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EXCLUSIVE VISION TECHNOLOGY
OZEL GORUS TEKNOLOJISI

Exclusive Technology kalitesiyle Uretilen FUJI gozIGk
camiari ile dinamik ve duragan hareketlerde
olaganustl gorus performansi

FUJI lenses produced with Exclusive Technology
quality for dynamic and static movements
oulstanding vision performance

OPTICAL LENSES

Wi
e FUJ)

YASAM TARZINIZI TAMALAYAN, CERGEVE SECME OZGURLUGU iLE

MAKSIMUM GORUS KONFORU SAGLAYAN GOZLUK CAMLARI.
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GOZDE TREND

THE SKY IS NOT
THE LIMIT

Silhouette celebrates
the 25th anniversary
of the iconic Titan
Minimal Art series with
new models. Silhouette
says "Many look to the
stars, only visionaries
reach them” with this
exclusive series.

®

GOKYUZU N
SINIR DEGIL

Silhouette ikonik

Titan Minimal Art
koleksiyonunun 25.
yilin1 yeni modellerle
kutluyor. Silhouette bu
Ozel serisiyle “Bircogu
yildizlara bakar, sadece
vizyonerler onlara
ulasir” diyor...

TREND IN VISION

Silhouette’in  basari yolculugunun en
onemli duraklarindan birini ikonik hale
gelen Titan Minimal Art koleksiyonu olus-
turuyor. ilk olarak 1999 yilinda piyasaya
sUrllen bu ozel koleksiyon kuresel optik
pazarinda devrim yaratti. Silhouette sim-
di de devrim yaratan ikonik koleksiyonun
yirmi besinci yildonimdnud yeni modeller
ekleyerek kutluyor. Titan Minimal Art ger-
geveleri, vidasi ya da mentesesi olmayan
sadece 1.8 gram agirligindaki tiy kadar
hafif tasarimlardan olusuyor. Titan Mini-
mal Art koleksiyonundaki gergeveler bu-
gune kadar bagka higbir gozlikle kiyas-
lanmayacak bir konfor seviyesi sunuyor.
Avusturyall markanin “Gereksiz olan her
seyi ortadan kaldirmak, gerekli olani es-
siz hale getirir” yaklagimi Titan Minimal
Art koleksiyonunun temel tasarim kon-
septini olusturuyor.

One of the most important stops on
Silhouette’s journey to success is the ico-
nic Titan Minimal Art collection. First la-
unched in 1999, this exclusive collection
revolutionised the global optical market.
Silhouette is now celebrating the twenty-
fifth anniversary of the revolutionary and
iconic collection by adding new models.
Titan Minimal Art frames are feather-
light designs weighing just 1.8 grams
with no screws or hinges. The frames
in the Titan Minimal Art collection offer
a level of comfort unmatched by any ot-
her eyewear to date. The Austrian brand'’s
approach “Eliminating all that is unneces-
sary makes what is necessary unique” is
the basic design concept of the Titan Mi-
nimal Art collection.
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Silhouette'nin Titan Minimal Art koleksi-
yonu, hafiflik, ileri teknoloji, malzeme kali-
tesi, vidasiz tasarim ve uzayda kullanima
uygunlugu ile Amerikan Ulusal Havacilik
ve Uzay Dairesi (Nasa)nin dikkatini gekti.
Marka Nasa ile yaptigi isbirligi sonucunda
11 Subat 2000 yilinda Endeavour isimli
uzay mekigi ile dinya atmosferinin digina
¢iktl. Bu igbirligi markanin tarihinde bir ki-
lometre tasl oldu. Astronotlar uzay yolcu-
luklarina cikarken en az 5 optik gozlik, 5
de glines gozligu bulundururlar. Bir uzay
mekigi yoringeye ugusu sirasinda sesin
hizinin 4 katina kadar ivme gergeklestirir.
Bu nedenle insanlarin ve donanimlarm
agirhig 8 kat artar. Silhouette'nin Titan Mi-
nimal Art serisi modellerinin yalnizca 1.8
gram agirliginda olusu ve yuksek kalitede-
ki titanyumun sagladigi konfor sayesinde
astronotlar i¢in ideal olmustur. Bir yil sonra
Titan Minimal Art uluslararasi podyum-
larda yerini aldi. Glnes gozligu olarak
diinya ¢apinda hit bir Urin haline geldi ve
gok sayida unld isim tarafindan tercih edil-
di. 2010’larda Silhouette bu basariyl daha
ust bir seviyeye tasidi ve Titan Minimal Art
Special Editions’I bedenilere sundu. Unli
yildizlarin yani sira diinya gapindaki gozlik
kullanicilarinin bu premium gozliiklere ilgisi
Avusturyall marka igin sasirtici olmadi. Ti-
tan Minimal Art'in ikonik, zamansiz tasari-
mi ilk lansman zamanindan gtinimtize 18
uluslararasi prestijli oddlle onurlandinidi.
Yillar igerisinde Titan Minimal Art koleksi-
yonunun temel konsepti degismeden kal-
di, ancak Silhouette detaylar lizerinde tutku
ve Ozveriyle ¢alismaya devam ediyor.

Born on earth,

worn in space

Silhouette’s Titan Minimal Art collection
attracted the attention of the American
National Aeronautics and Space Ad-
ministration (Nasa) with its lightness,
advanced technology, material quality,
screwless design and suitability for use
in space. As a result of the cooperation
with Nasa, the brand left the earth’s at-
mosphere with the space shuttle Endea-
vouron 11 February 2000. This collabora-
tion was a milestone in the history of the
brand. Astronauts carry at least 5 optical
glasses and 5 sunglasses on their space
journeys. A space shuttle accelerates up
to 4 times the speed of sound during its
flight to orbit. Therefore, the weight of pe-
ople and equipment increases eightfold.
Silhouette’s Titan Minimal Art series

models weigh only 1.8 grams and are ide-
al for astronauts thanks to the comfort
provided by high quality titanium. A year
later, Titan Minimal Art appeared on inter-
national catwalks. It became a worldwide
hit as sunglasses and was favoured by
many celebrities. In the 2010s, Silhouette
took this success to a higher level and
presented Titan Minimal Art Special Edi-
tions. The Austrian brand was not surp-
rised by the interest of famous stars as
well as eyewear wearers worldwide in
these premium eyewear. Titan Minimal
Art's iconic, timeless design has been ho-
noured with 18 prestigious international
awards since its launch. Over the years,
the basic concept of the Titan Minimal
Art collection has remained unchanged,
but Silhouette continues to work on the
details with passion and dedication.

Jimidis yilina katluayor...

Silhouette bu ikonik serinin 25. yilini kut-
lamak igin Titan Minimal Art'i bir sonraki
evreye taslyarak, birinci sinif gozliklerde
benzersiz bir hassasiyet arayan vizyo-
nerler i¢in 6zel olarak tasarlanmis dina-
mik, gergevesiz bir estetik sunuyor. Titan
Minimal Art koleksiyonu, yeni yaratici bir
cam kaplama teknigi, daha hassas bir
burun koprisu, zahmetsizce ayarlana-
bilen titanyum saplar ve kozmik olarak
heyecan verici diger ozelliklerle susleni-
yor. Bu gelismeler, geng ve trend belirle-
yici bir hava yaymak i¢in ¢agdas vurgu
sekilleriyle ozellestirilebilen genglestiril-
mis, heyecan verici bir gorinim ortaya
cikariyor. Dort optik moda sekil, renklen-
dirme ve yaratici Kismi Renk Yiviyle ayirt
edici hale getiriliyor. Silhouette her sekli
belirli bir takimyildizi ile iligkilendiriyor.
Rose Andromeda futlristik bir kelebek
tasarimini temsil ederken kadinsi zara-
fet ve gliven yayiyor. Mint Pheonix, 70'le-
rin blyuk boy ihtisamindan ilham alarak

distk camli feminen bir siluet sunuyor.
Blue Pegasus, dikdortgen ve maskilen
bir geometriye sahip ve koleksiyondaki
en 0zlu sekil olarak one ¢ikiyor. Her iki
cinsiyeti de kucaklayan Grey Taurus,
yeni pilot stiline ekstra bir doz tazelik
katan cift gubuklu camiyla dikkat geki-
yor. Titan Minimal Art serisinin 25. yildo-
nimunde Silhouette teknik gelismelerde
de onemli ilerlemeler kaydetti. Sap trim
bolgesi artik daha iyi ayarlanabilirlige sa-
hipken, burun koprisu daha hassas ve
estetik agidan hos bir gorinidm igin %20
kadar daha inceltilmistir ve koprtden
trime kusursuz bir sekilde hizalanmistir.
Dlnyanin en uyarlanabilir ve esnek ti-
tanyum gozIltgu olarak nitelendirilen bu
koleksiyondaki modeller, uzay gemisin-
deki koruyucu bir enerji kalkani gibi saran
birinci sinif kiliflarda satisa sunuluyor.
Silhouette ,Titan Minimal Art koleksiyo-
nunun 25. yilinda optik serisindeki yeni
modellere ek olarak, 2024 Titan Sun gu-
nes serisine de bes yeni Uye kattl.

TREND IN VISION [E]

Celebrating its silver year...
To celebrate the 25th anniversary of this
iconic line, Silhouette takes Titan Minimal
Art to the next level, introducing a dynamic,
rimless aesthetic designed specifically for
visionaries seeking unparalleled precision
in premium eyewear. The Titan Minimal
Art collection is adorned with a new creati-
ve lens coating technique, a more precise
nose bridge, effortlessly adjustable titani-
um temples and other cosmically exciting
features. These developments create a re-
juvenated, exciting look that can be custo-
mised with contemporary accent shapes
to exude a youthful, trend-setting vibe. The
four trendy shapes can be infused with an
especially distinctive flair through tinting
and the inventive Partial Color Groove.
Every shape is associated with a specific
constellation. Rose Andromeda embodies
a futuristic butterfly design, radiating femi-
nine elegance and confidence. Mint Phe-
onix draws inspiration from the oversized
glamour of the 70s, presenting a feminine
silhouette with low lens glazing. Blue Pe-
gasus stands as the quintessential shape
in the collection, featuring a rectangular
and masculine geometry. Embracing both
genders, Grey Taurus boasts a double-bar
glazing that injects an extra dose of cool-
ness into the new aviator style. In the 25th
anniversary year of the Titan Minimal Art
series, Silhouette has also made signifi-
cant progress in technical developments.
The temple trim zone now boasts imp-
roved adjustability. The nose bridge has
undergone refinement for a more delicate
and aesthetically pleasing appearance —
20% thinner and flawlessly aligned from
bridge to trim. This titanium eyewear, hai-
led as the world’s most adaptable and fle-
xible, snugly fits into a premium case that
envelops it like a protective energy shield
on a spaceship. At Silhouette, this is scien-
ce without fiction. For the 25th anniversary
of the Titan Minimal Art collection, in addi-
tion to the new models in the optical range,
Silhouette 2024 Titan Sun introduces five

new members to the sun range.

Kaynak Source: Favrspecs
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Marcolin & Skechers 2030’a Kadar Birlikte

Marcolin ve Skechers, Skechers markasi altinda gtines gozltk-
leri, optik gozlikleri ve cocuk gozluklerinin tasarimi, Uretimi ve
dlnya capinda dagitimi igin lisans anlasmalarinin yenilendigini
duyurdu. 2014'te baslayan ortaklik 31 Aralik 2030’a kadar uza-
tildi. Skechers optik ve glines g6zlugu koleksiyonlari, yetiskinler
ve cocuklar icin Skechers’in ikonik gérdnim ve renklerinde bir
dizi benzersiz, etkileyici aksesuar sunuyor.

Marcolin & Skechers Together Until 2030

Marcolin and Skechers announce the renewal of their licensing
agreement for the design, production and worldwide distribution
of Skechers sunglasses, eyeglasses and kids’ eyewear. The
partnership, started in 2014, has been further extended
until December 31, 2030. The Skechers optical and sunglass
collections offer an array of unique, expressive accessories for
adults and children in Skechers’ iconic looks and colours.

Linda Farrow x Jacquemus Ortak Serisi

Linda Farrow, Unli Fransiz moda evi Jacquemus ile 2024 ilkbahar/
Yaz sezonuna 6zel bir glines g6zIugu koleksiyonu icin ortaklik kur-
dugunu duyurdu. Linda Farrow tarafindan saygin Fransiz markasi
icin hazirlanan yeni gunes gozlugu koleksiyonu Pilota, Ovalo ve
Gala isimli ti¢ farkli stilden olusuyor. Uc stilden her biri markanin
ruhunu yansitiyor ve sakaklar Jacquemus logosuyla stsleniyor. Linda
Farrow x Jacquemus ortak glnes gozlugu koleksiyonundaki cerce-
veler, imza niteligindeki altin sap uclariyla vurgulanan bir dizi byU-
leyici ve g6z alici renk kombinasyonuyla begenilere sunuluyor.

Linda Farrow announces their latest venture, forging a partnership
with the renowned French fashion house Jacquemus, to bring
forth an exclusive sunglasses collection debuting in Spring/Summer
2024. Crafted by Linda Farrow for the esteemed French label, the
new sunglasses collection showcases three distinctive styles: Pilota,
Ovalo, and Gala, each epitomizing the spirited essence of the brand
and adorned with the Jacquemus logo on the temples. These frames
boast an array of captivating and glamorous color combinations,
accentuated by signature gold temple tips.

LINDBERG®

Visionary by design
Aliana wears Spirit Titanium.
Crafted in Denmark.
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Marcolin Manhattan’da Showroom Acti

Marcolin, New York'taki yeni showroom'unun resmi acilisini 6zel
bir térenle gerceklestirdi. Manhattan’in kalbindeki 270 Madison
Avenue'nun 19. katinda yer alan ve Milano merkezli tasarim sttidyo-
su Navone Associati tarafindan tasarlanan yeni showroom, ofisleri
ve Marcolin markalarina ayrilmis genis bir alani ieriyor. Yeni show-
roomda dlzenlenen acllis térenine ABD basini, misteriler, ortaklar
ve kurumlar da dahil olmak tzere cok sayida saygin davetli katild.

Marcolin officially opened its new showroom in New York with
an exclusive opening ceremony. Located on the 19th floor in
270 Madison Avenue, in the heart of Manhattan, the new
showroom, designed by Milan-based design studio Navone
Associati, includes offices and a large space dedicated to
Marcolin’s brands. A multitude of esteemed guests, including
US press, customers, partners and institutions attended the
opening ceremony held in the new spaces.

Ray-Ban ve Lenny Kravitz Ortaklig

Ray-Ban, Reverse glines gozluklerine rock-and-roll esintili bir yorum ge-
tiren Ray-Ban x Lenny Kravitz kapsul koleksiyonunu tanitti. Sinirli sayida
Uretilen gozlukler altin, siyah, koyu gri veya giimis renklerde sunuluyor
ve Kravitz'in kisisellestirilmis imzasiyla islenmis olarak geliyor. Kravitz,
“Ray-Ban Reverse isbirligi, muzik ve modaya olan sevgimi bdylesine
ikonik bir markayla birlestirmemi saglayan bir hayalin gerceklesmesidir.
Seri, sinirlari asmak, bireyselligi kucaklamak ve yenilik¢i camlar aracili-
giyla diinyayi yeni bir perspektiften gérmeyi sagliyor” dedi.

Ray-Ban and Lenny Kravitz Collab

Ray-Ban unveiled the Ray-Ban x Lenny Kravitz capsule collection, a
rock-and-roll-inspired twist on its Reverse sunglasses. The limited-
edition pairs are available in gold, black, dark gray, or silver—
and come etched with Kravitz's personalized signature. Kravitz
commented, “The Ray-Ban Reverse collaboration is a dream come
true, allowing me to merge my love for music and fashion with
such an iconic brand. It's about breaking boundaries, embracing
individuality, and seeing the world from a new perspective through
those innovative lenses.”

WORLD NEWS
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Chanel Liksu Yasatiyor

Luks modaevi Chanel, Kreatif Direktord Virginie Viard'in sezon icin
06ngordugu konforlu sofistikeligi yansitan, 6zgurlik ve hareketin
6zUnl kapsayan 2024 ilkbahar/Yaz gézlik koleksiyonunu sundu.
Robert Mallet-Stevens'in modernist mimarisinin bir basyapiti olan
Hyeres'deki Villa Noailles'den ilham alan koleksiyon, tarihi zarafeti
cagdas bir yetenekle birlestiriyor. Koleksiyonun éne cikan ozellikleri
arasinda Blue Light camlarin zarif siyah asetat cercevelerle birleserek
hem sik bir cazibe hem de pratik bir islevsellik sunmasi yer aliyor.

Chanel Brings Luxury

Chanel presented its Spring/Summer 2024 eyewear collection that
encapsulates the essence of freedom and movement, mirroring the
carefree sophistication that Virginie Viard envisioned for the season.
Drawing inspiration from the Villa Noailles in Hyéres, a masterpiece of
modernist architecture by Robert Mallet-Stevens, the collection fuses
historical elegance with contemporary flair. The collection features Blue
Light lenses combined with elegant black acetate frames, offering both
stylish appeal and practical functionality..

SeaZsee Seul'e Gitti

Sea2see, Fas ve Marsilya'da gerceklestirdigi reklam kampanyalari-
nin ardindan yeni sezon 2024 Urlnlerini Seul’de yaptigi cekimlerle
tanitiyor. Yeni gorsel kampanyasi icin fotografci ve film yapimcisi
Edouard Valette ile calisan Sea2see, bu kez Giiney Kore'nin basken-
tindeki balikcl pazarlarinda ve tezgahlarinda yerel modellerle buytk
dikkat ceken bir cekim gerceklestirdi. Sea2see Kurucusu Francois
van den Abeele “Tiim cercevelerimiz tamamen italya'da geri dénus-
tlrtlmas deniz plastigi kullanilarak Uretilmektedir. Her bir cerceve 1
kg deniz plastiginin toplanmasini finanse edecektir” dedi.

SeaZsee Went to Seoul

Following its advertising campaigns in Morocco and Marseille,
Sea2see introduces its new season 2024 products with a photo shoot
in Seoul. Working with photographer and filmmaker Edouard Valette
for the new visual campaign, Sea2see shot a high-profile shoot with
local models in the fishing markets and stalls of the South Korean
capital. SeaZsee Founder Francois van den Abeele said: "All Sea2see
frames are made entirely in Italy using recycled marine plastic. Each

frame will finance the collection of 1 kg of marine plastic.”
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Spect Eyewear’den Wing Teknolojisi

Birinci sinif spor ve mavi isik filtreli gozlik reticisi Red Bull
Spect Eyewear, 2024 yili icin gelistirdigi optik koleksiyonunu
duyurdu.Koleksiyonun merkezinde, iki ek sap elemanini tek bir
cercevede birlestiren ve gerektiginde daha iyi kavrama sagla-
yan yeni Wing sistemi yer aliyor. Saptaki ktcuk bir strgd, ku-
lagin etrafini sekillendiren ve yogun spor aktiviteleri sirasinda
bile gtvenli bir uyum saglayan ikinci, kavisli bir metal unsurun
uzatilmasina izin veriyor.

Wing Technology by Spect Eyewear

Red Bull Spect Eyewear, a manufacturer of premium sports
and blue light filter eyewear, announces an optical collection
developed for 2024. The centerpiece is the new Wing system,
which combines two additional temple elements in one frame,
adding better grip when required. A small slider on the temple
allows a second, curved metal element to be extended, which
shapes itself around the ear and ensures a secure fit even during
intense sporting activities.

Safilo ve Missoni’den Yenileme

Safilo Group ve Missoni, Missoni marka gozlikler icin yaptikla-
r kdresel lisans anlasmasinin 2029 yili sonuna kadar yenilendigini
duyurdu. Safilo Group, 2020’de igbirliginin baslamasindan bu yana
Missoni'nin ikonik tekstil ve renklerinin yenilikci kullanimiyla karak-
terize edilen koleksiyonlari sayesinde ltiks kadin moda portféytinde
6nemli bir yeri olan bir marka oldugunu ve markanin sirkete ayirt
edici bir kimlik kazandirdigini belirtti. Missoni‘nin bu stili, Dna’sinin
6zgunltgunu tam olarak ifade ederek gozlik koleksiyonlarini he-
men taninabilir ve benzersiz kiliyor.

Renewal from Safilo and Missoni

Safilo Group and Missoni announce the renewal of their global
licensing agreement for Missoni brand eyewear until the end of
2029. Safilo Group stated that since the start of the relationship in
2020, Missoni has represented a significant brand in their women'’s
luxury fashion portfolio thanks to its collections characterized
by the innovative use of the fashion house’s iconic textiles and
colours, giving them a distinctive identity. This style fully expresses
the authenticity of the brand’s Dna making the Missoni eyewear

collections immediately recognizable and unique.

Marcolin Group’a Sertifika

Marcolin Group, EC Yonetmeligi 765/2008 uyarinca Accredia tara-
findan verilen cinsiyet esitligi sertifikasini aldi. Birkag yil stiren zorlu
bir yolculugun ardindan elde edilen bu onay, Marcolin’in kapsayici
ve adil kaltdrunu tesvik etme konusundaki stregelen kararlihigini
teyit etmektedir. Marcolin Group iK Direktérii Sabrina Paulon “Bu
onayla birlikte Uzerimize diUseni yapmaya kararliyiz. Yeni projeler ve
girisimler araciligiyla esitlikciligi daha fazla uygulamak icin 6zenle
calismaya devam edecegiz” dedi.

Marcolin Group has received the gender equality certification issued
by Accredia in accordance with EC Regulation 765/2008. Achieved
after an arduous journey of several years, this endorsement
confirms Marcolin’s ongoing commitment to promoting its
inclusive and fair culture. Sabrina Paulon, HR Director of Marcolin
Group, said: “With this recognition, we are committed to doing
our part. We will continue to work diligently to further implement
these values through new projects and initiatives.”

WORLD NEWS
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J.F. Rey’e iF Tasarim Odiili

Fransiz gozlik markasi J.F. Rey, Titanium & Carbon koleksiyonun-
dan JF3056 Titanium modeliyle Uriin kategorisinde iF Tasarim Odli
aldi. Bu konseptin yenilikci teknolojisi, iF International Forum Design
jurisindeki 132 tasarim uzmanini etkiledi. Markanin Titanium & Car-
bon koleksiyonundaki JF3056, guinlik konfor icin hafifligini korurken
darbelere ve asinmaya karsi dayanikli olmasini saglayan esas olarak
titanyumdan yapilmis receteli bir cercevedir. Ozel nitelikleri arasinda
menteseye kadar kaynaksiz tek parca 6n kisim ile aerodinamik profili
vurgulamak icin Ust ve burun kisminda diiz kenarlar yer almaktadir.

J.F. Rey received the iF Design Award in the Product category for the
JF3056 model from the Titanium & Carbon collection. The innovative
technology of this concept impressed the 132 design experts on the
iF International Forum Design jury. The JF3056 from the brand'’s
Titanium & Carbon collection is a prescription frame made mainly
of titanium, which makes it resistant to impact and abrasion while
remaining lightweight for everyday comfort. Its special features
include a one-piece front without welds up to the hinge and straight
edges on the top and nose to emphasize the aerodynamic profile.
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Ferrari‘den iki Yeni Koleksiyon

italyan Ferrari cesur tasarim Dna’sini yansitan, yarislardan ilham
alan iki yeni gozluk koleksiyonunu tanitti. Ferrari, iki net segment
tanimlayarak goézlik portféylind genisletmeyi ve Ferrari hayranla-
rina daha cesitli gozlukler sunmayi hedefliyor. Yeni Ferrari serisi,
Kreatif Direktor Rocco Lannone tarafindan baslatilan moda ve ya-
sam tarzi evrimine bir 6vgu niteligi tasiyor. Ferrari serisi, kentsel ve
metropol yasamina uygunluk konseptine odaklanmak icin marka-
nin Formula 1 ge¢misinden kaciniyor.

Two New Collections by Ferrari

Ferrari just unveiled two new racing-inspired eyewear collections
that reflect the Italian marque’s bold design Dna. By defining
two clear segments, Ferrari is hoping to streamline its eyewear
portfolio and bring Ferrari fans a more diverse range of specs. The
new Ferrari line is an ode to the fashion and lifestyle evolution
initiated by creative director Rocco Lannone. The Ferrari line
eschews the marque’s Formula 1 history to focus on the “urban
and metropolitan context.”

