
lebilir teknoloji Grind akilli gézltklere en
rafine ve yeni 6rneklerden birini Even Re-
alities markasi G1 modeliyle veriyor. Ya-
pay zeka destegi, canli geviri, navigasyon,
teleprompter 6zellikleri ve numarali cam
secenegiyle donatilan Even G1 Akilli Goz-
|uk dijital islevselligi giinlik sikhgin iginde
eritiyor. Berlin’de tasarlanip Shenzhen’de
muhendisligi yapilan G1, gelismis optik
teknolojiyi zamansiz formlarla birlesti-
riyor. Panto A ve Diktdrtgen B secenek-
leriyle sunulan modelin essiz siluetinin
ardinda mikro LED ekran, gercek zamanh
ceviri ve Even Realities’in patentli Haos™
optik sistemiyle ¢alisan not alma araglar
yer aliyor. Akilli gozlik G1’in magnezyum
gdvdesi, kumtasi dokusu ve titanyum sap-
lariyla birlestiginde estetik ve islevselligi
garantiliyor; oyle ki ileri teknolojik 6zellik-
leri olmasa dahi zevkle tercih edilebilecek
bir tasarim zarafeti sunuyor.

At the Heart of Trends:
Smart Glasses

Smart glasses have moved beyond being
futuristic experiments and entered our
daily lives as next-generation accessories
that unite design elegance with digital
intelligence. Research and development in
this field have advanced so rapidly that smart
glasses now stand at the very center of 2026
eyewear trends as wearable technologies.
While keeping users seamlessly connected
to the real world, they preserve design
sophistication and style, illuminating not
only the direction of the eyewear industry
but also that of our future. One of the most
refined and forward-looking examples of
this new era comes from Even Realities with
its G1 model. Equipped with Al support,
live translation, navigation, teleprompter
features, and prescription lens options,
the model blend digital functionality into
everyday elegance. Designed in Berlin and
engineered in Shenzhen, the G1 combines
advanced optical technology with timeless
forms. Offered in Panto A and Rectangular
B options, the model conceals a micro LED
display, real-time translation, and note-
taking tools powered by brand’s Haos™
optical system beneath its distinctive
silhouette. With a magnesium body paired
with a sandstone texture and titanium
temples, the G1 ensures both aesthetics and
performance, presenting such refined design
elegance that it would remain desirable even
without its advanced technological features.

KARBON
YENIDEN
TANIMLANIYOR

Yeni yilin en dikkat cekici malzeme do6-
nidsimlerinden biri karbon fiber temsil
ediyor. Yakin ge¢cmise kadar yuksek per-
formans gicl ve maskilen tasarimla 6z-
deslesen bu materyal, arttk daha ifadesel
bir doneme giriyor. 2026 yilinda karbon;
bir yanda cesur, keskin hatli hacimler, di-
ger yanda son derece ince ve zarif formlar
olmak Uzere iki ug arasinda denge kuru-
yor. Bu yaklagim, 2026 gozluk trendleri-
nin “teknolojiyi duyguyla, glict zarafetle
birlestirme” anlatisini da muhtesem bir
sekilde yansitiyor. Fleye Copenhagen bu
dondsimin oncilerinden biri olarak Sil-
mo Paris 2025’te belirgin derinlik ve geo-
metrik yapisiyla dikkat ceken Carbon Bold
serisini sundu. Marka simdi daha rafine
bir karsitlik Uzerinde calisiyor. 2026'nin
basinda piyasaya c¢ikacak yeni koleksiyo-
nu, ince siluetler ve neredeyse kagit hafif-
liginde bir zarafete odaklaniyor.

Carbon Redefined

One of the most striking material
transformations of the new vyear s
represented by carbon fiber. Until recently
associated with high-performance
strength and masculine design, this
material is entering a more expressive
phase. In 2026, carbon balances between
two extremes: bold, angular volumes on
one side and ultra-thin, elegant forms
on the other. This approach perfectly
reflects the narrative of 2026 eyewear
trends: merging technology with emotion
and strength with sophistication. Fleye
Copenhagen is one of the pioneers of
this evolution. The brand introduced its
Carbon Bold series at Silmo Paris 2025,
drawing attention with pronounced depth
and geometric structure. Now, Fleye is
exploring a more refined counterpoint.
The new collection, launching in early
2026, focuses on delicate silhouettes and

almost paper-thin lightness.



Yuze Mimari DoRunus:

HeyRelsi Siluetler

Heykelsi tasarim egilimi, 2026 go6zlik
trendlerine gicld bir kimlik duygusu
kazandiriyor. Bu trend sadece ylz hat-
larini takip eden degil, ayni zamanda
bicimlendiren formlar Gzerine kuruluyor.
Goranumler; kalin on yizeyler, derin
kesimler, keskin gecisler ve isikla golge
arasinda oynayan dokusal kontrastlar ile
mimari 6zellikler tasiyor. Gozlik dinya-
sindaki bu yeni trendin, ifadesel oldugu
kadar sanatla ergonomiyi birlestiren en-
telektlel bir yonu de var. Bu yaklasimi en
glcli sekilde temsil eden markalardan
biri olan Berlin merkezli Kuboraum, el
isciligiyle italya’da uretilen modellerini
“kullanan kisinin ylzinde tasarlanmis
maskeler” olarak tanimliyor. Markanin
her cercevesi, cok katmanli asetat 6n
cepheler, asimetrik koépruler, kumlan-
mis ylzeyler ve varhgini hissettiren do-
kunsal kitle dengeleriyle adeta bir hey-
keltrasin GrUnlerini sembolize ediyor.
Her gozlUik bireysellige adanmis, kictk
ama giyilebilir bir anit olarak Uretiliyor.
Dijital ¢agin tekdlzelestirdigi donemde,
Kuboraum’un heykelsi gozltkleri, gercek
tasarim kimliginin Ug boyutlu olarak his-

sedilmesi gerektigini hatirlatiyor.

Architectural Touch:
Sculptural Silhouettes

The sculptural design trend gives 2026
eyewear a strong sense of identity. This
trend is built on forms that not only
follow the face but also shape it. Looks
are architectural, featuring thick fronts,
deep cuts, sharp transitions, and textural
contrasts that play with light and shadow.
The trend combines expressiveness with
an intellectual dimension that merges art
and ergonomics. One of the brands that
embodies this approach most clearly is
Berlin-based designer brand Kuboraum.
Handcrafted in Italy, the brand describes
its models as masks designed on the faces
of those who wear them. Each frame is a
sculptural expression with multi-layered
acetate  fronts, asymmetric  bridges,
sandblasted finishes, and tactile mass that
gives it presence. Every pair functions as
a small, wearable monument dedicated
to individuality. In an era increasingly
homogenized by  digital  uniformity,
Kuboraum’s sculptural eyewear reminds

us that true design identity must be

experienced in three dimensions.
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KesRin Zarafet:

BuyuR Formlar

Yeni yilla birlikte blyik boy gozlikler hala
karakter belirleyen bir stil dili olusturuyor,
ancak artik glic gbsterisinden ziyade sofis-
tike yorumlarla denge ve uyumu vurgulu-
yor. Genis ve blylk boy cerceveler 6zenle
orantilanirken; incelikli malzeme segimleri
ve zarif ama liks detaylarla olglleri denge-
leniyor. 2026 yilinda blylk boy modeller,
etkileyici ama abartisiz bir durus vadeden
OlcUlU bir gosteris anlamina geliyor. Miami
kokenli Vysen ve Los Angeles merkezli Jac-
ques Marie Mage bu dondtsimun iki 6zgln
temsilcisi olarak 6ne ¢ikiyor. Vysen, mimari
etkisindeki sekilleri liks ancak abartisiz de-
taylarla zenginlestirilen metal buyik boy
yaplilar sunarken; Jacques Marie Mage ise
her biri yaklasik 100 zanaatkarin elinden
gecen 300 asamali Uretim sUreciyle hazir-
lanan sinirl sayidaki modellerinde buyuk
boya zarafet asiliyor. Her iki marka da kul-
lanicisina 6zglven vadeden, kusursuz isgi-
lige sahip, abartili detaylardan arindiriimis
ancak lUksu yasatan gozlikler sunuyor.

Bold Precision:
Oversized Forms

With the new year, oversized eyewear
continues to define a statement style, but
now emphasizes balance and sophistication
rather than raw power. Large frames are
carefully proportioned and complemented
by refined materials and elegant, luxurious
details. In 2026, oversized models offer
controlled drama: an impressive presence
without excess. Miami-based Vysen and Los
Angeles-based Jacques Marie Mage stand
out as two distinctive representatives of this
transformation. Vlysen offers architectural
shapes and bold metal constructions
enriched with subtle luxury details, while
Jacques Marie Mage handcrafts its limited
editions through a 300-step process
involving nearly 100 artisans, bringing
elegance to large-scale forms. Both brands
deliver eyewear that exudes confidence,
impeccable craftsmanship, and restrained
statement  without

luxury, offering a

overwhelming the wearer.

Kaynak Source: Favrspecs
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EA7 Emporio Armani Ik Serisini Sundu

EA7 Emporio Armani, spor severler icin tasarladigr ilk gozluk
serisini sunuyor. Serinin lansmani yeni bir kask ve iki kayak de
iceriyor. 2018 PyeongChang Olimpiyatlar’'nda Alp Disiplini
Sampiyonu, 4 Dinya Kupasi ve 2 Dinya Sampiyonlugu madal-
yasi sahibi, Armani elcisi ve EA7 Emporio Armani s6zcUsu Sofia
Goggia simdi de gozlik koleksiyonunun yeni ytizi oldu. Kolek-
siyon; temiz, yUzU saran cizgilerle karakterize ediliyor. Biyo-baz-
I naylon fiberden aerodinamik tasarimlar, ytksek performansli
metal cerceveler ve farkli ortamlara kolayca uyum saglamak icin
cikarilabilir bilesenlere sahip moddler yapilar iceriyor.

First Eyewear Line by EA7 Emporio Armani

EA7 Emporio Armani presents their first series of eyewear
designed for sports enthusiasts. The glasses are part of a
launch that includes a helmet and two ski goggles. Sofia
Goggia, Olympic downhill champion at PyeongChang
2018, winner of four World Cups, and already an Armani
ambassador and EA7 Emporio Armani spokesperson, is the
new face of the eyewear collection. The series is characterized
by clean, wraparound lines, feature aerodynamic designs in
bio-based nylon fiber, high-performance metal frames, and
modular structures with removable components, to easily
adapt to different environments.

Modo Legacy Serisini Genisletiyor

Modo, Legacy koleksiyonunu 2025 Sonbahar/Kis sezonun icin
modern siltetler ile zamansiz zarafeti dengeleyen yeni tasa-
rimlarla genisletiyor. Yeni tasarimlar, Legacy koleksiyonunun
Legacy Acetate, Legacy Titanium ve 8500 alt serilerine ek-
lendi. Her ¢ seriye eklenen modeller, markanin yenilikcilik ve
ustalikla harmanlanmis imzasi niteligindeki 6zelliklerini ideal
bir sekilde sergiliyor. Modo, yiksek yogunluklu asetat ile ultra
hafif titanyumu birlestirdigi modelleriyle bir kez daha kalici,
guicla stili ve konforu bir araya getiren gozltkler sunuyor.

Modo is expanding its Legacy collection for the Fall/Winter
2025 season with new designs that balance timeless
elegance with modern silhouettes. The new designs have
been added to the Legacy Acetate, Legacy Titanium, and
8500 sub-series of the Legacy collection. The models added
to all three sub-series perfectly showcase the brand’s
signature blend of innovation and craftsmanship. Modo
once again offers eyewear that combines lasting, powerful
style and comfort with models that combine high-density

acetate with ultra-lightweight titanium.
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Hoya E-Egitim Platformunu Gtincelledi

Hoya® Vision Care, optik profesyonelleri, géz doktorlari ve
is ortaklari icin yUksek kaliteli e-6grenim sunan platformunu
glincelledigini duyurdu. Sirket yaptigi aciklamada, “Uriin bil-
gisi, satis stratejileri, ise alim destegi ve klinik bilgiler sunan ve
giderek buydyen bir kitiphaneye sahip olan Hoya Learning
Center, sektorimizi guclendiren kisileri egitmek, yetkinles-
tirmek ve gelistirmek icin tasarlanmistir. Bu cevrimici eg@itim
platformu ile pratik, erisilebilir ve her role 6zel olarak tasarlan-
mis uzmanlar tarafindan hazirlanan kurslarla gercek diinyada-
ki uygulama ihtiyaclarini karsilamayi amaclamaktayiz” dedi.

Hoya Updates E-Learning Platform

Hoya® Vision Care announced that it has updated its platform,
which provides high-quality e-learning for optical professionals,
practice staff, and business partners. The company stated,
“The Hoya Learning Center, which offers product information,
sales strategies, recruitment support, and clinical information,
and has a growing library, is designed to educate, empower,
and develop the people who strengthen our industry. With
this online education platform, we aim to meet real-world
application needs through practical, accessible courses tailored
to each role and developed by experts.”

Eistoffen’dan Sessiz $iklik

Bagimsiz isvicre merkezli goézlik markasi Eistoffen, yeni
Essentials koleksiyonunu tanitti. 2025 Sonbahar/Kis sezonu
icin hazirlanan yeni Essentials koleksiyonu, isvi¢re tasarimi-
ni birinci sinif Japon malzemeleriyle birlestiriyor. Serideki 14
yeni model, minimalist tasarimi Japon titanyumu ve dengeli
renklerle birlestiriyor. Mat altin, gimus, tung ve sampanya
renkleri, acik yesil tonuyla ve hassas bir sekilde ayarlanmis
golgelerle bulusuyor. Eistoffen yeni koleksiyonu Essentials ile
hem islevselligi hem de estetigi dnemseyen kullanicilar igin
akilli bir stil secenegdi vadediyor.

Eistoffen Offers Silent Elegance

Swiss independent eyewear brand Eistoffen has unveiled its
new Essentials collection. Crafted for the Fall/Winter 2025
season, the collection seamlessly merges Swiss design with
premium Japanese materials. The 14 new models in the
series combine minimalist forms with Japanese titanium
and a refined color palette. Matte gold, silver, bronze, and
champagne tones meet soft green hues and meticulously
calibrated shades. With the Essentials collection, Eistoffen
offers a smart style choice for those who value both
functionality and aesthetics.
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Persol Siyahi Selamliyor

Persol 2025 Sonbahar/Kis sezonunu Total Black Arrow isimli
film noir ruhunu yansitan muhtesem bir kampanyayla sunuyor.
Kampanya cekimlerinde Persol elcileri olarak italyan modeller
Chiara Scelsi ve Filipe Nieves boy gosteriyor. Yeni kampanyada
gizem, gug ve abartisiz sofistikeligi temsil eden siyah ve bircok
tonu; 1sik ve karanlik, matlik ve parlaklik arasindaki zitliklarla
yeni gozlikleri essizce vurguluyor. Yeni modellerde; islevsel bir
mentese ve kalicl bir marka sembolt olan ikonik Persol oku
artik sadece dekoratif bir detay degil, estetik anlatinin gercek
kahramani olarak gérinimun odak noktasi haline geliyor.

Persol presents its FW 2025 season with a stunning
campaign, Total Black Arrow, reflecting the spirit of film
noir. Italian models Chiara Scelsi and Filipe Nieves star as
Persol ambassadors in the shoot. The campaign uniquely
highlights the new eyewear through contrasts between
light and dark, matte and glossy finishes, featuring black
and its many shades that represent mystery, power,
and understated sophistication. In the new models,
the functional hinge and the iconic Persol arrow, are no
longer just decorative details; they have become the true
protagonist of the aesthetic narrative.

Sea2see Fransa’da Magaza Acti

Sea2see, bagimsiz Fransiz optisyen Julien Clavel ile isbirli-
gi yaparak Grenoble'in merkezinde, markanin strddrulebilir
gozluklerine 6zel olarak tasarlanmis bir magaza acti. Magaza
acilisina yonelik isbirligi; cevresel etki, inovasyon ve seffaflik
konusunda ortak anlayisi yansitiyor. Yeni Sea2see magazasi,
mUsterilere markanin okyanus ve denizlerin korunmasi odak-
li misyonu ve degerleriyle dogrudan etkilesim kurma firsati
sunuyor. Grenoble’'in yaya alisveris caddelerinden birinde
bulunan yeni magaza, Sea2see'nin sirddrilebilir degerlerini
yansitan ¢agdas bir i¢ tasarimiyla dikkat cekiyor.

SeaZsee has partnered with independent French optician
Julien Clavel to open a store in the center of Grenoble,
designed specifically for the brand’s sustainable eyewear.
The collaboration for the store opening reflects a shared
understanding of environmental impact, innovation, and
transparency. The new SeaZ2see store offers customers the
opportunity to engage directly with the brand’s mission
and values focused on protecting oceans and seas. Located
on one of Grenoble’s pedestrian shopping streets, the new
store features a contemporary interior design that reflects

SeaZsee’s sustainable values.
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Mykita’dan Heykelsi Hafiflik

Mykita, ultra ince asetat cercevelerden olusan Lite koleksiyo-

nuna yeni modeller ekledigini duyurdu. Zarif detaylar, cilali
yUzeyler modern ve etkileyici bir tasarim diliyle yeni optik
silietlerde bir araya geliyor. Sik estetidi ve sade cekiciligiyle
taninan Lite Acetate, yeni 4 mm konektor sayesinde artik
daha cesur ve heykelsi bir gérinim sergiliyor. Bu tasarim
yeniligi, yapisal stabiliteyi artirmakla kalmiyor, ayni zamanda
kullanicisinin ifade glcinu de yukseltiyor. Mykita, heykelsi
hafifligi kusursuzca sundugu en yenileriyle, cesur cizgiler ve
sessiz ltks dengesini bir kez daha kuruyor.

Mykita has announced the addition of new models to its
Lite collection, featuring ultra-thin acetate frames. Elegant
details and polished finishes come together in new optical
silhouettes with a modern and impressive design language.
Known for its sleek aesthetics and understated appeal, Lite
Acetate now boasts a bolder, more sculptural direction with
the new 4 mm connector. This design innovation not only
increases structural stability but also enhances the wearer’s
expressive power. Mykita once again strikes the balance
between bold lines and understated luxury with its latest
offerings, which flawlessly deliver sculptural lightness.

Tree Spectacles’dan Ayra Serisi

Tree Spectacles minimalist anlayisla hazirladigo yeni Ayra ko-
leksiyonunu tanitti. Bagimsiz italyan marka Ayra koleksiyo-
nunda titanyum ve zarif seffaf malzemeleri, doygun olmayan
tonlar ve geometrik gizgilerle birlestirmistir. Tree Spectacles’in
Kurucu Ortagr Marco Barp, “Yeni Ayra koleksiyonu her seg-
mente sureklilik ve derinlik kazandirmak, mevcut her serinin
kimligini guclendirmek gibi net bir amactan dogdu. Her mo-
del, bir bUtunln parcasi olarak tasarlanmis, birbiriyle cakisma-
yacak, mevcut ve gtincel modelleri taze bir tasarim esintisiyle
zenginlestirecek sekilde tasarlanmistir” dedi.

Ayra Series by Tree Spectacles

Tree Spectacles introduced its new Ayra collection. The
independent Italian brand has combined fine titanium and
elegant transparent materials with desaturated tones and
gentle geometric lines in the Ayra. Tree Spectacles Co-Founder
Marco Barp said: “The new Ayra collection is born with a clear
intention: to provide continuity and depth to every segment
of the collection, strengthening the identity of each existing
series. Fach model has been conceived as part of a whole,
designed to complement, not to overlap, to enrich the existing
and current models with a breath of fresh design.”
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Eyecon Kapilarini 2. Kez Actyor

Luks gozluk fuari Eyecon, 6-8 Mart 2026 tarihleri arasinda New
York'taki Glasshouse'da ikinci kez dizenlenecegini duyurdu.
Fuar, gozlik tasarimcilarini, perakendecileri ve moda dunya-
sinin édnde gelen isimlerini bir araya getirecek. Eyecon 2026,
ilk yilin inovasyon ve hikaye anlaticiligi odakli temelini daha da
guclendirirken, misyonunu genisleterek yeni nesil ltks gozlik-
leri 6ne cikaracak. Eyecon, yeni nesil tasarimcilari, vizyoner pe-
rakendecileri ve sinirlari zorlayan yaraticilari bir araya getirirken,
gozluk sektorint sekillendiren ustalik ve etkilere sahip koklu
markalarin mirasini da onurlandirmaya devam edecek.

Premium luxury eyewear show Eyecon announces its second
edition at The Glasshouse in New York City from March
6-8, 2026. The show will bring together influential eyewear
designers, retailers and fashion insiders. Eyecon 2026 will
both build on the inaugural year’s foundation of innovation
and storytelling and expand its mission to highlight the
next generation of luxury eyewear. Eyecon will include
emerging designers, visionary retailers and boundary-
pushing creatives, while also continuing to honor the legacy
of established brands whose craftsmanship and influence
have shaped the eyewear industry.

DEG Alt1 Fransiz Markasiyla Genisliyor

Design Eyewear Group, Fransiz sirket Knco'dan 6 gozlik
markasini satin aldigini duyurdu. Satin alma, 2 tescilli yetis-
kin markasi olan Francois Pinton ve Karavan, 2 tescilli cocuk
markasi olan Karavan Kids ve Kaliboo ile lisansh cocuk mar-
kalari Jacadi ve Catimini'yiiceriyor. Design Eyewear Group'un
Ceo'su Lars Flyvholm, “Bu yeni satin alim, yolculugumuzda
bir baska 6nemli adimi simgeliyor. Haziran ayinda Menrad'i
satin almamizin ve Jaguar, Joop, Bogner ve Morgan ile lisans
anlasmalari yapmamizin ardindan, bu yeni adimimiz bize bi-
ylime icin daha da genis bir temel sagliyor.”

Design Eyewear Group announced the acquisition of six eyewear
brands from the French company Knco. The acquisition includes
two proprietary adult brands — Francois Pinton and Karavan —
two proprietary children’s brands — Karavan Kids and Kaliboo
— as well as the licensed children’s brands Jacadi and Catimini.
Design Eyewear Group’s Ceo Lars Flyvholm said: “This is another
important step in our journey. Following our June acquisition
of Menrad and the licensing agreements with Jaquar, Joop!,
Bogner, and Morgan, this new addition gives us an even
broader foundation for growth.”
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Off-White Mondottica Portfoytine Katildi

Mondottica Group, Off-White™'1 portféyine ekleyerek Iiks
marka ortaklarini daha da genisletti. Dinyanin en etkili ve en
cok talep géren moda markalarindan biri olan Off-White™,
Mondottica Group ile 1 Ocak 2026'da piyasaya surulecek olan
Uniseks gtines gozlugu ve optik gozlik modellerinden olusan
eksiksiz bir koleksiyon icin isbirligi yapiyor. Mondottica Ceo’su
Tony Pessok, “Luks marka ortaklarimizdan olusan portfo-
yimuzi daha da genisletirken, Off-White™’I Mondottica
Group‘a dahil etmekten blyuk mutluluk duyuyoruz. Gozlik
Urtin yelpazemizi zenginlestiren Off-White™, luks sektdrinde
yenilik¢i bir disince lideridir” dedi.

Mondottica Group further expands its portfolio of luxury
partners with the addition of Off-White™. One of the world’s
most influential and in-demand fashion labels, Off-White™ is
partnering with Mondottica Group on a full range of unisex Sun
and Optical eyewear styles launching on 1 January 2026. Tony
Pessok, Ceo of Mondbottica said, “We are delighted to welcome
Off-White™ to the Mondottica Group. Elevating our eyewear
offer, Off-White™ s an innovative thought leader within
the luxury sector. We are pleased to develop and showcase
our range of genderless Optical and Sun styles for the next
generation of luxury consumers.”

J.E. Rey Cocuklari Ozgtrlestiriyor

JE. Rey, 40. yildonimind en sembolik tasarimlarindan
JF2207’nin yeniden yorumu olan Iconic40’in lansmaniyla kutlu-
yor. Sektdrde Scorpion olarak taninan JF2207 ilk kez 2007 yilin-
da piyasaya strtilmustd. Ikonik hale gelen orijinal cerceve; cesur,
dinamik ve tartismasiz avantgart bir tasarim ifadesi sunuyor. J.F.
Rey, 40 yillik yaraticilik deneyimini onurlandirmak icin inovatif
bir bakis acisiyla Scorpion’u yeniden yorumlayarak Iconic40’'a
hayat verdi. Her renk icin sadece 400 adet Uretilen Iconic40;
rafine yUzeyler, premium malzemeler ve 6zel bir renk paleti ile
orijinal modelin heykelsi avangart ruhunu daha da yuceltiyor.

J.F. Rey celebrates its 40th anniversary with the launch of
Iconic40, a reinterpretation of one of its most iconic designs,
the JF2207. Known in the industry as the Scorpion, the JF2207
was first launched in 2007. The original frame, which has
become iconic, offers a bold, dynamic, and unquestionably
avant-garde design statement. J.F. Rey has created Iconic40
by reinterpreting Scorpion with an innovative perspective
to honor its 40 years of creative experience. Produced in a
limited edition of only 400 pieces per color, Iconic40 elevates
the original model’s sculptural avant-garde spirit with refined

finished, premium materials, and an exclusive color palette.
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Kering Eyewear’den 3. Ceyrekte Gelir Artisi

Kering Eyewear Gglncl ceyrek kazang agiklamasinda, 2024
yilinin ayni dénemine kiyasla ytzde 7’lik bir gelir artisi bildir-
di. Kering Eyewear ve kurumsal segmentin toplam geliri 2025
yilinin Gglinct geyreginde 448 milyon Euroya ulastl. Bu rakam,
raporlanan rakamlara gore ylzde 2, karsilastirilabilir bazda ise
ylzde 6 artisa tekabul ediyor. Kering Group’un, tctncl ceyrek-
te raporlanan gelirlerinde ise ytzde 10°luk bir disus yasarken,
karsilastirilabilir gelirlerde ytzde 5’lik bir azalma kaydedildi.
Kering Group, bu oranlarin 2025'in ikinci ceyregindeki yizde
15'lik dususe kiyasla bir iyilesme oldugunu agikladi.

Kering Eyewear reported a 7% increase in revenue in its third-
quarter earnings announcement compared to the same period
in 2024. Total revenue for Kering Eyewear and the corporate
segment reached €448 million in the third quarter of 2025.
This figure represents a 2% increase on a reported basis
and a 6% increase on a comparable basis. Kering Group’s
reported revenue declined by 10% in the third quarter, while
comparable revenue decreased by 5%. Kering Group stated
that these figures represent an improvement compared to the
15% decline in the second quarter of 2025.

Nirvan Javan'dan Ilk 3D Baski Seri

Nirvan Javan 3D baski yontemiyle hazirladidi ilk koleksiyo-
nunu sunuyor. 10 yilini kutlayan marka Zurich isimli yeni ko-
leksiyonunda en kucuk ayrintiya kadar yenilikciligi sergiliyor.
Zurich serisindeki cercevelerin 6n kisimlari PA12 nylon tozun-
dan 3D baskiyla Uretilmis; 6n cerceve parmak izi birakmayan
Pvd kaplamali premium paslanmaz celik saplar ve 6zel seliiloz
bazli sap uclariyla birlestirilmistir. Nirvan Javan ilk 3D baski
premium serisinde isvicre’de tasarlanip gelistirilen ve konforu
optimum seviyeye cikaran vidasiz pres gecme menteseler kul-
lanmistir. Zurich koleksiyonunda mat siyah yuzeyler, Javan'in
temiz geometrik cizgileriyle tamamlanmistir.

First 3D Printed Line by Nirvan Javan

Nirvan Javan presents its first collection created using 3D
printing technology. Celebrating its 10th anniversary, the
brand showcases innovation down to the smallest detail in
its new Zurich collection. The frame fronts are 3D printed
from PA12 nylon powder, seamlessly combined with high-
grade stainless steel temples featuring a PVD coating, anti-
fingerprint finish, and custom cellulose-based temple tips. A
newly engineered, screwless press-fit hinge — designed and
developed in Switzerland — ensures an exceptionally smooth
and precise movement. The Zurich line features matte black

surfaces complemented by Javan's clean geometric lines.
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Lafont 80’ler Arsivini Yorumladi

Lafont Paris yeni kapsul koleksiyonu Perfect’i tanitti. Yeni kap-
sUl seri, sofistike Fransiz tarzini, zarafetini ve cagdas stilini yansi-
tiyor. Lafont 80'lerdeki Penelope, Showtime ve Ramatuelle gibi
ikonik tasarimlarini dekoratif civi ve kristal detaylariyla yeniden
yorumluyor. KontrollG hacimleri, parlak kenarlari ve micevher-
lerden ilham alan tasarimiyla Perfect kapsul koleksiyonu, Lafont
Paris'in yaraticih@ini ve ince iscilige olan baghhigini kutluyor.
Perfect kapstlundeki her parca zarif bir estetigin cesaret ve
otantik Fransiz duyarliligiyla bulusmasini temsil ediyor. Lafont
yeni modelleriyle kadinlara kendine glveni vadediyor.

Lafont Reinterprets its 80s Archive

Lafont Paris has unveiled its new capsule collection, Perfect.
The new capsule reflects sophisticated French style, elegance,
and modern flair. Lafont reinterprets iconic designs from
the 80s, such as Penelope, Showtime, and Ramatuelle,
with decorative studs and crystal details. With its controlled
volumes, bright edges, and jewelry-inspired design, the
Perfect capsule celebrates Lafont Paris’ creativity and
commitment to fine craftsmanship. Each piece in the Perfect
capsule represents the meeting of refined aesthetics with
boldness and authentic French sensibility. Lafont promises
women confidence with its new models.

Izipizi Spor Tutkunlarina Ulastyor

Paris merkezli Izipizi yepyeni bir teknolojik adim atarak doga
ve spor tutkunlari tasarladigi Flash’i sunuyor. Minimalist ciz-
gileri ve teknik &zellikleri glclt olan Uniseks glnes gozltgu
Flash, 1sik gecislerine uyum saglayan ve her turla arazide go-
rust optimize eden yapisiyla her kosulda keskin ve net bir
goris vadediyor. Akilli fotokromik cam sayesinde, renk tonu
saniyeler icinde kategori 1’den 3’e otomatik olarak degisen
1sik kosullarina gore ayarlaniyor. Flash, cesur tasarimi, perfor-
mansa hizmet eden teknolojisi ve cok yonlulugu ile Izipizi'nin
aktif agik hava sporlari tutkunlarina ulasmasini saghyor.

