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AKILLI GOZLUKLERIN EVRIMI HIZLANIYOR

Rorb

N Meta

Ray-Ban, efsanevi
mirasini Meta

ortakhigi ile giyilebilir
bilgisayarlara
donusturuyor. Surekli
guclenen ortakligin
yveni nesil urunleri akill
telefonlarin yerine
almaya hazirlaniyor.

Akilli gozlikler artik yalnizca teknoloji fu-
arlarinda merak uyandiran ya da bilim kur-
gu filmlerinde karsimiza ¢ikan bir gelecek
tasarimi degil. Giyilebilir teknolojinin en
umut verici dallarindan biri haline geldiler
ve artik tarz ile islevi tiketicilere dogrudan
hitap edecek bicimde birlestiriyorlar. Son
on vyilda bu cihazlar deneme asamasini
asip gunlik hayata girdi; kullanicilarin ma-
zik dinlemesine, fotograf cekmesine, ara-
ma yapmasina ve dijital diinyaya kesintisiz
baglanmasina olanak sagladi. Mikrofon,
hoparlor ve kameralarin gunlik gozlik
tasarimlarina entegre edilmesiyle, akill
gozlikler teknolojiyle etkilesim bigimimi-
zi yeniden tanimlamaya basladi. GUnU-
muz itibariyla ise bu evrim streci ozellikle
Ray-Ban ve Meta arasindaki glicli isbirligi

sayesinde inanilmaz bir seviyede hizlaniyor.

Ray-Ban is transforming
its legendary legacy
into wearable
computers with Meta.
The strengthening
partnership is set to
replace smartphones
with its next

generation products.

Smart glasses are no longer just futuristic
concepts showcased at tech fairs or
imagined in science fiction films. They
have become one of the most promising
branches of wearable technology,
merging style and function in a way that
directly appeals to consumers. Over the
last decade, these devices have moved
beyond the experimental stage and into
everyday life, allowing users to listen to
music, take photos, make calls, and stay
seamlessly connected to the digital world.
With microphones, speakers, and cameras
integrated into everyday eyewear designs,
smart glasses have started to redefine
how we interact with technology. Today,
this evolution has reached an incredible
pace, particularly thanks to the strong
collaboration between Ray-Ban and Meta.

TREND IN VISION | 15 |

Dev OrtaRlR Basliyor
Ray-Ban’in ana sirketi EssilorLuxottica ile
Meta ortakhigl 2019 yilinda basladi. O do6-
nemde Facebook Inc. olarak bilinen Meta
ile imzalanan anlagma uzun vadeli planlan-
di. Amag, Ray-Ban’in ikonik gozliik mirasini
Meta’nin teknolojik vizyonuyla birlestirmek-
ti. Facebook, Instagram ve WhatsApp plat-
formlarinin tek ¢ati altinda toplandigl Face-
book Inc. 2021 yilinda yeni ismiyle Meta’ya
donlstl. Bu dontstim, Meta’nin odak nok-
tasini sanal gergeklik, artirilmis gerceklik ve
karma gerceklik cihazlari gibi kullanicilarini
icine alan (immersive) teknolojilere kaydirdi-
gini ve metaverse yani dijital evren vizyonu-
nu one cikarisini simgeliyordu. Ortaklik, Essi-
lorLuxottica agisindan ise cihazlarin giderek
akillandigi bir dinyada gozligin merkezl
onemini koruma firsatiydi. Bu ortakligin
onemi buylktli ¢lnki Google Glass gibi
onceki girisimler teknoloji odakli tasarimlari
nedeniyle tiketici direnciyle karsilasmisken,
Ray-Ban ve Meta ishirligi esit 6lclde tarz ve
kullanilabilirlige odaklaniyordu.

Major Partnership Begins

The partnership between Ray-Ban’s parent
company EssilorLuxottica and Meta began
in 2019. At that time Meta was still known
as Facebook Inc. and the agreement was
planned as a long term venture. The goal
was to unite Ray-Ban’s iconic eyewear legacy
with Meta’s technological vision. In 2021,
Facebook Inc., which housed Facebook,
Instagram, and WhatsApp under one
umbrella, rebranded itself as Meta. This
transformation symbolized the company’s
shift of focus toward immersive technologies
as well as its ambition to promote the vision
of the metaverse. For EssilorLuxottica, the
partnership offered a chance to keep eyewear
at the center of importance in a world where
devices were becoming increasingly smart.
The collaboration was especially significant
because earlier attempts, such as Google
Glass, had faced consumer resistance due
to technology driven designs that lacked
aesthetic appeal. In contrast, the Ray-Ban
and Meta partnership emphasized equal
attention to style and usability.
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IIR ARilli Ray-Ban

Akill gozliklerin kitlesellesmesi igin 6n-
celikli kosul, insanlarin zaten severek tak-
t1g1 bir gozlik formuna sahip olmalariydi.
Boylece ortakligin ilk GrinG 2021 yilinda
piyasaya cikan Ray-Ban Stories oldu. Bu
gozlukler tam anlamiyla bir artiriimis
gerceklik cihazi degildi; daha ¢ok coklu
ortam odakl akilli gézliklerdi. Kullanici-
lar fotograf ve video c¢ekebiliyor, muzik
dinleyebiliyor ve entegre mikrofon ile
hoparl6r sayesinde arama yapabiliyordu.
Saplara yerlestirilen dokunmatik kontrol-
ler araciligiyla kullanim da sezgisel hale
gelmisti. Elestirmenler Ray-Ban Stories’in
beklentileri tam karsilayip karsilamadigini
tartissa da model giyilebilir teknolojinin
ikonik tasarimla uyumlu bigimde var ola-
bilecegini kanitladi. Ortakligin akill goz-
|Ukler igin 6nceligi “teknoloji cihazi” gibi
degil “Ray-Ban gozIuglu” gibi gérinmele-
rine vermesi tlketici kabulinU kolaylas-
tirdl. Ray-Ban Stories’in tasarim ve islev
dengesi sonraki nesillere yon verdi.

First Smart Ray-Ban

The first condition for smart glasses to
become mainstream was adopting a form
factor people already loved to wear. The
first tangible result of the partnership
was Ray-Ban Stories, launched in 2021.
These glasses were not fully fledged
augmented reality devices but rather
multimedia focused smart glasses. Users
could take photos and videos, listen to
music, and make calls through integrated
microphones and speakers. With touch
controls on the temples, the experience
became intuitive. While critics debated
whether Ray-Ban Stories fully lived up
to expectations, the model proved that
wearable technology could coexist with
iconic design. The partnership’s choice to
prioritize glasses that looked like Ray-Ban
eyewear rather than technology devices
helped consumers accept the product
more easily. The balance between design
and function in Ray-Ban Stories set the

direction for future generations.

IRinci Nesil:
Ray-Ban | Meta

Guglu ortakhk 2023 yilinda Ray-Ban |
Meta koleksiyonuyla gelisti. ikinci nesil

model, daha glclu ses, daha keskin video
kalitesi ve Livestream gibi 6zellikleriyle
Meta’nin ekosistemiyle daha siki enteg-
rasyon sundu. En dikkat cekici yenilik ise
Meta Al ozelliklerinin eklenmesiydi. Kul-
lanicilar ‘Hey Meta’ diye seslenerek, artik
baglamsal bilgiler sunan ve gergek za-
manli yanitlar veren bir asistanla etkilesi-
me girebiliyordu. Bu gelismeler, gézlikleri
yalnizca kayit cihazi olmaktan ¢ikarip giin-
|Gk islerde bir yol arkadasi haline getirdi.
Ayrica koleksiyonun tasarim secgenekleri
genisledi. EssilorLuxottica ve Meta’'nin
piyasadaki rakiplerine gore temel farki
“gbzIik gibi gorlnen teknoloji Grlnleri”
degil, “zamansiz tasarimlariyla akilli olan
gozlukler” sunuyor olmalariydi. Eylul
2024’e gelindiginde isbirligi yeni bir uzun
soluklu anlagmayla glglendirildi. Bu adim,
akilli gézluklerin Meta’nin kullanicisini igi-
ne alan (immersive) teknolojiye dair yol
haritasindaki kritik 6Gnemini vurguluyordu.
Burada mesele yalnizca yeni cihazlar Uret-
mek degil, insan-bilgisayar etkilesiminin
gelecegini giyilebilir teknoloji Grtinleri olan
akilli gozluklerle yeniden sekillendirmek-
ti. Uzun vadeli anlagma, iki sirketin akilli
gozlikleri tipki akilli telefonlar gibi kiiresel
capta yaygin hale getirmek olan ortak viz-
yonunu ideal bir sekilde yansitiyordu.

Second Generation:
Ray-Ban | Meta
The powerful partnership advanced in

2023 with the launch of the Ray-Ban |
Meta collection. This second generation

introduced stronger audio, sharper video
quality, and features such as livestreaming
that deepened integration with the
Meta ecosystem. The most remarkable
innovation was the addition of Meta Al
By simply saying “Hey Meta,” users could
interact with an assistant that provided
contextual information and real time
responses. These developments shifted
the glasses from being just recording tools
into companions for everyday tasks. The
collection also expanded in design options.
Compared to rivals, the key distinction
of the partnership was not producing
technology products that looked like
glasses, but rather delivering glasses that
remained timeless in design while being
smart at the core. By September 2024 the
partnership was reinforced with a new
long term agreement. This step underlined
the critical role of smart glasses in Meta’s
roadmap for immersive technologies.
The focus was not just on creating new
devicesbutonreshapingthe futureofhuman
computer interaction through wearable
technologies. The extended agreement
perfectly reflected the shared vision of
both companies: making smart glasses as
globally widespread as smartphones.

SureRli Artinlan OzelliRler

Gectigimiz yil, 2021’den beri surekli gelisti-
rilen Ray-Ban | Meta koleksiyonuna carpici
ozelliklerin eklenmesinin yani sira, Ray-Ban
| Meta Wayfarer’in sinirli sayidaki 6zel tre-
timle lanse edilmesine sahne oldu. Teknoloji
meraklilari ve ikonik Ray-Ban tasariminin
hayranlari icin Uretilen bu 6zel edisyon,
Meta’'nin titiz ileri teknoloji mihendisligini
ve iscilik basarisini Ray-Ban’in yenilikci ru-
huyla bulusturarak, akilli gézltklerin gelisim
slrecine muazzam bir vizyon kazandirdi.
Yiksek kaliteli 12MP kamerasi ile kullanicilar
icin daha gelismis fotograf ve video deneyi-
mi sunuldu. Ayrica kullanicilarin en sevdik-
leri podcast, kitap veya albimu dinleyebil-
meleri icin acik kulak hoparlérleri eklendi.
Buna ek olarak kullanicilar Spotify ve Ama-
zon Music'te arama yapmak ve kesfetmek
icin kendi seslerini kullanabilir hale geldiler.
Yeni strtim Ustin ozelliklerdeki Transitions®
GEN STM camlarla donatildi. Son olarak
Mart 2025 ile birlikte ise yine bir Wayfarer
olan Ray-Ban | Meta x Coperni piyasaya
tanitildi. Temmuz 2025'de isbirligi yeni bir
asamaya tasindi ve Meta onemli bir yat-
rimla EssilorLuxottica’nin ylzde 3’lik hisse-
dari oldu. Meta diinyanin en ikonik gozlik
markalarindan biri olan Ray-Ban ile ortaklik
yaparak ¢iktig yolda tasarima dayali giiveni-
lirligi ve kabulU hizla kazanirken, Ray-Ban ise
efsanevi mirasinin bilgisayarlarin giyilebilir

olacagi cagda da slrecegini garantiliyor.

Constantly Enhanced Features

In recent years the Ray-Ban | Meta
collection, which has been evolving since
2021, has gained striking new features.
One highlight was the launch of the special
limited edition Ray-Ban | Meta Wayfarer.
Designed for tech enthusiasts and fans of
Ray-Ban’s iconic style, this edition merged
Meta’s meticulous high tech engineering
and craftsmanship with the innovative spirit
of Ray-Ban, offering a unique perspective on
the development of smart glasses. Equipped
with a high quality 12MP camera, it provided
users with an advanced photo and video
experience. Open ear speakers allowed
them to listen to favorite podcasts, books,
or albums. Voice controls enabled users to
search and explore on Spotify and Amazon
Music. The new Ray-Ban | Meta Wayfarer
was introduced in a fully transparent frame
paired with sapphire toned Transitions® GEN
STM lenses. In March 2025 another release
followed with the Ray-Ban | Meta x Coperni
Wayfarer. In July 2025, the collaboration
entered a new phase, and Meta became a
3% shareholder in EssilorLuxottica through
a substantial investment. Through these
initiatives Meta secured design based
credibility and  consumer  acceptance
for wearable computers, while Ray-Ban
guaranteed that its legendary heritage
would endure in the new era where

computers are worn as glasses.
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ARIlli Telefonlar

Tarih mi Olacak?

Gunimduzde artik soru giyilebilir akilli gdzlik-
lerin gelisip gelismeyecegi degil, ne kadar hizl
ana akim haline gelecekleridir. Akl telefonlar
halen baskin konumda olabilir, ancak giyilebi-
lir bilgisayarlarin donisiminin tohumlari
Ray-Ban & Meta isbirligiyle coktan atildi.
Oyle ki Meta’nin Kurucusu ve Ceo’su Mark
Zuckerberg sadece 5 yil sonra akilli gézlikler
sayesinde holografik i1sinlanmanin mimkin
olabilecegini dile getirdi. Zuckerberg’in 6n-
gorlsu iddiali hatta inanilmaz gibi gorinse
de ozellikle kiresel optik endustrisi icin bir
meydan okumayi, ayni zamanda gelisme
firsatini ortaya koyuyor. Clnki geleneksel
gozIUk artik yalnizca gormeyi iyilestiren ya
da tarzi yansitan bir aksesuar degil; dijital
dinyaya agilan ve herkesce kullanilabile-
cek yepyeni gindelik bir objeye evriliyor.

Are Smartphones
Becoming History?

Today the question is no longer whether
wearable smart glasses will develop but rather
how quickly they will become mainstream.
Smartphones may still dominate for now, yet
the seeds of transformation into wearable
computers have already been planted through
the Ray-Ban and Meta partnership. So much so
that Meta’s founder and Ceo Mark Zuckerberg
stated that within just five years holographic
teleportation could be possible through smart
glasses. His prediction may sound ambitious,
even unbelievable, but for the global optical
industry it represents both a challenge and an
opportunity. Traditional eyewear is no longer
only an accessory to improve vision or express
style. It is evolving into a brand new everyday
object that opens the door to the digital world
and can be used by everyone.



| 18 | DUNYADAN HABERLER

Marcolin Finansal istikrari Koruyor

Marcolin Group, 30 Haziran’da sona eren mali doneme iliskin
acikladigi raporunda yilin ilk yarisinda gelir ve kar marjlarini
istikrarl sekilde korudugunu duyurdu. Net satislar dnceki yil
seviyelerine yakin seyretti ve faiz, amortisman ve vergi éncesi
kar yuzde 17.7 ile istikrarli kaldi. EMEA ve Amerika pazarlari
glclt performans sergilerken, Asya pazari toparlanma sure-
cini strddrdd. Marcolin Group 2025 yilinin ilk 6 ayinda Max
Mara, Guess, Adidas ve Gant ile lisans yenilemeleri yapti. Ay-
rica Rag & Bone ile yeni bir ¢zel lisans anlasmasi imzalayarak
portfoytne ekledi.

Marcolin Maintains Financial Stability

Marcolin Group reported that it kept revenues and profit
margins stable in the first half of the fiscal year ending June 30.
Net sales remained close to last year’s levels, and earnings before
interest, taxes, depreciation and amortization stayed steady at
17.7 percent. The EMEA and Americas markets delivered strong
performance while the Asian market continued its recovery.
During the first six months of 2025, Marcolin renewed key
licenses with Max Mara, Guess, Adidas and Gant. The Group
also signed a new exclusive license agreement with Rag & Bone,
further expanding its portfolio.

).E. Rey Cocuklari Ozgiirlestiriyor

Yeni J.F. Rey Kids koleksiyonu, markanin imzasi olan yaratici-
g1 4 ila 12 yas arasi kullanicilara tasiyarak eglenceli formlari
canli renklerle bulusturuyor. Hayal gtict ve konfor birlikte
disundlerek tasarlanan cerceveler, 6zgun silUetler, neseli
asetatlar ve cocuk dostu ergonomik detaylarla 6ne cikiyor.
En kicukler icin yumusak pastel tonlar ve parlak seffafliklar
tercih edilirken, daha blyuk yas gruplarinda zengin renk pa-
letleri ve cesur kontrastlar sunuluyor. Neseli, modern ve ifade
glcl yuksek koleksiyon, cocuklara kisiliklerini gozlikleriyle
ortaya koyma 6zgUrltgu veriyor.

J.F. Rey Empowers Kids

The new J.F. Rey Kids series brings the brand’s signature
creativity to young wearers aged 4 to 12, combining playful
shapes with vibrant colors. Designed with both imagination
and comfort in mind, the frames feature original silhouettes,
cheerful acetate details, and child-friendly ergonomic
touches. Soft pastels and bright translucencies suit the
youngest, while older age groups enjoy richer palettes and
bold contrasts. The series encourages children to showcase
their personalities through eyewear. Every piece balances
fun, style, and everyday comfort, making self-expression
effortless for young wearers.
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Prodesign Isilt1 Getiriyor

Prodesign, bu sezon kontrast, karakter ve zanaatkarligin uyu-
munu 6ne c¢ikaran koleksiyonuyla dikkat cekiyor. Markanin
Sparkle (Isilt) koleksiyonu, katmanli asetat yapilari ve keskin
hatlariyla adini hak eden cazibeli bir ifade sunuyor. iki ve (g
katmanli 6zel asetatlarin ustalikla islenmesiyle, cercevelerin 6n
ylzeylerinde ve sap uclarinda canli renk gecisleri ortaya cikiyor.
Isikla oynayan detaylar, Prodesign’in 6zgln tasarim kimligini
vurguluyor. Koleksiyon, modern bakis agisi ve gucli estetik di-
liyle sezona iddiali bir giris yapiyor.

Prodesign Brings Sparkle

Prodesign, this season, highlights the harmony of contrast,
character, and craftsmanship in a striking new collection. The
‘Sparkle’ series lives up to its name, showcasing bold layered
acetates and sharp contours with sculptural precision. Crafted
from custom two- and three-layer acetates, each frame reveals
vibrant inner colors across the front and temples. Light-catching
details and meticulous cuts embody the unmistakable Prodesign
identity. With its confident aesthetic and modern edge, the
collection makes a powerful debut for the season.

William Morris’den Londra’ya Ovgii

William Morris London, 2025 Sonbahar/Kis koleksiyonunda
sehirden ilham alan “London in Motion” serisini tanitiyor.
Yeni koleksiyondaki Ascot modeli, keskin el isciligi ve 1si1g1
kiran elmas desenleriyle adeta yuz icin bir micevher niteligi
tasirken, Bank isimli tasarim Bank of England ve tarihi Bank
Station ilhamiyla gucli ve dengeli bir siluet sunuyor. Kolek-
siyonun diger 6ne ¢ikan modelleri Wharf, Ritz ve Savoy de
islevselligi, mirasi ve modern ingiliz tarzini yansitiyor. Liiksi ve
zarafeti selamlayan seri, Londra’nin kultdrel ritmini sik, sofisti-
ke ve yenilikgi bir estetikle birlestiriyor.

Tribute to London by William Morris

For FW25, William Morris London presents its city-inspired
“London in Motion” collection. The Ascot features precise
craftsmanship and diamond-cut patterns that catch the light,
making it almost like a jewel for the face, while the Bank
draws inspiration from the Bank of England and historic Bank
Station to offer a strong and balanced silhouette. Other
standout models, Wharf, Ritz and Savoy, reflect functionality,
heritage and modern British style. The series celebrates luxury
and elegance while combining London’s cultural rhythm with
a chic, sophisticated and innovative aesthetic.
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Cazal 50. Yilin1 Kutluyor

G6zIUgln islevsel olmanin 6tesinde cesur, etkileyici ve zamansiz
olabilecegini koleksiyonlariyla 50 yil boyunca kanitlayan Cazal
Eyewear, altin yilina 6zel muhtesem bir titanyum cerceve sunu-
yor. Kurucu Cari Zalloni'nin 1991 tarihli orijinal eskizini yeniden
yorumlayan 050 Anniversary tasarimi, heykelsi hatlari ve ken-
dinden emin durusuyla adeta kusursuzlugu sembolize ediyor.
Cazal'in 050 Anniversary tasarimi, U¢ &zel renkle ve sinirl sa-
yida Uretildi; Col.001'den 999, Col.002 ve Col.003'ten ise sa-
dece 499'ar adet bulunuyor. Altin yila 6zel bu tasarim, Cazal'in
kdltdrel ikon olusunu gozler 6ntine seriyor.

Cazal Eyewear, which has proven for 50 years that eyewear
can be bold, impressive and timeless beyond being functional,
presents a magnificent titanium frame for its golden anniversary.
Reinterpreting founder Cari Zalloni's original 1991 sketch, the
050 Anniversary Edition symbolizes perfection with its sculptural
lines and confident stance. Cazal’s 050 Anniversary design is
available in three exclusive colors and limited editions: 999
pieces of Col.001, and only 499 each of Col.002 and Col.003.
This exclusive design for the golden anniversary is a testament
to Cazal’s status as a cultural icon.

EssiLux’den Onemli Satin Alma

EssilorLuxottica, yuksek indeksli optik cam Uretiminde kul-
lanilan monomerlerin gelistirilmesi, Gretimi ve satisiyla
ilgilenen Guney Koreli PUcore sirketinin tim varlik ve isti-
raklerini devralmak icin bir anlasma imzaladigini aciklad.
EssilorLuxottica'nin devralacagi faaliyetler arasinda bir AR-
GE birimi, bir malzeme Uretim tesisi ve Glney Kore'de bir
satis ofisi bulunuyor. islem kapsaminda EssilorLuxottica ay-
rica Gran formulasyonlari ve Gretim surecleriyle ilgili bir fikri
mulkiyet portféylint de edinmis olacak. Strecin 2025 yili
sonuna kadar sonuglanmasi éngorultyor.

EssilorLuxottica announced that it has signed an agreement
with the South Korean company PUcore for the acquisition
of all its assets and entities involved in the development,
manufacturing and sale of monomers used in the production
of high index ophthalmic lenses. The activities acquired by
EssilorLuxottica include a R&D unit, a material production
facility and a sales office in the Republic of Korea. As part
of the transaction, the Group will also acquire an intellectual
property portfolio in relation to the formulations of products

and production processes.
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Silhouette Etik Liiksii Yeniden Tanimliyor

Silhouette, minimalizm ve ihtisami bir araya getiren yeni Ate-
lier Next koleksiyonunu sunuyor. Atelier Next, geri donUstu-
rilmuas 23 ayar altin, bitki bazli deri ve laboratuvar tretimi
elmaslar gibi eco-malzemeleriyle etik Iuks anlayisini yeniden
tanimliyor. 3D baski ile titanyumdan dretilen tasarimlar,
hafiflik ve dayanikhligi maksimuma ¢ikariyor. Atelier Next,
Aura, Radiance ve Lumiere isimli 3 alt koleksiyon ile teknolo-
jik sinirlari zorlarken zamansiz tasarimi koruyor. Sinirli sayida
uretilen Splendeur Exclusive Solaire glines gozluga ise luks
ve sUrddrdlebilir estetigin somut kaniti oluyor.

Silhouette Redefines Responsible Luxury

Silhouette presents its new Atelier Next collection, where
minimalism meets opulence. With eco-materials such as
recycled 23-karat gold, plant-based leather, and lab-created
diamonds, Atelier Next redefines the very essence of ethical
luxury. Designs crafted from titanium using 3D printing
achieve maximum lightness and durability. Through three
sub-collections Aura, Radiance, and Lumiere Atelier Next
pushes technological boundaries while preserving timeless
design. The limited-edition Splendeur Exclusive Solaire
sunglasses stand as a tangible testament to luxury infused
with sustainability.

Nirvan Javan ve llhement Paris’te Bulustu

Moda ve zarafetin merkezi Paris, Zirih merkezli moda markasi
lIhement'in yeni Loungewear koleksiyonu ile Nirvan Javan'in
son gozlik tasarimlarinin tanitimina ev sahipligi yapti. llhe-
ment, genis siluetler ve pileli pijama pantolonlardan keskin
hatli gdmleklere kadar rahathg kalturel bir ifadeye doénis-
tdren modern yorumlarini sundu. Nirvan Javan ise sehirli ve
kozmopolit estetigini isbirligine tasiyarak Loungewear’e zarif
Shades of Milan tasarimlariyla katkida bulundu. italyan zara-
feti, sehirli siklik ve kozmopolit ruhu yansitan gozlik serisi bu
isbirligiyle bir kez daha kesfedildi.

Nirvan Javan and llhement Dazzle Paris

Paris, the center of fashion and elegance, hosted the launch
of Zurich-based fashion brand llhement’s new Loungewear
collection and Nirvan Javan’s latest eyewear designs. From
wide silhouettes and pleated pajama pants to sharp-lined
shirts, llhement presented modern interpretations of comfort
as a cultural statement. Nirvan Javan brought his urban and
cosmopolitan aesthetic to the collaboration, contributing
elegant Shades of Milan designs to Loungewear. Italian
elegance, urban chic and cosmopolitan spirit were once
aqgain explored through this collaboration.
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Hall of Frames Kapilarini Agtyor

On yili askin stredir dizenlenen ve bagimsiz gézlik markala-
rini agirlayan Hall of Frames (HOF), 14 Eylul'de isvigre’nin Lu-
cerne kentinde gerceklesecek. Fuar, Coblens, Morel, @rgreen,
Serengeti, Snob Milano, Didier Voirol, Brett Eyewear, J.F. Rey,
Nirvan Javan, Moscot, Rolf, Woodys ve Youmawo gibi kati-
limailarin yani sira Fransiz 1Uks markasi Pontet'in ilk kez yer
alacagi bir platform sunuyor. Nikon’un ana sponsoru oldugu
Hall of Frames fuari, strdtrulebilir, lUks, 3D baski ve zanaat
eserlerinden olusan yuksek kaliteli gézlukleri kesfetme, yeni
trendleri gérme ve network firsati saglyor

Hall of Frames (HOF), which has been held for over a decade
and welcomes independent eyewear brands, will take place on
September 14 in Lucerne, Switzerland. The fair offers a platform
with its exhibitors such as Coblens, Morel, Orgreen, Serengeti,
Snob Milano, Didier Voirol, Brett Eyewear, J.F. Rey, Nirvan Javan,
Moscot, Rolf, Woodys and Youmawo, as well as French luxury
brand Pontet. With Nikon as the main sponsor, Hall of Frames
provides an opportunity to network, discover new trends and
discover high quality eyewear, including sustainable, luxury, 3D
printed and artisanal pieces.

Alcon’un Satiglart Yukseldi

Alcon, Haziran sonu raporlanan g ve alti aylik donemlere ilis-
kin finansal sonuclarini acikladi. 2025’in ikinci ceyreginde sa-
tislar, bir 6nceki yilin ayni ceyregine kiyasla raporlanan bazda
yUzde 4 ve sabit kur bazinda yuzde 3 artisla 2.6 milyar dolar
olarak gerceklesti. Sirket, kontakt lens ve g6z saghigini iceren
Vision Care net satislarinin ikinci ceyrekte 1.1 milyar dolar ol-
dugunu, 6nceki yila kiyasla raporlanan bazda yuzde 6, sabit
para birimi bazinda ise yUzde 5 artis gosterdigini ve ilk yari
net satislarin ise gecen yila kiyasla ayni bazlarda ytzde 4 artis
gostererek 2.2 milyar dolara ulastigi bildirildi.

Alcon’s Sales Rise

Alcon reported financial results for the three and six month
periods ending June 30, 2025. Sales for the second quarter of
2025 were $2.6 billion, up 4 percent on a reported basis and
3 percent on a constant currency basis compared to the same
quarter a year ago. The company reported that Vision Care
net sales, which include contact lenses and eye care, were
$1.1 billion in the second quarter, up 6 percent on a reported
basis and 5 percent on a constant currency basis compared to
the prior year, and first-half net sales reached $2.2 billion, up
4 percent on the same basis compared to last year.
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Face a Face Yeni Bir Boyuta Geciyor

Face a Face, 30. yilini 3.0 olarak adlandirdigi yeni koleksiyo-
nuyla kutluyor. Koleksiyon, markanin mirasini ve yenilikciligi-
ni daha cesur ve 6zgUr bir estetikle sunuyor. Yuzleri birbirine
bakan iki 'F" harfi, Fundamentals ve Future kavramlarini sim-
geliyor ve Faces glines gozIigu serinin ikonik, geometrik ve
heykelsi yoninl 6ne cikariyor. Optik cerceveler olan Follow,
Flicker, Framed, Fold ve Forest ise markanin yeni vizyonu
yansitiyor. Ayrica, tim cerceveler artik resmi olarak Fransiz
mensei sertifikasina sahip, bu da Face a Face'in yerel tretim
ve kalite taahhudund pekistiriyor.

Face a Face Moves into a New Dimension

Face a Face is celebrating its 30th anniversary with a new
collection called 3.0. The collection combines the brand’s
heritage and innovation with a bolder and freer aesthetic.
Two ‘F’ letters facing each other symbolize Fundamentals and
Future, while the Faces sunglasses highlight the line’s iconic,
geometric, and sculptural character. Optical frames named
Follow, Flicker, Framed, Fold, and Forest reflect the brand'’s
renewed vision. All frames now officially carry the French
origin certification, reinforcing Face a Face’s commitment to
local production and quality.

Prime21 Serisi Genisliyor

Blenders Eyewear, Amerikan futbolunun efsane ismi “Coach
Prime” lakapli Deion Sanders ile Gi¢lincl sezonuna giren Pri-
me21 koleksiyonuna Kingpin isimli yeni bir model ekledi. Cer-
cevesiz shield tasarimiyla dikkat ceken Kingpin, hafif, polarize
ve yiksek dayanikliliga sahip yapisiyla hem saha kenarinda
hem sehirde iddiali bir durus sergiliyor. Koleksiyon, spordan
modaya uzanan tarzi ve 6zgUveniyle gencler, spor severler ve
moda tutkunlarina hitap ediyor. “Every Day is Gameday” slo-
ganiyla desteklenen kampanya, Universite kampusleri ve 6zel
etkinliklerle hayata gegiriliyor.

Prime21 Series Expands

Blenders Eyewear has teamed up once again with American
football legend Deion “Coach Prime” Sanders, adding a new
model to the third season of the PRIME21 collection: the
Kingpin. With its frameless shield design, the Kingpin stands
out as lightweight, polarized, and highly durable, making it
equally at home on the sidelines or in the city. The series blends
sport and style with a confident attitude, appealing to young
audiences, sports fans, and fashion enthusiasts alike. Backed
by the campaign slogan “Every Day is Gameday,” the launch is
being activated across university campuses and special events.
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Dutz En Yenilerini Tanitiyor

Dutz Eyewear, 20. yilini kutlarken gecmise bakmak yerine ge-
lecege odaklaniyor ve enerjisini artiriyor. Yeni koleksiyon, 6zel
asetatlar, ifade dolu siltetler, 3D baskili detaylar ve dikkat ceki-
ci yogun renklerle 6ne cikiyor. Markanin ikonik modellerinden
bazilar da gtincellenerek modern cizgilerle yeniden yorumlani-
yor. Yildénimane 6zel iki sinirli Gretim model, markanin karak-
teristik turuncu tonlar ve 3D baskili Delft mavisi desenleriyle
dikkat cekiyor. Bu 6zel parcalar, Dutz'in cesur, zeki ve kendine
glvenen tasarim anlayisini &numuzdeki 20 yil igin de strddre-
ceginin sinyalini veriyor.

Dutz Unveils Its Latest

Dutz Eyewear looks to the future with renewed enerqy rather
than reflecting on the past. The new collection stands out with
custom acetates, expressive silhouettes, 3D-printed details, and
bold, vibrant colors. Some of the brand’s iconic models have
been updated with contemporary lines, giving them a fresh
interpretation. Two limited-edition 20th anniversary models
feature Dutz’s signature orange and 3D-printed Delft blue
patterns, making a striking statement. These special pieces
signal that Dutz’s bold, clever, and confident design approach
will continue to define the brand for the next 20 years.