Panter Yeni Seriui Susliyor

Cartier, zamansiz zarafet ve yenilikci tasarimin bir birlesimi olan en yeni
g6zlUk koleksiyonunu begenilere sunuyor. Koleksiyon, Cartier’in iko-
nik sembollerine yeni bir soluk getirerek markanin modern evrim ve
yeniden icat anlatisini somutlastiriyor. Unlti modaevinin 2024 ilkbahar/
Yaz gozlik kampanyasiyla tanittigi koleksiyon, Cartier’in saygin deri
Urtnleri ve mlcevher koleksiyonlarindan ilham aliyor. Koleksiyonun
merkezinde, modaevi icin blyuleyiciligin ve cazibenin semboli olan
gorkemli panter yer aliyor.

Panther Adorns the New Series

Cartier presents its latest eyewear collection, a fusion of timeless
elegance and innovative design. This collection breathes new life
into Cartier’s iconic symbols, embodying a narrative of modern
evolution and reinvention. Featured prominently in the Spring/
Summer 2024 eyewear campaign, this collection draws inspiration
from Cartier’s esteemed leather goods and jewelry collections. At
its heart lies the majestic panther, a symbol of fascination and
allure for the Maison.
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RSF Mexico City Acildi

Retrosuperfuture, mimari tasarimi ile 6ne c¢ikan yeni magazasini
Meksika'nin baskentinde Av. Tamaulipas 141'de acti. Hareketli La
Condesa bolgesinde yer alan RSF Mexico City magazasi, RSF'nin ya-
raticl ekibi tarafindan mimar Paul Cournet ile isbirligi icinde tasarlandi.
Kompakt magaza, temel islevsel unsurlari vurgulayarak organik bir akis
icin duizenlendi. RSF'nin Mexico City magdazasi, mUsterilerin oftalmik
ihtiyaclarini karsilamak icin lisansli optisyenler, optometristler ve Zeiss
gorme testi makineleri ile donatiimis 6zel ziyaret odalari da iceriyor.

New RSF Mexico City Store

Retrosuperfuture has opened the architect-designed store in Av.
Tamaulipas 141 in the capital of Mexico. Situated in the vibrant La
Condesa area, RSF Mexico City store was conceived and designed
by RSF’s creative team in collaboration with architect Paul Cournet.
The compact store is designed for an organic flow, emphasising
key functional elements. RSF's Mexico City store includes private
visiting rooms equipped with licensed opticians, optometrists and
Zeiss vision testing machines to address clients” ophthalmic needs.

Longchamp yeni sezon icin kadinlara yonelik hazirladigr gozlik ko-
leksiyonunu begenilere sunuyor. Marka yeni optik ve glines gozluk-
lerinde cesur sekiller, 1siltili renkler ve zarif stslemeler sergiliyor. Paris
mirasini ve sofistike yetenegdini yeni koleksiyona yansitan Longchamp,
deri, strdurdlebilir recineler ve hafif asetat gibi birinci sinif malzeme-
lere benzersiz sekiller ve renkler vererek Fransiz zarafeti vizyonunu
koleksiyona aktariyor. Yeni koleksiyonda en ikonik Longchamp unsur-
lari rafine bir sekilde yeniden yorumlanarak markanin kendine 6zgu

Longchamp presents its eyewear collection for women for the new
season. The brand showcases bold shapes, sparkling colors and
elegant embellishments in its new optical and sunglasses. Reflecting
its Parisian heritage and sophisticated flair in the new collection,
Longchamp translates its vision of French elegance by giving unique
shapes and colors to premium materials such as leather, sustainable
resins and lightweight acetate. The new collection is a refined
reinterpretation of the most iconic Longchamp elements, signaling
the brand’s distinctive timelessness.
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Vava Miizikten Ilham Aliyor

Vava Eyewear 1980’lerin sonunda yayillan House muzigin
sinirlari zorlayan kultGrinG bir sanat ifadesi olarak 2024
ilkbahar/Yaz koleksiyonunda kullaniyor. Vava Eyewear yeni
koleksiyonunda endustriyel estetik ve elektronik muzik et-
kilerini asit tonlariyla bir Ust seviyeye tasiyor. Vava, floresan
goruntmlu tonlar sik ve modern cerceve tasarimlariyla yan
yana getirerek hem buyuleyici hem de ileri gorusla bir gorsel
sdlen sunmayi basariyor.

Vava Inspired by Music

Vava Eyewear uses the boundary-pushing culture of House
music, which spread in the late 1980s, as an art expression
in its Spring/Summer 2024 collection. In its new collection,
Vava Eyewear takes industrial aesthetics and electronic
music influences to the next level with acid tones. By
Juxtaposing fluorescent shades with sleek and modern
frame designs, Vava manages to present a visual feast that
is both mesmerizing and forward-thinking.

Dynamic Dawn Goz Aliyor

Silhouette, avangart bir dokunusla modern gérintmler sunan,
Ustte veya altta yer alan Nylor yarim cerceve yapisiyla karakte-
rize edilen en yeni tasarim serisi Dynamic Dawn'i sunuyor. Yeni
modeller Silhouette’in tipik zarif detaylarini tiy kadar hafif bir
zarafetle birlestirerek uyumlu bir denge yaratiyor. Koleksiyon-
daki klasik modeller, renkli bir SPX®+ dekorunun gézlugun 6n
kismini titanyum saplara kusursuz bir sekilde baglayan yeni bir
sap tasarimiyla dikkatleri Gzerlerine cekiyor.

Dynamic Dawn Dazzles

Silhouette presents its latest design series Dynamic Dawn,
which is characterized by its Nylor half rim construction, which
is placed either at the top or bottom, offering a modern look
with a touch of avant-garde. The glasses combine Silhouette’s
typical elegant details with a feather-light elegance, creating a
harmonious balance. The classic models in the collection feature
a new temple design in which a colored SPX®+ decor seamlessly
connects the front of the glasses with the titanium temples.

CO Armati Gozlink

Armati Gozlik ve Dis Tic. Ltd. Sti.
Acibadem Mah. Seyh Galip Sok. No:2-1/6 Kadikéy istanbul 1 Tel: 0532 416 04 85
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Neubau Ekibi Genisliyor

Neubau Eyewear, tasarim ekibine yeni bir ismin katildigini duyurdu.
Gozluk tasarimaisi Michael Hueyng, tasarimci Gabriel Kirschner ile
kreatif ortaklik kurarak Neubau ekibine katildi. Her iki tasarimci da
yasam tarzi gozlik endustrisinde dénct koleksiyonlar Ureterek, pa-
tentli teknolojiler gelistirerek ve 6dulli tasarimlariyla taninarak sim-
diden iz biraktl. Michael Hueyng, Unlt gézlik markalarinda 12 yillik
etkileyici bir deneyimin yani sira, tasarim diline dair derin bir kavrayis
ve minimalist estetige duydugu hayranligi da markaya getiriyor.

Neubau Team Expands

Neubau Eyewear has announced a new name to its design team.
Eyewear designer Michael Hueyng joined the Neubau team, partnering
creatively with designer Gabriel Kirschner. Both designers have
already made their mark in the lifestyle eyewear industry, producing
‘pioneering’ collections, developing patented technologies, and earning
recognition for their award-winning designs. Michael Hueyng brings
an impressive 12-years’ experience as well as a deep understanding of
design language and a fascination for minimalist aesthetics.

Yeni Morel x Jean Nouvel Cikti

Morel’in minimalist koleksiyonu par Jean Nouvel besinci isbirligi
ile begenilere sunuluyor. Morel, mimar Jean Nouvel ile besinci
kez calisirken iki dinyanin aslinda o kadar da farkh olmadigini
gosteriyor. Jean Nouvel ve sanatinin etkisi, yeni sezonu buydleyi-
ci bir estetik sadelik icinde aerodinamik mimari cizgilerle ortaya
cikariyor. Tamamen asetattan Uretilen yeni 90045C ‘rim-to-rim’
modeli, karmasik tasarimini vurgulayan olaganusta bir teknik ba-
sariyla seffaf bir yapi icinde ic ice gecmis iki renkli daire iceriyor.

Morel’s minimalist collection par Jean Nouvel returns for a fifth
round. Morel collaborates with the architect Jean Nouvel and
shows that two such different worlds are not so different after all.
In the image of Jean Nouvel and his art, this new season unveils
streamlined architectural lines in a fascinating aesthetic simplicity.
Entirely crafted from acetate, the 90045C “rim-to-rim” model
features two nested colored circles within a transparent structure:
a remarkable technical feat that highlights its complex design.

M
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RF | Oliver Peoples Sunuldu

Oliver Peoples ve dinyaca Unlu tenis sampiyonu Roger Federer ilk goz-
Uk koleksiyonlari RF | Oliver Peoples'i piyasaya strdi. Roger Federer (RF)
ve Oliver Peoples markalari altinda dort koleksiyondan olusan ortaklik,
dordu giines gozlugu ve ikisi shield cerceve olmak Uzere alti yeni stil ile
basliyor. Federer, “Spor hayatimin %80‘inde Glinese ragmen kosmam
gerektigi icin glines gozligu benim icin cok buyik énem tasiyor. Ko-
leksiyonumuzun ana hedeflerinden biri, kort disinda veya kortta, kisinin
rutininin her alaninda kullanabilecegi giines gozlukleri sunmakti” dedi.

RF | Oliver Peoples is Out

Oliver Peoples and worldy-known tennis champion Roger Federer

released their first eyewear collection, RF | Oliver Peoples. The four-
collection partnership under the Roger Federer (RF) and Oliver Peoples
brands begins with six new styles — including four sunglasses and two
shield frames. Federer said, “Sunglasses are something I've enjoyed as
my sport has required me to chase the sun 80% of my life. One of the
main goals of our collection was to create sunglasses that could be
utilized in every aspect of one’s routine — off or on the court.”

EssiLux ve D&G Lisans Yeniledi

EssilorLuxottica ve Dolce&Gabbana, Dolce&Gabbana markasi altin-
da receteli cerceve ve gunes gozliklerinin gelistirilmesi, Gretimi ve
diinya capinda dagrtimi icin lisans anlasmalarinin erken yenilendigi-
ni duyurdu. Yurarlige 1 Ocak 2020'de giren ve 31 Aralik 2029'da
sona ermesi planlanan mevcut anlasma, 1 Ocak 2024'ten 31 Aralik
2039’a kadar gecerli olmak Gzere 16 yil srecek yeni bir anlasmayla
yenilendi ve degistirildi. Anlasmanin dogal stresinden 6nce yeni-
lenmesi ve slresi, 2005 yilindan bu yana iki sirket arasindaki gticla
guven ve isbirliginin bir kaniti olarak gosteriliyor.

EssilorLuxottica and Dolce&Gabbana announce the early renewal
of their licensing agreement for the development, production
and worldwide distribution of prescription frames and sunglasses
under the Dolce&Gabbana brand. The existing agreement, which
took effect on January 1, 2020, and was scheduled to expire on
December 31, 2029, has been renewed and replaced with a new
accord, lasting 16 years, effective January 1, 2024 until December
31, 2039. The renewal, ahead of its natural expiration, and its
duration are testament to the strong confidence and collaboration
between the two companies since 2005.

Etileroptik

www.etileroptik.com | www.saureneyewear.com
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Serengeti Kaliforniya’ya Tasiniyor

Serengeti Eyewear Kuzey Amerika'daki koklerine geri doénuyor.
Bollé Brands'in sahibi oldugu go6zluk markasi ‘"Amerikan ruhunu’
yeniden canlandirmak igin stratejik bir hamleyle tim marka ope-
rasyonlarini Lyon, Fransa’dan Carlsbad, Kaliforniya'ya tasiyor. Bollé
Brands Sport & Luxury Baskani Francois Benaben, “Serengeti'yi
Kuzey Amerika'daki koklerine geri dondirme kararimiz, EMEA'da-
ki glclu performansimiza ek olarak bu kilit pazarda da hizli ve
saglam biylime vizyonumuzla uyumludur” dedi.

Serengeti Eyewear is returning to its North American roots and
has relocated all brand operations from Lyon, France to Carlsbad,
California in a strategic move to reignite the “American soul” of
the eyewear brand that is owned by Bollé Brands. “Our decision to
bring Serengeti back to its roots in North America aligns with our
vision for rapid and robust growth in this key market in addition
to our very solid performance in EMEA,” said Francois Benaben,
President of Sport & Luxury at Bollé Brands.

Linda Farrow & Pfb Yeniden Bir Arada

Bajan esintili carpici marka Peoples from Barbados'un (Pfb) 6zel
isbirligi serisi, diinyaca Unli ingiliz luks goézlik markasi Linda
Farrow ile yeni bir 1Uks uniseks glnes g6zlUgu stilinin piyasaya
sUrtlmesiyle devam ediyor. GUn 1siginin ndanslarini inceleyerek
ilk isbirliginin Bajan gUnbatimlarindaki isik ve rengin cagristiri-
cl temasini devam ettiren ortak tasarim, Linda Farrow markasi-
nin gelismis kalite ve tasarim standartlarina gére mikemmel bir
sekilde tamamlanmis kare uniseks géz sekli ile ingiliz markanin
zamansiz bir klasiginin yeni ve canli bir yorumunu temsil ediyor.

The stunning Bajan-inspired Peoples from Barbados (PFB) custom
collaboration series continues with the world-renowned British luxury
eyewear brand, Linda Farrow, and the release of a new luxurious
unisex sunglass style. Continuing the evocative theme of light and
colour in the Bajan sunsets of the first edition by studying the
nuances of the light of day, the collaboration design represents a new
and vibrant interpretation of a timeless classic at Linda Farrow, with
a squared unisex eye shape, finished to perfection according to the
advanced quality and design standards of the Linda Farrow brand.

WORLD NEWS
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Lookkino Cocuklari Sevindirdi

italyan gozliik sirketi Look’un sadece 0-14 yas araligindaki cocuk-
lara 6zel tasarimlar hazirlayan markasi Lookkino, Moda koleksiyo-
nuna doért yeni optik gerceve ekledi. 6-11 yas arasi kiz cocuklari icin
hazirlanan dort yeni optik gozluk, stil ve islevi moda ile harmanli-
yor. Look’un imza malzemesi olan dayanikli ve hafif teknopolimer
NIL'den Uretilen yeni modeller entegre esnek menteseleri ve hipo-
alerjenik ayarlanabilir yumusak dokunuslu sap uclariyla uzun streli
kullanimda konfor ve rahatlik sunuyor.

Lookkino, the line of the Italian eyewear company Look, which
creates designs exclusively for children between the ages of 0-14,
has added four new optical frames to its Moda collection. The four
new optical glasses for girls aged 6-11 blend style and function
with fashion. Made from Look’s signature material, the durable and
lightweight technopolymer NIL, the new models feature integrated
flexible hinges and hypoallergenic adjustable soft-touch temples for
comfort and convenience during extended wear.

Kuresel marka gelistirme, pazarlama ve eg@lence sirketi Authentic
Brands Group, gectigimiz ay premium gozltk Ureticisi ve tasarim
uzmani Mondottica Group ile Reebok icin anlasma imzaladigini
duyurdu. Anlasmaya gore Mondottica Group, erkek, kadin ve
cocuklara yonelik Reebok markali optik gézltk ve glines gozligu
drtnleri tasarlayacak, Uretecek ve dagitacak.

Authentic Brands Group,a global brand development, marketing,
and entertainment company, recently announced a partnership
with Mondottica Group, the premium eyewear manufacturer
and design specialist, for Reebok. Mondottica Group will
design, manufacture, and distribute Reebok-branded eyewear
and sunglass products for men, women, boys, and girls.

WORLD NEWS
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Salt. ve Black Bear Isbirligi

Salt.in Amerikali tnlt denim markasi Black Bear ile gerceklestir-
digi yeni isbirligi koleksiyonu, tasarim ve kaliteli Gretim yaklasim-
larinda benzerlikler gosteren iki marka arasindaki baglantinin zir-
vesini temsil ediyor. Black Bear'in Kreatif Direktdrl Joshua Sirlin’e
ithafen Sirlin olarak adlandirilan koleksiyondaki gtines gozltkleri,
incelik ve saglamligin, karmasiklik ve sadeligin uyumlu bir fuz-
yonunu sunmak Uzere tasarlandi. Her model Black Bear imzali
temizleme mendiliyle 6zel kiliflarda sunuluyor.

Salt and Black Bear Collab

A new collaboration edition created by Salt Optics with the
American reowned denim brand Black Bear represents the
culmination of a connection between two labels which align
with particular similarities in their approach to design and quality
manufacture. Named the Sirlin collection after Creative Director
of Black Bear Joshua Sirlin, the sunglasses have been conceived
to offer a harmonious fusion of refinement and ruggedness,
complexity and simplicity.

Blackfin AirGlass'i Tanitti

Blackfin, agirlik ve optik kalite arasindaki dengeyi yeniden tanimla-
yan ultra ince camdan devrim niteligindeki Barberini polarize cami
AirGlass' tanitti. iki italyan sirketi, hafiflik ve kalite arasinda mikem-
mel bir denge kurarak agirlik sinirlarini zorlayan bir tasarim Grand
sunmak icin uzmanliklarini birlestirdi. ilgili plastik camlardan sadece 9
gram daha agir olan yeni Blackfin AirGlass, zanaatkar ustaliginin ve
yeniligin damitiimis halidir. Blackfin Ceo’su Nicola Del Din “Blackfin,
Barberini ile olan ortakligindan son derece gurur duymaktadir” dedi.

Blackfin Introduces Airblass

Blackfin introduces AirGlass, the revolutionary Barberini polarized
lens in ultra-thin glass that redefines the balance between weight
and optical quality. The two Italian companies have combined their
expertise to introduce a design product that pushes beyond the
limits of weight, achieving the perfect balance between lightness
and quality. Weighing just 9 grams more than the corresponding
plastic lenses, the new Blackfin AirGlass are a distillation of artisan
mastery and innovation. Blackfin Ceo Nicola Del Din stated:
“Blackfin is extremely proud of its partnership with Barberini.”

WORLD NEWS
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Vision Expo East 2024 Tamamlandi

Vision Expo East, 14-17 Mart 2024 tarihleri arasinda New York'taki
Jacon Javits Center'da optik profesyonellerine sundugu yeni Grin
kesifleri, yenilikci tartismalar, akredite egitim oturumlari, ag kurma
etkinlikleri ve is toplantilari firsatlari ile basariyla tamamlandi. Vision
Expo East 2024'te 6ne cikan etkinlikler arasinda ikinci kez verilen
Now Odiilleri, cigir acan teknolojileri ve trendleri icererek ayakta
alkislanan sunumlari, derinlemesine pazar arastirmasi aciklamalari,
keyifli muzik performanslari ve carpici Grtin lansmanlari yer aldi.

Vision Expo East is successfully completed at the Jacon Javits Center in
New York City from March 14-17, 2024, offering optics professionals
new product discoveries, innovative discussions, accredited educational
sessions, networking events and business meeting opportunities.
Highlights of Vision Expo East 2024 included the second annual
Now Awards, standing room-only presentations of groundbreaking
technologies and trending fashion, in-depth market research revelations,
delightful musical performances and stunning product launches.

Safilo Group’un Finansal Sonuglari

Safilo Group Yoénetim Kurulu, sirketin 31 Aralik 2023 tarihinde
sona eren yila ait konsolide mali tablolarini onayladi ve 24 Nisan
2024 tarihinde tek seferde yapilacak yillik genel kurul toplantisin-
da hissedarlarin onayina sunulacak olan 31 Aralik 2023 tarihinde
sona eren yila ait munferit mali tablolari inceledi. Safilo 2023 yilini,
2022 yilinda kaydedilen 1.076,7 milyon Euro’ya kiyasla sabit déviz
kurlarinda yUzde 2.3 ve cari doviz kurlarinda ytzde 4.8 dususle
1.024,7 milyon Euro net satisla kapatti.

Financial Results of Safilo Group

The board of directors of Safilo Group has approved the
company’s consolidated financial statements for the year ended
December 31, 2023, and examined the separate financial
statements for the year ended December 31, 2023, which will
be submitted for approval by the shareholders at the annual
general meeting to be held in a single call on April 24, 2024.
Safilo closed 2023 with net sales of €1,024.7 million, down 2.3
percent at constant exchange rates and 4.8 percent at current
exchange rates compared to €1,076.7 million recorded in 2022.
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Simo Istanbul' daki varigimiz bize
profesyonellerie baglant kurmak
icin degerlifirsatlar sunarken,
TUrkiye pazarnin gelisen trendleri
ve tercihleri hakkinda icgort
kazanmamizi saglyor.

Alexander Wintsch 1958’de Barselona’da
dogdu. Cocuklugunun buaytk bir kismini
annesi Mireya Wintsch’in memleketi olan
isvicre Alpleri’/nde gecirdi. Annesi onun ha-
yatinda 6nemli ve temel bir figlirdi. Ona
disiplinin, ¢abanin, azmin ve hepsinden
onemlisi daglara ve kayak yapmaya olan
tutkusunun Gnemini  6gretti. Babasinin
yardimiyla Madrid’de ilk gozlik sirketini
act. Babasindan, ilk koleksiyonlarini hazir-
lamasina yardimci olan yenilikgi ve girisimci
ruhunu miras aldi. Mireya Wintsch ugus
gorevlisi olarak calistigi ve cesitli kalttrlerle
ve ona ilham veren insanlarla tanismasini
saglayan seyahatlerinin hikayelerini ogluna
aktardi. Her seyahatle birlikte, annesinin
anilarinin onuruna yeni bir koleksiyon dog-
du. Bu nedenle, her modele farkl bir hey-
betli dagin adi verildi. Simdi de bu 6zel mi-
rasl koruyarak gelecege tasiyan Alexander
Wintsch’in kizindan baskasi degil. Kuresel
optik sektortinin 6nemli oyuncularindan
biri olan Alexander Wintsch markasinin
Uluslararasi Direktort ve Kreatif Direktori
Marta Llopis ile markaya dair yaptigimiz
Ozel roportaji sunuyoruz.

Alexander Wintsch, was born in Barcelona
in 1958. He spent most of his childhood
living in the Swiss Alps, where his mother,
Mireya Wintsch, was originally from. She
was a pillar and a fundamental figure in his
life. She taught him the value of discipline,
effort, perseverance, and above all, her
passion for the mountains and skiing. He
started, with the help of his father, with
whom he opened his first eyewear com-
pany in Madrid. From his father, he inhe-
rited his innovative and entrepreneurial
spirit, which helped him create his first col-
lections. Mireya Wintsch used to tell him
stories of her travels, as she worked as a
flight attendant, which allowed her to meet
various cultures and people who inspired
her. With each trip, a new collection was
born in honor of his mother’s memories.
Hence, each model was named after a dif-
ferent imposing mountain. Now, it is none
other than Alexander Wintsch’s daughter
who preserves this special heritage and
carries it into the future. We present our
exclusive interview with Marta Llopis, In-
ternational Director and Creative Director
of Alexander Wintsch, one of the impor-
tant players in the global optical industry.

Our presence at Simo Istanbul
provides us with valuable
opportunities to connect with
professionals, whie gaining insights
into the evolving trends and
preferences of the Turkish market.

RETRO CHARM
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Tasarimcl babaniz Alexander Wintsch’in
mirasina sahip cikarak bu kéklii markanin
Yoneticisi ve Kreatif Direktorii oldunuz.
Kariyerinizin nasil sekillendiginden bah-
sedebilir misiniz?

Madrid'deki 1E Universitesi'nde isletme
alaninda lisans egitimi aldim. Odak noktam
isletme calismalari olsa da IE, teknoloji ve
inovasyona verdigi 6nemle taniniyor. Ora-
da gecirdigim sire boyunca inovasyon,
tasarim ve is diinyasinin kesistigi noktalara
yogun bir ilgi duymaya basladim. Babam
tanidigim en yaratici insandir. Cok sayida
marka igin 40 yil askin tasarim deneyimiyle
beni gozlik tasarimi dlnyasiyla tanistirdi.
Uzerimdeki etkisi cok derin oldu; cok kiigiik
yaslardan itibaren ona ofisinde eslik eder,
renkli asetatlarla oynar ve yaratici stirece ilk
elden taniklik ederdim. Egitimimi tamamla-
diktan sonra kendimi tamamen onun isine
adadim. Ondan 6grendigim en degerli ders-
lerden biri, yeni tedarikgiler kesfetmenin ve
onlarla isbirligi yapmanin énemi oldu. En iyi
malzemeleri temin etmek igin sik sik farkli
Ulkelere seyahat ediyor ve kreasyonlarimi-
zin gercekten benzersiz olmasini sagliyoruz.
Babamin rehberliginin ve akil hocaliginin
hayatim Uzerindeki etkisi cok fazladir. Sade-
ce tasarim tutkusunu benimle paylasmakla
kalmadi, ayni zamanda beni kendi yaraticili-
gimi ve sesimi kesfetmeye tesvik etti.