Izipizi Reaches Sports Enthusiasts

Paris-based Izipizi takes a bold technological step with the
launch of Flash, designed for nature and sports lovers. The
unisex sunglasses feature minimalist lines and advanced
technical qualities, offering sharp and clear vision in any
condition by adapting to changing light and optimizing
visibility across all terrains. Thanks to smart photochromic
lenses, the color tint automatically adjusts within seconds
from category 1 to 3 according to the light conditions.
With its daring design, performance-driven technology, and
versatility, Flash allows Izipizi to connect directly with active

outdoor sports enthusiasts.
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Prada Linea Rossa’dan Yeni Kampanya

Prada Linea Rossa, yeni gozluk kampanyasi New Hights'i marka
yizi Unli aktor Jake Gyllenhaal ile tanitiyor. Unli aktér gecen
sezon Luna Rossa Prada Pirelli ekibi ile yelkencilik odakli kam-
panya sonrasl bu kez yuksek irtifali zirvelere odaklanarak acik
hava cekimlerine devam ediyor. Rory van Milligen tarafindan
cekilen yeni kampanyada, zorlu yUrdyds icin donanimli aktérin
kararlilik ve odaklanma ile buzlu manzaralarda yol alisi vurgula-
niyor. Prada Linea Rossa, yeni gozlUklerinin enerjisini ve diren-
cini; zorlu ortamlara uyum saglamak ve dayanmak icin gereken
fiziksel ve zihinsel glicti hatirlatan kampanyasiyla kutluyor.

New Campaign by Prada Linea Rossa

Prada Linea Rossa introduces its new eyewear campaign,
New Heights, featuring brand ambassador Jake Gyllenhaal.
Following last season’s sailing-focused campaign with the
Luna Rossa Prada Pirelli team, the famous actor continues his
outdoor shoots, this time focusing on high-altitude peaks.
Shot by Rory van Milligen, the new campaign highlights the
actor’s determination and focus as he navigates icy landscapes
equipped for challenging treks. Prada Linea Rossa celebrates
the energy and resilience of its new eyewear with a campaign
that evokes the physical and mental strength required to adapt
to and endure demanding environments.

Atlant’dan Yepyeni Titanyum Seri

Gigi Studios tarafindan erkeklere ¢zel ve onlarin essiz ifa-
de glcinu tamamlamak amaciyla kurulan Atlant Eyewear,
titanyum yapilarla hazirladigi yeni koleksiyonunu sunuyor.
Form ve malzeme deneylerini surdiren Atlant’in yeni kolek-
siyonu; teknik, dayaniklilik ve tasarim arasindaki bagi guc
lendirerek markanin mimari hassasiyetini metalik evrene ta-
siyor. Koleksiyon saf titanyum ve beta titanyumdan Uretilen
yeni cerceveleri iceriyor. Bu yapilar hafiflikleri, esneklikleri ve
dayanikliliklari ile 6ne cikiyor. Atlant erkekler icin yenilikgilik
ile konforu dengeleyen, cesur stiller sunuyor.

New Titanium Series by Atlant

Atlant Eyewear, founded by Gigi Studios specifically for men to
complement their unique expressive power, presents its new
collection crafted from titanium structures. Continuing its
experiments with form and material, Atlant’s new collection
strengthens the bond between technology, durability, and
design, bringing the brand’s architectural precision into the
metallic universe. The collection features new frames made
from pure titanium and beta titanium. These structures stand
out for their lightness, flexibility, and durability. Atlant offers

bold styles for men that balance innovation with comfort.
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Gigi Studios Roots Serisini Sunar

Gigi Studios yeni Roots koleksiyonunu sunuyor. Marka, Root
serisi icin diinyanin dayanikliligindan, doganin déngulerinden
ve bu dongulerin yavas yavas ortaya ¢ikisindan ilham aliyor.
Koleksiyon, hassas geometrik cizgilerle organik sekilleri bir-
lestirerek yap! ve 6ngérilemezlik arasinda bir denge kuruyor.
Mazzucchelli ile isbirligi icinde mineral benzeri damarlari olan
Ozel asetatlar gelistiren Gigi Studios, bu sayede renk zengin-
ligi ve gorsel derinligi garantilemistir. Seride buyik boy kare
cerceveli Shale, gucli karakteri ve belirginligi ile 6ne gikarken,
Moss modeli ise organik nianslara sahip yesil mermer desenli
kedi gozu formuyla dikkat cekiyor.

Gigi Studios Presents Roots

Gigi Studios presents its new Roots collection. The brand is
inspired by the resilience of the earth, the cycles of nature,
and the slow unfolding of nature for Root series.The collection
combines precise geometric lines with organic shapes,
achieving a balance between structure and unpredictability.
In collaboration with Mazzucchelli, exclusive acetates featuring
mineral-like veins have been developed, adding chromatic
richness and visual depth. An oversized square frame, Shale
stands out strong character and definition, and model Moss, a
green marbled cat-eye with organic nuances.

Theo, Asetat ve Metali Kutluyor

Belcikall Theo Eyewear en yenisi Partnership’i sunuyor. Yeni
koleksiyon Duet, Pair, Couple, Twosome ve Dua adli 5 mo-
delden olusuyor. Yeni Theo modellerinin asetat 6n yuzleri,
titanyum saplarla birlestirilmis ve her iki malzeme arasindaki
zarif denge asetat sap uclariyla ideal bir sekilde saglanmistir.
Partnership icin secilen renklerin kullanilan malzemelerle uyu-
mu estetik guzelligi garantilerken, serinin timdne gorsel ritim
ekliyor. Theo, asetat ve titanyum arasindaki dengeyi kutladigi
Partnership koleksiyonuyla, dayaniklilik, hafiflik ve estetigin
guclu birlikteligini gdzler dniine seriyor.

Theo Presents Partnership

Belgian Theo Eyewear presents its latest collection,
Partnership. The new collection consists of five models: Duet,
Pair, Couple, Twosome, and Dua. The acetate fronts of the
new Theo models are combined with titanium temples, and
the elegant balance between the two materials is perfectly
achieved with acetate temple tips. The harmony of the colors
chosen for Partnership with the materials used quarantees
aesthetic beauty while adding visual rhythm to the entire
series. With the Partnership collection, which celebrates the
balance between acetate and titanium, Theo showcases the

powerful combination of durability, lightness, and aesthetics.
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Mondottica, Palm Angels ile Anlasti

Mondottica Group, Palm Angels'i yeni liks marka ortagi olarak
duyurdu. Sinirlart olmayan kuresel bir marka olan Palm Angels,
Mondottica Group’un genisleyen ltiks marka portféyine Vivi-
enne Westwood'un ardindan katiliyor. Palm Angels 2026 gu-
nes gozIligi ve 2026 ilkbahar/Yaz optik cerceve koleksiyonu 1
Ocak 2026 tarihinden itibaren satisa sunulacak. Kaliforniya’'nin
karsi kultaring italyan zanaatkarligiyla birlestiren ve liiks sokak
giyiminin kuresel bir semboli haline gelen Palm Angels'in 2026
glines gozltgu koleksiyonu, bes renge kadar 20 asetat ve me-
tal Giniseks modelden olusuyor.

Mondottica Inks with Palm Angels

Mondottica Group has announced Palm Angels as its new
luxury brand partner. Palm Angels, a global brand without
boundaries, joins Mondottica Group’s expanding luxury brand
portfolio following Vivienne Westwood. Palm Angels’ 2026
sunglasses and 2026 Spring/Summer optical frame collection
will be available for sale starting January 1, 2026. Combining
California’s counterculture with Italian craftsmanship and
becoming a global symbol of luxury streetwear, Palm Angels’
2026 sunglasses collection consists of up to five colors in 20
acetate and metal unisex models

Marcolin ve Bellisario Vakfi Ortaklig

Marcolin Group, cinsiyet esitligi ve sosyal strdurllebilirligi
tesvik etmek icin ikinci yil Ust Uste Bellisario Vakfi ile glcleri-
ni birlestirdi. Sirket, 17-18 Ekim tarihlerinde Roma’da 25. kez
dazenlenen “Kadinlar, Ekonomi ve Guc” seminerine katildi.
Marcolin Group, insan refahini desteklemek icin is-yasam
dengesi, esnek calisma saatleri, uzaktan calisma ve 7/24 psi-
kolojik destek hizmeti gibi konulari kapsayan sosyal yardim
programlarini tesvik ediyor. Marcolin ayrica Liderlik Akademi-
si araciligiyla ozellikle kadin liderlige odaklanarak gelecekteki
yoneticilerin gelisimine yatirim yapiyor.

For the second year in a row, Marcolin Group has joined
forces with the Bellisario Foundation to promote gender
equality and social sustainability. The Company took part
in the 25th edition of the “Women, Economy & Power”
seminar, held in Rome from October 17 to 18. To support
people’s well-being, Marcolin promotes welfare programs
for work-life balance, flexible working hours, remote work,
and a 24/7 psychological support service. Through its
Leadership Academy, the Group invests in developing future
managers, with a specific focus on female leadership.
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2027 Gozluk Trend Raporu Hazir!

Selin Olmsted Studio, g6z bakim uzmanlari, bagimsiz géz-
lGk markalari, yasam tarzi markalari, lisans sirketleri, tasarim
okullarr ve gozltk dreticileri icin hazirladigi 2027 GozIuk Trend
Raporu'nu yayinladi. 50 sayfanin Uzerindeki rapor; moda,
muzik, sanat, mimari ve tasarim trendlerinin 2027'de g6zluk
tasarimi, gelistiriimesi ve pazarlanmasina nasil etki edecegi-
ne dair 6nemli bilgiler sunuyor. Markanin Kurucusu ve Kreatif
Direktort Selin Olmsted, “Bu yil raporumuzu tasarim 6ngo-
rUlerinin yani sira, Uretim uzmanhigini da dahil ederek bir Gst
seviyeye tasidik” dedi.

2027 Eyewear Trend Report Is Here!

Selin Olmsted Studio has released its 2027 Eyewear Trend
Report, prepared for eye care professionals, independent
eyewear brands, lifestyle brands, licensing companies, design
schools, and eyewear manufacturers. Spanning over 50
pages, the report offers valuable insights into how fashion,
music, art, architecture, and design trends will influence
eyewear design, development, and marketing in 2027.
Founder and Creative Director Selin Olmsted said, “This year,

we've elevated our report by incorporating manufacturing
expertise alongside design forecasting.”

Zeiss ve Fielmann isbirligi Yapti

Zeiss Vision Care, Fielmann Group'tan Ocumeda AG'nin yUz-

de 10 hissesini 10 milyon Euroya satin aldigini ve yizde 25
hisseye kadar daha alma niyetinde oldugunu duyurdu. Bu is- = _
lemle Ocumeda’nin degeri 100 milyon Euro olarak belirlendi. e A ﬂ d

Fielmann Group Ceo’su Marc Fielmann, “Zeiss Vision Care'i

Ocumeda’nin stratejik yatirimaisi olarak aramiza almaktan
buytk mutluluk duyuyoruz. Bu ortaklik, birincil g6z bakimini

erisilebilir ve uygun fiyatli hale getirmeyi hedefleyen 2035 bu-

yUme stratejimiz icin dnemli bir kilometre tasidir. Bu isbirligi — T

o2

sayesinde herkesin dinyadaki glzellikleri gérmesine yardimci
olma amacimizi strddriyoruz” dedi.

/lc

Zeiss & Fielmann Become Partners

t i</, ‘ it Nt "\ SELIN
Zeiss Vision Care has announced that it has signed a definitive & A

agreementto acquire a 10% stake in Ocumeda AG from Fielmann i

Group for €10m, with the intention to acquire up to a 25% stake.

The transaction values Ocumeda at €100m. Marc Fielmann, Ceo m

of Fielmann Group: “We are excited to welcome Zeiss Vision
Care as a strategic investor in Ocumeda. This partnership marks T ESS . ' - n
an important milestone in Fielmann Group’s Vision 2035 growth

strateqy, which aims to make primary eyecare accessible and
affordable. This way we pursue our purpose that help everyone

hear and see the beauty in the world.”
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Ingiliz Tasarimi Japon Ustaligryla Bulustu

Cutler and Gross, ingiliz tasarim mirasini Japon ustaligiyla
birlestiren yeni koleksiyonu Knightsbridge Green'i tanitti.
Uc optik cerceve ve iki giines gozligu modelinden olusan
koleksiyondaki her cerceve, sekiz aylk bir ustalik ve 300 asa-
mal bir stirec sonucunda metalden 6zenle Uretildi. Kreatif
Direktor Alessandro Marcer, Art Deco doneminin grafiksel
ozglveninden ilham alarak, ince detaylarla geometrisini
Knightsbridge Green icin yeniden yorumladi. Koleksiyon, ti-
tanyumun agirlik olmadan gug, asirilik olmadan zarafet ve
form ile islev arasinda zamansiz bir denge kurma gibi tim
essiz ozelliklerini tasiyor.

British Design Meet Japanese Mastery

Cutler and Gross unveils Knightsbridge Green, a new collection
that bridges British design heritage with Japanese mastery.
Comprising three optical and two sunglass styles, each frame
is the result of eight months of craftsmanship and a 300-step
process as an act of devotion rendered in metal. Creative
Director Alessandro Marcer draws on the graphic confidence
of the Art Deco era, reinterpreting its geometry through fine
detailing. The collection embodies everything titanium stands
for: strength without weight, elegance without excess, and a
timeless balance between form and function.

l.a. Eyeworks Yeni Lokasyona Gegti

l.a. Eyeworks, Los Angeles'ta yeni bir merkez acti. Yapimi iki
yildir stren lokasyon, pergola ile 6rtdlu bir yurtyus yoluyla
baglanan iki binadan olusuyor. BiyUk olan bina, markanin
receteli gozlUk ve glines gozlugu koleksiyonlarinin sergilen-
digi showroom'a ev sahipligi yapiyor. l.a. Eyeworks iletisim
Direktort Brent Zerger, “Cogalan fikirlerimiz icin daha genis
bir yer agmamiz gerekiyordu. Burayl, Universitelerdeki gibi fi-
kir alisverisinde bulunmak ve yeni kesifler yapmak amaciyla
actigimizdan kampds olarak adlandiriyoruz” dedi. Markanin
yeni merkezi Escher GuneWardena Architecture’in yéneticileri
Frank Escher ve Ravi GuneWardena tarafindan tasarlandi.

l.a. Eyeworks Moves to New Location

l.a. Eyeworks has opened a new center in Los Angeles. The
location, which took two years to build, consists of two
buildings connected by a pergola-covered walkway. The
larger building houses a showroom displaying the brand’s
prescription eyewear and sunglasses collections. Brent Zerger,
Director of Communications at la. Eyeworks, said, “We
needed room for the expanding width of our ideas. We refer
to it as a campus in the sense of a place to exchange ideas
and make discoveries.” The brand’s new location was designed
by Frank Escher and Ravi GuneWardena, the principals of L.A-

based Escher GuneWardena Architecture.
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Barton Perreira’dan Heykelsi Sofistikelik

Barton Perreira, yeni Sculptural Sophistication koleksiyonunu
tanittl. Sculptural Sophistication serisi heykel tasarimini ve mi-
mari etkileri kesfediyor. Algiyl yeniden sekillendiren ve gele-
neklere meydan okuyan 6zgdr ruhlu bireyler icin tasarlanan
bu koleksiyon, organik geometriyi, beklenmedik seffafliklari
ve heykel gibi egimli kenarlari én plana ¢ikariyor. Her cerceve,
Japon ustalarin titiz dokunuslariyla Uretilerek form ve islevin
uyum icinde bir araya geldigi bir denge sagliyor. Renk paleti,
yarl saydam notr renkler, klasik kaplumbaga desenleri, Kali-
forniya 1s1gini yansitan ton gecisleri ve Murano camini anim-
satan ombré lenslerden olusuyor.

Barton Perreira unveils new Sculptural Sophistication collection.
Sculptural Sophistication is an exploration of sculptural design
and architectural influence. Designed for free thinkers who
reshape perception and defy convention, this collection
celebrates organic geometry, unexpected transparencies, and
sculptural beveling. Each frame is executed with the meticulous
touch of Japanese artisans, ensuring a balance where form
and function meet in harmony. The color palette features
translucent neutrals, classic tortoises, tonal gradients that echo
California light, and ombré lenses reminiscent of Murano glass.

Essilor Stellest FDA Onayi Aldi

EssilorLuxottica, cocuklarda miyopi ilerlemesini yavaslatmak
tzere gelistirilen Essilor Stellest caminin ABD Gida ve ilac Da-
iresi (FDA) tarafindan onaylandigini duyurdu. Bu onayla Stel-
lest, ABD'de piyasa onayi alan ilk ve tek gozluk cami olma
niteligini tasiyor. Sirket, uzun yillara dayanan arastirma ve
gelistirme calismalari sonucunda gelistirilen bu yeniligi kisa
stire icinde ABD'li g6z saglgi profesyonelleri araciligiyla kulla-
nicilarla bulusturacak. FDA onayi, EssilorLuxottica’nin miyopi
yonetiminde kuresel liderligini pekistiren dnemli bir kilometre
tasl olarak degerlendiriliyor

Stellest Secures FDA Approval

EssilorLuxottica has announced that its Essilor Stellest lenses,
developed to slow myopia progression in children, have
received approval from the U.S. Food and Drug Administration
(FDA). With this approval, Stellest becomes the first and only
eyeglass lenses to gain market authorization in the United
States. The company plans to make this innovation, developed
through years of research and development, available to users
in the near future through U.S.-based eye care professionals.
FDA approval is seen as a significant milestone that reinforces

EssiLux’s global leadership in myopia management.
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Andy Wolf'dan Sonbahar Tonlari

Andy Wolf sonbahar mevsimin 6zUnU yansitan yeni koleksi-

yonunu sunuyor. Autumn Shades, cesur tasarimin sonbaharin
sakin sicakhigiyla bulustugu kontrasti kutluyor. Avusturya ve
Fransa'da el isciligi ile Uretilen yeni Andy Wolk cerceveleri, do-
ganin daha derin tonlara gegisini yansitan zengin kahverengiler,
koyu yesiller ve dumanli kehribar renklerini barindiriyor. Andy
Wolf yeni koleksiyonu ile hem saglam hem de ifade gticti yuk-
sek ve sagladigi konforla kullanicisinin stiline eslik edecek es-
siz tasarimlar sunuyor. Markanin sofistike zarafeti tamamlayan
yeni modellerini web sitesi Uizerinden inceleyebilirsiniz.

Andy Wolf presents its new collection reflecting the essence of
autumn. Autumn Shades celebrates the contrast between bold
design and the calm warmth of autumn. Handcrafted in Austria
and France, the new Andy Wolf frames feature rich browns, deep
greens, and smoky amber hues that reflect nature’s transition to
deeper tones. With its new collection, Andy Wolf offers unique
designs that are both sturdy and expressive, complementing the
wearer’s style with the comfort they provide. You can explore the
brand’s new models, which complement wearer’s sophisticated
elegance perfectly, on its website.

Ahlem x Campbell Addy Kapsulu

Luks gozlik markasi Ahlem ve (inlii Gana kékenli ingiliz moda
fotografcisi ve sanatci Campbell Addy, ilk isbirliklerinin lans-
manini duyurdu. 1960°larin Bati Afrika‘sinin kendini cesurca
ifade etme tarzindan ve Addy’nin modern Londra’daki dias-
porik yasam deneyiminden ilham alan sinirli sayida Uretilen
kapsul koleksiyon, iki kultiri zamansiz ve son derece kisisel
bir vizyon altinda birlestiriyor. Ahlem x Campbell Addy kolek-
siyonu, her modelden 250 adet olarak sinirli sayida Uretildi.
Kapstl koleksiyon, yalnizca Ahlem perakende magazalarin-
dan ve markanin web sitesinden satisa sunuluyor.

Luxury eyewear brand, Ahlem and acclaimed British-Ghanaian
fashion photographer and artist Campbell Addy announced
the release of their debut collaboration. Inspired by the bold
self-expression of 1960s West Africa as well as Addy’s own
experience of diasporic life in modern London, the limited-
edition capsule collection unites two cultures under one
timeless and deeply personal vision. Ahlem x Campbell Addy
collection is offered in numbered editions of 250 pieces per
style. The capsule collection is available exclusively at Ahlem

retail stores and the brand’s website.
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HOFFMANN NATURAL &

Dogal bufalo boynuzuna
ortak tutkuyla baslayan
Hoffmann Natural ve Press
Eyewear isbirligi, sektdrel
birlikteliklerin giictind bir
kez daha kanithiyor.

Almanya’nin Eifel bolgesinden premium
marka Hoffmann Natural Eyewear, 1978
yilindan bu yana bufalo boynuzunun
onclsu olarak bu dogal ve sirdirilebi-
lir malzemenin farkli ve Gstin yonlerini
benzersiz koleksiyonlariyla gbzler dniine
seriyor. Hoffmann’da cesur formlara,
modern renk paletlerine, cagdas ve 6z-
glin tasarimlara donisebilen bu dogal
malzeme, gercek glicinl markanin goz-
|Gk tutkusundan ve Ustln iscilik hassasi-
yetinden aliyor. Hoffmann atolyesi 2024
yihindan itibaren artik yalnizca kendi
koleksiyonlarini Gretmekle kalmiyor; Ro-
bert Marc NYC ve Morgenthal Frederics
gibi ikonik markalardaki 20 yili askin de-
neyimiyle Amerikan gozIik tasarimina
yon veren Jeff Press ile de giderek glc-
lenen bir ishirligi yapiyor. Gozliklere ve
ozellikle dogal bufalo boynuzuna ortak
tutkunun okyanus asan bir isbirligine
nasil dontstigi hakkinda Hoffmann Na-
tural Eyewear Sahibi Wolfgang Thelen
ve Press Eyewear Kurucusu ve Kreatif
Direktoru Jeff Press ile gerceklestirilen
roportajl sunuyoruz.

PRESS

Hoffmann Natural and Press
Eyewear, united by a shared
passion for natural buffalo
horn, prove once again the
power of collaboration in the

eyewear industry.

Germany’s  premium brand  Hoffmann
Natural Eyewear, based in the Eifel region,
has been a pioneer in buffalo horn since
1978, showcasing the unique and superior
qualities of this natural and sustainable
material through its exceptional collections.
At Hoffmann, this
transforms into bold shapes, modern

natural  material

color palettes, and contemporary, original
designs, drawing its true strength from the
brand’s passion for eyewear and dedication
to superior craftsmanship. Since 2024,
Hoffmann’s atelier has not only produced
its own collections but has also engaged
in a growing collaboration with Jeff Press,
the founder and creative director of Press
Eyewear, whose experience of over 20 years
in iconic brands such as Robert Marc NYC and
Morgenthal Frederics has shaped American
eyewear design. We present an interview
with Wolfgang Thelen, Owner of Hoffmann
Natural Eyewear, and Jeff Press, Founder
and Creative Director of Press Eyewear,
about how a shared passion for eyewear,
and specifically for natural buffalo horn, has

evolved into a transatlantic collaboration.

EYEWEAR

Merhaba Wolfgang ve Jeff. ilk olarak
ne zaman ve nerede tanistiginizdan
bahseder misiniz?

Wolfgang: Merhaba, Jeff ile tanismamiz
2002 vyilina kadar uzaniyor. Kokli liks
gozlik markasi Morgenthal Frederics’in
Kurucusu Richard Morgenthal ile birlikte
Eifel'deki atolyemize ziyarete gelmislerdi.
2002 yili benim icin hem kizimin dogum
yili olusu hem de ayni zamanda Jeff ile iki-
mizi de heyecanlandiran ilk kreatif proje
ortakliklarimizin baslangic yili olmasi baki-

mindan 6nemli bir donemdir.

Jeff: Evet, 2002 yili benim icin de 6nem-
li bir donim noktasidir. Almanya’daki bu
geleneksel gozlik yapim atolyesine ilk ge-
lisimdi ve uzun siredir sektérde olsam da
ilham dolu, yeni dostluklarin kuruldugu bu
ziyaret sonrasl yepyeni bir donemin basla-
yacaginin heyecanini hissetmistim.

Hello Wolfgang and Jeff. Could you start by
telling us when and where you first met?

Wolfgang: Hello! Our first meeting actually
dates back to 2002. Jeff came to visit our
workshop in the Eifel region together
with Richard Morgenthal, founder of
the long-established luxury eyewear
brand Morgenthal Frederics. That year
was memorable for me in two ways: it
was the year my daughter was born and
also the beginning of our first creative
collaborations, which excited both of us
from the start.

Jeff: Yes, 2002 was a turning point for
me as well. It was my very first visit to a
traditional eyewear workshop in Germany,
and even though | had already been in the
industry for some time, | remember feeling
the thrill of a new era that would be full of
inspiration and friendship.



| 50 | YABANCI ROPORTAJ

Jeff, gozliik sektoriinde uzun siiredir yer
aliyorsunuz. 2024'te kendi markaniz
Press Eyewear’i kurdunuz. Sizi bu adima
yonlendiren neydi?

Jeff: Bu adimi atmak igin artik dogru zama-
nin geldigini hissettim. Bir buguk yasindan
itibaren gozlik kullanmasi gereken biriy-
dim ancak 23 yasina kadar bu meslegin
icerisinde olacagimi hi¢ disinmemistim.
1998 yilinda optik endustrinin ikonik ismi
Robert Marc’in magazasinda satiscl olarak
baslayan yolculugum beni kendi markama
kadar getirdi ve gozlik tarihini 6zellikle de
90’lari hep etkileyici bulmusumdur. Ben
de markami bu déneme cagdas ve cok
boyutlu bir bakis agisiyla yaklagsmak igin
genis bir firsat olarak gordim. Cikis nok-
tam; otomotiv tasarimi, micevher tasari-
mi, muzik ve moda ikonlari gibi cok farkh
ilham kaynaklarindan beslenen bir gozlik
markasi yaratmak oldu ancak her seyin
merkezinde malzeme durmaliydi. Tim
tasarimlarimizda malzeme yildiz olmaliydi
¢clinkd ancak bu sayede her parca kendine
0zgU, organik bir akisa sahip olabilirdi.

Jeff, you've been part of the eyewear
industry for many years. In 2024, you
founded your own brand, Press Eyewear.
What led you to take that step?

Jeff: | felt it was finally the right moment.
I've been wearing glasses since | was
one and a half years old, yet | never
imagined I'd work in this field until |
turned 23. My journey began in 1998 at
the store of the legendary Robert Marc,
where | started as a salesperson, and
that path eventually brought me to my
own brand. I've always found the history
of eyewear fascinating, especially the
1990s. | saw my brand as an opportunity
to revisit that era with a contemporary
and multi-dimensional perspective. My
starting point was to create an eyewear
brand inspired by diverse fields — from
automotive and jewelry design to music
and fashion icons — but with one core
element: material. In all our designs,
the material had to be the star, because

only then could each piece have its own

unique, organic flow.

Press Eyewear New York merkezli. Sizce

markaniz 6ziinde sehrin tipik ruhunu ve
enerjisini tasiyor mu?

Jeff: New York dyle dinamik bir yer ki, farkli
stillerin karisimi her zaman agik bir kapi bi-
rakiyor. Ben uzun stredir New York’ta ¢a-
lisiyorum ve tasarlamak, ilham almak igin
bu sehri her zaman yeni ve canl bir firsat
olarak gordim. Dunyadaki bircok yerden
ilham alan ama dogdugu sehirden de izler
taslyan bir marka yaratmak istedim. New
York’un cok kulttrld yapisi beni her zaman
cezbetti; bu ylzden tim musteri profilleri-
ne hitap eden, farkh beklentileri karsilaya-
bilen Grinler tasarlamayi seviyorum.

Press Eyewear'in dogal boynuz serileri
icin ortak calisiyorsunuz. i;sbirliginizin na-
sil gelistiginden bahseder misiniz?

Jeff: Benim igin gdzIuk tasarimi en iyi mal-
zemeler ve en Ust el isciligiyle baslar. Boy-
nuz gibi dogal ve seckin bir malzemeyle
calisabilmek istiyordum ve bu alandaki
essiz, cevre dostu ve vizyoner Uretim si-
recini Hoffmann’da buldum. Wolfgang
ve ekibinin hammadde ve Uretim deste-
giyle Morgenthal Frederics i¢in ABD’nin
ilk bufalo boynuzundan gozlik koleksiyo-
nunu 2006’da tasarlamamdan bu yana
yani 20 yildir bir aradayiz. Acikgasi Press
Eyewear’in boynuz serileri icin baskasiyla
calismak aklimin ucundan bile gegmedi.
Wolfgang: Bizim igin de anlamli bir isbirligi-
dir. Jeff’in vizyonu dogal gozluk literattra-
muizde yeni bir boyut acti. Bufalo boynuzu
isindeki uzmanligimizi Jeff’in yaratici yakla-
simi ile birlestirmek her seferinde gercek-
ten heyecan verici bir sinerji yaratiyor.



Press Eyewear is based in New York.
Would you say the brand carries the city’s
typical spirit and energy at its core?

Jeff: New York is such a dynamic place and it
always leaves room for mixing different styles.
've worked here for many years, and for me
the city is a constant source of creativity and
new inspiration. | wanted to create a brand
that draws from global influences yet still
reflects the essence of its home city. I've always
been fascinated by New York’s multicultural
nature; that’s why | love designing products
that appeal to many different people and can
meet varied expectations.

You collaborate on the natural horn
collections of Press Eyewear. How did this
partnership evolve?

Jeff: For me, everything begins with
the finest materials and the highest
craftsmanship. | wanted to work with
a natural and noble material like horn
and | found that unique, eco-conscious,
and visionary approach to production at
Hoffmann. With Wolfgang and his team’s
support in material and manufacturing, |
designed USA’s first buffalo horn collection
for Morgenthal Frederics back in 2006,
and we’ve been working together ever
since. It’s almost 20 years now. Honestly, |
never even considered anyone else for the
horn collections of Press Eyewear.

Wolfgang: It’s a meaningful partnership
for us as well. Jeff’s vision has opened a
new dimension in our world of natural
eyewear. Combining our expertise in
buffalo horn with his creative approach

always creates an exciting synergy.

o
Kreatif Direkt6rii Jeff Press gi
s,

Wolfgang, siz boynuz cercevelerde bir
onciistiniiz. Bu dogal malzemeyi sizin igin
ozel kilan nedir?

Wolfgang: Aslinda bufalo boynuzu gozlik
Uretiminde kullanilan en eski malzemeler-
den biridir. Hafif, dayanikl, estetik, hipoa-
lerjenik ve strdurdlebilir olusu gibi 6zellik-
leri bizi her zaman cezbetti. Ton cesitliligi
inanilmaz; farkl dogal boynuz tonlarini ve
bitki bazli renklendirilmis boynuz plakalarini
birlestirerek ilk 24 yilimizda 500’0 askin farkli
golgeye ulastik.

Jeff, siz de bufalo boynuzuna tutkun bir
tasarimciniz. Peki bu dogal malzeme sizin
icin ne ifade ediyor?

Jeff: Basindan beri, dogal bufalo boynuzunun
glzelligi beni buyllemistir. Bu malzemeyle
her cerceve kendi karakterini barindiriyor ve
ylzle birleserek gozligin en Ust formu hali-
ne geliyor. Press’te birlikte calistgim tasarim-
ctarkadasim Riya Mehta bana hep “boynuzla
tasarim gelistirmek senin mutluluk alanin”
der. Ben de insanlarin gozliiklerinden, ha-
yatlarindaki diger degerli objelerle olan ayni
heyecani duymalarini istiyorum.