Universal Works x A.Society Isbirligi

ingiltere merkezli giyim markasi Universal Works, yaraticilik
ve teknik uzmanligiyla 6ne ¢ikan Hong Kong merkezli gozltk
markasi A. Society ile isbirligi yaparak carpici bir koleksiyo-
na imza atti. Koleksiyon her iki markanin tasarim kodlarini
yansitan Stanley, Aberdeen ve Kownloon isimli 3 modelden
olusuyor. Aberdeen asetat bir oversize, Stanley klasik pantos
formda, Kowloon ise cikarabilir manyetik gtines klipsli hafif bir
titanyum cercevedir. Adlarini Hong Kong'daki cadde veya bol-
gelerden alan her ¢ model, giyim markasinin sik¢ca kullandigi
renk paletinden secilen G¢ tonla sunuluyor.

Universal Works x A.Society Collab

UK-based clothing brand Universal Works has teamed up with
Hong Kong eyewear label A. Society, known for its creativity
and technical expertise, to create a striking collection. The
line consists of three models—Stanley, Aberdeen and
Kowloon—each reflecting the design codes of both brands.
Aberdeen comes as an oversized acetate frame, Stanley takes
shape in a classic pantos style, and Kowloon is a lightweight
titanium frame featuring a removable magnetic sun clip.
Each of the 3 models, named after streets or districts in Hong
Kong, is offered in 3 shades drawn from the clothing brand’s
frequently used color palette.

SILMO

ISTANBU L

OPTIiK FUARI

SALON 7 /B3

etnia o BARCELONA



| 32 | WORLD NEWS

Heaven Mayhem’in ikinci Serisi Cikti

Los Angeles merkezli Heaven Mayhem, Drop II: The Main Act
adini verdigi ikinci gozlik koleksiyonunu sunuyor. 2022'de
vintage esintili kolye koleksiyonu olarak baslayan marka, kisa
sUrede taki, saat, laptop kilifi ve gozlik tasarimlarini kapsayan
genis bir aksesuar yelpazesi sunuyor. Yeni seri, Jennifer Lawren-
ce ve Rosie Huntington-Whitely gibi Gnld isimlerce giyilen Esme
ve Rhey modellerinin basarisini strdtrtyor. Kurucu ve Kreatif
Direktdr Pia Mance, yeni 7 stilini 6zgUveni simgeleyen, 6zgln
ve modern bir estetik anlayisla tasarladigini belirtti. Kampanya
cekimleri Paris'te gerceklestirildi.

Los Angeles-based Heaven Mayhem presents Drop Il: The
Main Act, its second eyewear collection. The brand, which
started in 2022 as a vintage-inspired necklace collection, soon
offers a wide range of accessories including jewelry, watches,
laptop cases and eyewear designs. The new line continues the
success of the Esme and Rhey models worn by celebrities such
as Jennifer Lawrence and Rosie Huntington-Whitely. Founder
and Creative Director Pia Mance said that the new 7 styles are
designed with an original and modern aesthetic that symbolizes
self-confidence. The campaign was shot in Paris.

Eco Yeni Malzemesiyle Fark Yaratiyor

Eco Eyewear, strdUrUlebilir tasarim yaklasimini geri déndsti-
ralmus aliminyumdan Gretilen yeni koleksiyonuyla genisle-
tiyor. Cerceveler hafif, dayanikli ve gunltk kullanima uygun
sekilde tasarlanirken, markanin sorumlu yenilik anlayisini da
yansitiyor. Modern silUetler ve zarif detaylar her parcaya sik
ve cagdas bir goérinim kazandiriyor. Her cerceve, geri do-
nUsturdlmas aliminyumdan Uretilmis manyetik glnes klipsi
ile birlikte sunularak optik netlik ve gtines korumasi arasinda
kolay gecis saglyor. Eco, strdurulebilirlik ile sofistike tasarimin
birlesebilecegdini yeniden kanitlyor.

Eco Eyewear expands its sustainable design approach with
a new collection crafted from recycled aluminium. The
frames are lightweight, durable, and designed for everyday
wear, reflecting the brand’s commitment to responsible
innovation. Modern silhouettes and refined details give each
piece a stylish and contemporary look. Every frame comes
with a magnetic sun clip made from recycled aluminium,
allowing effortless transition between optical clarity and sun
protection. Eco once again proves that sustainability and
sophisticated design can go hand in hand.
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Dita, Asya’daki Varligini Gui¢lendiriyor

LUks gozlik dinyasinda Los Angeles ruhunu Japon isciligiyle
bulusturan Dita, Cin, Hong Kong ve Makao’da dogrudan sa-
tis ve hizmet operasyonlarini baslatarak Asya‘'daki varligini
glclendiriyor. Bu hamle, Cinli tuketicilerin kiresel luks g&zlik
pazarindaki etkisini yansitirken, markaya da daha fazla kontrol
ve musteriyle yakin temas imkani sagliyor. Yeni kurulan yerel
istirakler sayesinde Dita, distribltorlere bagimli kalmadan daha
tutarl ve seckin bir hizmet sunmayi hedefliyor. 1995'te kurulan
marka, ‘Category of One’ felsefesiyle moday takip etmekten
cok yeniden yazmayi tercih ediyor.

Dita, which combines the spirit of Los Angeles with Japanese
craftsmanship in the world of luxury eyewear, is strengthening
its presence in Asia by launching direct sales and service
operations in China, Hong Kong and Macau. The move
reflects the influence of Chinese consumers in the global
luxury eyewear market and gives the brand greater control
and close customer contact. Through the newly established
local subsidiaries, Dita aims to offer a more consistent and
exclusive service without being dependent on distributors. The
brand prefers to rewrite fashion rather than follow it with its
‘Category of One’ philosophy.

Carl Zeiss Meditec’te Gelir Artisi

Carl Zeiss Meditec, 2024/25 mali yilinin ilk dokuz ayi icin
1,600.1 milyon euro gelir aciklayarak, énceki yila gore yuzde
7.6'lik blytme kaydetti. Doviz ve satin alma etkileriyle du-
zeltilmis gelir artisl ise yuzde 1.1 ile gegen yilin Gzerine gikt.
Siparis hacmi ytzde 23.3 artarken, faiz, vergi ve amortisman
oncesi kazang 175.4 milyon euro seviyesine ytkseldi. Ceo
Maximilian Foerst, Uclincl ceyrekte doviz dalgalanmalari ve
ABD ticaret tarifelerine ragmen hem organik btyime hem
de kar artisi sagladiklarini belirtti. 4. ceyrek icin cihaz tesli-
matlarini hizlandirmanin mali yil hedeflerini gtvence altina
almada kritik oldugunu vurguladi.

Carl Zeiss Meditec reported €1,600.1 million in revenue
for the first nine months of fiscal year 2024/25, marking a
7.6 percent increase over the previous year. Adjusted for
currency and acquisition effects, revenue growth stood at
1.1 percent, slightly above last year’s figure. Order intake
rose 23.3 percent, while earnings before interest, taxes, and
amortization reached €175.4 million. Ceo Maximilian Foerst
noted that despite currency fluctuations and U.S. trade
tariffs in the third quarter, both organic growth and earnings
increased. He emphasized that accelerating device deliveries

in the Q4 is critical to securing the fiscal year targets.

Coamdl Swardia
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Guess Ozel Sirkete Doniisiiyor

Guess, Authentic Brands Group ile yaptigi 1,4 milyar dolarlik
anlasmayla borsadan cekilerek 6zel bir sirkete dénustyor. An-
lasma kapsaminda Authentic, yeni kurulan sirkette yizde 51
hisseye sahip olacak ve Guess'in marka haklari ile lisanslari-
nin buytk boélumunu yonetecek. Geriye kalan ylzde 49 hisse
ise Guess'in Kuruculart Maurice, Paul ve Nicolai Marciano ile
Ceo'su Carlos Alberini‘'de olacak. GUnluk operasyonlar mevcut
yonetim ekibi tarafindan yurittimeye devam edecek. Bu stra-
tejik ortaklik Guess'in kiresel moda sahnesindeki konumunu
glclendirmeyi hedefliyor.

Guess Signed a Take-Private Deal

Guess Is set to go private through a $1.4 billion agreement with
Authentic Brands Group. Under the agreement, Authentic
Brands Group will hold a 51 percent stake in a newly formed
company that will oversee most of Guess’s intellectual property
and licensing deals. The remaining 49 percent will be owned
by Guess co-founders Maurice, Paul and Nicolai Marciano, and
Ceo Carlos Alberini. Day-to-day operations will continue under
the brand’s existing leadership team. The strategic partnership
aims to reinforce Guess’s position on the global fashion stage.

Jdo, Hive Studio ile Anlasti

italyan gozlik Ureticisi Jdo Eyewear, uluslararasi ticari PR ca-
lismalari icin Hive Studio ile isbirligi yaptigini agikladi. Prestijli
ajans, Jdo markalarinin Avrupa ve diinya genelinde ticari med-
ya iliskilerini yUrutecek ve Hapter markasinin Silmo Paris’te ye-
niden lansmanini destekleyecek. iki nesillik aile sirketi Jdo Eye-
wear, ylUksek kalitesi, el isciligi ve strdurulebilir tedarik zinciri
anlayisiyla sektérde referans haline geldi. 2025 yili, Jacques
Durand, Hapter, Cleto Munari ve Conception Generale olmak
Uzere dort benzersiz markasiyla Jdo Eyewear icin biylime ve
gelisim yili olarak éne cikiyor.

Jdo Partners with Hive Studio

Italian manufacturer Jdo Eyewear has announced a
partnership with Hive Studio for its international trade
PR. The prestigious agency will handle the trade media
relations of the Jdo brands in Europe and worldwide
and will support the relaunch of the Hapter brand. Jdo
Eyewear, a two-generation family business, has become a
reference in the industry for its high quality, craftsmanship
and sustainable supply chain. 2025 is a year of growth and
development for Jdo Eyewear with four unique collections
by Jacques Durand, Hapter, Cleto Munari and Conception
Generale brands.
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Vera Wang, Manhattan’t Fethediyor

Unli moda tasarimaisi Vera Wang, Haute koleksiyonunu ta-
nittigr yeni kampanyasinda bizzat kamera karsisina gecti. Till
Janz tarafindan cekilen ve Wang'in kendi stil dokunuslariyla
sekillenen kareler, siyah beyaz estetikle koleksiyonun mimari
Gizgilerini 6ne ¢ikariyor. Kampanya, cekildigi New York so-
kaklarinda afislerle sergilenerek kente 6zgi guglu bir hikaye
yaratiyor. Vera Wang Eyewear Ureticisi Kenmark, bu stratejiyi
yUksek satis doneminde markaya goérinarlik kazandirmak
icin kurguladi. Manhattan'in ikonik noktalarinda sergilenen
afisler yiksek modayi sehir enerjisiyle bulusturuyor.

Vera Wang steps in front of the camera to present her Haute
collection in the brand'’s latest eyewear campaign. Shot by Till
Janz and styled with Wang's own creative touch, the black-
and-white imagery highlights the collection’s architectural
lines. Displayed as posters across the very streets of New
York where it was shot, the campaign builds a powerful,
city-rooted narrative. Eyewear producer Kenmark designed
the strategy to boost brand visibility during the peak sales
season. Placed in iconic Manhattan locations, the visuals
merge high fashion with the vibrant energy of the city.

Red Bull Spect Yeni Stillerini Sunuyor

Red Bull Spect gozlik koleksiyonu sezona 6zel 3 yeni mo-
delle genisletiyor. Streaky Spin, cesur tasarimi ve maksimum
konforu bir araya getirirken parlak renk kombinasyonlariyla
dikkat cekiyor ve silikon burun pedleri sayesinde gin boyu
rahat kullanim sunuyor. Bevelled Spin, modern ve carpici bir
estetikle 6ne cikiyor ve rahat bir oturus saglayan silikon burun
pedleriyle sunuluyor. Contrail modeli ise gelismis g6z koruma-
sl sunan mavi isik filtreli camlariyla ekran basinda gecen uzun
saatlere 6zel ayricalik vadediyor. Modeller tarz, fonksiyon ve
g6z korumasini birlestirerek ¢zellikle Z kusagina hitap ediyor.

Red Bull Spect Presents New Styles

Red Bull Spect eyewear collection expands with 3 new
models for the season. The Streaky Spin combines bold
design and maximum comfort with bright color combinations
and silicone nose pads for all-day comfort. The Bevelled Spin
features a modern and striking aesthetic and is available with
silicone nose pads for a comfortable fit. The Contrail model,
on the other hand, promises exclusivity for long hours in
front of the screen with its blue light filtered lenses that offer
advanced eye protection. The models combine style, function
and eye protection, appealing especially to Generation Z.
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Lookkino TRI-X Konforu Garantiliyor

Look, moda ve performansi birlestiren gozltkleri yeniden
tanimlayan TRI-X konseptini yetiskinlerden sonra yeni ¢ocuk
serisi Lookkino TRI-X ‘e tasiyor. 5 ila 10 yas arasi kullanicilar
icin tasarlanan cerceveler, ileri teknoloji 3D baski ile Gretilen
ultra hafif ve hipoalerjenik NIL malzemeden yapiliyor. Esnek
saplar ve markanin Block-In mentese sistemi sayesinde maksi-
mum hareket 6zgurlugu ve konfor garantileniyor. Spor sikligi
sunan seriden 3931 ve 3933 modelleri canli renk paletiyle 6ne
cikiyor. Lookkino TR-X'teki her detay cocuklarin aktif yasam
tarzina uyuyor ve eglenceli estetik sunuyor.

Lookkino TRI-X Ensures Comfort

After redefining athleisure eyewear for adults, Look brings
its TRI-X concept to the next generation with the new
Lookkino TRI-X collection. Designed for children aged 5 to
10, the frames are made from NIL, an ultra-lightweight and
hypoallergenic material produced with advanced 3D printing
technology. Flexible temples and the brand’s Block-In hinge
system quarantee maximum freedom of movement and all-
day comfort. The sporty-chic collection features the 3931
and 3933 models in a vibrant color palette. Every detail in
Lookkino TRI-X is tailored to active lifestyles while delivering
a playful, fun aesthetic.

Tree’den Minimalist Ayra

italyan bagimsiz gézlik markasi Tree Spectacles, minimalist
tasarim anlayisiyla hazirladigi Ayra koleksiyonunu sunuyor. Ko-
leksiyon, ince titanyum ve seffaf malzemelerle, desature tonlar
ve zarif geometriler kullanarak saf, zamansiz ve zarif bir mini-
malizm sunuyor. Yeni renk kombinasyonlari, markanin énceki
sezonlarda kesfettigi yenilik¢i renk anlayisini strddrtyor ve ta-
sarimlara sofistike bir dokunus katiyor. Tree’nin tasarim vizyo-
nunu ticari yonlerle dengeleyen Arya, markanin estetik diline
sadik kaliyor. Seri, Silmo Paris'te minimalist bir pop-up alanda
renkli ve estetik bir deneyimsel sunumla lanse edilecek.

Minimalist Ayra by Tree

Tree Spectacles presents the Ayra collection, created with a
minimalist design approach. The Ayra offers a pure, timeless
and elegant minimalism, using thin titanium and transparent
materials, desaturated tones and elegant geometries. The
new color combinations continue the innovative color
approach explored by the brand in previous seasons and add
a sophisticated touch to the designs. Balancing Tree’s design
vision with commercial aspects, Arya remains true to the
brand’s aesthetics. The range will be launched at Silmo Paris
with a colorful and aesthetic experiential presentation in a
minimalist pop-up space.
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Woodys Bireyselligi Kutluyor

Woodys, Unique Bakery kampanyasi ile kisisel stilin eglenceli
ve moda odakli ifadelerini sira disi bir kahve diikkani ortaminda
one cikaryor. Woodys Sonbahar/Kis sezonu icin koleksiyonu-
na 45 yeni model ekliyor ve modellerde yenilikci renk kombi-
nasyonlari ile yliksek kaliteye odaklaniyor. Kadin stilleri, gorsel
derinlik katan yeni katmanli sap tasarimiyla 6ne cikiyor. Asetat
modeller daha iyi uyum ve dayaniklilik saglayan altin veya roze
altin OBE mentese ile donatildi. Murray ve Eliot gibi en cok sa-
tan erkek modelleri ise gtincellenmis renkler ve seffaf kaplama
secenekleriyle koleksiyona dénuyor.

Woodys launches its Unique Bakery campaign, highlighting
playful and fashion-forward expressions of personal style in a
whimsical coffee shop setting. The FW25 collection introduces
45 new models, bringing the total line-up to 210 pieces, with
a focus on innovative color combinations and refined quality.
Women'’s frames feature a new layered temple design that adds
visual depth, while acetate models are equipped with a new
OBE hinge in gold or rose gold for improved fit and durability.
Men's bestsellers, including Murray and Eliot, return with
updated colors and transparent finish options.

Press Eyewear Hizla Taniniyor

New York merkezli ltks gozlik markasi Press Eyewear, ulusla-
rarasl ticari iletisim ve PR calismalari icin Hive Studio ile isbirligi
yaptigini duyurdu. 2024'te saygin tasarimci Jeff Press tara-
findan kurulan marka, sinirli Gretim ve seckin iscilikle Greti-
len cerceveleriyle kisa strede dikkatleri tGzerine cekti. Buffalo
boynuzu ve ahsap gibi cevre dostu malzemelerle tasarlanan
koleksiyonlari tarzi ve sdrdrdlebilirligi harmanliyor. Marka,
Hive Studio isbirligiyle ABD ve Kanada'dan sonra, Avrupa ve
Birlesik Krallik'ta blytme hedeflerini destekleyerek prestijini
uluslararasi alana yayiyor.

Press Eyewear Goes Global

New York-based luxury eyewear brand Press Eyewear has
announced a collaboration with Hive Studio for international
commercial communications and PR. Founded in 2024 by
Jeff Press, the brand quickly attracted attention with its
limited edition and exquisitely crafted frames. Designed with
eco-friendly materials such as buffalo horn and wood, the
collections blend style and sustainability. In collaboration
with Hive Studio, the brand is expanding its prestige
internationally, supporting its growth ambitions in Europe
and the UK after the US and Canada.
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Arquitectura-G & Kaleos Ortakligi Suruyor

Kaleos, Barcelonali mimarlik stidyosu Arquitectura-G ile
ikinci ortak koleksiyonunu sunuyor. Bu yeni glines goézIugu
tasarimlari, geometrik sadelik ve yenilikci iscilik anlayisini
yUksek kaliteli asetatla birlestiriyor. Japonya’'da el isciligiyle
Uretilen modeller koyu gri, acik gri, acik sari, kahverengi ve
turuncudan olusan bes farkli renkte sunuluyor. Koleksiyon,
mimarlik ve gozlik tasarimini bulusturarak disiplinler arasi si-
nirlari zorluyor. Arquitectura-G x Kaleos ortakligi sadece bir
gozlik olmanin 6tesine gecerek; form, malzeme ve vizyonun
zarif stil ifadelerini somutlastiriyor.

New Series by Arquitectura-G & Kaleos

Kaleos unveils its second collaborative collection with
Barcelona-based architecture studio Arquitectura-G. The
new sunglasses designs combine geometric simplicity
with innovative craftsmanship using high-quality acetate.
Handcrafted in Japan, the models are available in five colors:
dark grey, light grey, light yellow, brown, and orange.
The collection merges architecture and eyewear design,
pushing the boundaries between creative disciplines. The
Arquitectura-G x Kaleos collaboration goes beyond eyewear,
embodying elegant expressions of form, material, and vision.

Neubau, Dogal Asetat ile Siklik Sunuyor

Avusturyall marka Neubau, tamamen dogal asetattan Uret-
tigi ilk optik koleksiyonunu sunuyor. Natural Acetate serisi,
sekiz yuksek kaliteli optik modelle cevre dostu ve biyo-bozu-
nur malzemeleri bulusturuyor. Cerceveler, bitki bazli yumu-
saticilarla Uretilmis %68 pamuk ve ahsap, %32 dogal plas-
tiklestirilmis asetattan yapiliyor. Her modelde vidali olmayan
titanyum mentese, entegre titanyum takviye ve 3D sap uglari
gibi yenilikci detaylar yer aliyor. Koleksiyon, 1980’lerin ener-
jisini modern sofistike tasarim ile birlestirerek surddrdlebilir
ve sik bir stil sunuyor.

Neubau Eyewear unveils its first optical collection made
entirely from natural acetate. The Natural Acetate series
combines eco-friendly, biodegradable materials across eight
high-quality optical models. Frames are crafted from 68%
cotton and wood and 32% naturally plasticized acetate
using plant-based softeners. Each model features innovative
details such as screwless titanium hinges, integrated titanium
reinforcement, and 3D temple tips. The collection fuses the
energy of the 1980s with modern sophisticated design,
offering a sustainable and stylish statement.

MIYOPIYI DUZELTIR VE ILERLEMESINI YAVASLATABILIR.

SAGLIKLI GORUS, MUTLU COCUK

Mutlu ve kaygisiz bir cocukluk icin saghkli grmeyi korumaya yardimci olun:
Yeni HAPD™ Teknolojisi ile gelistirilen Rodenstock MyCon™ camlari, hem
keskin, net ve konforlu bir gériis saglar hem de miyopi ilerlemesini etkili bir
sekilde kontrol eder.

Kaynak:

Tarutta EP, Proskurina OV, Tarasova NA, Milash SV, Markosyan GA. (2019). Long-term results of perifocal defocus spectacle lens
correction in children with progressive myopia. Vestn Oftalmol. 2019;135(5):46-53 Rodenstock. Rodenstock MyCon White Paper
Compendium. 2025. (www.rodenstock-pro.com/com/mycon-whitepaper)

HAPD

TECHNOLOGY

by Rodenstock Rodenstock Tiirkiye Distribiitori: Cemfa Optik San. ve Tic. A.S.

BUTON
URUNLER
ALMANYA‘DAN
ITHAL!

RODENSTOCK

Because every eye is different
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ikonu, Nicholas Galitzine Temsil Ediyor

Unlt ingiliz aktér Nicholas Galitzine, Emporio Armani’nin
2025/26 Sonbahar/Kis kampanyasinin yeni yizi oldu. Daha
once markanin global parfum elcisi olarak taninan Galitzine,
bu kez gozlik, saat ve mucevher koleksiyonlarini temsil edi-
yor. Alasdair McLellanin objektifinden bir ingiliz bahcesinde
cekilen kampanya, markanin metropol sikligini romantik bir
doga estetigiyle bulusturuyor. Yeni Emporio Armani gozluk-
leri markanin modern ve bilingli ¢izgisini yansitan guclu tasa-
rimlariyla 6ne cikiyor.

Renowned British actor Nicholas Galitzine has been unveiled
as the new face of Emporio Armani’s Fall/Winter 2025/26
campaign. Previously recognized as the brand'’s global fragrance
ambassador, Galitzine now fronts the eyewear, watches, and
Jewellery collections. Captured by Alasdair McLellan in an English
garden, the campaign blends metropolitan sophistication with
a romantic natural aesthetic. The new Emporio Armani eyewear
stands out with bold designs that reflect the brand’s modern

and conscious spirit.

Invu Moda ve islevi Birlestiriyor

Invu, siklik ve islevi birlestiren yeni optik cerceve ve manyetik
glnes klipsi serisini piyasaya surUyor. Ultra polarize manye-
tik klipsler, receteli gozlikleri aninda modaya uygun giines
g6zligune doénustirerek gnluk kullanimda pratiklik sunuyor.
Her klips, cerceveye tam uyum saglayacak sekilde tasarlana-
rak Gstln parlama 6nleme ve net goris saglyor. Koleksiyon,
esnek tel cekirdekli ultra hafif isvicre TR 90 cerceveler ile zen-
gin renkli asetat modelleri olmak Uzere iki secenek sunuyor.
Invu, moda, performans ve akilli tasarimi bir araya getirerek
glnluk yasamda uyum saglayan gozltkler sunuyor.

Invu launches its new optical frame and magnetic sun
clip collection, bringing together style and functionality.
The ultra-polarized magnetic clips instantly transform
prescription glasses into fashionable sunglasses, offering
everyday convenience. Each clip is designed for a precise
fit with the frame, providing superior glare protection
and clear vision. The collection offers two options: ultra-
light Swiss TR 90 frames with flexible wire-core temples,
and richly colored acetate frames. Invu unites fashion,
performance, and intelligent design to deliver eyewear that
adapts seamlessly to daily life.

X-TRA CLEAN:

BU PRATIK TEST, X-TRA CLEAN‘IN
PERFORMANSINI KANITLIYOR.

ARTTIRILMIS TEMIZLIK

%100’
Go6zluk kullanicilarinin O U X-tra Clean kaplamali gézlik

camlarin iz ve kalinti birakmadan mikemmel bir sekilde temizlenebildigini onayliyor.!

KOLAY TEMIZLIK

(o) y
Gozliik kullamieilaninin /093 0 X-tra

Clean kaplama 6zellikli gézlik camlarin plrizsizIGga
sayesinde mevcut camlara gére daha kolay
temizlendigini onayliyor.?

CAMINIZI IZ BIRAKMADAN
TEMIZLEYIN

(o) y
Gozliik kullamieilaninin /093 0 X-tra

Clean kaplama 6zellikli gdzliik camlarindaki parmak
izlerinin herhangi bir iz birakmadan temizlendigini
onayliyor.!

! Kaynak: Almanya’da 100 gozliik kullanicisiyla yapilan kisisel gértismeler sonucu —
Rodenstock GmbH adina bagimsiz bir enstitli tarafindan Agustos 2018’de gerceklestirilmistir.

SILMO

ISTANB L

OPTIiK FUARI

SALON 7/ C4 RUDENSTOCK

Rodenstock Tiirkiye Distribiitorii: Cemfa Optik San. ve Tic. A.S.
rodenstock.com.tr
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26>29

SEPT. 2025

Silmo Paris 2025,

26-29 Eylul tarihleri arasinda
sektorun Kalbinin attidi yer
olarak bir kez daha trendleri
belirliyor, ilham veriyor ve
dgelecedi bugunden insa ediyor.

From September 26 to 29,
Silmo Paris 2025 will once
again become the beating

heart of the optical industry.
The show not only sets trends
and sparks inspiration, but also
plays a key role in defining

the future of the sector.

Optik sektoriiniin vazgegilmez kiire-
sel bulusmasi Silmo Paris, tim pro-
fesyonelleri 26-29 Eylil 2025 tarihleri
arasinda Paris Nord Villepinte'ye davet
ediyor. Tasarimcilar, ikonik markalar,
teknolojik yenilikler, tasarim trendleri,
uzman konferanslari ve ayricalikli dene-
yimlerle; gozlik ve optik ekosisteminin
tamami Fransiz baskentinin kalbinde bir
kez daha bir araya geliyor. Silmo Paris
2025, giincel koleksiyonlarin sergilen-
digi stantlarin Gtesine gecerek sektore
ilham veren ok katmanli bir deneyim
sunacak. Trends Forum, gelecek sezo-
nun ilham kaynaklarini ve gozlik moda-
sindaki dénistim kodlarini gozler 6niine
sererken; Silmo Next, “Gelecegin Labo-
ratuvari” isleviyle ileri teknolojiler, ino-
vasyonlar, gorsel deneyimler icin 360°

vizyon sunacak.

Silmo Paris, the essential global meeting
point of the optical industry, invites all
professionals to Paris Nord Villepinte
from September 26 to 29, 2025. Desig-
ners, iconic brands, cutting-edge tech-
nologies, design trends, expert-led con-
ferences, and exclusive experiences will
bring together the entire eyewear and
optics ecosystem once again at the heart
of the French capital. Going far beyond
a showcase of current collections, Silmo
Paris 2025 offers a rich, multi-layered
experience that inspires and energizes
the sector. While the Trends Forum un-
veils the creative currents and transfor-
mation codes behind next season’s eye-
wear fashion, Silmo Next will function as
a true “Laboratory of the Future,” provi-
ding a 360-degree vision of breakthro-
ugh innovations, advanced technologies,
and immersive visual experiences.

Miikemmelligin Adresi:

Bilgi paylasimi ve uzmanlik agisindan
one ¢ikan Silmo Talks alaninda tanin-
mis isimlerin rehberliginde sektoér pro-
fesyonellerini harekete gegirip, onlara
glincel bakis acilari kazandiracak. Bu
yil Silmo Talks, ezberleri bozan ve optik
profesyonellerine yeni bakis agilari su-
nan cesur ve disundulrlcl programiy-
la dikkat gekecek. Silmo Talks 2025,
Google, Meta, Snapchat gibi teknoloji
devlerinin optik sahnedeki varligina
deginecek ve “Akilli gozlikler ¢aginda
gelecek bize ne vadediyor?” sorusu
Uzerine yogunlasacak. Bu yil renk ve
tlketici davranisi basliginda stratejik
ve sasirtici bir konuya da odaklanacak
olan Silmo Talks, o6zellikle renklerin
satin alma kararlarini nasil etkiledi-
gine dair tartismalara sahne olacak.
Gelecegin taleplerine bugtinden hazir
olma misyonuyla 2027'ye uzanan ti-
ketici trendleri de Silmo Talks 2025’in
konularindan biri olacak.

A Destination for Excellence

A hub of knowledge sharing and
professional insight, Silmo Talks
will activate the industry with fresh
perspectives under the guidance of
renowned names. This year, Silmo
Talks returns with a bold and thought-
provoking program that challenges
conventions and opens new avenues
for optical professionals. Topics
will include the growing presence
of tech giants like Google, Meta,
and Snapchat in the optical arena,
focusing on the question: “What
does the future hold in the era of
smart eyewear?” Another key focus
will be the strategic and surprising
role of color in consumer behavior,
with discussions centered on how
colors influence purchasing decisions.
In line with its mission to anticipate
tomorrow’s expectations, Silmo Talks
2025 will also explore consumer
trends towards 2027.
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Genis kapsamiyla endustri profesyo-

nellere genis vizyon saglayan Silmo
Talks; bu yil ayrica optisyenlerin bi-
reysel ihtiyaglara daha efektif yanitlar
verebilmelerini  saglayacak yenilikleri
konu alarak, kapsamli gozlik tasarimi
basligini sosyal etkiler, disik gdrme,
kisiye 6zel ¢ozlimler Uzerinden uzman
konusmalar esliginde tartismaya aga-
cak. Sektorel egitimin en kokli plat-
formlarindan olan Silmo Academy, her
yil oldugu gibi fuarin 2025 edisyonuna
alanlarindan  uzman  profesyonellerle
gerceklestirecegi konferans program-
larindaki  konu  basliklarini  belirledi.
Bu yil Silmo Academy fuarin 4 giini bo-
yunca asagidaki konulara odaklanacak:

Additionally, the program will address
inclusive eyewear and the innovations
enabling opticians to better respond
to individual needs. Themes such as
social impact, low vision, and custom-
made solutions will be discussed in the
context of comprehensive design. As
one of the most established platforms
for sectoral education, Silmo Academy
once again curates an outstanding con-
ference series for the 2025 edition.
Throughout the four days of the fair,
the following key topics will be explored
by leading experts:

* Binokiiler gérme: Gorsel konforun anahtart
* Kuru goz: Kiresel bir saglik sorunu

+ Miyopi: Yenilikler neler?

* Dijital g6z yorgunlugu: Herkes icin ¢ziimler
+ Nérocesitlilik: Daha iyi desteklemek
icin anlamak

Sektérin yalnizca buglnini degil,
gelecegini de sekillendiren Silmo
Paris, 26-29 Eylal 2025 tarihleri
arasinda, Silmo d’Or Optik Tasarim
Yarigmasi, Sorumlu Sirket Odiilii ve
Uluslararasi Yilin Optisyeni Odiilii ile
sektor profesyonellerini ve geng ye-

tenekleri onurlandirmayi sirdirecek.

* Binocular vision: the key to visual comfort
* Dry eye: a global health concern

« Myopia: what’s new?

e Digital eye strain: solutions for all
 Neurodiversity: understanding to
better support

Silmo Paris not only reflects the present
of the optical world but actively shapes its
future. In 2025, it will once again honor
professionals and emerging talents thro-
ugh prestigious recognitions including the
Silmo d’Or, the Optical Design Contest,
the Responsible Company Award, and the
International Optician of the Year Award.