You became the Director and Creative
Director of this well-established brand
by embracing the legacy of your de-
signer father Alexander Wintsch. Co-
uld you tell us about how your career
was shaped?

| attended IE University in Madrid, where
| pursued a degree in Business Administ-
ration. While my focus was on business
studies, IE is widely recognized for its
emphasis on technology and innovation.
It was during my time there that | deve-
loped a keen interest in the intersection
of innovation, design, and business. My
father is the most creative person | know.
With over 40 years of experience desig-
ning for numerous brands, he introduced
me to the world of eyewear design. His
influence on me has been profound; from
a very young age, | accompanied him to
his office, where | would play with colorful
acetates and witness the creative process
firsthand. Upon completing my degree, |
fully immersed myself in his career. One
of the most valuable lessons | learned
from him is the importance of discovering
and collaborating with new suppliers. We
frequently travel to different countries to
source the finest materials, ensuring that
our creations are truly unique. The impact
of my father’s guidance and mentorship
on my life cannot be overstated. He has
not only shared his passion for design
with me but also encouraged me to explo-
re my own creativity and voice.

Alexander Wintsch’in tasarim dili hakkin-
da neler séylemek istersiniz? Bu noktada
diger markalardan nasil ayrisiyor?

Alexander Wintsch’in tasarim dili, zarif ve
zamansiz tarziyla 6ne ¢ikan, gelenek ve ye-
niligin essiz bir karisimidir. Kékleri aile mira-
sina dayanan Wintsch’in kreasyonlari, yeni
ve yenilik¢i unsurlari bir araya getirirken
kalici zarafeti de yakaliyor. Bu denge hem
gelenege hem de modernlige deger veren
musterilere hitap eden 06zglnlik ve mu-
kemmellik ile etkilesime giriyor. Wintsch’in
detaylara gosterdigi 6zen ve aile gelenegini
paylasma konusundaki kararlligi, her bir
parcanin gecmise bir 6vgl ve gelecege bir
bakis olmasini saglayarak secici musteriler-
le kalici bir bag kuruyor.

What would you like to say about
Alexander Wintsch’s design langu-
age? How does it differ from other
brands at this point?

Alexander Wintsch’s design language is a
unique blend of tradition and innovation,
standing out for its elegant and timeless
style. Rooted in family heritage, Wintsch’s
creations capture enduring elegance while
incorporating fresh, innovative elements.
This balance resonates with authenti-
city and excellence, appealing to clients
who value both tradition and modernity.
Wintsch’s attention to detail and commit-
ment to sharing family tradition ensure
each piece is a tribute to the past and a
glimpse into the future, creating a lasting

connection with discerning clientele.

Koleksiyonlariniz igin ilham kaynaklariniz
nelerdir? Esinlendiginiz unsurlar her yeni
koleksiyonda farkhlik gosteriyor mu?

Markamiza eslik eden iki ana ilham kay-
nagl var: aile mirasi ve piyasa trendleri.
Markamizin temelini olusturan deger,
ozellikle blUylkannem ve babamin co-
cuklugundan ilham alan aile mirasimiza
dayaniyor. Blytukannem olaganistl bir
kadindi, zamaninin 6tesindeydi ve son
derece cesurdu. Tum bu unsurlar, tasar-
ladigimiz koleksiyonlarin igcinde yer aliyor.
Koleksiyonlarimiza lisvicre degerleri ve
kdltard araciligiyla anlam katmaya cali-
siyoruz. Bunu basarmak igin, en son Da-
vos koleksiyonumuzda gorildugi gibi,
isvicre’ve her seyahat ettigimizde ilham
ariyoruz. Bir diger acik ilham kaynagimiz
ise tasarimci ekibimizin yeni trendleri,
renkleri ve malzemeleri yakalamak igin
dizenli olarak katildigi uluslararasi tica-
ret fuarlaridir. Ayrica, isbirligi yaptigimiz
fabrikalari ziyaret etmek de ¢ok dnemli.
Size sunulan ile gérdtuginiz genellikle iki
farkl sey olabilir.

What are your sources of inspiration
for your collections? Do your inspirati-
ons differ in each new collection?

There are two main sources of inspirati-
on that accompany our brand: the family
legacy and market trends. The value that
underpins our brand is rooted in our family
legacy, particularly inspired by my grand-
mother and my father’s childhood. My
grandmother was a remarkable woman,
ahead of her time and remarkably coura-
geous. All these elements are imbued wit-
hin the collections we design. We strive to
infuse our collections with meaning thro-
ugh Swiss values and culture. To achieve
this, whenever we travel to Switzerland, we
seek inspiration, as seen in our latest Da-
vos collection. Another clear source of ins-
piration is international trade fairs, where
our team of designers regularly attends to
capture new trends, colors, and materials.
Additionally, visiting the factories we colla-
borate with is fundamental. What is offe-
red to you versus what you see can often

be two different things.
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Markanin {inlii Icon koleksiyonunun ka-
rakteristik yapisindan bahsedebilir mi-
siniz? Bu ayricalikh seri yeni modellerle
genisleyecek mi?

Icon koleksiyonunun arkasindaki fikir, za-
man icinde en ¢ok satan modelleri koru-
mak veya pazar trendlerini takip etmeyen,
ancak markamizin bir semboll olarak hiz-
met eden benzersiz ve retro modeller orta-
ya koymaktir. Evet, zaman icinde giiclU bir
marka kimligine sahip yeni 6zel modellerle
kesinlikle genisletecegiz.

Could you tell us about the characte-
ristic structure of the brand’s famous
Icon collection? Will this exclusive se-

ries expand with new models?

The idea behind the Icon collection is to
maintain the best-selling models over
time or to create unique and retro mo-
dels that do not follow market trends but
rather serve as a symbol of our brand.
Yes, we will definitely expand it over
time with new special models that have

a strong brand identity.



BIOl YABANCI ROPORTAJ

En yeni Davos koleksiyonunuzda 6ne ¢i-
kan garpici detaylar bulunuyor. Davos’un
ozelliklerinden s6z edebilir misiniz?

Davos koleksiyonumuz, isvicre’den al-
digimiz ilhamin 6ztnU koruyan kapsdl
koleksiyonlar sunma konusundaki karar-
[iigimizin bir kaniidir. Bu yil, Davos ve
Arosa olmak Uzere iki kapsul koleksiyonu
piyasaya sirmekten heyecan duyuyoruz.
Adini isvicre'de kis sporlari yarismala-
rinin oldukga populer oldugu pitoresk
kayak kasabasindan alan Davos, benzer-
siz mentese detaylari ve bambu sakak-
lariyla retro bir estetige sahip. Detaylara
titizlikle 6zen gosterilerek hazirlanan bu
kapsil koleksiyon, slalom, snowboard ve
kayakla atlama gibi kis sporlarinin heye-
can verici dinyasindan ilham aliyor. Her
bir cerceve, eko-asetat malzemelerden
Uretilmis igne uglari, karmasik bir sekil-
de oyulmus saplar ve 6n kisimdaki ince
stslemeler gibi 6zel dokunuslara sahiptir.
Eylll ayinda, tatillerimizi sik sik gecirdigi-
miz bir baska biydleyici isvicre kayak ko-
yinden esinlenerek Arosa koleksiyonunu
piyasaya sUrecegiz. Bu 6zel koleksiyonda,
gozlik meraklilari igin liks ve dayanikh
bir secenek sunan titanyumdan Uretilmis
cerceveler yer alacak.

Your latest Davos collection has striking
details that stand out. Could you tell us
about the characteristics of Davos?

Our latest Davos collection is a testament
to our commitment to introducing capsu-
le collections that maintain the essence
of our Swiss inspiration. This year, we’re
excited to debut two capsule collections:
Davos and Arosa. Davos, named after the
picturesque ski town in Switzerland whe-
re winter sports competitions are highly
popular, embodies a retro aesthetic with
unique hinge details and bamboo temp-
les. Crafted with meticulous attention to
detail, this capsule collection draws inspi-
ration from the exhilarating world of win-
ter sports, including slalom, snowboarding,
and ski jumping. Each frame features speci-
al touches such as pin terminals, intricately
engraved temples, and subtle embellish-
ments on the front, all crafted from eco-
acetate materials. In September, we’ll be
launching the Arosa collection, inspired by
another charming Swiss ski village where
we often spend our holidays. This exclusive
collection will feature frames crafted from
titanium, offering a luxurious and durable

option for eyewear enthusiasts.

Alexander Wintsch’te sizin icin en 6zel ta-
sarimlar hangileridir ve neden?

Alexander Wintsch’te bizim icin en 6zel ta-
sarimlar sUphesiz Icon koleksiyonunda yer
aliyor. Bunlardan en ikonik olanlarr AW6145
Sulegg ve AW6144 Grunhorn’dur. Bu iki
modelden ilham alan daha fazla seri gelis-
tirmek igin strekli ¢alisiyoruz. Bununla bir-
likte, tasarimcimiz Alexander’in kisisel favo-
risi AW20155 Bernnina kadin modelidir.

Which are the most special designs for
you at Alexander Wintsch and why?

The most special designs for us at Alexan-
der Wintsch undoubtedly reside in the
Icon collection. The most iconic ones are
the AW6145 Sulegg and AW6144 Grun-
horn. We’re constantly working to deve-
lop more lines inspired by these two mo-
dels. However, our designer Alexander’s
personal favorite is the women’s model,
AW20155 Bernnina.

Tirkiye’de distributorliigliniiz araciligy-
la temsil ediliyorsunuz. Bu isbirliginin
Alexander Wintsch markasina katkilar
hakkinda neler séyleyebilirsiniz?
Optiser’in Turkiye'deki tek yetkili distribl-
toriimiz olmasindan biylik memnuniyet
duyuyoruz. Silmo Paris fuarina ilk ziyaretim
sirasinda merakli kisiler standimiza yaklast.
Pazardaki diger markalardan siyrilan retro
bir marka ariyorlardi ve kicglk, gézden uzak
bir stantta bile olsa bize ilgi gosterdiler. On-
larin sayesinde marka sadece Turkiye'de
degil, uluslararasi alanda da biyudad. Mar-
kanin dnemli bir yere gelebilecegine dair
bana glven asiladilar. Bugiin 15’ten faz-
la Ulkede temsil ediliyoruz ama slphesiz
en iyi temsil Turkiye'de. Gelenek, aile ve
moda degerlerimizi paylasiyorlar. Ayrica,
Turkiye'de pazara 6zel modelleri var ve her
zaman en son trendleri takip ediyorlar.

You are represented in Turkey through your
distributorship. What could you say about
the contributions of this co-operation to
the Alexander Wintsch brand?

We are very pleased to have Optiser as
our exclusive distributor in Turkey. It was
during my first visit to the Silmo Paris fair
when curious individuals approached our
stand. They were seeking a retro brand
that stood out from others in the market
and were drawn to us, even with a small,
tucked-away booth. Thanks to them,
the brand has not only grown in Turkey
but also internationally. They instilled
confidence in me that the brand could
become significant. Today, we are rep-
resented in more than 15 countries, but
undoubtedly, the best representation is
in Turkey. They share our values of tradi-
tion, family, and fashion. Additionally, in
Turkey, they have exclusive models tailo-
red for the market and always stay ahead

with the latest trends.
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Tiirkiye’de gerceklestirilen Silmo istanbul
Optik Fuar’nda temsil edilen markalardan
biri olarak fuari ve fuarin eristigi cografya-
daki varliginizi nasil degerlendirirsiniz?

Markamiz icin boylesine énemli bir etkin-
lik olan Silmo istanbul Optik Fuarinin bir
parcasi olmaktan onur duyuyoruz. Fuara
bizzat katilarak, markamizin temsil edilme
ve en yeni koleksiyonlarimizi sergileme ko-
nusundaki yetkinligine sahit oldum. Fuarin
yonetim ekibi bu konuda mikemmel bir is
cikariyor. Fuardaki varligimiz bize sektor li-
derleri ve potansiyel musterilerle baglant
kurmak icin degerli firsatlar sunarken, ayni
zamanda Turkiye pazarinin gelisen trend-
leri ve tercihleri hakkinda i¢goru kazanma-
mizi saghyor. Turkiye’nin hizla genisleyen
bir pazar oldugu goéz 6nline alindiginda, bu
fuara katilmak blytme firsatlarindan yarar-
lanmamiza ve bu boélgedeki marka varligi-

mizi glclendirmemize olanak sagliyor.

As one of the brands represented at
the Silmo Istanbul Optical Fair in Tur-
key, how would you evaluate the fair
and your presence in the geography
reached by the fair?

We are honored to be part of such a signifi-
cant event, like Silmo istanbul Optical Fair,
for our brand. Having personally attended
the fair, I've witnessed its effectiveness in
representing our brand and showcasing
our latest collections. The fair’s manage-
ment team does an excellent job in this
regard. Our presence at the fair provides
us with valuable opportunities to connect
with industry leaders and potential custo-
mers, while also gaining insights into the
evolving trends and preferences of the
Turkish market. Given Turkey’s status as a
rapidly expanding market, participating in
this fair allows us to capitalize on growth
opportunities and strengthen our brand

presence in this region.
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BALMAIN

PARIS

Modada Devrim

Unlu modaevi,

Pierre Balmain'den Olivier
Rousteing'in Kreatif
Direktorlugune uzanan 80 yillik
mirasiyla yuksek modada |UksU
yasatmaya devam ediyor.

Kendi adini taglyan modaevinin kurucusu
Pierre Balmain 1914 yilinda Saint-Jean-
de-Maurienne, Fransa’'da dogdu. Pierre,
tasarimci hayallerini gergeklestirmeden
cok once, ilk yillarini babasinin perdeci
magazasinda musterilere yardim ederek
ve kumas isleyerek gecirdi. Pierre 1933
yilinda mimarlik egitimi almak (ze-
re I'Ecole des Beaux-Arts’a kaydoldu,
ancak buradaki zamani kisa sirdi. Sa-
dece bir yil sonra, rafine couture este-
tigiyle taninan ingiliz tasarimei Edward
Molyneux'un yaninda ise basladi. ikinci
Diinya Savasi’'nin baslamasiyla Pierre’in
sanatsal gelisimi, Fransiz ordusunda ve
hava kuvvetlerinde gorev yaptigi bes yil
boyunca durdu. Savasin ikinci yarisinda
Pierre, Lucien Lelong’un modaevinde ¢a-
listi ve burada Christian Dior ile arkadas
oldu. Tki gen¢ tasarimci yakinlasti ve bir
noktada birlikte is yapmay: bile planla-
dilar. Ancak bu gerceklesmedi; Pierre ve
Christian kariyerlerine bir yil arayla bas-
ladilar ve glinimize uzanan kokli mar-

kalarinin ilk adimlarini attilar.

“Levelulion (n "Jastion
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The famous fashion

house continues to keep
luxury alive in high fashion
with its 80-year legacy from
Pierre Balmain to Creative
Director, Olivier Rousteing.

Pierre Balmain, founder of the eponymous
fashion house, was born in Saint-Jean-de-
Maurienne, France in 1914. Long before
Pierre realised his dreams of becoming a
designer, he spent his early years helping
customers and embroidering fabrics in his
father’s drapery shop. In 1933, Pierre en-
rolled at ['Ecole des Beaux-Arts to study
architecture, but his time there was short-
lived. Just a year later, he took a job with
Edward Molyneux, a British designer known
for his refined couture aesthetic. With the
outbreak of the Second World War, Pierre’s
artistic development came to a halt during
the five years he served in the French army
and air force. In the second half of the war,
Pierre worked at Lucien Lelong’s fashion
house, where he befriended Christian Dior.
The two young designers became close and
at one point even planned to do business
together. However, this did not materialise;
Pierre and Christian started their careers a
year apart and took the first steps towards
their well-established brands that have en-

dured to the present day.
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PANORAMAS

Pierre Balmain, Agustos 1944’te Paris

Ozglrliglne kavustugunda sadece 30
yasindaydi. Savas sonrasi, Balmain kendi
couture evini kurmanin zamaninin gel-
digine karar verdi ve atolyesini kisa bir
slire 6nce bosaltilan 44 Rue de Francgois
Premier’de - daha 6nce uzun isgal sira-
sinda Naziler tarafindan el konulmus
olan bir alanda - kurdu. Fransa, daha
sonra Année Zero (Sifirinci Yil) olarak
adlandirilacak olan déneme giriyordu.
Gok sey yok edildikten sonra, aniden gok
sey yeniden baslamaya hazir gériiniyor-
du. Mizik, edebiyat, tiyatro ve sinemada
sasirtici ve istisnai vizyonlar, o dénemin
olaganisti geng yetenekleri tarafindan
ileriye dogru itiliyor ve savastan hemen
sonra Paris’te baglayan ve sonrasinda on
yillar boyunca devam eden bir yaratici-
lik patlamasina yol agiyordu. Ancak 6z-
glrltgline kavusmus Paris degisikliklere,
orijinal fikirlere ve daha iyi bir gelecege
ag olsa da sehir ayni zamanda kelimenin
tam anlamiyla agliktan &liyordu. Birgok
Parisli icin karne, kitlik, istikrarsizlik ve
endise dolayisiyla ¢ok zor bir donemdi.
Buna ragmen tipki ézglrlesen Fransa’nin
diger cesur vyetenekleri gibi Pierre
Balmain de gelecek glizel glinlere dair
iyimser bir glivenle doluydu.

Panorama of Paris...

Pierre Balmain was only 30 years old
when Paris was liberated in August 1944.
Post-war, Balmain decided it was time to
establish his own couture house and set
up his atelier at the recently vacated 44
Rue de Frangois Premier - an area that
had previously been confiscated by the
Nazis during the long occupation. France
was entering what would later be called
the Année Zero (Year Zero). After much
had been destroyed, suddenly much se-
emed ready to begin again. Astonishing
and exceptional visions in music, literatu-
re, theatre and cinema were being pushed
forward by the extraordinary young ta-
lents of the time, leading to an explosion
of creativity that began in Paris immedi-
ately after the war and continued for de-
cades afterwards. But while liberated Paris
was hungry for change, original ideas and
a better future, the city was also literally
starving. For many Parisians, rationing
was a very difficult time of scarcity, insta-
bility and anxiety. Nevertheless, like other
brave talents of liberated France, Pierre
Balmain was full of optimistic confidence

in the good times to come.

Pierre Balmain Dokunusu
Pierre Balmain Ekim 1945'te azmi,
clreti ve kendine 06zgi bakis agisiy-
la daha sonra Yeni Fransiz Stili olarak
adlandirilacak olaganlstii taze ve ka-
dinsi bir vizyon ortaya koyan ilk kolek-
siyonunu gikardi. Essizligi ile 6ne gikan
ve hemen popller olan bu koleksiyon,
Pierre Balmain'in Fransa’nin savas sonra-
si tarihi moda rénesansindan sorumlu bir
avug cesur tasarimci arasinda yer alma-
sini sagladi ve onun tasarimlar Paris’in
modanin baskenti olarak kaldigini herke-
se aglkca gostermeye yardimci oldu. Bu
ilk basarilarina ragmen Pierre, tasarimi-
nin ve iliskilerinin sinirlarini yerel alanin
otesine tasimak konusunda kararliydi. is
iliskileri kurmak ve etki alanini genislet-
mek i¢in Avustralya ve Amerika Birlesik
Devletleri'ne seyahat etti. Seyahatleri,
Balmain’e bir marka statlisti kazandiran
ve birgok Altin Hollywood unliisinin
sadakatini kazanan vyenilik¢i bir strate-
jiydi. Sophia Loren, Katherine Hepburn,
Brigitte Bardot ve Ava Gardner gibi isiltili
yildizlar Balmain elbiseleri giydi. Tayland
Kralicesi Sirikit 1960 yilinda Amerika Bir-
lesik Devletleri turu igin bir Balmain etegi
giydiginde marka degerini 6nemli oranda
katladi. Pierre hayatinin geri kalaninda
sirketin basinda kaldi ve her tasarimina
damgasini vuran sade ama sofistike bir
couture tarzi gelistirdi. Kiglik belli ¢an
etekler bu estetigi 6rnekleyerek Balmain
markasinin ayrilmaz bir pargasi haline
geldi. Pierre karaciger kanserine yaka-
landiktan sonra geride diinya modasi-
na yon veren biylk bir miras birakarak
1982 yilinda hayata veda etti.

L'
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In October 1945, Pierre Balmain launched
his first collection, a collection whose am-
bition, audacity and idiosyncratic outlook
created an extraordinarily fresh and femi-
nine vision of what would later become
known as the New French Style. Distin-
guished for its uniqueness and instantly
popular, this collection established Pierre
Balmain among the handful of daring de-
signers responsible for France’s historic
post-war fashion renaissance, and his de-
signs helped to make it clear to all that Pa-
ris remained the capital of fashion. Despite
these early successes, Pierre was determi-
ned to push the boundaries of his design
and relationships beyond the local area. He
travelled to Australia and the United Sta-
tes to establish business relationships and
expand his sphere of influence. His tra-
vels were an innovative strategy that gave
Balmain a brand status and won the
loyalty of many Golden Hollywood celeb-
rities. Glittering stars such as Sophia Lo-
ren, Katherine Hepburn, Brigitte Bardot and
Ava Gardner wore Balmain dresses. When
Queen Sirikit of Thailand wore a Balma-
in skirt for a tour of the United States in
1960, the brand’s value multiplied drama-
tically. Pierre remained at the helm for the
rest of his life and developed a simple yet
sophisticated couture style that characteri-
sed each of his designs. Small-waisted bell
skirts exemplified this aesthetic and became
an integral part of the Balmain brand. Pierre
passed away in 1982 after contracting liver
cancer, leaving behind a great legacy that

shaped world fashion..

Miras: Tasimak...

Pierre'in 6liminin ardindan Balmain’in
basina Erik Mortenson gegti. Pierre’in sag
kolu olarak Mortenson, Pierre’in Balmain
vizyonunun gidisatini yonlendirmek igin iyi
bir donanima sahipti. Mortenson, sirket-
te calistigi siire boyunca Pierre’in orijinal
tasarimlarinin bitinliginl korumaya ca-
listi. Mortenson 1993 yilinda Balmain’den
ayrildiginda, Dominikli tasarimci Oscar
de la Renta gorevi devraldi. Moda diinya-
sinda zaten Unl bir isim olan Oscar de
la Renta’nin varligi, sirkete olan ilginin
yeniden artmasini sagladi. Couture artik
revagta olmadigindan Oscar de la Renta
Balmain’in klasik gériiniimiinii siirdiirme
zorluguyla karsi karsiya kaldi. Christopher
Decarnin 2006 yilinda Kreatif Direktor ol-
dugunda Balmain stilini yeniden tasarladi.
Decarnin, Balmain'in orijinal yaklagiminin
sadeliginden farkli olarak &zenle dekore
edilmis yeni parcalar hazirladi. Efsane-
vi sarkici Michael Jackson ile 6zdeslesen
Gnlt military ceketi bir Decarnin tasari-
miydi. Olivier Rousteing ise 2011 yilinda
hentiz 25 yasindayken Decarnin’in yerine
Kreatif Direktdr oldu. Olivier Rousteing
yonetimindeki Balmain, ilk ginlerinin
sadeligi ile Decarnin’in getirdigi goste-
rig arasinda bir denge kurdu. Rousteing,
Balmain'in temiz cizgiler ve klasiklik arzu-

sunu onurlandirirken, tasarimlarina zevkli

detaylar eklemekten de ¢ekinmiyor.
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Carrying the Legacy...