Wolfgang, simdi Press’in tiim serilerini
DACH bélgesinde siz pazarliyorsunuz. Bu
ortakhiginizin siirecegini de gosteriyor di-
yebilir miyiz?

Wolfgang: Basindan beri Press’in dogal
boynuz dinyamiza yeni bir boyut, bam-
baska bir derinlik kazandiracagina inani-
yorduk. Bu sebeple hi¢ tereddiit yasama-
dik ve evet aramizda 20 yila uzanan bu
dostluk ve isbirliginin giclenerek strece-
ginin garantisini verebiliriz.

Hoffmann Natural Eyewear Sahibi
Wolfgang Thelen
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Wolfgang, you are considered a pioneer

in horn eyewear. What makes this natural
material so special to you?

Wolfgang: Buffalo horn is actually one of
the oldest materials ever used in eyewear
production. We’ve always been drawn to
it for its lightness, durability, aesthetics,
hypoallergenic nature, and sustainability. The
variety of tones is incredible. By combining
different natural shades and plant-based
dyed horn plates, we’ve created more than
500 unigue hues over the past 24 years.

Jeff, you're also passionate about buffalo
horn. What does this natural material
mean to you personally?

Jeff: From the very beginning, I've been
fascinated by the beauty of natural buffalo
horn. Each frame carries its own character
and merges with the face, becoming the
ultimate form of eyewear. My design partner
at Press, Riya Mehta, often tells me that
“working with horn is your happy place”.
I want people to feel the same sense of
excitement about their eyewear as they do
about the other precious objects in their lives.

Wolfgang, you’re now distributing the
entire Press collection in the DACH region.
Can we take that as a sign your partnership

will continue to grow?

Wolfgang: From the very first moment, we
were convinced that Press would add a fifth
dimension to our natural horn universe.
There was never a moment of hesitation,
and yes, we can say with confidence that
our friendship and collaboration, now
spanning two decades, will continue to
grow even stronger.

Kaynak Source: Spectr
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Global Renk Efsanesi 60 Yasindal

UNITED C
OF BENETTON.




Trevisolu doért kardesin
hikayesi, el emegi sari bir
kazakla basladi. Gergege
donusen hayal Benetton,

60 yildir insanlari renklerin
evrensel diliyle birlestiriyor.

Benetton’un hikayesi, italya’nin Treviso
sehrinde dogan bir aile hayalinin gergek-
lesmesini anlatir. Luciano Benetton 1945
yilinda henliz on yasindayken babasin
kaybettiginde ona kalan miras, yalnizca
caliskanlik hakkinda 6grendikleri ve ailesi-
nin sorumlulugunun artik onda olduguydu.
Maddi durumu giderek kétilesen ailesine
sokakta gazete satarak gelir saglamaya
galisan Luciano, bir yandan da okuluna
devam etti. kisi erkek digeri kiz olan kiigiik
kardeslerine bakma sorumlulugunu onlara
son derece digkiin oldugu icin sevkle ve
tatsizliklar fazla yansitmadan yerine ge-
tiriyordu. Maddi olarak zorlandiklari halde
nesesi ve caliskanligiyla kardeslerine rol
model oluyordu. 1960’li yillara gelindigin-
de kiz kardesi Giuliana, ise giderken giy-
mesi igin ona sari bir kazak o6rdi. Kiglk
kiz kardesinin capcanli bir renkle, 6zenle
ve neredeyse kusursuz bir iscilikle 6rdigi
sari kazagi cok severek giyip ise gittiginde;
kazagin gilizelligine, el emeginin zarafe-
tine aldigl 6vgller Luciano’da miithis bir
kivilcimi tetikledi. Eve heyecanla donen
Luciano’ya gére Giuliana’'nin el becerisi ve
kendi ticari yatkinlig birlesecek ve ailele-
rine ait bir is kuracaklardi. Agabeylerinin
bu projesine hevesle katilan Benetton
kardesler birleserek akordeonlarini ve bi-
sikletlerini satti. Renklerin, emegin ve aile
baginin glictini kutlayan; United Colours
of Benetton, Sisley, Undercolors of Be-
netton, Playlife ve Killer Loop markalari-
nin sahibi kiiresel moda sirketi Benetton
Group ufacik bir sermayeyle 1965 yilinda
iste boyle kuruldu.
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The story of four siblings from
Treviso began with a hand-knit
yellow sweater. For 60 years
now, Benetton has been uniting
people through the universal
language of color.

The story of Benetton is the tale of a
family dream born in Treviso, Italy. When
Luciano Benetton lost his father in 1945,
at the age of only ten, the legacy he
received was not wealth but the values
of hard work and the understanding that
he now carried the responsibility for
his family. To support them, Luciano
began selling newspapers on the streets
while continuing his education. Despite
the financial hardship, he cared for
his two younger brothers and his little
sister with affection and without letting
them feel the weight of difficulties. His
cheerful spirit and diligence made him
a role model for his siblings even in
those challenging years. By the 1960s,
his sister Giuliana knitted him a yellow
sweater to wear to work. The vivid
color and impeccable craftsmanship of
this handmade piece drew admiration
everywhere he went, sparking a powerful
ideain Luciano’s mind. He returned home
convinced that Giuliana’s skill and his
own business sense could be combined
to create something meaningful for their
family. The Benetton siblings, full of
enthusiasm for the project, sold their
accordion and bicycle to raise the amount
of money they needed. Celebrating
the strength of color, craftsmanship,
and family bonds, the global fashion
company now known for its brands
United Colors of Benetton, Sisley,
Undercolors of Benetton, Playlife, and
Killer Loop was founded in 1965 with
only modest capital.
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Global Renk
Efsanesi Biiytiyor

Akordeon ve bisikletlerin satigina ragmen
halen en basit 6rgli makinesini almak igin
300.000 lire'ye ihtiyaclari vardi. Aile isi-
ni simdilik 20 yasinda olan Luciano ve 18
yasindaki Giuliana y(ritecekti ve borg-
lanarak 6rgli makinesini aldilar. Evlerine
oldukga yakin bir dikkanda satisi basla-
yan ilk koleksiyonlarina, Fransizcada “cok
sevimli” anlamina gelen Trés Jolie adini
verdiler. Trés Jolie koleksiyonunda, sari-
dan maviye ve yesile kadar degisen parlak
renklerde 20 adet yuvarlak yakali, bogazli
ya da V yakali kazak vardi. Haftada sadece
20 kazak satabilen kardesler, takip eden
dort ay icinde 6rgli makineleri igin aldiklari
borcu kapatti. Giderek isleri agilan Lucia-
no ve Giuliana'ya yasca daha kiglk olan
kardesleri Carlo ve Gilberto da aktif olarak
katildi. Bennetton kardesler piyasada ha-
kim olan gri, siyah ve bej gibi kazak tonla-
rina alternatif getirerek; canli ve eglenceli
renkleri, hafif dokulu yapilari, rahatlig ve
sikligi ile dne gikan sportif bir yeni italyan
tarzi yarattilar. Paris’teki ilk magazanin
1969 yilinda agilmasindan itibaren hizli bir
kiiresel blylme ivmesi yakalayan Benet-
ton, 1978 yilina gelindiginde Uretiminin
ylizde 60'ni ihrag eder durumdaydi. Uriin
yelpazesindeki cesitlilik de polo ve rugby
gomlekler, kasmir kazaklar, ceketler,
sweatshirt’ler, sapkalar, gozlikler, canta-

lar gibi genis bir aralikta ¢ogaliyordu.

Global Color
Legend Grows

Even after selling their accordion and
bicycle, they still needed 300,000 lire
to buy a knitting machine. At that
time Luciano was twenty, Giuliana was
eighteen, and the two took out a loan to
purchase one. They began selling their
first collection in a small shop near
their house and named it Trés Jolie,
meaning “very cute” in French. The
Trés Jolie collection included twenty
sweaters—round neck, turtleneck, and
V-neck—in bright shades ranging from
yellow to blue and green. Although at
first they sold only twenty sweaters
a week, within four months they had
paid off their loan. As the business
grew, their younger brothers Carlo and
Gilberto also joined them. By offering
an alternative to the grey, black, and
beige tones that dominated the market,
the Benetton siblings created a fresh,
sporty lItalian style defined by vivid
colors, soft textures, comfort, and
elegance. With the opening of their
first Paris store in 1969, Benetton
gained momentum toward global
expansion, and by 1978 it was exporting
sixty percent of its production. The
product range diversified, expanding
from knitwear into polos, rugby
shirts, cashmere sweaters, jackets,
sweatshirts, hats, eyewear, and bags.

80'li ve 90’li yillar Benetton’un ikonik
markalar arasinda konumlandigi do-

nemlere isaret etti. Benetton'un din-
ya gapindaki genislemesi 1989 yilinda
Dogu Avrupa ve Sovyet Rusya pazarla-
rini da kapsadi. Luciano ve kardeslerinin
yonetimde genisleyen, istikrarla buyu-
yen ve diinya gapindaki yeni magaza
acilislariyla adini tim dinyaya duyuran
Benetton, kiiresel diizeyde prestij sa-
hibi bir konuma ulasti. Ustelik Benet-
ton, 90’larin basindan itibaren yalnizca
italyan Yapimi gokkusagi renklerindeki
rtnleriyle degil, toplumsal meseleleri
merkezine alan “sylenmeyenin gdrsel
yolla dile getirildigi”, bazi kesimlerce
takdir bazilarindan ise agir elestiriler
alan reklam kampanyalariyla da éne ¢i-
kar. Bu sira disi reklam kampanyalari da
en az tasarim Oncelikleri kadar marka
kimliginin ayrilmaz pargasidir. 1982 yi-
linda Benetton’a katilan Kreatif Direktor
Oliviero Toscani’nin imzasini tagiyan ilk
sira disi kampanyalar, moday! bir ileti-
sim araci haline getirerek dénemin en
tartisilan ve ayni zamanda en etkileyici
marka duruslarindan birini yaratti. An-
cak her glglu kiresel moda ikonu gibi
Benetton da 60 yili kapsayan yolculu-
gunda duslsler ve zorluklarla micadele
etmek zorunda kaldi.



The 1980s and 1990s marked Benetton’s
rise among the world’s most iconic
fashion brands. By 1989, its global
presence had extended to Eastern Europe
and the Soviet Union. Under the steady
leadership of Luciano and his siblings,
Benetton grew consistently, opening
new stores worldwide and earning a
prestigious place in international fashion
scene. From the early 1990s, Benetton
stood out not only for its Italian-made
rainbow-colored  collections but also
for its bold advertising campaigns
that gave visual voice to unsaid truths
and addressed social issues. Some of
these campaigns were praised, while
others drew criticism, yet all became
integral to Benetton’s identity. The early
groundbreaking works signed by Creative
Director Oliviero Toscani, who joined
Benetton in 1982, transformed fashion
into a tool of communication and created
one of the most debated yet influential
brand positions of the era. Like every
major global fashion icon, Benetton
too faced downturns and challenges

throughout its sixty-year journey.

Doniisiimler,

Yeniden Yapilanma

2000’li yillar Benetton icin koklt doni-
stimlerin ve yeniden yapilanma hamle-
lerinin yasandigl bir dénemdi. Kdiresel
moda rekabeti sertlesirken Benetton,
Uretim ve dagitim agini giglendirmeye
ve markanin evrensel kimligini koru-
maya odaklandi. 2003 yilinda Benet-
ton kardesler yoneticilik gorevlerini bi-
raksalar da sirketlerinin aile ruhunu ve
birlik duygusunu korumay strdirdiiler.
2012'de ¢ogunluk hissesinin Edizione
sirketi tarafindan satin alinmasiyla, Be-
netton Uretim streglerinde sadelesme ve
kalite optimizasyonu 6ne ¢ikti. 2018 yi-
linda Luciano Benetton’un yeniden ydne-
timin bagina dénmesi, markaya taze bir
enerji ve koklerine déniis ruhu kazandirdr.
2020’de goreve gelen Ceo Massimo Re-
non, markaya global bir vizyonla bakarak
strdrtlebilirlik temelli blylimeyi hedef-
ledi. Ayni yil baslatilan Green B program,
Benetton'un cevresel sorumlulugu dnce-
lik haline getirdigini kanitladi. 2023-2024
yillari Benetton’a bazi finansal glclikler
getirse de yeniden yapilanma slreci-
ni marka itibarini zedelemeden yur{ttd.
Yeni Ceo Claudio Sforza liderliginde, ope-
rasyonel verimlilik ve magaza deneyimini
glclendirmeye odaklanan bir strateji be-
nimsendi. Benetton ltalyan yaraticiligini,
renklerin tim irklari kapsayan evrensel
dilini ve yenilenme cesaretini hala ayni

enerjiyi tasityarak temsil ediyor.
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Transformations and
Restructuring

The 2000s were a period of major trans-
formation and restructuring for Benetton.
As global fashion competition intensi-
fied, the brand focused on strengthening
its production and distribution networks
while preserving its universal identity. In
2003, the Benetton siblings stepped back
from their executive roles yet continued
to preserve the family spirit and sense of
unity that defined their company. In 2012,
when a majority share was acquired by
Edizione, simplification and quality op-
timization became key priorities within
Benetton’s production processes. The re-
turn of Luciano Benetton to the manage-
ment in 2018 brought new energy and a
renewed connection to the brand’s origins.
When Massimo Renon took over as Ceo
in 2020, he set a global vision focused
on sustainable growth. That same year,
the Green B program was launched, con-
firming Benetton’s commitment to envi-
ronmental responsibility. Although 2023~
2024 brought certain financial challenges,
the restructuring process was carried out
without harming the brand’s reputation.
Under the leadership of the new Ceo
Claudio Sforza, a strategy emphasizing
operational efficiency and enhanced store
experience was adopted. The brand con-
tinues to represent ltalian creativity, the
universal language of color that embraces
all races, and the courage to renew itself
with the same vibrant energy.
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Farkhiliklar1 Renkleriyle
Birlestiriyor

Benetton 1980’lerin ortalarindan bas-
layarak glinimize kadar Grinleri ve
reklam kampanyalari araciligiyla hem
moda dinyasinda hem de toplumsal
iletisimde iz birakan bir rota izlemis-
tir. Benetton'un canli triko kazakla-
r 1984/85 koleksiyonlarinda All the
Colours in the World (Diinyadaki Tim
Renkler) basligr altinda vitrinlerde pa-
rildiyordu; kalin 6rgl ylizeyler ve pastel
tonlardan giicli neon kontrastlara ge-
cisin ilk isaretleriydi. 1989/90 Sonba-
har/Kis sezonunda ¢ikan Breastfeeding
kampanyasi, bir siyah kadinin beyaz bir
bebegi emzirdigi gorselle blylk yanki
uyandirdi. 1991 Sonbahar/Kis kam-
panyasinda Priest & Nun basligiyla, bir
rahip ile bir rahibenin 6plstigl garpici
gorsel kullanildi ve marka bir anda yal-
nizca moda degil, toplumsal mesajla-
rn da sahibi oldu. 1992 ilkbahar/Yaz
koleksiyonu Real Life / AIDS - David
Kirby kampanyasiyla, gercek bir AIDS
hastasinin fotografini reklam gorseli
olarak kullanarak koétiinin gériinmez-
ligini glindeme tasidi ve marka mesaji

adeta bir manifestoya dénustd.

Uniting Differences with
Colors

Since the mid-1980s, Benetton has
followed a path that left a lasting
mark on both fashion and social
communication through its products
and advertising campaigns. The brand’s
vivid knit sweaters shone in the 1984-85
collections under the title All the Colours
in the World, marking the first shift from
pastel tones to strong neon contrasts.
The 1989-90 Autumn/Winter season
featured the Breastfeeding campaign,
whose image of a Black woman nursing
a white baby created a powerful global
reaction. In the 1991 Autumn/Winter
campaign titled Priest & Nun, a striking
photograph of a priest and a nun kissing
positioned the brand as a voice for
social commentary as well as fashion.
The 1992 Spring/Summer collection,
through the Real Life / AIDS - David
Kirby campaign, used the photograph
of a real AIDS patient to confront the
unseen realities of suffering and turned

the brand’s message into a manifesto.

Benetton 1993/94 sezonunda, spor alt-

yapili hazir giyim ¢izgisine gecis yapti ve
Rugby Colour Block adini verdigi kolek-
siyonla spor giyim trendini yerlestirdi.
1996 yilina gelindiginde Hearts (Kalp-
ler) isimli ¢ domuz kalbi fotografiyla
sira disi yine tim dikkati tzerine cekti.
Ayni yil Benetton magazalari diinya ge-
nelinde gencligi ve ¢ok kiltdrlulugl kut-
layan United Colours (Birlesik Renkler)
vitriniyle donatilmaya baslandi. 1998
ilkbahar /Yaz koleksiyonu Capsule
Colours (Kapsiil Renkler) sinirli sayida
canli renkte ceketler ve esofman takim-
lart sundu; logolu bantlar ve renk gegisli
fermuar detaylar yiikseldi.

In the 1993-94 season, Benetton
shifted
wear with the Rugby Colour Block

toward active ready-to-
collection, establishing the sportswear
trend. By 1996, the Hearts campaign,
featuring three pig hearts, once again
drew the world’s attention with its
provocative tone. That same year,
Benetton stores around the globe
were redesigned with the United
Colours display celebrating youth and
multiculturalism. The 1998 Spring/
Summer collection Capsule Colours
introduced limited-edition jackets and
tracksuits in vivid hues, accented by
logo bands and gradient zippers.



UNITED COLORS

OF BENETTON.

Giiclii Mesajlar

Araliksi1z Siirtiyor

Benetton 2000’lerin basinda spor spon-
sorluklarina agirlik vererek Formula 1
takimi ile ortaklik kurdu ve Speed Co-
lours (Hizin Renkleri) konsepti maga-
za sunumlarina yansidi. 2004 ve 2005
koleksiyonlarinda kumas ham maddesi
olarak ilk kez organik pamuk kullanan
Benetton, sirdirdlebilirligi  merkeze
alan ilk adimini da atmis oldu. 2008
ilkbahar/Yaz koleksiyonunda Denim &
Colours (Kotlar & Renkler) temasiy-
la marka klasik triko gizgisinden disa-
ri cikarak kot ceket ve pantolonlarda
parlak renk kombinasyonlarina yoneldi.
Benetton'un 2010 reklam kampanya-
si Global Village (Kiresel Kdy) adiyla
farkli etnik kdkenlerden modelleri birlik-
te sunarak “ayni renk altinda farkliliklar
glzeldir’ mesajini pekistirdi. 2023-24
Sonbahar/Kis koleksiyonu Circular Co-
lours (Donglisel Renkler) adiyla dongl-
sel moda (circular fashion) tasarimina
gecisin gorsel dilini kurdu. 2024 ilkba-
har/Yaz koleksiyonuyla Benetton, sos-
yal medya kampanyasi Colour Rebels
(Renk Asileri) ile geng dijital kullani-
cilari hedefleyerek magaza deneyimini
cevrim-igi/gercek diinya birlesimiyle
yeniden yorumlad.

Strong Messages Continue

At the

Benetton

beginning of the 2000s,

expanded into  sports
sponsorship by partnering with a
Formula 1 team and reflected this
collaboration in store displays through
the Speed Colours concept. In its 2004
and 2005 collections, the brand used
organic cotton for the first time, taking
an early step toward sustainability.
The 2008 Spring/Summer collection
Denim & Colours moved beyond
classic  knitwear

Benetton’s line,

presenting bright color combinations
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in denim jackets and pants. In 2010,

the Global Village campaign brought
together models of different ethnic
backgrounds, reinforcing the idea that
“diversity under one color is beautiful.”
The 2023-24 Autumn/Winter collec-
tion Circular Colours established the
visual language of circular fashion
design. With the 2024 Spring/Summer
collection, Benetton reinterpreted the
in-store experience by merging the
physical and digital worlds through its
social media campaign Colour Rebels,
targeting a new generation of digital-

native consumers.
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Benetton Eyewear

Renklerin  ve 06zglrligin simgesi
Benetton, bu glcli marka kimligini
gozlik dinyasina da ayni cosku ve
cesaretle tasimistir. ilk koleksiyon-
larindan itibaren Benetton Eyewear,
markanin moda yaklasimindaki ce-
sitlilik, kapsayicilik ve dinamizmini
tasarimlarina yansitir. Renk oyunlari,
kontrast detaylar ve sade ama karak-
terli formlar, markanin imzasi haline
gelen enerjik stil anlayisini tamamlar.
Benetton optik ve glines gozIligu ko-
leksiyonlarinin gelistirilmesi, Uretimi
ve diinya ¢apindaki dagitimini garan-
tileyen ilk kiresel lisans anlagsmasini
2006 yilinda Allison S.p.A ile ger-
ceklestirdi. Bu isbirligi 2015 yilinda
Allison’in  yapisal donlsime  girip
AVM 1959 adini almasindan itibaren
2 yil daha yenilerek devam etti.

Benetton Eyewear

Symbolizing  color —and  freedom,
Benetton has carried its strong brand
identity into the eyewear world with
the same passion and confidence.
Since its very first collections, Benetton
Eyewear has reflected the diversity,
inclusivity, and dynamism that define
the brand’s fashion approach. Playful
color combinations, contrasting details,
and simple yet characterful silhouettes
complete the energetic style that has
become Benetton’s signature. Benetton
signed its first global license agreement
for the design, production, and worldwide
distribution of optical and sunglass
collections with Allison S.p.A. in 2006.
After  Allison underwent structural

changes and adopted the name AVM
1959 in 2015, the collaboration was
renewed for two additional years.

Eylil 2017°de Benetton Group yeni bir

kiresel lisans anlasmasi yaparak, op-
tik ve glines gozlugl koleksiyonlarinin
tasarimi, Uretimi ve dagitimi i¢in Mon-
dottica International ile devam edece-
gini duyurdu. Ginimizde halen siren
isbirliginin ilk triind, 2018 ilkbahar/Yaz
gozlik koleksiyonu olur. Benetton Eye-
wear, Mondottica gatisi altinda gikardig;
bu ilk koleksiyondan itibaren modayi
herkes igin ulasilabilir ve eglenceli kilan
yaklasimini korurken, teknik kalitesini
de yikseltti. Benetton Eyewear koleksi-
yonlarinda canli asetat ylizeyler, trans-
paran renk gegisleri ve minimalist metal
gergeveler 6ne ¢ikar. Tasarim dili daima
sade ama pozitif bir anlati kurar; gli¢-
lGi renk vurgusu ise markanin Dna’sinin
en taninabilir pargasidir. Hem optik
hem giines serilerinde geng, dinamik ve
kentli bir cizgi izleyen Benetton Eyewe-
ar, gbzligl bir stil araci oldugu kadar
bir tutum ifadesi olarak gorir. Benetton
Eyewear bugtin, ¢ocuklara ve yetiskin-
lere yonelik tim koleksiyonlarinda mo-
danin ve Dna’sinin renkli ruhunu gézlik
formuna donlstiiren samimi ve sicak
yaklasimiyla her yastan kullaniciyi cez-
betmeyi strdirdyor.



In September 2017, Benetton announced
a new global license agreement with
Mondottica International, continuing the
design, production, and distribution of
its optical and sunglass collections. The
first result of this ongoing collaboration
was the Spring/Summer 2018 eyewear
collection. Since that debut, Benetton
Eyewear under the Mondottica umbrella
has maintained its philosophy of
making fashion accessible and fun for
everyone while enhancing its technical
quality. The collections stand out with
vivid acetate surfaces, transparent
color transitions, and minimalist metal
frames. The design language is always
simple yet positive, while the bold use
of color remains the most recognizable
part of Benetton’s Dna. Both in optical
and sunglass lines, Benetton Eyewear
follows a youthful, dynamic, and urban
aesthetic, treating eyewear not only
as a fashion accessory but also as an
expression of attitude. Today, across all
collections for adults and children alike,
Benetton Eyewear continues to charm
wearers of every age with a warm and
genuine approach that translates the
colorful spirit of the brand’s Dna into

timeless eyewear forms.

KRONOLOJI:

1965: Benetton; Luciano, Guiliana, Carlo
ve Gilberto Benetton tarafindan kuruldu.

1974: Sisley markasi portféye eklendi.

1982: Tokyo'daki ilk Benetton magaza-
st agildr.

1992: AIDS temali Toscani kampanyasi
ile sosyal iletisim dili baglad.

1997: Playlife markasiyla spor giyim
alanina adim atildr.

2006: Allison S.p.Aile ilk global gozliik
lisans anlasmasi yapildi.

2017: Mondottica International ile yeni
global gozliik lisans anlagmasi imzaland.
2020: Green B surdrdlebilirlik strate-
jisi baslatildi.

2025: Benetton, renk, cesitlilik ve so-
rumluluk temelleri Gizerine kurulu hika-

yesinin 60. yildonimind kutluyor.
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1965: Benetton was founded by Luciano,
Giuliana, Carlo, and Gilberto Benetton.
1974: The Sisley brand was added to the
portfolio.

1982: The first Benetton store opened
in Tokyo.

1992: The AIDS-themed Toscani
campaign marked the beginning of
Benetton’s social communication
language.

1997: Entry into the sportswear segment
with the Playlife brand.

2006: First global eyewear license
agreement signed with Allison S.p.A.
2017: New global eyewear license
agreement signed with Mondottica
International.

2020: Launch of the Green B
sustainability strategy.

2025: Benetton celebrates the 60th
anniversary of its story built on color,
diversity, and responsibility.
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LIVE THE WONDER

Mido Optik Fuar 31 Ocak 2 Subat 2026
tarihleri arasinda Fiera Milano, Rho’daki
bulusmaya bu yil Global Eyewear,

Qold Standart sloganiyla hazirlaniyor.

Yetkililer, Mido 2026 igin ziyaretgi ve
gazeteci basvurularinin resmi web si-
tesi lzerinden devam ettigini duyuru-
yor. Gegtigimiz yil 168 lkeden 42.000
ziyaretciyi agirlayan fuarin 2026 edis-
yonuna yine yiiksek katilim bekleniyor.
Mido 2026 Odiilleri’'ne dair yenilikler
ve son basvuru tarihleri de belli oldu.
Strdirdlebilir stregleri tesvik ederek
farkindaligi artirmaya odaklanan ilk
3 hazirlik yilinin ardindan, CSE (Cer-
tified Sustainable Eyewear) Odiil-
leri bu yil “Optik Cerceveler, Gilines
Gozlikleri ve Gozlik Kiliflan” olmak
lzere 3 kategoride verilecek. Ayrica
optik sektorinde sorumlu, vyenilik-
¢i ve sirdirdlebilir bir gelecek insasi
vizyonuna sahip katilimci firmalar, bu
yil ilk kez CSE Corporate Odiiliyle
onurlandirilacak. Mido 2026 Katilim-
ci firmalari her iki 6dile de 14 Aralik
2025 tarihine kadar basvurabilecek.

Optik magazalari; yerlesim, atmosfer,
kullanilan malzemeler, alisveris deneyimi,
dijital iletisim ve musterilere sunulan hiz-
metler gibi unsurlar {zerinden degerlendi-
ren Best Store Odiillii de 11. kez sunula-
cak. Best Store Odiilii igin son basvurular
31 Aralik 2025’e kadar agik kalacak. Mido
Odiilleri téreni, fuar sirasinda gercekle-
secek. Mido 2026'ya dair tim gelismele-
re fuarin resmi web sitesinden ve sosyal
medya hesaplarindan ulasabilirsiniz

Registration for visitors and journalists
is now open on the official website.
After welcoming 42,000 visitors from
168 countries last year, Mido 2026 is
expected to draw an equally strong in-
ternational crowd.The latest updates
and application deadlines for the Mido
2026 Awards have also been announ-
ced. After three years of groundwork
focused on promoting sustainable
practices and raising awareness, the

JANUARY 31
FEBRUARY 2

2026

31 OCAK-2 SUBAT

IDO Giobal Eyvewear, Gold Standard

Mido Show returns to Fiera Milano

Rho from January 31 to February 2, 2026.
This year’s edition embraces the theme
Global Eyewear, Gold Standard.

CSE (Certified Sustainable Eyewear)
Awards will this year be presented in
three categories: Frames, Sunglasses
and Cases. In addition, participating
companies that demonstrate a vision
for a responsible, innovative and sus-
tainable future in the eyewear industry
will, for the first time, be recognized
with the CSE Corporate Award. Exhi-
bitors of Mido 2026 can apply for both
awards until December 14, 2025. The
Best Store Award, now in its eleventh
edition, will once again celebrate optical
stores evaluated on criteria such as la-
yout, atmosphere, materials, shopping
experience, digital communication and
customer service. Applications for the
Best Store Award will remain open until
December 31, 2025. The Mido Awards
ceremony will take place during the
fair. You can get all Mido 2026 updates
on the official site and social media.



.GLOBAL EYEWEAR
.GOLD STAHDAIID
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Tiffany & Co. introduces its Fall/Winter 2025 sunglasses collection,
inspired by the brand'’s iconic jewelry lines. The collection includes
Knot by Tiffany, HardWear by Tiffany, T by Tiffany, and Tiffany Logo
series. The bold and sophisticated new Knot by Tiffany designs
draw attention with the brand'’s signature knot motif placed on the
temples. HardWear by Tiffany offers striking, modern looks through
bold metal link details, while T by Tiffany reinterprets the brand’s
timeless “T” motif with contemporary flair. The Tiffany Logo series
highlights the legendary logo engraved on metal plaques and set
into smooth acetate temples. Merging craftsmanship with a passion
for detail, Tiffany Eyewear introduces the Knot motif for the first
time in its new collection. Inspired by a bow design dating back
to 1889, the motif decorates the temples of the Knot by Tiffany
sunglasses, achieving a perfect balance between strength and
elegance. Among the standout pieces, the all-metal TF3117 model
features a modern brow bar forming a refined double bridge, with
temples adorned by the Tiffany Knot motif and laser-engraved
logo. The gold-tone version of this unique sun model pairs with
dark gray or yellow lenses, while the silver version is matched with
Tiffany Blue® gradient dark gray lenses.