THE PLACE
TO SEE

PARIS NORD VILLEPINTE

SILMO

Fovtir

LE MONDIAL DE L'OPTIQUE
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SELIN___
OLMSTED

STUDIO

“Silmo Istanbul yerel ve
uluslararast markalar ile
Ureticilere Tirkiye, Dogu
Avrupa, Orta Dogu, Rusya,
Orta Asya ve Kuzey Afrika
gibi yeni pazarlarla isbirligi
yapma ve genisleme

firsat1 sunuyor.”

“Silmo Istanbul ofters local
and international brands and
manufacturers the opportunity
to collaborate and expand
into new markets such as
Tiirkiye, Eastern Europe, the
Middle East, Russia, Central
Asia and North Africa.”
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Selin Olmsted Studio Amerika Birlesik
Devletleri’nin ilk bagimsiz gozluk tasarim
stidyosu olarak yetenegi kadar yuksek
farkindaligi ve vizyoner kimligiyle de one
¢tkan tasarimci Selin Olmsted tarafindan
New York merkezli olarak 2015 yilinda ku-
ruldu. Selin Olmsted, stidyosunun merke-
zine tasarimin hem estetik olarak etkileyici
hem de ticari agidan uygulanabilir olmasi-
ni saglama cabasini, slrekli 6grenme ve
gelisme yaklasimini, yeni trendlere ve tek-
nolojilere daima hazirlkh olmayi, is ortak-
lari ve gozlik zanaatkarlariyla yakin baglar
kurmayi, bilgisini gelecegin tasarimci ku-
saklariyla paylasmayi ve sosyal sorumluluk
projeleriyle topluma katki sunmayi yer-
lestirmistir. Unli tasarimci ile gozliklere
bakis acisi, stiidyosu ve tim yaratici calis-
malari hakkinda gerceklestirdigimiz ozel

roportajl sunuyoruz.

Selin Olmsted Studio was founded in 2015
in New York by designer Selin Olmsted,
who stands out not only for her talent
but also for her visionary identity and
deep awareness in the field as the first
independent eyewear design studio in the
United States. At the heart of her studio,
Selin Olmsted has placed a commitment
to ensure that design is both aesthetically
striking and commercially viable, a
continuous approach to learning and
growth, readiness for emerging trends
and technologies, close connections with
partners and eyewear artisans, the sharing
of knowledge with future generations of
designers, and contributions to society
through social responsibility initiatives.
We present an exclusive interview with the
renowned designer on her perspective on
eyewear, her studio, and the full scope of

her creative work.
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Merhaba Selin Hanim. Okurlarimiz igin
kendinizi tanitip, sektérle bulusma hika-
yenizden bahsedebilir misiniz?

Merhaba, ben Selin Olmsted. Aslen istanbullu-
yum. Kariyerime erkek giyim tasarimcisi olarak
basladim ve gozlige ge¢cmeden 6nce on yili
askin bir stire bu alanda calistim. Yolum, énce
serbest ardindan tam zamanli olarak galistigim
New York'taki Warby Parkera katildigimda
degisti. Burada, Oliver Peoples’in Kurucu Or-
tagl ve sektérliin efsane isimlerinden Kenny
Schwartz'tan 6grenme ayricaligini yasadim;
onun mentorlugu benim igin cok degerliydi.
Yaklasik Ug yil kidemli tasarimci olarak calistik-
tan sonra, ABD'deki ilk bagimsiz gozliik tasarim
stdyosunu kurdum. Bu yil itibariyla 10. yilini
kutlayan stlidyomuz, global gozlik markalarina
tasarim, trend tahmini, Grtin gelistirme, ithalat
ve Uretim hizmetleriyle destek sunuyor.

Hello Ms. Olmsted, could you introduce
yourself to our readers and share the story
of how you first entered the industry?

Hello, I'm Selin Olmsted and originally from
Istanbul. | began my career as a menswear
designer and worked in that field for over
a decade before transitioning into eyewear.
My path changed when | joined Warby
Parker in New York—first as a freelancer,
then full-time. There, | had the privilege of
learning from Kenny Schwartz, co-founder
of Oliver Peoples and an industry legend
whose mentorship was invaluable. After
nearly three years as a senior designer,
| founded the first independent eyewear
design studio in the U.S. Now celebrating
its 10th year, our studio supports global
eyewear brands with design, trend
forecasting, product development, import,
and production services.

Selin Olmsted Studio nasil dogdu? Mar-
kanizi hangi temel hedefler ve degerler
lizerine inga ettiniz?

Warby Parker'da calisirken New York'ta di-
zenlenen Vision Expo East’e katilma firsat
buldum. Bu deneyim, bagimsiz gozlik marka-
larinin yaraticihgl ve 6zgUnliguni kesfetmemi
sagladi. O dénemde Selima Optics'ten Selima
Salaun ile de tanistim ve yaptigimiz sohbet
bende derin bir iz birakti. ABD'de resmi gozliik
tasarimi programlari ve yerel Gretimin eksikli-
ginden, ben de dahil olmak lzere ¢ogu tasa-
rimcinin farkli yaratici ya da optik alanlardan
bu sektore neredeyse tesadifi girisinden bah-
setmistik. Bagimsiz markalarin 6zel tasarim
destegine ihtiyag duydugu acgik¢a ortadaydi.
iste bu farkindalik, ABD'deki ilk bagimsiz goz-
I0k tasarim stiidyosu olarak Selin Olmsted
Studio’yu kurmam igin bana ilham verdi.

How did Selin Olmsted Studio come to
life, and on which core goals and values
did you build your brand?

During my time at Warby Parker, | had
the chance to attend Vision Expo East in
New York, which opened my eyes to the
creativity and originality of independent
eyewear brands. Around that time, | also met
Selima Salaun from Selima Optics, and our
conversation really stuck with me. We talked
about how the U.S. lacked formal eyewear
design programs and local manufacturing,
and how most designers—myself included—
had entered the industry from other creative
or optical fields almost by accident. It became
clear that there was a gap: independent
brands needed dedicated design support.

That realization inspired me to launch Selin
Olmsted Studio as the first independent
eyewear design studio in the U.S.

Gozliik tasarimi sizin igin ne ifade ediyor

ve ilham kaynagi olarak yaraticiliginizi en
¢ok hangi unsurlar etkiliyor?

Gozluk tasarimi benim icin sadece bir
meslegi degil, amacimi ifade ediyor. So-
kakta yurlrken gozlik takan birini gordu-
gimde, seklin ve rengin ona nasil uydugu-
nu, baska hangi kombinasyonlarin yeni ve
glzel bir sey ortaya cikarabilecegini hayal
ediyorum. Tibbi bir ihtiya¢c olduklari dog-
ru ancak cogu zaman ginde 10-12 saat
boyunca en gorlnir yer olan ylizimuzde
tasidigimiz bir stil ifadesi anlamina da geli-
yorlar. Bu da gozIUugln ylze rahat oturma-
si, harika goriinmesi ve kullanicisina 6zgu-
ven vermesi gibi sorumluluklar yiklerken,
yaraticilik firsati da saghyor. Tasarimlarim-
da sporla yasam tarzini, sporla modayi bir-
lestirmek ya da dandy estetigini minimal
ve modern bakisla yeniden yorumlamak
gibi farkli diinyalari tek modelde bir araya
getirmeyi seviyorum. Ayrica, tanidik goz-
|tk formlarini beklenmedik malzeme, renk
veya detaylarla yeniden kurgulamaktan
keyif aliyorum. Uretim gelismeleri de de-
rinden etkiliyor. Kalip isciliginin inceltilme-
si, CNC yuzey isleme yenilikleri, cok renkli
laminasyon teknikleri, olanaklari genisle-
tiyor ve tasarim slrecimizi ileriye tasiyor.

What does eyewear design mean to
you, and which elements most strongly
influence your creativity?

Eyewear design is more than a profession
for me—it feels like my purpose. When
| see someone wearing glasses on the
street, | imagine how the shape and color
suit them, and what other combinations
could create something new and beautiful.
Yes, it solves a medical need, but it is also
a style statement we wear on the most
visible part of our faces, often for 10-12
hours a day. That gives us, as designers,
both responsibility and opportunity:
eyewear must fit well, look great, and give
confidence. Creatively, | enjoy blending
different worlds into a single design—
merging sport with lifestyle, sport with
fashion, or reinterpreting the dandy
aesthetic with a minimal, modern lens.
I also love reimagining familiar shapes
through unexpected materials, colors,
or details. At the same time, I'm deeply
inspired by advances in manufacturing.
Refinements in tooling, innovations in
CNC surfacing, and multi-color lamination
techniques broaden the possibilities and

move the process forward.

Sizce islevsellik, ylize uyum, hafiflik gibi
faktorler yaratici siireci kisithiyor mu? Ta-
sarim Dna’nizi nasil tanimlarsiniz?

Tam tersine yaraticilhigin anlamli ve giyi-
lebilir bir seye déntsmesi bu unsurlarla
garantilenir. Bizim icin tasarim, her aci,
her yarigap ve her ylzeyin 6zenle ¢ozll-
mesi demektir. On form ile sapin kusur-
suz sekilde akmasi ve g6zU rahatsiz eden
gecislerden kacinilmasi gerekir ki, bakan
g6z bir uyum hissi yasasin. Cercevenin her
parcasl hatta gizli detaylari bile titizlikle
distnulmelidir. Gozlukle kisisel ve samimi
bir bag kurarak 6zel bir anlam kazandirdi-
gindan, kiclk ve ince detaylarin kullanici
tarafindan zamanla kesfedilmesi ise apay-
ri bir keyif veriyor. Bir tasarimi degerlen-
dirirken ekibime sik sik; Griine emegimle
kazandigim parayl harcar miydim ya da
bir randevuda taksam 6zglvenli hisseder
miydim sorularini hatirlatirim. Bu sorular
bizi durist kiliyor. Misyonumuz, duygu
uyandiran, 6zglven asilayan ve biraz da
blyi tasiyan gozlikler tasarlamaktir. Ayri-
ca, verilen perakende fiyat noktasinda en
ylksek algilanan degeri sunmayi dnemsi-
yoruz. Proje izin verdiginde ise bio- mal-
zemeler, ileri Gretim teknikleri ve strdi-
rllebilir ambalajlari arastiriyoruz. Cunki
glinimuzde tasarim, estetigin otesinde bir

sorumluluk da tasiyor.
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Do factors such as functionality, facial

fit, and lightness limit the creative
process in your view? How would you
define your design Dna?

On the contrary, these factors ensure
that creativity results in something both
meaningful and wearable. For us, design
means resolving every angle, radius, and
surface with care. The front and temple
must flow seamlessly, avoiding awkward
transitions, so the eye perceives harmony.
Every part of the frame—even the hidden
details—deserves thoughtful attention. |
love when subtle elements are discovered
later by the wearer, creating a personal
and genuine connection. When evaluating
a design, | often remind my team: Would
| spend my own hard-earned money on
this? Would | feel confident wearing it on
a date? These questions keep us honest.
Our mission is to design eyewear that
evokes emotion, instills confidence, and
carries a touch of magic. We also prioritize
delivering the highest perceived value at
the intended retail price point. And when
projects allow, we explore bio-friendly
materials,  advanced  manufacturing
techniques, and sustainable packaging—
because today, design carries responsibility
beyond aesthetics.
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italya, Japonya ve Cin merkezli iiretici-
lerle galismanin en biiyik avantajlari ve
zorluklari nelerdir?

italyan treticiler diistik minimum siparis mik-
tarlari, asetatta kusursuz polisaj ve tamburla-
ma, enjeksiyon plastiklerde Ustin renk uygu-
lamalari gibi avantajlar sunuyor, ancak Cin’e
kiyasla Uretim yeniliklerinde daha sinirlilar
ve yiksek kalip maliyetleri olumsuzluk teskil
edebiliyor. Japon Ureticiler titanyum isciligi ve
detay hassasiyetinde, asetatta polisaj ve renk
cesitliliginde 6ne cikiyor; ancak uzun teslim
streleri ve tasarim kisitlamalari dezavantaj
olusturuyor. Cin Ureticiler ise hizli iletisim,
yenilikcilik ve taleplerimize yonelik uyum ve
esneklikte basarililar, fakat minimum sipa-
ris miktarlarinin italya ve Japonya’ya kiyasla
daha yiksek olmasi zorluk yaratabiliyor.
What are the main advantages and
challenges of working with manufacturers
based in Italy, Japan, and China?

Italian  manufacturers offer advantages
such as low minimum order quantities,
flawless polishing and tumbling in acetate,
and superior color applications in injection
plastics. However, compared to China, they
are more limited in production innovations.
High mold costs remain a challenge in Italy,
and the country’s more limited production
capacity can sometimes lead to delays.
Japanese manufacturers excel in titanium
craftsmanship and attention to detail, as
well as polishing and color variety in acetate,
but long lead times and design restrictions
can be challenging. Chinese manufacturers
stand out for fast communication,
innovation, and adaptability to our requests,
though their minimum order quantities are
higher compared to Italy and Japan, which

can pose difficulties.

Prestijli markalarla yaptiginiz igbirlikle-

rinde kendi tasarim gizginizi korurken
her markanin ruhunu da yansitiyorsu-
nuz. Bu dengeyi nasil kuruyorsunuz? Ya-
kin gelecek igin yeni ortaklik siirprizleri
var mi?

Biz her zaman tasarim sirecinin merkezi-
ne markanin kimligini ve musterisini koya-
rak basliyoruz. Bir 6n form, sap ya da renk
hikayesi gelistirirken kendimize surekli
“Bu misteri bunu takar mi? ister mi? Sa-
tin alir mi?” sorularini soruyoruz. Bazen
musterinin gorsellerini olusturuyor ya da
referans aliyoruz, boylece onlari net bir
sekilde géziimizde canlandirip o kisi icin
tasarlayabiliyoruz. Markanin Dna’si bizim
yol haritamizdir. Kararlarimizi yonlendirir,
secimlerimizi sadelestirmemize yardimci
olur ve kendi tasarim dilimizi ileriye tasir-
ken markanin karakterine sadik kalmamizi
saglar. Yakin zamanda Raen’in dinyaca
Unld sorfculer Mikey February ve Coco Ho
ile yaptigi isbirligi icin heyecan verici 2026
ilkbahar/Yaz giines gozliigli modellerini
tamamladik. ilk ceyrekte piyasaya cikacak.

In your collaborations with prestigious

brands, you maintain your unique design
identity while reflecting each brand’s
character. How do you achieve this
balance, and are there any upcoming
partnerships?

We always start by putting the brand’s
identity and its customer at the center of
the design process. When developing a
front shape, temple, or color story, we ask
ourselves repeatedly: Would this customer
wear it? Would they want it? Would they
purchase it? Sometimes we even create
or reference visuals of the customer so
we can picture them clearly and design
with that person in mind. The brand’s Dna
acts as our roadmap—it guides decisions,
helps us edit, and ensures we’re staying
true to their character while still bringing
our design language forward. We recently
wrapped up some exciting Spring/Summer
2026 sun eyewear styles for Raen’s
collaborations ~ with  world-renowned
surfers Mikey February and Coco Ho, set
to launch in Q1 of 2026.

Surdiiriilebilirlik ve ¢evresel sorumluluk
kavramlari malzeme segimlerinize nasil
yansiyor? Koleksiyonlarinizda hangi mal-
zemeler 6ne ¢ikiyor?

Birkag yil 6nce musterilerimizin bir kismi
standart malzemelerden bio-asetat ve
bio-TR90 gibi bio-bazli nylon’lara gegcme-
ye basladi. Bu durum hem gozlik hem
ambalajda sUrddrdlebilir malzeme sege-
neklerine ve Uretim tekniklerine dair aras-
tirmalarimizi  derinlestirmemizi sagladi.
Sonuglar umut vadediyor. Bu malzeme-
lerin cogunlugu hentz yizde 100 yerine
yaklasik ylzde 66 oraninda bio-bazli olsa
da devam eden AR-GE ¢alismalari oranlari
istikrarli bir sekilde iyilestiriyor ve zamanla
fosil yakit bazli malzemelerin artisini bek-
liyoruz. Bizde en ¢ok heyecan uyandiran
malzeme ise Eastman’in patentli moleki-
ler geri donlUsim teknolojisiyle gelistirdigi
CRT-Acetate da denilen yenilenebilir ase-
tathr. Bu teknoloji, atik plastikleri mole-
kiler geri dontisiim yoluyla asetat Gretimi
icin bakir hammaddeye doéndstirirken,
geleneksel asetat renklerinin tamamina
erisim imkani veriyor. Ambalajda da str-
dirilebilirligi destekleyen bio-bazli/bitki
bazli kaplanmis kumaslardan yapilan goz-

lik kilflarindan ilham aliyoruz.

How do the concepts of sustainability and
environmental responsibility influence
your choice of materials? Which materials
stand out in your collections?

A few years ago, several of our clients
began shifting from standard materials to
bio-acetate and bio-based nylons such as
bio-TR90. That encouraged us to deepen
our own research into sustainable material
options and manufacturing techniques—
not just for eyewear, but also for packaging.
What we’ve found is promising: while
many of these materials are not yet 100%
bio-based (most are around 66%), ongoing
R&D is steadily improving the ratios, and we
expect fossil-fuel ingredients to be replaced
bit by bit over time. One material we're
particularly excited about is CRT-Acetate
(Acetate Renew), developed through
Eastman’s patented molecular recycling
technology. It transforms discarded
plastics into virgin raw material for acetate
production through molecular recycling,
while still giving us access to the full range
of traditional acetate colors. Beyond
frames, we’re also inspired by bio-based /
plant-based bonded fabrics for eyewear
cases, which help extend the sustainability

story into packaging.
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Kosmos ve Myrtle isimli modelleriniz
goz kamastiriyor. Genel oOzelliklerini
ve sizi heyecanlandiran detaylarini
paylasir misiniz?

Kosmos ve Myrtle’i, New York merkez-
li bagimsiz moda gozlik markasi Carla
Colour icgin tasarladik. Kosmos, hey-
kelsi ve futlristik bir “bat-eye” olarak
cesur, eglenceli ve alisilmisin otesin-
de bir gercevedir. Evrende yapilan bir
yolculuk hissini uyandirmak igin ta-
sarlandi; gérme ve gorilme biciminizi
donulstiren bir parca. Myrtle ise Gena
Rowlands’in 1977 vyapimi kult film
Opening Night'in unutulmaz karakte-
rinden ilham aliyor. Altin metal detay-
lara sahip, blUyik boy geometrik bir
aviator; saf dramayi ve varligi kucakli-
yor. Her ikisi de italyan eko-asetattan
Uretildi ve %100 UVA/UVB korumasi
sunan bio-nylon camlarla tamamlandi.
Modelleri dinyanin ilk strddralebilir
kaktUs derisi kumasindan yapilmis kilif
ve ylzde 100 geri donulstlrilmus te-
mizleme beziyle sunuyoruz.

Your models Kosmos and Myrtle are
truly captivating. Could you share their
key features and the details that excite
you most?

Kosmos and Myrtle were designed
for Carla Colour, a New York-based
independent fashion eyewear brand.
Kosmos is a sculptural, futuristic
bat-eye frame—bold, playful, and
otherworldly. It was conceived to
evoke the feeling of a cosmic journey,
transforming how you see and how you
are seen. Myrtle was inspired by Gena
Rowlands’ unforgettable character in
the 1977 cult film Opening Night. It’s an
oversized geometric aviator with gold
detailing, embracing pure drama and
presence. Both are crafted from Italian
eco-acetate and paired with bio-nylon
lenses that provide 100% UVA/UVB
protection. They come in cases made
of the world’s first sustainable cactus
leather-like fabric, along with 100%
recycled cleaning cloths.
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Kiiresel gozliik trendleri lizerine kapsam-
I ve giiglii galigmalar sunuyorsunuz. Eye-
wear Trend Raporlarinizi nasil hazirladi-
ginizi ve 2026 trendlerinde 6ne gikanlari
paylasir misiniz?

Hazirlama sireci tim yili kapsiyor. ilhami,
moda defileleri, kilturel hareketler, sanat,
tasarim, komsu endustriler ve malzeme ye-
nilikleri gibi pek ¢ok kaynaktan toplayarak,
bunlari gozlik merceginden sizlyoruz.
Ayrica perakende verilerini yakindan takip
ediyor, sektordeki is ortaklarimizla goruse-
rek piyasada nelerin hareket ettigini anla-
maya c¢alislyoruz. Amacimiz, tim bunlari
yalnizca ilham veren degil, ayni zamanda
markalar icin stratejik bir ongoru araci islevi
gbren net temalara dondistirmektir. 2026
yili icin de birkag yol gosterici tema belir-
ledik. Cesur mimari formlar ve adeta giyi-
lebilir sanat gibi hissedilen cerceve yapilari
Gzerine odaklanan Sculptural; nostaljiye,
zanaatkarliga ve el isinin kusurlu guzelligi-
ne yonelen Sentimental; tavir, cesaret ve
bireysellik tasiyarak gtindelik baskaldiriyi
yakalayan Punk Quotidien, minimalizme,
hafiflige ve ileri dizey konfora odaklanan
Ultralight ve gozlukleri alisilmisin ¢ok ote-
sine taslyan, beklenmedik oranlarla, gorsel
oyunlarla ve tekinsizlik hissine odaklanan
Surrealism. Bu temalarin timd bir araya
geldiginde yeni yilla sektorin daha ifade
dolu, teknik olarak daha yenilikgi ve kullani-
clyla daha fazla duygusal bag kuran gozlik-
lere yonelecegini goriyoruz.

@ollu.world

You present extensive and influential
work on global eyewear trends. How
do you prepare your Eyewear Trend
Reports, and what are the key highlights
you foresee for 2026?

Preparing our reports is a year-round
process. We track inspiration from multiple
sources—fashion runway shows, cultural
movements, art, design, neighboring
industries and material innovations—then
filter them through the lens of eyewear. We
also pay close attention to retail data and
talk with industry partners to understand
what’s moving in the market. The goal
is to distill all of this into clear themes
that not only inspire but also serve as a
strategic foresight tool for brands. For
2026, we have identified several guiding
themes: Sculptural, which focuses on bold
architectural forms and frame structures
that feel like wearable art; Sentimental,
which leans into nostalgia, craft, and
the imperfect beauty of handmade
details; Punk Quotidien, which captures
everyday rebellion with attitude, grit, and
individuality, Ultralight, which emphasizes
minimalism,  lightness, and advanced
comfort; and Surrealism, which takes
eyewear into an otherworldly-like territory,
playing with unexpected proportions, visual
tricks, and a sense of the uncanny. When
all these themes come together, we see
the new year steering the industry toward
eyewear that is more expressive, technically
more innovative, and capable of forging a
deeper emotional connection with the user.

Gegtigimiz yilki Silmo istanbul Akade-
mik gibi birgcok etkinlikte uzmanhginizi
paylagsmaktasiniz. Sektorel egitimlerdeki
artigin optik diinyasina éncelikli yararlari
sizce nelerdir?

Sektorel egitim, su anda optik dinyasi icin
en onemli gelismelerden biridir. Gozlikler
uzun stre oncelikli olarak tibbi bir cihaz
olarak degerlendirildi; moda aksesuari ya
da stil Grind olarak goridlmedi. Tum sek-
torel egitimlerin ylkselisi bu boslugu ka-
patmaya yardimci oluyor. Optik magaza
sahiplerive optisyenler igin trendleri, Grin
ve malzeme yeniliklerini, musteri davra-
nislarini daha derinlemesine anlamanin
onine agclyor. Bilgi artisi, daha zekice ka-
rarlar almayl destekler. Ayrica Ureticiler
ve tasarimcilarla daha giclu baglar kur-
malarini saglar. Optik 6grencileri ve geng
tasarimcilar ise gozlik tasariminda gergek
bir kariyer sansi oldugunu gorur. Egitim-
ler, sektorin yaratict ve teknik yonlerini
tanitir, sektorel aktorlerle baglanti kur-
malarina yardimci olur ve yeni bakis agi-
lari getirmeleri igin ilham verir. Benim igin
Silmo istanbul Akademik gibi platform-
larda konusmaci olmak yalnizca bilgi pay-
lasmak degil, ayni zamanda bir kivilcim
yakmak anlamina geliyor. Clunkl egitim
arthginda ve baglantilar kuruldugunda

tim sektor birlikte ilerler.

You have shared your expertise at many
events, such as last year’s Silmo Istanbul
Akademik. What are the main benefits
of the rise in industry-specific education
for the optical world?

Industry-specific education is one of
the most important developments for
the optical world right now. For so long,
eyewear has been treated primarily as
a medical device, but not always as a
fashion accessory or style product. The
rise of dedicated education helps bridge
that gap. For optical store owners and
opticians, education means gaining a
deeper understanding of trends, product
and material innovations, and customer
behavior.  This knowledge  supports
smarter decisions in retail. Just as
importantly, it builds stronger connections
with manufacturers and designers. For
optical students and young designers, it
shows that there is a real path in eyewear
design as a career. It introduces them to
the creative and technical sides of the
field, helps them connect with industry
players, and inspires them to bring fresh
perspectives into the industry. For me
personally, speaking at places like Silmo
Istanbul Academik is about sharing
knowledge but also planting that spark—
because when education grows and
connections are made, the whole industry

advances together.

Silmo istanbul Optik Fuari 19-22 Kasim
2025 tarihleri arasinda 12. kez gergek-
lesecek. Fuarin gelisimini ve endiistriye
katkilarini nasil yorumlarsiniz?

Silmo istanbul Optik Fuari, 6zellikle bélge-
deki optik endustrisi icin en onemli plat-
formlardan biri haline geldi. Yillar icinde
hem o6lcek hem de etki agisindan buyi-
yerek yalnizca Turk optik profesyonelleri
degil, giderek artan uluslararasi bir kitleyi
de kendine gekiyor. Bu gelisim de bagimsiz
markalarin, distribUtorlerin, blyuk Uretici-
lerin, optisyenlerin ve tasarimcilarin bulu-
sup fikir alisverisinde bulunabilecegi de-
gerli bir bulusma noktasi yaratiyor. Silmo
istanbul ayrica, yerel ve uluslararasi mar-
kalar ile Ureticilere Turkiye, Dogu Avrupa,
Orta Dogu, Rusya, Orta Asya ve Kuzey Af-
rika gibi yeni pazarlarda isbirligi yapma ve
genisleme firsati sunuyor.

Degerli roportajiniz icin cok tesekkiir ede-
riz. Son olarak dergimiz 4 your eyes hak-
kindaki goruslerinizi 6grenebilir miyiz?
Ben tesekkir ederim. 4 vyour eyes,
Turkiye'de ve komsu Ulkelerde optik sek-
tord icin bilgilendiren, ilham veren ve
profesyonelleri birlestiren bir platform
yaratarak énemli bir rol Ustleniyor. is diin-
yasina yonelik i¢gorileri yaratici yonelim-
lerle birlestirerek, sektorlin nereye gittigi-
ne dair kapsamli bir bakis sunmanizi, ayni
zamanda bagimsiz markalarin ve buylk
moda evlerinin yeni sezon koleksiyonlarini
tanitmanizi gercekten degerli buluyorum.
Gergek anlamda katki saglayan bir yayin

ve parg¢asl olmaktan onur duydum.
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Silmo Istanbul Optical Fair will be held
for the 12th time from Nov. 19-22, 2025.
How would you assess its development

and contributions to the industry?

Silmo Istanbul has grown into one of the
most important platforms for the optical
industry in the region. Over the years, it
has expanded in both scale and influence,
attracting not only Turkish professionals
but also a steadily growing international
audience. This creates a valuable meeting
point  where  independent  brands,
distributors, major manufacturers,
opticians, and designers can connect and
exchange ideas. It provides visibility and
opportunities for local and international
brands and manufacturers to collaborate
and expand into new markets, such as
Turkiye, Eastern Europe, Middle East,
Russia, Central Asia and North Africa.

Thank you very much for this valuable
interview. Lastly, we would appreciate your
thoughts on our magazine, 4 your eyes?

Thank you—it’s an honor to be included.
4 your eyes plays an important role in
Tirkiye and neighboring countries by
creating a platform that informs, inspires,
and connects optical professionals. | truly
value how you combine business insights
with creative directions, giving readers a
fuller view of where the industry is headed
while showcasing new seasonal collections
from both independent brands and
major fashion houses. It’s a publication
that makes a real contribution, and I'm
delighted to be part of it.
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Parlak Kirmizi
Ojeden Dogan
Kiresel lkon

Geng bir Parisli hayalperestten
yUksek modanin en guclu
sembollerini tasarlamaya

uzanan yolculugunda; ayakkabl

gibi gundelik objelerin kimligin,
sanatin ve 6zguvenin

simgesi olabilecegini kanitladi
Christian Louboutin...

Christian  Louboutin, 1963 yilinda
Paris’te, mitevazi bir ailenin en kiglk
cocugu olarak dinyaya geldi. Gergek
bir hayalperest olan Louboutin, kiiglik
yaslarindan itibaren gosteri diinyasina,
isiltili yasamlara ve modanin ifade gii-
cline biyk ilgi duydu. 1976 yilinda Af-
rika ve Okyanusya Sanatlari Miizesi'ni
ziyaret ettiginde hayatini degistirecek
bir dénim noktasi yasadi. Miizenin
parke zeminini korumak igin kadin-
larin ince topuklu ayakkabi giymesini
yasaklayan tabela hayal giictiinii derin-
den etkiledi. Bu tabeladan aldigi ilham,
kadinlari giclii ve 6zglvenli hissettire-
cek ayakkabilar tasarlama tutkusunun
baslangici oldu. Christian Louboutin’in
genglik yillari sira disi gegti. Okulu bi-
raktiktan sonra sanat ve hayalin ig ice
gectigi gece hayati ve kabare kiltiri-
nln icine girdi. Henliz 16 yasindayken
Unli Folies Bergere kabaresinde cirak
olarak calismaya basladi. Oyuncular
icin payet dikiyor, kostim tasariminin
inceliklerini  dgreniyordu.  1980’lerin
basinda ise Charles Jourdan, Chanel,
Maud Frizon ve Yves Saint Laurent
gibi Unll tasarimcilarla galisarak kendi
markasini sekillendirecek teknikleri ve
gelenekleri 6zimsedi.
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From a young Parisian dreamer
to a creator of fashion’s most
powerful symbols, Christian
Louboutin has proven that
everyday objects like shoes can
become emblems of identity,
artistry, and self-confidence...

Christian Louboutin was born in Paris
in 1963, the youngest child in a modest
household. Drawn to creativity from a
young age, he was fascinated by per-
formance, glamour, and the expressive
power of fashion. His life took a pivotal
turn in 1976, when he visited the Muse-
um of African and Oceanic Art in Paris.
There, a sign forbidding women from
wearing stilettos—meant to protect the
museum’s parquet floors—captured his
imagination. That striking image ignited
his ambition: he wanted to design shoes
that would make women feel empowe-
red and confident. Louboutin’s teenage
years were unconventional. After leaving
school, he immersed himself in nightlife
and cabaret culture, a world where ar-
tistry and fantasy intertwined. At 16, he
apprenticed at the famed Folies Bergére,
stitching sequins and learning the nu-
ances of costume design. By the early
1980s, he was working with leading de-
signers such as Charles Jourdan, Chanel,
Maud Frizon, and Yves Saint Laurent,
absorbing the techniques and traditions
that would later define his own brand.
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Kirmzi Tabanh
Ayakkabilar Doguyor

Christian Louboutin, 1991 yilinda Louvre’a
yakin tarihi Véro-Dodat Pasaji’'nda ilk bu-
tigini agti. Boudoir tarzinda dekore edilen
magaza, dostlarini, sanatgilart ve moda
cevresini agirliyordu. Ayni yil Monaco
Prensesi Caroline magazay! ziyaret ede-
rek en 6nemli destekgilerinden biri oldu
ve markanin hizla gorinirlik kazanma-
sinda rol oynadi. Kisa siire sonra Anna
Wintour gibi editorler Louboutin ta-
sarimlarini Vogue sayfalarina tasidi;
ayakkabilar kirmizi halilarda ve Paris
sahnelerinde boy gostermeye basladr.
Christian Louboutin gercek anlamdaki
dénim noktasini ise 1992 yilinda yasad.
Andy Warhol'un eserinden ilham alarak
tasarladigl bir ayakkabi lzerinde calisir-
ken son hali bir tirll igine sinmemis ve
ayakkabida eksik bir seyler kaldigini fark
etmisti. Canini sikan bu durum sirasinda
asistaninin parlak kirmizi oje stirdigin
gordi ve ani bir refleksle prototipin taba-
nini bu ojeyle boyadi. Louboutin parlak
kirmizi oje ile yaptigl bu son dokunusla,
imza galismasi olacak ayakkabryr tamam-
ladi. Cesur ve bastan gikarici hale gelen
bu Kirmizi Tabanli Ayakkabi o andan iti-
baren dinyanin yirlylstnt donlstirdd.
Aslinda kirmizi taban fikri tamamen yeni
degildi. 17. ylizyilda Versay Saray’nda
Kral XIV. Louis ve tim soylular kirmizi
topuklari asaletin simgesi haline getir-
misti. Louboutin’in yeniden yorumu ise
kraliyet ve soylulugun simgesi olup unu-
tulan kirmizi tabani; feminen giig, cazibe
ve gagdas liksiin semboli haline getirdi.