After Pierre’s death, Erik Mortenson
took over Balmain. As Pierre’s right-
hand man, Mortenson was well equipped
to steer the course of Pierre’s vision for
Balmain. Throughout his tenure at the
company, Mortenson endeavoured to
preserve the integrity of Pierre’s original
designs. When Mortenson left Balmain
in 1993, Dominican designer Oscar de
la Renta took over. Already a famous
name in the fashion world, Oscar de la
Renta’s presence fuelled renewed inte-
rest in the company. With couture no
longer in vogue, Oscar de la Renta faced
the challenge of maintaining Balmain’s
classic look. When Christopher Decar-
nin became Creative Director in 2006,
he redesigned the Balmain style. Decar-
nin created new elaborately decorated
pieces that differed from the simplicity
of Balmain’s original approach. The fa-
mous military jacket identified with the
legendary singer Michael Jackson was a
Decarnin design. Olivier Rousteing suc-
ceeded Decarnin as Creative Director
in 2011 at the age of 25. Under Olivier
Rousteing, Balmain struck a balance bet-
ween the simplicity of its early days and
the glamour brought by Decarnin. While
Rousteing honours Balmain’s desire for

clean lines and classicism, he is not af-

raid to add tasteful details to his designs.
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Ayrica moda diinyasinda gesitlilige olan
bagliligi, Balmain ekibinin ya da Rousteing’in
deyimiyle Balmain ‘ordusu’nun farkli dene-
yimler ve gegmisler agisindan zengin olma-
sini sagliyor. Cesitlilige yonelik bu itici glic
ve gesitliligin kutlanmasi, son yillardaki ta-
sarimlarda mevcut olan Asya estetik etki-
lerinin birlesimini yansitiyor. 2016 yilindan
bu yana Balmain, Mayhoola For Invest-
ments LLC tarafindan kontrol ediliyor. Bu
durum, Balmain'in tarihi yapisi icin hizli bir
bllyimeye ve bir dizi yeni olasiliga olanak
sagladi. Balmain’in benzersiz kiiresel stil
vizyonu, her yil modaevinin erkek, kadin ve
gocuk koleksiyonlari, gozlik, deri aksesu-
arlar, parfimler, micevherler gibi sayisiz
rtinliyle modaya aktarilmaktadir.
Moreover, his commitment to diversity
in the fashion world ensures that the
Balmain team, or the Balmain ‘army’ as
Rousteing calls it, is rich in different ex-
periences and backgrounds. This drive for
and celebration of diversity reflects the
combination of Asian aesthetic influences
present in the designs of recent years.
Since 2016, Balmain has been controlled
by Mayhoola For Investments LLC. This
has allowed for rapid growth and a range
of new possibilities for Balmain’s historic
structure. Balmain’s unique vision of glo-
bal style is transmitted to fashion every
year through the fashion house’s men’s,
women’s and children’s collections, eye-
wear, leather accessories, perfumes, je-

wellery and countless other products.

Balmain Eyewear

Japonya'da usta zanaatkarlarin gdze-
timinde el isciligiyle Uretilen Balmain
Eyewear sira  disi liksin  6zidur.
Balmain’in benzersiz Dna’si ve kolayca
taninan kodlariyla uyumludur. Balmain
Eyewear marka ‘ordusu’nun glicld, cesur
ve kendinden emin ruhunu yansitiyor.
Giysi yelpazesinin cazibesi ve cekicili-
ginden yola ¢ikan Balmain, gozlik tasa-
rimlarinda zengin bir uzmanlik ve nihai
Urlinlerinde ayricalik hissi uyandiriyor.
Balmain gozliklerinin belirgin ustaligi ve
sanatgiligl, mirasi ve kaliteyi bitiniyle
kapsiyor. Her cerceve, konseptten ya-
pima benzersiz bir yolculugu yansitiyor.
Gozlik Gretim asamasinda kullanilan her
mentese, sap ve bilesen, her koleksiyonu
mitkemmel bir sekilde temsil etmek igin
benzersiz bir sekilde tasarlaniyor. Basit-
ce ifade etmek gerekirse, ince detaylara
vurgu yapan Balmain, dinyaya olaga-
nlstl ileri gorusli gozlikler sunmak igin
pratik konseptleri yenilik ve trend tahmi-
niyle birlestiriyor. Altin dokunuslar Pierre
Balmain’in imzasi niteligindeki altin ma-
dalyonlari ve yaldizli diigmeleri hatirlati-
yor. Balmain Eyewear 2020 yilindan beri
isvicre merkezli Akoni Group’un lisansli

markalari arasinda yer aliyor.

Balmain Eyewear

Handcrafted in Japan under the supervi-
sion of master artisans, Balmain Eyewear
is the epitome of extraordinary luxury. It
is in harmony with Balmain’s unique Dna
and easily recognisable codes. Balmain
Eyewear reflects the strong, bold and
confident spirit of the brand’s ‘army’.
Building on the glamour and charm of
its clothing range, Balmain evokes a rich
expertise in eyewear designs and a sense
of exclusivity in its final products. The
evident craftsmanship and artistry of
Balmain eyewear encapsulates heritage
and quality in its entirety. Each frame
reflects a unique journey from concept
to construction. Every hinge, temp-
le and component used in the eyewear
manufacturing process is uniquely desig-
ned to perfectly represent each collec-
tion. Simply put, with an emphasis on
fine details, Balmain combines practical
concepts with innovation and trend fo-
recasting to offer the world exceptional
forward-thinking eyewear. The golden
touches recall Pierre Balmain’s signature
golden medallions and gilded buttons.
Balmain Eyewear has been a licensed
brand of the Swiss-based Akoni Group
since 2020.

KRONOLOJI:

1945: Pierre Balmain markasini kurarak
ilk koleksiyonunu sunar.

1949: Balmain ilk parfimi olan Jolie
Madame'yi sunar.

1951: ikonik aktris Marlene Dietrich tnli
No Highway in the Sky filminde Balmain
kiyafetleri giyer.

1982: Pierre Balmain hayatini kaybeder.
1994: Balmain, kadin hazir giyim diftiz-

yon koleksiyonunun Gretimi ve dagitimi
icin Societe Creations Michel Firer ile
anlasir.

2011: Balmain, erkek ve kadin giyimi igin
Pierre Balmain diflizyon serisini piyasaya
sirer.

2012: Balmain, Interparfums ile 12 yillik
bir lisanslama, gelistirme ve Gretim an-

lasmasi imzalar.

2013: Balmain Sag Couture igin Care
and Styling'i tanitir.

2015: Balmain, uluslararasi isveg pe-
rakende magazasi H&M ile tek seferlik
isbirligi yapar.

2017: Balmain, Victoria’s Secret ile or-

tak bir kapsiil koleksiyon sunar.

2018: Rousteing, Balmain’in yeni logo-

sunu tanitir.

2019: Balmain, 35 parcalik spor giyim
koleksiyonu Puma x Balmain icin Cara
Delevingne ve Puma ile ortaklik kurar.
Balmain, Kylie Jenner isbirligi ile Kylie x
Balmain kapstil makyaj koleksiyonu sunar.
2021: Balmain x Netflix kapstl koleksi-
yonunu sunulur. Netflix yapimi The Har-
der They Fall filmde giyilir.

2022: Balmain ilk muicevher koleksi-
yonunu piyasaya slrer. Balmain, Estée
Lauder Companies ile uzun vadeli yeni

bir lisans anlasmasi yaptigini duyurur.
2023: Balmain Hair 50. yilini kutlar ve
liks sag bakiminda ¢igir agtigi icin Vogue

tarafindan dvglyle karsilanir.

BRAND STORY [V

1945: Pierre establishes the Balmain

brand and presents his first collection.

1949: Balmain presents its first perfume,

Jolie Madame.

1951: lIconic actress Marlene Dietrich
wears Balmain clothes in the famous film
No Highway in the Sky.

1982: Pierre Balmain dies.

1994: Balmain contracts Societe Creati-
ons Michel Firer for the production and
distribution of its women’s ready-to-wear

diffusion collection.

2011: Balmain launches the Pierre Balmain
diffusion line for menswear and womens-

wear.

2012: Balmain signs a 12-year licensing,
development and production agreement

with Interparfums.

2013: Balmain introduces Care and
Styling for Hair Couture.

2015: Balmain launches a one-off colla-
boration with Swedish international de-
partment store H&M.

2017: Balmain presents a capsule collec-

tion in partnership with Victoria’s Secret.

2018: Rousteing introduces Balmain’s

new logo.

2019: Balmain partners with Cara Dele-
vingne and Puma for Puma x Balmain, a
35-piece sportswear collection. Balma-
in presents the Kylie x Balmain capsule
make-up collection in collaboration with

Kylie Jenner.

2021: Rousteing presents Balmain x
Netflix the capsule collection. It is worn
in the Netflix film The Harder They Fall.

2022: Balmain launches its first ever fine
jewellery collection. Balmain announces
a new long-term licence agreement with

Estée Lauder Companies.
2023: Balmain Hair celebrates its 50th

anniversary and has been praised by

Vogue for revolutionising luxury hair care.
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Ferragamo Bahari Yasatiyor

Ferragamo’nun yeni sezon reklam kampanyasinda sergilenen
kadinlara yonelik tasarlanan stil icin modern hatlara, kontrast
yaratan malzemelere ve gdze carpmayan incelikli detayla-
ra odaklaniliyor. SF2006S kodlu model 6n kisimda cok yonlu
bir etki yaratan zarif el islemesi bir kaplamaya sahip. Modern
dikdortgen cerceve yuksek kaliteli asetattan Uretiliyor. Sicak
baskiyla islenen Ferragamo logosu iki sapta da goéze carpiyor.
Zamana meydan okuyan klasik renklerin yani sira bu modelle
birlikte g6z alici degrade renk secenekleri de ilk defa sunuluyor.

Ferragamo Brings Spring

Designed for women, the style showcased in Ferragamo’s
new season advertising campaign focuses on modern
lines, contrasting materials and subtle details. The SF20065S
features an elegant hand-embroidered finish on the front for
a versatile effect. The modern rectangular frame is crafted
from high-quality acetate. The warmly printed Ferragamo
logo is visible on both temples. In addition to the timeless
classic colors, this model is also available in eye-catching
gradient colors for the first time.

Medallion G6z Kamastiryor

Longchamp yeni sezon sundugu Medallion gines goézluguy-
le dikkat cekiyor., Komple asetattan Uretilen LO753S kodlu
Medallion hacimli bir dikdértgen forma ve zarif frezeli profille-
re sahip. Saplarindaki Madalyon tasarimli at seklindeki ikonik
Longchamp logosu modelin zamansiz, modern Paris tarzini
ortaya cikariyor. Longchamp'in bu 6zel glines gozltgu tasa-
rimi mor, siyah, beyaz ve koyu havana olmak Uzere dért renk
secenegiyle sunuluyor.

The Medallion Dazzles

Longchamp is making a statement with its Medallion
sunglasses for the new season. Made entirely in acetate, the
Medallion LO753S features a voluminous rectangular shape
and elegantly milled profiles. The iconic Longchamp logo in
the shape of a horse with a medallion design on the temples
brings out the timeless, modern Parisian style of the model.
This exclusive sunglass design by Longchamp is available in
four color options: purple, black, white and dark havana.

LO753S

LO753S
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Tom Ford yeni sezon koleksiyonu ile 70’li yillardan ilham
alan cesur bastan cikarici stiller getiriyor. Gelismislik, yeni-
likcilik ve stilistik cesitlilik yeni Tom Ford gozlik koleksiyonu-
nun ayirt edici 6zellikleridir. GlUnes gozlikleri ve optik cer-
ceveler icin ilham kaynagi hem guincel hem de retro; ilki sik,
modernist goértinimde, ikincisi ise ilgincten gizemliye kadar
uzanan ylzyil ortasi referanslarla hayata gecirildi. Koleksi-
yon bastan sona benzersiz sikligl, Gsttn islevi ve Tom Ford
ahlakinin éziindeki seckin italyan isciligini sergiliyor.

Tom Ford brings bold seductive styles inspired by the 70s
with its new season collection. Sophistication, innovation
and stylistic diversity are the hallmarks of the new Tom
Ford eyewear collection. The inspiration for the sunglasses
and optical frames is both current and retro, the former
in a sleek, modernist look, the latter brought to life with
mid-century references that range from the quirky to the
mysterious. From start to finish, the collection showcases
unparalleled elegance, superior function and the exquisite
Italian craftsmanship at the core of the Tom Ford ethos.

Off-White Koklerine Dondi

Ib Kamara, ilham almak icin Amerikan topraklarina inen mar-
kanin kurucusu Virgil Abloh’un koklerine dondu. Aya gidis ve
donus: Ib Kamara'nin Off-White'in sanat ve gorintl yonet-
meni olarak bir yildan kisa strede ¢iktigi yolculuktur. Son iki
koleksiyonunda “Lunar Shipping” ve uzay yolculugu temasini
kesfettikten sonra, markanin kurucusu Virgil Abloh'un kokleri-
ne dondu ve ilham almak icin Amerika topraklarina indi. Bu Eve
Donus koleksiyonunda yer alan Midland gtines gozltkleri, ince
profillerle zamana meydan okuyan kare bir sekil sunarak onlari
her durum icin cok yonlu bir secim haline getiriyor.

Off-White Returns to its Roots

Ib Kamara returned to the roots of the brand’s founder Virgil
Abloh, who landed on American soil for inspiration. To the
moon and back: Ib Kamara’s journey in less than a year as Off-
White's artistic and cinematographic director. After exploring
the theme of “Lunar Shipping” and space travel in his last two
collections, he returned to the roots of the brand’s founder
Virgil Abloh and landed on American soil for inspiration. The
Midland sunglasses featured in this Back to Home collection
offer a timeless square shape with slim profiles, making them
a versatile choice for any occasion.
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Mooshu markasi, ilkbahar/Yaz koleksiyonuna ekledigi yeni
rimli modelleriyle, tasarimda benzersiz dokunusu yeniden
yakaliyor. Son modellerini yeni bir teknoloji ile Greten marka,
Uc boyutlu yazilim ile metali bulusturuyor. Her zaman yenilik-
ciligi kovalayarak, geleneksel Uretimin biraz otesine gectigi
bu son seri ile sektérde yine marjinal adimlara éncdlik yapi-
yor. Ozgurlikt, yenilikgi, tutkulu bakis acisini tasarimlarina
yansitan Mooshu, EyeX3D ismini verdigi yeni seriyi musteri-
leriyle bulusturdugu bu sezonda sektérden oldukca olumlu
donusler aldigini duyurdu.

Mooshu recaptures the unique touch in design with its new
rimli models added to its new collection. Producing its latest
models with a new technology, Mooshu combines three-
dimensional software with metal. Always chasing innovation,
the brand is again pioneering marginal steps in the sector
with this latest series, which goes a little beyond traditional
production. Mooshu, which reflects its libertarian, innovative
and passionate perspective on its designs, announced that it
received v positive feedback from the sector in this season when
it introduced the new series called EyeX3D to its customers.

Hoya polarize camlar, yansimalari efektif bir sekilde bloke eder
ve kontrasti artirip dis mekanda daha iyi bir géris konforu
saglarken guinesten kaynakli rahatsiz edici g6z kamasmalarini
bertaraf eder. Isik bircok yonde hareket eder; ancak islak yol-
lar, otomobiller, pencereler, kar veya su gibi parlak ytzeyleri
yansittiginda, polarize durumu olusur. Bu da hos olmayan g6z
kamasmasina sebep olup gorlsi azaltir. Bu tarz durumlardan
kaginmak icin olusturulan polarize camlar her zaman ve her
yerde gunes 151g1 karsisinda dogru ¢6zimdur.

Hoya polarized lenses effectively block reflections and
eliminate uncomfortable glare from the sun while increasing
contrast and providing better viewing comfort outdoors.
Light travels in many directions, but when it reflects off shiny
surfaces such as wet roads, cars, windows, snow or water,
polarization occurs. This causes unpleasant glare and reduces
vision. To avoid such situations, polarized lenses are the right
solution for sunlight anytime and anywhere.

Hand made in Istanbul

Gulce Optik Tic. Ltd. Sti.
Rami Kisla Cad. No: 70/387 Eyiip Sultan istanbul | info@mooshu.com | www.mooshu.com
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Woodys’e Ingiltere’den Odlil

Londra’da dizenlenen %100 Optical fuarinda Love Eyewear
Awards 2024 odulleri sahiplerini buldu. Juri Gyelerinin oylari
ile belirlenen yarisma sonucunda Woodys markasinin Sabine
modeli “Yilin Kadin Gozlugu' olarak secildi. Ozel kisiler icin
tasarlandi sloganiyla her zaman farklilik ve konforu bir arada
harmanlayan Woodys cerceveler gelisimine devam ediyor.
Sabine, pastel renkler ve 6zel laminasyon teknoloji ile birles-
tirilen dogal malzemeden Uretilmis asetatlar sayesinde ken-
dine 6zgl bir stili yansitiyor. Woodys Turkiye'de Optic844
glvencesiyle sunuluyor.

At the 100% Optical fair held in London, the Love Eyewear
Awards 2024 awards found their owners. As a result of the
competition determined by the votes of the jury members,
the Sabine model of the Woodys brand was selected as the
‘Women's Eyewear of the Year’. Woodys frames, which
always blend difference and comfort together with the
slogan “Designed for special people”, continue to develop.
Sabine reflects a unique style thanks to pastel colors and
acetates made of natural material combined with special
lamination technology. Woodys is offered in Turkey with
Optic844 assurance.

Palm Angels One Cikiyor

Palm Angels 2024 ilkbahar/Yaz koleksiyonun ruhunu yeni
gozlUklerine yansitti. Giysilerdeki logonun varyantlari ve yeni
versiyonlari kazinmis Monogram veya gémultu metal palmiye
agaci gibi yeni ozelliklerle koleksiyon zenginlestirildi. Farkli
agirlik ve kumaslarda sezonun kahraman Grant olan ikonik
esofman takiminin detaylari ise retro-modern cercevelerin
ince, cizgili metal sakaklarini animsatiyor.

Palm Angels reflected the spirit of the Spring/Summer 2024
collection in its new eyewear. Variants and new versions of
the logo on the garments enriched the collection with new
features such as the engraved Monogram or the embedded
metal palm tree. The details of the iconic tracksuit, the
hero product of the season in different weights and
fabrics, are reminiscent of the thin, striped metal temples
of retro-modern frames.

THE FASHION YOU WEAR, THE WAY YOU SEE

YPLIC
844
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Legacy Serisi Buiyuyor

Modo Legacy koleksiyonu 2024'te sekiz asetat model, bes op-
tik model ve G¢ glnes gozlugu icerecek sekilde genisletilecek.
Beta titanyumdan yapilan dért model yeni bir odak noktasi
olusturuyor. Vintage esintili titanyum modellerden bazilari,
Modo’nun kaliteli isciligini vurgulayan ince 6§uttlmus oyuklara
sahiptir. Saplar ayni zamanda yuksek kaliteli beta titanyumdan
yapllmistir ve yalnizca yUksek dizeyde konfor sunmakla kal-
maz, ayni zamanda uclarinda kendinden emin ancak ihtiyatli
bir sekilde kare Modo logosunu tasir. Modo, beta titanyum cer-
cevelerin renklendirilmesi icin PVD teknolojisini kullanir.

Legacy Series Expands

The Modo Legacy collection will be expanded in 2024 to
include eight acetate models, five optical models and three
sunglasses. Four models made in beta titanium create a new
focal point. Some of the vintage-inspired titanium models
feature finely milled cutouts that emphasize Modo's quality
craftsmanship. The temples are also made of high-quality
beta titanium and not only offer a high level of comfort, but
also carry the confident yet discreetly square Modo logo on
the ends. Modo uses PVD technology for coloring the beta
titanium frames.

Ferragamo ile Modern Zarafet

Ferragamo’nun yeni SF2009S kodlu asetat glnes gozlugu
yeni sezonda 6ne cikiyor. El islemesi zarif kaplama, 6n kisimda
cok yonlu ve cok boyutlu bir heykel etkisi yaratiyor ve genis,
kavisli kdpru ile sunuyor. Saplar, mentesenin tek parca metal
bir bloga entegre olmasini saglayan ikonik prizma sekilli parca
ile susleniyor. imza niteligindeki siislemeye islenen Ferragamo
logosu, tek renk camlar esliginde sik renk secenekleriyle sunu-
lan ve zamana meydan okuyan bu glnes goézligune sofistike
bir hava katiyor.

Ferragamo’s new SF2009S acetate sunglasses stand out in the
new season. The elegant hand-embroidered finish creates a
multifaceted and multidimensional sculptural effect on the
front, presented with a wide, curved bridge. The temples are
adorned with the iconic prism-shaped piece that integrates
the hinge into a one-piece metal block. The Ferragamo logo
engraved on the signature embellishment adds sophistication
to these timeless sunglasses, available in a choice of stylish
colors with monochrome lenses.

SF20095

SF2009S
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Artkan [ddiasini Ortaya Koydu

Saat ve gozluk sektorlerinin lider markalarindan olan Arikan
Group gozluk sektérinde Turkiye genelindeki satis kanalina
yonelik 6nemli adimlar atmaya devam ediyor. ilk ceyrekte (ilke-
nin farkli bolgelerinde bulunan is ortaklari ile arka arkaya 8 ilde
bolgesel toplanti dizenleyen Arikan Group gozlik sektdrin-
deki iddiasini ortaya koyuyor. Arikan Group dizenledigi top-
lantilarla B2B tarafinda diinden bugiine kurdugu genis is birligi
agi ile gozluk sektorindeki is hacmini ve pazar payini blyUt-
meyi hedefliyor. Gaziantep, Diyarbakir, Adana, Konya, Isparta,
Ganakkale, Bursa ve Malatya olmak Uzere 8 sehirde is ortak-
lart ile bulusan Arikan Group yerel pazardaki varligini ve is
ortad! iliskilerini glglendirme yolunda kararli adimlar atiyor.
Arikan Group Yonetim Kurulu Baskani Mahmut Arikan, “Arikan
Group olarak is ortaklarimizi kendi satis kadromuz gibi géru-
yoruz. Onlarin geri bildirimlerini dikkate alarak drtin ve hizmet-
lerimizi strekli olarak iyilestirecek ve mdsteri memnuniyetini
artirmak adina yeni stratejiler gelistirecegiz. Satis kanalimizin
basarisi bizim basarimizdir” dedi.

Arikan Revealed its Claim

Arikan Group, one of the leading brands in the watch and
eyewear sectors, continues to take important steps towards
its sales channel across Turkey in the eyewear sector. Arikan
Group, which organized regional meetings in 8 cities in a
row with its business partners in different regions of the
country in the first quarter, reveals its claim in the eyewear
sector. Artkan Group aims to increase its business volume
and market share in the eyewear sector with the wide
cooperation network it has established from yesterday to
today on the B2B side with the meetings it has organized.
Meeting with its business partners in 8 cities including
Gaziantep, Diyarbakir, Adana, Konya, Isparta, Canakkale,
Bursa and Malatya, Arikan Group is taking decisive steps
to strengthen its presence in the local market and business
partner relations. Arikan Group Chairman Mahmut Arikan
said, “As Arikan Group, we see our business partners as
our own sales staff. Taking their feedback into account, we
will continuously improve our products and services and
develop new strategies to increase customer satisfaction.
The success of our sales channel is our success.”
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Hoya’dan Miyosmart ile Tanisin

Cocuklarda miyopi ilerleme hizini %60 yavaslatan Miyos-
mart gozlik cami, devrim niteligindeki Defocus Incorpora-
ted Multiple Segments’i (D.I.M.S.) temel alir. Bu teknoloji,
2014 yilinda Hong Kong Politeknik Universitesi ile is birligi
icinde gelistirilmistir. D.I.M.S. teknolojisine sahip Miyosmart,
miyopi ilerleme hizini yavaslatmak icin tim ylUzeyinde gérme
bozuklugunu dizeltiyor. Gelecegimizin teminati olan cocuk-
lar icin Hoya, miyopi ile mucadelenin akilli yolu Miyosmart'i
Turkiye pazarina sunarak tim ebeveynleri cocuklarda miyo-
piye karsi micadele etmeye cagiriyor.

Meet Miyosmart by Hoya

The Miyosmart lens, which slows the rate of myopia
progression in children by 60%, is based on the revolutionary
Defocus Incorporated Multiple Segments (D..M.S.). This
technology was developed in 2014 in collaboration with the
Hong Kong Polytechnic University. Miyosmart with D.I.M.S.
technology corrects visual impairment over its entire surface
to slow the rate of myopia progression. For the children who
are the guarantee of our future, Hoya is calling on all parents
to fight against myopia in children by introducing Miyosmart,
the smart way to combat myopia, to the Turkish market.

Carnaval Serisi Yazi Kucakliyor

Arikan Group catisi altinda bulunan Quantum gézlukleri, bu yil
tasarladigi Carnaval glines g6zlugu koleksiyonu ile sezona son
derece renkli bir giris yapiyor. ic mekanda da rahatca kullanilabile-
cek sekilde tasarlanan koleksiyon, kullanicilarina stilini kesintisiz bir
sekilde yansitma olanagi sunuyor. Quantum Carnaval glines gtz-
lGgU koleksiyonu, yazin coskusunu yansitan renkli degrade cam-
laryla ve cesur renk paletiyle trend belirleyici cizgisini strduriyor.
Cerceve ve sap detaylarinda el yapimi asetat kullanilan modeller,
benzersiz detaylara ve dayanikliiga deger verenler icin tasarlandi.