Tiffany & Co., markanin ikonik mucevher koleksiyonlarindan
ilham alan 2025 Sonbahar/Kis giines gozligid koleksiyonunu
tanitti. Koleksiyon Knot by Tiffany, HardWear by Tiffany, T by
Tiffany ve Tiffany Logo serilerini kapsiyor. Cesur ve sofistike yeni
Knot by Tiffany glines serisi saplara yerlestirilen ikonik digim
motifiyle dikkat ¢ekiyor. HardWear by Tiffany glnes stilleri; metal
malzemelerle tasarlanan cesur baglanti motifiyle carpici ve sofis-
tike bir goriiniim sunarken, T by Tiffany serisi markanin zaman-
siz motifine modern bir yorum getiriyor. Tiffany Logo ise metal
plakalara kazili ve plrtzsiz asetat saplara yerlestirilmis markanin
efsanevi logosunu 6ne cikariyor. Ustalik ve detaylara 6zeni muh-
tesem stiller icin birlestiren Tiffany Eyewear, yeni koleksiyonunda
Tiffany Knot ikonik motifini ilk kez kullaniyor. Markanin 1889 ta-
rihli bir fiyonktan ilham alarak olusturdugu ikonik motif, Knot by
Tiffany gunes stillerinin saplari stsleyerek glc ve zarafet arasin-
da mikemmel bir denge yaratiyor. Bu serideki tamami metalden
Uretilen, modern kas cubugu ile 6n ytzde sik bir cift kdpri olus-
turan TF3117 glnes goézlugunin saplari Tiffany Knot motifi ve la-
zer baskili logo ile zenginlestiriimis. Modelin altin rengi cerceveli
versiyonu koyu gri veya sari camlarla, gimus cerceveli versiyonu
ise Tiffany Blue® gradyan koyu gri camlarla eslestiriliyor.







| 64 | SECTOR NEWS

Vava, asetat gozliklerde futdristik bir yaklasimi arayanlar icin ideal al-
ternatifler sunuyor. Vava'nin mimari etkisindeki geometrik tasarimlari,
asetat cercevelerde guclu bir silUet yaratiyor. Seri, yUksek kaliteli asetat
kullanimi ve kusursuz form diliyle dikkat cekiyor. Minimal ama carpici
etkiye sahip bu cerceveler, bireyselligini ifade etmek isteyenlere hitap
ediyor. Her detayiyla sanat ve mihendisligi bir araya getiren Vava, op-
tik gozltkleri adeta bir mimari objeye dénustiriyor. Vava'nin avangart
ve gelecede donuk stili, Po Gozltk araciligiyla Turkiye pazarina ulasiyor
ve marka tasarim tutkunlarina benzersiz bir ifade bicimi sunuyor.

Vava offers ideal alternatives for those seeking a futuristic approach to
acetate eyewear. Influenced by architectural forms, Vava’s geometric
designs create a bold silhouette in acetate frames. The collection stands out
with its use of high-quality acetate and flawless form language. Minimal
yet striking, these frames appeal to individuals who wish to express their
uniqueness. Combining art and engineering in every detail, Vava transforms
optical eyewear into architectural objects. With its avant-garde and
forward-looking style, the brand reaches the Turkish market through Pb
GOozIik, offering design enthusiasts a truly distinctive means of expression.

Vogue Sonbahar/Kis Stillerini Tanitts

Vogue Eyewear 2025 Sonbahar/Kis koleksiyonunu marka ytzti Gamze
Ercel ile Milano'da cektigi yeni kampanyasiyla tanitiyor. Yeni Vogue se-
risinde zarif cizgilere sahip asetat cerceve 0VO5687S, sade sap tasarimi
ve ayirt edici VV baglanti detayiyla sofistike bir minimalizm sunarken; oval
kare formdaki zarif genis sapli OVO5655SU ise sap kismindaki logo-
ya takilabilen zincir aksesuart ile dikkat cekiyor. Gamze Ercel yeni stiller
hakkinda, “Her sezon oldugu gibi bu sezon da iddiali bir koleksiyon ile
karsinizdayiz. Cliretkar ve zarif detaylarla tasarlanan modeller hem kla-
sik hem de alternatif renkleriyle tarzinizi tamamlayacak” dedi.

Vogue Unveils Fall/Winter Styles

Vogue Eyewear presents its Fall/Winter 2025 collection with its ambassador
Gamze Ercel. The new series highlights sophisticated designs such as the
acetate frame 0V05687S, which stands out with its clean temples and
distinctive V-link detail for a touch of refined minimalism. The oval-square
0V05655S5U model, featuring elegantly wide temples, draws attention
with a chain accessory that can be attached to the logo on the temple.
Gamze Ercel said, “As always, this season we present a bold and striking
collection. Designed with daring yet elegant details, the models will

complement your style with both classic and alternative color options.”
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50 Yillik Miras ile Cagdas Tasarimlar

Turkuaz Optik ile Turk pazarina ulasan Iceberg, yeni sezonda toplam

20 model ve 80 SKU ile karsimiza cikiyor. Marka, 50 yillik “deluxe
sportswear” mirasini cagdas tasarimlarla ginimuze tasiyor. Koleksi-
yon, minimalizmden gosterisli detaylara uzanan genis bir yelpazede;
optik, gtines ve klipsli modellerle farkli tarzlara hitap ediyor. Koleksi-
yonun temel serilerinden The I, minimalist tasarimiyla 6ne cikiyor. The
Engraved Icon, ton-sir-ton logo efektleri ve oyma detaylariyla marka-
nin karakterini glclu bir sekilde yansitiyor. Iceberg’in 2025 Sonbahar/
Kis koleksiyonu markanin genc ve sehirli ruhunu 6n plana cikariyor.

Distributed in Turkey by Turkuaz Optik, Iceberg introduces its new season
with a total of 20 models and 80 SKUs. The brand brings its 50-year
“deluxe sportswear” heritage into the present with modern designs.
Spanning from minimalism to statement details, the collection includes
optical, sun, and clip-on models catering to diverse styles. Among
its core series, The | stands out with its minimalist design, while The
Engraved Icon reflects the brand’s character through tone-on-tone logo
effects and engraved detailing. Iceberg’s Fall/Winter 2025 collection
highlights the youthful and urban spirit that defines the brand.

IS181 Yansitan Detaylar Goz Aliyor

Turkuaz Optik garantisiyle Turk pazarina ulasan Mila Zb'nin yeni koleksi-
yonu, markanin feminen ve sofistike cizgisini farkli konseptlerle zenginles-
tiriyor. Rafine hatlar, zarif formlar ve dikkatle secilmis renkler, koleksiyona
tutarli bir kimlik kazandiryor. Koleksiyonda 6ne ¢ikan Metal Gem serisi
sadece metal bir yapi olarak degil, bir miicevher gibi incelikle tasarlaniyor.
Saplardaki facet isciligi 1s1g1 farkli acilarda yansitarak gézlige degerli tas-
larin 1siltisini katiyor. Koleksiyonun diger serilerinden Gardenia renkli sef-
faf laminasyonlariyla, Essenza minimal siluetlerle, Day & Night ise kontrast
oyunlariyla essiz secenekler sunuyor.

Brought to the Turkish market by Turkuaz Optik, Mila Zb’s new
collection enriches the brand’s feminine and sophisticated style
with diverse concepts. Refined lines, elegant forms, and carefully
selected colors give the collection a coherent and distinctive
identity. The standout Metal Gem series is designed not merely as
a metal structure but as a piece of jewelry, crafted with meticulous
precision. Other series in the collection include Gardenia, featuring

colorful transparent laminations, Essenza, defined by minimal
silhouettes, and Day & Night, offering unique contrasts through
bold tonal combinations.
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Carrera’dan Cesur ve Iddiali Yeni Seri

Carrera, 2025 Sonbahar/Kis sezonunda ikonik Dna’sini yansitan yeni
koleksiyonunu sunuyor. Carrera'nin yeni koleksiyonu, Flag, Signature ve
C-Sport gibi iddiali serilerle stil, islev ve karakteri bir araya getiriyor. Flag
serisi Carrera’nin en cesur yiizin sembolize ediyor. Marka arsivinden ali-
nan ve yeniden yorumlanan ikonik Victory C logolu modelleri kapsayan
Flag, sekillendirilmis &n yizlere ve iddiali saplara yer veriyor. Fark edilmek-
ten korkmayanlara cagri niteligindeki Flag serisinde aviator formdaki me-
tal & asetat karisimi Carrera 1076/S, rahat flex menteseleri, cift koprideki
Victory C detayi ile markanin mirasina bir saygi durusu niteligi tasiyor.

Carrera presents its new Fall/Winter 2025 collection, reflecting the brand'’s
iconic DNA. The collection combines style, functionality, and character
through bold series such as Flag, Signature, and CGSport. The Flag line
embodies the most daring side of Carrera. Drawing inspiration from the
brand’s archives, it reinterprets iconic models featuring the Victory C logo,
with sculpted fronts and assertive temples. Designed for those who are
not afraid to stand out, the aviator-style metal and acetate Carrera 1076/S
model features comfortable flex hinges and a double bridge adorned with
the Victory C detail, serving as a tribute to the brand'’s heritage.

Starlens Al Simdi Tirkiye'de!

Cemfa Optik Turkiye'de bir ilki gerceklestirerek; patentli, yapay zeka ile
kisiye 6zel tasarlanan gozlik cami teknolojisi Starlens Al'yi sunuyor. ik kez
Silmo istanbul'da sunulacak olan Starlens Al, kullanicilarin recete degerle-
rinden yasam tarzina ve cerceve parametrelerine kadar bircok bilgiyi analiz
ederek kisiye 6zel cam tasarimi olusturuyor. Optimize teknolojisi sayesinde
optik deformasyonlari azaltan Starlens Al, dijital ekran kullanimi ve yiksek
dereceli recetelerde dahi net gorus ve hizli adaptasyon sagliyor. Platform,
optisyenlere sadece 2 dakikada kisisellestirilmis cam tretim kodu olustur-
ma ve dogru indeks—kaplama &nerisi gibi satis destekleri sunuyor.

Starlens Al is Now in Turkey!

Cemfa Optik is pioneering a first in Turkey by introducing Starlens Al, a
patented, Al-powered technology for custom-designed eyewear lenses.
Making its debut at Silmo Istanbul, Starlens Al analyzes a wide range of
data, including prescription values, lifestyle habits and frame parameters, to
generate lenses tailored to individual needs. With its Optimize technology,
Starlens Al minimizes optical distortions, providing sharp vision and fast
adaptation even for digital device users and high prescriptions. The platform
also supports opticians with tools such as generating personalized lens codes

in just 2 minutes and offering accurate index and coating recommendations.
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Arma Lens’'in Bayi Agt Genisliyor

Tarkiye renkli kontakt lens pazarinin en giicld markalarindan Arma Lens’in
tc aylik renkli Mood koleksiyonu yeni bayileriyle bulustu. Firma, gectigimiz
ay Antalya'daki 6zel bayi toplantilarinda (lke genelinden yaklasik 300 op-
tik magazaya yeni Mood serisini tanitti. Arma Lens'in kalitesi ve givencesi
ile Turkiye optik pazarinin ihtiyacini karsilayan Mood, 7 hareli, 7 haresiz ta-
sarima sahip toplam 14 renkten olusuyor. Firma seriye 6 yeni renk ekleye-
ceginin mujdesini vererek; sadece bayileri olan optik magazalarla, dnerdigi
perakende satis fiyatiyla calistigini ve rekabetten uzak, yiksek kullanici
memnuniyeti ile satis yapan bayi agini giderek genislettigini duyurdu.

Arma Lens” Dealer Network Expands

Arma Lens, a leading Turkish brand in the colored contact lens market,
keeps expanding its dealer network with the three-month Mood collection.
The company recently presented the latest Mood line to nearly 300 optical
retailers at an exclusive meeting in Antalya. Designed to meet the needs of
the local market with Arma Lens's trusted quality, Mood offers 14 shades,
half with limbal rings and half without. Arma Lens has announced six new
colors are on the way for the Mood series and emphasized that it sells only
through its authorized partners at a fixed retail price, ensuring fair trade
and strong customer satisfaction across its growing dealer network.

Tirkiye pazarina BDT Optik glivencesiyle ulasan Los Angeles merkezli En-
tourage of 7, cesur mimari silleti ve renkli camlariyla hassasiyetin gtictni
kutlayan en yeni modeli Titus'u begenilere sunuyor. Japon asetatindan
Uretilen Titus'un mentese yapisi kimliginin en dikkat cekici parcalarindan
biri olarak gdze carpiyor. Titus'un menteseleri gizlenmek yerine ozellik-
le her agidan gorulebilecek sekilde kullanilmis. Miicevher etkisi yaratan
kontrast percinlerle tamamlanmis ve heykelsi, giiclt yapidaki Titus'un di-
ger tim detaylari gibi titiz distincenin degerini yansitiyor. Entourage Of 7,
Titus ile Los Angeles tarzini saf glice dontstiren modern bir ikon sunuyor.

Reaching the Turkish market through BDT Optik, Los Angeles-based
Entourage of 7 introduces its newest model, Titus, a design that
celebrates the power of precision through a bold architectural silhouette
and vibrant lenses. Crafted from Japanese acetate, Titus stands out with
its diistinctive hinge structure, one of the most striking elements of
its identity. Rather than being concealed, the hinges are purposefully
exposed from every angle, accentuated by contrasting rivets that create
a jewelry-like effect. With Titus, Entourage of 7 presents a modern

sculptural icon that transforms Los Angeles style into pure strength.
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Randolph Driveworks Serisini Sunar

Optic 844 farkiyla Turkiye'ye sunulan Randolph, Bmw'nin M ve Ford
Performance gibi seckin bolumlerinden ilham alarak sdrtculer icin ha-
zirladigr yeni serisi Driveworks'ti sunar. DriveWorks; hassas ayarli, elle
isligiyle ve performans icin Gretilmistir. Askeri 6zelliklere sahip cerceveler,
Zeiss LightPro Teknolojili® camlarla donatilmistir ve Randolph yeni mo-
dellerini bu Ustiin Zeiss teknolojisiyle tasarlanan Redline, Le Mans Mavi
ve Apex Gri adli 3 stirtis cami rengiyle sunuyor. DriveWorks, parlak kosul-
larda tavizsiz netlik ve dijital ekranlari bozmadan parlamayi azaltan ekran
dostu polarizasyonu garantileyerek essiz stirlis deneyimi vadediyor.

Brought to the Turkish market under the assurance of Optic 844,
Randolph introduces Drive\Works, a new series inspired by elite automotive
divisions such as BMW M and Ford Performance. Designed exclusively for
drivers, DriveWorks is precision-tuned, handcrafted, and engineered for
performance. The military-grade frames are equipped with Zeiss LightPro
Technology® lenses, available in three advanced driving tints: Redline,
Le Mans Blue, and Apex Gray. Delivering uncompromising clarity in
bright conditions, DriveWorks ensures reduced glare and screen-friendly
polarization for an exceptional driving experience.

Woodys'den Yeni Unique Bakery

Optic 844 distributorluguyle Tarkiye'ye ulasan Woodys, ‘Ozel kisiler icin
tasarlanmistir’ mottosunu birebir yansittigi ‘Unique Bakery’ koleksiyo-
nunu tanitiyor. Pastane ve firincilik mesleklerinin sicak ve ic I1sitan kdlta-
rinden ilham alan yeni koleksiyondaki her stili ile Woodys, kullanicila-
rina kalabaliklara uyum saglamagi degil, essiz duruslariyla éne gikmayi
vadediyor. Marka Unique Bakery koleksiyonunun kampanyasinda y(iz-
lerce kitabin resimlerini cizmis 1941 dogumlu Katalan illistrator Pilarin
Bayés'e yer veriyor. Ozellikle renkli ve etkileyici cocuk kitaplarindaki ¢i-
zimleriyle taninan Pilarin Bayés Woodys'in renkli dinyasini yansitiyor.

New Unigue Bakery from Woodys

Brought to Turkish market by Optic 844, \Woodys presents its new “Unique
Bakery” collection, perfectly reflecting the brand’s motto “designed for
unique people.” Inspired by the warm and comforting world of pastry and
bakery craftsmanship, each style in the collection encourages wearers not
to blend into the crowd but to stand out with individuality. The campaign
for the Unique Bakery collection features Catalan illustrator Pilarin Bayés,
born in 1941, who has illustrated hundreds of books. Known especially for
her colorful and captivating children’s book drawings, Bayés beautifully

embodiies the vibrant spirit of Woodlys.
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Ahlem Likst Yeniden Tanimliyor

Ahlem, 2025 koleksiyonu ile Itks gézIigun anlamini yeniden tanimliyor.
Markanin Dna'sini olusturan Fransiz el isciligi, zamansiz tasarim estetigi
ve en seckin materyaller, yeni koleksiyonun da merkezinde yer aliyor.
Bitki bazli asetatlar, 22 ayar altin ve 6zel donanimlar; Meilleurs Ouvriers
de France unvanina sahip ustalarin elinde sanata déntstyor. Martelé
(cekicleme), lazer gravir, ham kesim ve el boyama gibi teknikler, her
cerceveyi miras niteliginde bir parcaya dondsturiyor. Bauhaus akimi ve
mimar Tadao Ando'dan esinlenen yeni Ahlem tasarimlari, zarif cizgileri
modern yasamin ruhuyla bulusturan zamansiz bir estetik sunuyor.

Ahlem Redefines Modern Luxury

Ahlem redefines the meaning of luxury eyewear with FW25 line. French
craftsmanship, timeless design aesthetics, and the finest materials, which
form the core of the brand’s Dna, stand at the core in the series. Plant-
based acetates, 22-carat gold, and exclusive hardware are transformed
into works of art by artisans honored with the title MOF. Techniques such
as martelé (hammering), laser engraving, raw cutting, and hand painting
turn each frame into a heritage-worthy creation. Inspired by the Bauhaus
movement and architect Tadao Ando, the new Ahlem designs embody a
timeless aesthetic that merges refined lines with the spirit of modern living.

Original Vintage'dan Zamansiz Estetik

Ademur Optik glvencesiyle Tirk pazariyla bulusan Original Vintage
Sunglasses, kendini sadece vintage estetikle sinirlamayarak ona cok kat-
manli bir anlam yukltyor. Her koleksiyon, ge¢misin ruhunu bugiintin di-
namizmiyle birlestirerek yasanmis bir cagdaslik ortaya koyuyor. Napoli'nin
enerjisi ve Cadore zanaatkarligyla tretilen her cerceve; italyan tasarimi-
nin 6zl olan ustalik, kalite, incelik ve yeniligi tasiyor. Original Vintage
Sunglasses, her koleksiyonuyla farkli bir yolculuga davet ediyor. Gegmisle
gelecegin, nostaljiyle dinamizmin, zanaatkarlikla yeniligin bulustugu bu
marka; yalnizca bir aksesuar degil, zamansiz bir yasam tarzi sunuyor.

Brought to the Turkish market by Ademur Optik, Original Vintage
Sunglasses goes beyond a simple vintage aesthetic, giving it a deeper,
multidimensional meaning. Each collection blends the spirit of the past
with the enerqgy of the present, creating a lived-in sense of modernity. Every
frame, crafted in Naples with Cadore craftsmanship, carries the essence of
Italian design through mastery, quality, refinement, and innovation. With
every collection, Original Vintage Sunglasses invites wearers on a unique
journey where past and future, nostalgia and vitality, craftsmanship and
innovation converge to express not just style, but a timeless way of life.
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talyan Sikliginin Modern Yansimast

Asetat optik cerceveler séz konusu oldugunda Charlie Max Milano,
Milano'nun sofistike ruhunu yansitarak klasik ve modern tasarimi ustalikla
dengeliyor. Gozlik modasinda zarif ve sehirli bir durus arayanlar icin ide-
al olan marka, genis renk paleti ve kusursuz cilasiyla &ne ¢ikiyor. Bu ase-
tat cerceveler yalnizca géz sagligini desteklemekle kalmiyor, ayni zamanda
her kombini sik bir sekilde tamamliyor. Pb Gézlik Kurucusu, “Charlie Max
Milanonun optik koleksiyonunu secerek italyan el isciligini ve Milanonun
moda kaltirint gnluk hayata tasiyan bir kreasyon sunuyoruz” diyor.

When it comes to acetate optical frames, Charlie Max Milano embodies
the sophisticated spirit of Milan, perfectly balancing classic and
contemporary design. Ideal for those looking for a refined and urban
look in eyewear fashion, the brand offers a wide color palette and
flawless finishing. These acetate frames not only support visual health
but also complete any outfit with a touch of style. Pb Gézlik Founder
stated: “We curate and present Charlie Max Milano’s optical collection
to those who appreciate Italian craftsmanship and want to bring a
piece of Milan’s fashion culture into their everyday life.”

Vasuma'dan Asetat Optik Serisi

Asetat optik cerceveler, sadelik ve islevselligi en sik haliyle bir araya geti-
riyor. Isvec markasi Vasuma, asetat modellerinde iskandinav tasariminin
6zUnl 6n plana cikariyor. ince iscilik, temiz hatlar ve stirdtirilebilir malze-
me kullanimi, Vasuma gézliklerini sadece bir aksesuar olmaktan cikarip
gunluk stilin vazgecilmez bir parcasi haline getiriyor. Saf ve dengeli es-
tetigiyle 6ne cikan bu asetat cerceveler, modern sehir insaninin ofisten
sokaga uzanan temposuna kusursuzca eslik ediyor. Pb Gézltk Kurucusu,
“Vasuma’'nin minimalist vizyonunu Turkiye'ye getiriyor ve gozlik severle-
rin bu 6zel iskandinav tasarimini deneyimlemesini saglyoruz” diyor.

Acetate Optical Styles by Vasuma

Acetate optical frames blend simplicity and functionality in the most stylish
way. Swedish Vasuma highlights the essence of Scandinavian design in its
acetate models. Fine craftsmanship, clean lines, and the use of sustainable
materials turn \Vasuma styles into more than just accessories: they become an
essential part of everyday life. With their pure and balanced designs, these
frames are the perfect companion for the modern city dweller, transitioning
seamlessly from office hours to after-work life. Pb Gézlik Founder said: “We
proudly bring Vasuma’s minimalist vision to Turkey, making it easier than

ever for eyewear lovers to experience Scandinavian design at its best.”




SILMO

ISTANBU L

OPTIiK FUARI

SALON 6 /D4

X6 B

EYEWEAR AGENCY



| 78 | SEKTORDEN HABERLER

Kontakt Lens Pazarina llham Veriyor

Optik Dunyasi'nin renkli kontakt lenslerde gizelligi teknolojiyle bu-
lusturdugu markasi La Bella, her yil yenilenen renkleri ve dogalliktan
6din vermeyen serileri 6ne ¢ikiyor. Firmanin daha dinamik ve ulasabilir
markasl Iconic ise hipermetrop degerlerle de satisa sunulan yeni serisi
Iconic Fresh'teki Pure Hazel, Sterling Grey, Green ve Blue olmak Uzere 4
yeni rengiyle dikkat cekiyor. Optik Dnyasi yetkilileri, “Zamanin degeri-
nin bilincindeyiz. Optikb2b mobil uygulamasi sayesinde siparis strecleri
daha hizli ve pratik hale getirdik. Bayiler, cep telefonlarindan ttm triin
bilgilerine eriserek, siparislerini saniyeler icinde tamamlayabilirler” dedi.

La Bella, the brand from Optik Diinyasi that blends beauty with technology
in colored contact lenses, stands out with its annually renewed shades
and naturally appealing collections. The company’s more dynamic and
accessible brand, Iconic, draws attention with four new colors: Pure Haze,
Sterling Grey, Green, and Blue in its Iconic Fresh series, now available with
hypermetropic prescriptions as well. Optik Dinyasi stated, “We value
time. With the Optikb2b mobile app, we've made the ordering process
faster and more convenient. Our partners can access all product details
and complete their orders in seconds right from their phones.”

Freeshee Kalite ve Konforu Birlestiriyor

Dayaniklilig, karakteristik hatlari ve farkli yz tiplerine uyumuyla Freesbee
kemik modeller, optik dinyasinda fark yaratiyor. Prm Group distribGtorlu-
guyle Turkiye'ye ulasan Freesbee'nin kemik cerceve koleksiyonu yalnizca
saglamligiyla degil; sundugu genis model cesitliligiyle de dikkat cekiyor.
Koleksiyon, kalin kemik gévdelerin retro havasindan zarif ve ince profilli
tasarimlara, parlak renklerden mat ve seffaf tonlara kadar her zevke hi-
tap eden genis secenekler sunuyor. Kemik cerceveler ayni zamanda uzun
6murlu kullanimiyla biliniyor. Darbelere karsi direng, esneklik ve giin boyu
konfor saglayan ergonomik tasarimlar, kullaniciya gtiven veriyor.

With their durability, distinctive lines, and compatibility with different face
shapes, Freesbee’s acetate models stand out in the optical world. Brought
to Turkey by Prm Group, Freesbee’s acetate frame collection draws
attention not only for its strength but also for its wide range of designs.
From the retro appeal of thick acetate bodles to refined, slim profiles, and
from glossy hues to matte and transparent tones, the collection offers
styles for every taste. Acetate frames are also known for their long-lasting
performance. Resistant to impact and providing flexibility and all-day

comfort, their ergonomic designs inspire confidence in every user.
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Yusuf Dikeg Altin Madalya Kazand:

Seiko Optik'in sponsoru oldugu ve markanin GorUs Elcisi olan Milli

Aticilik sporcumuz Yusuf Dikeg gectigimiz ay istanbul'da gercekle-
sen Haval Silahlar Avrupa Sampiyonlar Ligi karsilasmasinda 10 M
Havall Tabanca Erkekler Takim kategorisinde Altin madalyanin sahi-
bi oldu. Paris 2024 Yaz Olimpiyat Oyunlari’ndan gimis madalyayla
donen, ikonik durusu ve rekorlariyla tim diinyada ses getiren Milli
Sporcumuz Yusuf Dike¢ “Goézlerimde miyop astigmat var. Basari-
larim icin bana net ve mikemmel géris kazandiran ve her zaman
yanimda olan Seiko Optik ekibine cok tesekkir ederim” dedi.

Yusuf Dike¢ Wins the Gold Medal

National shooting athlete Yusuf Dikeg, sponsored by Seiko Optik and
serving as the brand’s Vision Ambassador, claimed the Gold Medal
last month at the European Champions League for Air Weapons, held
in Istanbul. Returning from the Paris 2024 Olympic Games with a silver
medal, Dike¢ has made his mark on the global stage with his iconic stance
and record-breaking achievements. Sharing his thoughts after his latest
victory, Dike¢ said: “I have myopic astigmatism. | would like to sincerely
thank the Seiko Optik team for always being by my side and providing me
with clear and perfect vision that supports my success.”

Mooshu Yeni Asetat Seri Cikard

Mooshu'nun yeni asetat koleksiyonu, sadece estetik acidan degil, ayni
zamanda fonksiyonellik agisindan da dikkat cekiyor. Her bir parca, mo-
danin zamansiz zarafetini yansitirken, kullaniciya rahatlik ve dayaniklilik
sunmayi amacliyor. Koleksiyonda yer alan gozliikler, canli renk paleti ve
cesur tasarim detaylariyla 6ne cikiyor. Mooshu, bu koleksiyonla birlikte
hem klasik hem de modern unsurlari harmanlayarak, modaseverlere
genis bir yelpaze sunuyor. Asetat gozliklerinde kullanilan malzemele-
rin cevre dostu olmasina 6zen gosteren Mooshu, sorumlu marka bilin-
ciyle de dikkat cekiyor.

Award-winning Mooshu has announced the launch of its new acetate
series. Turkish brand Mooshu’s new acetate collection stands out not
only for its aesthetics but also for its functionality. Each piece reflects
timeless elegance while offering comfort and durability to the wearer.
The collection features bold design details and a lively color palette that
bring a fresh energy to eyewear. Blending classic and modern elements,
Mooshu presents a wide range of styles for fashion lovers. The brand also
emphasizes sustainability, using eco-friendly acetate materials that reflect
its commitment to responsible design.

{125 2072'5
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Zeiss Tiirkiye’de Onemli Atama

Zeiss, Turkiye organizasyonunda 6énemli bir géreviendirmeye imza att.
Afra Karaca, yeniinsan Kaynaklari Ulke Mudiirti olarak atand!. Afra Kara-
ca, insan kaynaklari kariyerinde 15 yili askin zengin deneyimi ve bilgi biri-
kimiyle, Zeiss'in “lyiden Daha lyiye ve Mikemmele” uzanan yolculugun-
da stratejik ve proaktif rol Ustlenecek. Profesyonel kariyerine Novartis'te
baslayan Karaca, BP/Castrol'de 5 yil boyunca Turkiye, Ukrayna ve Orta
Asya satis ekiplerinin ise alim, egitim-gelisim, yetenek ve performans yo-
netimi streclerine liderlik etti. Alcon bunyesinde de cok degerli katkilar
sunan Karaca, tim bilgi birikimi ve deneyimini Zeiss Turkiye'ye tasiyacak.

Key Appointment at Zeiss Turkey

Zeiss Turkey announced that Afra Karaca has been named as the new
Country Human Resources Manager. With over 15 years of extensive
experience in human resources, Karaca will play a strategic and proactive
role in Zeiss's journey of continuous improvement toward excellence.
She began her professional career at Novartis and later spent five years
at BP/Castrol, leading recruitment, training and development, talent, and
performance management processes for sales teams across Turkey, Ukraine,
and Central Asia. Having also made valuable contributions during her tenure
at Alcon, Karaca now brings her expertise and experience to Zeiss Turkey.

Cesur Hacimler ve Keskin Hatlar One Cikiyor

Dsquared2, markanin imzasi haline gelmis cesur hacimler, keskin hatlar
ve dikkat cekici tasarimlarla éne cikan yeni 2025 Sonbahar/Kis gézlik ko-
leksiyonunu sunuyor. Koleksiyonda, Double-D logosu veya DSQ2 kesimli
logo gibi carpici marka detaylariyla 6ne cikan gunes ve optik gézlikleri,
modern bir renk paletiyle sunuluyor. Seride erkeklere 6zel asetat, kare
formlu glines stili D2 0178/S cesur cizgileri icin 70’lerden ilham almis.
Tasarim cift derinlikli parlak ylzeye sahip metal kdpriyle zenginlestirilmis.
Kadinlara 6zel D2 0184/G/S asetat glines modeli ise diiz Ust kismi ve mar-
kaya 6zgl metal stslemelerle dekore edilen 6n kismiyla dikkat cekiyor.

Bold Volumes and Sharp Lines Stand Out

Dsquared? introduces its new Fall/Winter 2025 eyewear collection, defined
by the brand’s signature bold volumes, sharp lines, and striking design
language. The collection features both sun and optical styles distinguished
by eye-catching branding details such as the Double-D emblem and DSQ2-
cut logo, presented in a modern color palette. For men, the acetate square-
shaped D2 0178/S model draws inspiration from the bold aesthetics of the
1970s, enriched with a dual-depth glossy metal bridge. For women, the
D2 0184/G/S acetate sunglass design stands out with its flat upper profile
and front detailing adorned with signature metallic embellishments.