Birth of the Red

Sole Shoes

In 1991, Christian Louboutin opened
his first boutique in the Galerie Véro-
Dodat, a historic Parisian arcade near
the Louvre. The space was styled
like a boudoir, welcoming friends,
performers, and fashion insiders. That
same year, Princess Caroline of Monaco
visited the store and became one of his
earliest supporters, giving the brand
immediate visibility. Soon after, editors
like Anna Wintour brought his creations
to Vogue’s pages, and his shoes began
gracing red carpets and Parisian stages.
The turning point came in 1992, when
Louboutin introduced what would
become his lifelong signature: the red
sole. While finalizing a shoe inspired
by Andy Warhol's artwork, he felt
something was missing. He noticed
his assistant painting her nails with
bright red polish, and impulsively
coated the sole of the prototype in the
same lacquer. The result transformed
the shoe, bringing it to life with bold
sensuality. From that moment on, the
Red Sole Shoes became synonymous
with  Christian  Louboutin.  Though
innovative, the red sole was not without
precedent. In 17th-century Versailles,
King Louis XIV and the nobility
popularized red heels as a symbol of
aristocracy. Louboutin’s  reinvention
carried that legacy into the modern era,
turning the red sole into an emblem of
empowerment, erotic femininity, and
contemporary luxury.

Ozgun Estetik ve
Tkonik Modeller

Christian Louboutin’in tasarim felsefesi,
gosterisi ve teatral unsurlar zarafetle
harmanlar. Cesur formlar, ¢iviler, dantel-
ler, islemeler, tiyler ve yaratici detaylarla
bezeli tasarimlari; kadinlari ister ihtisamli
hissettiren stiletto’lar ister eglenceli ba-
betler olsun, aninda taninir. Hepsinin
Otesinde, bireyselligi, 6zgliveni ve moda-
nin donistirici glictini kutlar. En ikonik
tasarimlarindan Pigalle Pump, adini Kir-
mizi Degirmen’in (Moulin Rouge) de yer
aldigi Paris’in (inlii eglence bdlgesinden
alir. Sik, gekici ve son derece zamansiz-
dir; kisa stirede moda tutkunlarinin vaz-
gecilmezi olmustur. 2014'te tanitilan So
Kate ise sivri burunlu ve dramatik kavisli
tasarimiyla bacak boyunu uzatan silueti
sayesinde modern sofistike tarzin ikonu
haline gelmistir. Her iki model de klasik
gizgilerle cesur bir tavri bulusturan Lou-
boutin estetigini yansitir.

Distinctive Aesthetic &
Iconic Models

Christian Louboutin’s design philo-
sophy embraces extravagance and
theatricality while remaining rooted in
elegance. His creations often feature
daring shapes, spikes, lace, embroidery,
feathers, and other imaginative details.
From towering stilettos to whimsical
flats, his designs are instantly recog-
nizable. Above all, they celebrate in-
dividuality, confidence, and the trans-
formative power of fashion. Among
his most iconic designs is the ‘Pigalle
Pump’, named after Paris’s famed dist-
rict. Sleek, sensual, and endlessly ver-
satile, it quickly became a staple in the
closets of fashion enthusiasts worldwi-
de. In 2014, Louboutin introduced the
‘So Kate’, a stiletto with an ultra-poin-
ted toe and dramatic arch, beloved for
its leg-lengthening effect and modern
sophistication. Both models exemplify
his talent for blending classic silhouet-
tes with an edge of daring allure.

Biiyiime ve

Bagmsizhk Tutkusu
Doksanlar markanin kiresel c¢ikis yillari
oldu. Hollywood'un kirmizi halilarin-
dan uluslararasi sahnelere, Unlilerden
ylksek sosyeteye tim ikonik isimler ve
moda tutkunlar Christian Louboutin’in
tasarimlarini  sahiplendi. Sarah Jessi-
ca Parker’'in Sex and the City’de Carrie
Bradshaw karakteri Louboutin giydi; Ni-
cole Kidman, Prenses Diana’nin cenaze-
sinde tek renkli giysisini kirmizi tabanli
Louboutin’iyle taglandirdi. Jennifer Lopez
ise 2009 yilinda diinya listelerini sarsan
‘Louboutins’ sarkisiyla bu ikonik ayak-
kabilari adeta O&llimslzlestirdi. Christi-
an Louboutin’in ilk Amerikan butigi ise
1994 yilinda New York'ta acildi; ardindan
Las Vegas, Los Angeles, Miami ve diger
sehirler geldi. 2000’lerin ortasina gelin-
diginde Christian Louboutin liks moda
diinyasinda evrensel bir isim olmustu.
Kiltirel etki anlaminda da iz birakan
Louboutin, Paris’in Crazy Horse kabare
tiyatrosu gibi sanat kurumlariyla isbirlik-
leri yapti. Ayrica kirmizi tabani kozmetik
diinyasina tasiyan Rouge Louboutin oje
koleksiyonuyla giizellik alanina adim atti.
Bu girisimler markanin yaraticilik, oyun-
bazlik ve incelik odakli kimligini daha da
glclendirdi. Popliler kiltir ise bu cazibe-
yi sirekli besledi. Popller mizik, sine-
ma, televizyon (izerinden sayisiz referans
Kirmizi Tabanli Ayakkabiyi, kiglk siyah
elbise veya Hermés Birkin gantasi gibi
kilt statlistine hizla tagidi.
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Growth and

Independent Vision

The 1990s marked the brand’s
global breakthrough. Celebrities and
socialites embraced his designs, from
Hollywood red carpets to international
stages. Jennifer Lopez immortalized
the shoes in her 2009 hit song
“Louboutins,” while Sarah Jessica
Parker’s Carrie Bradshaw famously
wore them on ‘Sex and the City’.
Nicole Kidman even chose them as
her single splash of color at Princess
Diana’s funeral. In 1994, the first
U.S. boutique opened in New York,
followed by locations in Las Vegas,
Los Angeles, Miami, and beyond. By
the mid-2000s, Christian Louboutin
had become a household name in
luxury fashion. Christian Louboutin,
who has had a great cultural impact,
has also collaborated with theaters,
cabarets, and entertainers, designing
for institutions like the Crazy Horse
cabaret in Paris. He also expanded
into beauty with the Rouge Louboutin
nail polish collection, echoing the red
sole in cosmetic form. These ventures
reinforced the brand’s reputation for
creativity, sensuality, and playfulness.
Pop culture has consistently amplified
the Louboutin mystique. References
in music, film, and television helped
cement the Red Sole Shoes as cultural
icons, comparable in status to the
little black dress or a Hermés Birkin.
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Louboutin’in Alexis Mourot’yu 2007 yi-
linda Ceo olarak atamasi, markanin is
yapisina etkin bir disiplin kazandirirdi.
Alexis Mourot'nun glicli liderligi saye-
sinde Christian Louboutin imzali kadin
ayakkabilarinin yani sira, erkek ayakka-
bilari, deri ve glizellik Grinleri de portfo-
ye eklendi. Yeni Ceo’nun cografi genis-
leme stratejisi ylritmesiyle, markanin
satiglari  Amerika Birlesik Devletleri,
Avrupa ve Asya Pasifik arasinda den-
gelendi. Markasinin bagimsiz yapisini
ilk glinlinden itibaren bozmama yanlisi
olan Louboutin ve Alexis Mourot pan-
demiden daha glgli gikmak icin Agnelli
ailesine ait Hollanda merkezli holding
sirketi Exor’la 2021 yilinda anlasti. Exor,
Christian Louboutin’in ylizde 24 hisse-
sini satin aldi. Bu 6zel ortaklk, mar-
kaya hem finansal gl¢ kazandirdi hem
de ybnetimsel agidan destek sagladi.
Christian Louboutin icin “Sihirli Ucgen”
diye adlandirilan bu Kreatif Direktor
& Ceo & Hissedar dengesi; markanin
yeni gliclinl ve direncini tanimlamakta-
dir. Geleneksel reklamdan uzak duran
marka; halen en gok kdltirel etkilesim,
kulaktan kulaga yayilan cazibe ve kirmi-
zi tabanin evrensel cekiciligi araciligiyla
bagimsiz liks ikonik marka konumunu
stirdirmektedir. Gelecegi ise strdirile-
bilirlik, kiresel biylme ve yasam tarzi
kategorilerinde derinlesme Uzerine ku-
ruludur. Buglin Paris’ten New York'a,
Hong Kong'dan Dubai’'ye 160’tan fazla
butigi sahip kiresel ikon; bagimsiz ru-
hunu Louboutin’in essiz tasarimlariyla
kutlamaya devam ediyor.

Their desirability transcends fashion,
symbolizing  confidence,  glamour,
and success. In 2007, Alexis Mourot
became Ceo, bringing structure to the
business. Under his leadership, the
brand diversified: while women’s shoes
remain its foundation, the portfolio now
includes men’s footwear, leather goods,
and beauty. Geographic expansion also
balanced sales across the U.S., Europe,
and Asia Pacific. In 2021, Exor, the
holding company of the Agnelli family,
acquired a 24% stake in Christian
Louboutin. This partnership provided
financial ~ strength and governance
support while respecting the maison’s
independence. The “magic triangle” of
shareholder, Ceo, and creative director
continues to define the brand’s resilience
and creativity. As of 2025, Christian
Louboutin stands as one of the most
iconic independent brands in luxury
fashion. The maison thrives without
traditional advertising, relying instead
on cultural resonance, word of mouth,
and the universal allure of the red sole.
The future lies in sustainable practices,
global  expansion, and  continued
exploration of lifestyle categories,
all while preserving the artistry and
independence that define the brand.
Today, there are more than 160 boutiques
worldwide, from Paris and New York
to Hong Kong and Dubai, making the
brand an unmistakable global presence.
Despite extraordinary growth, Christian
Louboutin has carefully preserved the
independence of his maison.

Christian Louboutin
Eyewear

Subat 2024’'te Christian Louboutin,
Marcolin Group ile yaptigi kiresel li-
sans anlagmasiyla gozlik segmentinde
de var olacagini duyurdu. ikonik tasa-
rimcti igin gozlikler yeni bir Griin degil,
aksesuarlari donlstlrlicl sanat eser-
leri olarak gérme felsefesinin dogal bir
uzantisiydi. Isbirliginin 2025 ilkbahar/
Yaz sezonunda ¢ikan ilk koleksiyonu,
markanin Dna’sini cercevelere tasiyan
dort farkli modelden olustu. Miss Z,
palmiyeyi andiran yaprak detaylariyla
suslenmis mimari formuyla cesur geo-
metriyi dogadan aldigi ilhamla bulustu-
rurken, adini ikonik stiletto’dan alan So
Kate ise ayakkabinin zarif sikligini goz-
lik tasarimina tasiyordu. Greggo, Ox-
ford ayakkabilarinin sofistike durusunu
parlak siyah asetatla yeniden yorumladi.
Georges ise altin detaylari, metal zim-
balari ve kirmizi vurgulariyla markanin
on yillardir simgesi olan kirmizi tabana
dogrudan génderme yapiyordu. Bu ger-
ceveler siradan aksesuarlar degil, Paris
tarzini yansitan birer ifade bigimiydi.

Christian Louboultin
Eyewear

In February 2024, Christian Louboutin
announced its entry into the eyewear
segment through a global licensing
agreement with Marcolin Group. For
the iconic designer, eyewear was not
a new product but rather a natural
extension of his philosophy of viewing
accessories as transformative works
of art. The first collection from this
collaboration, released for the SS25
season, featured four distinctive
models that translated the brand’s
Dna into frames. Miss Z combined
bold geometry with inspiration from
nature  through an  architectural
silhouette accented with palm leaf
details, while So Kate, named after
the iconic stiletto, carried the shoe’s
refined elegance into eyewear design.
Greggo reinterpreted the sophisticated
presence of Oxford shoes with glossy
black acetate, and Georges directly
referenced the brand’s long-standing
red sole with gold accents, metal studs,
and flashes of red. These frames were
more than ordinary accessories; they
were expressions of Parisian style.

italya'da Marcolin tarafindan dretilen
her model, titiz iscilikle hayat buldu;
asetat ve metalin birlesimiyle hem ha-
fif hem dayanikli yapilar ortaya g¢ikti.
Konfor, sanatsal yaklasim ile birlesti ve
Louboutin gozliikleri islevsel oldugu ka-
dar liiks estetigi sunan tasarim objeleri-
ne donustl. Louboutin'in bu ilk gdzlik
serisi; kirmizinin asla yalnizca bir renk
olmadigini, bir kimlik ve cazibe ifadesi
oldugunu yeniden kanitliyor. Koleksiyon
Zeiss isbirligiyle gelistirilen 6zel cam-
larla incelikle tamamlarken; camlarin
yansima Gnleyici kaplamalari, parlamayi
azaltan ve dayanikliligi artiran 6zellikle-
riyle kusursuz goris saglaniyor.
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Produced in Italy by Marcolin, each model
was brought to life with meticulous
craftsmanship; the combination of acetate
and metal created structures that were
both lightweight and durable. Comfort
was fused with artistry, transforming
Louboutin eyewear into objects of luxury
design as much as functional eyewear.
This first eyewear series reaffirmed that
for Louboutin, red is never just a color
but a statement of identity and allure.
The collection was refined with special
lenses developed in collaboration with
Zeiss, whose anti-reflective coatings,
glare reduction, and enhanced durability
ensured flawless vision.
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Gliglit  Louboutin  kodlar gozliklere
aktarilarak bitiincil bir yasam tarzi
anlatisi insa ediyor ve her Urlnl gibi
gozlikleri de ayni giiclendirme, hayal
kurdurma ve sofistikelik sézl veriyor.
Teknik mikemmeliyet ve estetik ce-
saretin birlikteligi Christian Louboutin
Eyewear’i yenilik ile zarafeti bulustu-
ran essiz bir liks gozlik markasi yapi-
yor. Marcolin Group ortakligiyla seckin
magazalara kiresel dagitim saglarken,
markanin ikonik cazibesi hem yeni kit-
lelere ulasiyor hem de sadik misterile-
rinin hayranligini pekistiriyor. Christian
Louboutin bir kez daha gtindelik bir ob-
jeyi — gozlikleri- sanat, ihtisam ve Paris
stkliginin semboliine déndstiriyor.

Strong  Louboutin  codes  were
translated into frames, building
a holistic lifestyle narrative,
with each piece—like all of his
creations—promising empowerment,
imagination, and sophistication. The
union of technical excellence and
aesthetic daring makes Christian
Louboutin Eyewear a unique luxury
brand  where innovation  meets
elegance. With global distribution
secured through the Marcolin Group
partnership, the brand’s iconic
allure now reaches new audiences
while reinforcing the admiration of
loyal clients. Once again, Louboutin
transforms an everyday object—
eyewear—into a symbol of artistry,
glamour, and Parisian chic.

KRONOLOUJI:

1963: Christian Louboutin, miiteva-
zi bir ailenin en kiglk gocugu olarak
Paris’te diinyaya gelir.

1976: Miizede stiletto giymeyi yasakla-
yan bir tabela ilham verir ve kadinlara
glic verecek ayakkabilar tasarlamaya
karar verir.

1979: Paris’ten ayrilarak kreatif ve 6z-
glr ruhunun yodnlendirmesiyle Misir ve
Hindistan’a seyahat eder.

1980: Unli Fransiz Folies Bergére ka-
barede ciraklik yapar. Kostiim dikisleri-
ne yardimci olur.

1982: Yetenegini Charles Jourdan, Cha-
nel ve Yves Saint Laurent ile diinyaca
unli moda evlerinde galisarak gelistirir.

1991: Paris’te Galerie Véro-Dodat'da ilk
butigini acar; kendi adini verdigi Chris-
tian Louboutin sirketini kurar.

1992: Ayakkabilarinin tabanlarini par-
lak kirmizi bir oje ile boyayarak efsanevi
kirmizi tabani yaratir,

2003:; Ayakkabilariyla uyumlu giindlz-
den geceye her ani yiikseltmek igin ta-
sarlanmis, gergek bir isgilik manifestosu
olan ilk el ¢antasini tanitir.

2007 — 2009: Ayakkabi koleksiyonlari
Ust Uste Luxury Institute tarafindan “En
Prestijli Kadin Ayakkabilari” segilir.

2013: Christian Louboutin ilk erkek
ayakkabi koleksiyonunu begenilere su-
nar.

2014: ikonik kirmizi tabanli ayakkabi
stillerinden olan So Kate stiletto modeli
piyasaya sGraldr.

2021: Idris ve Sabrina Elba ile isbirligi
yaparak sosyal adalet icin ¢alisan ha-
yir kurumlarini desteklemek amaciyla
‘Walk a Mile in My Shoes’ serisini sunar.

2022: ilk kez sadece yetiskinleri degil,
gocuk ve evcil hayvanlar da kapsayan
koleksiyonunu sunar.

2024: Marcolin Group ile 2029 yilina
kadar stirecek olan kiiresel gozliik lisans
anlasmasi imzalar.

2025: 160’tan fazla butik ile kiiresel
bagimsiz lik marka konumundadir ve
ilk gozlik koleksiyonunu ilkbahar/Yaz
sezonu igin piyasaya surer.

1963: Louboutin was born in Paris in
1963, the youngest child in a modest
household.

1976: Inspired by a museum sign for-
bidding stilettos, he decides to design
shoes that empower women.

1979: He leaves Paris and, guided by
his creative and free spirit, travels to
Egypt and India.

1980: Apprentices at the renowned
French Folies Bergére cabaret, assisting
with costume sewing.

1982: Develops his talent by working
with world-famous fashion houses
Charles Jourdan, Chanel, and Yves Sa-
int Laurent.

1991: Opens his first boutique in Ga-
lerie Véro-Dodat, Paris, and founds his
eponymous company, Christian Loubo-

utin.
1992: Creates the legendary red sole

by painting the bottoms of his shoes
with bright red nail polish.
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2003: Introduces his first handbag, a
true manifesto of craftsmanship desig-
ned to elevate every moment from day
to night, in harmony with his shoes.

2007 — 2009: His shoe collections
are consecutively named “Most Presti-
gious Women’s Shoes” by the Luxury
Institute.

2013: Christian Louboutin presents his
first men’s shoe collection.

2014: Louboutin launches the So Kate
stiletto, one of the iconic red-soled
styles.

2021: Collaborates with Idris and Sab-
rina Elba to present the ‘Walk a Mile in
My Shoes’ series, supporting charities
working for social justice.

2022: Introduces, for the first time, a
collection that includes not only adults
but also children and pets.

2024: Signs a global eyewear licensing
agreement with Marcolin Group, exten-
ding through 2029.

2025: Becomes a global independent
luxury brand with over 160 boutiques
and launches its first eyewear collecti-
on for the Spring/Summer season.
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IKALITESI VE ETilK DEGERLERIYLE GUVEN INSA EDIYOR

OPKA OPTIK

“Silmo istanbul’un yenilikleri takip etmek, isbirliklerini  “/ believe that Silmo Istanbul is a great opportunity
guclendirmek ve sektore dair fikir alisverisinde  to follow innovations, strengthen collaborations
bulunmak adina biytk bir firsat olduguna inaniyorum.”  and exchange ideas about the sector.”

Merhaba Kadir Bey. Kendinizi okurlari-
miza tanitarak, sektdre giris siireciniz ve
bugiine kadar edindiginiz tecriibelerden
kisaca bahseder misiniz?

Merhaba. Ben Kadir Avsar, 1981 yilinda
istanbul’da dogdum. Optik sektériine 1998
yilinda henlz 17 yasindayken adim attim.
O glinden bu yana sektorin farkl kade-
melerinde gorev alarak tecriibe kazanma
imkani buldum. 28 yillik calisma hayatimda
sadece bir kez is degistirdim, o da calistigim
firmanin faaliyetlerini sonlandirmasi sebe-
biyle gerceklesti. Bu uzun yolculuk boyun-
ca sabir, sebat ve istikrar benim icin daima
vazgegcilmez degerler oldu. Sektoriin 6nde
gelen cam markalarinda satistan yonetime
uzanan gesitli sorumluluklar Gstlendim. Her
gorevimi blyuk bir titizlik ve bagllikla yeri-
ne getirmeye calistim.

Hello Mr. Avsar. Could you introduce yourself
to our readers and share your journey into
the industry along with the experience you
have gained so far?

Hello. My name is Kadlir Avsar, and | was born
in Istanbul in 1981. | stepped into the industry
in 1998 at the age of seventeen. Since then, /
have had the opportunity to gain experience
by working in various positions within the
sector. In my 28 years of professional ljfe, |
have changed jobs only once, and that was
ave to the company | worked for ceasing its
operations. Throughout this long journey,
patience, perseverance, and stability have
always been indispensable values for me. | have
taken on a range of responsibilities, from sales
to management, in some of the leading lens
brands in the industry. | have always strived to

Julfill each role with great care and dedication.

Kadir Avsar

Building Trust
with Its Quality &
Ethical Values

Opka Optik'i kurma kararini nasil verdiniz?
Kurulus hikayenizi paylasabilir misiniz?
Uzun vyillara dayanan saha deneyimim ve
glclt marka iliskilerim sayesinde artik kendi
yolumu ¢izme zamani geldigini disindim.
Sektorde edindigim bilgi birikimi ve glve-
ne dayali iliskileri bir cati altinda toplayarak
Opka Optik’i 2024 yilinda kurdum. Kurulus
strecinde hedefim yalnizca ticari bir yapi
kurmak degil; etik, kalite odakli ve stirdra-
lebilir bir is modeli olusturmakt.

Henliz gectigimiz yil kurulmasina ragmen
Opka Optik ile hizl bir yiikselis gosteriyor-
sunuz. Bu basarinin temelinde neler var?

Her ne kadar Opka Optik 2024 yilinda kurul-
mus olsa da aslinda bu basarinin arkasinda
uzun vyillara dayanan bir birikim var. Optik
sektorinde 28 yildir aktif olarak galisan biri
olarak hem musterilerimle hem de is ortak-
larimla kurdugum givene dayali iliskiler bu-
glin geldigimiz noktada en buylk glicimiz
oldu. Ayrica, isin en basinda Optiswiss gibi
kaliteli ve glvenilir bir markayla yola ¢ikmak
bizim igin biyik bir avantajdi. Uriin kalitesi
ve markaya duydugum guiven, bu stireci ok
daha saglam temellere oturtmamizi sagla-
di. Guvenilirlik, seffaflik ve kaliteli hizmet
anlayisimiz sayesinde kisa strede giiclU bir
konum elde ettik ve uzun vadeli isbirlikleri-
ne odaklanarak ilerlemeye devam ediyoruz.
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How did you decide to establish Opka Optik?
Could you share the story behind its founding?

Thanks to my long-standing field experience
and strong brand relationships, | felt the
time had come to chart my own course.
| founded Opka Optik in 2024, bringing
together my knowledge, expertise, and
trust-based relationships under one roof.
My goal during the establishment process
was not merely to create a commercial
structure but to build a business model

rooted in ethics, quality, and sustainability.

Although it was founded only last year, Opka
Optik has shown rapid growth. What lies
behind this success?

Even though Opka Optik was established
in 2024, there is in fact a long-standing
accumulation of experience behind
this success. Having worked actively in
the sector for twenty-eight years, the
trust-based relationships | have built
with both my customers and business
partners have become our greatest
strength today. Moreover, starting out
with a reliable and high-quality brand
like Optiswiss was a major advantage for
us. My confidence in the brand and its
product quality allowed us to lay much
stronger foundations. Our reliability,
transparency, and commitment to
quality service have enabled us to
quickly establish a strong position,
and we continue to move forward with a

focus on long-term partnerships.
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Opka Optik icin isvicre merkezli Optiswiss ile
isbirligine sizi yonelten temel unsurlar neler-
dir? Distribiitorliik stireciniz nasil basladi?
Kariyerimin belirli bir déneminde Optiswiss
Urunlerini sahada aktif olarak satma firsatim
olmustu. Markaya olan givenim o yillara
dayanir. Hem Uriin kalitesi hem de olumlu
musteri geri bildirimleri beni gercek anlam-
da etkilemisti. Kendi isimi kurmaya karar ver-
digimde de hic tereddit etmeden ilk adimi
Optiswiss ile atmak istedim. Clinki sadece
firmamin degil, sektortin de boyle bir kalite
ve glvenilirlikteki markaya gercekten ihtiyac
duydugunu distntyordum. Distribltorlik
slireci de zaten bu gegmise uzanan giiven ve
karsilikli anlayisla basladi. Bugiin geldigimiz
noktada bu ishirligi bizim icin sadece bir ti-
cari ortakligin 6tesine gecerek, ortak bir viz-
yonun parcasi haline geldi diyebilirim.

What were the main factors that led you
to collaborate with the Switzerland-based
Optiswiss for Opka Optik? How did your dis-
tributorship process begin?

At a certain stage in my career, | had
the opportunity to actively sell Optiswiss
products in the field. My trust in the
brand dates back to those years. Both the
product quality and the positive feedback
from customers had genuinely impressed
me. When | decided to start my own
business, | did not hesitate to take my first
step with Optiswiss. | believed that not
only my company but also the industry
truly needed a brand of such quality and
reliability. The distributorship process
naturally began with this trust and mutual
understanding built over the years. Today,
| can say that this collaboration has
evolved beyond a commercial partnership

to become part of a shared vision.

Optiswiss markasinin genel nitelikleri ve

liretim anlayisindan bahseder misiniz?
Sizce markayi benzerlerinden ayristiran
ozellikleri nelerdir?

Optiswiss, 1937 yilinda Isvicre’de kurulmus,
retiminin tamamini %100 Isvicre’de ger-
ceklestiren, yiksek muhendislik ve kalite
standartlarina sahip bir markadir. Optis-
wiss, kalite, strdurdlebilirlik ve inovasyona
odaklanan birinci sinif bagimsiz bir isvicre
markasidir. Tim Uretim suregleri 1SO ka-
lite yonetim sistemlerine uygun sekilde
yurattlmekte olup, pek ¢ok asamada bu
standartlarin da Gzerinde hassasiyet ve to-
leranslarla calismaktadir. Optiswiss “Swiss
Made” kalite anlayisini sadece bir etiket
olarak degil, Gretimin her asamasinda be-
nimseyen bir yapiya sahiptir. Basel'de bu-
lunan Uretim tesisinde %100 yenilenebilir
enerji kullanilmaktadir. Son teknoloji oto-
masyon ile her glin binlerce cam yuksek
hassasiyet ve kalitede Uretilmektedir. Mar-
kayi benim igin 6zel kilan ise sadece teknik
yeterliligi degil, ayni zamanda bu yuksek
kalite anlayisinin sahaya ve kullaniciya yan-
sima seklidir. Premium segmentte glvenilir
bir ¢c6zUm ortagi arayanlar icin Optiswiss’in
gercek anlamda cok giicli bir alternatif ol-
dugunu dustintyorum.

Could you tell us about the general quali-
ties and production approach of Optiswiss?
What sets the brand apart from its com-
petitors in your opinion?

Founded in Switzerland in 1937,
Optiswiss produces its entire range
entirely in Switzerland and operates
with the highest engineering and quality
standards. Optiswiss is a first-class
independent Swiss brand focused on
quality, sustainability, and innovation.
All production processes are carried
out in accordance with [SO quality
management systems, with many stages
exceeding these standards in terms of
precision and tolerances. Optiswiss
embraces the “Swiss Made” quality
approach not as a mere label but as a
principle at every stage of production.
Its manufacturing facility in Basel
operates entirely on renewable energy.
With  state-of-the-art  automation,
thousands of lenses are produced every
day with the highest precision and
quality. For me, what makes the brand
truly special is not only its technical
competence but also the way this high-
quality philosophy is reflected in the
field and to the end user. For those
seeking a reliable solution partner in the
premium segment, | believe Optiswiss is
indeed a very strong alternative.

Markanin AR-GE ve inovasyon yatirnmlarina
biyiik 6nem verdigini biliyoruz. Bu teknoloji
odaklh yaklasim sahaya nasil yansiyor?
Optiswiss inovasyonu sadece Uriin gelistir-
me olarak degil, temel vizyonu olarak go-
riyor. Bu baglamda AR-GE’ye her yil ciddi
oranlarda bitce ayirarak, cam ve kaplama
teknolojilerinden kisisellestirilmis ¢oziim-
lere kadar bircok alanda sektére oncu-
luk ediyor. Bu teknoloji odagl sayesinde
Optiswiss, sadece kaliteli Grin sunmakla
kalmiyor; optik profesyonellerin givenle
onerdigi, kullanicilarin da uzun vadede
memnuniyet duydugu ¢oziimler sunuyor.

Tiirkiye pazarina dzel gelistirmeyi diistindii-
gliniiz tirlin ya da hizmet modelleri var mi?
Turkiye pazari dinamik ve oldukca rekabet-
¢i oldugundan Urin cesitliligini genisletme
ve lokal ihtiyaglara uygun ¢oztmler sunma
konusuna son derece nem veriyoruz. iler-
leyen donemlerde ozellikle tim indeksler-
de Uretilerek kiresel olcekte fark yaratan
Optiswiss Smyle miyopi kontrol camlarini
ve yeni gelistirilmis progressive tasarimlari

on plana ¢ikarmayi hedefliyoruz.

We know that the brand places great
importance on R&D and innovation. How
does this technology-focused approach
translate into the field?

Optiswiss sees innovation not merely as
product development but as a core vision.
In this regard, it allocates significant
annual budgets to R&D, pioneering
the sector in many areas from lens and
coating technologies to personalized
solutions. Thanks to this technology-
driven approach, Optiswiss not only
delivers high-quality products but also
offers solutions that optical professionals
can confidently recommend to their
customers and that end users can enjoy
with long-term satisfaction.

Do you have any products or service models
specifically developed for the Turkish market?

Since the Turkish market is both dynamic
and highly competitive, we attach great
importance to expanding our product
range and offering solutions tailored
to local needs. In the coming period,
we aim to highlight Optiswiss Smyle
myopia control lenses, which make a
global impact by being produced in
all indices, as well as newly developed

progressive designs.
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Opka Optik olarak is ortaklariniza sun-
dugunuz hizmetlerde sizi farkhlastiran
ozellikler nelerdir?

Sahadan gelen biri olarak, is ortaklarimizin
gunlik operasyonlarda karsilastigi zorluk-
lari ve gergek ihtiyaglarini ¢ok iyi anlayabi-
liyorum. Bu sayede Opka Optik’'te sadece
Grtn degil, ayni zamanda ¢6zUm sunan, is
ortaklarimizin her adimda yaninda olan,
onlarin basarisini kendi basarimiz gibi go-
ren ve sektorde fark yaratan bir yapi olus-
turduk. En hizli ve en glvenilir hizmetleri
hem satis hem de satis sonrasi sunmaya
odaklaniyoruz. Siparisten teslimata, teknik
destekten mdusteri iletisimine kadar her
asamada ulasilabilir ve ¢dzim odakli olma-
ya 6zen gosteriyoruz. Karar alma stregleri-
mizin temeli ise seffaflik ve karsilikli gliven
esaslarina dayanmaktadir. is ortaklarimizla
uzun vadeli, strdurulebilir iliskiler kurma
hedefinde oldugumuzdan hem onlarin
hem de son tlketicinin memnuniyetini en
onemli basari kriterimiz olarak géruyoruz.

What are the distinguishing features of the
services you provide to your business part-
ners at Opka Optik?