Carnaval Series Embraces Summer

Quantum eyewear, under the roof of Arikan Group, makes
a very colorful entrance to the season with the Carnaval
sunglasses collection designed this year. Designed to be
worn comfortably indoors, the collection offers its wearers
the opportunity to reflect their style in an uninterrupted way.
Quantum Carnaval sunglasses collection continues its trend-
setting line with its colorful gradient lenses and bold color
palette reflecting the enthusiasm of summer. The models are
designed for those who value unique details and durability,
using handmade acetate for the frame and temple details.
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Mango Cesitlilik Sunuyor

Mango gozlikleri, sadece modaya uygun tasarimlariyla de-
gil, ayni zamanda kaliteli malzeme ve iscilikleriyle de dikkat
cekiyor. Her yasa ve tarza hitap eden genis trln yelpazesi,
herkesin kendi stilini bulmasini sagliyor. Glnes gozlukleri ve
optik cercevelerinde sundugu cesitlilikle, kullanicilara hem
glnluk kullanim hem de &zel gunler icin mikemmel bir se-
cenek sunuyor. Mango gézlukleri, sadece Efor Optik’'te mo-
daya uygun ve kaliteli g6zItk arayanlar icin ideal bir tercih
olarak sunuluyor.

Mango Offers Variety

Mango eyewear stands out not only for its fashionable
designs, but also for its quality materials and workmanship.
The wide range of products for all ages and styles allows
everyone to find their own style. With the variety it offers
in sunglasses and optical frames, it offers users a perfect
option for both daily wear and special occasions. Only at
Efor Optik, Mango eyewear are offered as an ideal choice
for those looking for fashionable and high quality eyewear.

Seiko’nun Benzersiz Renkleri

Farkli ihtiyaclar ve yasam sekillerine gore camlar gelistiren,
Uretimin her asamasinda blyUk bir hassasiyet ve 6zenle ha-
reket eden Seiko, simdi benzersiz renk skalasindaki camlari
ile gozltklerinizi farklilastiriyor. Kullanicisinin bireysel tarzini
da yansitabilen optik camlar, ‘renklendirme” islemi ile kisisel-
lestirilerek moda dinyasinda stz sahibi oluyor. Ozellikle yaz
mevsiminin gelmesi, havalarin 1sinmasi ve gutnesin ytzunu
gostermesi ile gozlik camlarinizi Seiko teknolojisinin kalitesi
ile desteklenen genis renk yelpazesi ile renklendirebilirsiniz.

Seiko, which develops lenses for different needs and
lifestyles and acts with great precision and care at every
stage of production, now differentiates your glasses with
lenses in a unique color scale. Optical lenses, which can also
reflect the individual style of the wearer, are personalized
with the ‘tinting” process and have a say in the fashion
world. Especially with the arrival of the summer season,
as the weather warms up and the sun shows its face, you
can color your eyeglass lenses with a wide range of colors
supported by the quality of Seiko technology.
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Sensity Dark ile Optimum Konfor

GozIuk kullanicilart icin 6zellikle sert 1sikta en iyi konforu
ve korumayi sunan Seiko Sensity Dark, agik havada hizla
kararirken aktif bir yasam tarzi icin optimum performans
sunar. Seiko Sensity Dark, isiga duyarh kisiler icin kontrast
veya renk algisindan 6din vermeden, onlara rahat ve kon-
forlu bir gorts sunmak icin tasarlanmistir. Arabanin 6n ca-
minin arkasinda bile kararip her iklim ve mevsimde saglam
performans sunar. Miukemmel kontrast ve parlama azaltma
ozelliginin yani sira zararli UV 1sinlarina karsi koruma saglar.
Yogun ve dogal 3 farkli renk secenedgi ile dis mekanda kate-
gori-3 seviyesine kadar kararir.

Offering the best comfort and protection for eyeglass
wearers, especially in harsh light, Seiko Sensity Dark delivers
optimum performance for an active lifestyle when it gets dark
quickly outdoors. Seiko Sensity Dark is designed for light-
sensitive people to give them a comfortable and convenient
view without compromising contrast or color perception. It
even dims behind the windshield of a car, delivering solid
performance in all climates and seasons. Excellent contrast
and glare reduction, as well as protection against harmful
UV rays. Darken up to category-3 level outdoors with 3
different intense and natural color options.

ltalia Independent’in Yeni Bahar

Italia Independent ilkbahar/Yaz 2024 koleksiyonunu sunmak
icin sanatsal enstalasyon olan Piece of (He)art ile yeniden
basladi. Lapo Elkann bu yeni baslangic icin duydugu heye-
can icin “Kurdugum ve derinden asik oldugum markanin
bu ileri asamasinin bir parcasi olmaktan mutluluk ve gurur
duyuyorum. ilk koleksiyon icin biyik degere sahip, hatta
duygusal bir marka olusturmaya katkida bulunan mirastan
ve ikonlardan baslamaya karar verdim. Italia Independent,
gelenegin yenilikle ic ice gectigi, sevgi ve blyuk tutkulardan
olusan bir gercekliktir” dedi.

Iltalia Independent’s New Spring

Italia Independent relaunched with Piece of (He)art, an artis-
tic installation to present the Spring/Summer 2024 collection.
Lapo Elkann expressed his excitement about this new begin-
ning, “I am happy and proud to be part of this next phase
of the brand | founded and am deeply in love with. For the
first collection, | decided to start from heritage and icons that
have great value, even contributing to building an emotional
brand. Italia Independent is a reality made of love and great
passions, where tradition is intertwined with innovation,”
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Ultra’ya Yeni Maviler Eklendi

Arma Lens yeni cikardigi Ultra serisinde doért farkli tonda
mavi ile gozlerinizde deniz mavisi gizelligini yasatiyor. Arma
Ultra koleksiyonu haresiz, dogal géz irisinin tasariminda,
carpicl ve dogal renklere sahip on farkli renkten olusuyor.
14.2 mm cap ve 8.6 temel egriye sahip olan bu koleksiyonda
-0.50’den - 6.00'a kadar numarali Uretim de mevcut. Arma
Lens Ultra serisinde acik mavi tondan koyu mavi tona kadar;
Ultra Marine, Ultra Aqua, Ultra Blue ve Ultra Sapphire olmak
Uzere dort degisik mavi renk ile kontakt lens kullanicilarina
genis secenekler vadediyor.

Arma Lens brings the beauty of sea blue to your eyes with
four different shades of blue in its new Ultra series. The Arma
Ultra collection consists of ten different colors with striking
and natural colors in the design of the natural eye iris without
moiré. With a diameter of 14.2 mm and a basic curve of 8.6,
this collection is available in sizes from -0.50 to -6.00. Arma
Lens Ultra series offers a wide range of options for contact lens
wearers with four different blue colors from light blue to dark
blue; Ultra Marine, Ultra Aqua, Ultra Blue and Ultra Sapphire.

Movitum’dan Sofistike Cizgiler

Potential Optical glvencesi ile Turkiye'ye getirilen Movitum,
MOQOT250 serisi ile net cizgiler ve estetik bir yapi sunmakta-
dir. Sofistike ve esnek cizgiler ytztnize mikemmel uyum
saglar. Modern ic kenar, zarif bir cerceveye zarif bir sekilde
yerlestirilmistir ve seffaf ic kenar, cercevenin 6ne ¢ikmasini
saglar. Modern tasarimin daha da 6ne cikmasini saglayan
farkli yapi ve saglam kombinasyon, Movitum’un simgesi gi-
bidir. Zarif, sik, dikkat cekici olmasinin yaninda saglginizi
ve konforunuzu da dustinerek cesitlendirdigi modellerinde
kaliteyi en Ust seviyede tutuyor.

Sophisticated Lines by Movitum

Movitum, brought to Turkey with the assurance of Potential
Optical, offers clear lines and an aesthetic structure with
MOT250 series. Sophisticated and flexible lines fit your face
perfectly. The modern inner edge is elegantly set in an elegant
frame and the transparent inner edge allows the frame to
stand out. The distinctive structure and robust combination,
which makes the modern design stand out even more, is the
hallmark of Movitum. In addition to being elegant, stylish and
eye-catching, it also keeps the quality at the highest level in
its diversified models by considering your health and comfort.

MOT250
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SILMO SINGAPORE

SILMO

SINGAP®RE

ASEAN OPTICAL FAIR

GOZLUGUN GELECEGI

Ve fdiveof Gpervemr

Bu yll ikincisi gerceklestirilecek olan Silmo Singapore Optik Fuari,

ozelikle Asya icin dnemli cldugunu simdiden kanitlad..

Silmo Singapore
Optical Fair, which
will be held for the

second time, has
already proven its
importance for Asia.

Silmo Singapore 2023 yilinda 15 dlkeye
ait 250'den fazla uluslararasi ve yerel
markanin 2175 ziyaretgiyi cekmesiyle
basarili bir sekilde ilk kez gergeklesti-
rilmesinin ardindan, 24-26 Nisan 2024
tarihleri arasinda Suntec Fuar ve Kongre
Merkezi’nde yeni bir edisyonla geri dénii-
yor. Asya’'nin 6énemli fuarlarindan Silmo
Singapore bu yil bolgedeki tim profes-
yonellere optik ve gozlik sektériindeki
en son gelismeleri kesfetme firsati su-
nacak. Tkinci kez kapilarini agacak olan
Silmo Singapore, gozlik ve gbz bakimin-
da gelecek trendleri ve yenilikleri kesfet-
meye adanmis benzersiz alanlar sunarak
ziyaretgilerine is firsatlari verirken ayni
zamanda onlara ilham kaynagi olmayi
da strdirecek. Futurology, optik sekto-
rinin gelecegini kademeli olarak sekil-
lendirecek yeniliklere odaklanarak tekno-
tekrarlanabilirlik temasina adanmis bir
alan olarak fuarda yerini alacak. Moda
ve tasarimin mevsimsel ritimlerini ve ya-
ratici dokunuslarini takip eden optik ve
glines gozlikleri Trends Forum’da sergi-
lenecek. Bir gozlik seckisi olan Trends
Forum araciligiyla estetik trendleri ve 6z-
gln stilleri kesfedeceksiniz. Silmo Talks
ise sektdr oyuncularinin deneyimlerini
paylastigi ve islerinin, Grinlerinin ve da-
gitimlarinin gelecegini tartistigl bir alan
olacak. Silmo Singapore fuari boyunca
ayrica optik ve gozlik endistrisi igin
bir ilerleme, degisim ve dusiinme foru-
mu olan Silmo Academy dizenlenecek.
Uluslararasi Optisyenler Birligi (IAO) ile
isbirligi icinde ve uluslararasi line sahip
uzmanlarin katilimiyla gerceklestirilecek
olan bu sempozyum; tim sektér oyun-
cularinin, optometristlerin ve optisyenle-
rin bir araya gelmesi, en iyi uygulamalari
paylasmasi, en yeni bilgi ve yeniliklere
erismesi i¢in bir platform saglayacak.
Silmo Academy, Kontakt Lensler, 45 Yas
Alti, 45 Yas Ustii ve Okiiler Saglik ve
Hasta Refahi gibi konulari inceleyecek.

SILMO SINGAPORE [A°]

After a successful launch in 2023 with
over 250 international and local brands
from 15 countries attracting 2175 trade
visitors, Silmo Singapore returns with a
new edition from 24 to 26 April 2024
at the Suntec Exhibition and Convention
Centre. This year, Asia’s flagship optics
and eyewear trade show will offer all
professionals in the region the opportu-
nity to discover the latest advances in
the optics and eyewear industry. In its
second edition, Silmo Singapore is conti-
nuing its commitment to supporting and
inspiring visitors by offering unique are-
as dedicated to exploring future trends
and innovations in eyewear and eye care.
Futurology will be a space dedicated to
the theme of techno-reponsability, with
a focus on the innovations that will gra-
dually shape the future of optics and
eyewear. Optics and sunglasses follow
the seasonal rhythms and creative me-
anderings of fashion and design will be
exhibited in Trends Forum. You will dis-
cover aesthetic trends and original styles
through a selection of eyewear. Silmo
Talks will be a place where industry pla-
yers share experiences and discuss the
future of their businesses, products and
distribution. During the Silmo Singapore
show, the Silmo Academy will be held,
a forum for progress, exchange and
reflection for the optics and eyewear
industry. In collaboration with the Inter-
national Association of Opticians (I1AO)
and with the participation of internatio-
nally renowned experts, this symposium
will provide a platform for all industry
actors, optometrists and opticians, to
meet, share best practices and access
the latest knowledge and innovations.
Silmo Academy will explore topics such
as Contact Lenses, Under 45s, Over
45s and Ocular Health & Patient Well-
Being. CPE points are also applicable for
those that are eligible.
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Ik defa katiimcl
oldugumuz Silmo
Istanibul 10. yiinda

muhtesemdi. Is

ortaklarmizla bulusmak,
yeni musteriler ile

tanismak ve o atmosferi

yasamak cok keyifliydi.

"Silmo Istanbul, where
we exhibited for the first
time, was marvellous in its
10th year It was amazing
to meet our business
partners, meet new
customers and experience
that atmosphere.”

DURUST TiCARET T HonesSt Tinde

Merhaba Tuncay Bey, biraz kendinizden
ve optik sektorii ile yolunuzun nasil kesis-
tiginden bahsedebilir misiniz?

Merhaba 1982 Mus dogumluyum. Calisma
hayatima 1999'da sektortin her alaninda hiz-
met veren énemli bir firmada basladim. iki yil
sonrasinda henlz 18 yasindayken kendi fir-
mami kurdum ve onceden calistigim firmaya
Solingen markasi altinda fason Uretim yapti-
rip agabeylerim ile birlikte istanbul’da satis ve
pazarlamaya bagladik. Daha sonra baska fab-
rikalara da fason Uretim yaptirip Anadolu’ya
uzandik. 2003 yilinda daha iyi ve rekabetgi
Urinler elde etmek icin ithalata basladik.
Buglinden gecmise baktigimda bu meslege
cekirdekten baslayarak 25 yildir optik sekto-
rinde oldugum igin mutluyum ve isimi halen
buytk bir heyecanla yapiyorum. Gegmiste
Misiad ve Tobb gibi bazi sivil toplum kurulus-
larinda calismalar yaptim. Su anda da Istanbul
Ticaret Odasi 73 nolu Gozlikellik ve Saatgilik
Komitesi Baskan Yardimciligi gorevini yurGti-
yorum. Orada da komite Uyesi meslektasla-
rimla birlikte sektorimizin birgok sorunu-
nun ¢ozilmesine ve sektorimuzin gelisimine

katkida bulunmaya calisiyoruz.

Hello Mr Tuncay, could you tell us a lit-
tle bit about yourself and how your path
crossed with the optical sector?

Hello, | was born in 1982 in Mus. | star-
ted my working life in 1999 in an valuab-
le company serving in every field of the
sector. Two years later, when | was only
18 years old, | founded my own com-
pany and | had contract manufacturing
done by the company | used to work for
under the Solingen brand ,and started
sales and marketing in Istanbul with my
brothers. Later, we started had contract
manufacturing done by other factories
and expanded to Anatolia. In 2003, we
started importing to obtain better and
more competitive products. When | look
back from today, | am happy that | have
been in the optical sector for 25 years,
starting from the core of this professi-
on and | am still doing my job with gre-
at enthusiasm. In the past, | worked in
some non-governmental organisations
such as Miusiad and Tobb. Currently,
I am the Vice President of the Istanbul
Chamber of Commerce No. 73 Opticians
and Watchmaking Committee. There,
together with my committee member
colleagues, we are trying to solve many
problems of our sector and contribute to
the development of our sector.

INTERVIEW [l

Sarpa Optik'in temel degerlerinden ve sek-
torel vizyonundan soz edebilir misiniz?

Sarpa Optik 2001 yili Eylul ayinda gozlik ti-
caretinin merkezi olan istanbul Sirkeci'de
kuruldu. 11 Eylul saldirilarinin gerceklestigi
ve dinya ekonomisinin buhranli bir déneme
girdigi sirada, cesur bir girisimcilik ornegi ola-
rak ortaya ¢ikmis ve optik sektoriindeki yerini
almistir. Kuruldugu gtinden bugline dirist ti-
caret ilkesiyle istikrarli bir sekilde buyuyerek
faaliyetlerini strdirmektedir. is ortaklariyla,
glvene dayali Kazan-Kazan ilkesiyle calisan
Sarpa Optik her zaman is ortaklarinin gorus,
talep ve dnerilerini 5Gnemsemis bu dogrultuda
adimlar atmistir. Sarpa Optik, Saglik Bakanhgi
tarafindan uygulanan UTS sistemine tam ka-
yitl olmakla birlikte yerli ve milli bir sirket olup
kendi 6z sermayesi ile 2 ayda bir yeni kolek-
siyonunu istikrarli bir sekilde piyasaya sunma
basarisini ortaya koymaktadir. Sarpa Optik,
satis stratejisi ve blylime hedefleri dogrultu-
sunda basarili galismalarini, azimle ve kararli-

likla devam ettirecektir.

Could you tell us about the basic values
and sectoral vision of Sarpa Optik?

Sarpa Optik was established in Septem-
ber 20017 in Sirkeci, Istanbul, the centre
of the eyewear trade. When the 11 Sep-
tember attacks took place and the world
economy entered a depressed period, it
emerged as a brave example of entrepre-
neurship and took its place in the optical
sector. Since the day it was founded, it
continues its activities by growing ste-
adily with the principle of honest trade.
Working with its business partners with
the principle of Win-Win based on trust,
Sarpa Optik has always cared about the
opinions, demands and suggestions
of its business partners and has taken
steps in this direction. Sarpa Optik is
fully registered in the UTS system imp-
lemented by the Ministry of Health and
is a domestic and national company and
with its own capital, it has the success
of launching its new collection steadily
every 2 months. Sarpa Optik will conti-
nue its successful work in line with its
sales strategy and growth targets with
determination and determination.
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Firma biinyesinde ka¢ markaniz var? Mar-
kalarimzin temel ozelliklerini, etkilesim
gruplarini ve sektordeki konumunu biz-
lerle paylasabilir misiniz?

Distribttoérid oldugumuz United Colors Of
Benetton, Hemme Paris, Geoffrey Beene ve
haklari Sarpa Optik’e ait olan Grey Flannel,
Flannel, Solingen olarak 6 tane markamiz-
la aktif olarak piyasadayiz. United Colors of
Benetton, tartismasiz zamanimizin en ikonik
markalarindan biri. Optik ve giines gozlGgu
koleksiyonu, erkek, kadin ve cocuklara yonelik
rakiplerinden ayiran gesitli renk tonlariyla har-
manlanmis klasik ve modaya uygun gozlikler
sunuyor. Kendi kategorisindeki diger marka-
larla rakipsiz olan konfor, uyum ve detaylara
gosterilen 6zeni saglamak icin 6zenle tasar-
lanmis parlak renk tonlarini ve pastel cergeve-
leri karistirip eslestiren, ama asla abartmayan
ve kendi kisisel kimlikleriyle 6n plana c¢ikaran
tasarimlar sunar. Hemme Paris, tamamen
tasarim ve kaliteli malzemelerden yapilan op-
tik ve glines gozIUgu Urtnlerini barindiriyor.
Portfoyumuzdeki en carpici, hatta zamanin
Otesinde tasarimlar bu markada bulunuyor.
Geoffrey Beene biinyesinde kaliteli materyal-
lerden Uretilen Ust grup optik Grinlerini yetis-
kin erkek ve kadinlara 6zel barindiriyor. Grey
Flannel tim yas gruplarina hitap eden Ust ka-
lite optik modellerden olusmaktadir ve Urin
gruplarimizin iginde en genis model yelpaze-
sine sahiptir. Flannel markamizda hem optik

hem de glines g6zIigu modellerimiz mevcut.

Portfoyiiniize katmayi diisiindiigiiniiz
yeni markalar var mi?

Sarpa Optik olarak 2001 yilinda Solingen mar-
kamizla basladik, 2003 yilinda Flannel marka-
mizi, daha sonrada Grey Flannel markamizi
portféyimdize ekledik. Daha sonra Geoffrey
Beene markamizin distribUtorlugind aldik.
Devaminda da Hemme Paris markamizin dist-
ributérlugiund aldik. 2023 yilinda da ingiltere
merkezli Mondottica firmasi ile isbirligine gi-
derek United Colors Of Benetton markamizin
distribUtorlGgund aldik. Hem bizim hem de is
ortaklarimizin, satis, pazarlama ve blyime
stratejisine katkida bulunacagina inandigimiz
ve ayni zamanda hikayesi olan, heyecan uyan-
diran yeni markalari portféyimize eklemek-

ten geri durmayacagiz.

How many brands do you have within the
company? Could you share with us the
basic features of your brands, interaction
groups and their position in the sector?
We are actively in the market with our
6 brands as United Colors Of Benetton,
Hemme Paris, Geoffrey Beene, which
we distribute, and Grey Flannel, Flannel,
Solingen, whose rights belong to Sarpa
Optik. United Colors of Benetton is arguably
one of the most iconic brands of our time,
Its optical and sunglasses collection offers
classic and fashionable eyewear for men,
women and children, blended with a vari-
ety of colour tones that set it apart from its
competitors. It offers designs that mix and
match bright hues and pastel frames, ca-
refully designed to ensure comfort, fit and
attention to detail that is unrivalled by other
brands in its category, but never overdone,
and that stand out for their own personal
identity. Hemme Paris houses optical and
sunglasses products made entirely from de-
sign and quality materials. The most striking,
even timeless designs in our portfolio are
found in this brand. Geoffrey Beene offers
a range of high end optical products made
from quality materials for adult men and
women. Grey Flannel consists of top quality
optical models that appeal to all age groups
and has the widest range of models in our
product groups. We have both optical and
sunglasses models in our Flannel brand.

Are there any new brands you plan to add
to your portfolio?

As Sarpa Optik, we started with our Solin-
gen brand in 2001, in 2003 we added our
Flannel brand, then our Grey Flannel brand
to our portfolio. Then we took the distribu-
torship of our Geoffrey Beene brand. Then
we took the distributorship of our Hemme
Paris brand. In 2023, we collaborated with
the UK-based Mondottica company and
took the distributorship of our United Colors
Of Benetton brand. We will not hold back
from adding new brands to our portfolio
that we believe will contribute to the sales,
marketing and growth strategy of both us
and our business partners and at the same
time have a story and arouse excitement.

Sarpa Optik olarak biiyiimenizi hizlandir-
mak amaciyla ne gibi bir yonetim strateji-
sini tercih ediyorsunuz?

Oncelikle sunu sdylemek isterim sirketimiz
kuruldugundan bu yana her yil istikrarli bir
sekilde buyumektedir. Hatta baglh bulundu-
gumuz Istanbul Avcilar Vergi Dairesinde 2019
yili vergi rekortmenleri listesinde 169. sirada
yer aldik. Diger yillarda da vergi rekortmenleri
listesinde yer aldik. Bu Sarpa Optik’in basari-
sinin ve Ulke ekonomisine katkisinin bir gos-
tergesidir. Bu basari icin tim takim arkadas-
larimla birlikte her zaman firmanin gelisimine
ve bilylimesine azami gayret gosteriyoruz.
Sirkette tim c¢alisanlarin rahat ve mutlu ¢alis-
masl motivasyonlarinin yiksek olmasi sirket
basarisi icin 6nemlidir. Ve bunun igin gerekli
olan her turli destegi ve katkiyi sagaliyoruz.
Sarpa Optik saglam altyapi ve glcli sermaye
yapisina sahip olan ve seffaf yonetilen bir aile

sirketi olarak yoluna devam edecektir.

As Sarpa Optik, what kind of manage-
ment strategy do you prefer in order to
accelerate your growth?

First of all, | would like to say that our
company has been growing steadily
every year since its establishment. In
fact, we ranked 169th in the list of tax
record holders in 2019 in Istanbul Avcilar
Tax Office, where we are affiliated. We
have been on the list of tax record hol-
ders in other years. This is an indicator of
Sarpa Optik's success and contribution
to the country’s economy. For this suc-
cess, together with all my teammates,
we always strive for the development
and growth of the company. It is impor-
tant for the success of the company that
all employees in the company work com-
fortably and happily and their motivation
is high. And we provide all kinds of sup-
port and contribution necessary for this.
Sarpa Optik will continue on its way as a
transparently managed family company
with a solid infrastructure and strong ca-
pital structure.

Satis ve dagitim aginizin isleyisi nasildir?
Bu aglan gelistirmek icin ne gibi calisma-
lar yapiyorsunuz?