SCHOTT'A
anak sagladi.
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Moscot New York'u Onurlandirtyor

New York'un hikaye anlaticilarina, vizyonerlerine ve gundelik kahra-
manlarina saygi durusu niteligindeki Moscot'un 2025 sonbahar ko-
leksiyonu Living History, markanin 110 yillik tasarim mirasini yeniden
yorumluyor. Living History koleksiyonu, cesur yeni silletler ve zamansiz
klasikler ile dikkat cekiyor. Serideki Traif ve Spilkes gibi guclt formlar
modern bir karakter sunarken, kompakt ama ikonik cizgilere sahip Cos-
nic, Moscot'un kokll estetigini giniimiize tasiyor. Living History'deki
her tasarim, sehrin Lower East yakasinin benzersiz ruhunu yansitarak
ikonik markanin gegmisiyle bugininu bir araya getiriyor.

Moscot Honors New York City

Paying tribute to New York’s storytellers, visionaries, and everyday
heroes, Moscot's Fall 2025 collection Living History reinterprets the
brand’s 110-year design heritage. The collection stands out with bold
new silhouettes and timeless classics. Strong forms such as Traif and
Spilkes bring @ modern edge, while the compact yet iconic lines of Cosnic
carry Moscot’s rooted aesthetic into the present day. Each piece reflects
the unique spirit of the city’s Lower East Side, bridging the brand’s rich
past with its contemporary vision. Moscot collections are brought to the
Turkish market through the distribution of Atélye GoézIk.

Islevsel Ogeler ve Yalin izgilerin Gici

Turkuaz Optik distribtorluguyle Turk pazarina getirilen Hally and Son,
yeni sezon koleksiyonunda kendine ézgu sade cizgisine farkli bir enerji
katiyor. Tasarimlar yalnizca estetik degil, ayni zamanda gunlik hayata
pratik coziimler sunuyor. One cikan Clip-On serisi, optik cercevenin tek
bir hamlede glines gézligine déntsmesini sagliyor. Bu islevsellik, sira-
dan bir detay stilin parcasina dénustdrtyor. Essential'da ise sade, ince
yapllar, dengeli oranlar ve hafif malzemeler rahat ve sofistike bir goru-
nUm yaratiyor. Hally and Son bu iki serisiyle, fonksiyonun dinamizmi ile
yalin ¢izgilerin glictint kutluyor.

The Power of Simplicity and Function

Brought to the Turkish market by Turkuaz Optik, Hally and Son
infuses a new energy into its signature minimalist aesthetic this
season. The designs go beyond visual appeal, offering practical
solutions for everyday life. The standout Clip-On series allows
optical frames to transform into sunglasses with a single motion,
turning functionality into a style statement. The Essential series, on
the other hand, features slim structures, balanced proportions, and
lightweight materials that create a refined yet effortless look. With
these two series, Hally and Son celebrates the harmony between

function and simplicity.
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Root&Steel Dogalligr Koruyor

Doganin izleri, Root&Steel tasarimlarinda yeniden hayat buluyor. Koc
boynuzu, dogal tas ve ahsap gibi dogal malzemeler, ustalarin titiz el isgi-
ligiyle harmanlanarak benzersiz cercevelere dénustyor. Strdirdlebilirlik,
Root&Steel icin bir trend degil; Gretim anlayisinin temel yapi tasidir. Cer-
ceveleri, cevre dostu yaklasimi ve modern tasarim cizgilerini bir araya ge-
tirir. Boylece Root&Steel, el isciliginin glictini dogayla uyumlu bir vizyon-
la yeniden tanimliyor. Marka felsefesi “dogalligi korumak ve gelecege
aktarmak” olan Root&Steel; bu yaklasimiyla bir gézlik markasi olmanin
oOtesine gecerek, strdurdlebilir bir yasamin zarif simgesi haline geliyor.

Root&Steel Preserves Naturalness

The traces of nature come to life again through Root&Steel’s designs.
Natural materials such as ram horn, natural stone, and wood are
transformed into unique frames through meticulous craftsmanship. For
Root&Steel, sustainability is not a passing trend but the cornerstone of its
production philosophy. Its frames combine an eco-friendly approach with
modern design lines, redefining the power of craftsmanship through a
vision in harmony with nature. With its philosophy of “preserving and
passing on naturalness,” Root&Steel goes beyond being just an eyewear
brand to become an elegant symbol of sustainable living.

Arikan Group Antalya'ya Davet Ediyor

Arikan Group, en yeni koleksiyonlarini 27-30 Kasim tarihlerinde Antalya
Voyage Belek Golf & Spa Otel'de gerceklestirecegi Gozlik Zirvesi 2025
etkinliginde sergileyecek. Quantum, Belmond, Slazenger ve Lee Cooper
markalarinin yeni gézluk koleksiyonlarini 3 giin stirecek gérkemli etkinlikte
tanrtacak olan Arikan Group, is ortaklarina surprizlerle dolu bir program ha-
zirladigini duyuruyor. Etkinlikte 6zellikle fiyat—performans dengesi, tasarim
guict, kaliteli Gretim ve dayanikliligi ustalikla bir araya getiren Quantum’un
ve kadinlarin estetik beklentilerini optimum seviyede karsilayarak modanin
nabzini tutan Belmond’un yeni glines ve optik serileri g6z kamastiracak.

Arikan Group Invites You to Antalya

Arikan Group will showcase its latest collections at the Eyewear Summit
2025, taking place from November 27 to 30 at oyage Belek Golf & Spa
Hotel in Antalya. Arikan Group will unveil the new eyewear collections
of Quantum, Belmond, Slazenger, and Lee Cooper during the three-
day event, which promises an impressive program filled with surprises
for its business partners. Among the highlights will be Quantum’s latest
sun and optical models that masterfully combine design power, quality,
and durability, and Belmond'’s elegant creations that capture the pulse

of fashion while meeting women'’s aesthetic expectations at their finest.
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Rafine Formlar ve Renkler Sunuyor

Essa Daniel Klein Group guvencesiyle sunulan Santa Barbara Polo
& Racquet Club, yeni optik koleksiyonuyla zanaatkarligin ve sikligin
mUkemmel uyumunu yakaliyor. Yeni koleksiyon, ¢zellikle katmanli
asetat kullanimi ve keskin hatlara sahip cerceveleriyle dikkat gekiyor.
Gozluklerin 6n yuzinden sap ucuna kadar uzanan renk gecisleri ve
tasarim detaylari, el isciliginin zarif bir yansimasi olarak éne cikiyor.
Modellerdeki renk ve form oyunlari, Santa Barbara Polo & Racquet
Club'in rafine tasarim anlayisini yansitiyor. Koleksiyon sadece islev-
sellik degil, ayni zamanda prestijli bir stil ifadesi olarak konumlaniyor.

New Line Offers Sophistication

Presented under the assurance of Essa Daniel Klein Group, Santa Barbara
Polo & Racquet Club captures the perfect harmony of craftsmanship and
elegance with its new optical collection. The new optical collection stands
out with layered acetate structures and sharply defined frame lines. From
the front to the temple tips, subtle color transitions and design nuances
reflect the sophistication of meticulous handcrafting. The interplay
of hues and shapes highlights the brand’s refined design philosophy.
Santa Barbara Polo & Racquet Club’s new collection represents not only
functionality but also a statement of prestige and timeless style.

Valentino Orlandini‘den italyan Siklii

Essa Daniel Klein Group garantisiyle Turkiye pazariyla bulusan Valentino
Orlandini yeni optik koleksiyondan sofistike feminen cizgileri, kare formu
ve yliksek kaliteli detaylanyla dikkat ceken bir modeli tanitiyor. italyan za-
rafetinin modern yorumunu yansitan bu 6zel tasarim, sadece siklik degil
islevsellik de vadediyor. Ust diizey asetattan Gretilen model, essiz men-
tese yapisi sayesinden uzun émurlii ve konforlu kullanim saglyor. ince
iscilikle yerlestirilen VO monogram logosu, sap kisminda zarif ama etki-
leyici bir vurgu yaratiyor. Valentino Orlandini'nin talyan imzas tasiyan bu
6zel optik modeli, estetik tutkusunu kaliteyle bulusturanlara hitap ediyor.

Introduced to the Turkish market under the assurance of Essa Daniel Klein
Group, Valentino Orfandini presents a new optical model distinguished by its
sophisticated feminine lines, square form, and refined detailing. Reflecting
a modern interpretation of Italian elegance, this design offers not only style
but also functionality. Crafted from premium acetate, the model ensures
long-lasting comfort with its uniquely engineered hinge structure. The
delicately placed VO monogram on the temples adds a subtle yet striking
accent. This optical piece, carrying the unmistakable ltalian signature of

Valentino Orlandini, appeals to those who value both aesthetics and quality.
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Linda Farrow Siirrealizmi Kutluyor

Linda Farrow 2025 Sonbahar/Kis sezonu icin strrealist sanat akimindan il-
ham alarak hazirladigi yeni koleksiyonunu ikonik Londra mirasini kutlayan
g6rkemli bir kampanyayla tanitiyor. Klasik sofistike tarzi, avangart ifadeyle
harmanlayan kampanya Londra'daki tinlti tarih mizesi British Museum’da
cekildi. Muzenin gorkemli sttunlar éniinde sergilenen yeni tasarimlar,
heykelsi asetat formlari, 22 ayar altin kaplama detaylari ve kusursuz cam
isciligi ile aksesuar olmanin 6tesine gegerek feminenligi kutlayan gucli bir
ifade araci haline geliyor. Kampanyada Great Court'un dramatik isiklariyla
beyaz ve altinla taclanan formlar, seriye zamansiz bir rafinelik katiyor.

[ inda Farrow Celebrates Surrealism

Linda Farrow unveils its new FWZ25 collection through a spectacular
campaign that celebrates the brand’s iconic London heritage. Blending
classic sophistication with avant-garde expression, the campaign was
shot at the renowned British Museum in London. Presented against the
museum'’s majestic columns, the new designs transcend the notion of an
accessory with their sculptural acetate forms, 22-carat gold-plated details,
and impeccable lens craftsmanship, becoming a powerful statement of
femininity. Bathed in the dramatic light of the Great Court, the white and
gold-accented pieces add a timeless sense of refinement to the collection.

Efor Optik farkiyla sunulan Philippe Midiller koleksiyonu, sizleri zamansiz
sikhdr ve Gstin konforu bir arada kesfetmeye davet ediyor. Titanyum-IP
kaplama ve parlak cerceve detaylarina sahip modeller, hafiflikleri ve ince is-
cilikleriyle sanatin zarafetini tasiyor. Her model, estetik bir durus ve kendine
has dokusuyla benzersiz bir deneyim yasatiyor. Esnek yapisiyla gtin boyu
konfor sadlayan Philippe Mller gézlukleri, kolay kirlmayan ve formunu
koruyan dayanikli malzemelerle Uretiliyor. Retro esintileri modern cizgilerle
harmanlayan, pratiklik ve dayaniklilik sunan Philippe Mdller gozltkleri optik
dunyasinda yeni bir estetik sayfa aciyor.

Offered with the assurance of Efor Optik, the Philippe Miller collection
invites you to explore timeless sophistication combined with exceptional
comfort. Featuring titanium-IP coatings and polished frame details,
each design reflects the grace of art through lightweight structures and
meticulous craftsmanship. Every model offers a distinctive aesthetic and
unique tactile experience. With their flexible construction, the frames
provide lasting comfort throughout the day while maintaining durability
and shape retention. Blending retro influences with modern lines, the

series offers a new chapter of elegance to the optical world.
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Turkuaz Optik distribttorltyle Turk pazarina ulasan Modo'nun Three.3

Rimless koleksiyonu, ultra hafifligin geldigi son noktayr temsil ediyor. Sa-
dece 3.3 gram cercevesiz tasarimlardan olusan seri, titanyumun dayanik-
liigr ile TR9O'IN esnekligini birlestirerek glnlik hayatta neredeyse hisse-
dilmeyecek bir konfor sunuyor. Vidasiz mentese sistemi ve ayarlanabilir
burun pedleri, fonksiyonelligi ince detaylarla tamamliyor. Yeni sezonda se-
riye cift kdpralu stiller ekleniyor. Gold, Gunmetal ve Dusty Green gibi mo-
dern renk secenekleriyle sunulan modeller, képri ve sap kombinasyon-
larini kisisellestirme secenegdi sayesinde bireysel zevklere 6ncelik veriyor.

Distributed in Turkey by Turkuaz Optik, Modo’s Three.3 Rimless
collection represents the pinnacle of ultra-light design. Weighing
only 3.3 grams, the rimless models combine the durability of titanium
with the flexibility of TROO, offering nearly weightless comfort for
everyday wear. The screwless hinge system and adjustable nose pads
add refined functionality to the minimalist structure. This season, the
series expands with new double-bridge styles. Available in modern
hues such as Gold, Gunmetal, and Dusty Green, the models highlight
individuality through customizable bridge and temple combinations.

Louis Barton (abasiz Zarafet Sunuyor

Yeni Louis Barton koleksiyonu, dingin cizgilerle modern detaylar bir ara-
ya getirerek gtnltk kullanimi ézel kiliyor. Markanin tasarimlari, abartidan
uzak ama karakteri glclu bir estetik anlayisiyla 6ne cikiyor. Her model,
farkli ytiz hatlarina uyum saglayacak olctlerde ve rahatlikla tasarlandi.
Koleksiyondaki cerceveler, sehir yasaminin dinamizmine uyum saglarken
ayni zamanda giindelik sadeligi koruyor. Renk seceneklerinde éne cikan
dogal tonlar, her kombinle uyumlu bir gérintm sunuyor. Detaylara ve-
rilen 6zen, ilk bakista fark edilen bir kalite hissi yaratiyor. Louis Barton
hayatin her alaninda kolaylikla kullanilabilecek esnek bir tarz sunuyor.

Louis Barton Offers Effortless Elegance

The new Louis Barton collection combines calm lines with modern
details, making everyday wear feel special. Louis Barton's designs in the
new collection stand out with a refined yet strong aesthetic that avoids
exaggeration. Fach model is created in balanced proportions to suit
different face shapes and ensure comfort. The new frames adapt to the
dynamic pace of city life while maintaining understated simplicity. Natural
tones dominate the color palette, offering versatility for any look. Attention
to detail delivers an instant sense of quality. Louis Barton presents a flexible

style that fits seamlessly into both professional and social life.
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Merhaba Ercan Bey. Kendinizi okurlari-
miza tanitarak, sektére giris siireciniz ve
bugiine kadar edindiginiz tecriibelerden
kisaca bahseder misiniz?

Ben Ercan Cevik, 1973 yilinda Antalya’nin
Akseki ilcesinde dogdum. Aile meslegimiz
olan saatgilige ikinci kusak temsilci olarak
adim attim. Kugik yaslarda katildigim yurt-
disi seyahatleri ve fuarlar, ufkumun genis-
lemesine ve kiresel vizyon kazanmama
buylk katki sagladi. Bu deneyimler, ilerle-
yen yillarda isimizi yalnizca Turkiye ile sinirh
gdérmememiz gerektigini anlamami sagladi.
Buglin geldigimiz noktada, Grtintn ilk tasa-
rim asamasindan nihai tiketiciye ulasma-
sina kadar gecen her adimda edindigimiz
tecribe, Essa Group’un ylksek kalite ve
hizmet standartlarinin temelini olusturuyor.

Hello Mr. Cevik. Could you introduce
yourself briefly, and tell us about
your journey into the industry and the
experience you have gained so far?

! am Ercan Cevik, born in 1973 in Akseki,
Antalya. | entered the family business of
watchmaking as a second-generation
representative. The international trips and
Jfairs | attended from a young age greatly
broadened my horizons and helped me
develop a global vision. These experiences
made me realize that our business should
not be limited to Turkey alone. Today, the
expertise we have gained at every step,
Jrom the initial design of a product to its
delivery to the final consumer, forms the
Jfoundation of Essa Group’s high standards

in quality and service.

»

Ercan Cevik

Essa Group olarak 50 yili askin siredir
saat sektoriinde giiclli bir konumdasiniz.
Oncelikle bize sirketinizin hikayesini ve
bugtin geldigi noktayi anlatir misiniz?

Tahtakale
Eminonid’'nde 7 metrekarelik kiglk bir

Essa Group’un  serlveni,
dikkanda bagladi. Bu mitevazi baslan-
gig, ailemizin is disiplini ve azmi sayesin-
de kisa slrede bulyuyerek profesyonel
bir yapiya donistl. Lokomotif markamiz
Daniel Klein’in markalasma yolculugu 1998
yilinda basladi; 1999'dan itibaren diinya ge-
nelindeki tescil stireciyle 2000 yilinda hem
Turkiye'de hem de 36 Ulkede resmi tescil al-
dik. Bu adim, uluslararasi pazara agilmamizin
mihenk tasi oldu. Bugiin 85’'ten fazla tlkeye
ihracat yapan, 1000e yakin satis noktasina
ve 25 perakende magazasina sahip global
bir markaya dontsmis durumdayiz. Basari-
mizin ardindaki en dnemli unsur “Herkes icin
Moda” anlayisiyla diirlst, seffaf ve azimli bir
calisma kilttrinG stirdirmemizdir.

Essa Group has held a strong position in the
watch industry for over 50 years. Could you
tell us about the story of your company and
where it stands today?

Essa Groups journey began in a small
7-square-meter shop in Tahtakale, Emindnd.
This modest start quickly grew into a
professional structure thanks to our family’s
work  aiscipline and determination. The
branding journey of our flagship brand
Daniel Klein began in 1998, and with the
worldwide  registration process starting
in 1999, we obtained official registration
both in Turkey and in 36 countries by
2000. This step became a milestone for our
international expansion. Today, we have
transformed into a global brand exporting to
over 85 countries, with nearly 1,000 points
of sale and 25 retail stores. The key factor
behind our success s maintaining an honest,
transparent, and dedicated work culture

with the philosophy of Fashion for Everyone.
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Essa Group bugiin 85'ten fazla lilkeye
ihracat yaparak biiyiimeyi siirdiiriiyor.
Global dlcekteki bu basarili yapinin yone-
timinde hangi stratejiler 6ne cikiyor?

Global olgekte faaliyet gostermek, esnek
ve ileri gorisli bir yonetim modelini zo-
runlu kilar. Bu nedenle stratejik planlama,
vizyoner liderlik ve dijitallesme odakli bir
yaklasima oncelik veriyoruz. Uluslarara-
s tedarik zinciri ve lojistik streclerimizi
strekli optimize ederek maliyet etkin
ve kesintisiz bir operasyon yapisi olus-
turduk. Her pazara 6zgl yerellestirilmis
pazarlama stratejileriyle markalarimizi
dogru konumlandiriyor, kilturel farklilik-
lara duyarli iletisim modelleri gelistiriyo-
ruz. insan kaynagimizi ise yetkinlik bazli
egitim programlari ve kariyer gelisim ola-
naklariyla destekliyoruz. Musteri geri bil-
dirimlerini Grtn gelistirme donglimuzin
merkezine aliyor; dijital yonetim sistem-
leri sayesinde olasi risklere karsi proaktif

cozUmler gelistiriyoruz.

Essa Group continues to grow by
exporting to more than 85 countries.
What strategies are key to managing this
successful global structure?

Operating on a global scale requires
a  flexible

management model.

and  forward-looking
Therefore, we
prioritize strategic planning, Vvisionary
leadership, and o digital-focused
approach. We continuously optimize
our International supply chain and
logistics processes to maintain a cost-
effective and seamless operational
structure. Through localized marketing
strategies for each market, we position
our brands correctly and develop
communication — models  that are
sensitive to cultural differences. We
Support our human resources with
competency-based training programs
and career development opportunities.
Customer feedback is placed at the
center of our product development
cycle, and through digital management
systems, we develop proactive solutions

to potential risks.
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Son yillarda saatten gozliige uzanan yeni
bir yolculuga adim attiniz. Gozliik katego-
risine giris karariniz nasil sekillendi?

Yillar icerisinde edindigimiz kiresel tec-
ribe ve yerel glclimuz, kaliteye olan
baghligimizla musteri memnuniyetini
esas alan yaklasimimiz, bizi sadece saat
degil, stilin tamamlayici diger unsur-
larina da yonelmeye tesvik etti. Saat
sektord, bize tasarim, Gretim ve kiresel
marka yonetimi konusunda gicli bir bil-
gi birikimi kazandirdi. Bu deneyim, stilin
tamamlayici unsurlarina  yénelmemiz
icin dogal bir zemin olusturdu. Gozlik
de tipki saat gibi sadece islevsel bir trln
degil; kisinin kimligini ve tarzini yansitan
bir moda ifadesidir. Tuketici egilimleri-
nin de fonksiyon ve estetigi bir arada su-
nan markalara yoneldigini gozlemledik.
Bu dogrultuda profesyonel bir gozlik
departmani kurarak gicli bir ekiple op-
tik sektoriine adim attik ve kisa slrede

kendimize saglam bir yer edindik.

In recent years, you have embarked
on a new journey extending from watch-
es to eyewear. How did your decision
take shape?

Over the years, our global experience
and local strength, combined with our
commitment to quality and a customer-
focused approach, encouraged  us
to expand beyond watches into
other elements that complement
personal style. The watch industry
provided us with strong knowledge in
design, production, and global brand
management. This experience created
a natural foundation for moving into
complementary style items. Eyewear, like
watches, is not only a functional product
but also a fashion statement reflecting a
person’s identity and style. We observed
that consumer trends increasingly
Javor brands that offer both function
and aesthetics. With this in mind, we
established a professional eyewear
department, entered the optical sector
with a strong team, and quickly secured

a solid position.

Giicli bir marka portfoyiiniiz var. Marka-
lariniz ve koleksiyonlarinin temel 6zellik-
leri hakkinda bizi bilgilendirir misiniz?
Daniel Klein, Fashion for Everyone (Her-
kes icin Moda) mottosuyla yola ¢ikan ve
dinya genelinde milyonlarca kullaniciya
ulasan bir marka olarak, gozItk koleksiyo-
nunda da ayni felsefeyi sirduriyor. Mar-
ka, modayi takip eden, kendine 6zgi tar-
zini kaliteli ve uygun fiyatlarla yansitmak
isteyen herkese hitap ediyor. Kdkleri 1886
yilina uzanan ve Amerikan polo kulttrini
temsil eden Santa Barbara Polo & Rac-
quet Club, klasik ve sportif yasam tarzini
benimseyenler igin global bir stil sembo-
[tdUr. Gozluk koleksiyonunda da bu zarif
ve rahat sikligl net bir sekilde gorebilirsi-
niz. Italyan tasarim mirasini modern cagin
ihtisamiyla bulusturan Valentino Orlandi,
g06zIUk koleksiyonunda da essiz bir liks an-
layisini temsil ediyor. Her modeli adeta bir
tasarim objesi gibi 6zenle hazirlanan bu
koleksiyon, gtz alici detaylari ve sofistike
yapisiyla 6ne gikiyor. Kisacasi Daniel Klein;
genis kitlelere hitap eden trend odakli ula-
silabilir moda, Santa Barbara Polo & Rac-
quet Club; sportif zarafet, rahatlik ve gln-
[Uk yasam sikligl, Valentino Orlandi ise liks
ve ihtisami tercih edenler icin vazgecilmez
secenekler sunuyor.

You have a strong brand portfolio. Could you

tell us about your brands and the main char-
acteristics of their collections?

Daniel Klein, which started with the
motto Fashion for Everyone and reaches
millions of users worldwide, continues
this philosophy in its eyewear collection.
The brand appeals to anyone who follows
Jfashion and wants to express their unique
style with quality at an affordable price.
Santa Barbara Polo & Racquet Club,
with roots dating back to 1886 and
representing American polo  culture,
/s a global style symbol for those who
embrace a classic and sporty lifestyle. Its
eyewear collection reflects this elegant
yet cozy style. Valentino Orlandi combines
/talian design heritage with modern
sophistication and represents a unique
sense of luxury in its eyewear collection.
Fach model is crafted with the precision
of a design object, featuring eye-catching
details and a sophisticated structure. In
short, Daniel Klein offers trend-focused
accessible fashion for broad audiences,
Santa Barbara Polo & Racquet Club
provides sporty elegance, comfort, and
daily style, and Valentino Orlandi is the
perfect choice for those who prefer luxury
and grandeur.



Markalariniz tasarim dili, islevsellik ve
ulasabilirlik agisindan farklh zevklere ve
ihtivaclara uyumlu. Tiiketici tarafinda bu
cesitlilik nasil bir karsilik aliyor?
Portfoylimuzdeki her marka, farkh bek-
lenti ve yasam tarzlarina hitap ediyor.
Daniel Klein, “moday! yakindan takip
ediyorum ama butcemi zorlamiyorum”
diyen kullanicilar tarafindan tercih edili-
yor. Santa Barbara Polo & Racquet Club
serileri kalite ve konforu, abartisiz sportif
siklikla birlestiren musterilerden olum-
lu donusler aliyor. Valentino Orlandi ise
“liks, zarafet ve 6zgiin tasarim” arayisin-
daki tUketicilere hitap ediyor. Bu gesitlilik
Essa Grup’un Herkes icin Moda vizyonu-
nun somut bir yansimasidir.

Your brands cater to different tastes
and needs in terms of design language,
functionality, and affordability. How is this
variety received by consumers?

Fach brand in our portfolio addresses
distinct expectations and lifestyles. Daniel
Klein is preferred by users who say they
closely follow fashion but do not want to
stretch their budget. Santa Barbara Polo
& Racquet Club receives positive feedback
from customers who value quality and
comfort combined with understated sporty
elegance. Valentino Orlandi appeals to
consumers seeking luxury, elegance, and
unique design. This variety is a tangible
reflection of Fssa Groups Fashion for

Everyone vision.

Gozlik serilerinizde kaliteye, 6zel bir vur-
gu vyapiyorsunuz. Malzeme seciminden
retim siireclerine kadar hangi kriterleri
gozetiyorsunuz?

Gozluk koleksiyonlarimizda yalnizca este-
tik degil, uzun sireli kullanim konforu da
oncelikli kriterimizdir. Hafiflik, ergonomik
yap! ve cilt dostu malzemeler titizlikle se-
cilir. Kaliteyi, sadece sik bir gériniim degil,
glin boyu rahat hissettiren kusursuz bir
kullanici deneyimi olarak tanimliyoruz. Bu
anlayis, Urdnlerimizin uluslararasi pazar-
larda da guvenle tercih edilmesini sagli-
yor; ¢linki bizim icin kalite sadece sik go-
rinmek degil, gin boyu rahat hissettiren
dogru Grinl sunabilmektir.

You place special emphasis on quality
in your eyewear series. What criteria do
you consider from material selection to

production processes?

/n our eyewear collections, long-lasting
comfort is as important as aesthetics.
Lightweight  construction, — ergonomic
design, and skin-friendly materials are
carefully selected. We define quality not
Just as stylish appearance but as a flawless
user experience that feels comfortable
throughout the day. This approach ensures
that our products are confidently chosen
in international markets, because for us,
quality is not only about looking good but
about providing the right product that

feels comfortable all day.
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Optik kanalinda isbirligi yaptiginiz ma-

gaza ve optisyenlerle iliskilerinizi nasil
yonetiyorsunuz? Onlara sundugunuz
destekler nelerdir?

Urtinlerimizi  musterilerimizle  bulus-
tururken, her zaman kalite ve glvenin
arkasinda durarak garanti glivencesi su-
nuyoruz. Ayni zamanda tedarikgilerimize
odeme kolayliklari ve cazip satis firsatlari
saglayarak uzun vadeli, surdurulebilir
is birlikleri kurmaya 6zen gosteriyoruz.
Kurulus slrecimizde benzer zorluklari
bizzat yasamis bir firma olarak, bugin
tedarikgilerimizin karsilastigl ihtiyag ve
beklentileri ¢ok iyi anliyor; bu nedenle
her adimda onlarin yaninda yer almayi
ilkesel bir durus olarak benimsiyoruz.
GCunkl biz, birlikte blylUmenin gercek
basarinin anahtari olduguna inaniyoruz.

How do you manage your relations with the
stores and opticians you collaborate with in
the optical channel? What kind of support do
you provide them?

When bringing our products to customers,
we always stand behind quality and trust by
offering warranty assurance. At the same
time, we provide our suppliers with payment
flexibility and offer great deals to them,
aiming to establish long-term and sustainable
collaborations.  Having  faced  similar
challenges during our own establishment,
we understand the needs and expectations
of our suppliers very well. Therefore, we
consider supporting them at every step as
a fundamental principle. We believe that

growing together is the key to true success.
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Essa Group olarak yakin donem dair he-
defleriniz neler? Yeni yatinmlar, isbirlik-
leri ya da Griin grubu genisletme planla-
riniz var mi?

Essa Group olarak her gegen yil yatirim-
larimizi artirarak blylimeye devam edi-
yoruz. Tum faaliyetlerimizde pazar dina-
miklerini ve musteri taleplerini dikkate
alarak, tretim sireglerimizi nihai tiketici
odakli bir anlayisla sekillendiriyoruz. Stra-
tejik yatirnmlarimizla 6ncelikle tlkemizin
kalkinmasina katki saglamayi, ardindan
markamizin global o6lcekte bilinirligini
artirmayi hedeflemekteyiz. Bu dogrultu-
da, insan kaynagimizi da giclendirerek,
yetkin ve kalifiye calisan sayimizi artir-
maya blylk énem veriyoruz. Hedefimiz,
markamizin ulagmadigi hicbir nokta bi-
rakmadan, tim paydaslarimiza en yuk-
sek kalitede hizmet sunmaktir. Bu vizyon
dogrultusunda sdrdurulebilir biyame,
inovasyon ve musteri memnuniyetini te-
mel alan bir gelisim programi ile yolumu-

za kararhlkla devam ediyoruz.

What are Essa Group’s near-term
goals? Are there plans for new invest-
ments, partnerships, or expanding
product ranges?

Essa Group continues to grow each year
by increasing its investments. In all our
operations, we shape our production
processes with a consumer-focused
approach, taking into account market
aynamics and customer demands. With
our strategic investments, our primary
goal is to contribute to the development
of our country, and subsequently to
/ncrease the global recognition of our
brand. In this context, we place great
importance on strengthening our human
resources by increasing the number of
competent and qualified employees.
Our aim is to provide the highest quality
service to all our stakeholders without
leaving any market unexplored. Guided
by this vision, we continue on our path
with a development program based on
sustainable growth, innovation, and

customer satisfaction.

Silmo istanbul Optik Fuari hakkindaki gé-

risleriniz nelerdir? Fuarin sektdre katki-
larini nasil degerlendirirsiniz?

Silmo Istanbul Optik Fuari, optik sektériiniin
en prestijli etkinliklerinden biridir. Hem yurt
icinden hem de yurt disindan bircok sektor
paydasini bir araya getirerek, en giincel ye-
niliklerin sergilendigi bir bulusma platformu
sunar. Bu ozelligiyle, yeni Urlnleri tanimak
ve musteri portféylni genisletmek isteyen
firmalar icin en dogru adres konumundadir.
85'ten fazla Ulkeyi kapsayan yurt disi mus-
teri agimiz ve 1000’ askin yurt ici portfoyu-
miz ile glcll bir yapiya sahibiz. Bu birikimi,
optik sektoriine tasimak ve sektore etkili bir
giris yapmak adina Silmo istanbul Optik Fu-
ari bizim icin ideal bir sahne olacaktir. Hem
markamizi tanitmak hem de yeni is baglan-
tilari kurmak igin fuarin sundugu uluslarara-

st ortam buyk bir firsat sunuyor.