Coming from the field myself, | have a
strong understanding of the challenges
and real needs our business partners face
in daily operations. This enabled us to
build a structure at Opka Optik that not
only offers products but also solutions,
stands by our business partners every
step of the way, views their success as
our own, and makes a difference in the
industry. We focus on delivering the
fastest and most reliable services both
in sales and after-sales. From order
to delivery, from technical support to
customer communication, we strive to
remain accessible and solution-oriented
at every stage. Our decision-making
processes are built on transparency and
mutual trust. Since our aim is to build
long-term, sustainable relationships
with our business partners, we regard
the satisfaction of both them and the
end consumer as our most important
measure of success.
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Oniimiizdeki déneme dair hedefleriniz ne-
ler? Yeni yatinmlar, isbirlikleri ya da driin
grubu genisletme planlariniz var mi?

Kisa vadede, distribGtorlGgini Ustlendigi-
miz Optiswiss markasinin Turkiye genelin-
de bilinirligini ve erisimini artirmak éncelikli
hedefimizdir. Bu dogrultuda daha genis bir
bayi agl olusturmak, saha etkinligimizi ar-
tirmak ve optik profesyonellerine birebir
temasla destek vermek istiyoruz. Orta ve
uzun vadede ise UrGn portfoylimuzi yeni
Urin gruplariyla zenginlestirmeyi ve sek-
torde ihtiyag duyulan 6zel ¢oziimleri pazara
sunmayi planliyoruz. Ozellikle kisisellesti-
rilmis cam ¢oztmleri, yeni nesil kaplama
teknolojileri ve 6zel segment camlar ko-
nusunda yeni isbirliklerine agik bir strateji
izliyoruz. Bunun yani sira, musteri mem-
nuniyetini artiracak dijital altyapilar, satis
sonrasi destek sistemleri ve lojistik verim-
lilik Gzerine de yatinm yapmayi planliyoruz.
Hem rin cesitliligi hem de hizmet kalitesi
anlaminda kendimizi srekli gelistirmeye ve
fark yaratmaya kararliyiz.

What are your goals for the upcoming
period? Do you have any plans for new
investments, collaborations, or expanding
your product range?

In the short term, our priority is to
increase the recognition and reach of
the Optiswiss brand, for which we hold
the distributorship, across Turkey. To
this end, we aim to build a wider dealer
network, strengthen our presence in the
field, and provide face-to-face support
to optical professionals. In the medium
and long term, we plan to enrich our
portfolio with new product groups and
introduce to the market special solutions
that the sector needs. We are particularly
open to new collaborations in the areas
of personalized lens solutions, next-
generation coating technologies, and
specialty lenses. In addition, we plan to
invest in digital infrastructures, after-sales
support systems, and logistics efficiency
to further enhance customer satisfaction.
We are determined to continually improve
ourselves and make a difference in terms
of both product variety and service quality.

Otuz yila yaklasan deneyimizle geng gi-
risimcilere ve sektdre yeni adim atanlara
ne gibi tavsiyeler verirsiniz?

Bu sektdr sabir, 6zveri ve gliven ister. isinizi
sevin, ddrdst olun ve sdzlnlzin arkasin-
da durun. Kisa vadeli hedeflerin 6tesine
gecip, uzun vadeli planlarla ilerlemek ¢ok
kiymetlidir. Onereceklerimin en degerlisi
“isinizi severek yapin, etik ilkelere sadik
kalin ve gliven insa etmekten asla vazgec-
meyin” olacaktr.

Silmo istanbul Optik Fuari hakkindaki
goriisleriniz nelerdir? Fuarin sektore kat-
kilarini nasil degerlendirirsiniz?

Silmo istanbul Optik Fuar’’nin optik sekté-
rimuz icin olduk¢a 6nemli bir organizas-
yon oldugunu dusindyorum. Hem ulusal
hem de uluslararasi oyuncularin bir araya
gelmesini saglamasi agisindan son derece
kiymetli buluyorum. Silmo istanbul’un ye-
nilikleri takip etmek, isbirliklerini glglen-
dirmek ve sektore dair fikir alisverisinde
bulunmak adina buyuk bir firsat olduguna

inaniyorum.

Degerli réportajiniz icin tesekkiir ederiz.
Son olarak dergimiz 4 your eyes ile ilgili
yorumlariniz nelerdir?

Sektore deger katan yayinlar arasinda ilk
sirada yer aldiginizi gondl rahathgiyla soy-
leyebilirim. Gerek icerik kaliteniz gerek
gincel ve dogru bilgilendirme anlayisi-
nizin biz optik profesyonelleri icin gercek
anlamda cok kiymetli oldugunu distni-
yorum. Emekleriniz icin tesekkir eder, ba-
sarilarinizin devamini dilerim.

With nearly thirty years of experience,
what advice would you give to young
entrepreneurs and those new to the industry?

This  industry  requires  patience,
dedication, and trust. Love what you do,
be honest, and always keep your word.
It is very important to go beyond short-
term goals and progress with long-term
plans. My most valuable advice would
be to do your work with passion, remain
committed to ethical principles, and never
stop building trust.

What are your thoughts on Silmo Istanbul
Optical Fair? How do vyou evaluate its
contribution to the sector?

| believe that Silmo Istanbul Optical Fair
is a very important event for our optical
industry. | find it extremely valuable in
bringing together both national and
international players. | believe that
Silmo Istanbul offers a great opportunity
to follow innovations, strengthen
collaborations, and exchange ideas
about the sector.

Thank you for your valuable interview.
Finally, what are your thoughts on our
magazine 4 your eyes?

| can say with confidence that you are
at the top of the list among publications
that add value to the industry. | believe
that both your content quality and your
approach to providing accurate and up-to-
date information are truly valuable for us
optical professionals. | thank you for your
efforts and wish you continued success.
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Off-White'in Kiiltiirel Degeri Yiikseliyor

Off-White, Virgil Abloh'un yarattigi post modern vizyonla sokak
modasini lUks sahnesine tasiyarak kulturel bir fenomen haline geldi.
Markanin gozluk tasarimlari yalnizca bir aksesuar dedil, kimlik ve
ifade araci olarak goriliyor. Kaliteli malzemelerle birlesen keskin
geometriler, logolar, seritler ve endustriyel detaylar, modern sehir
estetigini yUksek modayla harmanliyor. Dijital cagda Off-White,
ozellikle Instagram ve TikTok gibi platformlarda gugld bir gérsel kod
haline geldi. Carpici tasarimlar kultirel sembollere déndstyor; bazi-
lari icin statl gostergesi, digerleri icinse 6zgUnlagan ifadesi oluyor.

OffWhite Cultural Value Rises

Off-White transformed streetwear into a luxury phenomenon
through Virgil Abloh’s postmodern vision, becoming a true cultural
icon. The brand’s eyewear is seen not merely as an accessory but as
a powertul tool for identity and self expression. Sharp geometries,
logos, stripes, and industrial details combined with premium
materials blend urban aesthetics with high fashion. In the digital
age, Off-White has become a strong visual code on platforms like
Instagram and TikTok. Striking designs become cultural symbols,
for some a sign of status, for others an expression of authenticity.

Palm Angels Kiltiirel ikona Dniistiyor

Palm Angels, sokak estetigi ile liiks moday bir araya getirerek kendine
6zgu bir kdltUrel alan yaratti. Marka, cesur grafikler, iddiali siletler ve
guclt gorsel kodlarla siradan bir moda markasi olmanin Gtesine geciyor.
Yeni donemde Bluestar Alliance’in liderligi, Palm Angels't daha kdresel
ve stratejik bir vizyona tasirken kulturel etkisini de glclendiriyor. Bu stra-
teji Palm Angels’in yalnizca moda trendlerini takip eden degil, ayni za-
manda kulttrel kodlarini Ureten ve stirdtrtlebilir bir biytime hedefleyen
bir marka oldugunun altini giziyor. Sosyal medyada hizla yayilan guglu
gorsel dili sayesinde genc neslin kulttrel kimliginde de hizla yer ediniyor.

Palm Angels Becomes a Cultural Icon

Palm Angels has created a unique cultural space by merging street
aesthetics with luxury fashion. The brand goes beyond being an ordinary
fashion label with bold graphics, striking silhouettes, and strong visual
codes. Under the leadership of Bluestar Alliance, Palm Angels is moving
toward a more global and strategic vision while strengthening its cultural
impact. This strateqy highlights that the brand is not only following trends
but also generating cultural codes and aiming for sustainable growth. With
its powerful visual language spreading rapidly on social media, the brand
Is quickly becoming part of the cultural identity of the younger generation.
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DB Curator ile Biiytiltyor

Eyewear by David Beckham asetat ve metalden Uretilmis zarif gérintmlerde-
ki optik ve glines gozlliklerinden olusan yeni Curator koleksiyonunu sundu.
Modeller, sap ve 6n yiiz arasinda yer alan metalden yapilmis Talisman imza
detayi ile tamamlanmis zarif metal sap yapisiyla 6ne cikiyor. Koleksiyondan
DB 1175/S avaitor formdaki metal glines gozIigu asetat sap uclarina sahiptir.
Optik camlara da uyumlu olan sik ve sofistike model, koleksiyonun tima
gibi incelikli detaylarla zenginlestirilmistir. Seriden DB 1182 optik cerceve ise
asetat malzemesi, cift kopri tasarimi ve kare formuyla dikkatleri cekiyor.

DB Enchants with Curator

Eyewear by David Beckham has unveiled the Curator collection,
featuring optical and sunglasses crafted in elegant acetate and metal
designs. Models stand out with a refined metal temple structure,
accented by the Talisman signature detail positioned between the
temple and the front frame. The DB 1175/S aviator style metal sunglasses
feature acetate temple tips, while the stylish and sophisticated design is
enriched with subtle details compatible with optical lenses, like the rest
of the collection. The DB 1182 optical frame draws attention with its
acetate material, double bridge design, and square shape.

Vasuma Gecmisi Gelecege Bagliyor

Pb GozIlUk garantisiyle Turkiye'ye ulasan Vasuma'nin her Grini zaman-
siz isciligi, cesur ve ileri gorusli tasarimlarla birlestiriyor. Genellikle tarihi
binalarin mimarisinde dévme dtgimdyle kirisleri duvarlara sabitleyen bir
unsur olan demir baglanti cubugundan ilham alan Vasuma, bu mimari
detayi cerceve tasarimlarina entegre ediyor. Baglanti cubugunun birlesip
denge saglamasi gibi, bu motif de gecmisin isciligini gelecegin vizyonuyla
birlestirerek inovasyonun temelini simgeliyor. Markanin Stockholm Eski
Kent bolgesindeki genel merkez binasinda da kullanilan bu mimari ¢zel-
lik, Vasuma cercevelerine yeni bir anlam ve boyut kazandiriyor.

Vasuma Connects Past to Future

Arriving in Turkey under Pb G&zlik's guarantee, every Vasuma product
combines timeless craftsmanship with bold and forward looking designs.
Inspired by iron connecting rods, often used in the architecture of historic
buildings to secure beams to walls with decorative knots, Vasuma integrates
this architectural detail into its frame designs. Just as the connecting rod
unites and balances structures, this motif merges the craftsmanship of the
past with the vision of the future, symbolizing the foundation of innovation.
This architectural feature, also present in the brand’s headquarters in
Stockholm’s Old Town, gives Vasuma frames a new meaning and dimension.
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Original Vintage Brings the Spirit of Naples

Meeting the Turkish market under the trust of Ademur Optik,
Original Vintage Sunglasses reinterprets iconic designs from the
'60s, '70s, and ‘80s with a contemporary perspective, allowing
individuals to make a distinctive statement with their style. Focused
not just on offering products but on bringing to life a design
philosophy with a story, the brand combines Naples” warm and
creative spirit with Cadore’s long-standing craftsmanship. Superior
material quality, lightweight construction, and maximum comfort
are hallmarks shared across all Original Vintage Sunglasses models.
From acetate-metal combinations to stainless steel frames, from
UV-protected lenses to modular design solutions, every detail aims
for both aesthetic and technical excellence. Handcrafted production
elevates each model beyond a mere product. Among the brand’s
standout collections are Naples Baroque, blending baroque
grandeur with modern design, Monolith Zero, with its minimalist
lines; Gemini, transforming eyewear into jewelry, Zero81 Space,
carrying futuristic traces, City & Light, reflecting urban elegance;
Gloss Double, offering feminine sophistication through bold colors,
Twenties, promising the daring and sophisticated aesthetics of the
1920s; Naples Summer, showcasing the summer spirit through
straw textures; and Clip-on, where function meets style.

Original Vintage Napoli Rizgar Estiriyor

Ademur Optik glvencesiyle Turkiye pazariyla bulusan Original
Vintage Sunglasses; 60’lar, 70'ler ve 80'lerin kilt tasarimlarini
cagdas bir bakisla yeniden yorumlayarak kisilerin tarzlarinda fark
yaratmalarini saglayan serileriyle begeni topluyor. Sadece Urin
sunmak degil, hikayesi olan bir tasarim anlayisini yasatmaya
odaklanan marka, Napoli'nin sicak ve yaratici ruhunu Cadore’nin
koklu zanaatkarhigiyla birlestiriyor. Ustiin malzeme kalitesi, ha-
fif yapi ve maksimum konfor, Orijinal Vintage Sunglasses’in tim
modellerinin ortak ¢zelligi olarak 6ne ¢ikiyor. Asetat ve metal
kombinasyonlarindan paslanmaz celik cercevelere, UV koruma-
[ cam teknolojisinden moduler tasarim ¢ozumlerine kadar her
detay hem estetik hem de teknik mukemmelligi hedefliyor. El
isciligine dayali Uretim ise her modeli bir Uriin olmanin &tesi-
ne taslyor. Markanin dikkat ceken koleksiyonlari arasinda; ba-
rok ihtisami modern tasarimla harmanlayan Naples Baroque,
minimal cizgilerdeki Monolith Zero, gézIigu adeta mucevhere
donustiren Gemini, faturistik izler tasiyan Zero81 Space, sehir
sikhgini yansitan City & Light, iddiali renkleriyle feminen siklik
sunan Gloss Double, 20’lerin cesur ve sofistike estetigini vadeden
Twenties, yaz ruhunu hasir dokusuyla gézler 6nline seren Naples
Summer ve islev ile stili bulusturan Clip-on yer aliyor.
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Shelby x Randolph Gézliik Isbirligi

Carroll Shelby ve ikonik Cobra’sinin ruhundan ilham alan yepyeni
Shelby x Randolph Speedway koleksiyonu her yolu yaris yolunuza
donustirmek icin tasarlandi. ABD'de el yapimi olarak Uretilen Shelby
x Randolph Speedway koleksiyonu, askeri dzelliklere sahip metal cer-
cevelere, ortak markall sap detaylarina ve giin boyu konfor vadeden
burun pedlerine sahiptir. Randolph’un ikonik Aviator Il, Sportsman ve
Archer stillerinde Uretilen ve Amerikan performansini yeniden tanim-
layan Speedway serisi Redline, Le Mans Mavisi ve Apex Grisi olmak
GUzere ¢ benzersiz cam rengi secenegiyle begenilere sunulmaktadir.

Shelby x Randolph Eyewear Collaboration

Inspired by Carroll Shelby and the spirit of his iconic Cobra, the all
new Shelby x Randolph Speedway collection is designed to turn every
road into your racetrack. Handmade in the United States of America,
the Shelby x Randolph Speedway collection features military inspired
sophisticated metal frames, co branded temple details, and nose pads
that promise all day comfort. Produced in Randolph’s iconic Aviator
Il, Sportsman, and Archer styles, the Speedway series redefining
American performance is offered in three unique lens colors, which
are named as Redline, Le Mans Blue, and Apex Gray.

Woodys Atelier Serisini Genisletti

Woodys markasini zirveye cikaran, buydleyici geometrik sekiller
ve cesur renk kombinasyonlarina sahip 6zel Uretim Atelier giines
gozltklerine her biri 4 renkten olusan yeni 11 optik cerceve modeli
eklendi. Woodys'in yeni optik gozltkleri kullanicisini abartili sekiller
ve renklerin dinyasina géturayor. Titiz bir iscilik streci ile en yuksek
kalite standartlarinda geometrik desenlerle birlestirilmis 4 renge ka-
dar cesur asetat laminatlarla tretilen yeni Woodys optik cerceveleri
g6z aliyor. Turkiye pazarina Optic844 garantisiyle ulastiran Woodys,
Atelier’e eklenen yeni optik stillerinde de renklerle dans ediyor.

Woodys Expands Its Atelier Series

The special edition Atelier sunglasses that brought the Woodys brand
to prominence, featuring captivating geometric shapes and bold color
combinations, now welcome 11 new optical frame models, each
available in four colors. Crafted with meticulous attention to detail
and the highest quality standards, the new Woodys optical frames
combine geometric patterns with bold acetate laminates of up to
four colors, creating a striking visual impact. Distributed in the Turkish
market under the guarantee of Optic844, Woodys continues to play
with colors in the new optical styles added to the Atelier collection.

OPUC_@)

www.optic844.com
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Freesbee Transforms Style with Light

Meeting the Turkish market through Prm MaRazacilik, Freesbee
presents its latest Chameleon Color Changing collection.
Promising two styles and uses in a single eyewear, the collection
features a dual transformation approach, combining cellulosic
acetate colored frames with colorful polarized photochromic
lenses. This approach allows the frames and lenses to change
color simultaneously, letting the wearer shift from a deep,
characterful expression in sunlight to a clean and refined
look indoors with a single model. The lenses’ fluid transitions
within seconds under different light conditions are enhanced
by harmonious tones with the colored frames, while polarized
options reduce glare, adding functional clarity to the aesthetic
unity. UV activation depends on light intensity and temperature,
and vehicle window UV filters may limit photochromic
activation. Lightweight, balanced, and offering clear vision,
Freesbee Chameleon delivers superior comfort, merging the
brand'’s signature California influence with modern urban lines
in its unisex designs. Minimal forms highlight the vibrant yet
sophisticated color palette chosen for the collection.

Freeshee Stili Isikla Dondstirtyor

Prm Madgazacilik aracihgiyla Tdrkiye pazariyla bulusan Frees-
bee, en yeni koleksiyonu Chameleon’u begenilere sunuyor. Tek
gozlikte iki farkl stil ve kullanimi vadeden koleksiyon, selilo-
zik asetat renkli cerceveler ile renkli polarize fotokromik camla-
rin birlikte calistigi ¢ift donusim yaklasimi ile dikkatleri Gzerine
cekiyor. Renkli cerceve ve fotokromik camlarin eszamanli renk
degistirmesine olanak taniyan bu yaklasim sayesinde, kullanici
glines altinda daha derin ve karakterli, ic mekanda ise yalin ve
rafine bir ifadeye tek modelle gecis yapabiliyor. Fotokromik cam-
larin farkli 1sik kosullarina gore saniyeler icindeki bu akici gecisi,
renkli cercevelerle kurdugu ton uyumlari sayesinde gorsel bitin-
[Ggu guglendiriyor; Chameleon serindeki polarize secenekler ise
parlamayi azaltarak bu estetik bltinluge islevsel netlik katiyor.
Koleksiyonun aktivasyon UV seviyesi sicakliga bagh olmakla bir-
likte, arac camlarinin UV filtreleri fotokromik aktivasyonu sinirla-
yabilmektedir. Hafif yapilari, dengeli tutuslari, net gértis sunma
ozellikleriyle Ustin konfor sunan Freesbee Chameleon, Uniseks
tasarimlarinda markanin imzasi Kaliforniya etkisini modern sehir
cizgileriyle birlestiriyor. Tasarimlarda tercih edilen minimal form-
lar, canli oldugu kadar sofistike olan renk paletini 6ne ¢ikariyor.

Tiirkiye Genelinde Sinirl Sayida Bayilikler verilecektir.
PRM GROUP VENTURES /FREESBEE TURKIYE
info@prmgroupventures.com | tmasareci@prmgroupventures.com | 0(532) 7449698
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Arma Lens’te Topaz Rengi One Cikiyor

Tarkiye'nin lider yillik renkli kontakt lens markasi Arma Lens mavi yesil
renklerin karisimi benzersiz guizellikteki Topaz rengi ile dikkat cekiyor.
Ozel tasarnim ve boyama teknolojisine sahip Ultra koleksiyonunda Hare-
siz tasarima sahip Ultra Topaz ve hareli tasarimli Ultra Max Topaz kon-
takt lensleri blyUk begeni topluyor. 14.5 mm Dia ve 8.6 temel egriye sa-
hip teknik olctleri ile konforlu bir kullanim Ultra serisi; -0.50 den -6.00 ya
kadar dereceli olarak da Uretilmektedir. Koleksiyonlar Turkiye'de sadece
yetkili Arma Lens bayilerinde yer aliyor. Siz de seckin Arma Lens bayileri
arasinda olmak ve kazancli bir isbirligi icin firma ile iletisime gecebilirsiniz.

Topaz Color Stands Out in Arma Lens

Turkey’s leading annual colored contact lens brand, Arma Lens, draws
attention with the unique beauty of its Topaz color, a mix of blue and
green tones. In the Ultra collection, featuring special design and coloring
technology, the Ultra Topaz lenses with a solid pattern and the Ultra Max
Topaz lenses with a patterned design are highly admired. With technical
specifications of 14.5 mm diameter and 8.6 base curve, the series ensures
comfortable wear and is available in prescriptions from -0.50 to -6.00.
To join the select network of Arma Lens dealers and explore a profitable
partnership, interested parties can contact the company directly.

Mooshu Silmo Paris'te Ziyaretcilerle Bulusuyor

Gllce Optik'in 6dullt markasi Mooshu, minimal ve rustik tasarimlari-
ni degismeyen vintage cizgileriyle birlestirecedi 2026 koleksiyonunun
hazirliklarini strdartrken; yeni sezon gézliklerinde sonbahar renkleri-
ni zeytin yesili ve kiremit gibi toprak tonlariyla harmanliyor. Silmo Paris
fuarinda yeni tasarimlariyla yerine alan marka, her yil oldugu gibi bu
yil da gelistirdigi teknik detaylarla Urinlerine islevsel secenekler ekle-
meyi hedefliyor. Ozenle tasarlanmis gozliik kiliflari ise gézliklerle bir-
likte oldukca dikkat cekici hale geliyor. Bu kiliflar, yalnizca gézlukleri
korumakla kalmayip estetik bir aksesuar olarak da 6ne cikiyor.

Moashu Meets Visitors at Silmo Paris

Mooshu, Gulce Optik’s award-winning brand, continues preparing
its 2026 collection, which will blend minimal and rustic designs
with its enduring vintage lines. The brand’s new-season eyewear
combines autumnal shades, including olive green and terracotta, with
these timeless aesthetics. At Silmo Paris 2025 optical show, Mooshu
showcases its latest designs, aiming, as every year, to add functional
options to its products through refined technical details. The carefully
crafted eyewear cases also stand out, not only protecting the glasses
but serving as striking aesthetic accessories in their own right.
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Marc Jacobs Mimariden Ilham Aliyor

Marc Jacobs erkeklere 6zel cesur tasarimlar ve zengin detaylari birles-
tiren optik ve glines gozlukleri serisiyle begeni toplamayi strdartyor.
Beklenmedik mimari etkilerle zenginlestirilen modeller, hafiflik garanti-
si sunan premium titanyumdan Uretilmistir. Koleksiyonda titanyum ve
asetat harmanlayan dikdértgen formdaki Marc 837/S glines gozluga,
cift kort tasarimiyla dikkatleri Gzerine cekiyor. Modelin saplari sicak
baski ile islenmis logo ile zenginlestirilmis. Modelin ayni 6zelliklerdeki
optik versiyonu Marc 838 ise Ust koprilerde agirlikla kullanilan mat
tonlara eslik eden altin ve koyu rutenyum renkleriyle sunuluyor.

Marc Jacobs Draws from Architecture

Marc Jacobs continues to impress with a series of optical and sunglasses for
men that combine bold designs with rich details. Enriched with unexpected
architectural influences, the models are crafted from premium titanium,
ensuring lightweight wear. The rectangular Marc 837/S sunglasses,
blending titanium and acetate, stand out with a double bridge design.
Its temples are enhanced with a logo applied through hot stamping. The
optical version, Marc 838, features the same details, pairing gold and dark
ruthenium tones with matte shades typically used on the upper bridges.
Each piece reflects a careful balance between structure and style.

Mila Zb'den Zamansiz Isilti

Mila Zb, modern kadinin zarafet anlayisini detaylara gésterdigi 6zen
ve estetik tutkusunu birlestirerek Diamante ve Vanity koleksiyonlarinda
gozler 6niine seriyor. Diamante, adini aldigi elmas kesim teknigiyle géz-
[Gkleri birer mlcevher gibi kurguluyor. Transparan ve acik renk asetatlar
giines 1sigini yakalayarak on yiizeyde isilti oyunlar yaratiyor. incelikle
islenen faset detaylari sayesinde hem sofistike hem de pariltili bir etki
sunuyor. Vintage bir aynanin siluetinden ilham alan Vanity ise belirgin
ve iddiali tasarimlarla daha moda odakli bir aura benimsiyor. Renk ve
Ozel asetat secimleri her modeli guiclti bir stil ifadesine dénustdrtyor.

Timeless Glam by Mila Zb

Mila Zb showcases the modern woman’s elegance and her meticulous
attention to detail and aesthetic passion in the Diamante and Vanity
collections. Diamante draws its name from the diamond cutting technique,
turning each eyewear piece into a jewel. Transparent and light colored
acetates catch the sunlight, creating playful glam effects on the front
surfaces. Finely crafted facet details provide a look that is both sophisticated
and sparkling. Inspired by the silhouette of a vintage mirror, Vanity embraces
a fashion focused aura with bold and distinctive designs. Color choices and
custom acetates transform each model into a strong style statement.

OKUL SIMDI DAHA EGLENCELI!

STARLENS MIOPI ILE
COCUGUNUZ GOZLUKTEN
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Kuvars Group Renk Saciyor

Kuvars Group markalari yeni sezonda renkli cerceveli giines gozlukle-
riyle modaya eneriji katiyor. Movitra, inovatif mekanizmasini canli renk-
lerle birlestirerek fonksiyonel zarafeti én plana cikariyor. Face a Face,
sanat galerilerini andiran cesur renk gecisleri ve yaratici formlariyla
g6zIugU adeta bir tasarim objesine dondsturdyor. Projekt Produkt ise
minimal cizgileri modern renklerle harmanlayarak sade ama iddiali bir
stil sunuyor. Pastel tonlardan parlak yizeylere uzanan bu genis yelpa-
ze, her kullanicinin tarzini 6zgtn bir sekilde ifade etmesine imkan ta-
niyor. Kuvars Group serileri glinesin enerjisini her mevsim hissettiriyor.

Kuvars Group brands bring energy to fashion this season with
colorful-framed sunglasses. Movitra highlights functional elegance
by combining its innovative mechanism with vibrant colors. Face
a Face transforms eyewear into a design object with bold color
transitions and creative shapes reminiscent of art galleries. Projekt
Produkt blends minimal lines with modern hues, offering a simple yet
striking style. Spanning from pastel tones to glossy finishes, this wide
spectrum allows every wearer to express their style uniquely. Kuvars
Group collections let you feel the sun’s energy in every season.

Optik cerceve ve guines gézligu modellerinde, neo-klasik moda ve ¢ag-
das tasarimlan etnik motiflerle harmanlayan italya merkezli Lotus Orginal,
zengin ilham dunyasini karakteristik tarziyla birlestirerek sektorin éncl
markalari arasinda yerini almistir. Lotus; asetat ve titanyum materyalleriyle
Urettigi kadinlara 6zel zamansiz modelleriyle dne clkmaktadir. Klasiklerden
klipsli tasarimlara kadar genis Grtin yelpazesiyle siklik ve rahatligi bir arada
arayanlarin en cok tercih ettigi markalar arasinda yer almaktadr. Yaklasik
30 yillik sektor tecriibesi ve bilgi birikimine sahip Markom Grup blnyesinde
yer alan Lotus Original, emin adimlarla yikselisini sirdirmektedir.

Italy based Lotus Original blends neo classical fashion and contemporary
designs with ethnic motifs in its optical and sunglasses collections. Italian
fashion brand Lotus combines a rich world of inspiration with a distinctive
style and securing its place among the industry’s leading brands. Lotus
Original stands out with timeless women’s models crafted from acetate
and titanium. With a broad product range from classic to clip on designs,
the brand is a top choice for those seeking both elegance and comfort.
Part of Markom Group which brings nearly 30 years of industry experience
and expertise, Lotus Original continues its steady rise in the market.
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Sensity Original Paletiyle Fark Yaratiyor

Hoya, Sensity Original camlarini tescilli ‘Hassas Fotokromik Tekno-
lojisi* ile Uretmektedir. Isiga duyarli camlar, mikroskobik duzeyde
spin kaplama islemi ile tim cam yuzeyinde esit molekuler dagilim
sunmaktadir. Ozellikle farkli ihtiyaclar dahilinde ¢zel tretimi yapila-
bilen Sensity Original camlar, Hoya'nin Grtin gamindaki tim premi-
um kaplamalarin yani sira, tek odakli, bifokal ve progressive cam-
larla kombine edilebiliyor. Sensity Original akilli camlar, yogun isiga
uyum sagdlayarak, kontrast veya renk algisindan 6din vermeden
kullanici gortistina koruyarak Usttin konfor sunuyor.

Sensity Original Stands Out with Its Palette

Hoya produces its Sensity Original lenses using its patented
Precision Photochromic Technology. These light-sensitive lenses
feature a microscopic spin-coating process, ensuring uniform
molecular distribution across the entire lens surface. Sensity
Original lenses can be custom-made to meet diverse needs and
are compatible with all Hoya premium coatings, as well as single
vision, bifocal, and progressive lenses. The smart lenses adapt to
intense light, offering superior comfort while maintaining contrast
and color perception.

Ikonik Seri Simdi Tirkiye'de!

Linda Farrow Iconic koleksiyonu Atélye Gézlik ev sahipliginde Bodrum
Yalikavak'taki Parle Restoran‘da diizenlenen 6zel bir etkinlikle tanitildi. Et-
kinlige markanin Kurucusu Linda Farrow’un oglu Kreatif Direktor Simon
Jablon da katildi. Iconic koleksiyonu 1970'li yillardan bugiine uzanan
Linda Farrow arsivinden ilhamla tasarlanan dramatik oversize formlar,
ince metal dokunuslar ve titiz iscilikle dikkat cekiyor. Hem glines gézItgu
hem optik versiyonlariyla 6ne ¢ikan modeller arasinda Dunaway, Freya,
Simon, Leif, Amber, Tracy ve Calthorpe gibi tasarimlar yer aliyor. Sinirli
sayidaki seri sadece secili Atélye Gozlik magdazalarinda satiliyor.

Iconic Series Now in Turkey!

The Linda Farrow Iconic collection was unveiled at an exclusive event
hosted by Atélye Gozliik at Parle Restaurant in Bodrum Yalikavak. The
event was attended by Simon Jablon, Creative Director and son of the
brand’s Founder, Linda Farrow. Drawing inspiration from the Linda Farrow
archives spanning from the 1970s to today, the Iconic collection stands out
with dramatic oversized shapes, delicate metal accents, and meticulous
craftsmanship. Models that shine in both sunglasses and optical versions
include Dunaway, Freya, Simon, Leif, Amber, Tracy, and Calthorpe. This
limited series is available exclusively at select Atdlye Gozliik stores.
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Root&Steel 2026’ya Hazir!

Root&sSteel, el yapimi gdzlik sanatini benzersiz bir seviyeye tasidig
2026 Dogal Tas koleksiyonunu piyasaya sunuyor. Seri, dodal tasin gor-
kemini ahsapla bulusturarak gézlik tasarimina yeni bir dokunus getiri-
yor. On yiizeyi cesitli dogal taslarla kapli cerceveler; dokunsal zenginlik
ve gorsel derinlik sunuyor. YUzeydeki tas, binlerce yilin izlerini tasirken;
ahsapla olan zarif birlesim, tasarima sicaklik ve hafiflik katiyor. Usta
ellerin titiz isciligiyle sekillenen stiller her tasin dogal dokusunu koruyor.
Root&Steel 2026 Dogdal Tas koleksiyonu, modanin sinirlarini asarak za-
mana meydan okuyan, 6zgiin tasarimlarla géz kamastiriyor.