Biz Sarpa optik olarak musterilerimizi is ortagi-
miz olarak gorlyoruz ve tek satig kanalimiz is
ortaklarimizdir. Biz tGriinlerimizi nihai tiketiciye
sadece gozlik magazalari vasitasiyla satilma-
sinl 6nemsiyor, bunun icinde her tirlt tedbiri
aliyoruz. Tum Turkiye'ye vyayilan pazarlama
agimizla geleneksel pazarlama yontemini uy-
guluyoruz. Alti tane pazarlama ekimiz sahada
aktif olarak calisiyor. Her ekip kendi bolgesinde
calismasini strddriyor. Ekiplerimiz 2 ayda bir
dizenli olarak turlara ¢ikar. Zaten 6ncesinde
koleksiyonlarimizi hazirlarken planlamasini ona
gore yapariz. Her turda hem distribtori oldu-
gumuz markalarin hem de 6zenle tasarlayip,
en iyi malzeme secimi ile kaliteli fabrikalarda
fason olarak Urettirdigimiz kendi markalarimiza
ait yeni modelleri is ortaklarimizin begenisine
sunariz. Is ortaklarimiz ile giivene dayali bir ti-
cari iliski s6z konusu olup, satis sonrasi gerek
o6deme konusunda gerek servis ve yedek parca

konusunda gerekli destegi sagliyoruz.

How does your sales and distribution
network function? What do you do to im-
prove these networks?

As Sarpa Optik, we see our customers as our
business partners and our only sales chan-
nel is our business partners. We care that
our products are sold to the final consumer
only through eyewear stores and we take
every precaution in this regard. We apply
the traditional marketing method with our
marketing network spread all over Turkey.
We have six marketing teams actively wor-
king in the field. Each team continues to
work in its own region. Our teams go on
regular tours every 2 months. When we pre-
pare our collections beforehand, we make
the planning accordingly. In each tour, we
present to our business partners the new
models of both the brands we distribute and
our own brands, which we carefully design
and contract manufacture in quality factori-
es with the best material selection. We have
a commercial relationship based on trust
with our business partners and we provide
the necessary support in terms of payment,
service and spare parts after sales.

Yeni ve daha biiyiik hizmet alaniyla, 10.
kez gerceklesen olan Silmo istanbul Optik
Fuarini katihma bir firma olarak baslan-
gicindan bugtine nasil degerlendirirsiniz?
Silmo istanbul Optik Fuari diizenlendigi yildan
itibaren basari ¢itasini hep yukselterek Tirk
optik sektortindn bulusma noktasi olmus ve
dinyanin en biyik 5 optik fuari arasina girme-
yi basarmistir. Bu gercekten biylk bir basari-
dir. Bu basarinin yakalanmasinda emegi gegen
tim Silmo Istanbul ailesini yirekten tebrik
ediyorum. 2023 yilinda yeni ve daha bulyuk sa-
lonlarda 10. kez gerceklesmesiyle biz de Sarpa
Optik olarak ilk defa Silmo istanbul Optik Fua-
rinda yerimizi aldik. Bizim igin fuar muhtesem-
di. is ortaklarimizla bulusmak, yeni misteriler

ile tanismak o atmosferi yasamak ¢ok keyifliydi.

How would you evaluate the Silmo Istan-
bul Optical Fair, which was held for the
10th time with its new and larger service
area, from the beginning to today as an
exhibitor company?

Silmo Istanbul Optical Fair has become the
meeting point of the Turkish optical sector
by raising the bar of success since the year
it was organised and has managed to be
among the top 5 optical fairs in the world.
This is really a great success. | sincerely
congratulate the entire Silmo Istanbul fa-
mily who contributed to this success. In
2023, we, as Sarpa Optik, took our place
as an exhibitor company in Silmo Istanbul
Optical Fair for the first time when it was
held for the 10th time in new and larger halls.
The fair was great for us. It was amazing
to meet our business partners, meet new
customers and experience that atmosphere.

INTERVIEW [N

Son olarak, dergimiz 4 your eyes'in dijital
vayinciliga evrilisi ilgili goriislerinizi 6gre-
nebilir miyiz?

Aclkcasl her sektorde oldugu gibi bizim sek-
torimuzde de bir derginin hatta birden gok
derginin olmasi bilgiyi gercek kaynagindan og-
renmek adina cok 6nemli. Oncesinde derginin
her baskisini takip eder bircok bilgiyi oradan
ogrenirdik ancak artik dinya dijitallesiyor ve
hem diinyada hem de (lkemizde birgok dergi
dijitallesti. Dolayisiyla simdi de 4 your eyes’in
her yayinlandiginda keyifle inceliyor bircok bil-
giyi ediniyoruz. Yaptiginiz bu glzel is igin sizleri
tebrik ediyor, en glizel sekilde yapmaya devam

edeceginize inaniyorum.

Finally, could we learn your views on the
evolution of our magazine 4 your eyes to
digital publishing?

Obviously, as in every sector, it is very im-
portant to have a magazine or even multip-
le magazines in our sector in order to learn
information from the real source. Before,
we used to follow every edition of the ma-
gazine and learn a lot of information from
there, but now the world is digitalising and
many magazines have been digitalised
both in the world and in our country. There-
fore, we now enjoy every time 4 your eyes
is published and we get a lot of informa-
tion. | congratulate you for this beautiful
work you have done and | believe that you
will continue to do it in the best way.



Gormede Zorluk

Eepresgenn Ll Heger

Difficulty in Vision Leadss to Depression

Depresyon ve g6z problemleri, birbirle-
rinden beslenerek gézlerde ciddi sorunlar
olusmasina yol acabiliyor. Ozellikle gor-
me sorunlari yasayan hastalar, sosyal ve
is yasamlarinda karsilastiklari engellerden
dolayi ciddi duygusal bunalimlar yasaya-
biliyor. Halk arasinda depresyonun sade-
ce duygusal problemler sebebiyle olusan
ve fiziksel etkileri olmayan bir rahatsizlik
oldugu saniliyor. Ancak uzak ya da yakini
gbrememe, bulanik gérme vb. gibi goz
saghgi problemleri kisilerde gerginlik, kay-
g1, korku gibi depresyonu tetikleyen duy-
gulara yol aciyor. Yiksek tempolu is haya-
tI, ailesel problemler veya gunlik sikintilar,
depresyon olusumunu tetikleyen faktorle-
rin basinda geliyor. Bu stres ve gerginligin
kronik hale geldigi vakalarda ise, vicutta
artan adrenalin seviyeleri, sinir sisteminde
problemler olusmasina ve gdzin baski al-
tinda kalmasina yol acabiliyor.

Depression and eye problems can feed on
each other and lead to serious eye prob-
lems. Patients, especially those with vision
problems, can experience severe emotio-
nal depression due to the obstacles they
face in their social and professional lives.
It is popularly believed that depression is
a disorder that is caused only by emotio-
nal problems and has no physical effects.
However, eye health problems such as
nearsightedness, farsightedness, blurred
vision, etc. can lead to feelings of tension,
anxiety and fear that trigger depression.
High-paced work life, family problems or
daily troubles are among the factors that
trigger depression. In cases where this
stress and tension becomes chronic, inc-
reased levels of adrenaline in the body can
lead to problems in the nervous system
and oppression of the eye.

Depresyonun tetikleyicisi
g6z saghginiz olabilir

Gorme kaybi yasayan ve zamaninda tes-
his konulmayan kisiler depresyon teh-
likesi ile karsi karsiya kalabiliyor. Kimi
durumlarda belirli tedaviler uygulanma-
sina ragmen gunlik islerini yapamaya-
cak gérme seviyelerine sahip hastalarda
depresyon olusma olasiligi olduk¢a yUk-
sek. Ozellikle, gérme kayiplarinin ciddi
bir bélimune sebep olan yasa bagl ma-
kula dejenerasyonu hastalari, ilerleyen
yasin getirdigi fiziksel zorluklara bir de
gdrme kayiplari eklendigi icin ciddi dep-
resyon riskiyle karsi karsiya kalabiliyor-
lar. Ayni zamanda gérmede olusabilecek
kayiplar, gerginlik, kaygl ve korku gibi
depresyonu tetikleyen duygulara da yol
acabiliyor. Bu sebepten dolayi, gérme
kaybi belirtileri gbzlemlenen kisilerin dii-
zenli olarak gdéz muayenelerinin gercek-
lestirilmesi ise hem gdrme yetisinin geri
kazanilmasi hem de depresyon riskinin
ortadan kaldirilmasi acisindan bulyik
6nem tasiyor.

Depresyon gérme
kaybini da hizlandiriyor

Depresyonun sadece duygusal degil, ayni
zamanda fiziksel olarak da vicutta pek
cok olumsuz etkiye sebep olabiliyor. Halk
arasinda depresyonun sadece duygusal
problemler sebebiyle olusan ve fiziksel
etkileri olmayan bir rahatsizlik oldugu sa-
niliyor. Ancak depresyon, yarattidi duygu-
sal problemlere ek olarak; istahsizlik, eve
kapanma ve gln isigindan mahrum kalma,
egzersiz, uyku dizeninde bozukluklar, bas
ve kas agrilari gibi fiziksel olumsuzluklara
da yol acabiliyor. Ozellikle giines 1s1§1 ek-
sikligi ve uyku dizeninde bozukluklar, goz-
ler Gzerindeki baskiy artiran ve gérmede
ciddi kayiplara ulasabilecek problemler
olusmasina sebep olan etkenler arasinda
yer aliyor. Ayrica depresyon sebebiyle kul-
lanilan antidepresan ilaglarin da yorgunluk,
adiz kurulugu ve bas dénmelerinin yani
sira, gérme acisindan problemler olustur-
dugu da bilinen bir gercek.

HEALTH ON EYE [i:E

Depresyon ve goz problemlerinin birbirini karsilikli olarak olumsuz
etkiledigini belirten Dog. Dr. Levent Akgay, sorunun giderilmedigi
takdirde is verimliginde azalmaya, yasam kalitesinde disuse ve hatta
depresyona yol actigini sdyleyerek uyarilarda bulundu.

Your eye health may
be the trigger of depression

People with vision loss who are not di-
agnosed in time may face the danger of
depression. In some cases, despite the
application of certain treatments, dep-
ression is highly likely to occur in patients
with vision levels that prevent them from
performing their daily tasks. In particular,
patients with age-related macular dege-
neration, which causes a significant pro-
portion of vision loss, may face a serious
risk of depression as vision loss is added to
the physical difficulties of advancing age.
At the same time, vision loss can lead to
feelings that trigger depression, such as
tension, anxiety and fear. For this reason,
regular eye examinations for people with
symptoms of vision loss are of great im-
portance in terms of both restoring vision
and eliminating the risk of depression.

Depression also
accelerates vision loss

Depression can have many negative ef-
fects on the body, not only emotionally
but also physically. It is commonly belie-
ved that depression is a condition that is
caused only by emotional problems and
has no physical effects. However, in addi-
tion to the emotional problems it causes,
depression can also cause physical prob-
lems such as loss of appetite, confinement
and deprivation of sunlight, exercise, dis-
turbances in sleep patterns, headaches
and muscle aches. Especially lack of sun-
light and disturbances in sleep patterns
are among the factors that increase the
pressure on the eyes and cause problems
that can lead to serious vision loss. It is
also a well-known fact that antidepressant
drugs used for depression can cause Visi-
on problems as well as fatigue, dry mouth
and dizziness.

Stating that depression and eye
problems negatively affect each
other mutually, Assoc. Prof. Dr.
Levent Ak¢ay warned that if

the problem is not eliminated,

it leads to a decrease in work
efficiency, a decrease in quality of
life and even depression.

Antidepresan kullananlar
g0z saghgini ihmal etmemeli

Depresyon ve antidepresan kullanimi se-
bebiyle gdzlerde olusabilecek problemle-
rin gecici veya kalici olabilir. Strekli stres
altinda yasayan ve depresyonla bogusan
kisilerde; Isitk cakmalari, bulanik gdrme,
gbrme alaninda daralma, gozin kenarla-
rinda olmayan cisimleri gérme, odaklanma
sorunlari ve sUrekli gbzIlik numarasinin
artmasi gibi belirtilerin dikkate alinmasi
blylk 6nem tasiyor. Depresyonda oldu-
gunu duslinen veya antidepresan ilaclar
kullanan kisilerin olusabilecek g6z rahat-
sizliklarinin tespit ve tedavilerini gercek-
lestirmeleri ve ihmal etmemeleri gerekiyor.

Antidepressant users
should not neglect eye health

Problems that may occur in the eyes due
to depression and antidepressant use
may be temporary or permanent. In pe-
ople who live under constant stress and
struggle with depression; it is of great im-
portance to take into account symptoms
such as flashes of light, blurred vision, nar-
rowing of the visual field, seeing objects
that are not at the edges of the eye, focu-
sing problems and constantly increasing
the number of glasses. People who think
they are depressed or who use antidep-
ressant medications should not neglect
the detection and treatment of eye disor-
ders that may occur.



GOZDEN HABER

GOZDE HEPATIT B BELIRTILERI

Sarilik, cildin ve gdz akinin sari renkte
gb6zuktugu tibbi bir durumdur. Sarilik esasinda
bir hastalik degdil, bircok farkh hastahgin
sonucu olabilecek bir belirtidir.

Hepatit sarilik olarak da bilinen bir karaciger iltihabidir. Hepatit B;
salya, tukarik, kan, ter veya cinsel aktivite gibi durumlarda sal-
gilanan viicut sivilarinin araciliglyla bulasir. Ozellikle Hepatit B’nin
en ¢ok kan temasi yoluyla bulastigi biliniyor. Bu nedenle manikur,
pedikir ya da dévme gibi islemler yapilirken dikkat edilmesi gerek-
mektedir. Hepatit genelde gozlerin ak kisminin sari renk almasiyla
kolaylikla anlasilan bir hastaliktir. Ancak Hepatit B ve C hastalik-
larinda gozde kuruluk, batma ve yasarma gibi farkl bulgular da
ortaya cikabiliyor. Bu belirtiler daha fazla ilerlediginde gbzde goz
kurulugu, kornea iltihabi (keratit) denilen daha rahatsiz edici olan
kornea bulgularina da yol agabiliyor. Goz kurulugu, kornea iltiha-
bi (keratit), vaskilit (retina damar iltihabi), optik norit (optik sinir
iltihaplari), goz kas felcleri rahatsizliklarinda hepatiti de mutlaka
ayiricl tanida akilda bulundurmak gerekiyor. Hastalik ilerledikce
gbzdeki bulgulari daha da artiyor. G6z muayenesinde “Hepatit”
tanisi konulursa hastaligin kronik safhalara ve dahaileri olan siroza
gitmesi de onlenebilmektedir. Hastaligin diger belirtileri de ishal,
diski renginde degisiklik, istah kapanmasi, asiri yorgunluk, halsizlik,
odem, bas ve vicut agrilar gibi kendini gostermektedir. Gozden
““Hepatit” belirtisi veren hastalar, géz sagligini korumalari igin he-
patitin akut ataklarinda daha dikkatli olmali ve gdzde diger belirti-
ler de basladiginda bunlar dikkate alinip Gnemsenmelidir.

Jaundice is a medical condition in which the skin
and whites of the eyes appear yellow. Jaundice
is not actually a disease, but a symptom that
can be the result of many different diseases.

Hepatitis is an inflammation of the liver, also known as jaundice.
Hepatitis B is transmitted through bodily fluids such as saliva, saliva,
blood, sweat or sexual activity. Hepatitis B in particular /s most
commonly transmitted through blood contact. Therefore, care should
be taken when performing procedures such as manicure, pedicure or
tattooing. Hepatitis is usually a disease that is easily understood by the
yellow color of the white part of the eyes. However, other symptoms
such as dryness, stinging and tearing may also occur in hepatitis B
and C diseases. When these symptoms progress further, dry eye can
lead to more disturbing corneal findings called corneal inflammation
(keratitis). Hepatitis should be kept in mind in the differential diagnosis
of dryeye, cornealinflammation (keratitis), vasculitis (retinal vasculitis),
optic neuritis (optic nerve inflammation) and eye muscle paralysis.
As the disease progresses, eye symptoms increase. If “hepatitis” s
diagnosed in the eye examination, the disease can be prevented from
progressing to chronic stages and cirrhosis, which is more advanced.
Other symptoms of the disease include diarrhea, changes in stool color,
loss of appetite, extreme fatigue, weakness, edema, head and body
aches. Patients with ocular symptoms of “hepatitis” should be more
careful in acute attacks of hepatitis in order to protect their eye health,
and when other symptoms appear in the eye, they should be taken into

consideration and taken into account.
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Stres pek ¢cok hastalik Uzerinde Kilit rol oynarken
g6z sagligini da olumsuz etkiliyor. Genellikle
yogun stres altinda olunan dénemlerde meydana
gelen santral serdz koryoretinopati yani retinada
sivi birikmesi gérme kaybina bile neden olabiliyor.

Gagimizin en blyuk sorunlarindan biri olan stres pek ¢ok hastaligin
yaninda gérme sorunlarina da neden olabilmektedir. Yogun stres
altinda ¢alisan, mikemmeliyetgi, A tipi kisilige sahip olanlar gérme
sorunlarina maruz kalabilmektedir. Stres kaynakl oldugu bilinen
santral sertz koryoretinopati kendiliginden gecebildigi gibi kronik-
lesip kalici hale de gelebilmektedir. Santral seréz karyoretinopati-
nin duygusal sikintilari veya A tipi kisilikleri olan hastalar arasinda
daha sik gorialdigu ortaya cikmistir. Bu durum, stres nedeniyle
vicudun dogal kortikosteroidler Urettigiyle agiklanmaktadir. Aras-
tirmalarda A tipi davranis ve stres, psikofarmakolojik ilag kullanimi,
uyku bozukluklarrile bu hastalik arasinda baglanti bulundugu orta-
ya konulmakla birlikte; olasi risk faktorleri olarak sayilabilmektedir.
Kisilik 6zellikleri ve stres arasindaki baglantiya, 6zellikle kortikos-
teroidler ve katekolamin gibi stres hormonlarinin aracilik ettigi
ileri strdlmektedir. Hastaligin risk faktorleri arasinda ailede buna
benzer bir dykinin bulunmasi, yiksek tansiyona sahip olunmasi
da yer almaktadir. Bazi ilaclarin da bu soruna neden olabilecegi
bilinmekle birlikte, alinan herhangi bir ila¢ varsa goz doktorunun
bu konuda mutlaka bilgilendirilmesi gerekmektedir.

Fres

GORME
KAYBINA
NEDEN OLABILIR!

STRESS CAN CAUSE VISION LOSS

While stress plays a key role in many diseases, it
also negatively affects eye health. Central serous
chorioretinopathy, the accumulation of fluid in
the retina, which usually occurs during periods of
intense stress, can even cause Vision loss.

Stress, one of the biggest problems of our age, can cause
vision problems as well as many diseases. Those who work
under intense stress, are perfectionists and have a type A
personality may be exposed to visual problems. Central serous
chorioretinopathy, which is known to be caused by stress, can
either resolve spontaneously or become chronic and permanent.
Central serous chorioretinopathy has been found to be more
common among patients with emotional distress or type A
personalities. This is explained by the body’s natural production of
corticosterolds due to stress. Studies have shown a link between
type A behavior and stress, the use of psychopharmacological
medication, sleep disorders and this disease, but they can be
considered as possible risk factors. It is suggested that the link
between personality traits and stress is mediated by stress
hormones, especially corticosteroids and catecholamines. Risk
factors include a family history of the disease and having high
blood pressure. Although it is known that some medications can
also cause this problem, the ophthalmologist should be informed

about any medication taken.
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DESIGNER

Tom Ford'dan
SIK BIR YORUM

Liksd yeniden tanimlayan modaevle-
rinden biri olan Tom Ford, kaplumbaga

desenine sahip bu oversize tasarimda
yuvarlak gizgilerden yararlanmis. Saplar-

daki sik T logosu modeli tamamlamis.

A STYLISH ONE BY TOM FORD

Tom Ford, one of the fashion houses
that redefined luxury, utilised rounded
lines in this oversised design with
turtle pattern. The stylish T logo on the
temples completes the model ideally.

ingiltere merkezli diinyaca (inlii moda markasi Burberry’nin bahar sezonunu
icin sundugu glines gozIUgu modellerinden biri olan bu asil tasarim,
adeta maske formu yeniden yorumluyor.

This noble design, which is one of the sunglasses models offered
by the world-famous United Kingdom-based fashion brand Burberry for
the spring season, reinterprets the mask form.

Kaleos’un yeni koleksiyonundaki geometrik gizgilerden esinlenerek
hazirlanan bu alimli glines g6zIGgl modeli, markanin renk ve desen
secimlerindeki basarisini da ideal bir sekilde yansitiyor.

Inspired by the geometric lines in Kaleos” new collection, this attractive
sunglasses model ideally reflects the brand’s success in colour and
pattern choices. You should definitely try this model.

Yetmisli yillara yaklasirken italya merkezli kurulan Gnli modaevi
Etro gozlik tasarimlariyla da ilgi cekmeye devam ediyor. Markanin yuvarlak
hatlara sahip altin saplari olan bu siyah tasarimi siklik sunuyor.

Etro, the famous fashion house founded in Italy, continues to attract
attention with its eyewear designs. This black design of the brand with gold
temples, which have rounded lines, offers elegance.

Yeni sezon glines gozIUgu koleksiyonunda renklerle, desenlerle ve
geometrik detaylarla daha ¢ok dne ¢ikan Poppy Lissiman, bu vintage esintili
stk modeliyle gbnilleri fethetmeye hazirlaniyor.

Poppy Lissiman, which stands out more with colours, patterns and
geometric details in its new season sunglasses collection, is preparing to
conquer hearts with this vintage-inspired stylish model.

DESIGNER [l

CIZGININ OTESINDE
Stockholm merkezli olarak 1996 yilinda
kurulan liks marka Acne Studios, 2024
ilkbahar/Yaz sezonuna merhaba diyor.

Bu sik glines g6zIUgl modeli de yeni
koleksiyonda 6ne cikiyor.

Stockholm-based luxury fashion brand
Acne Studios, founded in 1996, welcomes
the 2024 Spring/Summer season. This
stylish and chic sunglasses model also
stands out in the new collection.
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FUTURISTIK BIR
Rick Owens

Yuksek kaliteli materyal secimleriyle bU-
yik begeni toplayan gozlikler hazirlayan
Rick Owens, bu kez futirizm akimindan
esinlenerek akilli gozlUkleri animsatan
bir yorumla bu sik modeli sunuyor.

A FUTURISTIC RICK OWENS

Rick Owens, which creates eyewear with
high quality material choices, this time
presents this stylish model with an in-

terpretation reminiscent of smart glasses

inspired by the futurism movement.

YESIL GOZYASI DAMLAS

Francis De Lara’nin bu sik glines gozIUgu farkli stilleri denemek isteyen gozlik
severler igin ideal bir alternatif. Model, pembe camlari ve altin cercevesini
tamamlayan kivrimli saplarla cok havali gorindyor.

GREEN TEARDROP

These stylish sunglasses by Francis De Lara are an ideal alternative for
eyewear lovers who wish to wear with different styles. The model looks very

cool with pink lenses and curved temples of the gold frame.

Dinyaca Unli modaevi Loewe’nin en yeni gozlik koleksiyonunda yer alan
bu sik glines gozlugu rengi kadar hacimli gbériinim sunan yuvarlak
hatlara sahip tasarimiyla da dikkatleri Gzerine ¢ekiyor.

This stylish sunglasses in the latest eyewear collection of the world-famous
fashion house Loewe attracts attention with its rounded design that
offers a voluminous look as well as its colour.

KARL LAGERFELD ZARAFETI

Efsanevi tasarimci Karl Lagerfeld’in stil ve zevk mirasini gézler 6niine
seren bu yepyeni glines gozIUgl modeli, siyah ve beyazin asaletini,
on gerceve ve saplardaki detaylara kadar aktarmis.

KARL LAGERFELD'S ELEGANCE
Showcasing the legendary designer’s legacy of style and taste,
this brand new sunglasses model conveys the nobility of black and white,

right down to the details on the front frame and temples.

OFF-WHITE SIKLIGI

Liks modaevi Off-White hem kadin hem erkek gozItk kullanicilarina
yonelik hazirladigi bu cift renkli, sportif ve havali glines gézIUgi tasarimiyla
dinamizm, nese, liks ve konforu bir araya getiriyor.

OFF-WHITE'S CHICNESS
Luxury fashion house Off-White combines dynamism, joy, luxury and
comfort with this sporty and cool bi-colour sunglasses design, which is created
for both men and women, who love eyewear.