Degerli roportajiniz icin tesekkiir ederiz.
Son olarak dergimiz 4 your eyes ile ilgili
yorumlariniz nelerdir?

4 your eyes hem yurt iginde hem de yurt
disinda optik sektori alaninda genis bir
paydas agina sahip 6nemli bir olusumdur.
Derginin bu yapisi sektortin farkh noktala-
rindaki profesyonellerle dogrudan iletisim
kurma imkani sunarak, markalarin ve firma-
larin taninirhgini artirmak icin essiz firsatlar
yaratmaktadir. Bu sebeple 4 your eyes ile
isbirligi icerisinde olmak bizim igin son de-
rece olumludur ve bu durumdan buytik bir

memnuniyet ve heyecan duymaktayiz.

What are your views on the Silmo Istanbul

Optical Fair? How would you assess its con-
tribution to the industry?

Silmo Istanbul Optical Fair is one of the most
prestigious events in the optical sector. By
bringing together many industry stakehol-
ders from both domestic and international
markets, it serves as a platform where the
latest innovations are showcased. In this res-
pect, it is the ideal venue for companies loo-
king to introduce new products and expand
their customer portfolios. With our overseas
customer network covering more than 85
countries and over 1,000 domestic clients,
we have a strong presence. Leveraging this
experience in the optical sector; Silmo Istan-
bul Optical Fair provides an ideal stage for
us to make an impactful entry into the mar-
ket. The fair offers a valuable international
environment for promoting our brand and
establishing new business connections.

Thank you for your valuable interview. Final-
ly, what are your thoughts on our magazine
4 your eyes?

4 your eyes s an important platform
with a wide network of stakeholders in
the optical sector, both domestically and
internationally. Its structure allows direct
communication with professionals across
different areas of the industry, creating
unique opportunities to enhance brand
and company Visibility. For this reason,
collaborating with 4 your eyes is extremely
positive for us, and we are very pleased
and excited about this partnership.



DANIELKLEIN @:9GROUP




| 100 | ADVERTORIAL

TURK OPTIK SEKTORUNDE YENI BIR DONEM BASLIYOR

ZENO(Z;GRUP

A New Era Begins in Turkish Optical Industry

Zeno Qrup, uretim ve
tasarimda fark yaratacak
Istanbul’daki yeni merkezi
ile Turkiye optik sektérinun
gelecedine guglu bir yatinm
yaparak yerli uretimi global
standartlara tasiyor.

Through its new Istanbul
headquarters, which stands out
in both production and design,
Zeno Qrup invests in the future
of Turkey’s optical industry and
brings local manufacturing

to global standards.

Tirk optik sektértinin 6ncli marka-
larindan Zeno Grup Optik, blylme
yolculugunda énemli bir dénim nok-
tasina imza atti. Marka, istanbul’daki
yeni merkezini agarak hem Uretim hem
de tasarim alaninda fark yaratacak
entegre bir yapiyl hayata gegirdi. Mo-
dern mimarisi, glglli altyapisi ve yik-
sek Uretim kapasitesiyle dikkat geken
bu merkez, yalnizca bir galisma alani
degil; ayni zamanda Zeno’'nun yillardir
srdirdGgl vizyonun somut bir yansi-
masidir. Grup, Tirk optik sekt6rindn
gelecegine yatirim yaparak, yerli Gre-
timi global standartlara tasiyor. 3.000

2 {retim alani, 600 m? showroom

m
ve genis depolama kapasitesiyle Zeno
Grup Optik, aylik 60.000 adet gerceve

tretim kapasitesine ulasiyor.

One of the leading brands in Turkey’s
optical industry, Zeno Grup Optik has
achieved a major milestone in its growth
journey. By opening its new headquarters
in Istanbul, the company has established
an integrated structure that will make a
difference in both production and design.
With its modern architecture, strong inf-
rastructure, and high production capacity,
this new center is not only a workplace
but also a tangible reflection of Zeno’s
long-standing vision. By investing in the
future of Turkey’s optical industry, the
group continues to elevate local manu-
facturing to global standards. With 3,000
m? of production space, a 600 m? show-
room, and extensive storage capacity,
Zeno Grup Optik has reached a monthly
production capacity of 60,000 frames.



Marka bugtin 25 ilkeye uzanan ihra-
cat a8l ve 6.000'i agkin satis noktasiyla
Turkiye'den dogup diinyaya agilan gligli
bir rnek olusturuyor. Yeni merkez, yal-
nizca islevselligiyle degil, icinde barin-
dirdig yaratici alanlarla da 6ne cikiyor.
Tasarim stiidyolari, modern ofis katlari,
ylksek teknolojiyle donatilmis imalat-
haneler ve is ortaklarina 6zel showroom
alani, markanin tim birimlerini tek cati
altinda topluyor.

Today, the brand stands as a strong
example of a company born in Turkey
and expanding worldwide, with an ex-
port network spanning 25 countries and
more than 6,000 points of sale. The new
headquarters stands out not only for its
functionality but also for the creative
spaces it houses. Design studios, mo-
dern office floors, high-tech workshops,
and a dedicated showroom for business
partners bring all departments of the

brand together under one roof.

Gorkemli Agilig &
Unutulmaz Bir Defile

Zeno Grup Optik, yeni merkezinin agi-
lisini sektdriin en &zel davetlerinden
biriyle kutladi. Unlii modellerin pod-
yumda tasidigl koleksiyon, markanin
yenilikgi vizyonunu ve tasarim glclni
gbzler oniine serdi. Moda, tasarim ve
teknoloji bir araya gelirken, konuklar
da bu bydleyici atmosferin bir parcasi
oldu. Etkinlikte is diinyasindan, moda
ve medya sektérlinden birgok taninmig
isim bir araya geldi. Podyumun yildiz-
lariyla gerceklesen defile, Zeno Grup
Optik’in hem sektdrel glclni hem de
markalasma vizyonunu vurgulayan unu-
tulmaz bir geceye dénulsti. Zeno Grup
Optik Medya Direktort Selin Kilig, “Bu
merkez bizim igin sadece bir bina degil;
yillarin emegini, vizyonumuzu ve sekto-
re olan inancimizi temsil eden bir yati-
rimdir. Amacimiz, Tirk tasariminin ve
Turk Gretiminin glicini diinyaya goste-
rerek sektorde kalici bir iz birakmaktir”
dedi. Zeno Grup Optik, Morlin Bron ve
Reacher markalari araciligiyla; sofistike
tasarim, kalite ve Uretim glicini bulus-
turarak Tirkiye'nin optik sektdriindeki
liderligini pekistiriyor. Yeni merkez, bu
glclin gelecege tasindigr bir dénim
noktasi olarak konumlaniyor.
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Grand Opening &
Fashion Show

Zeno Grup Optik celebrated the opening
of its new headquarters with one of the
most exclusive events in the industry.
The collection showcased by renow-
ned models on the runway highlighted
the brand’s innovative vision and design
strength. As fashion, design, and techno-
logy came together, guests became part
of a truly captivating atmosphere. The
event brought together distinguished fi-
gures from the business world, fashion,
and media. The runway show turned into
an unforgettable evening that emphasized
both Zeno Grup Optik’s sectoral power
and its strong branding vision. Zeno Grup
Optik’s Media Director, Selin Kili¢ stated,
“This center is not just a building for us; it
is an investment that represents years of
effort, our vision, and our faith in the in-
dustry. Our goal is to showcase the power
of Turkish design and production to the
world and leave a lasting mark in the sec-
tor.” Through its brands Morlin Bron and
Reacher, Zeno Grup Optik continues to
strengthen Turkey’s leadership in the op-
tical sector by combining elegant design,
quality, and production excellence. The
new headquarters stands as a milestone
that carries this strength into the future.
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MILLI TAKIMIN GOZLUGU REACHER
REACHER FOR THE NATIONAL TEAM

Gozlerde Reacher,
Kalplerde Tirkiye

Bu isbirligiyle Reacher
yalnizca bir sponsor dedil;
hem milli ruhun parcasi
hem de takim olmanin
verdigi guc ve basarma
Qrzusunun yansimasi
haline geliyor.

Turkiye Futbol Federasyonu ile ya-
pilan sponsorluk anlasmasiyla Reac-
her, Tlrkiye Milli Futbol Takimlarinin
resmi gozlik sponsoru olarak saha-
daki yerini aldi. Bu isbirligi, yalnizca
bir sponsorluk degil; Tirk sporunun
dinamizmini, kararliigini ve takim
ruhunu, Reacher’in giclt ve karar-
i durusuyla birlestiren stratejik bir
birliktelik anlami tasiyor. Zeno Grup
Optik’in yenilik¢i vizyonundan dogan
Reacher, modern c¢izgisiyle dikkat
ceken bir marka olarak, temelinde

hareket halindeki hayatlara eslik eden
dayaniklilik, netlik ve 6zglivene yer ve-
rir. Bu ylzden Reacher, futbocularin
sahadaki kararliligini giinlik yasamin
enerjisiyle ayni potada bulusturuyor.
Zeno Grup Optik'in Tirk optik sek-
torlindeki tecrlibesiyle desteklenen
Reacher, vyillardir sporun dinamiz-
miyle modern yasam stilini bir arada
yorumluyor. Milli Takimlar ile kurulan
bu glgli bag, markanin “her kosul-
da net bakis” felsefesini bir kez daha
sahaya tasiyor.



Reacher in the Eyes,
Turkey in the Hearts

With this collaboration,
Reacher becomes more than
a sponsor as it embodies the
national spirit and reflects
the strength and drive that
come from being a team.

Through its sponsorship agreement with
the Turkish Football Federation, Reac-
her has officially become the Official
Eyewear Sponsor of the Turkish Nati-
onal Football Teams. This collaboration
represents more than just a sponsors-
hip. It is a strategic alliance that brings
together the dynamism, determination,
and team spirit of Turkish sports with
Reacher’s strong and confident identity.
Born from Zeno Grup Optik’s innova-
tive vision, Reacher stands out with its
modern design language and its core
values of durability, clarity, and con-
fidence created to accompany lives in
motion. It bridges the determination
of football players on the field with
the energy of everyday life. Backed by
Zeno Grup Optik’s extensive experience
in the Turkish optical industry, Reacher
has long embodied the synergy betwe-
en sports dynamism and modern lifest-
yle. This powerful partnership with the
National Teams once again brings the
brand’s philosophy of “clear vision in

every condition” to the field.

Giiclinii Sahadan Alan Marka

Bu is birligiyle Reacher yalnizca bir
sponsor degil; milli ruhun bir pargasi,
takim olmanin verdigi glic ve birlikte
basarma arzusunun da bir yansima-
si haline geliyor. Markanin bu adimi,
Turkiye'de spor kiltlrinin gelisimine
katki saglarken, yeni nesil sporcular
ve aktif yasami benimseyen bireyler
icin de ilham verici bir érnek olustu-
ruyor. Futbol sahasinda, triblinlerde ya
da sehir hayatinin iginde... Reacher,
Tirkiye'nin enerjisini, kararliligini ve

stilini ayni bakista bulusturuyor.

Riva’da Reacher Dokunugu

Riva'da gerceklestirilen 6zel cekimler-
de, milli futbolcularin Reacher tasa-
rimlariyla verdigi kareler, markanin ka-
rakterini sahaya tasiyor. Sportif durusu
zamansiz bir stil anlayisiyla birlestiren
Reacher, sade cizgilerle giicli bir ifade
yaratiyor. Sahadaki disiplin ve karar-
lilik, bu karelerde sehirli bir enerjiyle
bulusuyor. Reacher bu yoniyle, sporu
yalnizca bir performans alani degil, bir
tarz bigimi olarak da yorumluyor.
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With  this
becomes more than a sponsor. It

collaboration,  Reacher
becomes a part of the national spirit,
a reflection of teamwork, strength, and
the shared drive to achieve together.
Beyond contributing to the growth
of sports culture in Turkey, this step
serves as an inspiring example for new-
generation athletes and individuals who
embrace an active lifestyle. On the
football field, in the stands, or in the
rhythm of city life... Reacher captures
the energy, determination, and style of
Turkey in a single glance.

During a special shoot held in Riva,
Turkish national football players posed
wearing Reacher designs, creating
images that bring the brand’s spirit
directly onto the field. Combining
a sporty stance with timeless style,
Reacher creates a strong yet understated
expression through its clean lines. The
discipline and determination seen on the
pitch come together here with an urban
energy, reflecting Reacher’s unique
perspective: seeing sport not only as
performance but as a way of life.
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GOz Kurulugu Sikayeti Cocukluk Yasina Indi

Turk Oftalmoloji Dernegi Genel Bagkani Professor Huban Atilla, President of the
Prof. Dr. Huban Atilla, ekran izleme sUresinin Turkish Ophthalmolosical Association, warns
uzamasinin cocuklarda goz kurulugu ve sasllik that prolonged screen time increases the risk
gelisme risklerini artirdigini belirtiyor. of dry eye and strabismus in children.



GUnUmazde eriskin ddéneme ait bir sorun
olarak kabul edilen g6z kurulugu, artik ¢o-
cukluk caginda da sik¢a karsimiza cikiyor.
Akilli telefonlarin, tabletlerin ve bilgisa-
yarlarin yasamin merkezine yerlesmesiyle
birlikte ekran kullanma yas! giderek disu-
yor. Prof. Dr. Huban Atilla, “Okul cagindaki
cocuklar 6dev hazirlamak, ders takibi yap-
mak veya oyun oynamak icin bilgisayar
ve tabletleri yogun sekilde kullaniyorlar.
Maalesef ekran basinda gecirilen sire uza-
dik¢a, g6z ylzeyine binen yik artiyor” di-
yerek bu konudaki endisesini dile getiriyor.

G06z Kurulugunun Toplumdaki
Gorilme Siklhig1 Artiyor

Kuru g6z hastaliginin toplum genelinde
g6rllme sikhdi her gecen yil artiyor. Bu-
nun en 6nemli nedenlerinden biri, &zel-
likle aksam saatlerinde karanlik ortamda
kullanilan tablet ve telefonlar. Bu cihaz-
larin 1sikli yGzeylerine uzun slire bakmak
yalnizca g6z kuruluguna degil, ayni za-
manda miyop gibi kirma kusurlarinin art-
masina da zemin hazirliyor. Uzun slreli
yakin mesafe calismalari, dizeltiimemis
godrme kusurlarini belirginlestirerek sasilik
gelisimini tetikleyebiliyor. Ozellikle pan-
demi déneminde artan ¢evrim ici egitim
ve oyun sireleri, cocuklarda sasilik sikligi-
nin artmasina neden oldu.

G6z Kirpmanin Onemi ve
Alinabilecek Onlemler

Ekran basinda gecirilen sire boyunca
g6z kirpma refleksi belirgin sekilde aza-
liyor. Normalde dakikada yaklasik 15-20
kez kirptigimiz gdézlerimiz, dijital cihaz
kullanirken bu sayiy! yariya indiriyor. Bu
durum gdzyasinin gdz ylzeyine esit da-
gilmasini engelliyor ve batma, yanma,
sulanma, bulanik gérme gibi g6z kurulu-
gu belirtilerinin ortaya ¢ikmasina neden
oluyor. Cocuklarda gorillen bu sikayetler
genellikle gbz kirpma, kisma, tik benzeri
hareketler veya “gdziim yaniyor” gibi ifa-
delerle kendini gdsterebilir. Ebeveynlerin
bu belirtilere karsi dikkatli olmalari, erken
ddnemde bir gbdz hastaliklari uzmanina
basvurmalari dnemlidir.

Once considered an adult condition, dry
eye disease is now increasingly common
among children. As smartphones, tablets,
and computers have become central to
daily life, the age of first screen exposure
has dropped dramatically. Prof. Dr. Huban
Atilla  explains, “School-age  children
spend long hours using computers and
tablets to do homework, attend classes,
or play games. Unfortunately, the longer
the screen time, the greater the strain on
the eye surface,” expressing her concern

about this growing issue.

The Rising Prevalence

of Dry Eye Disease

The incidence of dry eye disease in the
general population is increasing every
year. One of the main reasons is the
[frequent use of tablets and smartphones,
especially in dark environments during
evening hours. Prolonged exposure to
illuminated screens not only leads to
dryness but also contributes to the rise
of refractive errors such as myopia.
Extended near work can exacerbate
uncorrected vision problems and trigger
the development of strabismus. During
the pandemic, the increase in online
education and gaming hours significantly
raised the prevalence of strabismus

among children.

Importance of Blinking and
Preventive Measures

When using digital screens, the blinking
reflex decreases significantly. Normally,
we blink about 15-20 times per minute,
but during screen use, this number is
reduced by half. As a result, tears cannot
spread evenly across the eye surface,
leading to symptoms such as stinging,
burning, watering, and blurred vision. In
children, these complaints may appear
as frequent blinking, squinting, tic-
like movements, or verbal expressions
such as “my eyes are burning.” Parents
should pay close attention to these
signs and seek early evaluation from an

ophthalmologist.
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Prof. Dr. Huban Atilla, cocuklarda dijital
ekran kaynakli gdz problemlerinin énlen-
mesi icin bazi basit ama etkili dnerilerde
bulunuyor:

» Toplam ekran stresi sinirlandiriimall,

* Her 20 dakikada bir ekrandan uzaklasi-
larak 20 saniye silreyle 6 metreden uzada
bakilmali,

 Cihazlar g6zden en az 40 cm uzakhkta
kullaniimall,

*Qda aydinlatmasi yeterli olmali ve karan-
lik ortamda ekran kullanilmamalidir.

Sonug olarak, g6z kurulugu artik yalnizca
eriskinlerin degil, cocuklarin da yasam ka-
litesini etkileyen énemli bir sadlik sorunu
haline gelmistir. Dijital ekranlarla geciri-
len sUrenin giderek artmasi, g6z saghgini
koruma bilincini her yas grubunda daha
da gerekli kilmaktadir. Ebeveynlerin ¢o-
cuklarinin ekran kullanimini kontrol al-
tina almasi ve dizenli g6z kontrollerinin
yapiimasl, gelecekte olusabilecek gérme
problemlerinin énlne gecilmesinde kritik
rol oynamaktadir.

Prof Dr. Huban Atilla recommends a few
simple yet effective measures to prevent digital
screen—related eye problems in children.

e Jotal screen time should be limited.

e Fvery 20 minutes, the child should look
away from the screen and focus on a
distant object (about 6 meters away) for
20 seconds.

e Devices should be kept at least 40
centimeters from the eyes.

e The room should be well-lit, and screens
should never be used in the dark.

/n conclusion, dry eye disease has become
a significant health concern affecting
not only adults but also children,
impacting their overall quality of life. As
digital screen use continues to increase,
awareness of eye health protection s
becoming essential across all age groups.
Monitoring children’s screen habits and
ensuring regular eye examinations play a
crucial role in preventing potential vision

problems in the future.



| 106 | GOZDEN HABER

Gdz Cevresi Yaslanmadan Nasil Korunur?
How to Prevent Eye-Area Aging?

YUzumuUzde yaslanmanin en erken sinyallerini
veren bolge cogu zaman gdz ¢evresidir.
Bunun temel nedeni, bu bolgedeki cildin

oldukca ince ve hassas olmasidir.

Mimiklerle en gok hareket eden, giin boyunca isiga ve cevresel
etkilere en fazla maruz kalan bdlgelerden biri olmasi da sireci
hizlandirir. Zamanla ciltteki kolajen ve elastin Gretimi azalir. Bu
azalma, goz cevresinde elastikiyet kaybina ve ince kirigikliklarin
olusmasina yol agar. Ayni zamanda cilt alti yag dokusunun yer
degistirmesi ya da hacim kaybetmesiyle birlikte gz altlarinda
¢okme ve torbalanma gorilebilir. Genetik yatkinlik, uyku dizeni,
stres seviyesi, alkol ve tuz tiiketimi gibi pek gok faktor de bu sii-
reci etkiler. GOz gevresi hassas bir bdlge oldugundan, korunmasi
da ozel bir dikkat ister. Glnes isigina dogrudan maruz kalmak,
cilt yaslanmasini hizlandirir. Bu nedenle sadece yaz aylarinda de-
gil, yil boyunca UVA/UVB korumali giines kremleri kullanmak
onemlidir. Uyku diizenine dikkat etmek, yeterli su tiiketmek, goz
cevresi igin uygun nemlendirici ve antioksidan igerikli Grinleri
dizenli kullanmak da destekleyici aliskanliklar arasinda yer alir.
Soguk kompres uygulamalari, tuz tiiketiminin azaltilmasi ve diji-
tal ekran karsisinda gegirilen siirenin sinirlanmasi da géz gevresi
sagligina katki saglayabilir. Gerekli durumlarda ise uzman deger-
lendirmesiyle medikal ya da cerrahi yontemler giindeme gelebilir.
Bu slreglerde 6nemli olan, bireyin ifadesine saygi duyan ve yiiz
bltinliglni koruyan yaklasimlarin tercih edilmesidir.

The eye contour is often the first area
to show signs of aging, mainly
because the skin around the eyes is
extremely thin and delicate.

The eye contour is one of the most active areas of the face,
constantly moving with facial expressions and exposed to light
and environmental factors throughout the day, conditions
that accelerate the aging process. Over time, collagen and
elastin production in the skin decreases, leading to a loss of
elasticity and the appearance of fine lines around the eyes.
Meanwhile, displacement or reduction of the subcutaneous
fat layer can cause hollowness or puffiness under the eyes.
Genetic predisposition, sleep patterns, stress levels, and alcohol/
or salt consumption are also influential factors. Because the
skin around the eyes is delicate, it requires special care. Direct
exposure to sunlight accelerates skin aging, so using sunscreens
with UVA/UVB protection year-round, not only in summer, is
essential. Maintaining a regular sleep schedule, staying well-
hydrated, and using moisturizers and antioxidant-rich products
suitable for the eye area are beneficial habits. Applying cold
compresses, reducing salt intake, and limiting screen time can
also help maintain eye-area health. When necessary, medical
or surgical procedures may be considered under professional
supervision. In all such treatments, the priority should be

preserving natural expression and overall facial harmony.
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Kan Sekerinizdeki
Oynamalara Dikkat!

Kan sekerinde yasanan ani yukselis ve dususler,
gdzun gdrmeyi sadlayan sinir tabakasi
retinadaki damarlar etkiliyor. Bu risk suphesiz
Ozellikle diyabetlilerin gdrtsune zarar veriyor.

G0z Saglig ve Hastaliklart Uzmani Op. Dr. Adnan ipgioglu, ozellik-
le 10 yildan fazla diyabet hastasi olan kisilerde diyabetik retinopati
gorlilme sikliginin arttigini belirterek, “Diyabeti olan biitiin hasta-
lar icin bu géz hastaligi riski bulunuyor. Diyabeti olan herkesin en
azindan yilda bir kere g6z muayenesi yaptirmasinda fayda var. Bir
kimse ne kadar uzun siiredir diyabet hastasi ise bu kiside diyabetik
retinopati gelisme riski o kadar fazlalagiyor” dedi. Diyabetik reti-
nopati hastaliginda erken teshisin dnemine isaret eden Adnan ip-
cioglu, diyabet teshisinin hemen ardindan hastanin géz muayenesi
olmasi ve bir yillik aralarla diyabet kontrollerinin bir pargasi olarak
rutin g6z muayenelerine devam etmeleri gerektigini soyledi. Op.
Dr. Ipcioglu, “ Retinopati bulgularinin erken dénemde tespit edil-
mesi, tedavi basarisinin anahtaridir. Bilhassa goz dibi muayenesi,
retinada meydana gelen degisikliklerin erken safhada tespit edil-
mesini saglar ve hastaya basarili sekilde tedavi olma sansi sunar.
Diyabet tanisi sonrasi 1 yillik araliklarla 5 yili gegen diyabet has-
talarinin 6 ayda bir, géz dibi problemi tespit edilen diyabetlilerin 3
ayda bir géz muayenesi olmasi gerekmektedir. Muayene siklig goz
doktoru tarafindan gerektigi sekilde belirlenir” dedi.

Mind Your Blood
Sugar Levels!

Sudden fluctuations in blood sugar levels
affect the retinal vessels that enable vision,
pOSIiNg a serious risk exclusively to the
eyesight of people with diabetes.

Ophthalmologist Dr. Adnan Ipgiodlu stated that the incidence of
diabetic retinopathy increases, especially in people who have had
diabetes for more than ten years. ‘All diabetic patients are at risk
of developing this eye disease,” he said. “It is highly recommended
that every person with diabetes have an eye examination at
least once a year. The longer a person has diabetes, the greater
the risk of developing diabetic retinopathy.” Highlighting the
importance of early diagnosis, Dr. [pciodlu emphasized that
patients should have an eye examination immediately after being
diagnosed with diabetes and continue routine annual checkups
as part of their diabetes management. “Detecting retinopathy
findings at an early stage is the key to successful treatment,” he
added. “In particular, fundus examination allows early detection
of retinal changes and offers patients the chance for effective
treatment. After the first five years of diagnosis, diabetic patients
should have an eye exam every six months, while those with
existing retinal findings should be examined every three months.
The frequency of examinations is determined as needed by the
ophthalmologist.”
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Philipp Plein’in korkusuz stil anlayisini yansitan bu giines gozIUgu
avangart tasarimi, liks iscilikle essiz bir sekilde birlestiriyor. Cesur
kristal detaylarla stslenen model, 1silti 6zglven yayiyor.

Reflecting Philipp Plein’s fearless sense of style, these sunglasses
uniquely combine avant-garde design with craftmanship. Adorned with
bold crystal details, it radiates sparkling confidence.
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Celine ve
Kristalleri...

Unli moda evi Celine yuvarlak formdaki bu sik giines gozligu
tasarimiyla goézlik tutkunlarina zarafet vadediyor. Tasarimin
cercevesine islenen minik kristaller tam ustalik bir Grind.

Famous fashion house Celine promises elegance to eyewear lovers
with this stylish round shaped sunglasses design. The crystals
embellished on the frame make the design a masterpiece.

Burberry’den
Diktortgen Sikhk

Burberry asetat ve nylon kullanarak klasik diktort-

gen formu yorumladigi bu glines gozIGgu tasari-
mini, kas cizgisindeki ve sakaklardaki altin tonlu
metal detayla benzersiz hale getirmis.

Rectangular Elegance by Burberry

Burberry has interpreted the classic rectangular
shape using acetate and nylon and made this
sunglasses design unique with gold-tone metal

details on the eyebrow line and temples.



Christopher
Esber'den Milla

Avustralya merkezli tasarim markasi Christopher

Esber, ince ve zarif hatlara sahip paslanmaz celik
cerceveli glines gozIUgu Milla’nin camlari i¢in ha-
rikulade bir kehribar tonu secmis.

Milla by Christopher Esber

Australia-based designer brand Christopher Esber
has chosen a beautiful shade of amber for the lenses
of Milla, a pair of stainless steel framed sunglasses
with slim and elegant lines.
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Cazal’dan
Sira Disi Renk

Gozluklerde likst her tasarimiyla yeniden tanimlamayi basaran Cazal,
geometrik formlu Mod 301 glines g6zIUgu ile mirasini yansitiyor.
Markanin 002 Cilek&Altin renkli deseni g6z kamastirici.

Unique Hues by Cazal

Redefining luxury in eyewear with every design, Cazal reflects its
heritage with the geometric shaped Mod 301 sunglasses. The brand’s
002 Strawberry & Gold color pattern is dazzling.

Akoni’den
Ulysses Sun

isvicre mihendislik inceliklerini essiz silietlerle bulusturan Akoni,
Ulysses Sun isimli avaitor formdaki bu titanyum glnes gozIUgu ile
gozIUk tutkunlarina sofistike bir alternatif vadediyor.

Akoni, which combines Swiss engineering subtleties with unique
silhouettes, promises a sophisticated alternative for eyewear lovers

with these avaitor-shaped titanium sunglasses, Ulysses Sun.
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Tasarim markasi Poppy Lissiman minimal altigen formdaki altin metal
cerceveye sahip glnes gozIUgunu kahverengi gradyan camlarla
birlestirmis. On yiizdeki tas detaylari ¢cok sik.

Poppy Lissiman has combined minimal hexagonal shaped sunglasses
with gold metal frames and brown gradient lenses. The stone details on

the front make the design really chic.

Versace
Zamansizhg

Diinyaca Unli moda evi Versace bir kez daha liksU cagdas tasarimla
bulusturuyor. Zamansiz sikligl vadeden bu gines goézIGgU, saplardaki

detaylar ve ikonik Medusa ile buyulayor.

Timelessness by Versace

Versace once again combines luxury with contemporary design. Promi-
sing timeless elegance, these sunglasses are mesmerizing with details

and the iconic Medusa on the temples.

Francis de Lara
Sinir Tanimiyor

Optik dinyasina mucevher-gozlik kavramini ilk
kez duyuran marka Francis de Lara, zimrit, safir,
elmas ve 18 K altin kullanarak tamamen el isciligi

ile Urettigi Eve ile yine sinirlari asiyor.

Francis de Lara Knows No Borders

The first fine jewellery-eyewear fashion house
Francis de Lara is again crossing borders with Eve,
which is completely handcrafted using emeralds,

sapphires, diamonds and 18K gold.



VB'den
Cabasiz Zarafet

Sofistike ve oversize cizgileriyle 6ne c¢ikan Victoria
Beckham Eyewear, cabasiz zarafeti garantileyen
bu glines gozliglyle moda tutkunlarinin gardi-
roplarina harika bir secenek sunuyor.

Effortless Elegance by VB

Standing out with its sophisticated and oversized
lines, Victoria Beckham Eyewear offers a great
option for fashionistas’ wardrobes with these
sunglasses that guarantee effortless elegance.
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Valentino’dan
Garavani

Dinyaca Unli moda evi Valentino gozlik koleksiyonlariyla biytlemeye
devam ediyor. Valentino, Garavani isimli sik glines gozliginde kedi
g6zU formunu kalin gizgilerle yorumlamis.

Garavani by Valentino

The world-famous fashion house Valentino continues to fascinate with
its eyewear collections. Valentino has interpreted the cat eye form with

thick lines in its chic sunglasses, Garavani.

Loewe’den
Bir MUcevher

Unli moda evi Loewe, detaylariyla géz kamastiran bu essiz giines
gozIlUglu modeliyle tasarimda yeni bir boyut agiyor. Mermer etkili
cercevenin on cephesindeki ince iscilik muhtesem.

A Jewel from Loewe

Loewe Eyewear opens a new dimension in design with this unique

sunglasses model that dazzles with its details. The fine craftmanship on

the front of the marble-effect frame is great.
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KEMIK & gazlikle

Chopend

» DERIGO / VCH381S -

LINDBERG™

+ CEMFA GOZLUK / 1176

ISABEL
MARANT

+ SAFILO GROUP / IM 0226 -
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BVLGARI

+ DOGAN OPTIK / BV50063| -

=i

« SER OPTIK /2980 3060 -

Off-White™

« TURKUAZ OPTIK / OERJ0O21 -

GENTLE MONSTER

+ ATOLYE GOZLUK / CORORI ¢




roberlo cavall

+ DE RIGO / VRC120 -

afont.