Root&Steel Ready for 2026/

Root&Steel presents its 2026 Natural Stone series, elevating handmade
eyewear to a new level. The series brings a fresh touch to eyewear
design by combining the grandeur of natural stone with wood. Frames
featuring front surfaces in various natural stones offer both tactile
richness and visual depth. While the stones carry the marks of thousands
of years, their elegant combination with wood adds warmth and
lightness to the design. Crafted by skilled hands, each style preserves
the natural texture of every stone. The Root&Steel 2026 series dazzles
with original designs that transcend fashion boundaries and defy time.

Philippe Miiller Estetik Sayfa Aciyor

Philippe Mdller gozlUk serileri sanatsal cizgileri, zarif dokusu ve yenilikgi
tasarim anlayisiyla kimliginize imza atiyor. Efor Optik farkiyla sunulan
retro esintili rtinler, zamansiz siklidi ve Gsttin konforu bir arada sunuyor.
Philippe Muller optik cerceveleri ve glnes stilleri, titanyum-IP kaplama
ve parlak cerceve detaylari, hafifligi ve ince isciligiyle sanatin zarafetini
tasiyor. Her model, estetik bir durus ve kendine has dokusuyla benzersiz
bir deneyim yasatiyor. Esnek yapidaki Philippe Mller gézltkleri, kolay
kinlmayan ve formunu koruyan dayanikli malzemelerle Uretiliyor. Boyle-
ce siklik, pratiklik ve dayaniklilik tek bir tasarimda bulusuyor.

Philippe Miiller Opens an Aesthetic Page

Philippe Miller eyewear series leave a mark on your identity with
their artistic lines, elegant texture, and innovative design approach.
Offered through Efor Optik, the retro-inspired pieces combine
timeless elegance with superior comfort. Philippe Miiller optical
frames and sunglasses showcase the grace of art through titanium-IP
coating, glossy frame details, lightness, and fine craftsmanship. Each
model provides a unique experience with its aesthetic presence and
distinctive texture. Flexible Philippe Miller glasses are made from
durable materials that resist breakage and maintain their shape,
bringing style, practicality, and durability together in a single design.
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Kyme Vintage Zarafetini Yorumluyor

Atolye Gozlik distributérlagu ile Tdrkiye pazarina ulasan
Kyme'nin vintage zarafetini cagdas cizgilerle birlestirdigi Giant
koleksiyonu, cesur hatlari, dikkat ceken detaylari ve karakter
sahibi tasarimlariyla 6ne ¢ikiyor. Koleksiyon, icsel glicinu ifade
etmekten cekinmeyen, hayata kendi bakis acisiyla yon verenler
icin tasarlandi. Giant; ikonik formlarin modern yorumlari, dina-
mik renk paleti ve yenilikci detaylar ile yalnizca bir stil tercihi de-
gil; bir durus, bir yasam bicimi sunuyor. Giant, minimal cizgilerle
karakteri bulusturan cercevesiz modelleriyle dikkat cekiyor.

Kyme Interprets Vintage Elegance

Reaching the Turkish market through Atélye Gézlik's distribution,
Kyme’s Giant collection combines vintage elegance with
contemporary lines, standing out with bold shapes, striking details,
and characterful designs. Giant is designed for those unafraid to
express their inner strength and who navigate life through their own
perspective. It offers not just a style choice, but a statement and a
way of life, with modern interpretations of iconic forms, a dynamic
color palette, and innovative details. Giant also draws attention with
its rimless models that blend minimal lines with strong character.

Quantum ve Belmond Sektori Canlandiriyor

Arikan Group markalarindan Quantum, yeni sezonu yenilikci tasarim
anlayisini yansitan 6zel optik cerceveleriyle standartlari belirliyor. Whe-
el koleksiyonu, 6zgln tasarimlar ve ileri Gretim teknikleriyle markanin
sektordeki guclt kimligini pekistiriyor. FlexiLite koleksiyonu da markanin
inovatif Uretim teknikleri sayesinde, hafifligi ve dayanikliligi 6zguin stillerle
harmanliyor. Degistirilebilir sap uglarinin 2.37 gram olusu ytksek numara
camlarin agirhgini dengeliyor. Fiyat-performans dengesini koruyan Quan-
tum, konfor, dayaniklilik ve kaliteyi garantiliyor. Belmond ise sik cam ke-
simleri ve faset cerceveleriyle muhtesem serilerini gelistirmeyi strdryor.

(Quantum and Belmond Revitalize Industry

Arikan Group’s brand Quantum sets the standard for the new season
with its special optical frames reflecting an innovative design approach.
The Wheel series reinforces the brand’s strong presence in the sector
through unique designs and advanced production techniques. The
FlexiLite combines lightness and durability with distinctive styles, thanks
to the brand'’s innovative manufacturing methods. The interchangeable
temple tips, weighing just 2.37 grams, balance the weight of high-
prescription lenses. Maintaining an excellent price-performance ratio,
it guarantees comfort, durability, and quality. Meanwhile, Belmond
develops its stunning series with chic lens cuts and faceted frames.
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Seiko Drive Givenli Stirigs Vadediyor

Seiko'nun arag kullanicilarina 6zel gelistirdigi Seiko Drive parlamaya
karsi koruma, yagisl havalarda daha az yansima ve ekstra net uzak go-
rsu ile stirtis keyfini artirarak kaza riskini minimize ediyor. Seiko Drive,
ozellikle gece ve yagish havalarda stresli hale gelen arac kullanimi icin
6zel bir ¢cozim olarak éne cikiyor. Seiko Drive, karsidan gelen araclarin
1sik ve far parlamalarini minimize ediyor, sisli ve yagish havalarda eks-
tra net uzak gérus sagliyor ve daha az yansima yaparak guvenli strus
olanagi sunuyor. Uzak géris odagiyla tim suriste netlik sunan Seiko
Drive X ise progressive camlarla daha iyi bir gérus alani olusturuyor.

Seiko Drive Promises Safer Driving

Seiko Drive, specially developed for drivers by Seiko, enhances driving
comfort while minimizing accident risk with glare protection, reduced
reflections in rainy conditions, and extra clear distance vision. It stands
out as a dedicated solution for stressful driving situations, particularly
at night and in wet weather. The lens minimizes glare from oncoming
vehicles, provides extra clear distance vision in foggy and rainy
conditions to offer a safer driving experience. Seiko Drive X, with its
distance focus, ensures clarity throughout the drive and creates an
even better field of vision when combined with progressive lenses.

Lee Cooper ve Slazenger Optik Stilleri Parildiyor

Arikan Group markalarindan Lee Cooper giines gozlUklerindeki canli
renkleri ve modern tasarimlari optik koleksiyonuna tasiyarak genc ve
dinamik ruhunu optik cerceveleriyle de vurguluyor. Dogal renk ska-
lasi ile yuksek konfor standardini bulusturan tasarimlari géz aliyor.
Klipsli modellerle cesitlenen koleksiyon, her yastan kullaniciya stil
sahibi olma imkani sunuyor. Lee Cooper, pazarin ihtiyaclarina gore
sekillendirdigi tasarimlariyla musteri taleplerine hizli yanit veriyor.
Arikan Group'un diger sportif markasi Slazenger da kaliteli, dayanikli
ve konforlu optik cerceveleriyle giclt alternatifleri begenilere sunuyor.

One of Arikan Group’s brands Lee Cooper brings the vibrant colors
and modern designs of its sunglasses into its optical collection,
highlighting its youthful and dynamic spirit through eyewear. Designs
that combine a natural color palette with high comfort standards catch
the eye. The collection, diversified with clip-on models, offers style
options for users of all ages. Lee Cooper responds quickly to customer
demands with designs shaped to market needs. Arikan Group's other
sporty brand, Slazenger, also presents strong alternatives with its
high-quality, durable, and comfortable optical frames.
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Valentino Orlandi ltalyan Zarafetini Tanmliyor

Essa Grup'un prestijli Iiks markasi Valentino Orlandi her biri bi-
rer sanat eseri niteligi tasiyan yeni gozltk koleksiyonunu sunuyor.
Milano’nun seckin tasarim ekibi tarafindan 6zenle hazirlanan seri,
%100 el isciligi, premium malzeme kalitesi ve sofistike detaylarla
one ¢ikiyor. Glnes gozlugu koleksiyonunda sikligr ileri teknolojiyle
bulusturarak dikkatleri Gzerine cekiyor. Marka, klasik italyan tasa-
rim ¢izgisini yuksek teknoloji bilesenleriyle harmanlayarak premium
segmentte fark yaratiyor. Yeni koleksiyonda kullanilan ytksek ka-
liteli asetat sap ve gdvdelerin 6tesine gecilerek, titanyum gibi ileri
teknoloji materyallerle donatilmis modeller sunuluyor.

Valentino Orlandi Defines ltalian Elegance

Essa Group’s prestigious luxury brand Valentino Orlandi presents its
new eyewear series, with each piece standing out as a true work of art.
Crafted by Milan’s distinguished design team, the series showcases 100%
handcrafted production, premium material quality, and sophisticated
detailing. The sunglasses series stands out by blending refined style with
advanced technology. The brand sets itself apart in the premium segment
by combining classic ltalian design lines with high-tech components.
Going beyond high-quality acetate temples and frames, the new designs
features models enhanced with advanced materials such as titanium.

Sporun Asil Ruhunu Kutluyor

Essa Group araciligiyla Turkiye'ye ulasan Santa Barbara Polo & Racqu-
et Club, sporun asil ruhu ve Amerikan zarafetini yansitan yeni giines
gozItigu koleksiyonunu tanitti. Koleksiyon, gosteristen uzak sik tasa-
rimlariyla dikkat cekerken polo sahalarinin dinamizmiyle gtinlik yasa-
min zarafetini bulusturuyor. %100 UV korumali yuksek kaliteli camlar
g6z saghgini korurken ergonomik yapisiyla konforu 6ne cikariyor. Hafif
titanyum alasim cerceveler dayaniklilik ve zarafeti bir arada sunuyor.
Markanin koklt mirasini modern bir yorumla aktaran koleksiyon, stil
sahibi kullanicilar icin gl bir secenek olusturuyor.

Celebrating the Noble Spirit of Sport

Brought to Turkey through Essa Group, Santa Barbara Polo & Racquet
Club has unveiled its new sunglasses series, reflecting the noble spirit of
sport and American elegance. The series stands out with understated yet
refined designs, bringing together the dynamism of the polo fields with the
grace of everyday life. Premium lenses with 100% UV protection safequard
eye health while the ergonomic structure enhances comfort. Lightweight
titanium alloy frames combine durability with elegance. Carrying the
brand’s rich heritage into the present with a modern interpretation, the
series offers a strong choice for style-conscious users.
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Etromania Serisi G5z Dolduruyor

Etro'nun imzasi Paisley desenini ve ikonik Pegaso motifini yenilikci bir
yorumla sunan yeni Etromania koleksiyonu gézlUk tutkunlarina sunulu-
yor. Tasarimlarin saplar metalden sofistike bir Pegaso kesimle stslenmis
ve secilen renklerde 6zel Paisley asetat kullanilarak, keskin ve zamansiz
bir gérinuim elde edilmistir. Asetattan Uretilen oversize kare formdaki
Etro 0075/S ve ylizU saran yuvarlak forma sahip asetat Etro 0074/G/S,
koleksiyondan ¢ne cikan cesur ve zamansiz glines gozltkleri arasinda
yer aliyor. Etromania’dan oversize kare formdaki Etro 0077 asetat optik
cerceve de glines modellerindeki keskin ve zarif cizgileri tasiyor.

Etromania Collection Impresses

The new Etromania series from Etro, presenting the brand'’s signature
Paisley pattern and iconic Pegaso motif with an innovative twist, is
now available to eyewear enthusiasts. The temples are adorned with a
sophisticated metal Pegaso cut, and selected colors feature custom Paisley
acetate, achieving a sharp and timeless look of the sophisticated and
elegant designs. The acetate oversized square Etro 0075/S and the face
hugging round Etro 0074/G/S stand out as bold and timeless sunglasses
in the series. The oversized square Etro 0077 acetate optical frame from
series carries the same sharp and elegant lines as the sunglasses.

Moscot En Yenisini Sunar

Moscot, ikonik New York mirasini modern dokunuslarla bulusturan
en yeni tasarimi Cliptosh’u mat siyah tonuyla sunuyor. Markanin en
cok sevilen modellerinden Lemtosh icin 6zel olarak tasarlanan bu
sik klipsli aksesuar, islevselligi cesur goériiniimle harmanliyor. Unliler-
den Moscot tutkunlarina kadar vazgecilmez olan ikonik model, simdi
Cliptosh mat siyah ile yepyeni bir boyut kazaniyor. Metal mat siyah
cercevesi ve elde daldirma yontemiyle boyanmis camlariyla, Cliptosh
21 farkli Custom Made Tints™ secenegi sunuyor. Moscot koleksiyo-
nuna sadece secili Atolye Gozlik satis noktalarindan ulasabilirsiniz.

Moscot Presents Its Latest

Moscot introduces its newest design, Cliptosh, merging the brand’s
iconic New York heritage with modern touches in a matte black
finish. Specially created for one of the brand’s most beloved models,
Lemtosh, this stylish clip-on accessory combines functionality with
a bold look. The iconic model, cherished by celebrities and Moscot
enthusiasts alike, now takes on a fresh dimension with Cliptosh in
matte black. Featuring a metal matte black frame and hand-dipped
lenses, Cliptosh offers 21 different Custom Made Tints™ options.
The series is available exclusively at select Atélye Gozlik retailers.
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CAM KESME MAKINELERINDE YENI DONEM BASLADI

TURELI MAKINA

Uzun yillara dayanan sektorel deneyim, gicla bilgi birikimi ve uzmanligimi Weco Cam
Kesme makinelerinin Turkiye pazarindaki temsiliyetiyle taclandinyor.

Years of industry experience, extensive expertise, and know-how are now crowned with the
representation of Weco Lens Cutting machines in the Turkish market.

Merhaba Kemal Bey. Tiireli Makina'yi sek-

torde uzun yillara dayanan deneyimizle
yakin zaman 6nce kurdunuz. Okurlarimiz
icin sirketinizi kisaca tanitabilir misiniz?
Merhaba, ben Kemal Tireli. Tareli Makina
A.S., optik cam kesme makineleri satisi ve
satis sonrasi servis hizmetleri konusunda
uzmanlasmis bir teknoloji firmasidir. Sir-
ketimizi, sektordeki 22 yila uzanan tecri-
belerim ve yine ayni alanda uzman olan
kardesim M. Alper Tureli ile birlikte 12
Aralik 2024’te kurduk. istanbul merkezli
olarak faaliyet gosteriyoruz. Sektordeki
bilgi birikimimizi ve musteri odakli yak-
lasimimizi birlestirerek, optik cam isleme
teknolojilerinde glvenilir ¢ozim ortagi
olmay!i hedefliyoruz.

Tireli Makina olarak Weco cam kesme
makinelerinin Tirkiye distribitorligiini
tstlendiniz. Bu degisimin sektére yansi-
masi nasil olacak?

Weco makineleri Tirkiye pazarinda zaten
bilinen, glcli bir markaydi. Ancak distri-
butorlik yapisinin  degismesiyle birlikte,
bu markaya yeni bir eneriji, yeni bir vizyon
kazandiriyoruz. 22 yillik optik sektori tec-
ribemizle Tureli Makina olarak hizmet ver-
meye basladik. Eski firmamizdan devraldigi-
miz bilgi birikimiyle, kullaniciya daha yakin,
daha hizli ve daha ¢6ziim odakli bir yapi kur-
duk. Artik istanbul, Ankara ve Antalya’daki
bolge merkezlerimizle, Turkiye’'nin en gugli
teknik servis agina sahibiz.

L flewr e
Jerg (Cilllicg-
[ Nuckines
Yz Begun

Hello Mr. Tiireli. You founded Tiire-
li Makina, bringing your long-stand-
ing sectoral experience into this young
company. Could you briefly introduce

your company?

Hello, | am Kemal Tiireli. Tireli Makina
Inc. s a technology company specialized
/n the sales and after-sales service of
optical lens cutting machines. Together
with my brother, M. Alper Tirel]
who [s also an expert in this field, we
established the company on December
12, 2024, building on our 22 years
of experience in the industry. We are
headquartered in Istanbul. By combining
our know-how with a customer-oriented
approach, our goal is to become a
reliable solution partner in optical lens

processing technologies.

Tiireli Makina has taken on the
distributorship of Weco lens cutting
machines in Turkey. How will this

transition reflect on the industry?

Weco machines were already a
respected  brand in the  Turkish
market. However, with the change in
distributorship, we are bringing new
energy and a new vision to the brand.
With our 22 years of optical industry
experience, Tireli Makina is now in
service. By transferring the knowledge
and expertise we carried from our
previous company, we have bullt a
structure that is closer to the user
faster, and more solution-oriented.
We now have the strongest technical
service network in Turkey with centers
in Istanbul, Ankara, and Antalya.
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Firmanizin gecmisi hakkinda daha fazla
bilgi alabilir miyiz?

Tureli Makina, aslinda 22 yillik birikimin de-
vami niteligini tasimaktadir. Eski firmamiz
sektorin en bilinen oyuncularindan biriydi
ve o slrecgte temsil ettigimiz markanin Tar-
kiye'deki pazar payini %60'a kadar ¢ikardik.
Simdi ayni tecriibe ve ekip ile bu kez Tureli
Makina adi altinda yola devam ediyoruz.
Ozellikle kardesim Alper Tireli'nin de eki-
be katilmasiyla yonetim glicimuzi daha
da saglamlastirdik. Bu aile sirketi yapis,
musterilerimize karsi daha samimi, daha
kalici ¢ozimler sunmamizi sagliyor.

Could you tell us more about the back-
ground of your company?

Tireli Makina is essentially a continuation
of 22 years of accumulated experience.
Our former company was one of the
most recognized players in the industry,
and auring that period, we managed to
increase the market share of the brand
we represented up to 60% in Turkey. Now,
we are continuing this journey under the
Tireli Makina name. We have further
strengthened our organizational power
with my brother joining the management.
This family-owned structure allows us to
provide more sincere and more lasting
solutions to our customers.
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Teknik altyapiniz ve servis stratejiniz hak-
kinda neler sdylemek istersiniz?

Yeni donemde teknik servis hizmetleri-
ni en 6nemli 6nceligimiz haline getirdik.
istanbul, Ankara ve Antalya’daki mer-
kezlerimiz Uzerinden organize ettigimiz
ekiplerimizle Turkiye’nin dort bir yanina
hizli midahale edebiliyoruz. Ayrica bol
yedek parga stokumuz sayesinde, servis
sirelerini minimuma indiriyoruz. Muste-
ri makinelerinde olusabilecek en kuguk
aksaklikta bile aninda ¢6zim sunabilecek
altyapiya sahibiz.

Weco makinelerinin teknik olarak sundu-
gu avantajlar nelerdir?

Weco makineleri, 6zellikle kompakt tasa-
rimi, wavefront merkezleme teknolojisi
ve cok hassas kesim surecleriyle rakiple-
rinden ayrisiyor. Hidrofobik camlarda dahi
kayma yapmayan kesim 6zelligi, kullanici-
nin zaman kazanmasini ve isini hatasiz ta-
mamlamasini sagliyor. Ayni zamanda kar-
maslk cergeveleri modelleyebilen gelismis
tarama sistemi sayesinde her tip montajda
maksimum uyum saghyor.

What can you tell us about your technical
infrastructure and service strategy?

In this new era, technical service has
become our top priority. Through our
centers in Istanbul, Ankara, and Antalya,
we have teams that can quickly intervene
anywhere in Turkey. In addition, thanks
to our abundant spare parts stock, we
minimize service times. FEven for the
smallest issues that may occur in customer
machines, we have the infrastructure to
provide immediate solutions.

What are the technical advantages
offered by Weco machines?

Weco  machines  stand out  from
competitors with their compact design,
wavefront centering technology, and
highly precise cutting processes. Their
cutting ablility, which prevents slippage
even on hydrophobic lenses, allows
users to save time and complete their
work  flawlessly. Moreover, with an
advanced scanning system that can mode/

complex frames, they ensure maximum

compatibility for every type of mounting.

Yeni donemde sektdre ne gibi katkilar
sunmayi planliyorsunuz?

Amacimiz sadece bir distribltér olmak
degil, ayni zamanda sektore vizyon ka-
zandirmaktir. Egitim seminerlerine, teknik
destek videolarina ve sosyal medya Uze-
rinden aktif bilgi paylagimina agirlik veren
calismalar yurGtlyoruz. Weco markasini
sadece tanitmakla kalmiyor, ayni zamanda
kullaniciyr bu teknolojiyi en verimli sekilde
kullanmast i¢in yonlendiriyoruz.

Rekabet ortami sizin icin bir tehdit mi, fir-
sat mi?

Sektorel rekabetin kesinlikle bir firsat
olduguna inaniyoruz. Gegmis donemi-
mizde temsil ettigimiz markanin pazar
payini ylizde 60’a kadar ¢ikardigimizdan
bahsetmistim. Bu basarinin arkasinda
glcld teknik altyapi, durUst ticaret ve
samimi iliskiler gibi rakiplerimizin 6nu-
ne gecen ozelliklerimiz vardi. Simdi bu
modeli Weco i¢in uygulayacagiz. Daha
once yaptik, simdi daha iyisini yapmak
icin buradayiz.

What contributions do you plan to make
to the industry in this new period?

Our goal is not only to be a distributor but
also to bring vision to the industry. We are
Jfocusing on initiatives such as training
seminars, technical support videos, and
active knowledge sharing through social
media. We are not just promoting the
Weco brand but also guiding users on
how to utilize this technology in the most
efficient way.

Do you consider competition a threat or
an opportunity?

We believe that sectoral competition is
definitely an opportunity. | have already
mentioned that we increased the market
share of the brand we represented up
to 60 percent in our past period. Behind
this success, we had strong technical
infrastructure, honest trade and sincere
relationships that put us ahead of our
competitors. Now we will apply this mode/
Jfor Weco. We have done it before, and we

are here to do it even better this time.



| 106 | GOZDE SAGLIK

Oberzite ve G6z Hastaliklarri ile iliskisi
Obesity and Links to Eye Health

Obezite ve Katarak

Obezite ttm dunyay:
etkileyen ve her gecen

gun artmaya devam

eden bir hastaliktrr.

Ayni zamanda vicutta

pek cok organi etkiliyor.
Bunlardan biri de gdzlerimiz!

Obesity Is a condition that

affects the entire world and
continues to rise every day. It also
impacts many organs in the body,
and the eyes are among them.

Yapilan uzun sureli arastirmalarla obezite-
nin katarakt gelisiminde etkili oldudu sap-
tanmis olup obez kisilerde yag dokulardan
salgilanan leptin hormonunun vdicuttaki
oksidatif stres seviyesini artirarak katarakt
olusumunu hizlandirdigr distntltyor. Ay-
rica obez kisilerde artan iltihap surecleri,
obeziteye bagl diyabet gibi damar ha-
sarina sebep olan hastaliklar sonucunda
dogal mercegin beslenemedidi ve atik
maddelerden temizlenemedigi goérist de
mevcuttur. Tim bunlar obez kisilerde di-
ger saglikl bireylere gbére daha hizl kata-
rakt olusumuna sebep oluyor.

Obesity and Cataracts

Long term studies have shown that obesi-
ty plays a role in the development of cata-
racts. It /s thought that leptin, a hormone
released from fat tissue in obese individu-
als, increases oxidative stress levels in the
boady, accelerating the formation of cata-
racts. The increase in inflammatory pro-
cesses and the presence of obesity related
condijtions such as diabetes that cause vas-
cular damage may prevent the natural lens
Jfrom being properly nourished and cleared
of waste products. All these factors cause
cataracts to develop more rapidly in obese

individuals compared to healthy people.

Obezite ve Glokom

Obezitenin g6z ic¢i basincini artirdidi ¢a-
lismalarla gosterilmis olmakla birlikte
glokom gelisimiyle dogrudan iliskisi oldu-
gu gosterilememis. Ancak glokomun en
Onemli risk faktorl okiler hipertansiyon,
yani yUksek g6z tansiyonu, obez hastalar-
da daha sik oldugundan obezitenin dolayli
glokom risk faktérl oldugu soylenebilir.
Obez kisilerde g0z ici basinci artisinin se-
beplerinden birincisi artan gdz cevresi yad
dokusunun gbze basl yapmasl ve goz ici
basincini artirmasidir. ikincisi  damarsal
patolojiler, G¢lincl mekanizma ise artan
inflamasyon yani iltihap, gérme sinirinde
ve trabekiler agda neden oldugu oksidatif
strese badl olarak dokularin kendini atik
maddelerden temizlemesinde yetersizlik
ve dokularin beslenme bozukluklarina kar-
si daha hassas olmasi durumlarini gelistirir.

Obezite ve Sari Nokta

Halk arasinda ‘sari nokta’ hastaligi olarak
bilinen yasa bagli makula dejenerasyonu
glndmuzde yash bireylerdeki en énemli
korlik sebeplerinden biridir. Bu hastali-
gin nedenleri arasinda daha 6nce yapilan
calismalarda hipertansiyon ve hiperlipi-
demi gdsterilmistir. Obezitenin bu hasta-
lIga olan etkisi uzun yillardir arastiriimis
ve kanitlanmistir. Obez kisilerde makula
dejenerasyonunun normal beden kitle
indeksine sahip bireylere gbére daha fazla
olmasinin nedenleri arasinda yuksek lep-
tin hormonu ve diger inflamatuar madde-
lerin yaptigi oksidatif stres gdsteriliyor.

Obesity and Glaucoma

Studies have shown that obesity increases
intraocular pressure, although its direct
relationship with glaucoma has not
been clearly established. However, the
most important risk factor for glaucoma
/s ocular hypertension, or high eye
pressure, which is seen more frequently
in obese patients. For this reason, obesity
/s considered an indirect risk factor for
glaucoma. Increased intraocular pressure
in obese individuals may result from
excess fat tissue around the eye exerting
pressure, vascular pathologies, and
inflammatory processes. Inflammation
can cause oxidative stress in the optic
nerve and trabecular meshwork, reducing
the ability of tissues to clear waste
and making them more vulnerable to

nutritional deficiencies.

Obesity and Macular Degeneration
Age related macular degeneration, com-
monly known as macular disease, is one
of the leading causes of blindness among
elderly individuals. Studies have previ-
ously identified hypertension and hyper-
lipidemia as causes of this disease. The
effect of obesity on macular degeneration
has also been studied for many years and
proven. Among the reasons why obese in-
dividuals are more likely to develop macu-
lar degeneration compared to those with a
normal body mass index are the oxidative
stress caused by elevated leptin levels and

other inflammatory substances.
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Obezite ve Diger G6z Hastaliklar

Retina atardamar ve toplardamar tikanikhgi
gibi damarsal hastaliklarin obez hastalarda
normal bireylere gore daha fazla oldugu
vapllan bazi ¢alismalarda gosterilmistir. Bu
durum obezitenin sebep oldugu kan visko-
zitesinin, yani kanin yogunlugunun artisiyla
iliskilendirilmis, ayrica yine obez hastalarda
normal bireylere gére daha sik olan hiper-
tansiyon, diyabet gibi hastaliklar, retina
damarlarinda tikaniklik sebepleri arasinda
gbzleniyor. Bu durum obeziteyi dolayl ola-
rak bir risk faktort yapiyor. Daha az siklikla
gorilen obezite iliskili diger g6z hastaliklari
arasinda obstriktif uyku apnesi ile iliskili
durumlar var. Obstruktif uyku apnesi, obez
bireylerde kuru g6z, gevsek kapak sendro-
mu ve ani gérme kaybina yol acabilen bazi
retina ve optik sinir hastaliklarina neden
olabilir. GinimUzde obez olan bir bireyin
zayiflamasi ile bu hastaliklarin iyilesebile-
cegine dair kesin sonu¢ gdsteren bir ¢alis-
ma yapilmamis ancak giincel olarak yapi-
lan bir calismada obezite cerrahisi sonrasi
zayiflayan bireylerde g6z damar yapilarin-
da iyilesme oldugu gdsterilmis bulunuyor.

Obesity and Other Eye Diseases

Some studlies have shown that vascular cond-
tions such as retinal artery and vein occlusion
occur more frequently in obese patients com-
pared to healthy individuals. This has been
linked to increased blood viscosity caused
by obesity. Moreover, other obesity related
conditions such as hypertension and diabe-
tes, which are more common among obese
Iindividuals, are also recognized as causes of
retinal vascular blockages. This makes obesi-
ty an indlirect risk factor. Other; less common
obesity related eye diseases include conditions
associated with obstructive sleep apnea. OOb-
structive sleep apnea in obese individuals can
lead to dry eye, floppy eyelid syndrome, and
vision loss due to retinal and optic nerve disor-
ders. Although no study has conclusively prov-
en that weight loss can directly reverse these
conditions, recent research has shown that
individuals who lost weight after undergoing
obesity surgery experienced improvements in

the vascular structures of the eye.
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Hazir Kahve G6rme
Kaybina Neden Oluyor

Yakin donem genis kapsamli bir arastirmanin
sonuglari her gun tuketilen hazir kahvenin yasa
badl gbrme kaybina yol acabilen sari nokta
hastaligi riskini artirabilecegini ortaya koydu.

Birlesik Krallik Biobank veri tabanindan alinan 500 binden fazla
kisinin saglik verileri incelendi. Arastirmada, 6zellikle hazir kah-
ve tiiketen bireylerde, ileri yaslarda gérme kaybina yol agan kuru
tip yasa bagli sari nokta riskinin arttigi saptandi. Diger yandan,
filtre kahve veya kafeinsiz kahve tiiketen bireylerde benzer bir
risk gozlemlenmedi. Genellikle bu hastalik 55 yasindan sonra
ya da kalitsal olarak daha erken gorilebiliyor. Hastalik tedavi
edilmezse gérme kayiplarina yol agabiliyor. Arastirmaya katilan-
larin gérme merkezinde bir kisminin yiprandigini ve insanlarin
okuma, araba kullanma ve yiizleri tanima yeteneginin etkiledigi
gorlldld. Uzmanlar hazir kahvede kullanilan katki maddeleri ya
da Uretim strecine bagli bazi bilesenlerin retina sagligi Gizerinde
zararli etkileri olabilecegine dikkat gekiyor.

Tiirk kahvesi tercih edilebilir

Sari Nokta hastaliginin risk nedenleri yas ve kalitimsal 6zellik-
lerdir. Diger risk etkenleri ise hipertansiyon, sigara, beslenme
sekli, lipid - kolesterol yiiksekligi, glines isigina uzun siire maruz
kalma ve obezitedir. Yasa bagli ve kalitimsal etkenleri ortadan
kaldirmak mimkin degildir ancak diger risk etkenleri kontrol
edilebilir. Ozellikle giiniimiizde beslenme bozuklugu olan kisi-
lerde sari nokta hastaligi durumunda Akdeniz diyeti 6nerilmek-
tedir. Bu nedenle yasa bagli sari nokta riski yiksek olan kisiler
hazir kahveden kaginmalidir. Hazir kahve yerine filtre kahve,
Tirk kahvesi ya da espresso tercih edilebilir.

Does Instant Coffee
Cause Vision Loss

A recent large scale study has revealed that daily
consumption of instant coffee may increase

the risk of age related macular degeneration,

a condition that can lead to vision l0ss.

Health data from more than 500,000 people in the United Kingdom
Biobank database were analyzed. The study found that individuals
who consumed instant coffee faced a higher risk of developing
dry type age related macular degeneration, which is a leading
cause of vision loss in later years. In contrast, no similar risk was
observed among those who drank filter coffee or decaffeinated
coffee. This disease usually appears after the age of 55, although
genetic factors may trigger it earlier. If left untreated, it can
cause significant vision impairment. In participants, degeneration
was observed in the central part of the retina, which affects the
ability to read, drive, and recognize faces. Experts highlight that
certain additives used in instant coffee or compounds related to
Jts production process may have harmful effects on retinal health.

Turkish coffee is preferable

The primary risk factors for macular degeneration are age and
genetics. Other contributing factors include high blood pressure,
smoking, dietary habits, elevated ljpid and cholesterol levels,
prolonged exposure to sunlight, and obesity. While age and
genetic predisposition cannot be eliminated, the other risk factors
can be managed. The Mediterranean diet is recommended for
individuals with poor nutritional habits who face a risk of macular
degeneration. For this reason, people with a high risk of age
related macular degeneration are advised to avoid instant coffee.
Instead, filter coffee, Turkish coffee, or espresso can be preferred.