DESIGNER [EM]

\Jalentino ile
ASIL KEDIGOZU

italyan moda devi Valentino incelikle
ve zarif detaylardan 6din vermeden
benzersiz ve zamansiz kedigdzu formu
mukemmel bir sekilde yeniden yorumla-
mis. Bu modeli mutlaka denemelisiniz.

ANOBLE CAT-EYE BY VALENTINO

Italian fashion giant Valentino has
perfectly reinterpreted the unique and
timeless cat-eye form without sacrificing
delicacy and elegant details. You should
definitely try this model this season.
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METAL FRAME SUNGLASSES

CELINE TOM FORD

+ DOGAN OPTIK / 40254U - « TURKUAZ OPTIK / FT1059 -

%”4@/ DOLCE : GABBANA

* DE RIGO / SCHG90 - * LUXOTTICA / DG2296 -

MYKITA

+ MYKITA TURKIYE / BERNIE - * MARCHON / LO174S -
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* DE RIGO / SRC036 - ¢ LUXOTTICA / PO1006S -

GIVENCHY

+ TURKUAZ OPTIK / HS855S04 + DOGAN OPTIK / GV40059U

KARL LAGERFELD FRENcgETRo

PARIS

* MARCHON / KL350S -
« BDT OPTIK / RYZ -

VYCOZ

« CEMFA GOZLUK / CALVI - « ARMATI GOZLUK / DELKI
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LOEWE Off-White™

+ DOGAN OPTIK / LW40116U « TURKUAZ OPTIK / OERIO71S -

BURBERRY CalvinKlein

+ LUXOTTICA / BE3143 - * MARCHON 7/ CKJ24202S -

GUESS

« MERVE OPTIK / GU7875 - + OPTIC844 / HAMILTON -

POLICE

» MENRAD / 207378 - + DE RIGO / SPLL85 -
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FURLA

SINCE 1927 ITALY

*« DE RIGO / SFU716 -  ETILER OPTIK / ENZO -

VERSACE

* LUXOTTICA 7/ VE2255 - + CEMFA GOZLUK / OR0096 -

« MENRAD GOZLUK / 87406 - + AYKA OPTIK / JACHIN -

) o

CONVERSE

+ GULCE OPTIK / PARION * MARCHON / CV109S -
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« POTENTIAL OPTICAL 7/ MOT8052 - « MERVE OPTIK / OS3603 -
« ERMAK / BMG23523 - « DOGAN OPTIK / HM1667 -
« ARIKAN SAAT / 6851 - « ZENO GROUP / MBCS1005 -

P .
SINCE L 1890
.*

+ KAYATUR OPTIK / USS0377 - « EFOR OPTIK / GLT9047 -
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MUSTANG

« KAYATUR OPTIK / DG3658 - « MERVE OPTIK / MU2402 «

* ARIKAN SAAT / LC1575 - « ERMAK 7/ AL2207 -

ORIS Cool

+ ZENO GROUP /7 9825 - * BILLUR GOZLUK / 63026

+ SARPA OPTIK / FL5230 - « SAFIR OPTIK / AE1741 -
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* ARIKAN SAAT 7/ Q223 -

* MERVE OPTIK / HW2051 -

+ KAYATUR OPTIK / EG1967 -

+ SAFIRA GOZLUK / 3042 -



LOER UNLU TERCIHI

BURBERRY

Isittilh kostiimler ve makyajli gérmeye
alisik oldugumuz Paris Hilton, erkek ar-
kadaslyla alisveris yaparken sade glin-
[tk stiliyle goruntllenmis. Hilton'un
glines gbzIUgU harika bir Burberry.
Paris Hilton, whom we are accustomed
to seeing in glittery costumes and make-
up, was photographed with her Daily
outfit while shopping this time. Hilton’s
sunglasses are a pair of Burberry.

PARIS HILTON

DIOR

Kariyerinde Hollywood'un basamak-
larini hizla tirmanan dinyaca Gnlu
aktris Anya Taylor Joy, duru gtizelligini
Dior'un siyah ¢ok zarif bir kedigdzu
glines gozlUglyle tamamlamis.

Anya Taylor Joy, who is rapidly clim-
bing the steps of Hollywood in her suc-
cessful acting career, complemented
her clear beauty with a very elegant
black cat-eye sunglasses by Dior.

ANYA TAYLOR JOY

BOTTEGA VENETA

Dunyaca Unli top model Elsa Hosk Miami’de bir sanat galerisin-
den ¢ikarken paparazziler tarafindan gorintilenmis. Elsa Hosk
stk kombini igin Bottega Veneta glines gozIUgind tercih etmis.

World famous top model Elsa Hosk was photographed by papa-
razzi while leaving an art gallery in Miami. Beautiful Elsa Hosk
preferred Bottega Veneta sunglasses for her stylish outfit.

ELSA HOSK

VICTORIA BECKHAM

EYEWEAR
Santa Barbara'daki evinin bahcesinde cicek ekerek ilkbaharin tadini
cikaran Meghan Markle, gercekten de keyifli gérintyor. Meghan
Markle’in sik giines gozIUgu Victoria Beckham imzasi tasiyor.
Meghan Markle, who is enjoying the spring by planting flowers in
the garden of her home in Santa Barbara, looks really pleasant.
Meghan’s stylish sunglasses are designed by Victoria Beckham.

MEGHAN MARKLE

FENDI

Kizi Ava Elizabeth Phillippe ile katildigi bir etkinlikte siyah sikhigi ve
asaleti icinde gorduglimiz Reese Witherspoon, zarif tarzini Fendi
tasarimi bir giines gozligiyle taglandirmis.

Reese Witherspoon, who we saw in black elegance and nobility
at an event she attended with her daughter Ava, crowned her
elegant style with a pair of sunglasses designed by Fendi.

REESE WITHERSPOON

LOEWE

Paris Moda Haftasinda bir defile ¢ikisi gbrintilenen Emily Rataj-
kowski, gogiis dekolteli, havali etek ve ceket kombinini Loewe’den
tercih ettigi asil ve sofistike bir glines gozlGguyle birlestirmis.

Emily Ratajkowski, who was seen after a fashion show at Paris Fas-
hion Week, combined her low-cut, cool skirt and jacket combinati-
on with a noble and sophisticated sunglasses from Loewe.

EMILY RATAJKOWSKI

SAINT LAURENT

Los Angeles’taki evinden ayrilirken
magazin basini tarafindan gorinti-
lenen Hailey Rhode Bieber, sofistike
ve sik tarzini Saint Laurent’ten tercih
ettigi glines gozlUglyle birlestirmis.

Hailey Rhode Bieber, who was photog-
raphed by the paparazzi while leaving
her home in Los Angeles, combined her
elegant style with the striking sunglas-
ses she preferred from Saint Laurent.

HAILEY BIEBER

CELEBRTIY SELECTION [MIOF}

<O
KAREN WAZEN

Amerikali aktris Naomi Watts arkadas-
lariyla aksam yemegi yedikten hemen
sonra restoran cikisinda paparazziler
tarafindan fotograflaniyor. Naomi'nin
Karen Wazen glines gozIigl goz aliyor.
American actress Naomi Watts is pho-
tographed by paparazzi at the exit of
the restaurant just after having dinner
with her friends. Naomi Watts’ Karen
Wazen sunglasses catch the eye.

NAOMI WATTS
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VALENTINO

Davetli oldugu TV programi icin stiidyo
girisinde fotograflanan Jennifer Lopez,
altin detaylarla susli sportif stili icinde
havali gorinlyor. Jennifer'in glines
g06zIUgu segimi ise bir Valentino.
Jennifer Lopez, photographed at the
entrance of the studio for the TV prog-
ramme, looks cool in a sporty style de-
corated with gold details. Jennifer’s cho-
ice of sunglasses is a pair of Valentino.

JENNIFER LOPEZ

DOILCE «: GABBANA

Amerikali sarkici Miley Cyrus gunlik
kombinleriigin de sahne kostiimleriigin
de tercih ettigi Dolce&Gabbana’nin
yeni sezon glines gozliglyle son de-
rece alimli ve sik goriinuyor.

American singer Miley Cyrus looks
extremely charming and stylish with
Dolce&Gabbana’s new season sunglas-
ses, which she often prefers for her daily
outfits and also for stage costumes.

MILEY CYRUS

ISABEL MARANT

Arnavut kdkenli diinyaca tnli ingiliz sarkici ve séz yazari Rita Ora
konserlerine ara vermeden devam ediyor. Paris’te gorintilenen
Rita tarzini Isabel Marant giines gozliguyle tamamlamis.

Rita Ora, the world-famous British singer and songwriter of Alba-
nian origin, continues her concerts without a break. Photographed
in Paris, Rita completed her style with Isabel Marant sunglasses.

RITA ORA

BALENCIAGA

Tam dinyanin yakindan takip ettigi tGnliG isimlerden olan Kim
Kardashian, kendisine cok yakisan kirmizi gece elbisesiyle sik ve
glizel goriintyor. Glnes gozligu secimi ise havali bir Balenciaga.

Kim Kardashian, one of the famous names closely followed by the
press, looks stylish and beautiful in her red evening dress that suits
her very well. The choice of sunglasses is a cool Balenciaga.

KIM KARDASHIAN

LU—GOLDIE

Netflix'de yakin zamanda yayina giren Damsel isimli son filmi ile
ozellikle bu giinlerde adindan sikga s6z ettiren Millie Bobby Brown,
Lu Goldie tasarimi minimal giines gozlGguyle sik gortindyor.

Millie Bobby Brown, who has made a name for herself these days
with her latest film Damsel, which was recently released on Netf-
lix, looks nice with minimal sunglasses designed by Lu Goldie.

MILLIE BOBBY BROWN

METZLER

ikonik top modellerden biri olan Kylie Jenner cok farkli giyim
tarzlariyla karsimiza cikan Unlller arasinda yer aliyor. Sik Kylie
Jenner’a Metzler'den sectigi optik cerceve son derece yakismis.

Kylie Jenner, one of the iconic top models, is among the celebrities
who appear with very different clothing styles. The optical frame
she chose from Metzler suits Kylie Jenner extremely well.

KYLIE JENNER

R b

Yasam stili kadar giysi tercihleriyle de
magazin basininin gindeminden dis-
meyen diinyaca Unli geng aktris Kristen
Stewart, siyah sportif sikligini Ray-Ban
glines gozliigliyle tamamlamis.

Kristen Stewart, who does not fall off
the agenda of the tabloid press with
her clothing preferences as well as her
lifestyle, completed her black sporty ele-
gance with Ray-Ban sunglasses.

KRISTEN STEWART

CELEBRTIY SELECTION (il

QD
VALENTINO

Dlnyaca Unli top model Gigi Hadid
ve aktor sevgilisi Bradley Cooper New
York’ta magazin basinina yakalanmis-
lar. Hadid sportif sikligini Giorgia Ar-
mani glines gozluguyle tamamlamis.
World famous Gigi Hadid and her actor
boyfriend Bradley Cooper were caught
by the tabloid press in New York. Gigi
Hadid completed her sporty elegance
with Giorgia Armani sunglasses.

GIGI HADID
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GOZ DOKTORU

Qozdeki
kasintinin sebebi

emodohs

ITCHY EYES CAUSED BY DEMODEX

Gozlerde kasinti, sulanma

ve kirpik dokulmesi gibi
sikayetlerin altindan demodeks
isimli parazitlerin cikabilecegini
biliyor musunuz?

Gozlerimiz tipki cildimiz gibi distan degil,
icten beslenmeyi hak ediyor. Cunkl siz
ne kadar saglikli kalirsaniz kalin yaslan-
ma slrecinde karsilasabileceginiz 6nemli
bazi gz sorunlari da var ve bunlar yaslili-
gin dogal neticeleri degil, sizin gbzlerinize

gosterdiginiz ilgiyle baglantili hastaliklar.
Prof. Dr. Géktug Demirci, “Demodeks de-

digimiz agiz, kuyruk ve 8 bacaktan olusan
bu parazitler ¢iplak gozle goriilemeyecek
kadar kiglktir. Bu parazitler tasidiklari
mikroplarla gbéz ve cildimize zarar veri-
yorlar. Demodekslerin gozlerde tekrar-
layan arpacik, g6z iltihabi, kirpik dokdl-
mesi, kontakt lens intoleransi, kuru gbz
gibi hastaliklarin nedenlerinden oldugu
distinliyor” dedi. Prof. Dr. Goktug De-
mirci, son zamanlarda demodeks gorilme
sikliginin arttigina dikkati gekti. Prof. Dr.
Demirci, latince demodeks ama Tirkge
anlami ‘yag yiyen kurt’ olarak bilinen de-
modekslerin cilt ve gbzlerde o6zellikle yag
bezlerinin ve kil koklerinin oldugu yerler-
de yasadigini belirterek “Son zamanlarda
gozlerde kasinti, sulanma ve kirpiklerde
dokiilme sikayetiyle gelen hasta sayisi art-
t. ik baslarda bu sikayetlerin alerjik veya
egzama gibi bir cilt hastaligi oldugu disti-
niltyordu. Gériintileme teknolojimizdeki
ilerleme sayesinde detayli inceledigimizde
hastalarin kirpik diplerinde ve derilerinde
saklanan ilging parazitler kesfedildi. De-
modeks dedigimiz 3 kisimdan olusan bu
parazitlerin kiskag gibi bir agzi, 8 tane ka-

zicl ayagl ve bir kuyrugu mevcut.

EYE DOCTOR [N

Do you know that

parasites called demodex
may underlie complaints such
as itching, watery eyes

and eyelash loss?

Our eyes, like our skin, deserve to be nou-
rished from the inside, not the outside. Be-
cause no matter how healthy you stay, there
are some important eye problems that you
may encounter during the aging process,
and these are not the natural consequences
of aging, but diseases related to the care you
show to your eyes. Prof. Dr. Géktug Demir-
ci said, “These parasites called demodex,
which consist of a mouth, tail and 8 legs,
are too small to be seen with the naked eye.
These parasites damage our eyes and skin
with the germs they carry. Demodexes are
thought to be one of the causes of diseases
such as recurrent stye, eye inflammation,
eyelash loss, contact lens intolerance, dry
eye.” Prof. Dr. Géktug Demirci pointed out
that the incidence of demodex has increased
recently. Prof. Dr. Demirci stated that de-
modexes, known as demodex in Latin but in
Turkish as ‘oil-eating worm’, live on the skin
and eyes, especially where there are sebace-
ous glands and hair follicles, and said, “Re-
cently, the number of patients coming with
complaints of itching, watering in the eyes
and loss of eyelashes has increased. At first,
these complaints were thought to be allergic
or a skin disease such as eczema. Thanks
to the progress in our imaging technology,
when we examined in detail, interesting pa-
rasites hiding in the eyelash bases and skin
of the patients were discovered. These pa-
rasites, which consist of 3 parts called de-
modex, have a mouth like a pincer, 8 digging

legs and a tail.
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GCiplak gozle goriilemeyecek kadar kiiglik
200-400 mikron bilyikliginde olan de-
modeksler sadece 6zel mikroskoplar sa-
yesinde gorilebiliyor. Bu parazitler kirpik
diplerimize yumurtalarini birakiyor, yag
ve deri parcalarini yiyor. Tasidiklari mik-
roplarla gbz ve cildimize zarar veriyorlar.
Ozellikle giil hastaligi yani rozase hastali-
ginda sikayetleri arttiran bir etken oldugu
ve gbzlerde tekrarlayan arpacik, goz iltiha-
bi, kirpik dokllmesi, kontakt lens intole-
ransi, kuru géz gibi hastaliklarin nedenle-
rinden oldugu dislniliyor” diye konustu.

Cay Agaci Yagina Dikkat

ilk basta altta yatan neden tespit edilme-
li. Bu parazitlerin artmasina neden olan,
bagisiklik sistemini dlstiren hastaligin te-
davi edilmesi bunun yaninda parazitlerin
sayisinin azaltilmasi, tGremelerinin yavas-
latilmasi ve tekrardan sayilarinin artmasini
engelleyen onlemler alinmasi gerekiyor.
Sistemik ya da lokal tedaviler uygulanma-
lidir. Bunlarin iginde bu parazite 6zel ola-
rak géz doktorlari ve dermatologlar tara-
findan regete edilen antibiyotikler ve &zel
hazirlanan kremler, lazer tedavileri, kirpik
temizleyiciler bulunmaktadir.  Ozellikle
internette demodeks tedavisini arastiran-
larin karsisina gay agaci yagi cikmaktadir.
internet bilgilerine gére aktarlardan alinan
cay agaci yagi yerine icindeki terpinen-4-
ol maddesinin oraninin belli oldugu orijinal
uriinler daha fazla ise yaramaktadir. Aksi
takdirde alerjik reaksiyonlar gorilebilir.
Yine tedavide kirpik hijyeni, kilo kontrold,
hipertansiyon kontroll parazitin sayisini

azaltmada ¢ok yardimci olmaktadir.

Too small to be seen with the naked
eye, demodexes are 200-400 microns in
size and can only be seen with special
microscopes. These parasites lay their
eggs at the base of our eyelashes and eat
fat and skin particles. They damage our
eyes and skin with the germs they carry.
It is thought to be a factor that incre-
ases complaints especially in rosacea,
and is thought to be one of the causes
of diseases such as recurrent stye, eye
inflammation, eyelash loss, contact lens

intolerance, dry eye.”

Beware of Tea Tree Oil

First of all, the underlying cause must
be identified. The disease that causes
these parasites to increase, which lowers
the immune system, should be treated,

and measures should be taken to reduce

the number of parasites, slow down their
reproduction and prevent their numbers
from increasing again. Systemic or lo-
cal treatments should be applied. These
include antibiotics prescribed by oph-
thalmologists and dermatologists speci-
fically for this parasite and specially pre-
pared creams, laser treatments, eyelash
cleaners. Especially those who search
for demodex treatment on the internet
come across tea tree oil. According to
internet information, instead of tea tree
oil taken from herbalists, original pro-
ducts with a certain ratio of terpinen-
4-ol in it work better. Otherwise aller-
gic reactions may occur. Again, eyelash
hygiene, weight control, hypertension
control are very helpful in reducing the

number of parasites.

EYE DOCTOR
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)
KUZGUNCUK OPTIK

“Silmo Istanbul Optik Fuar’nin
yillar gectikce kendini daha gok
gelistiriyor olmasi bizleri ¢cok
mutlu ediyor.”

“We are so happy that Silmo
istanbul is evolving, developing
and growing more and more
over the years.”

Merhaba Siileyman Bey, kendinizden ve
optik sektoriiyle nasil bulustugunuzdan
bahsedebilir misiniz?

Merhaba, is hayatima aile isi olan tekstil sek-
toriyle basladim. Yeditepe Universitesi Ulus-
lararasi Ticaret ve isletmecilik bolimiinden
mezun olduktan sonra toptan olarak yaptigi-
miz tekstil isini perakende agini kurarak de-
vam ettirdim. Daha sonrasinda bir dostum
vesilesiyle optik sektoriine giris yaptim. ik
magazamizi istanbul'un Maltepe ilgesinde
hali hazirda bulunan bir optikgiyi devralarak
basladim. Cok heyecanliydim yeni bir sek-
tore girig yapmak zordu fakat daha ©nce

esnaflik yaptigim igin uyum strecim gok kisa
surdld. Kuzguncuk semtine esimle beraber
bir pazar gunu kahvalti yapmaya gitmistik.
Kuzguncuk'u ilk gordigim zaman beni ok
heyecanlandirmisti. Semtin ismi de beni gok
etkilemisti. Kuzguncuk'ta bir magaza agma
istedi 0 an kafamda belirmisti. Hali hazir-
da 2 tane magazam vardi fakat bu semtin
ismi beni etkiledigi igin burada agacagim
magazanin ismini Kuzguncuk Optik olarak
belirledim. Kuzguncuk Optik olarak ilk ma-
gazamizi Kuzguncuk'ta, ikinci magazamizi
Bagdat caddesinde, Uglinci magazamizi ise
Cengelkdy'de agmis bulunmaktayiz.

Hello Mr Siileyman, could you tell us
about yourself and how you met the op-
tical sector?

Hello, | started my business life with the
textile sector, which is a family business.
After graduating from Yeditepe University
International Trade and Business Admi-
nistration department, | continued our
wholesale textile business by establishing
a retail network. Later, | entered the optical
sector through a friend of mine. | started
our first store by taking over an existing
optician in Maltepe district of Istanbul. |
was very excited, it was difficult to enter
a new sector, but since | was a tradesman
before, my adaptation process was very
short. | went to Kuzguncuk neighbourho-
od with my wife for breakfast on a Sunday.
The first time | saw Kuzguncuk, | was very
excited. The name of the neighbourhood
also impressed me a lot. The desire to
open a store in Kuzguncuk appeared in
my head at that moment. | already had 2
stores, but since the name of this neigh-
bourhood impressed me, | determined the
name of the store | would open here as
Kuzguncuk Optik. As Kuzguncuk Optik, we
have opened our first store in Kuzguncuk,
our second store in Bagdat Street and our

third store in Cengelkoy.

Magazanizda en ok satisi yapilan optik ve
glines gozlligl markalari nelerdir?

Biz genelde daha butik Urlnleri satmak-
tan keyif aliyoruz. Musterilerimiz magaza-
larimiza girdiginde renkli, farkli tasarimli
gozlukler goruyorlar ve gogu yerden farkli
bir tarzimiz oldugunu soyllyorlar. Bu da
bizi bu gok mutlu ediyor. En ¢ok satis yap-
tigimiz markalar optik olarak Oxibis, Dutz,
Alexander Wintsch, Vanni, Tom ford,
Vycoz. Gines gozlugu olarak ise Isabel
Marant, Papary, Franco Vital, Killian, Etnia
Barcelona, Serengeti, Prada.

Butik Siklik

(

lnefl

What are the most sold optical and sun-
glasses brands in your store?

We generally enjoy selling more boutique
products. When our customers enter our
stores, they see colourful, differently desig-
ned glasses and they say that we have a
different style from most places. This ma-
kes us very happy. The brands we sell the
most are Oxibis, Dutz, Alexander Wintsch,
Vanni, Tom ford, Vlycoz as optics. As sung-
lasses, Isabel Marant, Papary, Franco Vital,

Killian, Etnia Barcelona, Serengeti, Prada.

INTERVIEW [N

Magazanizda her segmentten (riine yer
veriyor musunuz?

Her misteri bizim igin 6nemlidir. Bu sebep-
le de magazalarimizda her segmente hitap
eden Urlnler bulunduruyoruz. Mdsterinin
aradigini bulmasinin ve farkl segmentteki
drUnleri gérmesinin musteri memnuniye-
ti igin kritik oldugunu ddstnidyorum. Bu
memnuniyet bize gok sayida referansli
musteri getirdi, tabii bu da satislar pozitif
olarak etkiliyor.

Son vyillarda designer markalar oldukca
ragbet goriiyor. Size de miisterilerinizden
bu yonde talep geliyor mu?

Bilinen designer markalar her segment ta-
rafindan fazlasiyla talep goriyor fakat sabit
bir musteri kitlemiz var ki designer marka-
lar yerine magazalarimizda bulunan daha
butik, daha 6zglin marka ve modelleri ta-
lep ediyor. Bizim de vizyonumuz 6zgiin ve
farkll tasarimlari musteri ile bulusturmak
oldugu i¢in bu gidisattan cok memnunuz.

Do you include products from every seg-
ment in your store?

Every customer is important for us. For
this reason, we have products that appeal
to every segment in our stores. | think it is
critical for customer satisfaction that cus-
tomers find what they are looking for and
see products from different segments.
This satisfaction has brought us many re-
ferenced customers, which of course posi-
tively affects sales.

Designer brands are very popular in recent
years. Do you also receive requests from
your customers in this direction?
Well-known designer brands are highly de-
manded by every segment, but we have a
fixed customer base that demands more
boutique, more original brands and models
in our stores instead of designer brands.
Since our vision is to bring original and dif-
ferent designs together with the customer,
we are very pleased with this trend.
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Satis sonrasi hizmetleriniz nelerdir?

Bence sektordeki en onemli konu bu. Biz
her zaman musteriyi merkeze koyuyoruz,
yasadiklari probleme onlarin gozlyle baki-
yoruz. MUsterilerimize satis sonrasi trln-
de veya camda olusan sorunlari en hizli se-
kilde ¢cozmeyi garanti ediyoruz ve bunu da
yaplyoruz. Mesela magdazalarimiza gele-
meyen musterilerin problemlerini gozmek
icin evlerine giderek hizmet verebiliyoruz.
Cozim odakli olmak temel ilkelerimizden
biridir ve buna gore satig sonrasi hizmetle-
rimizi sekillendiriyoruz.