« BDT OPTIK / SALTO -

MYKITA

+ MYKITA TURKIYE / RUE -

MaxMara

+ MERVE OPTIK / MM5093
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Palm Angels

* TURKUAZ OPTIK / PERJO12 -

FENDI

+ DOGAN OPTIK / FE50130I -

DSQUARED2

* SAFILO GROUP 7 D2 0186 -

FERRAGAMO

* MARCHON / SF3044 -
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e =™ MOSCHINO

» SAFILO GROUP /7 MOS649 -

MASUNAGA

+ CEMFA GOZLUK / VEGA -

LACOSTE @

+ MARCHON / L4003 -

VASUMA

+ PB GOZLUK / BARRED -
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MILA-ZB

LOVE IN ITALY

« TURKUAZ OPTIK / MZ284V -

MARKUS T

« BDT OPTIK / P1055 -

POLICE

+ DE RIGO / VPLG72M -

MOSCOT

+ ATOLYE GOZLUK / SHTUP -
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MAX&Co.

« MERVE OPTIK / MO5170 -

CalvinKlein

* MARCHON 7/ CK25548 -

ICEBERG

« TURKUAZ OPTIK /I1C329V -

uinE

« DELTA OPTIK / 743042 -




TREND | 121 |

GIVENCHY

+ DOGAN OPTIK / GV50094|

HUGO

EYEWEAR

* SAFILO GROUP / HG 1294 -

LINDA FARROW

+ ATOLYE GOZLUK / COVE

+ OPTIC844 / PIAGET -
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LOEWE

+ DOGAN OPTIK / LW50109F

N\,

DAVIDOFF

EYEWEAR
+ OPTIST GOZLUK / DAP 103 -

+ CEMFA GOZLUK / SUPERNOVA -

VAVA

« PBGOZLUK / BLOO15 -
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+ DELTA OPTIK / 503230 -

+ ARMATI GOZLUK /148 -

VYCOZ -f7

« BDT OPTIK /HYBRID 7 -

ZEUS+AIONE

HELLLS

+ OPTIC844 / CYBELE -
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ORIGINAL VINTAGE SUNGLASSES

« ADEMUR OPTIK / NAPLES WAVE -

Charlie
ma

« PB GOZLUK / FIAMMA -

Freesbee

« PRM GROUP / VENICE -

MOOSHU

« GULCE OPTIK / FEZA -
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Osse

« MERVE OPTIK 7/ OS$13276 -

P .
SINCE ] 1890
.*

+ KAYATUR OPTIK / USO 0508 -

EYEWEAR
* ARIKAN GROUP 7/ LC2620 -

DANIEL KLEIN’

1 TS Y OUR TIME

» ESSA DANIEL KLEIN GROUP / DKO1011
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Ve

+ ZENO GRUP OPTIK / MBZ1001 -

QUANTUM

EYEWEAR

» ARIKAN GROUP / Q895 -

R LOVBARIY
'( [ 3y

-

~ LMBARDIN

EYEWEAR

*+ ERMAK / AL2268 -

UNITED COLORS
OF BENETTON.

« SARPA OPTIK / BEKO2041 -
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! MUSTANG

« MERVE OPTIK / MU7566 -

elegance

+ KAYATUR OPTIK / EOX 6131 «

EEEEEEE

+ ZENO GRUP OPTIK / RHO DSF3703 -
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Sswiss

« EFOR OPTIK / 2442 -




| 128 | TREND

b o
Slazenger

* ARIKAN GROUP / 9348 -

POLO & RACQUET
CLUB®

« ESSA DANIEL KLEIN GROUP /7 SBO 2 2092 -

- ®
":.eflrex
nature

+ SAFIRA GOZLUK /1478 -

EpifizEyeWear

+ OZELLER / HOO7 -
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studioline
eyewear

+ KAYATUR OPTIK / ST 1835

é eyewear

+ ZENO GRUP OPTIK / LKO 88011 «

v [
|\ . ; POLOCAYENNE

W EYEWEAR

« ERMAK /7 PC025008 -

HEMME

PARIS
« SARPA OPTIK /96625 -
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HEAVEN MAYHEM

Basarili ve glizel oyuncu Jennifer Lawrence, iki yil aradan sonra bu
yil itibariyla Die My Love isimli gerilim/komedi tirindeki filmle
beyaz perdeye donmesi blylk ses getirdi. Elestirmenlerden
ve hayranlarindan tam not alan Jennifer, yine paparazzilerin
radarina girmis. Oversize rahatligini sportif sikliga donUstiren
Jennifer’in glines gozIUgu Heaven Mayhem’den.

Successful and beautiful actress Jennifer Lawrence returned to
the big screen this year after a two-year hiatus with the thriller/
comedy Die My Love. Jennifer Lawrence, who received full marks
from critics and her fans, is again on the radar of the paparazzi.
Transforming oversized comfort into sporty chicness, Jennifer’s
sunglasses are from Heaven Mayhem.

JENNIFER LAWRENCE

BRUNELLO CUCINELLI

Diinyaca (nlii ingiliz aktér Jude Law katildigi bir etkinlik-
te mavi ceketini, agik mavi gomlek ve uyumlu tonlardaki
aviator Brunello Cucinelli glines gozluglyle kombinle-
mis. Jude harika gértndyor.

World-renowned actor Jude Law attended an event
wearing a blue jacket paired with a light blue shirt and
aviator-style Brunello Cucinelli sunglasses in matching
tones. Jude looks amazing.

JUDE LAW

ALAIA

Ozellikle doksanli yillarin en Ginlii top mo-
dellerinden olan Naomi Campbell, moda
duinyasindaki ikonik figtirlerden. Naomi
beyaz degajeli bluzu ve Alaia glines goz-
[Uguyle yine essiz.

Especially one of the most famous top
models of the 1990s, Naomi Campbell
is an iconic figure in the fashion world.
Naomi looks stunning in her white
plunging blouse and Alaia sunglasses.

NAOMI CAMPBELL

BALENCIAGA

Bu kez New York'ta aligveris yaparken
paparazziler tarafindan fotograflanan
Kylie Jenner, cesur ve yiksek modaya
uyumlu stilini Balenciaga'dan harika bir
glines gozluglyle birlestirmis.

This time spotted shopping in New York
by paparazzi, Kylie Jenner combines her
bold, high-fashion style with a stunning
pair of Balenciaga sunglasses. Kylie
Jenner looks perfect in this outfit.

KYLIE JENNER




DMY BY DMY

Diinyaca Unli top model Bella Hadid
defile sonrasi kaldigi otele giris yapar-
ken paparazziler tarafindan gorint-
lenmis. Bella Hadid, Dmy By Dmy glines
gozliglyle cabasiz zarafeti simgeliyor.

Bella Hadid was photographed by the
paparazzi while entering the hotel where
she stayed after the fashion show. Bella
Hadid symbolizes  effortless elegance
with her Dmy By Dmy sunglasses.

BELLA HADID

LOUIS VUITTON

Bu yil Kore Yapimi Squad Game 2 dizi-
sinin son sahnesinde gorerek hayranla-
rina muhtesem bir siirpriz yapan Cate
Blanchett, glizelligi ve karizmasini Louis
Vuitton giines gozltgiyle birlestirmis.

Cate Blanchett, who made a magnificent
surprise to her fans by appearing in the
last scene of the Squad Game 2 series
this year, combined her beauty and
charisma with Louis Vuitton sunglasses.

CATE BLANGHETT
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Optiqu®
& Accessories
Hem sayisiz gise rokertmeni film hem de bagimsiz filmlerdeki
rolleriyle sinema kariyerini 6dillerle taglandiran Amerikali ak-
tor, yonetmen, yapimci ve senarist George Clooney karizmasiy-
la da sinemaseverleri blyillemeye devam ediyor. En son Julia
Roberts ile Cennete Bilet’de izledigimiz Clooney, tarziyla da bir
efsane. Bu kez glines gozIligu Selima Optique’den.

American actor, director, producer and screenwriter George
Clooney, who has crowned his film career with awards for his
roles in countless blockbusters and independent films, continues
to fascinate his fans. George Clooney, whom we last saw in
Ticket to Heaven with Julia Roberts, is also a legend with his

style. This time his sunglasses are from Selima Optique.

GEORGE CLOONEY

etnia O BARCELONA

Dinyaca Unli oyuncu Emily Blunt yaklasan kis sezonu-
na ragmen Akdeniz Ulkelerine kisa kagamaklar yaparak
dinlenmeyi seviyor. Emily’nin glines gozIUgu tercihi de
Etnia Barcelona’dan.

Famous actress Emily Blunt enjoys taking short
getaways to Mediterranean destinations to relax,

even as the winter season approaches. Her choice of
sunglasses is by Etnia Barcelona.

EMILY BLUNT
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SAINT LAURENT

Asil adi Scott Ramon Seguro Mescudi olan Amerikall rapgi,
prodiktdér ve moda tasarimcisi Kid Cudi 2008'de basladigl
kariyerinde hizli bir ivme yakalayarak adindan sikca konusulan
Unliiler arasina girmeyi basardi. Grammy Oddillii Kid Cudi, bu kez
karsimiza bir moda etkinliginde cikiyor. Kid Cudi son derece sik
olan tarzini Saint Laurent glines gozlUguyle tamamlamis.

American rapper, producer, and fashion designer Kid Cudi has built
an impressive career since his debut in 2008, quickly becoming one
of the most talked-about names in music and style. The Grammy-
winning artist Kid Cudi recently made an appearance at a fashion
event, completing his strikingly elegant and charismatic look with
a pair of Saint Laurent sunglasses.

KID CUDI

DOLCE s GABBANA

Kariyerinin cogunu italya’da gegiren Ispanyol aktris, su-
nucu ve model Rocio Mufioz Morales, Akdeniz kadini-
nin tim zarafetini bu stilinde tasiyor. Rocio’nun giines
g0ozIugu Dolce&Gabbana.

Spanish actress and model Rocio Mufioz Morales,
who has spent most of her career in Italy, exudes the
elegance of a Mediterranean woman in this look.
Rocio’s sunglasses are by Dolce&Gabbana.

ROCIO MUNOZ MORALES

LOEWE

Kardashian kardeslerin annesi Amerikali
is insani Kris Jenner, kahverengi deriden
uzun kollu asimetrik kesim elbisesiyle
sofistike bir gortiniim icerisinde. Stilini
Loewe glines gozIUgu taglandirmig.

Kris Jenner, the mother of the Kar-
dashian sisters, exudes sophistication
in a long-sleeved, asymmetrically cut
brown leather dress. Her look is perfectly
crowned with Loewe sunglasses.

KRIS JENNER

GUCCI

Amerikali oyuncu Christine Quinn ciiret-
kar ve feminenligi kutlayan giyim tarziyla
dikkatleri geken tnlt isimlerden. Abartili
luksten hoslanan Christine’in glines goz-
U8 segimi mithis bir Gucci.

Christine Quinn is one of the celebrities
who stands out with her bold,
femininity-celebrating sense of style.
Fond of extravagant luxury, Christine’s
choice of sunglasses is a stunning Gucci.

CHRISTINE QUINN
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L.G.R

Hollywood’un yetenekli aktrislerinden Anne Hathaway hem film-
leri hem de skandallardan ve abartili tavirlardan uzak bir inlt ola-
rak diinya capindaki tim hayranlari tarafindan begeni kazanmaya
devam ediyor. Od(illii aktris Anne Hathaway, katildigi her etkinlik-
te ve sokakta nasil giyinmesi gerektigini biliyor. Anne bu kez spor

sikligini L.G.R glines gozIUgiyle tamamlamis.

Anne Hathaway, one of Hollywood'’s talented actresses, continues
to be admired by her fans all over the world, both for her movies
and as a celebrity who is far from scandals and exaggerated
behavior. Award-winning actress Anne knows how to dress
for every event she attends and on the street. This time Anne

complemented her sporty chic style with L.G.R sunglasses.

ANNE HATHAWAY

LAPIMA

Emma Stone kisa kumral saglari ve askili
siyah elbisesiyle zamansiz bir siklik ya-
kalamig. Glizel ve geng oyuncunun bu
gorinimiini Lapima’nin Maria isimli
glines gozIigl tamamliyor.

With her short light-brown hair and
strappy black dress, Emma Stone em-
bodlies timeless elegance. The beautiful '
young actress completes this look with
the Maria sunglasses by Lapima.

EMMA STONE
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OLIVER PEOPLES

, - - LOS ANGELES
Diinyaca UnlG Oscar édulld Hollywood

aktrislerinden Laura Dern, omuz dekol- Oriimcek Adam’a hayat veren 41 yasindaki aktér And-
teli beyaz bluzu, abartidan uzak zarif rew Garfield rahat ama yine de sofistike bir giyim ter-
takilari ve Max Mara'dan sectigi glines cihiyle fotograflanmis. Bu stiline Oliver Peoples giines
gbzllglyle muhtesem gorindyor. g6zIUgl cok yakismis.

World-renowned Oscar-winning Holly- Andrew Garfield, who brought Spider-Man to life, was
wood actress Laura Dern looks stunning photographed in an outfit that’s cozy yet sophisticated.
in an off-shoulder white blouse, elegant His Oliver Peoples sunglasses are the perfect match for
understated jewelry, and a pair of this effortlessly refined style.

sunglasses from Max Mara.

LAURA DERN

ANDREW GARFIELD
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Erken Dogan Bebeklerin Gozleri Risk Altinda!

Premattire retinopatisi (ROP), erken dogan Retinopathy of prematurity (ROP) is a serious
bebeklerin gozlerinde gelisebilen ve gormeyi eye condition that can develop in premature
tehdit eden 6nemli saglik sorunlarindan biri. infants and threaten their vision. If left
Tedavi edilmezse korltge dahi sebep olabiliyor. untreated, it may even lead to blindness.



Prematiire retinopatisi erken dogan be-
beklerin gozlerinde gorilen en Gnemli
saglik sorunlarindan biri olarak tanim-
lanmaktadir. Bebeklerin  gozlerindeki
damarlar, doguncaya kadar gelisir. Er-
ken dogan bebeklerde ise bu gelisme
tamamlanamadigi i¢in dogduktan sonra
da devam etmektedir. Dogum sonrasl
teshis ile tedavi edilip takibi yapilmaz-
sa korlikle dahi sonuglanabilmektedir.
Erken dogan tim bebekleri tehdit eden
g6z hastaligi prematiire retinopatisi ilgili
Goéz Hastaliklari Uzmani Dog. Dr. Ozge
Yabas Kiziloglu degerli bilgiler payla-
siyor. Doc. Dr. Ozge Yabas Kiziloglu
“Anne karninda yaklagik 16. gebelik haf-
tasinda baslayan retina damarlanmasi,
bebegin normal dogum zamani olan 40.
haftaya kadar retinanin ortasindan en
kenar bolimlerine kadar ilerler. Ancak
prematire bebekler icin bu dogal siireg
beklendigi gibi tamamlanmayabilir” di-
yerek prematdire retinopatinin olusumu-
nu ve nedenlerini aktardi.

Retinopathy of prematurity (ROP) is
defined as one of the most significant
eye health issues observed in premature
babies. The blood vessels in a baby’s
eyes develop gradually until birth,
but in premature infants this process
remains incomplete and continues after
delivery. Without proper diagnosis,
treatment, and  follow-up, the
condition can even result in blindness.
Ophthalmologist Assoc. Prof Ozge
Yabas Kiziloglu shares valuable insights
about retinopathy of prematurity,
which poses a threat to all preterm
infants. “Retinal vascularization begins
around the 16th week of gestation
and progresses from the center of the
retina toward the periphery until the
40th week, the normal time of birth.
However, in premature infants, this
natural process may not be completed
as expected,” she explains, describing
how and why ROP develops.

Prematiire retinopatisi
nasil olusur?

Go6z Hastaliklari Uzmani Dog. Dr. Ozge
Yabas Kiziloglu prematiire retinopatisi-
nin nasil ortaya ciktigi ile ilgili “Erken do-
gum durumunda, bebek retina damar-
lanma siireci tamamlanmadan diinyaya
gelir. Bebek ne kadar erken dogmussa,
o kadar genis bir retina alani damarlan-
mamistir. Dogum sonrasinda, bebegin
genel durumu, prematirelik derecesi,
yogun bakim sartlari ve akciger gelisimi
ile ilgili bazi risk faktorlerinin durumuna
gbre damarlanma siireci normal yolun-
da devam edip tamamlanabilir ya da
normal damarlanma kesintiye ugrar ve
anormal damarlar geliserek prematire
retinopatini ortaya ¢ikar” diyor.

Prematiire retinopatisinin te-
mel nedenleri

« Erken dogum: Gozdeki damarlarin
gelisimi  dogumdan &nce tamamlanir,
ancak prematiire bebekler bu sireci ta-
mamlamadan dogarlar. Ozellikle 32 haf-
tadan 6nce dogan bebekler ylksek risk
altindadir.

+ Dustk dogum agirligi: Dogum agirli-
g1 ne kadar duslkse, risk o kadar artar.
1500 gramin altinda dogan bebekler
daha yiksek risk tasir.

+ Yiksek oksijen tedavisi: Prematiire
bebeklerin solunum sorunlari igin ve-
rilen yliksek konsantrasyonlu oksijen,
retina damarlarinin anormal gelisimine
yol agabilir.

+ Anemi (Kansizlik): Kan transfliizyonu
gerektiren veya anemisi olan bebeklerde
prematiire retinopatisi riski daha ytiksektir.

Diger risk faktorleri:

+ Dogum sonrasi enfeksiyonlar

* Yogun bakimda uzun sire kalmak
+ Kafa igi kanamalar

- Coklu gebelikler (ikiz, tglz gibi)

+ Bebeklerin genel saglik durumu
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How Does Retinopathy of Pre-
maturity Occur?

Assoc. Prof Ozge VYabas Kiziloglu
explains: “Retinal vascularization begins
around the 16th week of pregnancy
and continues unti/ the 40th week,
extending from the center to the edges
of the retina. When a baby is born
prematurely, this vascular development
/s incomplete. The earlier the birth,
the larger the area of the retina that
remains without blood vessels. After
birth, depending on factors such as the
baby’s general health, the degree of
prematurity, neonatal care conditions,
and lung development, the process
may continue normally or become
disrupted. When normal development
/s interrupted, abnormal blood vessels
form, leading to ROR”

Main Causes of Retinopathy

of Prematurity

e Premature birth: The blood vessels
of the eye complete their development
before birth, but premature babies
are born before this process finishes.
Infants born before 32 weeks are at
particularly high risk.

e Low birth weight: The lower the birth
weight, the higher the risk. Babies
weighing less than 1500 grams are
especially vulnerable.

e High-concentration oxygen therapy.
Oxygen therapy used to treat
breathing difficulties in premature
infants can cause abnormal retinal
vessel growth.

e Anemia. Babies with anemia or those
requiring blood transfusions face an
increased risk of ROP.

Other Risk Factors:

e Postnatal infections

e Prolonged stay in neonatal intensive
care

e /ntracranial hemorrhage

o Multiple pregnancies (twins, trijplets, etc.)
e Overall health condition of the infant
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Her 4 Bebekten

1’inde Goriiliiyor

Ulkemizde yapilan ve 2018 yilinda Bri-
tish Journal of Ophthalmology dergisinde
yayinlanan gok merkezli bir arastirmaya
gbre, prematiire retinopatisi agisindan
taranan her 4 bebegin 1'inde prematiire
retinopatisi (ROP) gorildigini vurgula-
yan Dog. Dr. Yabas Kiziloglu, s6z konusu
arastirmaya gore tedavi gerektiren ciddi
ROP gelisiminin ise ylzde 6.7 oldugunu
belirtti. Kiziloglu, “Prematiire retinopatisi
acisindan risk altinda olan tim bebeklerin
bu konuda egitim almis olan géz doktoru
tarafindan muayene edilmesi gerekir. Bu
muayeneye tarama denir. ilk tarama mua-
yenesi, bebegin dogum haftasina goére de-
gismekle birlikte, genellikle bebek 4 haf-
talik oldugunda yapilmalidir” diye agiklad.

Seen in 1 Out of 4 Babies

According to a multicenter  study
conaducted in Turkey and published in the
British Journal of Ophthalmology in 2018,
one out of every four screened premature
babies was diagnosed with ROR The same
stuady reported that 6.7 percent of these
cases developed a severe form requiring
treatment. Dr. Yabas Kiziloglu emphasizes,
All infants at risk for ROP should be
examined by an ophthalmologist trained
in this field. This examination is called
screening. Although the exact timing
depends on the week of birth, the first
screening is typically performed when the

baby is about four weeks old.”

Tedavi Gerekiyorsa, Hemen
Uygulanmal

Bebeklerin bazilarinda sadece bir tarama
muayenesinin yeterli olabildigini ancak
gogu bebekte retinanin normal damarlan-
masi tamamlanana kadar, hastaligin sid-
detine gore degisen sikliklarla muayeneyi
tekrarlamak gerektigine isaret eden Dog.
Dr. Kiziloglu, “Ornegin hafif vakalarda 1-2
hafta aralarla muayene yapilir ve hastalik
kendi kendine gerileyerek normal damar-
lanma tamamlanir. Daha siddetli vakalar-
da ise 1 hafta veya daha kisa araliklarla
muayene gerekebilir. Bu olgular zamanin-
da taninip en kisa zamanda tedavi edil-
digi takdirde, gérme kaybi ve korlik gibi
olumsuz sonuglar ¢cogu zaman basari ile
onlenebilmektedir. En etkili tedavi lazer
ile retinadaki anormal kan damarlarinin
gelisiminin 6nlenmesidir. Bazi agresif has-
talik durumlarinda ise goz icine anti-VEGF
ilaglarin enjeksiyonu yapilabilir” dedi.

Diizenli G6z Muayeneleri Sart!

Go6z Hastaliklari Uzmani Dog. Dr.

Ozge VYabas Kiziloglu, premati-
re retinopatisi saptanan bebeklerde;
ozellikle ciddi ROP nedeniyle tedavi
olanlarda, yitiksek miyop, astigmat,
sasilik, gbz tembelligi, glokom ve re-
tina dekolmani gibi gbz problemlerinin
gbrilme olasiliginin normal popiilas-
yona gobre daha yiiksek oldugunu ha-
tirlatarak bu nedenle sonraki yillarda
da dlzenli gbz muayenelerine devam

edilmesi gerektigine isaret etti.

If Treatment is Needed, Act
Without Delay

Dr. Yabas Kiziloglu notes that while some
babies may require only one screening,
most need repeated examinations unti/
normal vascularization is complete. “In
mild cases, check-ups are done every one
to two weeks, and the condition often
resolves spontaneously as the retina
develops normally. In more severe cases,
examinations may be needed weekly
or even more frequently. Only a small
number of infants require treatment, but
Iif these cases are identified and treated
promptly, complications such as vision
loss or blindness can often be prevented.
The most effective treatment is laser
therapy to stop the growth of abnormal
retinal vessels. In more aggressive cases,
anti-VEGF injections into the eye may be
necessary,” she explains.

Regular Eye Exams are Crucial!

Dr. Yabas Kiziloglu reminds families that
babies diagnosed with ROPB especially
those who have undergone treatment for
severe cases, have a higher likelihood of
developing other eye conditions later in
life such as high myopia, astigmatism,
strabismus, amblyopia, glaucoma, and
retinal detachment. She stresses the
importance of continuing regular eye
examinations throughout the following
years to ensure long-term visual health.
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GALAXY OPTIK

KURUMSAL DURUSUYLA GUVEN KAZANIYOR
EARNING TRUST WITH A CORPORATE STANCE

“Celisen ve degisen optik dinyasina hizla ve
efektif bir sekilde ayak uyduran Silmo Istanbul;
Turkiye ve bolge pazarlarin nabzini tutuyor.”

Roportajimiza sizi taniyarak baslayalim.
Kendinizden bahsederek, optik sektoriiy-
le tanisma hikayenizi paylasir misiniz?

Fatih Aslan: ilk olarak saat ve optik ma-
gazasinda 1996 yilinda baglayan seriiveni-
miz, 2010 yilinda kardesimin de katilimiy-
la bizi bugiinlere getirdi. Tabii ki bu slreg
kolay olmadi. Zamanla sektorel bazl ve
ekonomik problemlerle karsilastik ancak
hedeflerimizden sasmadan, emin adim-
larla ve dogru zamanlarda yatirim yaparak
dahaileriye gitmek adina kararlar aldik ve
uyguladik. Sektérde uzun seneler boyun-
ca isin mutfagi olan atolyede, sonrasinda
ise satis ve tedarik kisminda yer aldim.
Sektordeki eksik yonlerimizi gelistirerek,
buglinkii kurumsalligin aslinda altyapi-
sini hazirlamis oldum. Kardesimin 2006
yilinda kurumsal magazacilik sektériiniin
altyapisinda yer almasini saglayarak yetis-
tirdim ve askerligini tamamlamasiyla onu
2010 yilinda yanima aldim.

Let's begin by getting to know you.
Could you tell us about yourself and
share the story of how you entered the
optical industry?

Fatih Aslan: Our journey, which first started in
1996 in a watch and optical store, brought us
to today with the participation of my brother
in 2010. Of course, whole process was not
easy. Over time, we faced both industry-
specific and economic challenges; however,
we stayed true to our goals, made the right
investments at the right time, and took steady
steps forward. For many years, | worked in
the workshop — the heart of the business —
and later in sales and supply. By identifying
and improving the industry’s shortcomings, |
actually laid the groundwork for the corporate
structure we have today. | trained my brother
to take part in the infrastructure of the
corporate retail sector in 2006, and after he
completed his military service, | brought him
into our business in 2010.

“Adapting rapidly and effectively to the evolving
optical world, Silmo Istanbul keeps its finger on the
pulse of the Turkish and regional markets.”

Yusuf Aslan: Agabeyimin de belirttigi gibi
2006 yilinda onun yonlendirmesiyle 4 yillik
bir deneyimden sonra askerlik gérevimi ta-
mamladim. Aydin’in Soke ilgesinde Ceylan
Optik’in Kurucusu agabeyimle 2010 yilin-
da calismaya basladim. Bizde is dagilimi
iki bolimden olusmaktadir. Ben su anki
magazalarimizda isletmeci olarak gorev
yapmaktayim. Magazalara Grin dagilimi,
misteri sonrasi iletisim, departmanlar ve
altyapiyla ilgili sorumluluk bana aittir.

Yusuf Aslan: As my brother mentioned, under
his guidance | gained four years of experience
starting in 2006 before completing my
military service. | began working with my
brother, the Founder of Ceylan Optik in Soke,
Aydin, in 2010. In our business, the division
of work is split into two parts. | currently
serve as the operator of our stores. | am
responsible for product distribution to stores,
post-sales  communication, departments,
and infrastructure.



Aydin, Soke'de 2008 yilinda actiginiz ilk
carsi magazanizla Galaxy Optik'in te-
melleri atildi diyebilir miyiz? ilk maga-
zanin acihs siireci nasildi?

Kesinlikle. Ceylan Optik’i acarken de su-
nacagimiz hizmetlerle ilgili ayni vizyonu
tasiyordum. Her zaman kurumsalliktan
yana oldum; ¢linkli kurumsalhk, misteri-
mize verdigimiz 6nemi ve saygiyi gosterir.
Sonugta uzun yillardir bu sektérde hizmet
veriyoruz. Bu sebeple higbir zaman plan-
siz, diizensiz, seffaflik ve gliven sunmayan
bir calisma sistemini benimsemedik. Isi-
mizi ciddiyetle ve titizlikle ylritmek hem
kendimize hem de miusterimize duydugu-
muz sayginin bir yansimasidir.

Yusuf Bey'in dahil olmasiyla birlikte is
vapiniz nasil sekillendi? iki kardes olarak
calismanin avantajlari ve zorluklari neler?

Tabii ki gliclenerek yolumuza devam ettik.
Ben sektorde fuarlari ve yatirimlarimizi
takip ederken, kardesim ise bizim igin cok
onemli olan ikili iliskiler ve misteri diya-
logu kisminda yer alarak bizi buginlere
tasidi. Her bir adimi ortak akil ve karsilikh
givenle atarak markamizi saglam temel-
ler Gzerine insa ettik.

Ceylan Optik adiyla baslayan bu yolcu-
luk, Kasim 2024'te Galaxy Optik AVM
magazasi ile devam etti. Bu degisimin
arka planini anlatir misiniz?

Oncelikle ilk giinden bu yana dogru
adimlarla ve hedefledigimiz yliksek kalite
ve gliven odakli yaklasimdan sasmadan
ilerledik. Kasim 2024 Galaxy Optik adiyla
AVM magazasl agchgimiz tarih olmasinin
yani sira, iginde yer aldigimiz AVM’nin
hizmete acildigl tarihtir. Haliyle heniiz
hizmete agilan bir AVM’deki ilk magaza-
lardan biri olacak olmamiz bir risk de-
mekti. Bu sebeple, bolgede yasayan kitle-
nin profili, AVM’nin misteri potansiyeli,
bolgedeki optik magazalar ve markalari
tespit ve analiz ettik. Daha sonra Aydin
icindeki calismalara baktik ve sektorde
hedeflenen kitlenin eksik yonlerine gére
sekillendik. Deneyim ve bilgi birimimiz ile
bu riskin firsata donusebilecegine karar
verdik ve o giinden beri guglenerek hiz-
met vermeye devam ediyoruz.

Can we say that with your first store in
Soke district in 2008, the foundations
of Galaxy Optik were laid? How was the
process of opening your first store?

Absolutely. Even when opening Ceylan Optik, |
shared the same vision regarding the services
we would provide. | have always been in favor
of corporateness, because being corporate
reflects the importance and respect we show
to our customers. After all, we have been
serving in this sector for many years now. For
this reason, we have never adopted a working
system that lacks planning, order, transparency,
or trust. Conducting our work with seriousness
and precision is a reflection of the respect we

have for both ourselves and our customers.

How did your business structure evolve
after Yusuf joined? What are the advantages
and challenges of working as two brothers?
Naturally, we continued on our path with
greater strength. While | followed industry
fairs and our investments, my brother took
charge of the interpersonal relationships
and customer dialogue that are so
crucial for us. We built our brand on solid
foundations by taking every step through
mutual trust and collective wisdom.