ONE & ONLY
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Hafiza kaybinin sessiz belirtisi
bakislarda sakli olabilir

Yeni bir arastirmaya goére, goz
hareketlerindeki degisiklikler hafiza kaybinin
erken belirtilerini ortaya cikariyor olabilir.

Arastirmacilarin ylirlttigi yeni bir calisma, gdzlerimizin hareket
etme bicimindeki degisimlerin hafiza ve biligsel sorunlarin erken
tespiti icin kullanilabilecegini ortaya koydu. Daha 6nce yapilan
calismalardan yola gikarak, beyin sagligi sorunlari tanisi olan ve
olmayan kisilerde “bakis kaliplarindaki” farkliliklar tespit edildi.
Galismaya hem geng hem de yasli katilimcilar dahil edildi. Kati-
limcilarin bir kismi, hafiza veya bilissel islevi etkileyen rahatsiz-
liklara sahipti. Gondilliler Gzerinde yapilan goz takip testlerinde,
hafizasi zayif olan kisilerin gorlntilere daha sinirli alanlardan
baktig ve daha tekdiize bir bakis sergiledigi gorildi.

Demansin erken belirtilerine 151k tutabilir
Galismada, gorsel uyaranlara verilen bu dogal bakis tepkilerinin
hafiza isleviyle yakindan iliskili oldugu sonucuna varildi. Géz
hareketlerindeki bu degisimlerin, beynin hafiza merkezi olan hi-
pokampisteki bozulmalarla baglantili olabilecegi dustintliyor.
Arastirmacilar, bu bulgularin gelecekte demans ve Alzheimer
gibi hastaliklarin erken teshisinde basit ve ekonomik bir yéntem
olarak kullanilabilecegini belirtiyor.

Silent symptom to memory loss
may be found in the eyes

According to new research,
changes in eye movements may reveal
early signs of memory loss.

A recent study has shown that shifts in the way our eyes move
could be used to detect memory and cognitive problems at
an early stage. Building on previous research, scientists
identified differences in “gaze patterns” between individuals
with and without diagnosed brain health issues. Both
younger and older participants took part in the study. Some
had conditions affecting memory or cognitive function. Eye
tracking tests conducted on volunteers revealed that people
with weaker memory tended to focus on more limited areas
of images and displayed less varied gaze patterns.

May shed light on early signs of dementia

The study concluded that these natural gaze responses to visual
stimuli are closely linked to memory function. Researchers
believe that changes in eye movements may be connected to
disruptions in the hippocampus, the brain’s memory center.
They suggest that these findings could pave the way for a
simple and cost effective method for the early diagnosis of
conditions such as dementia and Alzheimer’s disease.
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Philipp Plein’den
Bir Tanrica

Philipp Plein’den Hera, cesur geometrik hatlari ve oversized kare
formuyla g6z alici bir stil sunuyor. Siyah premium asetat ¢erceve, altin
detaylarla markanin ikonik liks imzasini vurguluyor.

Hera by Plein offers a sleek style with its bold geometric lines and over-
sized square shape. The black premium acetate frame emphasizes the
brand’s iconic luxury signature with gold details.

Swarovski’den
Oval Devrim

Kristal ve kristal isciligindeki uzmanligini glines gozIGgu tasarimlarina
muhtesem bir sekilde yansitan Swarovski, bu sofistike modelinde oval
form icin Dna’sinin araciliglyla devrim yapmis.

Swarovski’s Oval Revolution

Swarovski, its expertise in crystals and crystal craftsmanship brilliantly
reflected in its eyewear designs, has created a true revolution for the
oval shape in this sophisticated model.

Monster’in
Micevheri

Unlt marka Jewelry koleksiyonundan Kiira 02
isimli bu essiz glines gozlugunl, giimlUs metal
cerceve, mavi camlar ile dikdoértgen formda tasar-
lamis. Saplardaki stislemeler ise goz kamastiriyor.

Gentle Monster's Jewel

From the brand’s Jewelry collection, the unique
Kiira 02 sunglasses come in a rectangular shape
with a silver metal frame and blue lenses. The
embellishments on the temples add a dazzling touch.

Carolina
Cazibesi

Asetattan Uretilen, sakaklarinda kontrast ekler ve
Herrera mucevherlerinden ilham alan c¢ikarilabilir
bir zincirle sunulan bu zarif oversize tasarimla her
kombine g6z alici bir dokunus katilabilir.

Carolina Herrera Allure

Crafted from acetate with contrasting temple
inserts, this elegant oversized design comes with
a detachable chain inspired by Herrera’s signature
jewelry, adding a dazzling touch to any ensemble.
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Loewe
Isiltisi

Dinyaca Unli modaevi likst ve ihtisami birebir yansithgl Anagram
isimli bu glnes gozliglinde tasarimlara dair citayl yukseltiyor.
Anagram gercevesinin ¢n ylzindeki taglarla isilti yayiyor.

Loewe’s Sparkle

This model, named Anagram, by the world-renowned fashion house
raises the bar in design, perfectly reflecting luxury and grandeur. Anag-
ram radiates sparkle with the stones on the front.

Ikonik Bir
Givenchy

Givenchy bir kez daha dikdortgen formdaki bu asetat tasarimiyla
moda severlerin radarina giriyor. Modelin strass taslarla stslenmis 4G
logosu ve tim ikonik detaylari sofistike stile 6nct oluyor

An Iconic Givenchy

Givenchy is once again on the radar of fashion enthusiasts with this
rectangular acetate design. The model’s 4G logo adorned with strass
stones and all iconic details set the tone for an elegant style.
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Louis Vuitton
Zamansizhg

Altin tonlu gergevesi ve tek parga shield formu ile Louis Vuitton’un bu
glines gozligl, modern ihtisami yeniden tanimliyor. Camdaki ikonik
detaylar, markanin zamansiz likstUnU vurguluyor.

Timelessness by Louis Vuitton

With its gold-tone frame and one-piece shield shape, these sunglasses
from Louis Vuitton redefine modern glamor. The iconic details on the
lens emphasize the brand’s timeless luxury.

Invu’dan
Sportit Maske

Invu’'nun ginimuizin aktf, stil bilincindeki tiketiciler icin maske
formunda, ultra polarize camlarla tasarladigi en yeni performans
glines gozlugu, sik ve futdristik bir gdriinim sunuyor.

Sporty Mask by Invu

Invu’s latest performance sunglasses, a mask design with ultra-polari-
zed lenses for today’s active, style-conscious consumers, offer a sleek
and futuristic look. You should definitely try them.

Chloé’den
Cagdas Imza

ikonik Chloé estetigini yeni zirvelere tasiyan bu ta-
sarim, ¢agdas lukstin 6zUnu somutlastiriyor. Altin
metal cerceve siyah camlarla tamamlanirken, for-

muna sofistike bir dokunus katiyor.

Modem Touch by Chloé

This design elevates the iconic Chloé aesthetic to
new heights, embodying the essence of modern
luxury. The golden metal frame with black lenses

adds a sophisticated touch to its form.

Tiffany’den
Altin Cat-Eye

Tiffany&Co./nun sinirh sayidaki bu muthis cat-eye
yorumu, her biri elle yerlestirilmis cicek motifle-
rini cagristiran 172 kristal ile sslenmis. Model,
altin aynali camlarla ustalikla tamamlanmis.

Tiffany’s Golden Cat-Eye

Tiffany&Co.’s  limited-edition cat-eye design is
adorned with 172 crystals, each of which reminiscent
of delicately placed floral motifs, and the model is
finely completed with gold mirrored lenses.
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Cartier’den
Asil Hatlar

Klasik C de Cartier motifli, dikdortgen formu cergevesiz yorumlayan
ve altin kaplamali metal saplarla tamamlanan glines gozligu, altin
ayna efektli dereceli gri camlariyla asaleti vadediyor.

Noble Lines by Cartier

Rimless with a classic C de Cartier motif in a rectangular silhouette, this
design is finished with golden metal temples and gradient grey lenses
with a golden mirror effect, promising pure nobility.

Jimmy Choo’dan
Minimalist Siklik

Jimmy Choo’nun bu sik, minimalist tasarimi goz aliyor. Gimis metal
cercgeve, koyu gri camlarla zamansiz bir ¢ekicilik yansitirken, elit ve bir
o kadar da trend bir gérinim olusturuyor.

Minimalist Elegance by Jimmy Choo

This sleek, minimalist design by Jimmy Choo catches the eye. The silver
metal frame paired with dark gray lenses reflects a timeless appeal,
creating a look that is both elite and effortlessly trendy.
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ALAIA

Gelisen sanati ve tarziyla diinya ¢apindaki pop ikonlari arasindaki
yerini saglamlastiran Miley Cyrus, Alaia imzali dikdortgen
formdaki siyah glines gozlugund, siyah timsah dokulu deri ceket
ve dogru mucevherlerle birleserek asaleti adeta gérindr kilmis.
Gozluk burada sadece tamamlayici degil; Miley’nin 6zglvenini ve
moda cesaretini ilan eden imza parcasi haline gelmis.

With her evolving artistry and style, Miley Cyrus has solidified
her place among global pop icons. Pairing her rectangular black
Alaia sunglasses with a black crocodile-textured leather jacket
and the right jewelry, she has made elegance almost tangible.
Miley’s sunglasses have become a signature piece that declares
her confidence and fearless approach to fashi

MILEY CYRUS

Roy b

Diinyaca unlii ingiliz Formula 1 vyariscilarindan Lewis
Hamilton sportif basarilarinin yanina giyim tarziyla da
dikkat ceken isimlerden. Lewis bu sik tarzini zamansiz
Ray-Ban glines gozllyle birlestirmis.

World-renowned Formula 1 driver Lewis Hamilton is as
well known for his fashion sense as he is for his sporting
achievements. He has completed this stylish look with
an iconic Ray-Ban sunglasses.

LEWIS HAMILTON

LOUIS VUITTON

Diinyaca Unli ve &dulll ydnetmen Ava
DuVernay katildigl bir etkinlikteki sofistike
stiliyle ylksek modayi harika bir sekilde
gdzler 6niine seriyor. Ava DuVernay'in
glines gozIUg( ise bir Louis Vuitton.

World-renowned and award-winning
director Ava DuVernay showcases high
fashion beautifully with her sophistica-
ted style at an event she attended. Her
sunglasses are by Louis Vuitton.

AVA DUVERNAY

BALENCIAGA

Victoria’s Secret meleklerinden  biri
olarak sohrete kavusan Giiney Afrikali
top model Candice Swanepoel, sportif
sokak stilini Balenciaga’nin siyah giines
gozluglyle tamamlamis.

South African top model Candice Swa-
nepoel, who rose to fame as one of the
Victoria’s Secret Angels, completed her
sporty street style with a chic black sung-
lasses by Balenciaga.

CANDICE SWANEPOEL

>

CHIARA FERRAGNI

Diinyaca Gnli italyan stil ikonlarindan
Chiara Ferragni sosyal medya hesabin-
da paylastigi bu fotografinda kendi mar-
kasi Chiara Ferragni Eyewear'den sik
cat-eye glines gozlUgu ile poz vermis.

World-renowned Italian style icon Chiara
Ferragni posed in this photo she shared
on her social media account wearing a
chic cat-eye pair of sunglasses from her
own brand, Chiara Ferragni Eyewear.

CHIARA FERRAGNI

EYEWEAR by DAVID BECKHAM

David Beckham yiiksek erkek modasi-
na yon veren goz alici tnlllerden. Za-
mansiz sikligini, kendi gozltik markasi
Eyewear by David Beckham’dan sectigi
glines gozliglyle tamamlamis.

David Beckham is one of the most stri-
king names shaping high-end fashion.
He completed his timeless elegance with
a pair of sunglasses from his own eyewe-
ar brand, Eyewear by David Beckham.

DAVID BECKHAM
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BOTTEGA VENETA

Dlnyaca Unli mazisyen ve stil ikonu olan ASAP Rocky katildigi
her etkinlikte g6z kamastiriyor. ASAP bu kez siyah deri takiminin
iddiasini Bottega Veneta glines gozliglyle taclandirmis. Yuvar-
lak hatli cerceveleri cesur detaylarla birleserek modern Itkstin
altini ciziyor. ASAP Rocky sokak stilinden sahneye uzanan tim

stillerini karakter beyani haline getiriyor.

World-renowned musician and style icon ASAP Rocky dazzles at
every event he attends with his unique glamour. This time, he
crowns the boldness of his black leather suit with Bottega Vene-
ta sunglasses. Rounded frames meet daring details, undersco-
ring modern luxury. From street style to stage, ASAP Rocky turns

every look into a statement of character.

ASAP ROCKY

VICTORIA BECKHAM

EYEWEAR

ikonik tasarimci Victoria Beckham Londra’da is go-
rismesine giderken paparazzilere yakalanmis. Slp-
hesiz glines gozliglu tercihi kendi markasi Victoria
Beckham’dan bir oversize.

Iconic designer Victoria Beckham was spotted by papa-
razzi on her way to a business meeting. Unsurprisingly,
her choice of sunglasses is an oversized pair from her
own brand, Victoria Beckham.

VICTORIA BECKHAM
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Dlnyaca Unlu Hollywood aktort Will Smith’in 27 yasindaki ve 19
Milyon Uzerinde takipgiye sahip rapci oglu Jaden Smith, grafiti
etkili gri-beyaz takimi, havali saglari ve parlak siyah Diesel glines
gozluguyle sokak modasina futuristik ve 6zgln bir yorum katmis.
Jaden, bu iddiali ve sportif kombinle siradanlig yok ederek
tarzinin merkezine gencligi ve asiligi yerlestiriyor.

Jaden Smith, the 27-year-old rapper son of world-famous
Hollywood actor Will Smith, adds a futuristic and original twist to
street fashion with his graffiti-inspired gray-and-white suit, stylish
hair, and sleek black Diesel sunglasses. With this bold and sporty
ensemble, Jaden eliminates all traces of the ordinary, placing youth
and rebelliousness at the core of his style.

JADEN SMITH

fa(mw%r«m—

Alman sosyal medya fenomeni, moda blog yazari ve gi-
risimci Leonie Hanne, bordo ve mor tonlarini harika bir
sekilde kombinledigi bu stilinde glines gozIUgl secimini
Salvatore Ferragamo’dan yapmis.

German social media influencer and fashion blogger
Leonie Hanne has chosen sunglasses for this look, in
which she flawlessly combines shades of burgundy and
purple.

LEONIE HANNE

RALPHLAUREN

Kariyerine gocuk oyuncu olarak bas-
layan 21 yasindaki ingiliz aktris Asha
Banks, maskilen izgilerdeki zarif ve
iyi diistintlmis kombinini, Polo Ralph
Lauren giines gozltiglyle tamamlamis.

The 21-year-old English actress Asha
Banks, who began her career as a
child actress, completed her elegantly
thought-out, masculine-inspired outfit
with Polo Ralph Lauren sunglasses.

ASHA BANKS

SAINT LAURENT

Hollywood'un en begenilen ve populer
geng aktrislerden olan Anya Taylor Joy,
ayni zamanda kendine 6zgl tarziyla da
dikkat cekiyor. Anya bu kez giines goz-
[Ug0 segimini Saint Laurent’den yapmis.

Anya Taylor-Joy, one of Hollywood’s
most admired and popular young
actresses, also stands out for her unique
sense of style. This time, she has chosen
her sunglasses from Saint Laurent.

ANYA TAYLOR JOY

CHANEL

Norveg kokenli Amerikali oyuncu ve

model Kristine Froseth &zellikle rol aldi-
81 Netflix dizileriyle diinya ¢apinda 6ne
ciktr. Guzel oyuncu bu karede Chanel
glines gozluglyle havali gériintyor.

Norwegian-American actress and model
Kristine Froseth has risen to global pro-
minence, especially through her roles in
Netflix series. In this shot, Kristine looks
effortlessly cool in Chanel sunglasses.

KRISTINE FROSETH

PHILIPP PLEIN

Yaz tatilini Turkiye'de gegiren ve tam
bir Istanbul tutkunu olan diinyaca tnli
Brezilyali aktris ve model Adriene Ga-
listeu, Philipp Plein'den sectigi glines
gozluglyle muhtesem gorindyor.

Brazilian actress and model Adriane
Galisteu, a true Istanbul enthusiast
spending her summer vacation in Tiir-
kiye last August, looks stunning in her
amazing sunglasses from Philipp Plein.

ADRIENE GALISTEU
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GIORGIO ARMANI

ikonik Squid Game TV dizisinin 2. Sezonunun son bolimiinde yer
alarak hayranlarini bir kez daha biyuleyen diinyaca Unli aktrist
Cate Blanchett, Giorgio Armani giines gozIligini muhtesem tasi-
yor. Alin metal cerceve ve avaitor form Cate Blanchett’in pastel
tonlu blazer ile sofistike bir goriinim yaratmis. Cate’in minima-

list ama etkili secimi zamansiz sikligin altini ciziyor.

World-renowned actress Cate Blanchett, who once again capti-
vated her fans with her appearance in the final episode of Squid
Game Season 2, wears her Giorgio Armani sunglasses to perfec-
tion. The gold metal frame and aviator shape create a sophistica-
ted look alongside her pastel-toned blazer. Cate’s minimalist yet

impactful choice underscores timeless elegance.

CATE BLANCHETT

TOMFORD

Grimmy lakapli ingiliz televizyoncu ve yazar Nick Grims-
haw kendi 6zgli modern ve sik stiliyle de dikkat ceken
figtirlerden. Nick Grimshaw’in glines gozIGgu tercihi ef-
sanevi bir Tom Ford.

Nick Grimshaw, the British broadcaster and author
nicknamed “Grimmy,” is also known for his distinctive
modern and stylish looks. Nick’s choice of sunglasses is a
legendary Tom Ford.

ROSIE HUNTINGTON
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GOrme Kaybina

Yol Acabilen
Uveitin

7 Kritik Belirtisi

Uveit, otoimmdin bir
hastalik olarak siniflandirilir,
yani viicudun kendine tepki
verdigi anlamina gelir.

Uveit son derece karmasik
bir hastaliktir ve her hastada
farkls bir seyir izleyebilir.

Uveit, gbziin orta tabakasi olan uvea’nin
iltihaplanmasidir ve gérme kaybina yol
acabilen ciddi bir géz hastaligidir. Iris,
siliyer cisim ve koroidi etkileyebilir. En
stk goriilen thrld on Gveittir (iritis) ve
belirtileri arasinda gbz agrisi, kizariklik,
bulanik gérme, 1sik hassasiyeti ve goz
bebegi sekil bozukluklari bulunur. Uve-
itin nedenleri enfeksiyonlar (virlsler,
bakteriler, parazitler), otoimmin has-
taliklar ve travmalar olabilir. Tani, gbz
muayenesi ve uygun laboratuvar testleri
ile konur. Tedavide genellikle kortikoste-
roidler ve bagisiklik sistemini dlzenleyici
ilaglar kullanilir. Uveit, géziin orta taba-
kasi olan uvea’nin iltihaplanmasiyla orta-
ya gikan ciddi bir gz hastaligidir. Uvea;
iris (gdziin renkli kismi), siliyer cisim
(mercegin odaklanmasina yardimci yapi)
ve koroidden (gdziin besleyici damar
tabakasi) olusur. Uveit, acil miidahale
gerektiren, hizla kotilesebilen ve teda-
vi edilmezse kalici gérme kaybina yol
acabilen bir tablodur. Memorial Kayseri
Hastanesi G6z Hastaliklar Bolimi’'nden
Prof. Dr. Mustafa Atas, lveit hastaliginin
erken teshisi ve giincel tedavi yaklagim-
lart hakkinda 6nemli bilgiler paylasiyor.

/ KEY SYMPTOMS
OF UVEITIS THAT
MAY CAUSE
VISION LOSS

Uveitis is classified as an
autoimmune disease, meaning
the body reacts against

itself. It is an extremely
complex condition and can
progress differently

in every patient.

Uveitis is the inflammation of the
uvea and /s a serious eye disease
that can cause vision /loss. It may
affect the iris, the ciliary body, and
the choroid. The most common
form is anterior uveitis (iritis), with
symptoms including eye pain, redness,
blurred vision, light sensitivity, and
changes in pupil shape. Causes of
uveitis can include infections such
as viruses, bacteria, and parasites,
autoimmune diseases, or trauma.
Diagnosis is made through an eye
exam and appropriate laboratory
tests. Treatment generally involves
corticosteroids and medications that
regulate the immune system. Uveitis
/s a condition that requires urgent
medical attention, can worsen rapidly,
and may result in permanent vision
loss if left untreated. The uvea (the
middle layer of the eye) consists of
the iris (the colored part of the eye),
the ciliary body (which helps the lens
focus), and the choroid (the vascular
layer that nourishes the eye). Prof. Dr.
Mustafa Atas from the Department of
Ophthalmology at Memorial Kayseri
Hospital shares important insights
on the early diagnosis and current

treatment approaches of uveitis.

Uveitin Epidemiyolojisi ve

Risk Faktorleri

Her yil diinya genelinde yaklasik 4 mil-
yon yeni Qveit vakasi bildirilmektedir.
Turkiye'de de yetiskin niifus arasinda
yaygin gorilmekle beraber, 6zellikle 20-
60 yas araliginda daha sik rastlanir. ABD
verilerine gore, her yil yaklasik 30.000
kisi Gveite bagli gérme kaybi yasamakta-
dir. Uveit, tek veya cift gdzde goriilebi-
lir, cocuklarda daha az yaygin olmasina
ragmen vakalarin %2 ila %20’sini olus-
turur. Yas ilerledikge Uveit gelisme riski
artmakla birlikte, bagisiklik sistemi ile
ilgili hastaliklar ve enfeksiyonlar da Gveit
gelisimde &nemli rol oynamaktadir.

Uveitin Anatomik
Siniflandirmasi ve Klinik Onemi
Uveitin tani ve tedavi stirecinde, iltihabin
g6zlin hangi béliminde oldugunun be-
lirlenmesi kritik 6nem tasir:

» On Uveit (iritis): Gozin 6n kismini
(iris ve siliyer cisim) etkiler. En yaygin
Uveit taradr.

« Ara Uveit: Retina ve mercegin arkasin-
daki vitreus jeli etkilenir.

e Posterior Uveit: Retina veya koroid
tabakasinda iltihaplanma goralir.

e Paniiveit: Uveanin tim katmanlari et-
kilenir; en ciddi formudur.

EYE DOCTOR | 135 |

Epidemiology and

Risk Factors of Uveitis

Each year, about 4 million new cases
of uveitis are reported worldwide. In
Turkey, it is commonly seen among
adults, particularly between the ages
of 20 and 60. According to data from
the United States, around 30,000
people lose their vision due to uveitis
annually. Uveitis may occur in one or
both eyes. It is less common in children
but still accounts for 2 to 20 percent
of cases. While the risk of developing
uveitis increases with age, autoimmune
conditions and infections play an

important role in its occurrence.

Anatomical Classification and
Clinical Significance

During  diagnosis and  treatment,
identifying the part of the eye affected
by the inflammation is crucial:

e Anterior Uveitis (Iritis): Affects the
front part of the eye. It is the most
common type.

e Intermediate Uveitis: The retina and
the vitreous gel behind the lens are
affected.

e Posterior Uveitis: Inflammation occurs
in the retina or choroid.

e Panuveitis: All layers of the uvea are
affected; this is the most severe form.
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Uveitin 7 Kritik Belirtisi

Uveitin erken belirtilerini tanimak, gor-
me kaybini 6nlemede hayati 6nem tasir.
Prof. Dr. Mustafa Atas'in belirttigi (izere,
ozellikle 6n Gveitte gorilen temel belir-
tiler sunlardir:

1. Goz Agnisi: Ozellikle goz hareket
ettirildiginde artan, derin ve strekli agri.

2. Kizariklik: Gozde belirgin kizariklik
ve damarlanma.

3. Bulanik Gorme: Gorme alaninda
netlik azalmasi.

4. Isik Hassasiyeti (Fotofobi): Parlak isik-
lara karsi asiri duyarlilik ve rahatsizlik hissi.

5. Konjonktivada Sislik: Goziin beyaz
kismini ve gbz kapaklarinin i¢ ylzeyini
kaplayan zarin (konjonktiva) sismesi.

6. Goz Bebegi Seklinin Degismesi:
G0z bebeginde diizensizlesme veya nor-
mal yuvarlak seklin bozulmast.

7. Hipopiyon: Goziin 6n kisminda, alt
tarafta, iltihabi hicrelerin olusturdugu
beyaz sivi birikimi.

Uveitin Nedenleri ve
Tani Yontemleri

Uveit, enfeksiyon kaynakli olabilecegi
gibi, otoimmiin ve sistemik hastaliklarin
bir belirtisi olarak da gelisebilir. Hasta-
larin %50-70’inde kesin neden buluna-
mamakla birlikte, baslica nedenler sun-
lardir:

* Enfeksiyonlar: Herpes simpleks

viristi  (HSV), varisella-zoster virii-
si, sitomegaloviris, sifiliz, tlberkiloz,
kandidiyaz, toksoplazmoz gibi mikroor-

ganizmalar.

« Sistemik Hastaliklar: Behget hastali-
g1, romatoid artrit, sarkoidoz gibi otoim-
min rahatsizliklar.

e Yaralanmalar ve Travmalar: Gozde
dogrudan veya dolayli hasar.

« ilag Reaksiyonlari: Bazi ilaglarin yan
etkisi olarak gelisebilir. Tani icin detayli
gbz muayenesi, optik koherens tomog-
rafi (OCT), gbz ici basing olgimi ve
gerektiginde kan testleri, radyolojik tet-
kikler yapilmaktadir.

7 Critical Symptoms of Uveitis

Recognizing the early symptoms of
uveitis is vital for preventing vision /oss.
According to Prof Dr. Mustafa Atas,
especially in anterior uveitis, the main
symptoms are:

1. Eye Pain: Deep and persistent pain
that worsens when moving the eye.

2. Redness: Noticeable redness and

increased blood vessels in the eye.

3. Blurred Vision: Loss of clarity in the
visual field.

4. Light Sensitivity (Photophobia):
Discomfort and heightened sensitivity to
bright light.

5. Conjunctival Swelling: Swelling of the
membrane covering the white of the eye
and inner eyelids.

6. Pupil Shape Changes: Irregularity or
distortion of the normal round shape of
the pupil.

7. Hypopyon: Accumulation of white
inflammatory fluid at the bottom of the
anterior chamber of the eye.

Causes and
Diagnosis of Uveitis

Uveitis may be caused by infection
or may develop as a symptom of
autoimmune and systemic diseases.
Although the exact cause cannot be
found in 50-70% of patients, the main
causes are as follows:

e /nfections: Herpessimplexvirus, varicella
zoster virus, cytomegalovirus, syphilis,
tuberculosis, candidiasis, toxoplasmosis,

and other microorganisms.

e Systemic Diseases: Autoimmune
disorders such as Behget’s disease,
rheumatoid arthritis, and sarcoidosis.

e /njuries and Trauma: Direct or indirect
damage to the eye.

e Drug Reactions: Side effects of certain
medications. For diagnosis, detailed
eye examination, optical coherence
tomography (OCT), intraocular pressure
measurement, and when necessary,

blood tests and imaging are performed.

Giincel Tedavi Yaklagimlari

Uveit tedavisinde temel amag, iltihabi
kontrol altina alarak gérme kaybini 6n-
lemektir. Tedavi, hastaligin tipi, yeri ve
siddetine gore degisir:

« Steroidler: En yaygin kullanilan tedavi
yontemi olup; gbéz damlasi, enjeksiyon
veya sistemik tablet formunda uygulanir.

+ immiinsiipresif ilaglar: Kronik ve
siddetli vakalarda antimetabolitler ve
biyolojik ajanlar tercih edilir.

 Enfeksiyona Bagh Uveitlerde: Et-
ken mikroba yonelik antiviral, antibakte-
rivel veya antifungal tedaviler uygulanir.

* Agr ve Isik Hassasiyetinin Azaltil-
masi: Yardimci tedavilerle semptomlar
kontrol altina alinir.

Current Treatment Approaches
The main goal in treating uveitis is to
control inflammation and prevent vision
loss. Treatment depends on the type,
location, and severity of the condition.

e Steroids: The most commonly used
treatment, administered as eye drops,
injections, or oral tablets.

e /mmunosuppressive Drugs: /n chronic
and severe cases, antimetabolites and
biological agents such as anti TNF drugs
are preferred.

e Infectious Uveitis: Treated with antiviral,
antibacterial, or antifungal therapies
targeting the causative organism.

e Reduction of Pain and Light
Sensitivity: Symptoms are controlled
with adjunctive therapies.
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LACIVERT OPTIK

MORE THAN A STORE, WITH A BRANDING VISION...

“Uzun suredir ziyaretcilerinden oldugum
Silmo Istanbul Optik Fuarinin 12. yilinda da
profesyonel ve muhtesem bir atmosferde

gerceklesecegini gormek beni sasirtmayacak.”

“As someone who has been attending Silmo
Istanbul for many years, it won’t surprise me at all
to see the 12th edition once again organized with
professionalism and an exceptional atmosphere.”

Merhaba Ozan Bey. Okurlarimiz icin ken-
dinizi biraz tanitarak, sektordeki kariye-
rinizin nasil basladigini paylasir misiniz?

Merhaba, ben Ozan Calay. 1998 yili is-
tanbul dogumluyum. Meslege ilk adi-
mimi 2015 yilinda lise egitimimi yarida
birakip, bir optik magazada c¢alismaya
baslayarak attim. Optik sektoriine olan
ilgim g¢iraklk ve kalfalik yaptigim gilinler-
den itibaren sekillenmeye basladi. 2021
yilina kadar sektorde kokli bir marka
haline gelmis olan bir optik magazada
calistim. Bir yandan da yarida biraktigim
egitim hayatima devam ettim. 2021’de
askerlik vazifesi sebebiyle isimden ayril-
dim ve askerligi tamamladiktan hemen
sonra kendi magazami agmak igin ¢a-
lismalara basladim. 2022 yilinin Nisan
ayinda kendi markam Lacivert Optik &
Lens® sirketini kurdum. Ayni yilin Hazi-
ran ayinda istanbul’'daki ilk magazami
actim. O tarihten glinimuze 3 yili agkin
stredir Lacivert Optik & Lens® gatisi al-
tinda meslegimi icra etmekteyim.

Hello Mr. Calay. Could you briefly
introduce yourself and tell us how your
career in the optical industry started?
Hello, I’'m Ozan Calay. | was born in
Istanbul in 1998. | took my first step into
the profession in 2015, when | left high
school and began working at an optical
store. My interest in the optical field
started to take shape during those early
days of apprenticeship and journeyman
training. Until 2021, | worked at an
optical store that had become a well-
established brand in the sector. During
that time, | also resumed my education,
which | had previously left unfinished.
In 2021, | left my job to complete my
mandatory military service, and right
after returning, | began working on
opening my own store. In April 2022,
| founded my brand, Lacivert Optik &
Lens® and opened my first store in
Istanbul that June. For over three years
now, | have been proudly working under
the Lacivert Optik & Lens® name.

Optik sektdriinde geng bir girisimcisi-
niz. Lacivert Optik hangi motivasyonla
dogdu, temel hedefleriniz nelerdir?

Lacivert Optik & Lens®’i kurarken mo-
tivasyonum sektore layigiyla hizmet
etme istegimin glcinden beslendi.
istanbul’da herkes tarafindan ulasila-
bilir ve guvenilir bir yerli optik markaya
dontsmek temel hedefimdir. Bu hedefi-
miz i¢in muUsterilerimizin gliveni ve mem-
nuniyetini rehber olarak goriip hizmet
standartlarimizin siirekli Gzerine ¢ikma
gayretindeyiz. Sektérel anlamda biyi-
me, genisleme ve gelisime agik bir bakis
agisina sahip oldugumdan, istanbul’da
herkesin kolayca ulasabilecegi lokasyon-
larda magaza sayimizi artirmayi planli-
yorum. Ancak blylimenin, basta yiksek
kalite standartlarini koruma amaciyla
kontrollii gerceklesmesi taraftariyim.
Tim hedeflerimize ulasmak igcin %100
misteri memnuniyetini esas alarak her
yeni giin ayni kararlilik ve motivasyonla
¢alismaya devam ediyoruz.