Uc magazaniz da cadde iistiinde yer aliyor.
AVM icerisine de magaza agmayi diisiiniir
miisiiniiz ve neden?

Simdiye kadar madgazalarimi insan trafi-
ginin yodun oldugu lokasyonlarda agtim.
CUnkl insan sirkiilasyonunun satiglar
olumlu etkiledigini distnlyorum. Aslina
bakarsaniz cadde Ustli magazaciligi kadar
AVM magazaciliginin da bir Uyesi olmak
isterim. Bu sebeple dordinct magazamizi
AVM igerisinde agmayi istiyoruz.

Perakendecilerden biri olarak meslektas-
larinizla aranizdaki fiyat rekabeti hakkin-
daki goriisleriniz nelerdir?

Sektorimiizde fiyat rekabeti fazlasiyla 6n
plana gikiyor. Sehir ve semt fark etmeksizin
aradiginiz bir gozIUgu optik magdazalarinda
birbirinden farkli fiyatlar ile bulabiliyorsu-
nuz. Dolar ve Euro kurunun hizli gegisleri

bu fiyat rekabetini ok etkiliyor.

What are your after sales services?

| think this is the most important issue in
the sector. We always put the customer at
the centre, we look at the problem they ex-
perience through their eyes. We guarantee
our customers to solve the problems that
occur in the product or lens after sales in
the fastest way possible and we do this.
For example, we can go to the homes of
customers who cannot come to our stores
to solve their problems. Being solution-ori-
ented is one of our basic principles and we
shape our after-sales services accordingly.

All three of your stores are located on the
high street. Would you consider opening a
store in a shopping centre and why?

Until now, | have opened my stores in lo-
cations where human traffic is intense.
Because | think that human circulation has
a positive effect on sales. As a matter of
fact, | would like to be a member of shop-
ping mall retailing as well as on-street reta-
iling. For this reason, we want to open our
fourth store in a shopping centre.

As one of the retailers, what are your views
on the price competition between you and
your colleagues?

Price competition is very prominent in our sec-
tor. Regardless of the city and neighbourhood,
you can find a pair of glasses you are looking
for with different prices in optical stores. The
rapid passage of the Dollar and Euro exchange
rate affects this price competition very much.

Sektor ici yapilan satis ve egitim bilgilen-

dirmeleri yeterli mi? Siz magaza calisan-
lariniz icin egitim programlan diizenliyor

musunuz?

Evet bence vyeterli. Ozellikle bu sene ki
Silmo Istanbul Optik Fuar'nda firmalarin
yaptigl egitim gok verimli idi. Tedarikgilerin
verdigi egitimlere tim c¢alisma arkadasla-
rimizla beraber katiliyoruz. Calisma arka-
daslarimizla ayda bir yaptigimiz toplantilar-
da satis politikalarimizi gdzden gegiriyoruz.

Ulkemizde gozliik kullamimi oranlan ve
bilinci hakkinda neler disiiniiyorsunuz?
Gozlik kullamminin artirilmasi icin neler
vapilabilir ve kimlere gérev diisiiyor?
Gozlik kullanimi ve bilincinin gegmis sene-
lere gore artig gosterdigini distnliyorum.
Bu durumu musterilerimizden de gozlem-
leyebiliyoruz. Gozltk kullaniminin bilingli bir
sekilde artinimasinda en bliytik gorev ben-
ce once goz doktorlarimiza sonrasinda ise
magazalarda galisanlara dusuyor. Bilingli
galisanlar insanlari daha dogru yonlendi-
rebiliyor. Her alanda kamu spotu yapiliyor.
G06z de gok kritik bir saglk konusu belki bu
alanda da halki bilinglendirmek igin kamu
spotlar hazirlanabilir.

Is the sales and training information pro-
vided within the sector sufficient? Do you
organise training programmes for your
store employees?

Yes, | think it is pretty enough. Especially
at this year's Silmo Istanbul Optical Fair,
the training organised by the companies
was very efficient. We attend the trainings
given by the suppliers together with all our
colleagues. We review our sales policies in
monthly meetings with our colleagues.

What do you think about the rate and
awareness of eyewear use in our country?
What can be done to increase the use of
eyewear and who has a duty?

| think that the use and awareness of eye-
wear has increased compared to previous
years. We can also observe this situation
from our customers. | think the biggest
task in increasing the use of glasses in a
conscious way falls first to our ophthal-
mologists and then to the employees
working in stores. Conscious employees
can direct people more accurately. Pub-
lic service announcements are made in
every field. The eye is also a very critical
health issue, perhaps public service anno-
uncements can be prepared to raise pub-

lic awareness in this field.

Yurtdisinda yapilan uluslararasi optik fu-
arlarini ve sektorel gelismeleri takip ediyor

musunuz?

Evet kesinlikle takip ediyorum. En son Su-
bat ayinda Milano'da gergeklesen Mido fu-
arina katildim. Uluslararasi optik fuarlarinin
gok 6nemli oldugunu disintyorum ve bu
fuarlar araciligiyla en trend modelleri ve
farkli, yeni gikan markalari musterilerimizle
bulusturmak istiyorum.

Do you follow international optical fairs
and sectoral developments abroad?

Yes, | definitely follow it. | attended the
Mido 2024 fair in Milan in February. | think
international optical fairs are very impor-
tant and | want to bring the most trendy
models and different, new brands to our
customers through these fairs.

Yeni ve daha biiyiik hizmet alaniyla, 10. kez
gerceklesen Silmo istanbul Optik Fuarini
baslangicindan bugiine nasil degerlendi-
rirsiniz?

Silmo istanbul Optik Fuari bu yil gercekten
de genisleyen hizmet alani ile gecen yillara
gore ¢ok daha gorkemliydi ve bu sayede
¢ok daha fazla firma Urinlerini sergiledi.
Yurt digindan gelen misafirlerin gegen yilla-
ra gore daha fazla oldugu kanaatindeyim.
Silmo istanbul Optik Fuar’nin yillar geg-
tikge kendini gelistiriyor olmasi bizleri gok

mutlu ediyor.
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How would you evaluate the Silmo Istanbul
Optical Fair, which has been held for the 10th

time with its new and larger service area?

Silmo Istanbul Optical Fair was much
more magnificent this year compared to
the previous years with its expanding ser-
vice area, and thus many more companies
exhibited their products. | believe that the
guests coming from abroad were more
than last years. We are so happy that Sil-
mo Istanbul is evolving, developing and
growing more and more over the years.

Bu degerli roportaj icin ok tesekkiir ede-
riz. Son olarak, dergimiz 4 your eyes'in
dijital yayincihga gegisi ilgili yorumlarinizi
ogrenebilir miyiz?

Oncelikle 4 your eyes ekibine bu glizel ro-
portaj igin gok tesekkur ederim. Dijital ya-
yinlarin énemi giin gegtikge artiyor. 4 your
eyes ekibinin de dijital yayina gegcmesiyle
daha buylk kitlelere ulastigini distndyo-
rum. Yaymlariniz insanlarin yeni markalar
kesfetmesi ve bu sektore dair daha fazla
bilgi sahibi olabilmesini saglyor.

Thank you very much for this valuable in-
terview. Finally, could we learn your com-
ments about the transition of our maga-
zine 4 your eyes to digital publishing?

First of all, | would like to thank the 4 your
eyes team for this interview opportunity.
The importance of digital publications is
increasing day by day. | think the 4 your
eyes team has reached a larger audience
with the transition to digital publishing. Your
publications enable people to discover new
brands and learn more about this sector.
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Dunyanin En Guzel
Manzarali Restoranlan

LEZZET VE GORSEL
SOLEN BIR ARADA

Dunya Uzerinde yemegin tadini ¢ikarirken essiz
manzaralar esliginde keyif yapmak, bir gastronomi
deneyimini unutulmaz kilabilir. Insanlari buyuleyen,
ruhu dinlendiren ve zihni besleyen manzaralar,
restoran deneyimini bir Ust seviyeye tasiyor.

THE WORLD’S MOST
SCENIC RESTAURANTS
FLAVOR AND VISUAL
FEAST IN ONE

Enjoying a meal in the
company of unique

landscapes around the world
can make a gastronomic
experience unforgettable.
Landscapes that mesmerize
people, soothe the

soul and nourish the

mind take the restaurant
experience to the next level.




IPYA GEZi REHBERI

Nessun Dorma| Manarola, italya
Nefes kesici Manarola manzarasi esliginde
konuklarini agirlayan Nessun Dorma, lezzet
patlamasi yasatan etkileyici menusi ile mi-
safirlerini unutamayacaklari bir lezzet yol-
culuguna cikariyor. italya’nin renkli Cinque
Terre bolgesinde yer alan bu mekan sadece
bir restoran degil, ayni zamanda duyulara
hitap eden bir sanat eseri. Romantik bir
aksam yemegi, 6zel etkinlikler veya sadece
keyifli bir bulusma icin ideal bir mekan olan
Nessun Dorma’nin menUsi ise taze deniz
Urunleri, el yapimi makarna ve meshur pes-
to sosuyla elde edilmis lezzetlerden olusu-
yor. Restoranda kullanilan tim malzeme-
lerin italya’daki yerel Ureticilerden temin
edildigini de ayrica belirtelim.

Ambrosia | Santorini, Yunanistan
Santorini adasinin muazzam guzellige sahip
bir ugurumunun kenarinda konumlanan
Ambrosia, tim Yunan adalarinin en unu-
tulmaz glin batimi deneyimlerinden birini
misafirlerine sunarken, ziyaretgilerine Pesto
sos ve uzo ile sotelenmis bebek kalamar gibi
enfes Yunan lezzetleri esliginde rlya gibi bir
aksam keyfi vadediyor. Gin batiminin bir
saat oncesinde burada bir masa ayirtmak,
Akdenizin sakin sularinda batan giinesi izler-
ken huzurun ve lezzetinde tadini ¢ikarmak
anlamina geliyor. Ambrosia, Santorini’nin
benzersiz atmosferi ve muhtesem manzara-
si esliginde konuklarina unutulmaz bir gast-
ronomi serliveni yasatiyor.

Nessun Dorma| Manarola, Italy
Nessun Dorma, which welcomes its guests
with a breathtaking view of Manarola, takes
/ts guests on an unforgettable culinary jo-
urney with its impressive menu that bursts
with flavor. Located in the colorful Cinque
Terre region of Italy, Nessun Dorma is not
only a restaurant, but also a work of art that
appeals to the senses. Nessun Dorma Is
the ideal place for a romantic dinner, speci-
al event or just a pleasant get-together. The
menu consists of fresh seafood, handma-
de pasta and the famous pesto sauce. All
the ingredients used in the restaurant are
sourced from local producers in ltaly.

Ambrosia | Santorini, Greece
Ambrosia, located on the edge of a beau-
tiful cliff on the island of Santorini offers
one of the most unforgettable sunset
experiences of all the Greek islands and
promises its guests a dreamy evening ac-
companied by exquisite Greek delicacies
such as baby calamari sautéed with pesto
sauce and ouzo. Booking a table here one
hour before sunset means enjoying the
tranquility and flavor while watching the
sun set over the calm waters of the Medi-
terranean Sea. Ambrosia offers its guests
an unforgettable gastronomic adventure
accompanied by the unigue atmosphere
and magnificent view of Santorini.

Lumi Rooftop Bar & Restaurant
Lizbon, Portekiz

Sef Jodo Silvanin sihirli dokunuslari ve
essiz manzarasi ile Lizbon’un kalbinde
yer alan Lumi Rooftop Bar & Restaurant,
yerel ve bolgesel esintilerle zenginles-
tirilmis bir menlye sahip. Gunin erken
saatlerinde nefis bir brunch icin tercih
edebileceginiz Tagus Nehri’nin kiyisindaki
bu zarif mekan, glinesin batisini izlemek
isteyenler icin de oldukea keyifli.

Lumi Rooftop Bar & Restaurant
Lisbon, Portugal

Lumi Rooftop Bar & Restaurant is loca-
ted in the heart of Lisbon with Chef Joao
Silvas magical touches and a unigue
view. The menu is enriched with local
and regional influences. This elegant
venue on the banks of the Tagus River,
which you can choose for a delicious
brunch in the early hours of the day, is
also very pleasant for those who want to
watch the sunset.

Duck and Waffle | Londra, ingiltere
Londra’nin gokytzline yikselen simge-
lerinden Heron Tower’in 40. katinda ko-
numlanan Duck and Waffle sehrin nefes
kesen manzarasini devasa pencerele-
rinden gelen isikla birlestiriyor. Thames
Nehri ve Tower Bridge gibi ikonik simge-
ler bu muazzam restoranda goz alici bir
panorama sunuyor. Vegan dostu yakla-
simiyla da 6ne ¢ikan mekan essiz man-
zara ve zengin lezzetleriyle Londra’nin
gastronomi sahnesinde unutulmaz bir

izlenim birakiyor.

Panorama Room | New York, ABD
New York’un gokylzine uzanan kucakla-
yicl kollarinda misafirlerini agirlayan Pa-
norama Room aslinda bir restorandan ¢ok
daha fazlasi. Sehrin merkezinde yer alan
bu olaganusti mekan, gz alici kokteyl bar
ve muazzam manzaralariyla biyuleyici bir

deneyim yasatmak icin sizleri bekliyor.

Duck and Waffle | London, England
Located on the 40th floor of Heron To-
wer, one of London’s sky-high landmarks,
Duck and Walfle combines breathtaking
views of the city with the light from its
huge windows. Iconic landmarks such
as the River Thames and Tower Bridge
offer an eye-catching panorama in this
enormous restaurant. Standing out with
its vegan-friendly approach, the restau-
rant leaves an unforgettable impression
on London’s gastronomic scene with its
unigue view and rich flavors.

Panorama Room | New York, USA
Panorama Room, which welcomes its
guests in the embracing arms of New
York's skyline is much more than a res-
taurant. Located in the center of the city,
this extraordinary venue is waiting for
you to have an enchanting experience
with its eye-catching cocktail bar and
magnificent views.

Cocina del Mar | Los Cabos, Meksika
Cocina del Mar, Cortez denizinin biydle-
yici manzarasiyla konuklarina unutulmaz
bir romantik deneyim sunan 6zel bir me-
kan. Bolgenin en iddiali restoranlarindan
biri olarak 6ne ¢ikan Cocina del Mar,
Meksika ve Akdeniz lezzetlerini ustalikla
harmanlayan benzersiz bir meniye sa-
hip. Crir misir, salamura chayote, jicama,
kereviz ve susam yagi ile komurlesmis
ahtapot cevichesi, bolgenin zengin deniz
Granlerini mukemmel bir sekilde temsil
ediyor. Bu lezzet s6leni, sadece damakla-
ra degil, ayni zamanda gozlere de hitap
eden manzaraslyla birleserek Cocina del
Mar’i bolgedeki en romantik ve unutul-
maz restoranlardan biri haline getiriyor.

Cocina del Mar | Los Cabos, Mexico
Cocina del Mar is a special place that of-
fers its guests an unforgettable romantic
experience with a mesmerizing view of the
Sea of Cortez. Standing out as one of the
most ambitious restaurants in the region,
Cocina del Mar has a unigue menu that
skillfully blends Mexican and Mediterra-
nean flavors. The octopus ceviches with
crispy corn, pickled chayote, jicama, ce-
lery and charred octopus with sesame oil
perfectly represent the rich seafood of the
region. This feast of flavors, combined with
a view that appeals not only to the palate
but also to the eyes, makes Cocina del Mar
one of the most romantic and unforgettab-
le restaurants in the region.

TRAVEL GUIDE (VRS

Ithaa Undersea Restaurant
Rangali Island, Maldivler
Misafirlerine hayal gliciinin 6tesinde bir
deneyim sunan Ithaa Undersea Restau-
rant, denizin bes metre altinda essiz bir
ziyafetin kapilarini araliyor. Mercan re-
sifleri ve deniz canlilarinin 180 derecelik
muhtesem manzarasina taniklik etmek
icin burada bir masa ayirtmak émur boyu
slirecek unutulmaz bir anin da kapilarini
aralamak anlamina geliyor. Ithaa’nin me-
nlsU, denizin taptaze nimetlerini sunarak
damaklari senlendirirken, i1stakoz ve kav-
rulmus sarimsakli enginar gibi lezzetlerle
gorsel bir sdlen sunuyor.

Ithaa Undersea Restaurant
Rangali Island, Maldives

Offering its guests an experience beyond
imagination, lthaa Undersea Restaurant
opens the doors to a unique feast five
meters under the sea. Booking a table
here to witness the spectacular 180-deg-
ree view of coral reefs and sea creatures
means opening the doors to an unfor-
gettable moment that will last a lifetime.
lthaa’s menu delights the palate with the
fresh bounty of the sea and offers a visu-
al feast with dishes such as lobster and
roasted garlic artichoke.



IVZ TEKNOLOUI

UYKU
KULAKLIGI J

Anker Soundcore Sleep A20 direkt ola-
rak kisilerin daha iyi bir uyku uyumasi-
na odaklaniyor. Kulak i¢i formunda ¢ok
yliksek bir pasif yalitim sunuluyor.

SLEEP HEADPHONES

Specially designed Anker Soundcore
Sleep A20 focuses directly on helping
people sleep better. The in-ear form of-

fers a very high level of passive insulation.

1\
FUJIFILM

INSTAX MiNi

Fujifilm Instax Mini 99, anlik ola-
rak fotograf baskisi verebilen yani
yasananlari saniyeler icerisinde
kalici anilar haline getirebilen fo-
tograf makinesi, “renk, pozlama
ve netleme” konusunda fiziksel
kontrol sunuyor, fotograflara en-
tegre LED isiklarini kullanarak alti
farkli renk efekti uygulayabiliyor.

FUJIFILM INSTAX MINI

The Fujifilm Instax Mini 99 is
a camera that can print photos
instantly, that is, it can turn
events into lasting memories in
seconds, offers physical control
over “color, exposure and fo-
cus”, and can apply six different
color effects to photos using in-
tegrated LED lights. It has a red-

eye removal feature.

XIAOMI
SARJLI MATKAP

12V Max Brushless Cordless Drill isim-
li Griin igin Xiaomi Turkiye tarafindan
dzet olarak “30 Nm giiclinde tork, 30
hiz kademeli hassas kontrol, 3 ¢alisma
modu ve Akilli Ekran” bilgileri veriliyor.
Modern tasarim siyahtir.

XIAOMI CHARGED DRILL

For the product named 12V Max Brush-
less Charged Drill, Xiaomi Turkey sum-
marizes the information as “30 Nm
torque, precise control with 30 speed
steps, 3 operating modes and Smart

Display”. Modern design is black. J/

< AKILLI NURAL

Dyson’in yeni sa¢ kurutma makinesi
Nural, akilli sensorleri kullanarak ba-
siniza yaklastikca isiyi ve hava akimini
otomatik olarak azaltan ve sag derini-
zi hasardan korumaya yardimci olan
yeni bir sa¢ derisi koruma moduyla
donatilmistir.

SMART NURAL

Dyson’s latest hair styling technology
Nural is equipped with a new scalp pro-
tection mode that uses smart sensors
to automatically reduce heat and airflow
as it gets closer to your head, helping to

protect your scalp from damage.



IPIl KULTUR SANAT

Sinema

The Hope

Vizyon Tarihi Vision Date:
19 Nisan April 2024
Yonetmen Director: Servet Aksoy

Edebiyat dlinyasina damga vuran eserini ya-
yinlamasinin Uzerinden vyillar gectigi halde
henliz yeni kitabini tamamlayamayan yazar
Adil Deniz’e alzheimer teshisi konulunca giz-
lenen sir ortaya gikar.

Years after publishing his acclaimed work in
the literary world, writer Adil Deniz, who has
not yet completed his new book, is diagno-
sed with Alzheimer’s disease and the hidden
secret is revealed.

Dublor

Vizyon Tarihi Vision Date:

26 Nisan April 2024

Yoénetmen Director: David Leitch

Film, eski sevgilisi Jody'nin yonettigi filmin
yildizinin kaybolmasiyla ara verdigi dublérlige
geri dénen ve bir yandan kayip yildizi aramaya
koyulan Colt Seavers'in hikayesini anlatiyor.

The Fall Guy tells the story of Colt Seavers, who
returns to stunt work when the star of a mo-
vie directed by his ex-girlfriend, J. Moreno, goes
missing, while searching for the missing star.

30 Nisan April 2024
Maltepe Dragos Sahne, istanbul

Mert Demir

25 Nisan April 2024
IF Performance Hall, Eskigehir

Birak Beni, Pusulam Rizgar, Ka-
rakis, Antidepresan gibi hitlerle
piyasaya imzasini atan sanatgi, Ey-
lil 2023’te yayinladig! “Atese Dis-
tim” ile listelerde ilk siralarda yer
aliyor. Bu 6zel konseri kagirmayin!

The artist, who made his mark on
the market with hits such as Bi-
rak Beni, Pusulam Rlizgar, Karakis,
Antidepresan, is at the top of the
charts with “Atese Distim” relea-
sed in September 2023.

Lara Fabian

25 Nisan April 2024
Volkswagen Arenaq, istanbul

Alblmleri yirmi milyonun (zerinde satan,
Belgikali dinyaca nli sarkici Lara Fabi-
an, zamansiz klasik sarkilarini seslendirdigi
“Je T'aime” Diinya Turnesi kapsaminda 25
Nisan'da Volkswagen Arena, Istanbul'da
sevenleriye bulusuyor!

World-famous Belgian singer Lara Fabian,
whose albums have sold over twenty mil-
lion copies, will meet her fans at Volkswa-
gen Arena as part of her “Je T'aime” World
Tour, where she will perform her timeless
classic songs!

Tiyalro \339

Clrc1r Bocekleri,
Itler ve Biz

Figekhane Ana Sahne, istanbul
28 Nisan April 2024

Sam Shepard’in 1980’de yazdigi diinyaca
inli ‘True West’ oyununa giiniimiizden
seslenen ¢agdas bir yorum. Kentli, egitimli
senarist ve ormanlara siginan, 6zgir ruhlu
bir hirsizin hikayesi.

A contemporary interpretation of Sam
Shepard’s world-famous play ‘True West’
written in 1980, the story of an urban, edu-
cated screenwriter and a free-spirited thief
who takes refuge in woods.

Dragons and Mythical Beasts

Maximum UNIQ Hall/istanbul
23 Nisan April 2024

Muhtesem kuklalara hayat veren West End’in
biy(k hiti Dinosaur World Live'in yaraticila-
rindan Dragons and Mythical Beasts simdi
Tarkiye'de! Bu blytleyici macera 19-23 Nisan
arasinda Maximum Uniq Hall'da.

Dragons and Mythical Beasts, from the crea-
tors of the West End hit Dinosaur World Live,
which brought magnificent puppets to life, is
now in Turkey! This fascinating adventure will
be at Maximum Uniq Hall on April 19-23.

Otelde

Caddebostan Kiltiir Merkezi, istanbul
27 Nisan April 2024

Yeni bir hayat arayan glzel bir kadin ve
vazgegmis bir yazarin hikayesi... Karsilas-
tiklari otel odasinda mi basliyor yoksa orada
mi sona erecek? Polis, odadaki cesetlerin
sirrint buldugu tek delil ile ¢dzebilecek mi?

The story of a beautiful woman looking for
a new life and a writer who has given up...
Does their encounter begin in a hotel room
or will it end there? Can the police solve the
mystery of the bodies in the room?

ART AND CULTURE

Labirent-Bah ve
Hisimlan
Amin Maalouf

2022'de  Avrupa’'nin  gdbeginde
gecmisin  travmalarini tetikleyen
yikici bir savas basladi. Nikle-
er felaket senaryolarinin gercege
donlsmesine ramak kaldi. Amin
Maalouf’tan siiriikleyici bir eser.

In 2022, a devastating war began
in the heart of Europe, triggering
the traumas of the past. Scenari-
os of nuclear catastrophe are clo-
se to becoming reality. A gripping
novel by Amin Maalouf.

Mavi Sislerden
Mehmet Erdem

Her aile kendi hikayesini fisildar;
bazi hikayeler sessizce yasanir-
ken, bazilari ise derin izler bira-
kir. “Mavi Sislerden” ile Mehmet
Erdem bu izlerin pesine dislyor
ve okuyucuyu, duygusal labirent-
lerle dolu bir yolculuga gikariyor.

Every family whispers its own
story; some are lived in silence,
while others leave deep traces.
With “Mavi Sislerden”, Mehmet
Erdem pursues these traces and
takes the reader on a journey full
of emotional labyrinths.