The journey began with the name
Ceylan Optik, continued with the
opening of Galaxy Optik in a shopping
mallin 2024. Can you share the details?
From day one, we have moved forward with
the right steps, maintaining our focus on
high quality and reliability. November 2024
marks not only the date we opened our
Galaxy Optik store in the shopping mall, but
also the opening of the mall itself. Naturally,
being among the first stores in a newly
opened shopping center carried a certain
risk. Therefore, we deeply analyzed the
demographic profile of the local population,
the mall’s customer potential, and the existing
optical stores and brands in the region. We
then reviewed the operations within Aydin
and shaped our strategy according to the
unmet needs of the target audience. With our
experience and knowledge, we decided that
this risk could be turned into an opportunity.
Since that day, we have continued to grow

stronger in our services.
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Yeni AVM magazanizin hedef kitlesi,
konsepti ve i¢ tasarimi hakkinda bilgi
verir misiniz?

Galaxy Optik ile amacimiz sehrimiz
Aydin’da en Ust segmentteki markalara
ver verecegimiz butik bir magaza olus-
turmakt. Ust grup Uriin ve markalarin,
gorsel estetigi yiksek bir ortamda muste-
rilerimizle bulusmasini istedik. Butik ma-
gazacilik konseptiyle hedef kitlemizdeki
misterilerin diinya markalarina kolayca
ve glivenle erismesini saglamaktayiz. Ma-
gazamizin tasarimini da misterilerimi-
zin hizla meraklarini cezbedebilecek bir
estetik anlayisla ftitizlikle sekillendirdik.
Misterilerimizin olumlu geri bildirimle-
rini alarak onlara ylksek kalitede hizmet
sunmaktan mutluluk duyuyoruz.

Can you tell us about the target
audience, concept, and interior design
of your new mall store?

With Galaxy Optik, our goal was to create
a boutique store in our precious city,
Aydin that features the top segment of
brands. We wanted high-end products
and brands to meet our customers in a
visually aesthetic environment. Through
our boutique retail concept, we enable our
target audience to access world-famous
brands easily and trustfully. We designed
the store with great care and an elegant
aesthetic approach that would instantly
capture our customers’ curiosity. We are

happy to receive positive feedback and to

offer our customers high-quality service.
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Magazalarinizda sadece iist segment
driinler mi yer aliyor? Satisini en cok
vaptiginiz optik ve gilines gozligi
markalar hangileri?

Acikgasl evet c¢ogunlukla Ust segment
Urtinlere yer vermeyi tercih ediyoruz. Mar-
ka bazinda segici davranarak, giincel ve
trend modellere yer vererek yolumuza de-
vam ediyoruz. Birgok Ust segment markaya
magazalarimizda kolaylikla ulasabiliyorsu-
nuz. Bizim igin dncelik her zaman saglik ve
moda dengesini dogru kurmak oldu. Mus-
terilerimize hem sikhigl hem de g6z saghgi-
ni bir arada sunmayi hedefliyoruz.

Miisteri memnuniyeti konusunda 6nce-
likleriniz nelerdir? Satis sonrasi sundu-
gunuz hizmetlerden bahseder misiniz?

Magazalarimiza ulasarak bizden Grln
secmeye gelen her misterimize istinasiz
Urlndn detayl tanitimi ve kullanima dair
bilgileri agiklama konusunda optimum
titizlik gostermekteyiz. Miusterilerimizin
Urlin secgerken bilingli aligveris yapmala-
ri bizim igin ¢cok 6nemlidir. Sunacagimiz
secenekler sadece onlarin ihtiyaglari ve
zevklerine gore sekillenmelidir ilkesi ile
hareket ediyoruz. Satis sonrasi siregte
de slrdurilebilirlik saglamak amaciyla
blylk firmalariyla galisiyoruz. Musteri-
lerimizin satis sonrasinda herhangi bir
sorunla karsilasmasi durumunu hig is-
temedigimiz igin dyle bir durumda hizh
¢Ozlimler Uretmekteyiz. ClUnkld misteri

velinimettir ilkesi en temel degerimizdir.

Do you only feature high-end products
in your stores? Which optical and
sunglasses brands do you sell the most?
To be honest, yes, we mostly prefer
to sell top-segment products. We are
selective in terms of brands, and we
continue our path by offering up-to-date
and trendsetting models. Many premium
brands are easily accessible in our stores.
For us, it has always been a priority to
maintain the right balance between
health and fashion. We aim to offer our
customers both sophistication and eye

health together.

What are your priorities in terms of
customer satisfaction? Could you tell us
about your after-sales services?

We take the utmost care in providing
every customer who visits our stores with
a detailed presentation of the product
and clear information about its use. It is
very important to us that our customers
make informed purchases when choosing
their products. We operate under the
principle that the options we present
must be shaped solely according to
their needs and preferences. To ensure
sustainability in the after-sales process,
we work with major companies. We never
want our customers to experience any
problems after their purchase, and if they
do, we provide quick solutions. Because
the principle that “the customer is our
greatest asset” is our core value.

Sundugunuz hizmetlerde sizi diger op-
tik magazalardan ayiran en giiclii yon-

leriniz nelerdir?

Belirttigim gibi 2008 yilinda temellerini
attigimizda kurumsalligr 6n planda tut-
tuk ve ilk glinden bu yana bu anlayisla
yol aldik. ilk yillarimizdan bugiine, de-
delerden torunlarina kadar ¢ok genis bir
yas grubundaki musterilerimize hizmet
verdigimizi gormek, bizim igin buylk bir
gurur kaynagidir. Dogru iletisim ve dogru
Urlnlerle her yastan musterilerimize gi-
ven verdigimizi gormek, isimizi tim glin-
cel zorluklara ragmen ayni motivasyonla
yapmamizin kaynagidir. Strdurilebilir bir
is yapisi ve misteri memnuniyeti odakh
anlayisimiz sayesinde; her jenerasyona
hitap edebilen, kalici gliven hissi verebi-
len ve musteri sadakatini kazanmig olarak
bliylimeye devam ediyoruz.

What do you consider to be your
strongest qualities that set you apart
from other optical stores?

As | mentioned earlier, we have prioritized
corporateness since laying our foundations
in 2008, and we have continued along
this path ever since. Seeing that we now
serve a broad customer base ranging from
grandparents to grandchildren is a great
source of pride for us. Knowing that we have
earned the trust of customers of all ages
through proper communication and the
right products is what keeps us motivated
despite all current challenges. Thanks to
our sustainable business structure and
customer satisfaction-oriented approach,
we continue to grow as a brand that
appeals to every generation, instills lasting

confidence, and fosters customer loyalty.



Son yillarda degisen miisteri beklentilerine
karsi hangi yontemleri kullaniyorsunuz?

Evet, musteri algisi dijital ¢cagda degisim
gosterdi. Alacaklari gozliikleri artik sadece
optik magazalarda gorlip karar vermiyor-
lar. Ozellikle dijital kanallari daha aktif kul-
lanan geng jenerasyonun markalar hak-
kindaki bilgileri ve talepleri farklilagsmaya
ve bilinclenmeye basladi. Ote yandan
sosyal medya hi¢ olmadigi kadar gliclu bir
tanitim aracina donustl. Bu sebeple Ga-
laxy Optik olarak sosyal medya araciligiyla
oncelikli hedef kitlemizi belirliyor; tanitim
ve reklam galismalarimizi gergeklestiriyo-
ruz. Bu dogrultuda misterilerimizle ayni
dili konusarak, onlarin beklentilerine uy-
gun adimlar atiyor ve birlikte ilerliyoruz.

Silmo istanbul Optik Fuarinin optik en-
distrisine katkilari hakkindaki goriisle-
riniz nelerdir?

Yurtdisinda vyillardir diizenlenen kiresel
optik sektoériinde onci role sahip fuar-
lara ve meslegimle ilgili tim etkinliklere
katilan biri olarak, yenilikler ve teknolojik
gelismeleri 6grenmek ve bunlari ¢alisma
arkadaglarimla istisare edip isimize yan-
sitmak benim i¢in ¢ok 6nemlidir. Bu se-
beple Silmo istanbul Optik Fuarini da her
yil ziyaret etmek blyik bir heyecan anla-
mina geliyor. Clink{ Silmo istanbul her yil
sundugu yenilikler ve farkli bakis agilariyla
bizleri sasirtmayi basariyor. Gelisen ve de-
gisen optik diinyasina hizla ve efektif bir
sekilde ayak uyduran Silmo istanbul; Tiir-
kiye ve bolge pazarlarin nabzini tutuyor.
Silmo istanbul’'un optik sektdriiniin ge-
lecegine yon vermek adina blyik 6nem

tasidigina inaniyorum.

What methods do you use to respond
to changing customer expectations in
recent years?

People no longer decide on the eyewear they
will buy only by seeing them in optical stores.
Especially among younger generations
who use digital channels more actively,
awareness and expectations about brands
have evolved and become more informed.
Meanwhile, social media has become a
stronger promotional tool than ever before.
Therefore, as Galaxy Optik, we identify our
target audience primarily through social
media and carry out our promotional and
advertising activities accordingly. By speaking
the same language as our customers, we
take steps that align with their expectations

and move forward together.

What are vyour thoughts on the
contributions of Silmo Istanbul Optical
Fair to the optical industry?

As someone who has attended leading
international optical fairs and industry
events for years, it is very important
for me to learn about innovations and
technological developments and to reflect
them in our business through discussions
with my colleagues. For this reason, visiting
the Silmo istanbul Optical Fair every year
is always an exciting experience. Silmo
Istanbul manages to surprise us in a good
way each year with its innovations and
fresh perspectives. Adapting rapidly and
effectively to the evolving optical world,
Silmo Istanbul keeps its finger on the pulse
of the Turkish and regional markets. |
believe Silmo Istanbul plays a crucial role in

shaping the future of the optical industry.
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Degerli roportajiniz igin tesekkiir ederiz.

Son olarak 4 your eyes ile ilgili diisiince-
lerinizi 6grenmek isteriz?

Derginiz 4 your eyes’in uzun yillardir ne-
redeyse okumadigimiz sayisi yok diye-
biliriz. Ozenle secilmis giiclii iceriginizde
biz optik profesyonellerinin ihtiyaci olan
her turlt bilgi, haber, yenilik, trendler ve
teknolojileri isliyorsunuz. Markalarin 6z
gecmisi, firmalarin detaylari ve yenilikgi
adimlariyla ilgili bilgiler sunarak aslinda
tim optik profesyonellerine firsat pence-
resi aglyorsunuz. Tim ekibinizin basarila-
rinin devamini dileriz.

Thank you for this valuable interview.
Finally, could you share your thoughts
about 4 your eyes Optical Magazine?

| can say that | haven’t missed a single
issue of 4 your eyes for many years. With
your carefully curated, rich content, you
provide every kind of information, news,
innovation, trend, and technology that
optical professionals need. By presenting
detailed

companies, and their innovative steps, you

information  about  brands,
actually open a window of opportunity for
all optical professionals. We wish continued

success to your entire team.
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EUROPE’S MOST BEAUTIFUL
* NOEL MARKETS

é The magical time of the year is approaching! We'll be
' making wishes with the hope that the new year will
bring renewal and joy. The spirit of the New Year will

warm our hearts despite the winter chill.
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Budapeste, Macaristan

European Best Destinations tarafindan 2023
ve 2024 yillarinda Avrupa’nin En lyi Noel Pa-
zari secildigi icin ilk olarak Advent Basilica’dan
baslamak istedik. Budapeste’deki en gozde
Noel pazarlarindan olan Advent Basilica, St.
Stephen Bazilikas’'nin 6ntinde kuruluyor ve
her yil binlerce ziyaretciyi kendine gekiyor. 15
Kasim 2025 — 1 Ocak 2026 tarihleri arasinda
buraya geldiginde seni geleneksel Macar yi-
yecekleri ve muhtesem ik gosterileri bek-
liyor. Bazilika'nin dniindeki dev Noel agaci
da tam Instagram’lik. Buz pateni pisti de bu
atmosferin en eglenceli durag.

Budapest, Hungary

We begin with Advent Basilica, crowned
Europe’s Best Christmas Market by European
Best Destinations in both 2023 and 2024. Set
in front of St. Stephen’s Basilica, this market
attracts thousands of visitors each year.
Between November 15, 2025, and January
1, 2026, you can enjoy traditional Hungarian
delicacies, spectacular light shows, and the
dazzling Christmas tree right in front of the
basilica—perfect for your next Instagram
post. Don’t miss the ice rink, either; it’s one
of the most joyful parts of the experience.

Krakow, Polonya

Polonya’nin tarihi ve kiltirel baskenti Kra-
kow, Rynek Glowny Meydani'nda kurulan
Noel pazari ile her sene binlerce ziyaretgi-
yi agirliyor. 28 Kasim 2025 — 1 Ocak 2026
tarihleri arasinda dilersen bu Noel paza-
rinda geleneksel Polonya lezzetlerini tada-
bilir, el yapimi susler ve hediyelik esyalar
alabilirsin.  Gorkemli binalarin arasinda
kurulan bu pazar, biydleyici atmosferi ve
yerel kiltire dair sundugu pek cok detay-
la ziyaretgilerine unutulmaz bir deneyim
yasatiyor. Polonya’ya 6zgl yerel lezzetler
denemek ve Noel coskusuna dahil olmak
istersen bu kis Krakow’a sans ver deriz.

Krakow, Poland

Krakow, Poland’s historical and cultural
capital, welcomes thousands of visitors
every year with its Christmas market set
up in Rynek Glowny Square. From Novem-
ber 28, 2025, to January 1, 2026, you can
sample traditional Polish delicacies and
buy handmade decorations and gifts at
this Christmas market. Set among mag-
nificent buildings, this market offers visi-
tors an unforgettable experience with its
enchanting atmosphere and many details
showcasing local culture. If you want to
try local Polish delicacies and join in the
Christmas excitement, we recommend gi-

ving Krakow a chance this winter.

Kopenhag, Danimarka

Danimarka’nin baskenti Kopenhag, Noel
zamani 1siltisini artiran sehirler arasinda.
“Julemarked” Dancada Noel pazari anla-
mina geliyor. En Unli ve en glzel julemar-
ked ise Tivoli bahcelerinde kuruluyor. Bu
blyulld ortamda geleneksel ahsap kulu-
beler, tatlilar ve stslemelerle dolu parlak
renkli diikkanlar var. Disneyland’dan ilham
alarak yapilan Tivoli'de eglenmek ve blyU-
lenmek kaginiimaz. Kendini ¢ocuklar gibi
sen hissedecegin bir yer! En glzel halini
ise hava karardiginda renkli isiklar altinda
deneyimleyebilirsin. 14 Kasim 2025 — 4
Ocak 2026 tarihleri arasinda Tivoli‘de ku-
rulan Noel pazarini ziyaret edebilirsin. Ti-
voli igin giris bileti almak istersen sayfayi
ziyaret edebilirsin.

Copenhagen, Denmark

Copenhagen, the capital of Denmark, is
among the cities that increase their spark-
le during Christmas time. “Julemarked”
means Christmas market in Danish. The
most famous and beautiful julemarked is
set up in the Tivoli Gardens. In this ma-
gical setting, there are brightly colored
shops filled with traditional wooden huts,
sweets, and decorations. Inspired by Dis-
neyland, having fun and being enchanted
at Tivoli is inevitable. It’s a place where
you’ll feel as cheerful as a child! You can
experience it at its best after dark, under
colorful lights. You can visit the Christmas
market set up at Tivoli between November
14, 2025, and January 4, 2026. If you want
to buy an entrance ticket to Tivoli, you can
visit the page.



Basel, Isvicre

isvicre’nin en giizel sehirlerinden biri olan
Basel, 2021 yilinda European Best Desti-
nations tarafindan Avrupa’nin en iyi Noel
pazari olarak secildi. Sehrin Noel pazar-
lari ise BarfUsserplatz ve Minsterplatz
meydanlarina 27 Kasim — 23 Aralik 2025
tarihlerinde kuruluyor. Cesit cesit lezzetli
seyler var, ama sen yoresel bir lezzet olan
Basel lackerli (bir tur zencefilli ¢orek) ye-
meyi unutma. Ahsap oyuncaklar, 1sil 1sil
meydanlar ve eglenceli aktiviteler Basel’in
Noel pazarlarinda seni bekliyor.

Basel, Switzerland

Basel, one of Switzerland’s most beauti-
ful cities, was selected as Europe’s best
Christmas market by European Best Des-
tinations in 2021. The city’s Christmas
markets are set up in Barfiisserplatz and
Miinsterplatz squares from November 27
to December 23, 2025. There are all kinds
of delicious treats, but don’t forget to try
Basel Idckerli (a type of gingerbread coo-
kie), a local specialty. Wooden toys, spark-

ling squares, and fun activities await you

at Basel’s Christmas markets.

Briksel, Belcika

Avrupa’nin birliginin fiili bagkenti olan Brik-
sel, Plaisirs d’Hiver isim dev bir Noel pazari-
na ev sahipligi yapiyor. Ustelik burasi sadece
hediyelik esyalar ve lezzetli yiyeceklerle de-
gil, ayni zamanda dev donme dolap ve isikli
gosteriler gibi eglencelerle dolu. Grand Pla-
ce meydani, kasim sonunda dev Noel agaci
ve isik gosterileriyle buydleyici bir atmos-
fere blrunlyor. 28 Kasim 2025 — 4 Ocak
2026 tarihleri arasinda buraya gelirsen hem
kiltarel bir gezi yapabilir hem de bu muhte-
sem atmosferi deneyimleyebilirsin.

Brussels, Belgium

The de facto capital of the European Union
hosts one of the grandest markets on the
continent—Plaisirs d’Hiver (Winter Won-
ders). More than just festive stalls and deli-
cious treats, it features a giant Ferris wheel
and vibrant light shows. From November
28, 2025, to January 4, 2026, the Grand
Place transforms into a glowing wonder-
land, complete with a massive Christmas
tree. It’s the perfect time to blend culture

and celebration in one memorable trip.
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Strazburg, Fransa

Fransa’nin  Noel baskenti olarak ani-
lan, UNESCO Dinya Mirasl Listesinde
yer alan Strazburg’da yaklasik 300 fark-
Il Noel tezgahi bulunuyor. Fransa’da bir
Noel pazari gezmek istiyorsan tercihini
mutlaka Strazburg’dan yana kullanmani
oneriyoruz. Place Kléber Christmas Mar-
ket sehrin ana Noel pazari olarak geciyor.
Bu glizel pazari gezmek i¢in 26 Kasim —
24 Aralik 2025 tarihleri arasinda Kleben
Meydani’na gidebilirsin.

Strasbourg, France

Known as France’s Christmas Capital
and listed as a UNESCO World Heritage
Site, Strasbourg hosts nearly 300 festive
stalls each year. If you plan to visit just
one Christmas market in France, make
it this one. The Place Kléber Christmas
Market is the city’s centerpiece and
runs from November 26 to December
24, 2025. With its historic architecture,
glowing lights, and joyful energy,
Strasbourg offers an unforgettable
holiday experience.
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SAF SURUSUN YENI SEMBOLU

CAPRICORN 01 ZAGATO
e Jeso of Pure /Omwﬁ/

Alman motor sporlari
firmasi Capricorn ve
efsanevi italyan tasarim
studyosu Zagato is birligiyle
gelistirilen tamamen analog
hiper otomobil Capricorn 01
Zagato yollara hazir!

Capricorn 01 Zagato 900 beygir gliclinde-
ki V8 motoru, manuel sanzimani ile diji-
tal mudahalelerden arindiriimis saf stirls
deneyimi vadediyor. Otomobilin kalbinde
5.2 litrelik sUper-sarjli V8 motor yer ali-
yor. Gig, yalnizca arka tekerleklere bes
ileri “dog-leg” manuel sanziman araciligiy-
la aktariliyor. Capricorn 01 Zagato, 0’dan
100 km/s hiza 3 saniyeden kisa sirede
ulastyor ve 360 km/s azami hiza erisebili-
yor. Karbon seramik fren diskleri, alti pis-
tonlu Brembo kaliperlerle destekleniyor.

Direksiyon sistemi, disik hizlarda elektrik
destekli calisirken, yliksek hizlarda tamamen
mekanik hale gelerek saf bir yol hissi sagli-
yor. Bu da araci pistte oldugu kadar normal
yollarda da keyifli hale getiriyor. Capricorn
01 Zagato, italyan tasarim devi Zagato’nun
geleneksel gizgisini strdirlyor. Bas tasarim-
c1 Norihiko Harada, otomobilin tasariminda
“zamanin testine dayanacak” bir estetik he-
deflediklerini soyllyor. Aerodinamik verim-
lilik sadece hiz igin degil, surlis kararlihgr ve
glven hissi igin optimize edilmistir.




The fully analog hypercar
Capricorn 01 Zagato, developed

through the collaboration of

the German motorsports firm
Capricorn and the legendary
Italian design studio Zagato, is
reaady for the road!

Boasting a 900-horsepower V8 engine and
a manual transmission, the Capricorn 01
Zagato promises a pure driving experience
free from digital interventions. At the heart
of the car lies a 5.2-liter supercharged V8
engine, delivering power exclusively to
the rear wheels via a five-speed “dog-leg”
manual gearbox. The Capricorn 01 Zagato
accelerates from 0 to 100 km/h in under
3 seconds and reaches a top speed of 360
km/h. Its carbon-ceramic brake discs are

supported by six-piston Brembo calipers.
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The steering system operates with
electric assistance at low speeds, but
transitions to a fully mechanical setup
at high speeds, providing an unfiltered
sense of the road. This ensures driving
pleasure both on the track and on reqular
roads. The Capricorn 01 Zagato continues
the traditional design language of the
Italian design powerhouse Zagato. Chief
designer Norihiko Harada states that
their goal was to achieve an aesthetic
“built to withstand the test of time.”
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TAG HEUER
AKILLI SAAT V|

Tag Heuer'in iPhone’larla tam uyumlu akilli saati, 40 mm
ve 45 mm olmak tizere iki farkli boyutta sunuluyor. Urii-
ne Qualcomm’un hazirladigi Snapdragon 5100+ islemciy-
le glig veriliyor. Urtiniin 40 mm'’lik versiyonunda 1.20 ing,

45 'likte ise 1.39 in¢ dok tik Amoled ek .
Kablosuz kulaklik CMF Headphone Pro simdi piyasada! 100 sa- mm Hite 1se N dokunmatik Amoted ekran var

atlik pil 6mriine sahip moddler tasarim, yiiksek ¢ozlnurlikli ses
destegi, uyarlanabilir aktif glrilti engelleme 6zelliklerine sahip. Tag Heuer's smartwatch, fully compatible with iPhones

Ayrica kisayol olarak ayarlanabilen programlanabilir bir diigmesi is offered in two sizes: 40 mm and 45 mm. Powered by

ile ChatGPT gibi yapay zekalara hizli erigim sunuyor. Qualcomm’s Snapdragon 5100+ processor, the smartwatch
features a 1.20-inch Amoled touchscreen display on the 40

mm version and a 1.39-inch on the 45 mm version.
The wireless CMF Headphone Pro is now on the market! Featuring

a modular design, up to 100 hours of battery life, high-resolution

audio support, and adaptive active noise cancellation (ANC), it KLOZ ET KAMERASI ¢

also includes a programmable shortcut button that offers quick

access to Al assistants like ChatGPT. ‘ i ==
KABLOSUZ .1

HOPARLORLU PROJEKTOR *

1080p ¢oziindrlik ve Led isik kaynagi tizerinden 650 ANSI limen parlaklik

sunan Anker imzali yeni tasinabilir projektdr modeli Nebula P1 6zellikle
kablosuz olarak kullanilabilen hoparlérleriyle dikkat cekiyor. 20W’lik ste-
reo ses kalitesine sahip Nebula P1, ana lnitenin Ustiinde sarj edilebiliyor.

WIRELESS SPEAKER PROJECTOR Dekoda klozet kamerasi, digki/idrar fotograflarini
The new portable projector Nebula P1 by Anker offers 1080p resolution yapay zekadan yardim alarak analiz ediyor ve kisile-
and 650 ANSI lumens of brightness through its LED light source. What rin bagirsak sagligi ile hidrasyon durumu hakkinda
sets it apart are its detachable wireless speakers delivering 20W stereo bilgiler veriyor. Diskida ya da idrarda kan olup ol-
sound, which can be conveniently recharged on top of the main unit. madigini da kontrol eden klozet kamerasi, kullanici

tespiti icin parmak izi sensoriyle birlikte satiliyor.

The Dekoda toilet camera analyzes stool and urine
images with the help of artificial intelligence, providing
insights into users’ gut health and hydration levels.
The Dekoda toilet camera can also detect traces of
blood in waste and comes equipped with a fingerprint

sensor for user identification




B.AYiMiZ.O!.MAK
ISTER MISINIiZ?

Optik sektoérunde guvenilir is ortaklariyla buyumek
isteyenler icin dogru adrestesiniz. Erzirve Optik, genis Urun
yelpazesiyle binlerce kaliteli Optik ve GlUnes Gozlugu modelini,
modern B2B sistemimiz Uzerinden sizlere sunuyor.

Kullanimi kolay online B2B sistemimizle Urunleri inceleyebilir,
siparislerinizi hizlica olusturabilir ve stok durumunu
anlik takip edebilirsiniz.

Guvenli, seffaf ve profesyonel hizmet agi sayesinde,
isinizi buyuturken daima yaninizdayiz.

B2B sistemimizi, mobil uygulamamiz lGizerinden de kullanabilirsiniz.

{" App Store 1 ‘ B Google Play ‘

SILMO

ISTANB L

OPTIiK FUARI

SALON 5/ D2 A

(c]ERZIRVE

TURKIYE'NiN GOZLUK URETIM MERKEZi
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Mavi Ay

Vizyon Tarihi Vision Date:
14 Kasim November 2025
Yénetmen Director: Richard Linklater

Mavi Ay Broadway'in altin ¢aginda gecen tek
gecelik bir icsel hesaplasmay! beyazperdeye tasiyor. )
Mavi Ay filminde basarili oyuncular Ethan Hawke, AS k”"] Nur Yeng|
Margaret Qualley ve Andrew Scott rol aliyor. ’

21 Kasim November 2025

Blue Moon brings to the motion picture X
Congresium, Ankara

screen a single night of inner reckoning
set in Broadway’s golden age, starring Tiirk popunun duayenlerinden As-
kin Nur Yengi hit sarkilarini senfo-
nik dlizenlemelerle sahneye tasiyor.
Essiz repertuari ve muhtesem per-
formansiyla Ankara, Congresium’da

mizikseverleri biyiileyecek.

acclaimed actors Ethan Hawke, Margaret
Qualley, and Andrew Scott.

Ogul

Vizyon Tarihi Vision Date:

Turkish pop icon Askin Nur Yengi
brings her hit songs to the stage
with symphonic arrangements.

21 Kasim November 2025
Yénetmen Director: Lotfy Nathan

Ogul, koruyucusu olan marangoza isyan ederek
dogustan gelen gliglerini ve kavrayisinin Gtesinde
bir kaderi ortaya ¢ikarir. Filmin basroliinde
usta aktor Nicolas Cage oynuyor.

The boy rebels against his guardian carpenter,
revealing his innate powers and a destiny
beyond his comprehension. The Carpenter’s
Son stars the masterful actor Nicolas Cage.

e

~CARPENTER'S

Nikos Vertis

28 Kasim 2025
Volkswagen Arenai, istanbul

Dunya capinda milyonlarca hayra-
ni olan Yunan muziginin en énemli
temsilcilerinden Nikos Vertis, uzun
zamandir beklenen istanbul kon-
seriyle 28 Kasim'da Volkswagen
Arena’ya geliyor. Sakin kagirmayin!

Nikos Vertis, one of the most
important representatives of Greek
music with millions of fans worldwide,
is coming to Volkswagen Arena on
November 28 for his long-awaited
Istanbul concert. Don’t miss it!

The singer will present her unique
repertoire and performance for
her fans at Ankara this time.

26 Kasim November 2025
ATO Kongre ve Sergi Merkezi, Ankara

Candan Ergetin, profesyonel miuzikte 30.
yilina 6zel bir turneye cikiyor. Bu kez 26
Kasim'da Ankarali hayranlariyla bulusmaya
hazirlanan  Gnll  sanatginin,  unutulmaz
sarkilari ve giiglii performansini kagirmayin!

Candan Ergetin is embarking on a special tour
to mark her 30th anniversary in professional
music career. Don’t miss the famous singer’s
unforgettable songs and powerful stage
performance in Ankara on November 26!



Aylardan Kasim
Gunlerden Persembe
Ayse Kulin

Cagdas Tiirk edebiyatinin duayenle-
rinden Ayse Kulin, “Aylardan Kasim
Ginlerden Persembe” adli romaninda
Cumbhuriyetimizin Kurucusu Gazi
Mustafa Kemal Atatiirk’t zekice ve
sevgiyle kaleme aliyor.

One of the doyens of contemporary
Turkish literature, Ayse Kulin portrays
the Founder of our Republic, Gazi
Mustafa Kemal Atattirk, with intelli-
gence and affection in her novel, “Ay-
lardan Kasim Gdinlerden Persembe.”

Cimen Tirkiss
Truman Capote

Bu sayimizda kitap onerilerimiz-
den biri de Amerikali yazar Truman
Capote'den “Cimen Tirkisi”. Roman
ayriksi karakterlere dair bir etiit, bi-
reysel farkliligin ve baglarin kutsandigi
agirbasli bir manifesto niteligi tasiyor...

One of our book recommendations in
this issue is The Grass Harp by Ameri-
can author Truman Capote. The Grass
Harp reads like a study of misfit cha-
racters. It is a graceful manifesto ce-
lebrating individuality and connection...
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26 Kasim November 2025
Zorlu PSM, istanbul

Prestijli Afife Jale Tiyatro 6dulli Toz, ba-
sarili tiyatro ve sinema sanatgimiz Zerrin
Tekindor'un muhtesem performansiyla 26
Kasim’da Zorlu PSM sahnesinde!

The prestigious Afife Jale Award-winning
play Toz, starring acclaimed stage and
screen actress Zerrin Tekindor, will be on
stage at Zorlu PSM on November 26!

James Cameron Sanati Sergisi
1Kasim November2025 - 28 Subat February 2026

istanbul Sinema Miizesi

29 Kasim November 2025
Merinos Atatiirk KKM, Bursa

Diinyaca unlii yénetmen, senarist ve yapimci
James Cameron’un hayal giictini ve 60 yili agan
sanat yolculugunu gozler éniine seren “James
Cameron Sanat” sergisine Istanbul Sinema
Miizesi ev sahipligi yapiyor. Kagirmayin!

The Istanbul Cinema Museum is hosting
“The Art of James Cameron,” an exhibition
showcasing the imagination and over 60-year
artistic journey of world-renowned director,
screenwriter, and producer James Cameron!

Tark mizahinin ikonik eserlerinden “Yedi
Kocali Hirmiiz” bu kez usta sanat¢i Mijdat
Gezen'in yorumuyla, Cagla Sikel'i ve Anado-
lu Atesi’nin iddiali kadrosunu bulusturuyor.

The iconic Turkish comedy “Yedi Kocali
Hiirmiiz” returns to the stage with a new spark
from master artist Mdjdat Gezen, starring
Cagla Sikel and the Anadolu Atesi ensemble.
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