As a young entrepreneur in the optical
sector, what inspired the birth of Lacivert
Optik, and what are your core goals?
The motivation behind establishing
Lacivert Optik & Lens® came from a
deep desire to serve the industry with
integrity and excellence. My primary
goal is to become a trustworthy and
accessible local optical brand recognized
throughout Istanbul. To reach this
goal, we treat customer trust and
satisfaction as our guiding principles,
and we consistently aim to raise our
standards of service. With a mindset
that embraces growth, expansion and
innovation, | plan to open more stores in
convenient, high-accessibility locations
across Istanbul. However, | believe in
growing in a controlled and thoughtful
way, with a clear focus on maintaining
high quality standards. Each day, we
work with the same level of dedication
and motivation, always prioritizing
100% customer satisfaction.
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Magazanizda en cok tercih edilen optik
ve glines gozIigli markalari hangileri?
Bu markalarin tercih edilmesinde sizce
hangi faktorler etkili?

Magazamizda bulundurdugumuz marka-
lar genelde gozlik kullanicilari tarafindan
kullanicilarin glivenini ve begenisi kazan-
mis kokll ve bilinirligi yliksek markalardan
olusmaktadir. En ¢ok tercih edilen markalar
genelde her sektérde ¢ok populer olan ge-
nel kullanici kitlesinin begenisini kazanmis
diinya markalaridir. Magazamizda diinya
markalarina yer verdigimiz gibi bazi butik
ve el yapimi markalara da yer verip kulla-
nicilarimizin begenisine sunmaktayiz. Son
yillarda butik ve el yapimi markalardaki ta-
sarimlara da kullanicilarin ilgisinin giderek
artmakta oldugunu belirtmek isterim. Bu
artan ilgi agikcasi bizleri de olduk¢a mem-
nun etmektedir. Clnkd birbirinden farkh
tasarimlara ve yenilik¢i Uritinlere yonelik
talep artisinin sektériimiize canlilik ve renk
kattigini diistiniiyorum. Bundan dolayi ku-
rulusumuzdan itibaren strekli olarak kulla-
nicilarin ilgisini ve ihtiyaglarini karsilayacak
tasarim markalarina ve koleksiyonlarina da
magazamizda yer vermekteyiz.

Which optical and sunglasses brands
are the most popular in your store? In
your view, what influences customer
preference?

The brands we carry in our store are
primarily those that have gained consumer
trust and built a strong reputation over
time. The most preferred ones tend to
be internationally known names with
broad appeal. In addition to these global
brands, we also offer select boutique and
handcrafted labels to our customers. |'ve
noticed growing interest in unique and
handcrafted designs in recent years, and we
are truly happy to see that shift. We believe
that demand for fresh styles and innovative
products brings vitality and diversity to the
industry. That’s why from the very beginning,
we’ve made it a priority to include design-
focused collections that capture customer
interest and meet their evolving needs.
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Magazanizda liriin gesitliligi sunmanin
satislariniza ve miisteri memnuniyetine
katkilar nelerdir?

Her segmentten lrline yer vermenin one-
mine inaniyor ve Lacivert Optik’te bu ce-
sitlilige en ylksek seviyede 6zen gosteri-
yoruz. Gozluk kullanicilarimiza genis Griin
cesitliligi sunmak icin magazamizda farkli
ozelliklere ve fiyat araliklarina sahip driin
segmentlerini bir arada bulunduruyoruz.
Birbirinden farkli Griin segmentlerini bir
arada bulundurmamizin goézlik kullanici-
larina Grlin segme konusunda blytk bir
kolaylik sagladigini ve memnuniyetlerini
artirdigini gériyoruz.

How does offering a wide product
variety impact your sales and customer
satisfaction?

We strongly believe in the importance of
offering products across all segments,
and at Lacivert Optik, we put great care
into maintaining this variety. To provide
our customers with a diverse selection,
we make sure to stock products with
different features and price points. This
wide assortment gives customers greater
flexibility in choosing the right eyewear
for their needs, and we see firsthand how

it contributes to both satisfaction and

convenience.

Satis sonrasi sundugunuz hizmetlerden

bahseder misiniz? Miisteri sadakati ka-
zanmak icin nasil bir yol izliyorsunuz?

Satis esnasi kadar satis sonrasi da hizmet
kalitesini yliksek tutmanin sart olduguna
inaniyor ve bu sebeple satis sonrasi icin
ayri bir hassasiyet gosteriyoruz. Gozliik
kullanicilarinin satis sonrasi ihtiya¢ du-
yacagi hizmetleri onlari yormadan, kolay
ve hizli bir sekilde tamamlamak masteri
sadakatimizi ciddi oranda artirmaktadir.
Satis sonrasinda dogabilecek tamir, de-
gisim, ayar, bakim ve yedek par¢a gibi
tim hizmetleri gozliik kullanicilarimiza
memnuniyetle sunuyoruz. Hizmet stan-
dartlarimizi satisin her asamasinda yuk-
sek tutmamiz sayesinde gozliik kullanici-
larimizin memnuniyetini ve mutlulugunu
sagliyor olmamiz, her yeni glin ayni ka-
rarlilik ve motivasyonla ¢alisiyor olusu-
muzun da temel kaynagidir.

Could you tell us about your after-sales
services? What approach do you take to
build customer loyalty?

We believe that maintaining high service
quality is just as important after the
sale as it is during. That’s why we place
extra care on after-sales service. Helping
customers with their post-purchase needs
in a fast and hassle-free way has greatly
contributed to building loyalty. We’re
happy to offer assistance with repairs,
adjustments, replacements, maintenance,
and spare parts—whatever is needed.
Keeping our service standards high at
every step ensures that our customers
leave happy, and their satisfaction is what

fuels our daily commitment to the job.

Cadde magazasi mi yoksa AVM icinde
yer almak mi? Lacivert Optik olarak si-

zin tercihiniz ne yonde?

Optik magaza sahipleri olarak gozlik ti-
keticilerinin nasil ve neden alisveris yap-
tiklarini daha iyi analiz etmemiz gerekti-
gine inaniyorum. Magaza lokasyonunun
hedeflenen misteri kitlesine gore segcil-
mesi gerektigini distiniyorum. Ulasilabi-
lirlik, mUsteri trafigi gibi bircok etkeni de
hesaplamak gerekmektedir. Bu sebeple
bazi lokasyonlarda cadde magazacihg
daha avantajliyken, bazi lokasyonlarda ise
AVM magazalari daha avantajli konuma
sahip olabilir. Fakat glinlim{izde genel ola-
rak AVM ici zincir magazalarin geleneksel
gozllkellukten biraz uzaklastigini gézlem-
liyorum. Tim bu bahsettiklerim dogrultu-
sunda Lacivert Optik’i bir cadde magazasi
olarak agmayi tercih ettim.

A street store or being located in a
shopping mall? What is your preference
as Lacivert Optik?

| believe that as optical store owners, we
need to better understand how and why
consumers shop for eyewear. Choosing
a store location should align with your
target customer base. Accessibility,
foot traffic and various local factors all
need to be considered. In some areas, a
street-level store offers an advantage,
while in others, being inside a mall
might be more beneficial. However, I've
noticed that chain stores within malls
have moved somewhat away from
traditional opticianry. Based on all these
considerations, | chose to launch Lacivert

Optik as a street-front store.

Uriinlerinizle ilgili fiyatlandirma dnceligi-
niz nedir? Bu anlamda diger magazalarla
aranizda nasil bir denge kuruyorsunuz?
Optik perakendecilikteki yogun fiyat re-
kabetine ragmen c¢alistgimiz markalarin
belirlemis oldugu ve tavsiye edilen satis
fiyatlarini uygulayarak bir denge kurmaya
calisiyoruz. Uriinlerin degerinin (izerinde
ya da degerinin altinda satilmasinin sek-
toriimiize zarar verecegini ve fiyat istik-
rarsizligl yaratacagini disiniyorum.

Uluslararasi optik fuarlarini ve sektorel
gelismeleri takip ediyor musunuz?

Sektorel gelismeleri takip etmeden buy-
ylp, ilerleyebilecegimizi dlislinmiyorum.
Bu sebeple uluslararasi optik fuarlarinin
ve oftalmolojik organizasyonlarin sekto-
rel gelisim icin blylk 6nem tasidiklarina
inaniyorum. Bu kapsamda fuarcilikta diji-
tal mecralarin artmasindan da son derece
memnunuz. Ornegin italya’da yapilan bir
gozluk fuarini gerek yapilan paylasim-
lar gerek dijital mecralarda agilan canh
yayinlar sayesinde yakindan takip etme
firsati buluyoruz. Ayni sekilde Avrupa ve
Asya’da da yapilan oftalmolojik organizas-
yonlardan da dijital mecralarda paylasilan
makaleler ve gorsel sunumlar sayesinde
haberdar olup, takip edebiliyoruz.

Oniimiizdeki Kasim 12.si gerceklesecek
Silmo istanbul Optik Fuarinin gelisimi
ve sektore katkilari hakkinda diistince-
leriniz nelerdir?

Uzun slredir ziyaretgilerinden oldugum
Silmo istanbul Optik Fuarinin 12. yilin-
da da profesyonel ve muhtesem bir at-
mosferde gerceklesecegini gormek beni
sasirtmayacak. Her yil oldugu gibi 11.
Silmo istanbul’a da katilim orani oldukga
yiiksekti. Silmo istanbul Optik Fuarinin
sektorlimiiz agisindan blylik énem tasi-
digini ve her yeni yil daha da gelisen ¢ok
kapsamli bir organizasyon oldugunu di-
sinidyorum. Meslektaslarim ile ayni ¢ati
altinda bulusmak; onlarin da benim gibi
Silmo istanbul’a olan ilgisini ve destegini
gbrmek beni ayrica memnun etmektedir.
Yerli ve yabanci bircok meslektasimla bir
sonraki Silmo istanbul Optik Fuarinda ye-
niden bulusmak igin sabirsizlaniyorum.

What is your pricing strategy for your
products, and how do you maintain
balance with other retailers?

To navigate the intense price competition
in optical retail, we try to follow the
recommended pricing set by the brands
we work with. Selling items well above
or below their true value can harm the
industry and lead to price instability. We
aim to keep a fair balance by adhering to

consistent and responsible pricing.

Do you follow international optical fairs
and industry trends?

I don’t believe it’s possible to grow or
move forward without staying up to
date on industry trends. That’s why
I think international optical fairs and
ophthalmology events play a critical role
in professional development. | also really
appreciate how the digital expansion
of trade shows has made participation
much more accessible. For example,
even if | can’t attend an eyewear fair
in Italy in person, | can follow it closely
through online updates and livestreams.
The same goes for ophthalmology events
held in Europe and Asia—I can stay

informed through digital articles and

visual presentations.
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What are your thoughts on the growth
and contribution of Silmo Istanbul
Optical Fair, which will be held for the
12th time this November?

As someone who has been attending
Silmo Istanbul Optical Fair for many
years, it won’t surprise me at all to see
the 12th edition once again organized
with professionalism and an exceptional
atmosphere. Aswitheveryyear, attendance
was high at 11th edition. | believe Silmo
Istanbul Optical Fair is extremely valuable
for our industry and continues to grow
into @ more comprehensive event each
year. Being under the same roof with
my colleagues and seeing their shared
interest and support for Silmo Istanbul
is something | deeply appreciate. | look
forward to reconnecting with many local
and international colleagues at the next

Silmo Istanbul.

Bu keyifli roportaj icin tesekkiir ederiz.
Son olarak dergimiz 4 your eyes ilgili
gorislerinizi paylasabilir misiniz?
Lacivert Optik olarak derginizde yer verdi-
giniz icin biz tesekkiir ederiz. Sektorel tim
haberleri, yenilikleri, trendleri, yeni mar-
ka ve tasarimlari titizlikle isleyen bir dergi
4 your eyes. Dijital olarak yayinlanmasini
diinya genelinde herkesin kolayca erisim
saglamasi agisindan ¢ok kiymetli bulu-
yorum. Derginizde emegi gegen herkese
tek tek tesekkir ediyorum. Sektorimuizi
mercek altina alacaginiz yeniliklerle dolu
nice saylilariniz olsun.

Thank you for this wonderful interview.
Lastly, could you share your thoughts
about our magazine, 4 your eyes?

Thank you for featuring Lacivert Optik
in your magazine. 4 your eyes offers
thorough and thoughtful coverage
of everything from sector news and
innovations to trends, new brands and
eyewear design. | find the digital format
especially valuable, as it allows for easy
access from anywhere in the world.
My heartfelt thanks go out to everyone
involved in creating the magazine.
Wishing you continued success and many

exciting issues to come.
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DOGANINSESSIZMUCIZELERI
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10 KANYONL

YUksek daglarin arasindan
akan nehirlerin milyonlarca
yil suren asindirmalarla
oydugu kanyonlar,Turkiye'nin
dogal mirasinin en etkileyici
parcalarindan biri...

Binlerce yil boyunca riizgarin, suyun ve
zamanin sekillendirdigi derin vadiler...
Doganin hem gorkemli hem huzurlu yi-
zUnl gosteren dogal harikalar... Turkiye,
sadece tarihi ve kilturel zenginlikleriyle
degil, ayni zamanda biyiileyici dogal ya-
pilariyla da gorenleri kendine hayran bira-
kiyor. Kimi vahsi, kimi huzurlu, kimi tarih?
dokusuyla biyileyici. Bu egsiz cografyada,
her biri kendi hikayesine sahip kanyon-
lar, doga tutkunlarini maceraya cgagiriyor.
Turkiye’nin dort bir yanina dagilmis, goreni

hayran birakan 10 biytleyici Kanyon!

SILENT
MIRACLES
OF NATURE

THE 10 MOST

BEAUTIFUL
CANYONS
OF TURKEY

Carved by rivers flowing
between high mountains
through millions of years of
erosion, canyons are among
the most striking parts of
Turkey's natural heritage...

Deep valleys shaped for thousands of
years by wind, water, and time... Natural
wonders that reveal both the majestic
and tranquil face of nature... Turkey
fascinates not only with its historical
and cultural wealth but also with its
enchanting natural formations. Some
are wild, some serene, some captivating
with their historic texture. In this unique
geography, each canyon has its own
story, calling nature lovers to adventure.
Spread across the whole country, here

are 10 breathtaking canyons of Turkey!
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1. Saklikent Kanyonu Canyon
Mugla/Antalya

Turkiye’'nin en UnlU ve en ¢ok ziyaret edilen
kanyonlarindan biri olan Saklikent, Toros
Daglar’'nin eteklerinde, Fethiye yakinlarinda
yer alir. Yaklasik 18 kilometre uzunlugundaki
bu devasa kanyon, yaz sicaginda bile serin
kalan buz gibi sulariyla serin bir kagis nokta-
sidir. Macera dolu yUrtyudsler ve su igindeki
gecisler unutulmaz bir deneyim sunar.

One of the most famous and most visited
canyons, Saklikent lies at the foothills of the
Taurus Mountains near Fethiye. Stretching
forabout 18 kilometers, this massive canyon
is a refreshing escape with its icy waters that
remain cool even in the heat of summer. Ad-
venture filled walks and passages through

water offer an unforgettable experience.

2. Valla Kanyonu Canyon
Kastamonu

Kastamonu’nun Pinarbasi ilgesinde yer
alan Valla Kanyonu, Turkiye'nin en derin
ve en zor kanyonlarindan biridir. 1000
metrelik ucurum duvarlariyla cevrili
bu kanyon, yalnizca profesyonel reh-
berlerle ve hazirlikli doga sporculariyla
gecilebilir. Zorlugu kadar manzarasi da
blydleyicidir.

Located in the Pinarbasi district of Kasta-
monu, Valla Canyon is one of the deepest
and most challenging in Turkey. Surroun-
ded by cliffs reaching 1000 meters, this
canyon can only be traversed with pro-
fessional guides and well prepared ad-
venturers. It is as captivating for its views

as it is demanding.

3. Képrult Kanyon Canyon
Antalya

Antalya’nin Manavgat ilgesinde yer alan
Koprilu Kanyon, hem doga severler hem
de rafting tutkunlari igin vazgecilmez bir
adres. 14 kilometrelik uzunluga sahip bu
kanyon, Képricay Nehri boyunca uzanir ve
bolgedeki antik kalintilarla da tarih merak-
hlarini cezbeder.

Situated in the Manavgat district of Antal-
ya, Képrtlii Canyon is a must visit for both
nature lovers and rafting enthusiasts.
With a length of 14 kilometers, it stretc-
hes along the Képrtigcay River and also att-
racts history enthusiasts with the ancient
ruins in the area.

4. lhlara Vadisi Valley
Aksaray

Kapadokya bolgesinde yer alan Ihlara Va-
disi, kanyon formunda olup, mistik atmos-
feriyle 6n plana c¢ikar. Melendiz Cayr'nin
sekillendirdigi bu 14 kilometrelik vadi bo-
yunca yurirken, kaya igine oyulmus kilise-
ler ve fresklerle karsilasmak mumkdnddr.
Hem doga hem de tarih bir arada!

Located in the Cappadocia region, lhlara
Valley takes canyon form and stands out
with its mystical atmosphere. Shaped by
the Melendiz Stream, the 14 kilometer
long valley is dotted with rock carved
churches and frescoes. Ihlara Valley offers
both nature and history together.

5. Horma Kanyonu Canyon
Kastamonu

Kire Daglari Milli Parki igcinde yer alan
Horma Kanyonu, ahsap yurayds yollari sa-
yesinde dogaya zarar vermeden kesfedile-
bilen nadide alanlardan biri. Ilica Selalesi
ile birlesen bu kanyon, hem kolay ulasimi
hem de muhtesem gorintislyle ailece
gezilebilecek bir rota sunar.

Inside the Kiire Mountains National Park,
Horma Canyon is one of the rare areas
that can be explored without harming
nature thanks to its wooden walkways.
It joins with the Ilica Waterfall and, with
its easy access and stunning scenery, pre-
sents a route perfect for family trips.

6. Sahinkaya
Kanyonu Canyon- Samsun

Altinkaya Baraji’nin olusturdugu golet tze-
rinde yer alan Sahinkaya Kanyonu, tekne
turlariyla gezilebilen nadir kanyonlardan
biridir. Turkiye’nin ikinci en blyuk su kan-
yonu olan Sahinkaya, dik kayaliklari ve sa-
kin su ylzeyiyle gorsel bir solen sunar.

Formed by the Altinkaya Dam reservoir,
Sahinkaya Canyon is one of the rare can-
yons that can be discovered by boat tours.
As the second largest water canyon in Tur-
key, it offers a visual feast with its steep

cliffs and calm water surface.

7. Kapikaya
Kanyonu Canyon- Adana

Adana’nin Karaisali ilgesinde yer alan Kapi-
kaya Kanyonu, hem ylrtyUs hem de kamp
severler icin ideal bir noktadir. Yamaglarda-
ki yUrtyus parkuru ve dogal kaya olusum-
lariyla dikkat ceker. Ayni zamanda fotograf
tutkunlariigin blyuleyici kareler sunar.

Located in the Karaisali district of Adana,
Kapikaya Canyon is an ideal spot for both
hiking and camping enthusiasts. Its trail
along the slopes and unique rock forma-
tions stand out, while photography lovers
can capture enchanting scenes.

8. Cehennem Deresi
Kanyonu Canyon- Artvin

Adini UrkGttcd derinliginden alan Cehen-
nem Deresi Kanyonu, Artvin’in Ardanug il-
cesinde bulunur. Karadeniz’in yesil cenneti
icinde gizlenmis bu kanyon, dik kayaliklar
ve dar gecitleriyle oldukgca etkileyicidir.

Named after its daunting depth, Cehennem
Deresi Canyon lies in the Ardanug district of
Artvin. Hidden within the green paradise of
the Black Sea region, this canyon impresses

with its steep cliffs and narrow passages.
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9. Erzincan Karanlk
Kanyon Canyon- Erzincan

Dinyanin en derin ikinci kanyonu olarak
bilinen Karanlik Kanyon, rafting ve kaya
tirmanisi icin oldukca elverigli. Munzur
Daglari'nin eteklerinde yer alir ve Firat
Nehri’nin Karasu kolu tarafindan sekillen-
dirilmistir. Adrenalin tutkunlari icin gercek
bir meydan okuma!

Known as the second deepest canyon in
the world, Karanlik Canyon is highly sui-
table for rafting and rock climbing. Loca-
ted at the foothills of the Munzur Moun-
tains, it was shaped by the Karasu branch
of the Euphrates River. It is a true challen-
ge for adrenaline seekers.

10. Arapapisti
Kanyonu Canyon — Aydin

Aydin sinirlarinda, Akcay Uzerinde yer alan
Arapapisti Kanyonu, dogal glizelligi kadar
mitolojik hikayeleriyle de dikkat ¢eker. Tek-
ne turlariyla kesfedilen bu kanyon, yesil ile
mavinin kusursuz uyumunu sunar. Tarihi
kalintilar ve magaralar da cabasi!

Situated on the Akgay River within
Aydin, this canyon attracts attention
not only with its natural beauty but also
with its mythological tales. Discovered
through boat tours, it presents a
flawless harmony of green and blue.
Ancient ruins and caves further enrich

the experience.
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GUCUN ZARAFETLE BULUSTUGU NOKTA

Volkswagen Tayron
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Sehir icindeki zarif durusunu uzun yolda

Transforming its elegant presence in the city into
kendinden emin bir gtice doénustiren Volkswagen confident power on the open road, the Volkswagen

Tayron, SUV segmentinde ezberleri bozuyor. Tayron redefines expectations in the SUV segment.

Surlictsiine konforlu, givenli ve stil
sahibi bir deneyim sunuyor. Keskin
ama sade gizgilere sahip dis tasarimi,
Tayron’un hem gigli hem rafine karak-
terini yansitiyor. Genis on 1zgara, dina-
mik LED farlar ve dengeli gévde oranlari
sayesinde, ilk bakista kendine hayran
birakan bir siluete sahip. Sehir trafigin-
de prestijli bir durus, dogayla i¢ ice rota-
larda ise cesur bir karakter sergiliyor. ic
mekanda Volkswagen kalitesine yakisir

Its sharp yet simple exterior lines reflect the
Tayron’s character that is both strong and
refined. With a wide front grille, dynamic LED
headlights, and balanced body proportions,
it boasts a silhouette that captivates at first
glance. It commands prestige in urban traffic
while revealing a bold personality on routes
immersed in nature. Inside, simplicity and

premium comfort true to Volkswagen

bir sadelik ve Ust diizey konfor sizi kar-
siliyor. Dijital gosterge paneli, 12.3 inglik
dokunmatik multimedya ekrani ve ergo-
nomik detaylar teknolojiyi zarif bir su-
numla dnlinlize seriyor. Genis i¢ hacmiy-
le yolculara ferah bir atmosfer sunarken;
panoramik cam tavan ve kaliteli malze-
meleri bu atmosferi Iiksle tamamliyor.
Tayron, 2.0 litrelik TSI benzinli motor se-
cenegiyle 220 beygir glice kadar ulasa-
biliyor. 7 ileri DSG otomatik sanziman ile

instrument cluster, 12.3-inch touchscreen
multimedia display, and ergonomic details
present technology with elegance. Its
spacious interior creates an airy atmosphere
for passengers while the panoramic glass
roof and high-quality materials complete this
experience with a sense of luxury. The Tayron
reaches up to 220 horsepower with its 2.0-liter
TSI petrol engine. Equipped with a seven-speed
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donatilan Tayron, 0’dan 100 km/s hiza
yaklasik 7,5 saniyede ulasarak gli¢lii bir
ivme yakaliyor. Dort tekerlekten gekis
sistemi (4Motion) ise farkli yol kosul-
larinda optimum tutus ve denge sunu-
yor. Gelismis slirlis destek sistemleriyle
donatilan Tayron, glivenlikten de odin
vermiyor. Serit takip asistani, adaptif hiz
sabitleyici, kor nokta uyari sistemi ve
360° gevre gorus kamerasi striisi hem
konforlu hem de glivenli hale getiriyor.

from zero to 100 km/h in approximately 7.5
seconds, delivering impressive momentum.
The all-wheel-drive 4Motion system ensures
optimum grip and balance under varying
road conditions. Advanced driver assistance
systems do not compromise safety. Lane
keeping assist, adaptive cruise control,
blind spot monitoring, and a 360-degree

surround view camera make every drive both
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KAYBOLAN ESYALARI BULMANIN
AKILLI YOLU SMARTTAG+ 1

Galaxy SmartTag'in en yeni siriimi akilli Galaxy SmartTag+
cihazini, giinlik olarak kullandiginiz sirt ¢antasi ya da anahtar
gibi esyalariniza takarak, bu esyalarinizi kaybetmeniz durumun-
da Galaxy cihazinizdaki SmartThings Find hizmetiyle konumlarini
kolayca ve dogru bir sekilde tespit edebiliyorsunuz.

By attaching the latest Galaxy SmartTag+ to your daily items
such as your backpack or keys, you can easily and accurately
locate them using the SmartThings Find service on your Galaxy

device if they are lost.

EV GUVENLIGINDE
UST SEVIYE: YALE LINUS

Tasarim ve Uretimindeki yiksek kalitesi sebebiyle Prestijli Red Dot,
European Product Design ve Ambient &diillerine layik goriilen Yale
Linus; evinizin glivenligi igin yepyeni bir cihaz. Kapiniz ne zaman agildi veya

kapandi sorularinin yanitlarini Linus Yale sayesinde 6grenebiliyorsunuz.

TOP TIER HOME SECURITY

The Yale Linus, honored with prestigious Red Dot, European Product
Design and Ambient awards for its high quality design and production,
is a brand new advanced smart device for your home security. Thanks to

Linus Yale you can learn when your door was opened or closed.

YENI RENKLERLE
MCDODO HIZLI
SARJ KABLOLARI

Global mobil aksesuar markasi Mcdodo, yeni nesil sarj/
data kablolariyla 100W hizda ¢ok daha dayanikli ve gii-
venli Griinler sunuyor. Mcdodo’nun en yeni sarj kablolari
simdi bebe mavisi, agtk pembe gibi estetik renklerde!

COLORFUL FAST CHARGING CABLES

Global mobile accessory brand Mcdodo offers much more
durable and safe products with its new generation char-
ge/data cables at 100W speed. They are now available in
aesthetic colors such as baby blue and light pink!

OYUNSEVERLERIN TERCIHI:
OPPO A SERIiSI |

Dinyanin 6nde gelen lider akilli Grin markasi
OPPO’nun A Serisi modelleri A54 ve A74 oyunse-
ver genglerin tercihi olarak éne gikiyor. A54 modeli
6.5 ing genisligindeki ekraniyla dikkat ¢ekerken A74
modeli ise 6.43 ing genisliginde bir ekranla geliyor.

OPPO, one of the world’s leading smart product
brands, stands out with its A Series models A54 and
A74 as the choice of young gamers. The A54 model
attracts attention with its 6.5 inch wide screen, while

the A74 model comes with a 6.43 inch wide display.

SILMO
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Gabby’nin Hayal Evi

Vizyon Tarihi Vision Date:
26 Eylul September 2025
Yonetmen Director: Ryan Crego

Ayni isimli diziden uyarlanan filmde Gabby,
blyiikannesi Gigi ile “Kedi Francisco” adl
blylleyici sehre yolculuklarinda yeni dostlar
edinirken gizemli ve sihirli bir macera yasiyor.

In the film adapted from the series, Gabby
lives a mysterious adventure while making
new friends on her journey with her
grandmother Gigi to the enchanting city,
“Cat Francisco”.

Simge

24 Eylul September 2025
BtcTurk Vadi Agikhava, istanbul

BtcTurk Vadi Agikhava / istanbul

Savas Ustine Savas

Vizyon Tarihi Vision Date:
26 Eylil September 2025
Yénetmen Director: Paul Thomas Anderson

Film, eski bir devrimci olan Bob’un, gegmiste
orgltlerini yok etmeye yemin etmis bir devlet
gorevlisinin kizinin pesine diismesiyle baslayan
gerilim ve tehlike dolu olaylari konu aliyor.

Gripping film tells the tension filled events
that begin when Bob, a former revolutionary,
goes after the daughter of a state official who
once swore to destroy their organization.

Kemal Ayca - Rahat

17 Eylul September 2025
Kadikéy Sinemasi, istanbul

Kemal Ayca, dordinci tek kisilik
gosterisi Rahat ile sahneye donu-
yor. Hatalarla bezeli, sivri dilli fikirle-
ri, keskin ve glc¢li mizah anlayisiyla
izleyiciyi yine kahkahaya bogarken
distundurmeyi de ihmal etmiyor.

Kemal Ayca returns to the stage with
his 4th solo show, Rahat. With ideas
full of flaws and a sharp and strong
sense of humor he once again makes
the audience burst into laughter
while also making them think.

Kiltlr, sanat ve eglencenin kalbi
BtcTurk Vadi'de atmaya devam
ediyor. Simge, 27 Eylul 2025
Cumartesi aksami hit sarkilari ve
enerjisiyle sevenleriyle bulusacak

The heart of culture, art and
entertainment keeps beating at
BtcTurk Vadi. Simge will meet her
fans with her hit songs and dyna-
mic energy on Saturday evening
September 27 2025.

24 Eylul September 2025
Harbiye Cemil Topuzlu
Acikhava Tiyatrosu, istanbul

Efsanevi sarkici Candan Ergetin, muzikteki
30. yildénimiine ©&zel slrprizlerle dolu
Tirkiye genelindeki konserlerine istanbul’da
24 Eylil aksami Harbiye Cemil Topuzlu
Acikhava Tiyatrosu'nda devam ediyor.

Legendary and an amazing singer Candan
Ergetin continues her nationwide concerts
full of surprises for her 30th anniversary
in music in Istanbul on September 24 at
Harbiye Cemil Topuzlu Agikhava Tiyatrosu.

lyiler Olmez
Mustafa Kutlu

Roman; ressam Sitki, Cihan, fo-
tografcl Mustafa ve Doktor Atalay
karakterlerinin hayatlarinda dene-
yimledikleri aci olaylari isleyip, kiiclik
bir kasabada bir araya geldiklerinde
neler paylastiklarini anlatmaktadir.

The novel, lyiler Olmez, portrays
the painful events experienced by
painter Sitki, Cihan, photographer
Mustafa and Doctor Atalay, and tells
what they share when they come to-
gether in a small town.

Kanadi Kirik Kuslar
Ayse Kulin

Kanadi Kirk Kuslar, 1930’larin Al-
manya’sindan 2000’lerin Tiirkiye’sine
uzanan bir ailenin dort kusaklik hika-
yesini anlatiyor. Ayni zamanda sira-
disi, glicld, coskulu ve inangli, Elsa,
Suzan, Sude ve Esra’nin hikayesi.

Kanadi Kirik Kuslar tells the four
generation story of a family stretc-
hing from 1930s Germany to 2000s
Turkey. It is also the story of ext-
raordinary, passionate and faithful
Elsa, Suzan, Sude and Esra.
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Kuyucakh Yusuf

29Eylil September 2025
Trump Sahne, istanbul

Turk edebiyatinin 6limstz kalemi Saba-
hattin Ali'nin klasik eseri Kuyucakli Yusuf,
Kumbara Gorsel Sanatlar Tiyatrosu'nun
6zglin ve garpici yorumuyla sahnede!

Kuyucakli  Yusuf by Turkey’s immortal
literary figure Sabahattin Ali is on stage
with the original and striking interpretation

of Kumbara Visual Arts Theater.

Meksika Agmazi

16 Eyliil 2025

25 Eylul September 2025
Canakkale Bel. Kiil. Merkezi, Ganakkale

Renkli taytlar, dev vatkalar ve enerji dolu
sarkilar arasinda gegcen hem glldiiren hem
hiziinlendiren bir 80’ler yolculugu. Askin,
dostlugun ve hayallerin i¢ ice bir hikayesi.

A 1980s journey that is both funny and
moving, set among colorful leggings, huge
shoulder pads and energetic songs. A story
where love, friendship and dreams intertwine

Mall of istanbul MOIi Sahne, istanbul

Spotify, Karnaval.com, iTunes gibi podcast
platformlarinin gézbebegi Tlrkiye'nin acik ara
en ¢ok dinlenen mizah programi sahnede! Me-
sut Siire, Anlatanadam ve Fazli Polat'in benzer-
siz sahne performanslarini kagirmayin!

The most listened to comedy show in Turkey
by far on platforms such as Spotify Karnaval.
com and iTunes is on stage now! Do not miss
the unique stage performances of Mesut Siire,
Anlatanadam and Fazli Polat.
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